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PREMIER’S MESSAGE

On behalf of the New South Wales (NSW) Government, I am proud to 
support the City of Newcastle’s submission for a 2016 IFEA World Festival 
& Event City Award.

Newcastle has gained recognition as one of Australia’s leading major 
events and tourism destinations. 

This recognition has been achieved through innovative partnerships 
between government and industry, and a dynamic, supportive and fully 
engaged population whose passion for sport, art, design, music, food and 
wine has seen the city successfully transform into a regional cultural centre.

Newcastle’s capability to deliver world-class major events is an outstanding 
accolade that demonstrates its continued effort to establish the city as one 
of the best events destinations in Australia. Complemented by great 
attractions from beautiful beaches to trendy cafes, Newcastle has built an 
impressive events calendar, offering something for everyone across a 
broad range of experiences. 

Since Newcastle’s winning award submission last year, the city has hosted 
some incredible events including this year’s Surfest, Australian Bowl Riding 
Championships and Grand Masters Hockey World Cup and the Port to Port 
Newcastle MTB. In a major coup for the city and an Australian-first, 
Newcastle was also confirmed as the home for the FIM Asia Supermoto 
Championships for the next three years, enhancing the city’s profile as a 
visitor destination, providing economic benefit and global brand exposure. 

The City of Newcastle has invested significantly in developing a creative 
and culturally rich community that has vibrant and activated public places 
for everyone to enjoy. This year, the revitalisation of the Newcastle CBD 
has gained pace, with the repurposing of empty and under-utilised city 
spaces and buildings, bringing investment, confidence and construction 
activity to the city. This major program of urban renewal is creating exciting 
new opportunities for residents, visitors and businesses. 

As Premier for NSW, I am delighted to support Newcastle’s submission for 
this prestigious Award, recognising the city’s diligence in building its brand 
as a stand-out destination with the capacity to deliver world-class events.

Yours sincerely

Mike Baird 
NSW Premier



INTRODUCTION
Nestled in the heart of the Hunter Region and only 2 hours drive north of 
Sydney, is the beachside city of Newcastle. Newcastle is a lively coastal town 
boasting a spectacular coastline, cosmopolitan cafes, award-winning 
restaurants, harbourside bars, a vibrant arts scene and boutique shopping 
precincts. In recent years Newcastle has undergone a renaissance from steel 
city to a city that is world class, full of life and always changing.

In 2011 Newcastle was named a top ten city in the world in Lonely Planet’s 
‘Best in Travel’ guide, and in 2012, 2014 and 2015 was a recipient of an 
International Festival and Events Association award for cities under one million 
population. It continues to flourish as a city with internationally recognised 
events, industry and education. This was demonstrated when, in January 2015, 
Newcastle played host to one of the most anticipated sporting events in the 
world, the AFC Asian Cup Australia 2015. Newcastle is committed to providing 
world class event experiences for organisers, participants and event goers, 
through its strong community spirit and ‘can do’ attitude.
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SECTION 1  
COMMUNITY OVERVIEW
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COMMUNITY OVERVIEW
Newcastle is well on its way to achieving its vision as a resilient, 
connected, liveable, vibrant, culturally rich, innovative and 
balanced city. It has made real progress toward transforming its 
reputation from steel city to cosmopolitan coastal centre which 
has not gone unnoticed. It was named one of the top ten cities in 
the world in Lonely Planet’s ‘Best in Travel 2011’ guide and was 
the recipient of an International Festival and Events Association’s 
Festival City award in 2012, 2014 and 2015. Newcastle’s 
reputation as a can-do city and its enthusiastic community 
ensures that any event that it hosts provides organisers and 
participants with world-class experiences.

Newcastle is a city of industry, business and research. It is a 
place worthy of exploration with its attractive blend of new and 
old architecture, a rich Aboriginal heritage and a bustling working 
harbour. The Newcastle metropolitan area is the second most 
populated area in the Australian state of New South Wales 
(NSW). Situated 162 kilometres (101 miles) north of Sydney, at 
the mouth of the Hunter River, it is the major city servicing the 
surrounding Hunter Region. The port of Newcastle is currently 
the world’s largest coal export harbour, with coal exports reaching 
158 million tonnes in 2015.

Newcastle is located just two hours by road or rail or 30 minutes 
by plane or seaplane from Sydney. Once there, it is less than an 
hour’s drive west to the Hunter Valley wineries, south to sailboat-
filled Lake Macquarie or north to whale-watching and dolphin 
paradise at Port Stephens or sand boarding at Stockton Beach. 
(The southern end of the 32km-long beach is a five-minute ferry 
ride across Newcastle’s harbour).

The area around Newcastle is the traditional land of the 
Awabakal and Worimi Aboriginal peoples who have lived 
there for many thousands of years. The European history of 
Newcastle dates back to the colonial period when, in 1797, 
British explorers encountered a place with abundant natural 
resources, including coal, lime and cedar, and a natural harbour 
at the mouth of the Hunter River.

The city today has a distinct character derived from a rich and 
active history as an industrial centre for the growing colonies of 
early Australia. The discovery of coal in the late 18th century, 
and the subsequent mining, transport systems and related 
industries that developed from this, determined the fabric, layout 
and culture of this region.

Throughout the 19th century, coal-mining activity spread out from 
the first convict mines under Signal Hill in 1804 (now called Fort 
Scratchley) to encompass, by the end of that century, most of what 
is now suburban Newcastle. The story of this industrial development 
is a fascinating one, giving rise to many colourful and resourceful 
personalities who became part of local folklore and whose names 
identify suburbs, streets and buildings throughout the city today.

From this industrial base, Newcastle is evolving into a sophisticated 
city of opportunity, offering diverse experiences and a vast range 
of modern urban facilities. Australia’s second-oldest city has great 
assets: surf beaches and a sun-drenched subtropical climate plus 
dining opportunities reflecting the city’s European and Asian migrant 
population, a vibrant nightlife and a multi-faceted arts scene.

Situated between the pristine waterways and national parks 
of Port Stephens and the culinary delights and beauty of 
the Hunter Valley, Newcastle is ideally located to provide a 
wide range of activities and attractions for locals and visitors. 
Newcastle is a city with a difference.
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1. A–C CURRENT CITY POPULATION – CURRENT SMSA 
POPULATION – POPULATION WITHIN A 50 MILE RADIUS 

The Newcastle standard metropolitan statistical area (SMSA) 
covers 224 square kilometres and is divided into nine Statistical 
Local Areas. As of June 2015, Newcastle’s SMSA had a 
population of 161,225 people, an increase of over 5000 new 
residents from 2012.

Newcastle is the main city servicing the adjoining Lower Hunter 
Valley Region, an area that has a population of 675,199.

Area Estimated 
resident 
population (2015) 

Sq. km Area

Newcastle Local 
Government Area 

161,225  186 Newcastle Local 
Government Area 

Lower Hunter 
Valley (including 
Newcastle)

675,199 4151 Lower Hunter 
Valley (including 
Newcastle)

New South Wales 7,617,684 800,808 New South Wales 

1.D PRIMARY FESTIVAL AND EVENT VENUES AVAILABLE 
As NSW’s second largest and second oldest city, Newcastle 
boasts contemporary venues along with iconic and historically 
significant function spaces, providing a diverse choice for  
staging events.

The city can provide for sport, business, arts, entertainment, 
cultural and lifestyle festivals and events in a variety of world-
class stadia, theatres, performance spaces and outdoor venues, 
with seating from the intimate to as many as 6,500. With more 
than 18 function venues located within the city centre, 10 with 
onsite accommodation, the hardest decision is often which venue 
to choose.

Located in the heart of the City, Civic Precinct comprises 
Newcastle’s finest historic venues. It incorporates Newcastle City 
Hall, Civic Theatre and the Playhouse along with the Newcastle 
Museum and newly built Law Courts. Work has already begun on 
the $95 million new University of Newcastle NEWspace which will 
be home to the faculties of Business and Law and will become 
a technology rich and engaging centre of excellence. These 
significant buildings are all linked by the 1200 sqm Wheeler 
Place Plaza. The 1,500-seat Civic Theatre offers state-of-the-
art lighting, sound, audio-visual equipment and expert technical 
support staff plus award-winning catering services. The Civic 
Precinct in Newcastle offers enormous flexibility for conferences, 
events, gala dinners and live performances.

Also in its construction phase is The NEX – Newcastle Exhibition 
and Convention Centre. This new facility in the heart of the 
city is due to open in July 2016 and will feature contemporary 
design, flexible spaces and cutting-edge technology to be one 
of the largest indoor function venues in the Hunter region. 
With configurations for groups of any size up to 2,400, NEX 
will accommodate large concerts, grand exhibitions or intimate 
wedding and dinner functions. 

The Newcastle Entertainment Centre, located on Newcastle’s 
Showground, can host conferences, exhibitions and gala banquets. 
It has a seating capacity of 6,000 and has been the venue for 
international artists such as Billy Connolly, Pink and Rhianna.
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Hunter Stadium (Newcastle Stadium) is the centrepiece of the 
Hunter Venues sports precinct. The rectangular multi-purpose 
outdoor stadium is the home ground to the Hunter Region’s two 
flagship sporting franchises, the Newcastle Knights (National 
Rugby League) and the Newcastle Jets (A-League Football).

With quality food and beverage outlets, corporate facilities, 
recently upgraded entertaining areas and the capacity to hold 
up to 33,000 spectators, Hunter Stadium is now a venue of 
international standard. In January 2015, Hunter Stadium hosted 
4 games in the AFC Asian Cup Australia 2015 – with two group 
games and two finals. This prestigious football tournament, 
second only to the FIFA World Cup delivered almost 60,000 
visitors to Newcastle for this prestigious event.

Newcastle offers a great outdoor lifestyle and has numerous 
natural venues right on its doorstep. There are open community 
spaces and recreation areas, such as the Newcastle Foreshore 
and Honeysuckle Precinct and its six main beaches, which host 
international events such as the Nutri-Grain Ironman series and 
Surfest, an annual fixture on the international pro–surfing calendar.

One of the major advantages Newcastle has developed over 
recent years is its capacity to mobilise and integrate a number of 
relevant state and city government agencies and departments 
through an interagency events coordination group. This interagency 
events coordination group looks after road closures, traffic and 
crowd management, policing, security, public safety and cleaning. 
Newcastle’s primary venues have the appropriate infrastructure to 
accommodate a wide range of events, whatever the size.

Newcastle’s iconic venues are an integral part of its major 
festivals and events.

1.E WATER AND POWER ACCESSIBILITY IN OUTDOOR VENUES

All Newcastle’s wide range of outdoor venues, facilities and parks 
have access to suitable supplies of water and power. Newcastle 
City Council has a comprehensive Urban Water Plan, and 
specialised event suppliers are able to provide generators and 
access to power in remote locations.

1.F HOSPITAL AND EMERGENCY RESPONSE AVAILABILITY

Australia’s healthcare system offers an exceptional standard of 
public and private sector health services and providers. There are 
several hospitals in Newcastle and the surrounding Hunter area. 
The main hospital is the John Hunter, located near the centre of 
Newcastle and close to link roads that quickly reach neighbouring 
regions. The hospital provides primary and tertiary trauma 
services for an extended area of the Hunter, Mid North Coast and 
New England Area Health Services. It has 550 adult beds, 101 
paediatric beds, nine operating theatres and offers a range of 
trauma-related specialty surgical services.

Maitland Hospital is within 30 minutes of Newcastle and the 
Hunter’s major event precincts, including the Hunter Valley. It 
services the Maitland and Upper Hunter area with excellent 
hospital facilities.

Lake Macquarie Private Hospital is a 157 bed acute medical 
and advanced surgical hospital situated 15 kms south of the 



Newcastle CBD. The hospital is linked by an overhead walkway 
to the Lake Macquarie Specialist Centre which provides on-site 
Radiology and Pathology services as well as specialist medical 
consulting suites. Lake Macquarie Private Hospital provides 
private health care services to residents of the Cities of Newcastle 
and Lake Macquarie as well as the broader referral region of the 
Hunter – New England Local Government Areas.

The Ambulance Service of NSW is an integral and dynamic part 
of the NSW health system and one of the largest ambulance 
services in the world. It has proven performance in supporting 
local and major international events.

The NSW Police Force is Australia’s largest police organisation. 
Operating on land, air and sea, it has a total strength of 15,633 

officers, with three command centres in the Newcastle region. 
The force regularly provides support for events and festivals with 
a Police Operations Centre activated during major events.

Together with NSW Roads & Maritime Services, which oversees 
road closures and traffic diversions often necessitated by special 
events, these services are a key part of the city’s events risk plan.

1.G TOTAL NUMBER OF HOTEL ROOMS AVAILABLE

With continued and robust economic growth, Newcastle is 
blessed with a wide selection of accommodation, ranging from 
contemporary coastal to historical and unique. There are more 
than 2,000 rooms within an easy 30-minute reach of the CBD – 
almost 1,000 of these are within a 5-minute walk of the CBD.

ACCOMMODATION IN NEWCASTLE

Name of Accommodation Number of Rooms Rating Website

HO
TE

LS

Boulevard on Beaumont Hotel 32 www.boulevardonbeaumont.com.au

Novotel Hotel Newcastle 88 www.novotel.com/newcastle

Quality Hotel NOAHs on the Beach 91 www.noahsonthebeach.com.au

Mercure Newcastle Airport 95 www.mercurenewcastleairport.com.au

Ibis Hotel 97 www.ibis.com/newcastle

Travelodge Hotel Newcastle 130 www.tfehotels.com/brands/travelodge- 
hotels/travelodge-newcastle

Clarendon Hotel 20 www.clarendonhotel.com.au

The Executive Inn 136 www.executiveinn.com.au

The Gateway Inn 76 www.gatewayinn.com.au

Caves Beachside Hotel 18 beachside suites. (Townhouses,  
villas and motel rooms also available)

www.cavesbeachsidehotel.com.au

Apollo International Hotel Charlestown 94 www.apollohotelnewcastle.com.au
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SE
RV

IC
ED

 A
PA

RT
M

EN
TS

Quest Serviced Apartments Newcastle 63 www.questapartments.com.au

Chifley Apartments 73 www.chifleyhotels.com.au/newcastle/
chifley-hotel-newcastle

Chifley Executive Apartments 40 www.chifleyhotels.com.au/newcastle/ 
chifley-executive-suites-newcastle

Crowne Plaza Newcastle 175 www.crowneplazanewcastle.com.au

Crowne Plaza Hunter Valley 316 www.crowneplazahuntervalley.com.au

Terraces for Tourists 13 terraces Not rated www.terracesfortourists.com.au

Mercure Resort Hunter 
Valley Gardens

72 www.mercurehuntervalley.com.au

Mercure Lake Macquarie 
Rafferty’s Resort

110 www.raffertysresort.com.au

Mercure Charlestown 48 www.mercure.com

BE
D 

& 
BR

EA
KF

AS
TS

Newcastle’s Bed and Breakfast 3 rooms. Capacity 8. Not rated www.newcastlebedandbreakfast.com.au

Chaucer Palms Bed and Breakfast 4 suites www.chaucerpalms.com.au

Merewether Beach House 
Bed and Breakfast

2 bedrooms, 1 self contained  
2 bedroom cottage.

Not rated www.merewetherbeachhousebandb.com.au

Newcomen Bed and Breakfast 2 rooms. Capacity 5. Not rated www.newcomen-bb.com.au

Hamilton Heritage
Bed and Breakfast

3 rooms Not rated www.accommodationinnewcastle.com.au

Brezza Bella Bed and Breakfast 2 rooms Not rated www.brezzabella.com.au

BA
CK

PA
CK

ER
S YHA Newcastle 21 rooms. Room capacity 1 – 10 

persons.
YHA Grade 4 www.yha.com.au

Backpackers by the Beach 24 dorm rooms, 5 double/ twin rooms. Not rated www.backpackersbythebeach.com.au

HO
LI

DA
Y 

PA
RK

S

Stockton Beach Holiday Park 11 self contained cabins, 84 powered  
van sites, 2 powered tent sites, 31 
unpowered tent sites.

Not rated www.stocktonbeach.com

Name of Accommodation Number of Rooms Rating Website





1.H PUBLIC TRANSPORTATION OPTIONS

Not only does Newcastle host world-class events and attractions, 
it also has conveniently located public transport that is easy to 
access wherever you’re travelling from, and however you may 
choose to travel.

Coach/Bus: Newcastle is serviced by a range of coach 
companies that operate throughout Australia with regular 
connections to and from various locations.

The NSW State Transit Authority operates a regular 24-hour 
public bus service throughout Newcastle and suburbs, offering 
a free-fare zone within the Newcastle inner city from 7am to 
6pm seven days a week. A number of these free-fare routes link 
many of the accommodation options within the CBD with larger 
conference venues.

Rail: Newcastle is part of the CityRail network (run by the NSW 
State Government) with multiple stations positioned around the 
Newcastle city centre. Frequent daily return services are available 
heading south on the Newcastle/Central Coast line to Sydney 
and surrounding suburbs, and heading north-west on the Hunter 
network with access to the Lower and Upper Hunter regions.

CountryLink trains connect Newcastle to Sydney, Brisbane and 
many country centres. The trains are designed for comfortable 
long distance travelling, and regularly depart from Newcastle’s 
Broadmeadow Train Station.

The NSW Government has also commenced the planning 
process for a light rail system in Newcastle, to take passengers 
from a new transport interchange in the western CBD to the 
Eastern end of the city and its beaches. 

Air: Newcastle Airport, named Major Airport of the Year by the 
Australian Airports Association, is only a 25-minute leisurely drive 
from Newcastle’s CBD. It provides regular services to Australia’s 
major cities including Melbourne, Sydney and Brisbane. Jetstar, 
Virgin Australia and QantasLink as well as regional airlines FlyPelican 
and Regional Express all operate through Newcastle Airport.

Transport to and from the airport is easy to organise. The 
airport information services team is available from 7am to 7pm 

to assist with door-to-door airport transfers for individuals and 
groups. Alternatively, the airport is serviced by all major car 
rental companies; Newcastle taxis; and a public bus service that 
goes directly to Newcastle Train Station. Newcastle Airport also 
offers free Wi-Fi along with private meeting rooms located in the 
terminal. Newcastle Airport was the 2011 winner of Australian 
Tourism Award for ‘Specialised Tourism Services’.

1.I PARKING AVAILABILITY

Newcastle city centre has a number of commercial and Council 
run parking operators with space for 13,455 vehicles. There are 
also a number of commercial car park options offering facilities 
across the entire metropolitan area, many conveniently located to 
major event venues.

Special event parking facilities are also made available for large 
outdoor events such as those on the Newcastle Foreshore or at 
the Newcastle Entertainment Centre. These areas can take the 
overflow from existing parking facilities.

Newcastle Stadium also offers Park and Ride options, with free shuttle 
bus options from the CBD and other surrounding areas, to alleviate 
parking congestion at the Stadium. This option was used for the AFC 
Asian Cup games in Newcastle, through a partnership with Westfield 
Shopping Centre at Kotara and provided parking for an additional 
1,500 vehicles and a shuttle service for spectators to the Stadium.

1.J WALKING PATHS, BICYCLE LANES

Newcastle offers a range of walks from historic walking tours to 
adventurous bush walks. There is a growing commitment to cycling 
in Newcastle, and the city has an action plan to further increase 
cycleways throughout the area. Maps of walks and cycleways are 
available for download from the city’s website: http://newcastle.nsw.
gov.au/Explore/Things-to-do/Walking-cycling making it easy for 
visitors to find just the perfect activity.

Newcastle has a range of published walking tours including: 
• Memorial Walk 
• The Shoreline 
• Convict and Industry  
• The Artist’s City 
• Newcastle Architecture

  // 17IFEA World Festival & Event City Award / Newcastle 2016  



18  \\ IFEA World Festival & Event City Award / Newcastle 2016  

Memorial Walk
The Memorial Walk opened on 25th April 
2015, the 100 year anniversary of the 
ANZAC landing on the Gallipoli peninsular. 
This walk commemorates those from 
Newcastle and the Hunter region who 
enlisted for service in World War One, 
and features the family names of men and 
women from Newcastle and the Hunter who 
served during the War as well as descriptive 
plaques along the way. It also recognises 
the contribution that BHP Billiton made to 
the war effort in supplying steel rail, ship 
plate and munitions.

The Shoreline
With its spectacular harbour and coastline, 
the Pacific Ocean has always played an 
important part in the work and leisure of 
Novocastrians. On the Shoreline Walk, 
visitors can explore the city through 
its relationships with the shoreline; 
visit places that once formed a crucial 
part of Newcastle’s working harbour 
and maritime culture; enjoy the city’s 
spectacular coastline and discover places 
that Novocastrians have been visiting for 
generations to swim, relax and play. The 
walk begins on the Newcastle Foreshore 
at the viewing spot for Destiny, a sculpture 
that commemorates Newcastle’s role as 
a commercial port. It concludes at the 
Newcastle Memorial Walk, a spectacular 
walk that offers 360 degree views of the 
city and its coastline.

Convict and Industry
Much of the modern Newcastle landscape 
has been shaped by the hands of convicts 
and industry. On the Convict and Industry 
walk, visitors and locals can explore the 
city’s early years as a convict settlement 

with the assistance of a map and guide, 
and audio commentary. Visiting remnants of 
and change shaped this city to shaped the 
city. Walkers discover amazing engineering 
feats that allowed the city and its people 
to prosper. This walking tour starts at the 
Convict Lumber Yard, one of the most 
significant archaeological sites of convict 
industry in Australia.

The Artist City
Newcastle has nurtured, supported and 
inspired generations of artists, and through 
the Artist City walk visitors and locals are 
invited to see the city through the eyes of 
an artist and learn about the various artists 
and public art that are part of Newcastle’s 
cultural landscape. This walking tour starts 
at Obelisk Park and concludes at Newcastle 
Art Gallery, home to a collection of more 
than 6100 works of art that belong to the 
people of Newcastle. The Artist City may 
also be explored with the help of a walking 
map and audio commentary.

Newcastle Architecture Walk
The architecture of Newcastle is defined 
by a rich diversity of styles that reflect the 
city’s prosperity and growth throughout 
the 19th and 20th centuries. Visitors can 
explore buildings that have acted as cultural, 
political and economic icons for the people 
of Newcastle and discover the works of 
architects of local, national and international 
significance. This walking tour begins at 
City Hall, which has been at the centre of 
Newcastle cultural and political life since it 
was completed in 1929. It ends at the Civic 
Theatre, Newcastle’s premier live theatre 
venue and one of the last great remaining 
examples of picture palace architecture in 
New South Wales.

1.K ESTIMATED CITY VISITORS ANNUALLY 
ATTRIBUTED TO FESTIVALS AND EVENTS

In 2013, Newcastle conducted Visitor 
Profiling during the peak holiday period of 
February/March and over 20% of visitors 
surveyed during this study reported coming 
to Newcastle to attend an event or festival.

Domestic Overnight Visitors 
Newcastle received over 1.0121 million 
domestic overnight visitors in the year 
ending December 2014.

Domestic Day Visitors 
Newcastle CBD received over 2.2291 
million day-trip visitors in the year ended 
December 2014.

The combined total expenditure by 
overnight and domestic day trip visitors 
was $6261 million.

Number of nights spent in Newcastle 
by overnight visitors in the year ended 
December 2014 was 2.5751 million.

International Visitors 
• Newcastle CBD received 75,0001   
 international visitors in the    
 year to December 2014. 
• In Year December 2015, the Hunter   
 received 161,900 international visitors 
• In the year ending December 2016  
 approximately 2.4 per cent of   
 international visitors came to Australia  
 for the purpose of attending an event2.

In all instances, Events are defined as 
either leisure or business events, but not 
family events such as weddings etc.

1 Newcastle Local Government Area Profile 2014 - Tourism Research Australia 
2International visitors Survey (IVS) by TRA, YE Dec 2015
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SECTION 2  
COMMUNITY FESTIVALS  
AND EVENTS
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COMMUNITY FESTIVALS AND EVENTS
The NSW Government, Destination NSW, Newcastle City Council, event partners, local industry and community groups all 
play a major role in the development and success of events staged in Newcastle and the Hunter Region.

Newcastle is now a thriving cultural and events city, which is 
evidenced by the range and quantity of exciting events on the 
annual calendar and the cultural initiatives the city has been 
able to achieve. From sporting events, to arts and cultural 
festivals, markets, conventions and exhibitions, Newcastle offers 
a smorgasbord of experiences for visitors and locals to enjoy.

In 2015/2016 Newcastle hosted an array of events, which 
resulted in increased visitation to the city as well as the 
development of local event facilities and tour products. 

There were 18 significant examples of the variety of events 
and activities held over the last 12 months, which demonstrate 
Newcastle’s outstanding ability to host large-scale events:

• Newcastle’s Australia Day Festival 
 - www.newcastle.nsw.gov.au

• Newcastle’s ANZAC Day ceremony 
 - www.newcastle.nsw.gov.au

• Newcastle China Festival  
 - www.newcastle.edu.au

• Honeysuckle events 
 - www.honeysuckle.net

• This Is Not Art  
 - www.thisisnotart.org

• Light Up Newcastle Lantern Walk 
 - www.lightupnewcastle.com.au

• Surfest  
 - www.surfest.com

• Port to Port Newcastle MTB 
 - www.porttoportmtb.com

• Newcastle Writers Festival 2015 
 - www.newcastlewritersfestival.org.au

• World Grand Masters Association 2016 Hockey World Cup  
 - www.wgmaworldcup2016.com

• Men’s Shed National Conference  
 - www.mensshed.org/national-mens-shed-conferences/

• This That Music Festival 
 - www.thisthat.com.au

• ANZAC Australia vs New Zealand Test Match 
 - www.absintheaustralia.com.au

• Australian Bowl Riding Championships 
 - www.abcskate.com.au

• Nutrigrain Ironman Series  
 - www.nutrigrainironman.com.au

• Australian Super Moto Championships 
 - www.supermotoaus.com

• Mambo 30 Years of Shelf Indulgence Exhibition and Event 
 - www.nag.org.au/exhibitions

• iStadium Run 
 - www.irunevents.com.au/events

Profiles on 10 of these events are provided on the  
following pages.
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2016 GRAND MASTERS HOCKEY WORLD CUP
In May 2016, Newcastle played host to the eighth Grand Masters Hockey World Cup, the leading international competition 
for hockey players in the men’s Grand Masters age group.

The event was conducted by the World Grand Masters 
Association (WGMA), a global organisation that administers 
and promotes field hockey for players aged 60 and above at an 
international level. The WGMA is recognised by the International 
Hockey Federation, the governing body for the sport of  
hockey worldwide.

The 2016 World Grand Masters Tournament was the largest 
ever held attracting more than 800 players, 120 officials 
and more than 1,000 supporters representing more than 16 
countries. Competition was held across three age categories 
– Men’s 60+, Men’s 65+ and Men’s 70+, with 27 teams 
represented across the three categories.

Newcastle City Council assisted and provided guidance to the 
local organising committee during the event planning process, 
providing introductions to key local stakeholders and services. 
In addition, the Council provided a visitor information service for 
competitors and their supporters at the competition venue on 
each day of the event and distributed satchels containing visitor 
information on Newcastle including a Newcastle branded USB 
as a souvenier. 

The event was a significant opportunity to showcase Newcastle 
and the Hunter region as a destination to an international 
audience. This resulted in a significant number players exploring 
the city during their stay and opting for tours of the Hunter Valley 
Wine Country and Port Stephens during the 10 day period of the 
event.

2016 Grand Masters Hockey World Cup

Top Executive Contact 
Information

Ben Hartung – Hockey Australia
Peter Sweeney – Chair, Newcastle  
Hockey Centre
peters@jsagroup.com.au

Number of years event 
has been produced

8 years

Date 2 - 13 May 2016

Recurrence Cycle Annual

Estimated Volunteer  
Count and estimated 
hours worked

Organising committee of 12 volunteers who 
worked over 1,500 hours.

Primary targeted  
market effort

International Grand Masters hockey players, 
their partners and supporters, game officials 
and hockey enthusiasts.

Estimated % of annual 
attendees from 
geographical areas

Teams attended from Australia, Germany, 
Spain, Wales, Singapore, Netherlands, 
Ireland, South Africa, New Zealand, England, 
Japan and Scotland.

Awards & Recognition 
Received

N/A

Professional Industry 
involvement

Hockey Australia, Newcastle Hockey Centre, 
Destination NSW, Stay Oz, Orica and local 
Newcastle businesses.
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THE AUSTRALIAN SUPERMOTO CHAMPIONSHIPS
Motorcycling in all its forms has a large following in Newcastle and the Hunter Region with a 30% higher uptake of the 
sport by residents of the region than the national average. Speedway competition started in the Hunter more than 90 years 
ago and the region is famous for the many champions and world class competitors it has produced over the years.

The Australian SuperMoto Championships is designed to 
capture the passion and imagination of both enthusiasts and 
those interested in world class competition. The event runs 
over two days with the race format combining the high-speed 
and grace of Road Racing with the action-packed drama of 
Motocross-style dirt track racing.

The 2015 event, held on Newcastle’s spectacular Foreshore, 
attracted 150 competitors and crew and over 30,000 spectators 
over the two days of racing. With great weather, free entry, a 
host of talented international and local riders and an array of 
other entertainment from stunt riding to a 10-minute air show 
from Newcastle top gun Matt Hall made for a perfect weekend  
in Newcastle.   

After an extremely successful inaugural year, the Australian 
round of the FIM Asia Supermoto Championships has been 
secured for Newcastle for the next three years, with the first 
event to be held in September 2016.

Australian SuperMoto Championships

Top Executive Contact 
Information

Chairperson – Graeme Boyd 
Graeme Boyd Motorcycles 
graeme@graemeboydmotorcycles.com.au

Number of years event 
has been produced

1 year

Date 13 - 14 June 2015

Recurrence Cycle Annual

Estimated Volunteer  
Count and estimated 
hours worked

50 volunteers 
1,250 hours

Primary targeted  
market effort

SuperMoto competitors, enthusiasts  
and spectators.

Estimated % of annual 
attendees from 
geographical areas

Competitors 
40% Hunter region 
20% NSW 
20% Queensland 
10% Victoria 
5% South Australia 
5% International
Spectators were from Newcastle, the Hunter 
region and across NSW – figures not 
available.

Awards & Recognition 
Received

N/A

Professional Industry 
involvement

N/A
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SURFEST
Surfest Newcastle is one of Australia’s longest running surfing festivals. Established in 1985 it now attracts some of 
the world’s best male and female surfers to Merewether Beach - a recognised National Surfing Reserve and home to 
Australia’s most accomplished World Surfing Champion, Mark Richards (World Champion 1979 - 1982).

Surfest 2016 featured the Maitland and Port Stephens Toyota 
Pro (Men’s WSL QS 6000) and the Taggart Women’s Pro 
(Women’s WSL QS 6000), along with eight supporting events. 
The event is made possible with the support of the New South 
Wales government through Destination NSW, Maitland and 
Port Stephens Toyota, Newcastle City Council, The Newcastle 
Herald, NBN Television and Orica. 

Surfest Newcastle 2016 was conducted over 11 days from 
February 18-28 at Merewether Beach, a recognised Australian 
National Surfing Reserve. Merewether is home to festival patron 
and Australia’s most accomplished men’s world professional 
surfing champion, four-time world champion Mark Richards 
(1979-82). Mark presented the winner with a trophy in his 
likeness. 2016 marked the festival’s 31st year and with over 
800 national and international competitors, Surfest is the largest 
festival of surfing in the southern hemisphere.

In addition to the surf events, there were 17 other events held 
out of the water such as Indigenous ceremonies, a Guinness 
World Record for the longest line of surfboards, a Miss Surfest 
search, and an educational and advice program for up-and-
coming young Newcastle surfers. 

Surfest has always had a rich vein of community engagement 
and participation. It is an anomaly in the world of professional 
surfing as it operates with a large army of volunteers and each 
year provides training opportunities that are a platform for 
the launch of industry based careers. Working with students 
from the University of Newcastle, Hunter TAFE and Callaghan 
College Jesmond, as well as the local surfing community, 
Surfest 2016 operated with around 130 volunteers providing 
over 4,500 hours of support and has received multiple awards 
for its volunteer and community partnerships.

Surfest

Top Executive Contact 
Information

Warren Smith  
Coordinatorwarren.smith@surfest.com

Number of years event 
has been produced

31 years

Date 18 - 28 February 2016

Recurrence Cycle Annually

Estimated Volunteer  
Count and estimated 
hours worked

130 student volunteers provided over 4,500 
hours of support

Primary targeted  
market effort

Lifestyle Tourists, beachgoers, sports fans of 
all ages and demographics plus online global 
audience

Estimated % of annual 
attendees from 
geographical areas

Spectators:
80% Local, 18% other NSW, 2% 
International
Competitors:
30% International, 29% Interstate, 32% other 
NSW, 9% Local

Awards & Recognition 
Received

NSW Tourism Awards – finalist, Hunter 
Tourism Awards – Winner 3 years, Hall  
of Fame

Professional Industry 
involvement
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PORT TO PORT NEWCASTLE MTB 
Now in its 3rd year the Port to Port Newcastle MTB mountain biking event is an event which is fast becoming a staple on 
the MTB cycling calendar. 

A four day race designed to be fun and challenging for riders of 
all levels and abilities from recreational to competitive, the riders 
were treated to the iconic local scenery of Port Stephens, the 
Hunter Valley and Newcastle.

The sport of cycling is booming and off-road cycling is growing 
at incredible rates. Newcastle already has a vibrant mountain 
bike community and some world class trails. Based on its sister 
event, the Cape to Cape MTB in Western Australia’s Margaret 
River region, the Port to Port Newcastle MTB is the first event 
of its kind on Australia’s eastern seaboard. It has been designed 
to showcase the beauty of the region and drive visitation to 
support the local economy, showcasing the region as a premium 
destination for major international events.

It is attracting strong interest from the global cycling community 
with over 500 riders registered in 2016. Riders, families and 
spectators can experience everything Newcastle and the 
Hunter have to offer—from incredible natural beauty to fabulous 
shopping, wineries, restaurants and coffeehouses. 

Riders can select from the 1, 2, 3 or a full 4-day ride and choose 
their dates.

The event charity partner is John Maclean Foundation (JMF), 
which is dedicated to changing the lives of young Australians 
who use wheelchairs. The event has attracted three-year state 
funding from Destination NSW and is supported by the City  
Of Newcastle.

Port to Port Newcastle MTB

Top Executive Contact 
Information

Chris Heverin - Initiative Sport 

Number of years event 
has been produced

3 years

Date 26 - 29 May 2016

Recurrence Cycle Annually

Estimated Volunteer  
Count and estimated 
hours worked

52 Volunteers working a total of 540 hours 

Primary targeted  
market effort

Local, Regional, Interstate, National, 
International 

Estimated % of annual 
attendees from 
geographical areas

Origin Event Participants
ACT 5.09%, WA 2.35%, VIC 5.68%, QLD 
3.92%, SA 1.37%, NSW 37.05%, TAS 0.19%
LOCAL 43.13%
International 1.37%
Percentage of Interstate Participants 20%

Awards & Recognition 
Received

Extensive media program with international 
reach in its first year

Professional Industry 
involvement

Initiative Sport are the founders of Cape to 
Cape which has been staged for the last 8 
years attracting up to 1200 riders. Cape to 
Cape is widely recognised as one of the best 
Mountain Bike Stage Race event in Australia.







ANZAC DAY 2016 – CENTENARY OF ANZAC (2015-2018)
ANZAC Day 25 April is one of Australia’s most important national occasions. It marks the anniversary of the first major 
military action fought by Australian and New Zealand Army Corps (ANZAC) forces during the First World War.

Australians recognise 25 April as an occasion of national 
remembrance, which takes two forms. Commemorative services 
are held at dawn “the time of the original landing” across the 
nation. Later in the day, former servicemen and servicewomen 
meet to take part in marches through the major cities and in 
many smaller centres. Commemorative ceremonies are more 
formal and are held at war memorials around the country. In 
these ways, ANZAC Day is a time at which Australians reflect on 
the many different meanings of war and service to their country.

In April 2016, Newcastle, the second oldest city in Australia, 
hosted one of its largest ANZAC Days to date with a program 
of 15 events. Commemorating 100 years of ANZAC, events 
were held across the city leading up to ANZAC Day April 25th. 
Crowds of over 55,000 attended the Dawn Service at Nobbys 
Beach. NBN Television streamed the Dawn Service live across 
the world to countries such as the USA, Turkey, Belgium, The 
Netherlands and United Kingdom. In addition, 2016 marked 
the first time that the dawn service was broadcast live by NBN 
Television and ABC 1233 Newcastle. Large crowds of more than 
50,000 lined the streets of Newcastle for the ANZAC Day March 
and the United Commemoration Service. 

One of the special events introduced in 2016 was the Newcastle 
Memorial Walk Sunset Ceremony. The Memorial Walk is a 450m 
bridge and walkway built to link up with Bathers Way beach 
walking track. It incorporates a series of interpretive panels with 
the 3,860 family names of all those who enlisted from the region 
in the Great War. Towering over Memorial Drive, which was also 
named to commemorate WWI, the walkway ranks among the 
Hunter’s modern engineering masterpieces. With outstanding 
views across our beautiful city, thousands of people enjoyed this 
truly amazing tribute to ANZAC and will for many years to come. 
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ANZAC Day 2016 – Centenary of ANZAC (2015-2018)

Top Executive Contact 
Information

Drew Ferguson-Tait | Event Liaison Officer
Events Team – Newcastle City Council 
ANZAC Day 2016
Chair ANZAC Day Committee 2016

Number of years event 
has been produced

13 years

Date 22 April 2016 – Newcastle Memorial Walk 
Sunset Ceremony
23 April 2016 – ANZAC Eternal Flame
24 April 2016 – Memorial Grove  
Candlelight Vigil
25 April 2016 – ANZAC Day Dawn Service 
and United Commemoration Service

Recurrence Cycle Annual Event

Estimated Volunteer  
Count and estimated 
hours worked

31 Volunteers - 300 hours

Primary targeted  
market effort

Local Government Area(s)

Estimated % of annual 
attendees from 
geographical areas

Local and Regional NSW 93%, Interstate 
6%, International 1%

Awards & Recognition 
Received

Volunteers, stakeholders and major sponsors 
and supporters receive recognition from 
Newcastle City Council and The City of 
Newcastle RSL Sub-branch.

Professional Industry 
involvement

TAFE NSW Newcastle, NSW Police LAC, 
NSW Trains, Newcastle Buses and Ferries, 
NSW Ambulance, RAAF Williamtown 
Airbase, Australian Defence Force, Fort 
Scratchley Historic Society, NBNTV 
Newcastle, ABC 1233 Newcastle, Port of 
Newcastle, Transport NSW.
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AUSTRALIAN BOWL RIDING CHAMPIONSHIPS 
Now in its 5th year the Australian Bowl Riding Championships (ABC) has grown to be the pinnacle of competitive 
skateboarding in Australia. 

The event remains Australian focused but has an ever 
increasing number of international competitors and reach. The 
Newcastle skate bowl is rated as one of the world’s best and 
Newcastle is fast growing it’s reputation for hosting world  
class events. 

In 2016, for the first time, the Australian Bowl-Riding 
Championships spanned two full days and included more 
skaters, double the number of stands and attracted a larger 
audience that in previous years.

The 2016 event achieved:

• An onsite audience of 5,000 with 32% of attendees visiting  
 from outside Newcastle

• Attendees injected $1,287,726.10 into the local economy 

• 25% increase in international competitors

• 34 International Broadcasters across 35 territories

A half hour program was produced showing highlights of ABC 
2015. The show features location postcards, competition 
highlights, festival insights and rider interviews. The content 
was distributed to the list of networks via IMG Worldwide. The 
estimated audience of the live and replay content is in excess of 
650 million homes.

The City of Newcastle will continue to work with the organisers 
of the ABC in growing the event further with planning in place to 
offer a larger prize purse, increase infrastructure and utilities on 
site, include umbrella events and increase the global exposure 
of the event.

Australian Bowl Riding Championships

Top Executive Contact 
Information

Simon Bookalil 

Number of years event 
has been produced

5 years

Date 27 - 28 Feb 2016 

Recurrence Cycle Annually

Estimated Volunteer  
Count and estimated 
hours worked

20 volunteers working over 100 hrs

Primary targeted  
market effort

All ages and demographics 

Estimated % of annual 
attendees from 
geographical areas

NSW 79.45%, ACT 10.4%, QLD 3.89%,VIC 
3.17%, WA 2.02%, SA 0.29%, TAS 0.29% 

Awards & Recognition 
Received

Nil

Professional Industry 
involvement

Sanctioned by the International 
Skateboarders Union (ISU) and Australian 
Skateboard Federation (ASF).







NEWCASTLE WRITERS FESTIVAL
Currently in its fourth year, The Newcastle Writers Festival is fast becoming a signature event for Newcastle.

The festival aims to: 
• Promote literature in the broader Hunter region 
• Provide a platform for local and NSW writers 
• Boost literacy among young people

The benefits of the festival are numerous as it celebrates the 
written word in all its forms and advances the cause of literature 
regionally and beyond. It fosters community engagement 
by providing opportunities for audiences to participate in 
discussions about literature as well as contemporary issues. 
It brings highly-regarded writers, editors and publishers from 
NSW, interstate and international centres to Newcastle to further 
invigorate the local literary culture.

The Festival program is vibrant, broad and dynamic ensuring 
wide audience appeal. It encompasses popular fiction and 
non-fiction through to poetry with sessions including readings, 
interviews, seminars, panel discussions, master classes, 
book signings, launches and special events. The festival 
already attracts high calibre guest authors including Australian 
broadcaster Wendy Harmer and international actress Miriam 
Margolyes.

As well as sessions for adults, the festival includes an inspiring 
children’s program facilitated by Library staff at Newcastle City 
Council, a Young Adult literature stream and ‘how-to’ sessions 
for aspiring writers.

Guests at the 2016 festival included Claire Scobie, Carmel Bird, 
Jenyfer Rozensteins, Lucy Shepherd, Elena Terol Sabino, Leisel 
Jones and Drusilla Modjeska.

Attendance at the Festival has grown rapidly in three years with 
the 2016 festival attracting an audience in excess of 6,000 over 
a period of three days.
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Newcastle Writer’s Festival

Top Executive Contact 
Information

Rosemarie Milsom  
manager@newcastlewritersfestival.org.au

Number of years event 
has been produced

4 years

Date 7 - 9 April 2016

Recurrence Cycle Annual

Estimated Volunteer  
Count and estimated 
hours worked

87 volunteers and 1750 hours 

Primary targeted  
market effort

Newcastle area Arts Market Sydney, 
Melbourne and Brisbane 

Estimated % of annual 
attendees from 
geographical areas

48% from Newcastle, 44% from Hunter 
region (excluding Newcastle), 7% NSW, 1% 
Interstate

Awards & Recognition 
Received

Nil

Professional Industry 
involvement

City of Newcastle, University of Newcastle, 
Newcastle NOW, Copyright Agency Cultural 
Fund, Newcastle Herald, ABC 1233. 
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THIS THAT 
The ‘This That’ festival is a new world class music festival held in the city of Newcastle. 

The ‘This That’ festival is a new world class music festival held 
in the city of Newcastle. 

In 2015 the event was sold out and featured national and 
international touring artists and entertainers such as Rüfüs, 
Birds of Tokyo and Sticky Fingers. 

There were financial benefits brought to the city for local 
businesses including accommodation, food and beverage 
outlets and retail shops. The event received international 
exposure and recognition through the international music 
community and industry.

Showcasing the emergence of the hipster revolution in 
Newcastle, the festival was a meeting place for the culturally 
savvy by artisan markets, alternate retails, interactive 
workshops and roving artisan performers. The festival drew an 
audience of all ages from various states across Australia giving 
Newcastle the opportunity to showcase its diversity and ability to 
host major music festivals.

This That

Top Executive Contact 
Information

Mothership Events Pty Ltd
Justin Nyker
justin@mothershipevents.com.au

Number of years event 
has been produced

1 year

Date 31 October 2015

Recurrence Cycle Annual

Estimated Volunteer  
Count and estimated 
hours worked

30 volunteers with 600 hours in total worked

Primary targeted  
market effort

Local, regional and interstate festival goers 
18 years and older.

Estimated % of annual 
attendees from 
geographical areas

Newcastle, NSW – 28%
Sydney, NSW – 47%
ACT – 3%
Queensland – 5%
Victoria – 4%
South Australia – 1%
Western Australia – 1%

Awards & Recognition 
Received

N/A

Professional Industry 
involvement

Educational/Work Placement programs were 
run through Hunter TAFE and Passmores 
Business College.







2015 AUSTRALIAN MEN’S SHED ASSOCIATION 6TH  
NATIONAL CONFERENCE
The Australian Men’s Shed Association (AMSA) was established in 2007 by the Australian independent community-based 
Men’s Sheds as a federated body to represent, support and promote the Men’s Shed movement. It was founded on the 
principle of sharing information between sheds and those communities wishing to establish and operate a Men’s Shed.  
It acts as a central hub for information exchange.

The key purpose of AMSA, funded by the Federal Department 
of Health, is to provide practical support to Men’s Sheds and 
deliver a wide range of services to improve the health and 
wellbeing of members and reduce the number of men who  
are at risk of preventable health issues that may emanate  
from isolation. 

AMSA is headquartered in Newcastle and hosting the 
conference in its hometown was regarded as an honour 
by the organising committee. The annual conference is 
AMSA’s premier event that provides the opportunity to inform, 
educate and engage with Men’s Shed delegates from across 
Australia and internationally. The conference also provided the 
opportunity to showcase the region with Sunday Shed Tour 
events being a popular inclusion on the program which will 
be replicated for all future conferences. The conference was 
attended by 317 delegates from across Australia and received 
extensive media coverage.
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2015 Australian Men’s Shed Association 6th National Conference

Top Executive Contact 
Information

David Helmers – CEO, AMSA
david@mensshed.net

Number of years event 
has been produced

6 years

Date 17 - 20 October 2015

Recurrence Cycle Annual

Estimated Volunteer  
Count and estimated 
hours worked

13 volunteers
57 hours

Primary targeted  
market effort

Members of the Australian Men’s Shed 
Association and international Men’s Shed 
Associations together with accompanying 
persons and scholarship recipients.

Estimated % of annual 
attendees from 
geographical areas

Newcastle – 17%
NSW – 28%
National – 51%
International – 2%

Awards & Recognition 
Received

N/A

Professional Industry 
involvement

The Australian Men’s Shed Association 
(AMSA) is the peak body representing more 
than 930 Men’s Sheds and is recognised as 
one of Australia’s largest male based 
Community Development organisations.
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HONEYSUCKLE EVENTS
The Honeysuckle Precinct has opened up the harbour to Newcastle. It is a lively community where people can live, work 
and play. Honeysuckle has inviting cafes, world-class restaurants and hotels, extensive public spaces and a spectacular 
marina and yacht club. Apartments and townhouses are home to many Honeysuckle residents and the area is also the 
location for many major corporate organisations and businesses. 

The public spaces at Honeysuckle provide the perfect venue for 
a range of events. A number of these events such as Boardwalk 
Beer Festival, Light up Newcastle Lantern Walk and Winter 
Heat have become popular inclusions on the Newcastle Event 
Calendar. 

The Boardwalk Beer Festival has grown each year with the aim 
for future years to hold the event within the April school holidays 
to encourage overnight visitation to Newcastle and pre and post 
event stays. 

The Light up Newcastle Lantern Walk is a free community 
celebration of Chinese New Year and involves the creation of 
a mini-Chinatown around the Port of Newcastle. The event 
involves an afternoon-evening of Chinese cultural activities, 
entertainment and food and ends with fireworks on the 
harbour. The event is unique in that it is organised by local 
Rotary clubs and includes a fundraiser for local charities through 
the sale of Chinese lanterns that Light up Newcastle when they 
are turned on at sunset.

Winter Heat sees Honeysuckle Boardwalk play host to Music, 
Markets and Warming Winter festivities. Fire sculptures 
interweave with a multitude of hand selected markets and an 
array of top shelf local musical magic. On water entertainment 
features giant Zorb balls, water dragons and a tug boat ballet.

Honeysuckle Events

Event Name Honeysuckle Events
• Light up Newcastle Lantern Walk
• Boardwalk Beer Festival
• Winter Heat

Top Executive Contact 
Information

Light Up Newcastle Lantern Walk 
Maree Gleeson 
maree.gleeson@newcastle.edu.au
Boardwalk Beer Festival 
Luke Tilse 
reservations@thehappywombat.com
Winter Heat 
Tim Cooper 
tim@newcastlenow.com.au

Number of years event 
has been produced

Light Up Newcastle Lantern Walk – 2
Boardwalk Beer Festival – 3
Winter Heat – 11

Date Annual

Primary Audience Light Up Newcastle Lantern Walk – 13 
February 2016
Boardwalk Beer Festival – 16 April 2016
Winter Heat – 11 June 2016

Recurrence Cycle All annual

Estimated % of annual 
attendees from 
geographical areas

Light Up Newcastle – 20,000
Boardwalk Beer Festival – 15,000
Winter Heat – 10,000
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Newcastle has a thriving sporting community that has locals and visitors from around the region flocking to attend major 
sporting events. The biggest drawcards are the Newcastle Jets Football team and the Newcastle Knights Rugby League 
team but, whatever the game, Newcastle demonstrates its strength in staging sporting tournaments.

A small sample of the city’s 2015/16 sporting calendar includes:

• NutriGrain Ironman Series

• Sparke Helmore NBN Television Triathlon Festival

• Cotton On Foundation – RUN Newcastle

• Surfest

• Port to Port MTB Race

• Grand Masters Hockey World Cup

• Australian Bowl Riding Championships

• Australian Super Moto Championships

• Sheffield Shield 

• Newcastle Jockey Club race meets

• Newcastle Harness Racing Club race meets

Many of Newcastle’s major events are supported by Destination 
NSW and are included in their It’s ON! campaign, which is a 
principal component in Destination NSW’s event marketing. This 
campaign leverages Newcastle’s investment in the events by 
showcasing the Hunter as a major regional events and  
festival destination.





SECTION 3  
CITY / GOVERNMENTAL  
SUPPORT OF FESTIVALS  
AND EVENTS
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CITY / GOVERNMENTAL SUPPORT OF FESTIVALS AND EVENTS
3.A DEFINED PUBLIC OBJECTIVES AND SUPPORT  
STATEMENTS FOR FESTIVALS BY THE CITY AND OTHER  
LOCAL GOVERNMENT AGENCIES

The City of Newcastle supports a vast array of community and 
professional events to not only drive economic prosperity but 
also reinforce the city’s standing as an events hub. The Council 
works in partnership with the State Government’s major event 
and tourism agency, Destination NSW.

Destination NSW is the lead government agency responsible 
for growing events and tourism in NSW. It provides investment 
for developing and marketing a compelling schedule of major 
events in Newcastle and the surrounding Hunter Region. Its 
marketing activities include promotion of major Newcastle-based 
events through domestic and international tourism campaigns 
and significant investment in partnership campaigns run by 
event organisers.

Within these activities, a principal component of Destination 
NSW’s event marketing is the It’s ON! campaign, which 
promotes the official NSW Events Calendar and features more 
than 90 major events in Sydney and NSW. Many Newcastle 
event partners and key stakeholders have integrated the It’s 
ON! logo within their marketing programs to drive ticket sales, 
attendance and participation for these events and to further 
develop the awareness of these events.

In regards to events and festivals, Destination NSW’s objectives 
and roles are to:

• Identify, attract and nurture events that provide significant  
 economic, marketing and/or community benefits to Sydney  
 and NSW

• Promote and develop a NSW Events Calendar of cultural,  
 sporting, lifestyle, entertainment, regional and business  
 events that bring year-round benefits

• Leverage events to maximise the overall economic, marketing  
 and community benefits

• Endorse a strong regional focus to ensure economic,   
 marketing and community benefits are shared throughout NSW

• Encourage investment, infrastructure development and other  
 activities so Sydney and NSW can continue to be a leading  
 host of major global events

• Work co-operatively with the Government and the private  
 sector to achieve success.

3.B DIRECT FUNDING SUPPORT PROVIDED TO AND/OR BUDGETED 
FOR FESTIVALS AND EVENTS BY THE CITY AND OTHER LOCAL 
GOVERNMENT AGENCIES

The NSW Government and local government authorities provide 
financial assistance to festivals and events in the Newcastle 
region either through direct investment or particular grants and 
sponsorship programs.

Event organisers can also call on resources from Destination 
NSW and The City of Newcastle to help in planning major 
and community festivals and events. Direct investment and 
non-financial assistance are provided through grants and 
sponsorship programs. These are put in place to assist  
events grow tourism to the host community and enhance  
the destination appeal of Newcastle and the adjoining  
Hunter Region.

The City of Newcastle also provides support to community 
groups and organisations in staging multicultural arts and 
festival projects. In order to obtain these grants, projects must 
be able to provide opportunities for Australians of different 
nationalities to unite and experience other cultural heritages  
and traditions.
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Through its Events Sponsorship and Economic Development 
Programs, The City of Newcastle also supports and provides 
financial assistance to a number of events that contribute to 
the economic benefit and cultural life of the area. Recipients 
of Events Sponsorship and Economic Development Grants in 
2015/16 include:

This That Music Festival, Australian Bowl Riding 
Championships, Cyclefest, Australian Men’s Shed National 
Conference, Nutri Grain Ironman Series, Light Up Newcastle 
Lantern Walk, Newcastle Writers Festival and Sparke  
Helmore Triathlon.

Funding can cover a range of items including:

• Event Fee (paid to international association organisers)

• Travel Expenses

• AV, Staging, Permits, Traffic Management

• Marketing and Advertising Support

• Publicity and PR

• Staff and Administration

• Volunteer and Legacy Programs

3.C IN-KIND SERVICES SUPPORT PROVIDED TO AND/OR 
BUDGETED FOR FESTIVALS AND EVENTS FROM THE CITY OR OTHER 
GOVERNMENT AGENCIES

The NSW Government and local government authorities 
understand that festivals and events provide substantial 
economic, social and cultural benefits and are often able to 
provide in-kind support to particular projects.

Examples of value in-kind provided include:

• Port to Port Newcastle MTB – transport management planning  
 across 4 local government areas including road closures and  
 community awareness.

• Light Up Newcastle Lantern Walk - facilities, staging, traffic  
 management and resources for the first ever Lantern Festival  
 celebrating Chinese New Year on the Newcastle waterfront.

• National Supermoto Championships - Traffic management,  
 risk management, advice regarding grounds rehabilitation and  
 management for Foreshore Park.

3.D DEFINED ROLE OF THE CITY IN FESTIVAL AND  
EVENT APPROVAL

Destination NSW and the The City of Newcastle provide 
approval for festivals and events in Newcastle and the  
adjoining Hunter Region based on three criteria: impacts to  
the local economy, strategic and marketing values, and  
community benefits.

Economic impact is defined as the ability of an event to be able 
to increase the revenue of the community as well as future 
investment to NSW.

Strategic and marketing values impact involves the 
effectiveness of an event and its ability to develop marketing 
outcomes for Newcastle and the Hunter Valley.

Community benefits impact is the ability of an event to create a 
positive culture within the host community.

Permits for event staging, security, AV and crowd management 
are managed by the local Council and, if the event is large 
enough, by the State Government.

Processes are streamlined due to the number of events staged 
every year and the insurances that need to be in place e.g. 
public liability insurance.
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3.E CITY-PROVIDED FESTIVAL AND EVENT PROCESS 
COORDINATION AND ASSISTANCE SYSTEM

Management and coordination services for events in Newcastle 
and the adjoining Hunter Region are provided through Protocol 
and Special Events (PSE) in NSW Department of Premier and 
Cabinet, and also with the assistance of the Newcastle  
Business Events.

The PSE specifically provides planning and coordination 
services for community programs, official visits and special 
events. This assists in event management and facilitates 
cooperation across many government agencies and with 
other levels of government. The PSE has proved invaluable in 
effective staging of events in Newcastle.

The Newcastle Business Events, Newcastle’s convention 
bureau, also has the ability to provide assistance in coordinating 
events and is generally the first local point of contact for event 
planners when organising a conference, meeting or business 
event. Newcastle Business Events works closely with the 
Newcastle Tourism Industry Group (NTIG) and has strong 
relationships with tourism providers in Newcastle and the 
adjoining Hunter Region. In 2014 Newcastle Business Events 
created a partnership with neighbouring destinations, Port 
Stephens and the Hunter Valley to adopt a collaborative regional 
approach to attracting business events. This initiative, Altogether 
Perfect, is currently in its second year. (See section 5C).

3.F PARTICIPATION IN OFFICIAL CAPACITY BY CITY DEPARTMENT 
REPRESENTATIVES ON BOARDS OF PLANNING COMMITTEES OF 
LOCAL FESTIVALS AND EVENTS

The Manager of Strategic Planning, responsible for overseeing 
tourism and events for the City of Newcastle, is a member of 
the board of the Newcastle Tourism Industry Group (NTIG), 
which plans and advises on the benefits of events in Newcastle 
and provides industry support, marketing and packaging 
opportunities for events.

The Event Management Coordinator is the Chair of the Tourism 
Industry Events sub-committee of NTIG which reports and 
advises on the success and future viability of tourism and 
business events and engages tourism businesses in  
events marketing.

Members of the Events team are representatives on the 
Newcastle Inter Agency Events Coordinating Group, which is 
responsible for managing approvals and providing advice on 
traffic, transport, health and safety, compliance and regulatory 
issues for Newcastle events.
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3.G LOCAL LAWS, ORDINANCES, REGULATIONS, PERMITS  
AND POLICIES IMPACTING AND SUPPORTIVE OF FESTIVALS  
AND EVENTS

The City of Newcastle issues event licences for all events 
and activities on public, community, operational, Crown land, 
reserves and parks. The licence requires approval from Council 
and is granted under the local government act.

Each event is assessed by the Event Liaison Officer, who 
ensures adequate control in regards to risk assessments, 
sound, waste, electrical, temporary structures, road closure, 
liquor, crowd control, etc.

The Council realises the wide-ranging benefits of successful 
events and festivals and so works closely with event organisers 
to ensure all operational matters are well planned and that 
health and safety issues are addressed.

In 2015, Council initiated the Major Events Coordination Group 
comprising stakeholders from Council’s events team, parks and 
recreation, cultural facilities and regulatory units. This group 
assesses the impacts of large events and works to continuously 
improve Council’s management of events.

3.H CITY-PROVIDED FESTIVAL AND EVENT TRAINING PROGRAMS

Destination NSW provides event-specific training workshops 
and advice for event staff including those in Newcastle. Training 
programs are also accessible through colleges and universities 
offering event management courses, such as at The University 
of Newcastle and The Australian Centre of Event Management.

In 2013, Hunter TAFE responded to the need for trained 
volunteers to assist with the provision of visitor information, 
accommodation services and event logistical support by 
sourcing funding to run a Certificate II course in tourism and 
events to train volunteers for the Special Olympics Asia  
Pacific Games.

3.I DIRECT INDUSTRY INVOLVEMENT / MEMBERSHIPS BY CITY/
CITY DEPARTMENTS

Newcastle has a range of event practitioners and suppliers that 
work with or are members of the following associations and 
groups that support the event sector in Newcastle and NSW:

• Newcastle Tourism Industry Group (NTIG) is Newcastle’s peak  
 tourism industry body and local tourism association. Members  
 of the group represent every facet of tourism operation,  
 including accommodation, function venues, transport, tours,  
 attractions, events and restaurants.

• Meeting Events Australia (MEA) is a national, independent,  
 not-for-profit organisation dedicated to fostering   
 professionalism and excellence in all aspects of meetings  
 management. It promotes the value and effectiveness of  
 meetings as an important high-yield sector of business travel  
 and tourism.

• The International Festival & Events Association (IFEA) is the 
 premier association supporting and enabling festival and 
 event professionals worldwide.







SECTION 4  
NON GOVERNMENT  
COMMUNITY SUPPORT OF 
FESTIVALS AND EVENTS
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NON GOVERNMENT COMMUNITY SUPPORT OF  
FESTIVALS AND EVENTS
The success of events and festivals in Newcastle is due in no small part to the strong support provided by local residents, 
volunteers and non-governmental organisations. 

Newcastle embraces events and the local community 
consistently go out of their way to provide many of the services 
necessary for success.

Civic pride is strong and there is a significant pool of local 
sponsors, volunteers and professionals to assist with all  
major events.

4.A VOLUNTEER INVOLVEMENT

Australians are great volunteers and the residents of Newcastle 
are no exception. The Centre for Volunteering3 is the peak body 
in NSW promoting volunteering and community participation, 
and in 2010 it reported that 6.4 million4 volunteers around 
Australia donated their time, skills and willingness freely to 
provide their services and ensure events and festivals  
ran smoothly.

The Hunter Volunteer Centre (HVC) in Newcastle provides 
direct support to event organisations and encourages and 
empowers volunteers in their contributions to the community.

The HVC network, along with event organisers, provides 
volunteers with appropriate skills, thereby enabling festivals and 
events to deliver a comprehensive range of services. Volunteers 
undertake a wide variety of roles including pre-event office 
assistance, registration and marshalling.

As a result of working with the Special Olympics Asia Pacific 
Games, Hunter Technical and Further Education colleges 
(TAFE), the region’s largest vocational education provider, 
offered a Certificate II in Events and Tourism to volunteers of the 
Games. Of the 4,500 volunteers for the Olympics, 1,000 of them 
received TAFE training and were leaders of sections of delivery. 

The Special Olympics also ran a volunteer medical program, 
with the support of Hunter Health, to provide medical and dental 
check-ups to intellectually disabled athletes from South East 
Asian countries.

The community support through volunteerism is highly valued. 
For example, more than 130 student volunteers provided over 
4,500 hours of support in the delivery of Surfest 2015.

The AFC Asian Cup 2015 provided a shining example of 
Newcastle’s ability to welcome visitors and provide support in 
operations, transport and tourism areas by a team of trained 
volunteers. With over 20,000 visitors and participants over the 
four games in the tournament, volunteers played a major role 
In the success of Newcastle’s ability to host the games. The 
Workforce Program was designed to create ‘one team one 
culture’ and targeted candidates based on skills and experience 
for its various roles. A Volunteers Rewards and Recognition 
Program enabled the acknowledgment of the hard work and 
effort by all volunteers during the tournament. Newcastle’s 
Workforce totaled 180 people.

4.B SPONSORSHIP SUPPORT

The Newcastle business community provides outstanding 
sponsorship support for major events. This support is realised 
in several ways: as financial investment, in-kind services, 
marketing and media expertise, and event brand enhancement. 
The major events of Newcastle would not be able to occur 
without the strong sponsorship support provided by major 
companies such as the Port of Newcastle, National Australia 
Bank now known as Greater Bank, the Greater Permanent 
Building Society, Burton Toyota and the Newcastle Herald.
3 www.volunteering.com.au
4 www.abs.gov.au/austats
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Newcastle corporate sponsors also deliver strong support to the 
arts and cultural festivals. This has been evident during the NAB 
Newcastle Regional Show, which has attracted high-profile long-
term corporate sponsors like National Australia Bank, who also 
sponsored the first China Festival in Newcastle in 2015.

Events are also supported and coordinated by Newcastle’s 
Business Improvement Associations, through a business levy 
managed by Newcastle City Council. The largest of these 
Associations – Newcastle NOW supports many of the major 
events in the CBD and provides links to local businesses 
especially retailers.

4.C MEDIA SUPPORT

Newcastle has a well-developed media environment including 
two daily newspapers, the Newcastle Herald and the Newcastle 
Star, five major free-to-air television stations – the two national 
public broadcasters SBS (Special Broadcasting Services) 
and ABC (Australian Broadcasting Corporation) and three 
commercial stations: NBN, Southern Cross TEN, and Prime.

NBN5 consistently supports media coverage of events and 
festivals, providing the local community with event noticeboards 
and general information. There is also a range of pay TV, 
community radio stations and several online publications 
including Newcastle Post and Newcastle Times.

Premier events in Newcastle have editorial and marketing 
arrangements with a range of print, online and broadcast 
partners. In addition, events make for lively coverage and the 
local media is extremely generous in its support, including live 
broadcasts by television networks and radio stations and front 
page and feature coverage for high profile events.

The City of Newcastle Strategic Planning unit has engaged a 
public relations and media company, Ann Wild & Associates 
to implement a media and PR plan which targets national 
and international media – traditional and digital to promote 
Newcastle events. The success of this contract is such that 
Newcastle events frequently gain coverage in the  
national media.

Destination NSW is also active in sponsoring and supporting 
interstate and international media visits to cover key events 
such as Surfest, Port to Port Newcastle MTB and the Australian 
Super Moto Championships.

4.D CHAMBER OF COMMERCE/ CONVENTION & VISITORS  
BUREAU SUPPORT

Hunter Business Chamber6 is the independent representative 
organisation for Newcastle and the adjoining Hunter Region, 
which is Australia’s largest regional business community. The 
chamber works as an adviser, forum and source of information 
and provides a comprehensive range of services including 
marketing activities and networking opportunities.

Newcastle Business Events provides assistance when 
organising an event in Newcastle. The bureau is committed 
to ensuring the success of festivals and events by supporting 
organisers, aiding with material creation through to 
familiarisation tours.

Destination NSW engages with a number of organisations by 
promoting its It’s ON! campaign on their websites. Destination 
NSW has also formed strong partnerships with Newcastle 
City Council to undertake activities to support events such as 
Surfest, Port to Port Newcastle MTB and the AFC Asian Cup 
Australia 2015.

6 www.nswbusinesschamber.com.au/hunter
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4.E BUSINESS IMPROVEMENT ASSOCIATIONS  
(DOWNTOWN ASSOCIATIONS)

Newcastle has five Business Improvement Associations which 
have been operating as independent organisations on behalf of 
local businesses and community members for a number of years. 
The Business Improvement Associations are the local version of 
the Downtown organisations or Town Centre Management groups 
developing throughout the major cities worldwide. Working together 
as a cooperative or individually for each local area the associations 
are constantly seeking ways to support the improvement of major 
events throughout the City.

Local downtown merchants and businesses provide Newcastle 
events and festivals with strong support through independent 
local festivals and a cooperative approach on City initiatives. This 
support is particularly evident for major sporting events, with many 
businesses decorating their businesses in team colours. During the 
lead-up to the AFC Asian Cup, businesses in the CBD, Hamilton 
and Wallsend paid for flags, banners and shop displays which 
added to the overall community support for the international visitor 
attending the matches held at Newcastle Stadium.

4.F ORGANISATIONS TO ASSIST INDIVIDUALS WITH DISABILITIES

Meetings and Events Australia (MEA)7 has developed 
Accessible Events – a guide for organisers in partnership with 
the Human Rights and Equal Opportunity Commission. The 
guide is designed to help those responsible for organising 
events ensure the events are accessible for people with 
all types of disabilities. Under Australian State/ Territory 
and Federal law, making events accessible for people with 
disabilities is a legal requirement.

The Accessible Events guide identifies features that make it 
impossible or difficult for people with disabilities to access an 
event. It also helps ensure organisers understand what options 
are available to them, so they can provide the best possible 
access. In addition, it provides information to organisers on the 
Disability Discrimination Act 1992 (DDA) and State/Territory anti-
discrimination laws.

In 2013, Newcastle hosted the Special Olympics Asia Pacific 
Games. The bid criteria was very prescriptive about disability 
access standards and Newcastle’s bid passed with flying 
colours. Prior to the Games, the City of Newcastle and the 
State Government hosted a special conference called Access 
All Areas, which examined the need for event organisers 
and venues to consider accessibility issues for not only the 
disabled, but families, older and younger people and to develop 
guidelines for event management.

The Australian Centre of Event Management (ACEM) provides 
leadership to assist with the organisation of events to facilitate 
the involvement of people with disabilities and older people in 
conferences, festivals, sporting, and other events.

The Newcastle Disability Employment Advisory Group (NDEAG) 
also aims to enhance existing services and develop networks at 
a local level so that the needs of employers and the employment 
aspirations of people with a disability can be met. Their members 
include Newcastle City Council; the University of Newcastle; 
Hunter New England Health; Job Services Australia; Disability 
Employment Services; Australian Apprenticeships Centres; disability 
support/advocacy services; representatives from training centres; 
Department of Education, Employment and Workplace Relations; 
Centrelink; and people with a disability.

4.G LOCAL EVENT COOPERATIVES

Newcastle has an active and collaborative event industry. The core 
association that facilitates event sourcing, planning and managing is 
Newcastle Business Events. It is the first point of contact for those 
wishing to plan a major event, meeting, function or conference in 
Newcastle and the surrounding region.

Newcastle Business Events provides assistance with anything that 
is events-related, such as sourcing the right venue, encouraging 
delegate participation and pre and post touring options. It also 
provides invaluable local knowledge and impartial advice. As part of 
the Strategic Planning function of The City of Newcastle, Newcastle 
Business Events combines local knowledge and practical 
experience to ensure event planners receive the best advice  
and guidance.

7 www.meetingsevents.com.au
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In addition, Newcastle and the Hunter have several local event 
companies that are specialists in staging events in the region. 
These include Hunter Valley Events specialising in business events 
in the Hunter Valley, Will Organise, Abercrombie Management and 
Appleby Solutions which stage major association conferences, 
and Big Bang Events, which undertakes complex, technically 
challenging major events.

Following its involvement in the Special Olympics and the staging 
of the Port to Port Newcastle MTB, Initiative Sport has opened an 
office in Newcastle and added new events to their portfolio.

4.H SPORTS COMMISSIONS

While Sports Commissions in Australia do not directly fund festivals 
and events, their focus on high-performance and grassroots 
participation in sport indirectly, but substantially, supports the major 
event platform.

The Australian Sports Commission (ASC) is Australia’s primary 
national sports administration and advisory agency. On behalf of 
the Australian Government, the ASC plays a central leadership role 
in the development and operation of the Australian sports system, 
administering and funding innovative sport programs and providing 
leadership, coordination and support for the sports sector. The 
ASC is recognised as a world leader in the development of high-
performance sport and sports participation8.

As well as the ASC, State Government agencies such as NSW 
Sport and Recreation (part of Communities NSW) have a vision of a 
community that uses sport and recreation to improve its wellbeing. 
The organisation is committed to providing and facilitating sport and 
recreation services for the people of Newcastle and NSW in  
its entirety.

Locally, The Hunter Academy of Sport is the largest regional 
Academy in Australia with some 600 talented young sports people 
from the region now participating in approximately 28 different talent 
development programs.

Each year during the July winter school holidays the Academy 
conducts the NIB Games as part of the NIB Hunter Festival of 
Sport. The Festival has grown steadily over almost 20 years 
and now attracts participants from interstate as well as intrastate 
academies and sporting groups.

The Academy is also providing advice in areas such as sports 
administration, coaching, refereeing/umpiring, facilities, injuries, 
fitness testing and training, sport psychology, dental and eye care, 
public speaking, ethics in sport, nutrition and personal development.

Two successful national congresses, one on “Drugs in Sport”, and 
one on “Sport in Schools” and various other seminars have also 
been conducted.

8 www.aussport.gov.au
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4.I EDUCATIONAL INSTITUTION SUPPORT 

Newcastle has several options of courses and campuses for 
people interested in learning to organise and manage events. 
The students gain both theoretical instruction and practical 
training and the colleges have provided a very skilled workforce, 
largely due to extensive on-the-job training. All colleges work 
with the event organisers to give students as much exposure as 
possible through practical work experience and the relationship 
with the colleges has proven to be a highly productive resource 
for the local events industry. A sample of local education 
providers offering event courses include the following:

4.J SPECIAL INCENTIVES / DISCOUNTS PROVIDED TO FESTIVALS 
AND EVENTS BY LOCAL VENUES

The events and meetings sector in Newcastle actively engages 
with retailers and merchandisers when major events are taking 
place in and around the city. Sales promotion opportunities 
range from inclusion in brochures and discount offerings in 
event delegate showbags to guided tours to retail outlets and 
hosting opportunities. In addition, Destination NSW promotes 
Newcastle’s venues, attractions and activities on its website9.

The Newcastle Tourism Industry Group has a Tours and 
Attractions sub-committee which works closely with Newcastle 
City Council and event organisers to produce special voucher 

discount books for attractions to be given to participants 
and visitors who come for events. A new TimeOut Guide to 
Newcastle and a revitalised VisitNewcastle website also include 
special “hot deals” for visitors.

4.K ACCESS TO INDUSTRY SUPPLIERS IN LOCAL MARKET

Newcastle has a dynamic event industry with expertise in all 
areas of event and festival management and equipment. For 
any specialist event equipment needed that is not available 
in Newcastle, suppliers can be sourced from the larger event 
sector in Sydney, only two hours’ drive away.

4.L DIRECT INDUSTRY INVOLVEMENT/MEMBERSHIPS BY ANY OF 
THE ABOVE

Many local businesses involved in the events support industry 
are now members of the Newcastle Tourism Industry Group 
and regularly provide their services to event organisers in 
Newcastle. Some are also members of Business Events 
Sydney, the main MICE membership association in NSW, and 
Meetings & Events Australia (MEA).

Although it is generally international and national companies 
that provide the major sponsorship dollars, local businesses of 
all sizes in the Newcastle area regularly assist events through 
sponsorship, either financially or through the provision of 
services and products.

For example, the latest Surfest attracted a wide range of 
support from corporate sponsors, which included media 
companies the Newcastle Herald and television station NBN 
and the Hunter Sports Group. Among the supporting sponsors 
were Hunter Water, High Roller (energy drinks), Fanny’s (local 
nightclub), Flint (local surfwear manufacturer), Sanbah (local 
surf school and retail shop), Newcastle Airport, Westfield Kotara 
(local shopping centre). Local supplying sponsors include 
iimage (web design), Merewether Surf House (restaurant). 
Associate sponsors are Hunter TAFE, Callaghan College and 
the University of Newcastle.

9 www.visitnsw.com/destinations/newcastle

College Qualification

Advanced Careers 
College

Diploma of Events 
Diploma of Hospitality 

Hunter TAFE
Campuses:
• Hunter Valley Hotel     
    Academy (HVHA) 
• Hamilton 
• Ourimbah 

• Advanced Diploma Events 
• Advanced Diploma of Travel and Tourism
• Diploma of Events 
• Diploma of Travel and Tourism
• Certificate III Events
• Certificate III Tourism
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LEVERAGING COMMUNITY CAPITAL CREATED BY FESTIVALS  
AND EVENTS
5.A COMMUNITY BRANDING

Newcastle’s brand is “Newcastle. See Change”. The aim of the 
brand is to capture the multi-faceted nature of the city using four 
key elements that make Newcastle a unique destination: Genuine 
and Real, Hard Working, Always Changing and World Class.

The different colours of the logo symbolise the city’s industries 
and icons, and it creates an instantly recognisable identity for 
Newcastle. The various hues suggest the different dimensions, 
activities and influences available in terms of the commercial, 
recreational and lifestyle opportunities that Newcastle has to 
offer. Its beautiful environment offers a vibrant, energetic and 
interesting place to live and work in.

Newcastle’s live music scene, arts and cultural offering are all 
contributing to the city’s transformation.

As the city has grown and changed so have the characteristics 
and attributes that define it. Newcastle’s brand aims to 
encapsulate the new story of Newcastle, communicating the 
diversity, vibrancy, surprise and sophistication the city  
now possesses.

5.B PROMOTING TOURISM

Tourism promotion is supported by a network of local tourism 
organisations located in Newcastle and the Hunter Region. 
Newcastle and other Hunter destinations work with Destination 
NSW and Tourism Australia to develop and implement 
marketing and communications programs for interstate, national 
and international markets.

As we have seen, the region has a lot of diverse attractions, but 
increasingly, Newcastle and the Hunter is seen as a hub for high 
profile events outside of Sydney. This mix of location, events, 
community and attractions contributed to what publishing 

icon Lonely Planet termed “a unique blend of imagination, 
sophistication and laid-back surf culture” and named it as a Top 
10 City in its Best of Travel 2011 guide.

Events and major festivals are regularly featured in tourism 
advertising campaigns and are strongly supported through 
visiting trade and media programs. They are also extensively 
promoted through digital and social media programs and linked 
to high-profile tourism websites such as Destination NSW’s 
visitnsw.com – which attracts more than 9 million visits per 
annum.

Destination NSW has also provided extensive promotional 
support to the region’s event calendar through its It’s ON! 
In Newcastle and the Hunter’ campaigns. The goals of this 
campaign are to increase ticket sales and attendance to key 
events, to raise consumer awareness and visitation and, at the 
same time, to encourage visitation by friends and relatives living 
interstate and overseas.

The 2015 campaign reached audiences throughout Australia 
and New Zealand and reinforced the message that Newcastle 
is a true festival and events city. A key promotional message 
was built around the region’s Summer of Events program. 
The campaign featured Surfest; several Hyundai A-League 
home football matches; the NAB Newcastle Regional Show; 
The Piccinini Exhibition at Newcastle Art Gallery; Midnight Oil 
Exhibition at the Newcastle Museum; New Years Eve, Australia 
Day and Summer of Sports at Honeysuckle; AFC Asian Cup 
Livesite at Honeysuckle; Newcastle Lantern Walk; Australian 
Bowl Riding Championships; Maitland Taste, Wine and Music 
Festival; Hunter Valley Outdoor Concert Series and Kurri Kurri 
Nostalgia Festival. The campaign was extensively promoted 
through the Visit NSW, Newcastle, Hunter Valley and Lake 
Macquarie tourism websites and accommodation partner 
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websites, Destination NSW and Newcastle social media assets, 
print advertising and through the media. The Visit Newcastle 
website received 91,242 hits over the period of the campaign 
and the events page was the most viewed page on the website 
over the course of the campaign, attracting 35,210 hits. A total 
of 43 accommodation bookings in Newcastle, Hunter Valley and 
Lake Macquarie were made as a direct result of the campaign.

5.C CONVENTION MARKETING

To enhance the destination proposition to business event 
organisers, Newcastle Business Events partners with 
neighbouring destinations Port Stephens and Hunter Valley 
to deliver a yearly marketing campaign under the banner of 
Altogether Perfect.

Altogether Perfect 
Following the release of the Tourism Hunter Destination 
Management Plan in 2012, Business Tourism has been identified 
as priority market for the Hunter Valley, Newcastle and Port 
Stephens. Business Tourism is the highest yielding tourism 
market and the key destinations of Newcastle, Port Stephens and 
Hunter Valley have complementary strengths in the market sub 
sectors of Corporate, Government, Incentive and Association. 
Rather than continue to market each destination independently 
and inefficiently, a business events campaign was developed with 
partner destinations Newcastle, Port Stephens and Hunter Valley 
in 2014/15. The campaign called, Altogether Perfect – Greater 
Hunter Business Events capitalises on the diversity that each 
partner destination can offer to the astute business traveller and 
aims to educate the consumer about accessibility to the region, 
the close proximity of the partnering destinations and the diversity 
of geography, experiences and services available.

The Altogether Perfect Campaign commenced in 2014/15  
and included:

• Attendance through exhibition at nine trade events

• The facilitation of a regional three day familiarisation program  
 for qualified buyers

• Development of a web landing page linking the three  
 partner destinations

• Collateral and sales tools including venue and services guide,  
 USB’s and a trade publication lift out

• The campaign produced a 5% growth in overnight stays  
 for business event delegates and generated in excess of 30  
 media releases and uptake in targeted markets to the value  
 of $300,000.00.

The current 2015/16 campaign, Altogether Perfect Stage II, has 
included the following initiatives:

• Attendance through exhibition at eight trade shows including 
 PAICE in New Zealand as a result of developments at   
 Newcastle Airport with proposed direct flights from Newcastle  
 to New Zealand in the near future.

• The facilitation of a regional three day familiarisation program  
 for qualified buyers

• Development and implementation of a social and digital  
 media strategy

• Development of a consolidated Altogether Perfect website

• Strategic PR and advertising campaign.

5.D CORPORATE RECRUITING EFFORTS

Candidates for positions within Newcastle are provided with 
information about the city and the region through a variety of 
state and regional websites. The websites feature information 
on work and the local job market, leisure and local culture as 
well as opportunities for business and investment. However, it is 
clear that the dynamic local culture, evident through Newcastle’s 
event calendar, is certainly an added incentive in recruiting staff, 
particularly from the larger urban centres.
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5.E RELOCATION PACKETS AND INFORMATION

Considerable information for people wishing to relocate to 
Newcastle for work or a change of lifestyle is available on The 
City of Newcastle website www.visitnewcastle.com.au.

This comprises information about services and facilities, 
suburb profiles, education and medical facilities, employment 
opportunities and resources for business and investment.

5.F FAMILIARISATION TOURS

The tourism and events team within the Strategic Planning 
unit of The City of Newcastle host over 24 media, trade and 
overseas delegation familiarisation tours each year with the 
support of PR agency Anne Wild & Associates, Destination 
NSW and Tourism Australia.

Newcastle Business Events hosts several familiarisation 
tours every year. The familiarisations showcase the products, 
services, activities and attractions that demonstrate the coming 
of age that Newcastle has experienced as a destination 
particularly over the past five years.

5.G OUT-OF-MARKET MEDIA COVERAGE

Working with PR agency Anne Wild and Associates (AWA) has 
provided opportunities to reach publications and media outlets 
well beyond the local and regional catchment areas. In the 
2015/16 financial year to date, Newcastle has featured in over 
180 travel articles equivalent to over $2 million in advertising 
value. Some of the more notable media opportunities secured in 
this period include:

• 48 Hours in Newcastle – a feature on www.lonelyplanet. 
 com – https://www.lonelyplanet.com/australia/new-south- 
 wales/newcastle/travel-tips-and-articles/48-hours-in-newcastle  
 (Published July 2015) 

• Feature in Australian Traveller – Newcastle’s Renaissance –  
 the essential weekend away. http://www.australiantraveller. 
 com/nsw/newcastle/newcastles-renaissance-the-essential- 
 weekend-away/ (Published August 2015)

• Feature on Native Newcastle Tours on Sydney Weekender.  
 (30 August 2015)

• Interview with Marcus Westbury on Renew Newcastle and  
 the National Young Writers’ Festival on Radio National. (20  
 November 2015)

5.H ENHANCING EXPOSURE TO THE ARTS AND OTHER

Newcastle’s principal arts festival, This is Not Art, is the city’s 
largest annual weekend tourism event, attracting thousands 
of visitors. The festival contributes more than $1.5 million into 
the Newcastle economy and more than 40 per cent of those 
attending come from interstate or overseas. This is Not Art 
showcases more than 400 local, national and international 
artists and provides a forum of professional development, in 
which industry professionals, emerging artists and students are 
encouraged to showcase their work, network, collaborate and 
develop new skills.

Newcastle also promotes its own city-managed arts facilities, 
such as the Civic Theatre and Playhouse – with over 36 
productions annually the Newcastle Art Gallery, with an 
extensive collection of Australian art as well as special 
exhibitions, and the Newcastle Museum, a magnificent 
collection of Newcastle’s contemporary and past history.

Major exhibitions are held annually, with two blockbuster 
exhibitions in 2015 being Piccinini at the Newcastle Art Gallery 
and the Midnight Oil retrospective at the Newcastle Museum.



5.I CREATING HIGHLY VISIBLE PUBLIC RELATIONS CAMPAIGNS FOR 
CITY FACILITIES AND SERVICES

Newcastle has a significant number of highly visible 
communication platforms that event organisers and producers 
can use to leverage promotional support. These include online 
resources such as websites and social media platforms, flyers, 
banner poles and messages on transport services such as buses 
and trains.

The city has a highly visible marketing communications campaign 
for large events and festivals such as Surfest, ANZAC Day, 
Newcastle Writers Festival and the AFC Asian Cup 2015, 
including flags, street banners and electronic roadside signage 
around the city as well as messages on public transport.

In the leadup to the AFC Asian Cup 2015, Newcastle held a 
number of PR events including the installation of a countdown 
clock in the Civic Square, a major PR event and promotion to 
herald the 100 days to go, and a regional roadshow to promote 
ticket sales and involvement throughout the neighbouring  
regional LGAs.

The Communications team at The City of Newcastle, along 
with contracted PR company Anne Wild & Associates provide 
professional and well-connected services to create media interest 
and stories in the events and activities for Newcastle city.

5.J ENCOURAGING COMMUNITY BONDING, PARTICIPATION  
AND CELEBRATION

Newcastle City Council works closely with the community to 
encourage a strong sense of community ownership, bonding 
and participation. The Council has done much to create a unique 
sense of place and a dynamic new brand image.

Newcastle City Council continues to develop events during 
December to encourage the community to visit the city centre 
in the lead up to and during the Christmas period. The Santa 

Toy Run, run by the Bikers for Kids Charity and which has been 
supported by The Salvation Army, will celebrate its 40th year in 
2017. It is one of the longest running Toy Runs in Australia and 
brings together more than 20,000 participants and spectators 
to the City. The Council also works in partnership with The 
Newcastle Herald to produce Christmas Carols in King Edward 
Park which attracts a family crowd of close to 10,000. One of 
the most well-attended events on the Newcastle calendar, it is 
subsequently replicated in many suburbs across the city. 

5.K HIGHLIGHTING OR DEVELOPING UNDERUSED VENUES OR 
SECTIONS OF THE COMMUNITY

The City of Newcastle works hard to capitalise and maximise the 
underused assets of the city. Newcastle has designed an initiative 
to bring to life the vacant and disused venues and buildings within 
the central business district of Newcastle. The Renew Newcastle 
initiative locates artists, cultural projects and community groups 
to utilise and maintain deserted buildings until they become 
commercially viable or are redeveloped.

An example of this initiative is the reopening of the old David 
Jones department store in the Hunter Street Mall. Renew 
Newcastle has turned the ground floor of the former David Jones 
building – the city’s most iconic retail location – into a fine arcade 
of boutiques and galleries filled with Newcastle creative talent just 
waiting to be explored. Renamed The Emporium, this treasure 
trove of locally made art, fashion, furniture & design opened in 
November 2013.

Now in its 12th year, Renew Newcastle has brought life to 59 
otherwise empty properties by supporting 138 arts, creative and 
community projects and counting! The project is now spreading 
to other parts of Australia, with projects in the upper Hunter, 
Adelaide and Geelong and has been renamed Renew Australia.
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5.L CREATING LEGACIES AND IMAGES BEYOND THE EVENT

Events in Newcastle have left both tangible and intangible 
legacies that have benefited both the community and the city. The 
annual sporting event Surfest has delivered infrastructure such 
as the Merewether Surfhouse, which was completed in 2011 and 
includes a café, kiosk, bar, restaurant and function centre that 
has now become a great asset to the local community and an 
attractive event venue. It has also been a catalyst for a massive 
project for the city undertaken by Council – the Bathers Way 
which connects Newcastle’s five main beaches from Merewether 
Ocean Baths to Nobbys Beach. Up to 500 people an hour now 
use the path in some locations. Upgrading the Bathers Way is 
the community priority for revitalisation of the Newcastle coastline 
(Newcastle Coastal Revitalisation Strategy Masterplan). The 
Bathers Way now provides comfortable pedestrian and cycle 
access for diverse recreational uses along our beautiful coast, 
including wider shared pathways, shade, seating and viewing 
areas – which are now utilized by spectators at Surfest, the Port 
to Port Newcastle MTB and other beach events.

The AFC Asian Cup Australia 2015 games held in Newcastle 
were designed to create a lasting legacy for the sport of football in 
Newcastle and the wider community. A new $7.3 million regional 
football facility was completed in neighbouring Lake Macquarie 
which includes two full-size synthetic football fields, 10 five-a-side 
football fields, an administration building, a 120-space vehicle 
parking area, and associated infrastructure. Upgrade work was 
carried out at Newcastle’s No 2 Sportsground and Wanderers 
Oval for team training grounds, and a new state of the art football 
pitch, integrated transport and pedestrian facilities were installed 
at the Newcastle Stadium which will provide ongoing benefits to 
players and spectators in future years. A special Fan Zone, with 
a large screen and inflatable dome, was installed at Honeysuckle 
on the Newcastle waterfront for the Asian Cup, which provided 
a blueprint for future outdoor events to be staged in the precinct, 
creating a new event space.

Newcastle’s major events have attracted widespread community 
support with many local storeowners, café owners, and residents 
involved with the event, which ultimately builds local pride and 
unity. The scale and variety of events held in Newcastle have 
provided great opportunities for experience, learnings and 
improvements to the city’s ability to deliver bigger, more engaging 
and successful events into the future.
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EXTRA PROGRAMS / SERVICES / RECOURCES AND ACTIVITIES 
6.A SKILLS DEVELOPMENT

As outlined in section 4.I, Newcastle and the Hunter have a 
broad range of educational facilities that provide extensive skills 
training at all levels in festivals and event management.

Every event staged in Newcastle is building skills and 
experience, contributing to the city’s positive brand image.

6.B A FESTIVAL AND EVENT SHARED RESOURCE PROGRAM

• Newcastle Tourism Industry Group (NTIG) – ntig.org.au is  
 Newcastle’s local tourism association, bringing Newcastle  
 operators from tourism, accommodation, function venues,  
 transport, tours, attractions, events and restaurants together.  
 The organisation’s website and LinkedIn group allows   
 members to gain access to information, expertise and  
 experience that can help develop tourism opportunities and  
 solve issues through monthly networking forums, monthly  
 newsletter and project teams.

• Renew Newcastle – renewnewcastle.org is a not for profit  
 company set up to find short- and medium-term uses   
 for buildings in Newcastle’s CBD that are currently vacant,  
 disused or awaiting redevelopment. It aims to find artists,  
 cultural projects and community groups to utilise and maintain  
 these buildings until they become commercially viable or are  
 redeveloped. The organisation is not set up to manage long- 
 term uses, own properties or permanently develop sites, but  
 to generate activity in buildings until longer term usage of the  
 building is determined.

• Newcastle’s Business Improvement Associations (BIAs)  
 are funded by special rate variations on businesses in the  
 main business precincts to develop programs to attract  
 visitation to their local communities and businesses. These  
 organisations conduct marketing campaigns, place making  
 activities and deliver events and festivals to ensure that their  
 businesses are sustainable and their precincts are attractive  
 places to visit.
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6.C EFFORTS TO RECRUIT NEW EVENTS TO YOUR CITY

Newcastle has made event acquisition for the city and Hunter 
region a priority. This highly focused strategy has been part of the 
reason that Newcastle has incorporated the slogan ‘See Change’ 
into its logo. The aim is to position Newcastle as a cosmopolitan, 
modern, viable and attractive tourism and event destination.

Through its successes, the city has a positive reputation as a 
destination that can successfully deliver both major and business 
events. This reputation along with global recognition by the 2011 
Lonely Planet accolade and the IFEA Awards in 2012, 2014 and 
2015 has provided a solid platform to attract larger events and 
build on the city’s existing event portfolio. Examples of these 
include securing Host City status to deliver four games of the 
Asian Cup in January 2015 and Newcastle being awarded the 
World Grand Masters Association Hockey World Cup held in  
May 2016.

The City has future aspirations to progressively bid for events of 
international status to the calibre of the Commonwealth Games, 
with plans already in place to improve and build infrastructure and 
facilities to meet essential selection criteria.

In order to meet these goals and to better define the direction 
the city should take in its investment in events and festivals, 
Newcastle City Council has completed a tender to deliver a future 
Events Strategy for Newcastle. This will examine the current 
status and success of the city’s events delivery processes and 
help determine the way forward to attract ongoing events of 
significance and to identify and develop local events.

Newcastle is determined to be a center of excellence for 
executing events of all types and sizes and to position the city 
and the region against other regional and metropolitan  
competitor destinations.

Examples of events actively recruited to Newcastle include:

Major Events

• 2013 Asia Pacific Special Olympic Games
• 2013 Sydney Swans Australian Football League  
 Exhibition Game
• 2014 and 2015 Port to Port Newcastle MTB
• 2014 and 2015 Fuelarama Offshore Powerboats   
 Championships
• 2014 Bliss N Esso Music Festival
• 2014 Audi Yacht Racing
• 2014 Craft Beer Week
• 2015 Surfest 30th Anniversary
• 2015 Australian Bowl Riding Championships
• 2015 Asian Football Cup
• 2015 National Super Moto Championships
• 2016 FIM Asia Super Moto Championships
• 2017 Eastern University Games

Business Events

• 2014 Australian Earth Sciences Convention – 600 pax
• 2014 National Gideon National Convention – 800 pax
• 2014 Rotary District 9670 Annual Conference – 500 pax
• 2015 International Symposium of Spermatology – 600 pax
• 2015 Lions Australia Convention – 1200 pax
• 2015 Alcoholics Anonymous Australia Convention – 800 pax
• 2015 Men’s Shed Australia Conference – 800 pax
• 2015 Asian Medical Education Association Conference –  
 500 pax
• 2015 TROG Cancer Research Conference – 250 pax
• 2016 Australian Medical Students Association Conference –  
 600 pax
• 2016 Floodplain Management Conference – 250 pax
• 2016 Barbershop Harmony Convention – 500 paxt.



6.D OTHER CREATIVE ENDEAVOURS

Newcastle 2030 
Newcastle 2030 is the city’s long-term community strategic 
plan comprising seven interrelated strategic directions aimed 
at meeting the social, economic, environmental and civic goals 
required to make Newcastle a resilient city, adaptable to the 
challenges and changes of the future. A central element of 
the plan is its events strategy to make Newcastle a viable and 
attractive location to host conferences, festivals and events.

Newcastle Destination Marketing Plan 
The NSW Government has set an ambitious target to double 
overnight visitor expenditure by 2020 – forecast to deliver a 
$36 billion boost to the state’s economy. Newcastle already 
attracts nearly half the region’s domestic visitors and 66% of total 
international visitors, playing an important role in achieving this 
statewide target.

A Newcastle Destination Management Plan has been developed 
to harness the city’s unique selling points and unlock its future 
potential as a leading regional tourism, lifestyle and business hub.

Events-based experiences play an important part as one of the 
seven experience sectors Newcastle can offer around a Unique 
Selling Proposition to grow direct visitor expenditure to reach $1.4 
billion in Newcastle by 2020.

Newcastle Conference and Meetings Planner 
May 2012 saw the first Newcastle Conference and Meetings 
Planner released by the Newcastle Tourism Industry Group and 
the Newcastle Convention Bureau. The planner is an invaluable 
tool for industry professionals, outlining conference facilities, 
capabilities and options. Newcastle’s facilities are expanding and 
will continue to do so as the 2030 strategic plan is executed.

This is a direct link to an online version of Newcastle’s 
Conference and Meetings Planner. A revised version of this 
publication will be issued in late 2016.

http://www.newcastle.nsw.gov.au/Business-Events/Planning 
 

Expansion of Newcastle Airport

Work has been completed on the first phase of an $80 million 
dollar expansion project for Newcastle Airport which will see 
three million extra passengers able to fly directly into the region 
each year. The plan will increase the airport’s annual passenger 
capacity from two million to five million passengers providing a 
strong boost to the region’s economy.

By expanding the existing terminal and installing facilities such as 
customs, quarantine and immigration, the upgrade paves the way 
for international air travel in and out of Newcastle and the Hunter. 
This work has allowed for the reconfiguration of the existing 
terminal and infrastructure to provide for additional retail and 
employment opportunities.

The airport contributes in excess of $465 million to the economy 
annually and supports more than 3200 jobs and this expansion 
will generate even more jobs and investment in the region.

An airport hotel was a vital addition to the precinct with the 
Mercure Newcastle Airport opening in 2015. The 4.5 star hotel 
offers 95 accommodation rooms and meeting space within a 300 
metre walk of the airport terminal.

New routes have already been opened up to Canberra and 
Sydney with a new airline flying out of Newcastle – Air Pelican.

Other New Infrastructure

Newcastle is the second biggest city in NSW and, by 2036, its city 
centre is expected to accommodate an additional 10,000 jobs and 
6,000 homes. Its setting between the river and the ocean make it 
a compact, unique and people-friendly city with the potential to  
be a vibrant economic, residential and tourist hub of  
international standard. 
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In December 2012, the NSW Government announced the 
Newcastle Urban Renewal Strategy, a 25 year plan to revitalise 
Newcastle, reinforce its role as a 21st century regional centre and 
provide a framework to create the jobs and homes needed by 
2036. In 2013, the NSW Government signed a contract for a 98-
year lease to Hastings Funds Management and China Merchants 
Group for the Port of Newcastle which will provide a benefit 
to the State of $1.75 billion. The long-term lease of the Port of 
Newcastle will free up much needed capital to help the NSW 
Government fund the revitalisation of the Newcastle CBD.

The State Government, the City of Newcastle and the Community 
have been working on the implementation of the Urban Renewal 
Strategy which includes the following intiatives:

• re-establish Hunter Street as Newcastle’s main street;

• revitalise Hunter Street Mall and the East End to encourage a  
 boutique retail, entertainment, leisure and residential precinct;

• diversify the city’s economy;

• promote a university presence and educational hub at Civic;

• position the West End as the city’s future CBD;

• recognise Newcastle’s heritage as an asset; and

• promote a shift to public transport and create a connected  
 pedestrian and cyclist network.

The NSW Government has made a number of announcements 
related to the strategy, including:

• a new multi-modal transport interchange at Wickham to  
 commence in 2015;

• light rail between Wickham interchange and the beach;

• state and federal government funding towards the relocation  
 of the University of Newcastle city campus, law and business  
 faculties to Civic (to be opened in 2015/16);

• UrbanGrowth NSW to facilitate master planning and   
 redevelopment of landholdings around Hunter Street Mall in  
 the East End.

Other infrastructure projects underway or in the planning 
stages include upgrades to Newcastle Airport, 4 new hotels and 
serviced apartment complexes in the CBD, feasibility studies 
for a Convention and Exhibition Centre on the foreshore and a 
potential Cruise Terminal at Dyke Point.

The citizens of Newcastle are pro-active, “can do” people always 
looking for the next big thing!
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APPENDIX 1 - NEWCASTLE LGA VISITOR PROFILE
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SECTION 1.B – MAP SYDNEY SURROUNDS (PROXIMITY SYDNEY AND OTHER REGIONS)
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SECTION 1.C – CBD VISITOR ECONOMY MASTERPLAN
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SECTION 1.D – CYCLING MAP
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CONSTRUCTION WORKS 
Bathers Way is being upgraded 

to a shared pathway.   
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Facilities

 Patrolled Beaches 

 Picnic Tables

 Parking

 Public Toilets

 Cafes / Eateries

Railway Station This is a guide to shared pathways and on 
road connections. On road routes are 
generally low traffic with no separation from 
vehicles. Ride with care and wear bright 
clothing. Be aware of car doors near parked 
cars. Cyclists can take a whole traffic lane.
For detailed maps of current and future network visit 
www.newcastle.nsw.gov.au/services/transport/cycling_strategy 

0m 1km 2km N 

Off Road
Off Road - Proposed
On Road

City Map
Newcastle Cycling Maps

Your free cycling 
guide and map to
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n,
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as
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nd
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e

Riding with Kids

Riding a bike is fun for kids and adults! 
There are many convenient options for 
riding with kids. 

Riding with very young children
When your child is old enough to sit upright and hold 
their head up while wearing a helmet, try a bike seat, 
trailer or cargo bike.

Freedom on wheels
Once walking, children can start with balance bikes 
and progress quickly to tag-alongs and their own set 
of wheels.

Bike riders MUST
•	 Obey all road rules
•	 Stop at red lights and stop signs
•	 Wear a helmet
•	 Ride a bike with a bell and lights

On Shared Pathways
•	 Share the path
•	 Keep left 
•	 Give way to pedestrians
•	 Ride slowly
•	 Ring your bell
•	 Ride in a safe and courteous manner

City Map

Children under 12, 
and adults with 
them can ride on 
footpaths in NSW.

Know the 
Road Rules

Take	up	a	whole	traffic	lane.

Pass other vehicles on the left, except when 
the vehicle is indicating or turning left.

Travel	to	the	front	line	of	traffic	on	the	left	hand	
side of stopped vehicles, except when the 
vehicle is indicating or turning left.

Ride a maximum of two abreast in a lane (not 
more than 1.5 metres apart).

Travel in Bus Lanes and Transit Lanes.

Ride on designated shared pathways.

Ride on footpaths unless the rider is under  
12 (or is with a rider under 12) or the footpath 
is a designated shared pathway.

Bike riders CAN

Bike riders CAN NOT
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6ALTOGETHER PERFECT   2015/2016 Regional Business Events Campaign Prospectus

12.7% increase in  
“Business” visitors
from 14.3% (YE2013) 
to 14.5% (YE2014)

12.7%

99.2%  
increase in  
“Business” nights
from 9.4% (YE2013)  
to 15.7% (YE2014)

99.2%

Engagement of OVER 50 OPERATORS
from around the Greater Hunter region

43 HOT LEADS 
direct to operators

OVER 750 CONTACTS  
provided to industry partners of business event buyers 

153 enquiries  
for all-of-region 
valued at  
$22.6 million  
in 2014 

$ 22.6M

The initial Altogether Perfect campaign 2014/15 
was deemed a success in a number of key 
performance areas including:

7ALTOGETHER PERFECT   2015/2016 Regional Business Events Campaign Prospectus

PROGRAM OF  
EVENTS AND ACTIVITIES 
The following pages outline the activities and benefits of being  
involved in the Altogether Perfect 2015/2016 Business Events Campaign. 

1. Familiarisation Program 

2. Public Relations Campaign 

3. Altogether Perfect Sales Resources and Reporting 

4. Digital and Social Media Strategy

5. Industry Memberships and Events 

6. Tradeshows 

2015/2016 REGIONAL BUSINESS EVENTS 

CAMPAIGN PROSPECTUS

SECTION 1.E – ALTOGETHER PERFECT PROSPECTUS
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SECTION 1.F – TIME OUT GUIDE

 Insider’s guide to  

Newcastle

- p 1 1 -
I N S I D E

MAJOR EVENTS  
GUIDE

P 1 1
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SECTION 1.G – NEWCASTLE SEE CHANGE BRANDING

NEWCASTLE 
BRAND  WHEEL

Opportunity Genuine/
Real

Sense of
achievement

through
hard work

Less
pretentious

Constantly
changing and

evolving

Successful

Independent

Proximity
to Sydney

Centrally
located

Connections
to other
regions

Easy
 lifestyle

Less
congestion
and ‘stress’

Diversity of
environments

Working
Port

Spirited

Unique

Daring

Up to date

Technical
expertise

Diversity of
labour markets

and environmentsWorking
harbour

Strong
industrial

background

Strong
cultural

background

Beaches

Friendly

Outdoorsy

Tough

Cheerful

Reliable

Down to
Earth

Family
oriented

World-class
industrial

Infrastructure,
services

and
innovation

How it
makes

me feel

What
it says
about

me

Physical
benefits

Core Values

Essence

Personality

Facts
and Icons Products

Proud 

Hardworking

Always
Changing

World
Class

See Change: The Brand Story

The story of Newcastle is a familiar one. A hard working and blue collar city; 
its roots entrenched in heavy industry, coal and steel. A place blessed with 
natural beauty and ingrained with a ‘never give up’ and ‘never give in’ spirit.

Newcastle is no longer just steel mills and coal 

mines. Its beautiful environment offers a vibrant, 

energetic and interesting place to live and work in. 

As the city has grown and changed so have the 

characteristics and attributes that define it. This 

brand aims to encapsulate the new story of 

Newcastle, demonstrating the diversity, vibrancy, 

surprise and world class the city now possesses. 

The brandmark uses colour to 
challenge perceptions of the city. 

The various hues suggest the different dimensions, 

activities and influences available in terms 

of commercial, recreational and lifestyle 

opportunities that Newcastle has to offer. 

The result is a fusion of 
colour that is surprising, 
animated and energetic. 

The City of Newcastle encourages all Newcastle based 

businesses, groups and events to use the Newcastle 

Brand on all communication products and materials.
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SECTION 1.H – ITS ON CAMPAIGN

Newcastle, Lake Macquarie and the Hunter Valley have an exciting line-up of events this summer, offering plenty of 
action for everyone - including an exclusive exhibition by world-renown artist Patricia Piccinini, Australia’s largest 
football tournament - the AFC Asian Cup and The Eagles, Paul Simon & Sting and Roxette headlining Hope Estate’s 
vineyard concert series. Below is just a sample of what’s happening throughout the region. If it’s on, it’s on visitnsw.com

Plan your next visit, visitnsw.com 

Please note that events are subject to change or cancellation (check relevant website for further details prior to the event). Destination NSW acknowledges and appreciates all photographic images supplied by each event owner for use in this advertisement. 

4

NEWCASTLE & THE HUNTER 

1

Hunter Valley Christmas Lights Spectacular 
A wonderful experience for the whole family to enjoy with 
exciting new displays of over a million lights, festive food 
and children’s entertainment. 

Hunter Valley Gardens

7 November - 26 January

2

Like Us: Patricia Piccinini
An exhibition of sculptures, paintings, drawings and video 
works by internationally respected Australian artist, Patricia 
Piccinini.

Newcastle Art Gallery

29 November - 22 February

3

International Children’s Games
The largest multi-sport youth games in the world, delivering 
a unique sport and cultural experience for young people. 

Various locations, Lake Macquarie

6 - 11 December

4

Asian Cup and Fanzone
Be part of the biggest football tournament ever to take place 
in Australia.

Newcastle Stadium & Honeysuckle Foreshore 

10 - 31 January 

5

Surfest
Celebrating the 30th year of Australia’s largest surfing 
festival at Merewether Beach.

Merewether Beach, Newcastle

6 - 22 February

6

Australian Bowl-riding Championships 
The 4th annual event which celebrates the beginning of 
Skate for NSW.

Bar Beach, Newcastle

7 February

7

Sting and Paul Simon On Stage Together
See two music greats on stage together, sharing bands and 
singing each other’s songs at Hope Estate.

Hope Estate, Hunter Valley

14 February

8

Spiegelworld presents Absinthe
An adult themed cocktail of circus, burlesque and 
entrainment on the most intimate stage in town.

Wheeler Place, Newcastle

17 February - 1 March

9

Lakefest 
A celebration of Lake Macquarie’s aquatic lifestyle and rich 
maritime museum that includes sailing events and water-
based sporting and social activities. 

Toronto, Lake Macquarie

21 - 27 February

10

A Day On The Green - Roxette
Legendary Swedish pop-rockers Roxette play A Day On The 
Green at Bimbadgen Winery. 

Bimbadgen Winery, Hunter Valley

28 February

11

Loop the Lake
A family fun cycle around Lake Macquarie organised by the 
Rotary Club of Warners Bay. 

Speers Point, Lake Macquarie

8 March 

12

Campfire Festival
A brand new three-day music event featuring a top-class 
line up of respected Australian talent. 

Hope Estate, Hunter Valley

13 - 15 March

13

Newcastle Writers Festival
Lovers of literature, hungry to tap into the hearts and minds 
of their favourite authors, will be inspired by the diverse mix 
of writers at the 2015 Newcastle Writers Festival. 

Various venues, Newcastle

20 - 22 March 

14

Nitro Circus Live
Travis Pastrana and his team of the world’s best action 
sports athletes are coming to Newcastle for a mind-blowing 
event.  

Hunter Stadium, Newcastle

21 March

15

Kurri Kurri Nostalgia Festival
Rock ‘n’ Roll, classic cards, hot rods and 50’s & 60’s fashion 
take over the gateway to the Hunter Valley.

Lang Street, Kurri Kurri

27 - 29 March

16

Folk in Broke
The iconic Folk in Broke festival will return in 2015 with a 
broad, eclectic array of modern folk, roots and blues. 

Broke

28 March

17

Newcastle Craft Beer Week
A celebration of all things craft beer that takes the city over 
with 40 events in almost 20 venues.  

Various venues, Newcastle and The Hunter

March 

18

Maitland Taste Food, Wine & Music Festival
Enjoy a spectacular host of entertainment and activities with 
the Hunter’s most renowned chefs and winemakers. 

Heritage Mall, Maitland

March

5

15

18

6

10

8

Like Us: Patricia Piccinini
Now showing

The Making of Midnight Oil Exhibition 
From 21 February

Australian Bowl-riding Championships 
5 - 8 February

Surfest
6 – 22 February

Please note that events are subject to change or cancellation (check relevant website for further details prior to the event). Destination NSW acknowledges and appreciates all photographic images supplied by each event owner for use in this advertisement.

Newcastle Writers Festival
20 – 22 March

If it’s on in Newcastle, it’s on visitnsw.com
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SECTION 1.I – BATHERS WAY FACT SHEET

Attacked. Exposed. Grounded.
The pages of a history book

come alive as the signs reveal these
and other accounts of Newcastle
leaving you wanting to know more. 

Investigate the historical site of Fort
Scratchley, the only fort in Australia
to have engaged the enemy in a 
maritime attack. See Nobbys break-
wall, whose foundations were laid
by convict gangs, forced to quarry
stone against surging seas. Satisfy
an inquisitive nature by exploring
rockpools and their inhabitants,
watch playful dolphins riding the
waves, or if you are lucky catch a
glimpse of migrating whales during
the winter months. 

Moving along the path, you 
will come to understand the
Novocastrian passion for our waters,
from stories of the bikini revolution
to time-honoured local traditions.

A word of warning, the ghost of 
a coal miner is said to roam near
Glenrock in search of his lost head.

D
IS

C
O

V
E

R

Enticing sandy beaches,
secret swimming spots and

sparkling ocean baths are the pride
of the path. 

Walk through the Art Deco pavilion
at Newcastle Ocean Baths and dive
into the saltwater pool for a
leisurely dip. 

Follow a narrow track down a cliff
face to the secluded Bogey Hole,
where the waves come teasing at 
the edge when you least expect it.  

Each bathing spot has a personality
of its own.

S
W

IM

Run, cycle or walk the dog.
The Bathers Way path lets

you set your own pace. 

Get competitive with a game of
beach volleyball, try new tricks 
at the skate park or build the 
best sandcastle on the beach.

Imagine the day away by finding 
pictures in the clouds or snorkelling
into the world underwater. 

Hang-glide from Strzelecki Lookout,
‘hang ten’ on some of the best waves
in the world, or simply relax on the
sand and let the ocean roll in. 

P
L

A
Y

Stretching from the 
commanding lighthouse at

Nobbys Headland to the coastal
wilderness of Glenrock Reserve and
the early coal workings at Burwood
Beach, Newcastle’s Bathers Way is
a scenic 5 km coastal walk waiting
for you to discover, play, swim and
eat, any way you choose. 

Take two hours to walk the path or
a month of Sundays to experience
it all.

Engaging tales of Newcastle’s
indigenous and convict heritage,
culture and natural history weave
their way along the track. Look for
the yellow information signs that
are the storytellers, helping you 
navigate the Bathers Way. 

Experiencing Newcastle’s past and
present, through the Bathers Way, 
is in your hands. 
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Merewether Beach & Baths

Dixon Park Beach

Susan Gilmour
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Bar Beach

Newcastle Beach
and Baths
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Glebe Rd

Great North Walk To Glenrock State
Recreation Reserve

Cooks Hill Surf  Club

Tramway
Reserve

Fort
Scratchley

Foreshore
Park

City
Centre

Queens
Wharf

Darby
Street

The
Junction

TheŁ
Obelisk

The Ladies

Merewether Baths

Shepherds Hill Fort

Strzelecki Lookout

Canoe Pool

Ocean Baths

Square Hole

Soldiers Baths

Nobbys
Headland

Bogey Hole

Helen St

King Edward
Park

Skate 
Park

B P

P PPTT
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PPTT

PPTT

PPTT

PPTT

The Bar

NEWCASTLE’S
COASTAL WALK

P

KEY

Bathers Way Sites

Refreshments

Picnic Tables

Patrolled Areas

First Aid**

Parking

Public Toilets

Accessible Toilets

Accessible Parking

Disabled Access*

Lookout

Shopping

Cafes

Bus Stops�

Police Station

Walking Route

Gradient 1:15+

Car Route

*   BBQ's at Foreshore, King Edward 
     Park and Dixon Park

** First aid and disabled access only 
     available when lifeguards are on patrol.

�   Public buses can be picked up along
    the route. For up to date bus information
    please call 131 500.

B

PP

TT

A long walk is bound to 
stir up an appetite and all 

cravings are catered for. Choose
one of the kiosks for traditional 
hot chips and sauce by the seaside
or deliciously devour an ice cream
before the sun can melt it away. 

Sizzling barbeques set the scene
for the perfect picnic lunch, enjoyed
in one of the treelined parks along
the way. 

For a gourmet delight, venture 
off the track and to nearby Darby
Street, The Junction or the City
Centre to sip on a coffee and soak 
up the cafe culture until late. 

Great Place, Great Lifestyle, Great Future

For information on Newcastle and
the Bathers Way, please contact 
the Visitor Information Centre on 
02 4974 2999 or go to our web site
www.visitnewcastle.com.au
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SECTION 1.J – NEWCASTLE DMP SUMMARY FACT SHEET

Newcastle is the second largest 
city in NSW and is in the midst of 
a renaissance. It is fast becoming 
known for its quirky culture, 
thriving cafes and restaurants and 
artisan retail offerings. Newcastle 
has five popular surfing beaches 
connected by a 7km coastal walk 
‘Bathers Way’.  Its harbour, the 
entrance to the Hunter River, is 
one of the busiest ports in the 
world and on any given day is full 
of maritime activity, making for an 
exciting view from the city’s many 
waterfront restaurants and bars. 

Newcastle has the capability to attract and 
deliver world class major events being 
named World Festival and Event City 
by the International Festivals and Events 
Association (IFEA) in 2012 and 2014.

Newcastle boasts two chef hatted restaurants,  
Subo and Restaurant Mason. 

In 2011 Newcastle was named a top 
ten city in the world in Lonely Planet’s 
‘Best in Travel 2011’ guide for its emerging 
arts culture, relaxed coastal lifestyle 
and close proximity to other popular visitor 
experiences such as Hunter Valley wine 
country, Stockton sand dunes and Port 
Stephens whale and dolphin watching. 

Did you know?

Newcastle Airport’s $80m extension will increase 
domestic capacity and enable international flights.

Newcastle is just 2 hours drive north of Sydney 
along the newly upgraded M1 motorway.

For more information, contact:

Jan Ross 
Manager,  
Tourism and Economic  
Development Services

The City of Newcastle 
Ph: +61 2 4974 2850 
Email: jeross@ncc.nsw.gov.au 

www.visitnewcastle.com.au 
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SECTION 1.K – URBAN RENEWAL MAP OF CITY PROJECTS


