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A. Introduction and description of main event 

 

Canada Day at Canada Place is one of 
Vancouver’s marquee event and the largest 
Canada Day celebration outside our nation’s 
capital, Ottawa.  
With more than 13 hours of free family fun, Canada Day 
at Canada Place brings the community together for 
daytime festivities, a parade and a fireworks display to 
celebrate Canada’s birthday. 

The daytime festival takes over seven city blocks and the 
indoor spaces of Canada Place, with three performance 
stages, multiple activity zones, a food market and a large 
display from the Canadian Forces. A Canada Day Parade 
at the end of the day includes fifty entries recognizing 
diversity and multiculturalism. The grand finale for the 
day was the Canada Day Fireworks Show. This is 
Vancouver’s only multi-community, simultaneous 
fireworks show that includes two barges in our harbour.  

For 29 years this festival has served as a destination for 
locals and visitors, offering an incredible way to celebrate 
Canada and all things Canadian through music, 
ceremonies, performances, displays, exhibits and of 
course, food. Canada Day at Canada Place 2016 event 
proved to be the biggest and most successfully executed 
in the event’s history.  

CANADA DAY 2016 
The goals and objectives of the 
event were to: 

• Strengthen partnerships and 
sponsorships  

• Provide value and benefit for 
the community and our 
partners 

• Celebrate the Canada’s 149th 
birthday 

• Celebrate the 30th anniversary 
of Canada Place 

• Host a safe and successful 
event for up to one million 
guests 

• Create an emotional 
connection to Canada Place 
and the Port of Vancouver by 
providing inspirationally 
Canadian and port experiences 

• Increase awareness of the 
relationship between Canada 
Place and the Port of 
Vancouver  

• Celebrate Canadian regions, 
art, culture, music, youth and 
food 

• Draw local media coverage 
(provide value back to 
sponsors and the port 
authority) 

• Host one the of largest Canada 
Day celebrations in the 
country  

• Support our mission as a 
national icon, symbol of 
national pride and gathering 
place for locals and visitors 
alike 
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B. Name of sponsor 
 
C. Description of sponsor 

Coast Capital Savings 
knows that youth face 
many challenges on 
their journey to 
independence. With 
their strategic 
investments and 
passionate work 
alongside their 
community partners, 
they work to break 
down many of the 
barriers that young 
people face.  

Coast Capital Savings’ community promise is to help 
build a richer future for youth. Through their Youth Get 
It investment program, they focus their support on three 
key areas:  

• Financial Empowerment: Helping build a strong 
financial future for youth in your community 

• Educational Success: Helping youth in your community succeed during their school years 

• Healthy Minds: Helping youth in your community build a sense of belonging to decrease 
stress and depression 

Coast Capital Savings has been our sponsor for eight years. They started off at a lower level 
sponsorship and the relationship has evolved into one of our highest level partnerships. This year, 
they provided us with a generous cash sponsorship and in return we provide them with great 
marketing benefits including financial category exclusivity for the Canada Day event.  

Other benefits include: brand integration within our integrated Canada Day marketing and 
promotional campaign, inclusion on select print advertisements including a post event thank you 
advertisement, social media call outs, recognition on our large Astral digital screen located on the 
front of Canada Place, recognition with our media releases and onsite signage.  

We also provided them with a large footprint to activate their brand at our Canada Day event. We 
created a customized, youth-oriented program for the sponsor to draw their target audience.  

  

Coast Capital Savings 

CANADA’S LARGEST 
CREDIT UNION 
Coast Capital Savings is Canada's 
largest credit union by 
membership. They serve over 
522,000 members in the Metro 
Vancouver, Fraser Valley and 
Vancouver Island regions of British 
Columbia. Coast Capital Savings 
invests seven per cent of its pre-
tax profits towards local, 
worthwhile community causes. 
Since 2000, that has added up to 
more than $60 million.  
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D. Quantity and quality of support to event by sponsor 

 
As an organization, Coast Capital Savings has incredibly high 
standards, provides great community goodwill and possesses 
a value system that includes a high level of integrity. Their 
values closely align with ours and we are grateful for their 
partnership. 

Both the quantity and quality of support offered by the 
sponsor is extremely high. As mentioned, this has been a 
strong eight year partnership. One of the reasons for its 
success is due to the trust, professionalism, collaborative 
spirit, transparency and the importance placed on community 
goodwill by Coast Capital Savings.  

Our main Coast Capital Savings contact has a strong relationship with our Community and 
Corporate Partnerships Advisor. Leading up to and on the day of the event, they are in constant 
contact with each other. And like any strong relationship, we connect frequently with each other 
throughout the year beyond planning for the event. 

  

EIGHT YEARS OF 
SPONSOR SUPPORT 
Coast Capital Savings has 
provided us with eight years 
of support, including: 

• Collaborative planning  

Regular meetings, 
conversations and 
brainstorms leading up to 
the event. As well as on-
site pre-event meeting. 

• Onsite activation 

Sponsor brings a team of 
12 Youth Team students 
on the day of the event to 
work at their interactive 
on-site activation. 

• Post-event feedback 

A post-event meeting 
takes place to discuss 
successes, and what could 
be done better. 

Openness and transparency 
on both sides is very 
important, helping us to 
improve our event and 
enhance our partnership. 
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E. Goals and success of relationships for both event and 
sponsor 

We know we’ve succeeded when our sponsors are 
happy and want to return. Coast Capital Savings 
has already confirmed that they will be returning 
again next year with a three day activation as one 
of our main sponsors for Canada’s 150th birthday. 
In collaboration with our partner Coast Capital Savings, we 
developed a Youth Zone for 2016 that was programmed 
specifically for their target demographic, 13-29 year olds. 
Fashion activations, musical performers and social influencers 
were selected with this objective.  

The resulting Youth Zone was fun, entertaining and 
interactive. It was very well attended. Guest feedback was 
overwhelmingly positive and our sponsor was extremely 
pleased. The youth zone will become a recurring component 
of Canada Day at Canada Place going forward. 

  

COMMON GOALS 
Coast Capital Savings’ goal 
was to have programming 
that not only created an 
emotional connection but also 
provided an interactive space 
for youth to celebrate Canada 
Day. 

Canada Place’s goal was to 
provide a unique, fun, 
entertaining, memorable and 
safe experience for guests 
and the sponsor. 
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F. How the sponsor stands out over all other sponsors 

Coast Capital Savings brought an 
innovative new program never before 
seen at Canada Day at Canada Place, 
strongly targeting the youth 
demographic. They were our only 
sponsor to have captured this specific 
demographic.  

Ambassadors of today’s youth culture 
delivered a fun-filled day of musical 
performances, interactive fashion 
shows, make-over stations, 
photoshoots and engaging cultural 
performances. 

Guests and influencers alike shared 
their experiences of the Coast Capital 
Savings Youth Zone via the already 
successful #YouthGetIt social media 
campaign, furthering Coast Capital 
Savings message of inclusivity and 
recognition amongst youth in the 
Metro Vancouver area.  

  

INNOVATIVE PROGRAMMING, 
SOCIAL MEDIA INFLUENCE 
The Coast Capital Savings Youth Zone featured an 
exciting lineup of some of Canada’s brightest and 
most groundbreaking artists. Between musical 
performances on the main stage we brought in high 
profile, local social media influencers, including:  

• Local fashion influencers, the PARTYSKIRTS 
(below left), put on an interactive fashion show. 
The dynamic sister duo from Vancouver, and top 
30 under 30 recipients, have a wide social media 
following, including 40,500 Instagram, 10,000 
Facebook and 3,000 Twitter followers. 

• Local social media icon Mac Harmon (below 
right), with close to half a million followers from 
around the world, greeted fans. Just one of his 
event-related posts on Instagram garnered 
23,700 likes. 

 



 
 
 
 
  
 
 

2016 IFEA PINNACLE AWARDS COMPETITION: Best Sponsor Partner Award Submission | Page 7 
 

G. Activation of sponsorship by sponsor 

 
#YouthGetIt was integrated into Coast Capital Savings’ activation by not only handing out fun free 
items but also creating an interactive experience by providing free sunglasses. Guests were given 
the opportunity to customize their sunglasses through art materials provided. In order to win a 
Music Prize Pack, they then posted a picture of themselves wearing their new shades using 
#YouthGetIt on Instagram and Twitter. For every post, Coast Capital Savings donated $1 to the 
Canadian Cancer Society.  

The new Youth Zone brought a unique mix of fashion, music, dance and interactive entertainment 
to our event for 2016. In addition, Coast Capital Savings was very involved in providing a great 
experience for its guests. They brought activations that targeted the youth demographic, which 
proved very popular and will become a recurring component of our event going forward. 
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