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iHeartMedia (KBPI & KTCL) at Denver Comic Con 

 

 

Introduction & Description of Main Event 

Denver Comic Con is Denver’s premiere pop-culture fan experience, covering the 
worlds of comic books, film, and related media. It is also an extension of and an 
awareness builder for its parent organization, Pop Culture Classroom. 
 
In 2016—the 5th year anniversary of the 
event—Denver Comic Con (DCC) saw 
attendance of more than 114,900 over 
three days, June 17-19, making it one of 
the largest comic conventions in the 
nation. The enthusiastic support from the 
event’s media sponsors, and particularly 
iHeartMedia, helped grow the attendance 
by 14% in the past year.  Additionally, 
guests like comic book legend Stan Lee, 
Game of Thrones star Lena Headey and 
80s icon Ralph Macchio, helped Denver 
Comic Con become one of the most attended pop culture conventions in America.  
 
Denver Comic Con’s popularity is also due in part to its robust schedule of 
programming—more than 300 hours of panels during which artists, creators, celebrities 
and industry experts talk about their craft and their creations—as well as its family- 

friendly mission and environment. The largest portion of the Colorado Convention 
Center show floor, at more than 9,000 sq. ft., was dedicated to teens and children with 
activities designed to engage kids in education through pop culture. 
 
Pop Culture Classroom (PCC) is a charitable organization that educates through 

alternative approaches to literacy, learning, and character 
development. PCC creates programs for underserved students, 
schools and communities via comic books, graphic novels, and 
related media. PCC is the organizer and producer of Denver Comic 
Con.  Proceeds from Denver Comic Con directly support the 
501(c)(3) nonprofit organization Pop Culture Classroom.  
 
In short, Pop Culture Classrooms helps kids fall in love with 
learning, through comics. There is no other Con in the U.S. with 
such a mission and purpose.  
  

2016 IFEA Pinnacle Award Submission: 

40) Best Sponsor Partner 
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Description of Sponsor & Promotional Activations for Denver Comic Con 

iHeartMedia Denver is the broadcast home of KOA NewsRadio, Talk Radio 630 KHOW, 
Denver Sports 760, 95.7 The Party, Channel 93.3, 106.7 KBPI, 103.5 The Fox and 97.3 
KBCO.  This radio cluster has been a partner of Denver Comic Con since its inception 
but continues to elevate the dynamic nature of this relationship hitting pinnacle heights 
in 2016.  Two stations, KBPI and KTCL, were promotionally associated with the event 
and provided the vast majority of exposure; however various promo mentions, on-air 
interviews and four-hour live broadcast remotes were provided by KOA, KBCO & KRFX 
as well. 
 
A shared goal by all parties was to create meaningful & compelling experiences for 
radio listeners and encourage them to attend Denver Comic Con.  CSG hosted a 
planning meeting with representatives from Pop Culture Classroom, Denver Comic Con 
and every department of the radio stations including sales, promotions and 
programming to enhance this long-term partnership.  It was important to make sure that 
all connections were authentic and compelling and helped tell the Denver Comic Con 
and the Pop Culture Classroom stories while entertaining radio listeners.     
 
Therefore, on KBPI we built an on-air listen-to-win contest utilizing some of the talented 
voice over actors appearing at Comic Con.  We used audio feeds from these v/o actors 
prompting listeners to be the 10th caller when they “…hear a voice of one of the 
characters you can meet at this year’s DCC…”  (Hear the full promotional spot on 
attached thumb drive.  Spot named: comicconpromo1 – KBPI promo #1.mp3)  
 
Although the basic structure of the promotion is fairly standard the execution, creativity 
and authentic connection between the event’s resources and radio station was not.  It 
was the quality of the content and full breadth of implementation that set this 
relationship apart from any others.  The event’s messaging moved well beyond 
promotional announcements and was actually woven into the fabric of the station 
programming, meeting the marketing objectives of both the sponsor and the event while 
providing entertaining, compelling, non-buyable opportunities for radio listeners.   
 
Additionally, radio station KTCL ran a Father’s Day themed promotion to underscore the 
family friendly nature of this event which was hosted during that weekend.  Listeners 
were asked to vote on videos showing Dad’s performing SUPER feats of parenting.  
The winner received a 2-night stay in a pop culture themed hotel room near the event, 
3-day passes to DCC for the whole family and DCC themed prized packs for everyone 
too.  Again, iHeartMedia was able to connect their listeners in a meaningful way to 
Denver Comic Con and their family friendly event. 
 
Finally, although not officially a sponsor of the event, KOA News Radio hosted a four-
hour live remote broadcast on-site at DCC with about a dozen interview segments 
highlighting the vast variety of programming elements at DCC, the mission of Pop 
Culture Classroom and even hosted the event’s presenting sponsor Bellco Credit Union.  
This long-form content opportunity allowed the event to share their full story with a 
massive regional audience that listens to this station. 
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Level of Sponsorship  
iHeart Media, branded with two radio station logos: KBPI and KTCL, were each 
recognized as Associate Level/ Media Partners.  This level of sponsorhip package is 
typically sold for $22,000 cash.  The iHeartMedia sponsorship was in-kind.  In building 
this type of sponsorship, CSG looks for equitable trade value from media to support the 
the rights and benefits offering within the sponsorhsip package.  In total, when 
combining the promotional campaigns from KBPI, KTCL and  KOA, iHeartMedia 
delivered well more than $164,500 in promotional on-air spots, digital exposures and 
interviews.  This total reflects only the un-paid promotional support offered.  Another 
$18,000 NET ad buy from the event compliments this radio exposure in scheduled :15 
and :30 spots.  In summation, the event invested $62,000 in cash and rights and 
benefits associated with the event and garnered about $182,500 worth of media 
exposure on iHeartMedia radio stations, which reflects a 194% promotional lift on 
investment.  
 
Details of Sponsor Benefit Package 
Two radio stations, KBPI and KTCL, within the iHeartMedia radio cluster each received 
an extensive sponsorship package of rights and benefits.  Key among those benefits 
were: 
 

 Associate Sponsorship/Media Partnership of the 2016 Denver Comic Con  

 Associate Sponsor/Media Partner status for the celebrated Denver Comic 

Con 

 You are guaranteed strong, positive presence to the largest possible 

audience estimated to exceed 100,000 people  

 Right to exclusive period of negotiation to renew sponsorship for the 2017 

Con or the option for multi-year agreement to provide strategic 

implementation of sponsorship benefits and the opportunity to build brand 

equity with the Denver Comic Con  

 
 Category Exclusivity and Licensing Rights  

 Lock out your competitors by becoming the exclusive business in the 

Broadcast Radio category promotionally associated with the Denver 

Comic Con (Please note, as the Denver Comic Con is considered a 

marketplace, exclusivity does not necessarily preclude others in your 

business category from exhibiting at the Con) 

 Complete category exclusivity protected for term of 

contract 

 Associate Sponsor/Media Partnership includes “Official 

Broadcast Radio” status  

 One year licensing use of the Denver Comic Con logo and 

“Proud Sponsor” moniker statewide  

(Not to be used as a commercial endorsement without expressed written 
permission)  
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Summary of iHeartMedia- KBPI & KTCL’s Rights and Benefits (continued) 

 Guaranteed Media Coverage  

 Event trademark lock-up (“Denver Comic Con sponsored by iHeartMedia- 

KBPI & KTCL”) in $170,000+ Denver DMA paid and promotional 

advertising campaign.  

 Recognition in own spots run on station spots/ promo 

announcements 

 Spots also need to include title and presenting sponsor(s)  

 Principal sponsor trademark branding in $25,000+ paid and 

promotional print advertising including: 

 Westword 

 Yellow Scene Magazine 

 Out Front Magazine 

 Other publications to be determined  

 
 Earned Media/Public Relations Initiatives  

 Denver Comic Con has engaged a professional public relations agency 

that conducts an aggressive publicity campaign which in 2015 generated 

more than 250 broadcast, print and digital placements. Activities include:  

 Announcements of Headliners  

 Preview Event 

 Special contests and promotions  

 iHeartMedia- KBPI & KTCL’s brand will be incorporated in Con publicity 

efforts and will have the opportunity to participate in press activities 

including: 

 Acknowledgement in sponsor recognition text 

  
 Promotional Rights  

 Associate Sponsor/Media Partner brand recognition on 500 promotional 

posters distributed and displayed throughout Denver  

 Branding on special event postcards and collateral materials as identified 

 Opportunity to create special promotions with other sponsors or media 

partners  

 Opportunity to issue special edition collectors pin (at sponsors expense) 

 Opportunity to provide Product/Service for media contests and prizes  

 
 Official Collector’s Program ID and Advertising 

 Recognition in 2016 Official Denver Comic Con Program distributed free 

to onsite with a circulation of 50,000 including:  

 Full page color ad in program  

 Interior “Sponsor Marquee” trademark recognition  

 Name in bold on exhibitor listing  
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Summary of iHeartMedia- KBPI & KTCL’s Rights and Benefits (continued) 

 
 Premium Exhibition Space  

 Complimentary 10’ x 10’ (100 square feet) of coveted premium exhibition 

space in main exhibition hall ($1,200 retail rate) for station promotion 

and/or 3rd party sell through rights (all 3rd parties must be approved by 

Organizer and may not compete with any event sponsors.) 

 Four (4) Exhibitor Badges for onsite work force 

 Complimentary drayage (delivery and pick-up of shipped exhibit/set to 

booth) 

 Complimentary electrical service (one receptacle) 

 

 Onsite Branding  

 Logo placement on 20’ x 30’ “Super Sponsor” 

Marquee and two (2) lobby Meter Board signs 

(Provided by Organizer) 

 Opportunity to have logo displayed and play 

:60 promotional video or trailer on the Con’s 

projection systems and cue line monitors 

located in the main events room and mini main 

room 

 Right to have three (3) wall banners placed in 

Convention Center Expo Hall (Banners to be provided by Sponsor) 

 
 Digital Marketing  

 Extensive recognition and interaction on DCC’s website 

(www.DenverComicCon.com) receiving more than 2.4 million visitors 

annually  

 Logo and link within sponsor ID sliding carousel located on footer of 

every page of website  

 Trademark ID, 50 word description and link on Sponsor Page  

 Opportunity up to two times (2x) to provide content-rich information for 

placement in Denver Comic Con’s social media outlets including 

Facebook (24,000 “Likes) 

 Recognition in DCC e-newsletter blasts published four times with a 

distribution of 25,000 addresses including 

 Logo in every issue 

 Opportunity to promote special offer in one (1x) issue  

 
 Mobile Phone App Benefits  

 Recognition in Denver Comic Con Mobile App receiving 60,000 

downloads in 2015 including:  

 Exclusive full window for company information or promotion with 

link 

http://www.denvercomiccon.com/
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Summary of iHeartMedia- KBPI & KTCL’s Rights and Benefits (continued) 

 
 Customer Relations and Staff Benefits  

 Hospitality packaging includes:  

 Fourteen (14) three-day general admission badges ($75 value 

each)  

 Twelve (12) Commemorative DCC T-shirts ($20 value each)  

 
Quantity and Quality of Support to Event by Sponsor & Activations 

The iHeartMedia radio stations KBPI and KTCL fully recognized the prevalent themes 
related to Comic Con and took it well beyond…to a galaxy far far away…combining 
each stations brand with the essence of Denver Comic Con as illustrated in KBPI’s 
event program book ad shown below.  
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The following pages provide samples of some of the creative, endemic and engaging 
promotional offerings across all platforms that the iHeartMedia stations provided to 
Denver Comic Con in 2016.  The full PowerPoint with embedded links to videos and on-
air promotional announcements is provided on the attached thumb drive. 
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View the promotional video here: https://vimeo.com/168083148  
 
 
 
 

 

https://vimeo.com/168083148
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View full :30 promotional video here: https://vimeo.com/167805976 
 
 
 
 

 
 

https://vimeo.com/167805976
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Goals and Success of Relationships for Both the Event and Sponsor 
 
This sponsorship and promotional activation crafted by Creative Strategies Group was 
“a match made in heaven” for both Denver Comic Con and iHeartMedia.  While the 
event desired to increase the overall market awareness of both Denver Comic Con and 
Pop Culture Classroom, the radio stations wanted to be associated with and provide 
specialized access to this highly popular event especially in the wake of excitement 
surrounding the release of the new Star Wars and Captain America movies.   
 
Capitalizing on the goals and resources of both the event and the radio stations we 
were able to build one of the most successful and dynamic media sponsorships our 
agency has ever been a part of.  Several months later, all parties are still talking about 
this dynamic relationship and building upon it for the future.   
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Here are some specific goals that each entity had and how it met through this 
sponsorship. 
 

Goals of radio station with sub points outlining how event meet the goals:  

 Provide entertaining audio content on the terrestrial radio channels to ultimately 
increase overall listenership as well as time spent listening.   

o Denver Comic Con provided about 30 separate reads of the radio station 
promo spot and brand message using character voices such as Wonder 
Women, My Little Pony and Sully from Monster’s Inc. video game.  Plus 
DCC provided tickets and other prizing as needed (hotels, pop culture 
gear and special access to DCC guests and experiences.). 

 Provide un-buyable experiences for listeners.  
o Denver Comic Con secured the extremely rare opportunity for one lucky 

radio listener to attend a semi-private meet & greet with comic book 
legend Stan Lee.  This winner also received signed Stan Lee lithograph, 
book and other Stan Lee prizes. 

 Associate with events and experiences that maintain a “cool factor.”   
o Denver Comic Con has been growing exponentially and with the recent 

release of the Star Wars movie as well as Marvel’s latest Avengers 
Captain America movie, combined with the popularity of Game of Thornes 
and Pokémon Denver Comic Con has secured its place at the style maker 
table.  It’s one of the largest Con’s in the USA just after San Diego, CA 
and New York, NY and continues to generate buzz in this market and 
across the county by landing huge stars such as Stan Lee, Game of 
Thrones star Lena Headey and 80s icon Ralph Macchio. 

 Generate ad sales revenue.  
o DCC invested $18,000 net with the stations and provided extensive prize 

offerings to grow listenership which in-turns grows revenue.   
 

Goals of event with sub points outlining how the radio stations met the goals: 

 Increase attendance to event by at least 10% 
o The dynamic and extensive promotional support offered help increase 

attendance by 14%. 

 Elevate awareness of both Denver Comic Con and Pop Culture Classroom in the 
Denver Metro area as well as regionally.   

o More than 1 million impressions were generated through hundreds of on-
air spots and varied digital platforms.  Additionally, several long-form live 
interview opportunities helped tell the bigger story of all the activities at 
DCC and the important work done through Pop Culture Classroom.  
Additionally, the iHeartMedia radio stations associated with this event 
have massive signal reach encompassing the entire front-range and in 
some cases extends well into surrounding states. 

 Highlight more event elements of DCC and especially the character voice-over 
actors appearing at the event such as Shannon Farnon the original voice of 
Wonder Women on Super Friends.   

o The extensive listen to win campaign on KBPI utilized many different 
character voices elevating the v/o talents notoriety while highlighting the 
many different components and aspects of Denver Comic Con.  
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 Partner with entities that “serve” pop culture.  
o iHeartMedia is Denver largest radio cluster owning a total of eight radio 

stations, the maximum allowed by the FCC.   
 
 
How the Sponsor Stands Out Over All Other Sponsors 

The iHeartMedia radio stations KBPI and KTCL combined every resouce at their 
disposal (including but not limited to terristial radio, streaming radio, web site presence, 
social media feeds, digital platforms, live remotes & interviews and personal 
appearances by on-air talent) to promot Denver Comic Con and beneficiary Pop Culture 
Classroom.  This effort might be expected by any motivated media sponsor.  However, 
the truly exceptional component of this sponsorship relationship was iHeartMedia’s 
inherant ability to weave together the branding of each station while authentically 
promoting this pop culture event.  The relationship with Denver Comic Con did not 
define the brands of the radio stations but instead was folded into the branding of each 
station while highligting the most spectacular components of the event. 

 

The key to the overall success of this sponsorship was the collective abilty to capitalize 
on the zytgist of the moment and create meaningful engagment opportunities for radio 
listeners and Denver Comic Con attendees.  The increased promotional value offered 
generates attendance, which in turn elevates the sponsorship package values, 
enhances the overall notarity of the event and attracts larger name guests in future 
years bringing Denver Comic Con to new heights.  This dynamic sponsorship 
relationship not only helped the 2016 event grow but also sets up Denver Comic Con for 
continued success in the future.    

 

 

 

 

 

 

 

 
 


