
INTERNATIONAL FESTIVALS & EVENTS ASSOCIATON 
BEST NEW ATTENDEE SERVICE 

CITY OF WEST PALM BEACH 
West Palm Beach GreenMarket – The Oasis

Description of New Service:
In its 20th year, the West Palm Beach GreenMarket is one of the City of West Palm Beach’s signature events. Currently, the West 
Palm Beach GreenMarket is South Florida’s largest outdoor green market and attracts approximately 200,000 patrons annually from 
throughout the region every Saturday from October through May. The GreenMarket features 80 plus vendors selling fresh produce, 
fish, cheese, flowers, baked goods and more, and represents hundreds of acres of local farm land. In addition to the truly “green” 
vendors, the GreenMarket also provides space each week for up to four local nonprofits, and partners with several throughout the 
season for expanded event opportunities. 

A June, 2014 survey conducted by profile Marketing Research found that GreenMarket visitors are extremely satisfied with the event 
with more than eight in ten giving it a top rating. Almost half of these surveyed are “adorers”. Reflecting this level of satisfaction, 
two-thirds of the visitors are repeat patrons, visiting the GreenMarket an average of 9.2 times per year. Although 77 percent of those 
surveyed “couldn’t think of anything to change”, five percent indicated that more seating and shade would be preferred. By adding 
The Oasis in 2015, we successfully resolved this noted challenge.

For the 2014-15 season, the West Palm Beach GreenMarket added The Oasis, a relaxing area featuring live music, mimosas and 
comfortable seating where GreenMarket patrons could “Refresh on the Waterfront”. The West Palm Beach GreenMarket Oasis 
promoted a certain lifestyle that many of our “Palm Beach” patrons have come to expect in South Florida: comfort, a social setting to 
be seen in, and the opportunity to share lovely late morning mimosas with friends. Our marketing campaign for The Oasis, “Refresh 
on the Waterfront”, featured a nicely dressed woman relaxing in a serene setting on the waterfront with drink in hand. It was the 
embodiment of the vibe The Oasis was looking to promote. Additionally, The Oasis was an alluring spot that promoted the event itself 
to both long-time patrons and those who were curious but had never attended before. 

The Oasis was created under two existing large shaded trellises and an adjacent patio area that houses lush gardens and fountains. 
We purchased and arranged an assortment of comfy, outdoor furniture and moved the weekly live entertainment within the Oasis 
area. We allowed a local business which sells only handmade, home goods from Palm Beach County artists, to decorate the Oasis 
with their accessories and sell to patrons. One of our flower vendors provided fresh cut flowers and plants for additional décor every 
Saturday, with signage promoting their booth. We encouraged our sponsors to participate and the West Palm Beach Marriott cooked 
and served delicious samples each month in The Oasis while Keurig gave away several selections of coffee and tea. Schumacher 
Buick operated a test drive location from The Oasis every week. To round out the spa-like atmosphere, we purchased misters and 
for the first time the Saturday market opened a mimosa bar where attendees could purchase bottomless or single glass beverages. 

The West Palm Beach GreenMarket Oasis included:

• $10 bottomless mimosas
• The opportunity for vendors to gain extra promotion for themselves by providing free samples in the area
• The opportunity for sponsors to promote themselves via sampling
• Different live entertainment every week
• Comfortable patio seating for approximately 75, and an additional 75 could be accommodated at highboys in the nearby gardens.
• Shaded, tropical setting

Goals and objectives:
The objective of The Oasis was to provide attendees with an enjoyable area to refresh in the shade where they could listen to the 
popular GreenMarket entertainment while viewing the beautiful West Palm Beach Waterfront. A second objective was to take the 
market up to the next level. When most people think of outdoor markets, they picture walking down a narrow street of stalls with little 
shade or areas of comfort to relax in. An outdoor market experience could almost be compared to shopping for groceries at a food 
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market - go and pick up the items you need then leave. We introduced The Oasis with the intent of turning a typical shopping day 
into an anticipated social event. Patrons could of course shop for their weekly items, but they could also see and be seen, enjoy a 
drink and socialize with friends while enjoying live entertainment in a relaxed waterfront setting. A third goal was to provide a laid 
back area where GreenMarket sponsors and vendors could interact with patrons in an unobtrusive way, versus the heavy-handed 
sales environment that can sometimes occur at vendor and sponsor booths. A fourth objective was to increase revenue for the event 
through the activities of The Oasis. Finally, The Oasis was created as a new media “hook” to promote the 20th season of the West 
Palm Beach GreenMarket; a lovely, practical request from our patrons that we were able to 

Application of the service at the event:
The GreenMarket is one of the City of West Palm Beach’s signature free events for residents and visitors during the season. The 
main attraction of the GreenMarket is the abundance of fresh local produce and healthy fare every Saturday from the beginning of 
October through the end of May. It was a natural progression to enhance the market’s presence on the local scene by adding an area 
where food and drink could be enjoyed in an outdoor setting. Patrons could shop any of the 80 plus vendors then stroll over to The 
Oasis to enjoy a healthy bite while listening to live music in the fresh air. This environmentally aware community event is at the heart 
of downtown West Palm Beach and provides a true gathering spot for the City’s health-conscious residents. Specific tie-ins of The 
Oasis to the entire event included:

• West Palm Beach Marriot “The Bistro” participated in a Chef Showcase in The Oasis once a month which provided them with a 
scenic, relaxing venue with a captive audience to sample their selections and exposure to the 200,000 GreenMarket patrons. 

• Keurig placed a mobile unit in The Oasis once a month which also provided them with a scenic, relaxing venue with a captive 
audience to sample their beverages and exposure to the 200,000 GreenMarket patrons.

• Schumacher automotive had presence near The Oasis every Saturday with test drives available. They benefitted from the location 
where 200,000 attendees had the opportunity to take a test drive along our beautiful waterfront.

• GreenMarket flower and plant vendors provided décor for The Oasis and benefited from exposure in two areas on-site: their booth 
spaces and The Oasis.

• 128 local charities were located next to The Oasis and were exposed to all 200,000 event patrons.
• Shoppe 561, a retail store that supports Hope House Florida (which is a safe house for minor girls rescued from human trafficking) 

provided home décor in The Oasis and received proceeds from sales for a 3-month period. 
• An additional entertainment spot created exposure opportunities for 32 local live performance artists who financially benefitted and 

performed for 200,000 GreenMarket attendees.
• Palm Beach Broadcasting stations, WIRK 103.1 and Sunny 107.9 included The Oasis in 768 :30 second sponsored PSA’s, 768 

live-liners and their websites for 32 weeks. They alternated their onsite presence and received exposure to 200,000 GreenMarket 
attendees.

• The Palm Beach Post and Palm Beach Daily News sponsored print ads promoting The Oasis.

Overall Effectiveness of Service:
An estimated 200,000 people attended the West Palm Beach GreenMarket during the 2014-15 season, many returning almost every 
week with friends and family to shop for their weekly needs while enjoying a beautiful South Florida Saturday morning. There was 
continued pedestrian circulation above and beyond the normal market-related traffic in the areas surrounding The Oasis. We enjoyed 
a significant revenue stream of $17,152.93 where none existed before. With long running events, it is sometimes difficult to come 
up with a “new” hook to heavily promote to the media. The Oasis provided us a great topic to pitch and the results were fantastic. 
Additionally, with the bottomless mimosa promotion, people were very relaxed and quite prolific with their social media posts about 
The Oasis, which created an additional buzz for the already popular GreenMarket. 

Target market for service:
The primary target audience was the over 55 age group that requested the additional, shaded seating in our June 2014 surveys; 
however, we felt there were many additional target audiences we could reach over the age of 21 for mimosas including young 
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professional couples, downtown residents, and friends of all ages out for Saturday shopping. The GreenMarket has been a seasonal 
weekend staple in downtown West Palm Beach for twenty years, is marketed to the entire community, and has attendees from all 
demographics. All ages enjoyed relaxing in The Oasis.

Measurable results: tangible and intangible:
The Oasis immediately made a difference in comfort to our GreenMarket patrons. Cozy patio seating for approximately 75, and 
the highboys which accommodated 75 more folks were busy from 9:00 a.m. to 1:00 p.m. every Saturday. GreenMarket “regulars” 
could actually be spotted in “their” seats every Saturday reading the newspaper, feeling the Intracoastal breezes while nearby 
misters provided additional cooling. Sponsors, including the West Palm Beach Marriott, Keurig, and Schumacher directly benefited 
by providing additional free offerings in The Oasis that subtly promoted their products. All of these sponsors initially had to be 
encouraged to try The Oasis location. The fact that they returned week after week and month after month, selecting The Oasis as 
their permanent location, speaks to the success of The Oasis. The vendors that displayed their products as decor in The Oasis drove 
more customers to their actual booths which resulted in additional sales. Thirty-two additional entertainment acts had the opportunity 
to perform at the West Palm Beach GreenMarket with the addition of The Oasis as a second performance location. Finally, attendance 
was up for the overall West Palm Beach GreenMarket season due, in part, to the additional media promotion that The Oasis attracted.

PR/Media Results: Throughout the season, The Oasis received placement in 38 print and digital media stories valued at $39,292.99. 
Television coverage from Opening Day alone resulted in 29 stories valued at $33,155.55 with an overall viewership of 763,202! 
Total PR value for television, print and online was $72,448.54. Palm Beach Broadcasting stations, WIRK 103.1 and Sunny 104.3, 
sponsored 768 :30 second spots, 768 live liners and web presence on both stations for 32 weeks. The value of their promotion 
was $352,000. The Palm Beach Post sponsored three quarter-page ads at a value of $8,533.35 and the Palm Beach Daily News 
provided 29 quarter-page ads valued at $12,740.74, for a total print ad value of $21,274.19. Overall sponsored media calculated to 
$373,274.19 and the OVERALL TOTAL PR AND MEDIA VALUE FOR THE OASIS WAS 445,722.73!!!!

We were beyond pleased when Cooking Light Magazine named the West Palm Beach GreenMarket the best market in Florida and one 
of “America’s 50 Best Farmers’ Markets.” Renowned Miami Chef, Michelle Bernstein, was quoted: “The views are beautiful, and variety 
ranges from upscale meats and cheese to messy Cuban food and home-grown vegetables.” We know that The Oasis contributed to 
this fabulous acknowledgment which brought even more attention and accreditation to the West Palm Beach GreenMarket.

The West Palm Beach GreenMarket heavily promoted the new Waterfront Oasis on social media during the season opening and 
throughout the season. This new feature provided promotional content and also generated a lot of attention and engagement on 
social media with a significant increase in likes and comments about The Oasis posts. This was the most talked about feature of the 
GreenMarket throughout the season on social media, especially with comments inviting friends to meet up at The Oasis.

Attendance: Attendance was the highest ever this GreenMarket season. Most vendors sold out nearly every week. Parking is free 
in the two City parking garages nearby, and we understand that the 1,200 spaces combined turned over twice on most Saturdays, 
resulting in more than 75,000 parkers for the GreenMarket. We anticipate our overall attendance for the season at 200,000. We 
believe the additional hype received from the “new” Oasis assisted in this record breaking year.

Revenue: The West Palm Beach GreenMarket has the highest merchandise on-site sales in its 20 year history, and with the addition 
of the bottomless Mimosas, sales totaled $17,152.93.

SUPPORTING QUESTION: What Challenges/Obstacles Did You Foresee/Encounter in Creating the Program/Activity 
Idea, and How Did You Handle Them? 
Oasis Layout: Our first challenge was the actual layout of the Oasis. The location was chosen based on our need to drive traffic to 
the under-utilized northeast corner of the site. In that area there are shaded trellises, garden and fountain areas and direct views to 
the Intracoastal Waterway. Initially, we placed the band under the trellis with some seating and the rest of the furniture outside the 
trellises. We quickly saw that the majority of the furniture needed to be under the shaded trellis and the band under a separate shade 
structure. Patrons wanted the shade! We also relocated a few sponsor booths and the nonprofits a few times to be as close to The 
Oasis as possible. The Oasis had become so successful that everyone wanted to be near it.
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Mimosas: We had never offered a one-price, unlimited alcohol promotion at any City event. Even though it was a morning event, staff 
had concerns about over-indulgence. We hired an overtime officer to be stationed in The Oasis to handle any potential concerns. In 
reality, most partakers did not start to purchase the mimosas until close to noon. With an hour left in the event, we found no problem 
with public intoxication. We did find, however, that patrons wanted an additional mimosa location on the other side of the site, as it is 
a several-acre walk around the entire park. We then also sold mimosas from our Info Tent located in the front of the event.

Sponsor/Merchant Issues: The Oasis actually assisted us in solving an issue with downtown merchants. Keurig sponsored the West 
Palm Beach GreenMarket and came out on a monthly basis to sample their coffees and teas. They initially wanted to be at the very 
front of the event site and they did very well at that location. Two coffee merchants on the street were very upset and highly vocal 
about Keurig’s location and the fact they were giving away coffee. Administration informed us that we needed to relocate Keurig and 
they were more than willing to move to The Oasis area as they had seen how successful it had become. We were happy to report 
back to the Mayor that we had determined a win/win resolution.

◆ ◆ ◆
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1a: printed

1A) Palm Beach Post Ad_10.10.15_Grand Opening
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1B: printed

1B) GreenMarket Poster With Original Art 11" x 17"



C
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1C: printed

1C) GreenMarket Sun Blade Banners 34" x 162.5"



D
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1D: printed

1D) GreenMarket Post Card Front & Back 5.5" x 8.5"
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1e: printed

1E) Oasis Signage  24" x 36"

E
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2a: promotional / Marketing / Media

2A) GreenMarket Facebook Post_10.09.14

A
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2B: promotional / Marketing / Media

2B-1) GreenMarket Opening Day Post_EatPalmBeach.com_10.10.14
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Eat Palm Beach 
October 10, 2014 

2B: promotional / Marketing / Media

2B-2) GreenMarket Opening Day Post_EatPalmBeach.com_10.10.14
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2C: promotional / Marketing / Media

2C-1) GreenMarket Opening Day_Florida Weekly_10.09.14

C
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2C: promotional / Marketing / Media

2C-2) GreenMarket Opening Day_Florida Weekly_10.09.14
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Florida Weekly 
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2C: promotional / Marketing / Media

2C-3) GreenMarket Opening Day_Florida Weekly_10.09.14
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2D) GreenMarket Opening Day_Palm Beach Post_10.12.14
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2e: promotional / Marketing / Media

2E) WPEC Green Market Video_10.11.14 11PM

E
 

 
 
 
 
 
 
 

Palm Beach Post 
October 12, 2014 

 

 

Florida Weekly
October 9, 2014

WPEC 10-11-14 Green Market 11pm.mp4
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3a: Merchandise

3A) GreenMarket Merchandise: Mimosas, Orchids and Snacks

A
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5a-C: Supporting photographs

5A-C) GreenMarket Oasis Photos

A

B C

GreenMarket  
Relaxing in The Oasis

GreenMarket  
Comfy Chairs

GreenMarket Oasis Sale



21

5D-e: Supporting photographs

5D-E) GreenMarket Oasis Photos

D

E

GreenMarket Socializing in The Oasis

GreenMarket The OASIS_Sun Blades
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Media Viewership and Publicity Value report 

 

 

WPTV 
(NBC)10/10/2014 

4:33:16 AM  

West Palm Beach, FL 

Today on 5 at 4:30 

Local Viewership: 
2,538 

Local 
Publicity 
Value: 

$150.15 

it's 4:-- on a friday and we 
have more local coverage for 

you now. downtown west 
palm beach is going to be a 

busy place this weekend. the 
green market is back in 

business. newschannel 5's 
chris stewart is live on the 

waterfront with what you can 
expect. this place is going to 
be packed on saturday with 
people and dozens vendors.  

 

WPEC 
(CBS)10/10/2014 

4:48:24 AM  

West Palm Beach, FL 

CBS12 News This Morning 
4:30AM 

Local Viewership: 
00 

Local 
Publicity 
Value: 
$67.55 

throughout our area. (vo) the 
one in downtown west palm 

beach will get underway 
tomorrow with all the 

traditional favorites of local 
produce, baked goods and 

even things like candles and 
bags... the green market is 
every saturday through may 
30th. and goes 9 a.m. to 1 

p.m. (wx 3-shot toss) ...good 
friday morning.....i'm cbs 12  

6a: Measurable results

6A-1) Media Viewership and Publicity Value Report Green Market_10.2014

A
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WPTV 
(NBC)10/10/2014 

5:40:44 AM  

West Palm Beach, FL 

Today on 5 at 5 

Local Viewership: 
17,942 

Local 
Publicity 
Value: 

$691.60 

if you are looking for 
something to do this 

weekend, look to downtown 
west palm beach. the green 
market is back. newschannel 
5's chris stewart is live on the 
waterfront with what you can 
find there.dozens of vendors 

are going to fill this place 
tomorrow. take a look at 

some of the stuff we have to 
show you right now.these are  

 

WPTV 
(NBC)10/10/2014 

5:42:06 AM  

West Palm Beach, FL 

Today on 5 at 5 

Local Viewership: 
17,942 

Local 
Publicity 
Value: 

$691.60 

live in west palm beach chris 
stewart wptv newschannel 5. 
we'll have live reports from 
the green market tomorrow 
morning. our very own glenn 

glazer will be there. view 
across the turkish border into 
syria as fighting continues in. 

 

WPTV 
(NBC)10/10/2014 

6:40:36 AM  

West Palm Beach, FL 

Today on 5 at 6 

Local Viewership: 
67,068 

Local 
Publicity 
Value: 

$2,026.50 

a downtown west palm beach 
staple is back in business 

tomorrow. the green market 
opens at 9 a-m. newschannel 
5's chris stewart is live on the 
waterfront with what you can  

6a: Measurable results

6A-2) Media Viewership and Publicity Value Report Green Market_10.2014

CO
NTINUEDA
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WPTV 
(NBC)10/10/2014 

6:50:53 AM  

West Palm Beach, FL 

Today on 5 at 6 

Local Viewership: 
78,381 

Local 
Publicity 
Value: 

$2,104.55 

on this morning's breaking 
news. p-b-s-o is investigating 
a deputy-invovled shooting 
that happened while you 
were asleep. and we're 
helping you plan your 

weekend --- what you can 
expect when the west palm 

beach green market re-opens 
tomorrow. 

 

WFLX 
(FOX)10/10/2014 

7:03:58 AM  

West Palm Beach, FL 

Fox 29 Morning News 

Local Viewership: 
4,716 

Local 
Publicity 
Value: 

$188.30 

if you are looking for 
something to do this weekend 
and buy some fresh produce-
- downtown west palm beach 
is the place to be. the green 
market is back. fox 29's chris 

stewart is live on the 
waterfront with a preview. 

dozens of vendors are going 
to fill this place tomorrow.  

 

WFLX 
(FOX)10/10/2014 

8:03:00 AM  

West Palm Beach, FL 

Fox 29 Morning News 

Local Viewership: 
21,109 

Local 
Publicity 
Value: 

$840.35 

this morning we are counting 
down to the return of the 
west palm beach green 

market. it's back in business 
tomorrow. fox 29's chris 
stewart has what you can  

6a: Measurable results

6A-3) Media Viewership and Publicity Value Report Green Market_10.2014

CO
NTINUEDA
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WFLX 
(FOX)10/10/2014 

8:38:02 AM  

West Palm Beach, FL 

Fox 29 Morning News 

Local Viewership: 
20,119 

Local 
Publicity 
Value: 

$759.85 

beach. dozens of vendors 
weill be setting up shop for 

the green market. the market 
opens at 9 tomorrow 

morning. you can find free 
parking at the banyan and 
evernia garages here. this 

year they have a new  

 

WPBF 
(ABC)10/10/2014 

12:23:05 PM  

West Palm Beach, FL 

WPBF 25 News at Noon 

Local Viewership: 
22,472 

Local 
Publicity 
Value: 

$867.36 

. it is going to be 
entertainment like bands, 

straight from germany. and 
american german club 

located 5111 montana nap 
road. restaurant beach green 
market back with some fun 
new features market from 

9:00 am to 1:00 pm. 
stephanie has been there she 
gives it her endorsements.  

 

WPEC 
(CBS)10/10/2014 

5:40:23 PM  

West Palm Beach, FL 

CBS 12 News---5:30 

Local Viewership: 
27,215 

Local 
Publicity 
Value: 

$1,152.52 

year again... with green 
markets kicking off 

throughout the area. (vo) the 
one in downtown west palm 

beach will get underway 
tomorrow... with all the 

traditional favorites of local  

6a: Measurable results

6A-4) Media Viewership and Publicity Value Report Green Market_10.2014

CO
NTINUEDA
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WPEC 
(CBS)10/10/2014 

6:16:41 PM  

West Palm Beach, FL 

CBS 12 News---6:00 

Local Viewership: 
25,449 

Local 
Publicity 
Value: 

$1,191.59 

open john the weekend is 
here... (vo) and it's also that 
time of the year.. the green 
market in downtown west 

palm beach is back 
tomorrow! you can find all of 

the traditional favorites of 
local produce, baked goods, 

and flowers. the green  

 

WFLX 
(FOX)10/10/2014 

10:07:45 PM  

West Palm Beach, FL 

Fox 29 Ten O'Clock News 

Local Viewership: 
61,779 

Local 
Publicity 
Value: 

$5,261.32 

its time for the west palm 
beach green market to open 
once again.this is the 20th 

year for the market.our own 
glenn glazer will be at the 
water front in downtown to 

take part in the opening 
ceremony at 9 tomorrow  

 

WPTV 
(NBC)10/10/2014 

11:11:49 PM  

West Palm Beach, FL 

NewsChannel 5 at 11 

Local Viewership: 
62,939 

Local 
Publicity 
Value: 

$4,275.33 

take part in the opening 
ceremony at 9 am!the market 
runs until 1 in the afternoon.. 
and remember parking is free 

in the banyan and evernia 
parking garages while the 

green market is open. wptv, 
newschannel 5... is back in 

60 seconds. bridging the gap  

6a: Measurable results

6A-5) Media Viewership and Publicity Value Report Green Market_10.2014

CO
NTINUEDA
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WPTV 
(NBC)10/11/2014 

5:00:25 AM  

West Palm Beach, FL 

Today on 5 at 5 

Local Viewership: 
2,477 

Local 
Publicity 
Value: 
$78.40 

it's 5am on this saturday 
morning... happening today -
- opening statements in the 
john goodman trial will take 

place following a week of jury 
selection. and the west palm 
beach green market is back. 

 

WPTV 
(NBC)10/11/2014 

5:28:02 AM  

West Palm Beach, FL 

Today on 5 at 5 

Local Viewership: 
8,913 

Local 
Publicity 
Value: 

$281.75 

happening today -- the west 
palm beach green market is 
back up and running....we're 
live at the waterfront. and 
could rain be possible this 

weekend? right now the radar 
isn't showing much  

 

WPBF 
(ABC)10/11/2014 

5:35:49 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local Viewership: 
2,283 

Local 
Publicity 
Value: 

$333.90 

$10 momosas. 70 local 
farmers and other vendors. it 
is dog friendly. parking is free 
during green market hours. 
>>> boca raton's joesy and 
the rest of the soccer team 

on tuesday in boca. very cool. 
in new round of games. 
tickets start at 30 bucks. 

>>> the first restaurant in 
harbor side place in jupiter is 

opening today. the new  

6a: Measurable results

6A-6) Media Viewership and Publicity Value Report Green Market_10.2014

CO
NTINUEDA
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WPEC 
(CBS)10/11/2014 

5:53:00 AM  

West Palm Beach, FL 

CBS12 News This Morning 
5AM Saturday 

Local Viewership: 
00 

Local 
Publicity 
Value: 

$335.65 

the weekend is here... and 
it's also that time of the 

year.. the green market in 
downtown west palm beach is 
back today! you can find all 
of the traditional favorites of 
local produce, baked goods, 

and flowers. the green 
market is every saturday 

through may 30th. ric (tight)  

 

WPTV 
(NBC)10/11/2014 

5:58:32 AM  

West Palm Beach, FL 

Today on 5 at 5 

Local Viewership: 
17,899 

Local 
Publicity 
Value: 

$634.55 

coverage you can count on 
continues at 6:00. coming up 
-- a look at today's west palm 

beach green market as 
vendors prepare to set up. 

 

WPTV 
(NBC)10/11/2014 

6:00:21 AM  

West Palm Beach, FL 

Today on 5 at 6 

Local Viewership: 
22,532 

Local 
Publicity 
Value: 

$709.10 

it's 6:-- on this saturday 
morning... happening today -
- opening statements in the 
john goodman trial will take 

place following a week of jury 
selection. and the west palm 
beach green market is back 
up and running....and we're 
live at the event all morning  

6a: Measurable results

6A-7) Media Viewership and Publicity Value Report Green Market_10.2014

CO
NTINUEDA
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WPTV 
(NBC)10/11/2014 

6:29:09 AM  

West Palm Beach, FL 

Today on 5 at 6 

Local Viewership: 
28,876 

Local 
Publicity 
Value: 

$908.95 

happening today -- the west 
palm beach green market is 
back up and running....we're 
live at the waterfront. and 
could rain be possible this 

weekend? right now the radar 
isn't showing much 

activity...but let's check in 
with meteorologist tyler 
mauldin for your most 

accurate forecast. 

 

WPBF 
(ABC)10/11/2014 

6:35:59 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local Viewership: 
13,664 

Local 
Publicity 
Value: 

$500.85 

located at 5111 lantana road. 
the west palm beach green 
market is open from 9:00 
a.m. to 1:00 p.m. every 

saturday now in downtown 
west palm beach. which 

mean is means i can't park 
anywhere. a new patio area  

 

WPEC 
(CBS)10/11/2014 

6:50:17 AM  

West Palm Beach, FL 

CBS12 News This Morning 
6AM Saturday 

Local Viewership: 
5,367 

Local 
Publicity 
Value: 

$469.70 

thanksgiving. it only takes 10 
dollars to feed a family of 
four. (web super) you can 
donate by heading to our 

website: cbs 12 dot com. ric 
(vo) the weekend is here...  

6a: Measurable results

6A-8) Media Viewership and Publicity Value Report Green Market_10.2014

CO
NTINUEDA
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WPTV 
(NBC)10/11/2014 

7:00:43 AM  

West Palm Beach, FL 

Today on 5 at 7 

Local Viewership: 
50,623 

Local 
Publicity 
Value: 

$1,546.30 

morning... happening today -
- opening statements in the 
john goodman trial will take 

place following a week of jury 
selection. and the west palm 
beach green market is back 
up and running....and we're 
live at the event all morning 
long. wellington polo mogul 

john 

 

WPTV 
(NBC)10/11/2014 

7:28:09 AM  

West Palm Beach, FL 

Today on 5 at 7 

Local Viewership: 
43,995 

Local 
Publicity 
Value: 

$1,326.50 

you can count on continues... 
this is a live look at 

downtown west palm beach 
today you can get local fruits 
and vegetables on the west 
palm beach waerfront... the 

west palm beach green 
market is back..beach green 

the west palm 

 

WPTV 
(NBC)10/11/2014 

8:26:32 AM  

West Palm Beach, FL 

Today 

Local Viewership: 
67,382 

Local 
Publicity 
Value: 

$2,006.20 

happy saturday it's 8- 26 the 
west palm beach green 

market is back.. and this 
morning you can buy fresh 
fruit and vegetables from 

local vendors. news channel 
5's glenn glazer is live in west  

6a: Measurable results
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WPBF 
(ABC)10/11/2014 

8:34:46 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local Viewership: 
27,695 

Local 
Publicity 
Value: 

$1,177.05 

-- mammos is as. >> parking 
is free inside the boulevard 
and the garages during the 

green market hours. >> jozy 
altidore and other soccer 

players are in town. they'll  

 

WPBF 
(ABC)10/11/2014 

8:38:53 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local Viewership: 
27,695 

Local 
Publicity 
Value: 

$1,177.05 

i went down town. i love the 
green market but there is no 
parking on saturdays. you 

have to walk everywhere. for 
me. >> you need excise -- 
exercise. here's downtown. 
it's going to be a beautiful  

 

WPEC 
(CBS)10/11/2014 

11:09:26 PM  

West Palm Beach, FL 

CBS 12 News---11:00 

Local Viewership: 
14,132 

Local 
Publicity 
Value: 

$1,401.04 

there's always plenty of fresh 
food at the green market. 

they had their grand opening 
today. as part of today's 
festivities, there were ten 
dollars mimosas. it's open 
every saturday through the 
our area. >>> it's october, 

you know what 
Items in this report: 29 

Total Local Viewership: 763,202 
Total Local Market Publicity Value: $33,155.55 

6a: Measurable results
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The Oasis at the West Palm Beach GreenMarket

Total print and digital ad value

Print coverage:
Palm Beach Daily News; September 28, 2014:  $509.56

Palm Beach Daily News; September 30, 2014:  $414.98

ShowTime; October 3, 2014:  $3392.55

Florida Weekly; October 9, 2014:  $2,610

Palm Beach Post; October 11, 2014:  $645.53

Palm Beach Post; October 12, 2014:  $3664.39

Palm Beach Post; October 10, 2014:  $974.94

ShowTime; October 10, 2014:  $1130.85

Shiny Sheet; October 13, 2014:  $166.33

Sun Sentinel; October 19, 2014:  $910

Sun Sentinel; October 26, 2014:  $910

Sun Sentinel; November 2, 2014:  $910

Sun Sentinel; November 9, 2014:  $910

Sun Sentinel; November 23, 2014:  $910

Sun Sentinel; November 30, 2014:  $910

Sun Sentinel; December 7, 2014:  $910

Sun Sentinel; December 14, 2014:  $910

Florida Weekly; December 18, 2014:  $260

Florida Weekly; December 25, 2014:  $260

Florida Weekly; January 1, 2015:  $260

Sun Sentinel; January 4, 2015:  $910

6B: Measurable results

6B-1) PR Value_Oasis at the GreenMarket 2014-2015
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Sun Sentinel; January 11, 2015:  $910

Sun Sentinel; January 18, 2015:  $910

Florida Weekly; January 15, 2015:  $260

Florida Weekly; February 12, 2015:  $260

Florida Weekly; February 19, 2015:  $260

Florida Weekly; February 26, 2015:  $260

Florida Weekly; March 5, 2015:  $260

Florida Weekly; April 2, 2015:  $260

Florida Weekly; May 7, 2015:  $260

Palm Beach Post; May 13, 2015:  $4763.29

Florida Weekly; May 14, 2015:  $260

Digital coverage:
SouthFlorida.com; October 3, 2014:  $216

PBpulse e-blast; October 9, 2014:  No ad value

Palm Beach Post.com; October 10, 2014:  $1473.46

Palm Beach Post.com; October 11, 2014:   $6245.11

SouthFlorida.com; October 10, 2014: $216

WPTV.com; October 10, 2014: No ad value

Total ad value:  $39,292.99

6B: Measurable results
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