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Introduction and Description of Toad Suck Daze  

  

“Leave it to Conway to find a way to send kids to college, children to preschool, Shakespeare to 

high schools, and hanging baskets to downtown. The lowly toad does some pretty cool things in a 

pretty cool town.”  

–Brad Lacy, president and CEO, Conway Area Chamber of Commerce 

 

Since 1982, the Toad Suck Daze festival has been a springtime 

tradition in the Conway, Arkansas, area. It began on the banks 

of the Arkansas River in a nearby township named “Toad Suck” 

before moving to its current location in downtown Conway 25 

years ago. 

 

Each year during the first weekend in May, more than 100,000 

people gather in the streets of downtown Conway for Toad 

Suck Daze. The free-admission, family festival has  

something for all ages: local and national musical  

entertainment, retail vendors and arts and crafts booths,  

carnival rides, children’s activities, and of course, the World 

Championship Toad Races starring our amphibious friends.  

Several festival-sanctioned events sponsored by local nonprofit 

organizations take place throughout the weekend as well, including a 10K/5K race and the Tour de 

Toad bicycle race. 

 

Perhaps what is most significant about the weirdly named festival is its commitment to education. In 

1985, Toad Suck Daze awarded its first college scholarship. Since then, the festival has contributed 

more than $1.6 million to scholarships, scholarship endowments, and more recently, preschool  

funding. In addition, Toad Suck Daze contributes funds to support projects in downtown Conway. 

The 2016 festival contributed a total of $87,000 to the following education initiatives and community 

improvement efforts: 

 

 $27,000 to nine students attending the University of Central Arkansas, Central Baptist College, 

and Hendrix College; 

 $35,000 to Arkansas Preschool Plus to fund pre-K programing in Conway; 

 $20,000 to the Conway Downtown Partnership for beautification and improvements; and 

 $5,000 to Arkansas Shakespeare Theatre to bring performances to Conway Public Schools. 

 

 

 

 

 

 

A toad waiting to race. 
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Name of Sponsor  

 

 

  

 

 

 

Introduction, Effectiveness and Success of Sponsor Solicitation Package 

 

In addition to the Toad Suck Daze 

sponsorship packet, the festival  

targets specific sponsors with a special 

solicitation package that fits their 

company initiatives. In 2016, Toad 

Suck Daze solicited Walmart as the 

sponsor of the World Championship 

Toad Races and the  Toad Dome.  

 

Walmart has been a part of the   

Conway community since 1966, when 

the company opened its fifth location. 

Walmart’s presence in Conway  

includes two Supercenters, a  

Neighborhood Market, and a Sam’s 

Club that is under  construction. Over the past 20 years, local Walmart associates have volunteered 

their time during the festival. Walmart also donates one computer to the winner of the “Jump for  

Education” toad race. The sponsorship between Walmart and the festival uniquely align to meet 

Walmart’s Pillars of Giving – opportunity and community.  

 

Opportunity: Downtown Conway was home to Walmart Store #5 and continues to serve as a  

vibrant home for several hundred small businesses. With the support of sponsors, Toad Suck Daze is 

able to provide capital investments to downtown area funding projects such as streetscape   

beautification and park improvements. The festival also provides funding for pre-K learning and   

college scholarships.  

 

Community: Over the past 35 years, Toad Suck Daze has shaped Conway’s identity while becoming 

an annual staple to multiple generations. Together with sponsors, Toad Suck Daze strengthens the 

city and surrounding trade area with a unique cultural  entertainment experience.  

 

 

Toad Dome volunteers with the 2016 World Championship Toad Race winners 
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The Sponsor Solicitation package was successful because Walmart 

committed themselves to sponsoring the World Championship 

Toad Races/Toad Dome. They also continued to donate the  

computer for the “Jump for Education” race and local associates 

volunteered to setup and work within the Toad Dome during the 

race. When asked about their decision to support the Toad Suck 

Daze festival, Walmart representative Ryan Peters said, “Toad Suck 

Daze is the largest community engagement event in Conway. It is 

a long-standing tradition in the community that reaches all  

audiences from grade school children through adults. The  

exposure and ability to give back directly to the community is a 

tradition that is valued and recognized.”  

Walmart store manager, Toad Master 

and winners of Jump for Education Race. 
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Walmart World Championship Toad Races/Toad Dome Sponsorship 
“Save Money. Live Better.” 

 
The 35th annual Toad Suck Daze Festival will take place April 29, 30, and May 1, 2016. Hosted in historic 
downtown Conway, Arkansas, Toad Suck Daze is the largest free festival to take place in the “City of Colleges.” 
With three institutions of higher learning – Central Baptist College, Hendrix College, and the University of Central 
Arkansas – Conway is home to more than 14,000 college students. The city’s diverse local economy attracts many 
to stay, giving the area a growing millennial population (median age of 25.6). 

Conway’s primary trade area comprises the following counties: Cleburne, Conway, Faulkner, Lonoke, Pope, 
Pulaski, Saline, Van Buren, White, and Yell. The Toad Suck Daze festival provides the best opportunity to reach 
Walmart customers who patronize the company’s 30 locations (Walmart, Walmart Neighborhood Market, and 
Sam’s Club) throughout the 10-county region.    

In 2016, the total number of locations will increase to 31 when Conway welcomes Sam’s Club. As home to 
Walmart’s fifth store, the city of Conway and the Conway Area Chamber of Commerce are proud to share in 
Walmart’s history, success, and growth.  

 
Walmart’s fifth company store, established on Markham Street in Conway, Arkansas in 1966.  

 
The Walmart Pillars of Giving uniquely align with the mission of the festival. With the help of investors like 
Walmart, Toad Suck Daze has an opportunity to take festival proceeds and impact the community 
in the following ways:  

Opportunity: Downtown Conway was home to Walmart Store #5 and continues to serve as a vibrant home to 
several hundred small businesses. With the support of sponsors like Walmart, the festival is able to provide 
capital investment for the downtown area, helping fund projects such as streetscape beautification and 
recovering of the community bandshell. Most recently, a portion of festival proceeds funded a consultant to 
review downtown parking infrastructure.  



The festival enriches opportunities for pre-K learning and college attainability. Arkansas Preschool Plus is a 
local nonprofit that provides privately owned, early childhood development centers with professional 
development for preschool teachers. Over the course of four years, the festival has made a contribution of 
$160,000 to support curriculum.  

Furthermore, the festival has a long history of supporting higher education. To date, Toad Suck Daze is proud 
to have awarded more than $1.1 million in scholarship money to local, graduating seniors.  

We continue to look for new opportunities to impact the educational experience of young people. In 2016, 
Toad Suck Daze will underwrite traveling performances of The Arkansas Shakespeare Theatre at nine area 
high schools.  

 

John Hawks was named manager of Walmart’s fifth company store. Wal-Mart Founder 
Sam Walton, fourth from left, paid a visit to Conway during the 1970s. Walmart Manager 
at that time was John Tillman, third from left. 

 

Community: Toad Suck Daze has shaped this community’s identity all while becoming an annual staple to 
multiple generations.  

The festival relies on the support of volunteers to help plan, organize, develop, and execute this three-day event. 
Each year, 60 committee members volunteer upwards of 80 hours preceding and during the weekend. 
Additionally, the festival averages 300 volunteers who oversee logistical responsibilities ranging from 
setup/cleanup, staffing areas such as the Toadal Kidz Zone, and surveying festivalgoers about their experience.  

In previous years, Walmart associates have graciously volunteered their time to help with the World 
Championship Toad Races, specifically the Jump for Education races.  

Together with our sponsors, Toad Suck Daze strengthens Conway, Faulkner County, and the surrounding trade 
area with a unique cultural and entertainment experience. For more than a decade, the Arkansas Festival and 
Events Association and the International Festivals and Events Association have recognized Toad Suck Daze with 
numerous accolades, some of which include a Gold rating in Best Children’s Programming.    



In recent years, the festival has served as a platform to raise awareness and financial assistance for tornado 
disaster relief in the neighboring communities of Mayflower and Vilonia. When given the unfortunate 
opportunity to help a neighboring community in need, Toad Suck Daze rises to the challenge.  

As an investor, Walmart will receive branding opportunities to reach existing customers and attract the attention 
of 160,000 festivalgoers who travel statewide to attend this family festival. With more than 
40,000 Walmart associates and 115-plus retail units in Arkansas, it is a natural fit that Walmart and Toad Suck 
Daze partner on a 35-year Arkansas tradition.    

Walmart World Championship Toad Races/Toad Dome Sponsorship  
$10,000 Investment  
 
§ Sponsor name/logo exclusively assigned to the World Championship Toad Races/Toad Dome 
§ Sponsor included in festival promotion   
§ Sponsor appears in any print, radio, and television promotion as it relates to the World Championship Toad 

Races/Toad Dome 
§ Logo included on festival signage 
§ Business-specific “Sponsor Shout-Out” leading up to the festival via Toad Suck Daze social media accounts 
§ Logo with hot link featured on Toad Suck Daze website 
§ Booth, display area, or participation rights in festival area that is agreed upon between sponsor and Chamber 
§ Opportunity to meet headline entertainment when possible 
§ 8 Passes to VIT area (Very Important Toad) 
§ First right of renewal in 2017 

 
As of January, the festival has secured sponsorship commitments from fellow community supporters such as 
Crain Buick GMC/Crain Kia, Cherokee Casino & Hotel Roland, Conway Corporation, Conway Regional Health 
System, Centennial Bank, Delta Dental of Arkansas, International Paper, Crafton Tull, Virco Manufacturing, 
Yarnell’s Ice Cream and Arkansas Blue Cross and Blue Shield. 
  
Like Walmart, the Chamber understands the importance of giving back to the community in which you live. 
From ensuring every young child is prepared to begin their kindergarten education at the same level as their 
peers to funding quality-of-life projects in the downtown area, Toad Suck Daze is committed to giving people 
access to a better life – one project at a time. Your $10,000 investment of the Walmart World Championship 
Toad Races/Toad Dome Sponsorship allows Toad Suck Daze to continue making an impact.  

For questions about the Toad Suck Daze festival or the sponsorship proposal, please contact Lindsay Henderson, 
chief revenue officer, at 501.932.5403 or Lindsay@ConwayArkansas.org.  

Thank you in advance for your consideration.  
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