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A. Introduction and description of main event. 

The Des Moines Arts Fes val®, Iowa’s only free, three‐day celebra on of the arts, celebrated its 19th‐annual Fes val 

June 24‐26, 2016 with an exci ng line‐up of visual art, live entertainment, film, community outreach, interac ve 

ac vi es, eclec c foods, cra  beer, and fine wines in Downtown Des Moines’ Western Gateway Park, a rac ng more 

than 235,000 guests.  

At the heart of the Fes val is the juried art fair featuring 180 professional ar sts selected from a compe ve process 

of nearly 1,000 applicants.  The commitment to visual art extends to all ages through the Fes val’s Emerging Iowa 

Ar st program and the Des Moines Art Center’s Nurturing a Student’s Vision Student Art Exhibi on program. Over 450 

students in grades Kindergarten through 12th Grade were featured during the Fes val. 

Adults and children of all ages engaged in a variety of hands‐on, arts‐related ac vi es that included everything from 

salsa dancing lessons to marble pain ng to crea ng their own t‐shirt. MidAmerican Energy’s BOOM ART! Mural and 

Pinot’s Pale e self‐guided pain ng lessons provided large‐scale opportuni es for guests to share their art with the 

community. If guests didn’t want to get their hands dirty, exhibi ng ar sts demonstrated their cra  with over 25 Ar st 

Demonstra ons. 

The Interrobang Film Fes val celebrated the art of film throughout the three‐day weekend. Twenty‐six films from thir‐

teen countries were selected to be screened throughout the weekend. Guests also enjoyed talk‐backs and workshops 

with film producers. 

The local community engaged with the Fes val through several community outreach programs including the Volun‐

teer Program, Patron Program, and the Non‐Profit Partner Program. The Non‐Profit Partner Program allows local or‐

ganiza ons to raise much‐needed funds to support arts‐related ac vi es year‐round. 1,252 volunteers supported the 

Fes val through a variety of opportuni es.     

The Fes val’s green program provided guests the opportunity to reduce, reuse, and recycle throughout the event at 

seventeen custom‐designed Zero Waste Sta ons. The Sustainability Program is in its third year of a strategic plan to 

achieve zero waste by 2017. 

Live entertainment took the stage at three loca ons. The Community Choice Credit Union Performing Arts Stage 

showcased a variety of local dance ins tu ons including Des Moines Ballet, Iowa Dance Theatre, and Yaro Dance Com‐

pany. Headliners Gin Blossoms and Grand Funk Railroad were watched by thousands of guests on the Hy‐Vee Main 

Stage. And the all‐new Acous c Stage featured Midwest singer‐songwriters in a relaxed, coffee shop‐style se ng.  

 

The Des Moines Arts Fes val has truly put Des Moines, Iowa on the map, drawing more than 3.2 million guests to the 

three‐day event during the past 19 years. The Fes val has something for everyone to enjoy and it’s all free to a end. 
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B. Name of Sponsor 

Athene 

C. Introduction, effectiveness and success of Sponsor solicitation package  

As a free event, the Des Moines Arts Festival® relies on sponsorships for funding.  The increasingly important process 

of providing a potential sponsor with comprehensive documentation identifying the event, sponsorship benefits and 

available sponsorship opportunities is reflected in the Des Moines Arts Festival® Sponsorship Prospectus and follow‐

up official proposal. 

Sponsorship solicitation is a multi‐step process that begins with the Sponsorship Prospectus.  The prospectus 

(enclosed with the Proposal) is a comprehensive document containing sections detailing Mission and Background, 

Achievements, Festival Summary, Photographs, Fact Sheet, Demographics, Marketing Effort, Sponsorship 

Opportunities and Contact Information.  This document is available to potential sponsors in hard copy or as a PDF 

that can be emailed or downloaded from the event’s website.  The document is straightforward, concise, organized 

and deliverable for ease of understanding.  Because the Festival is dynamic and because sponsorships are tailored to 

the sponsor, the Festival does not offer generic sponsorship levels ("Gold, Silver, Bronze").   

The next step in the process is providing the potential sponsor with an official proposal tailored to their needs and 

requests after consultation and determining their specific level of interest and budget.   The general information 

provided in the official proposal mirrors that in the prospectus because it is assumed the proposal will be shared with 

decision makers and team members. The sponsor is provided a detailed proposal that outlines all rights and benefits 

of a sponsor at the proposed level. 

This IFEA Pinnacle Award entry includes the Sponsor Proposal submitted to Athene. Athene USA is a West Des 

Moines‐based privately‐held company that provides retirement solutions. Athene bought Aviva two years ago and 

during the past year has been positioning itself to go public before the end of 2016. A year ago, Athene had no local 

sponsorship presence and did not intend to get into the sponsorship market until after the company went public. The 

Des Moines Arts Festival benefited from three strategic relationships. The first was Natalie Tomaras. Natalie is a 

Festival board member and served as chair in 2015. Natalie is a senior vice president with the company and maintains 

a strong relationship with the company’s CEO. The second is Karen Lynn. Karen led the giving strategy for Aviva and 

when Athene bought Aviva, Karen was hired to run the company’s Foundation. The third is Amanda Steward. 

Amanda is a former colleague of the executive director, so there is an established working relationship as Amanda 

had activated sponsorships through a different company prior to joining Athene. It’s safe to assert that the reason 

Athene came to the table was Natalie invited Athene’s CEO to the arts festival in 2015. He was building a new home 

and what better way to decorate was with new original art that he could only find at the arts festival. It was an 

instant match! He fell in love with the event and from the Festival’s VIP Club called Karen to share that he wanted 

Athene to be a sponsor of the Festival.  
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An initial meeting was arranged with Karen and her team, which included Amanda. During the initial meeting, a 

variety of goals and objectives were presented and discussed. A strong desire to get the Athene brand in front of our 

audience led the conversation.  As a first‐time sponsor, they were unsure about the potential opportunities available 

to them. But one thing was for sure, brand equity was important to them. Given their name was new to the market 

and their plans to go public, the company wanted to take root in Central Iowa. With their stated goals of brand 

awareness, we presented an official sponsorship level to them and identified a number of activation ideas focused on 

marketing their name. It also addressed the human resource equation, which they expressed as a concern. They 

wanted something that required few employees to manage over the weekend.  

Following several additional meetings, we decided on an activation idea that was not first presented, but generated 

as a result of our numerous conversations. And, the activation added an all‐new element to the Festival. Ultimately, 

the Laser and LED Light Show presented by Athene concluded Friday night of the Festival on the Main Stage.   

 

Athene agreed to a one‐year contract with an option to renew as a $25,000 Official Sponsor. As of this writing they 

have renewed for 2017.   

  

ENCLOSED:  Supporting Materials 

Original Prospectus. 

Original Sponsor Proposal for Athene. 

Images from Festival showcasing the Laser and LED Light Show presented by Athene. 
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