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Introduction & description of main event 

Market Street Allen USA Celebration presented by Texas Health Allen is Allen’s largest 

community event, which serves as the City’s Fourth of July celebration. Uniquely held the last 

Saturday of June every year allows the event to be a standout among area cities’ celebrations 

and promotes attendance locally, regionally and statewide.   

Market Street Allen USA Celebration presented by Texas Health Allen is an event that has 

something for everyone, music, festival food, children’s zone, teen zone, crafts, community 

booths and traditional and unique sports demonstrations…from football to cricket! The event 

begins at 4 p.m. and concludes with a spectacular fireworks show at 10 p.m. 

In 1995, a few thousand people attended the first event complete with fireworks and 

entertainment provided by the Allen Civic Chorus and other local talent. The phenomenal 

success from these humble beginnings led the event to move to a larger park and attendance 

grew to more than 20,000 as the entertainment included national recording artists.  

 

In 2003, Allen USA exploded in attendance with a move to Allen’s new 106-acre Celebration 

Park. Since that time, the event has grown to a regular attendance of more than 80,000 people 

and has included artists such as Survivor, Kool and the Gang, The Bangles and The 

Commodores. The event topped out in attendance in 2014 when Pentatonix was on the rise and 

attracted over 100,000 people to Allen USA Celebration.  

 

Market Street Allen USA Celebration presented by Texas Health Allen also gives back to the 

community. A number of civic organizations support the event through countless volunteer hours. 

And the event gives a portion of the proceeds back to them for their hard work and support.  

 

The safe, family-friendly reputation is what grabs peoples’ attention to attend for the first time, 

and then they’re hooked by the community spirit, entertainment and spectacular fireworks finale! 

And it’s the memories they create at Market Street Allen USA Celebration that keeps them 

coming back year after year. 
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Name of sponsor 
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Description of Sponsor 
LEVEL OF SPONSORSHIP (CASH/IN-KIND); DETAILS OF BENEFIT PACKAGE AND LENGTH OF 

SPONSORSHIP/PARTNERSHIP 

Market Street is a unique, one-stop shopping experience that combines shoppers’ everyday 

grocery needs with the gourmet and specialty items, whole-health products, and freshly prepared 

foods people crave.  

In 2012, Market Street became the first title partner for Allen USA Celebration.  The Title Partner 

comes with naming rights, so the event formally became Market Street Allen USA Celebration. In 

2014, Market Street cemented their investment to our community by committing $100,000 over 

five years making their total cash contribution over seven years $140,000.  

 

Market Street’s Title Partner Recognition includes:  

 Identified as the Allen USA Celebration Title Partner in all media including radio, print 

and television 

 Name or logo always mentioned with the event name  

 Corporate name/logo featured on the following major event promotions: Official Allen 

USA Celebration T-shirt, website, posters, flyers distributed throughout city and at all Allen 

ISD elementary schools (15,000), advertising in local and regional publications 

 

Title Partner Benefits include:  

 Opportunity to sell product at the event 

 Twenty (20) tickets to the VIP Party Zone  

 Ten (10) VIP Parking Passes 

 One (1) 10’X10’ space provided on event grounds to market, sample and/or distribute 

company information  

 Company ad or commercial displayed on LED screen during event  

 Two (2) company provided banners displayed at the Summer Sounds Concert Series for 

the five (5) Mondays leading up to Market Street Allen USA Celebration  

 Direct link from Allen USA Celebration website to your website  

 First right of refusal  
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Quantity and quality of support to event by sponsor 

Along with the $140,000 cash sponsorship, Market Street provides meals, snacks and 

beverages for the entertainers, event staff, volunteers and stage crews at cost (approximately 

350-400 people), and they donate 100 re-useable shopping bags filled with Market Street 

goodies and desserts as gifts for other sponsors at the annual partner appreciation luncheon. 

They display posters at all six Dallas/Ft. Worth Metroplex Market Street locations and include 

event flyers in customers’ bags upon checkout. Market Street’s corporate marketing posts and 

tags the event on social media increasing Market Street Allen USA’s exposure and reach.  
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Goals and success of relationships for both event 

and sponsor 

Market Street only signed on for one year initially. With the goal to secure a partner for multiple 

years, we brainstormed ways to increase the value of their partnership. With Market Street 

opening a brand new ice distribution center and the event’s ice requirements, we signed them 

on as the sole ice vendor for the event. The new relationship gave Market Street the opportunity 

to introduce their product and make some revenue off the food court and beverage cart vendors 

on the day of the event. They also sell bags of ice to us at a discounted rate reducing costs to the 

event. The local store general manager along with members of his own family and staff are at 

the event sweating with the rest of us. They park a branded ice truck on-site and service staff, 

food vendors and beverage carts with exceptional customer service. Everyone knows they’ll get 

an immediate response on the radio when they call for “Ice Man!” Market Street also serves as 

a vendor in the food court, selling fresh healthy food options like watermelon to attendees 

creating another revenue source for them.  

While the original intention to support Allen USA was simply as a “community service” after they 

opened their first store in Allen, Market Street has now become synonymous with the City’s 

signature event. As title sponsor, they receive millions of impressions with the event’s media and 

advertising, but we are constantly trying to improve the relationship with additional exposure 

and opportunities. As the event has topped out in terms of capacity, this year we redirected a 

portion of our traded media partnership to focus on Market Street. By geo-targeting Market 

Street and its competitors in and around Allen with digital ads and commercials, we are able to 

encourage people to “stop by Market Street to pick up all of your supplies for the Market Street 

Allen USA Celebration” from sunscreen to picnic supplies, water and ice (outside food and 

beverages are allowed at the event), attendees are encouraged to shop with them before 

coming out to the park.  

The relationship with Market Street enhances the event’s reputation as the grocery store chain is 

known for its quality and service. They two entities are so tied now, when you simply search 

“Market Street” in Allen the event comes up in the first few Google results. 
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How the sponsor stands out over all other Sponsors 

Market Street stands out above all other partners by providing cash support as well as product. 

Their cash donation helps offset costs for sound systems, stage, lights, entertainment, equipment 

rental and more. Their in-kind donation ranges from re-usable shopping bags filled with cook 

booklets and brownies from their bakery presented as gifts to other partners to beautiful 

bouquets of flowers for centerpieces at our partner appreciation luncheon. They provide supplies 

and snacks for our staff and volunteers at cost and they physically support our event by using 

gators to supply the event with ice across the entire 100-acre park.  

The relationship extends past the event as well. Throughout the year when supplies or catering is 

needed for other city events, Market Street offers discounted rates and exceptional customer 

service. Market Street has become a year-round partner to the entire City of Allen through its 

initial relationship with Parks and Recreation for Allen USA Celebration. 
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Activation of Sponsorship by Sponsor 

Although Market Street’s partnership lasts all year, specific event activation begins as soon as 

our media plan launches, ramps up at the annual partner luncheon and with pre-event promotion 

at the six Dallas/Ft. Worth Metroplex stores and concludes with their on-site support as one of 

our food vendors and our sole ice supplier at the event.  

They support our marketing and advertising efforts with social media shares and tagging, by 

displaying posters at the stores and distributing flyers to customers, and through pre-event 

promotion at the local Allen store including “Eat and Greets” with our entertainers.  

Customers have the chance to meet stars scheduled to appear at Allen USA Celebration and a 

Market Street vendor has the opportunity sample their product at the in-store “Eat and Greets.” 

By making it an “eat” and greet as opposed to a traditional meet and greet or simply an 

autograph signing, Market Street is able to include one of its own vendors to offset some of its 

costs as well. The vendor is able to sample product and encourage attendees to purchase for 

their picnic supplies at Market Street Allen USA Celebration. Past “Eat and Greets” included 

Boar’s Head healthy deli options. A tragic event across the country forced this year’s pre-event 

promotions to be canceled. Our opener, local singer Madi Davis from NBC’s “The Voice” was 

scheduled to appear at two Market Street locations with the store’s dietitian conducting 

interactive cooking demos, meeting customers and promoting healthy eating and the upcoming 

Allen USA Celebration. After the terrible shooting of Christina Grimmie in Orlando, FL (also a 

previous competitor on “The Voice”) Madi felt uneasy and asked to cancel the appearances. 

Market Street was extremely understanding of the cancelation.  

On-site, Market Street services every food and beverage vendor as well as our staff and 

volunteers as the ice vendor. As described previously, the “Ice Man” and his staff and volunteers 

are on the ball all day running bags of ice across our 100-acre park in a gator they bring 

themselves out of a branded ice truck they park on-site.  

 



 

 

 

 

IFEA 2016 Pinnacle Award Submission 

Category 40: Best Sponsor Partner 

City of Allen, Parks & Recreation 

Market Street Allen USA Celebration 

$250,000-$750,000 

 

 


