
INTERNATIONAL FESTIVALS & EVENTS ASSOCIATION 
BEST EVENT (WITHIN AN EXISTING FESTIVAL) 

Sandi Land

Introduction and Background of Campaign/Event:
Prior to 2011, The City did not have a signature holiday tradition that the community looked forward to every year. Also, the City’s 
existing weekly and monthly events lacked a strong, underlying theme and promotion that would tie them together as a unique, fun 
holiday package. To unify, powerfully present, and provide the community with a month-long present of tropical proportions, the City 
created, Sand & Sea-Sun’s Greetings. In 2014, we opted to drop the Sand & Sea-Suns Greetings title, focus on Sandi Tree (the star 
of our holiday in paradise), adopt a “sweet theme” and appropriately called our event Sandi Land.

Working with Team Sandtastic, a world renowned and international award winning team of sand sculptors, the City presents giant sand 
sculptures each year along its waterfront in downtown West Palm Beach. The first Sand & Sea-Sun’s Greetings, held in December 
2011, featured 12 sand sculptures that highlighted the beauty and nostalgia of “Old Florida” by showcasing major landmarks and 
history indigenous to 12 of the state’s most notable cities. 

The world’s first Giant Holiday Sand Tree made its debut for the December 2012 season. The 500-ton icon was a beautiful, sculpted 
beacon in the center of our Waterfront Commons Park. It attracted visitors during the day and night time to see the intricate details of 
the sand sculpture. In the evenings, the Sand Tree was passively lit with embedded colored lights and an overall glowing color that 
changed every few seconds. 

For the 2013 holidays, the city decided to further amp up the fun by bringing the Sand Tree to life. Team Sandtastic sculpted Sandi 
into a festive, under-the-sea masterpiece and Kevin Clark, a renowned sound and lighting designer and programmer, created two 6 
minute holiday-themed shows. In addition to embedding colorful lights and strobes in Sandi, Kevin surrounded the giant holiday tree 
with programmable LED light fixtures on the tree’s perimeter and used the City’s existing 8 Mac III Profile professional stage lighting 
fixtures to create a one of a kind, colorful sound and light show that made other holiday destinations stand up and take notice. An 
additional 100 tons of sand were sculpted into four iconic, “Silver Bells and Jingle Shells” tropical holiday scenes on the Waterfront. 
Sand & Sea-Sun’s Greetings also featured Dolphin Golfin’, a nine hole tropical Putt-Putt course with giant sea creatures made from 
sustainable materials, an under-the-sea themed “Aqua Trolley”, and numerous weekly and monthly events centered around Sandi 
the Giant Holiday Sand Tree.

The staggering success of Sandi in 2013 encouraged us to shine the 2014 spotlight even brighter on our 600-ton holiday princess. We 
replaced the Sand & Sea-Suns Greetings title with Sandi Land…Holiday in Paradise. The 600-ton Sandi Tree reigned supreme over 
her own sweet, under-the-sea domain. Peppermint, gingerbread, gumdrops, lollipops and more came to play with Sandi’s animated 
sea creature friends Sandy Claws, the Merry Mermaid, Frosty the Snow Crab and Rudolph the Sea Horse. Sandi Land was sugar 
and spice and everything nice including four additional twenty-five ton sand sculptures, an under-the-sea themed Aqua Trolley, giant 
holiday photo cards, a new nine hole Peppermint Putt-Putt Golf Course, and SnowieVille, where kids could build their own tropical 
snowmen. Nine regularly scheduled weekly and monthly City events in the Sandi Land park embraced and enhanced their activities 
around Sandi. And Sandi was as saucy as ever. Thousands watched her shake it down in nightly sound and light shows proving “the 
more of me, the merrier we’ll be because “real trees have curves.” 

Description and Purpose/Objective of Event Within Festival:
In planning for the December 2014 holidays, we knew that Sandi deserved to be the star of her own event. She was a national, 
megawatt attraction, listed in the Huffington Post, with her own Sandi Twitter account, and thousands flocked to see her every single 
night in December. We renamed the holiday activities “Sandi Land…Holiday in Paradise” and programmed and marketed all of the 
activities around her sweet and saucy persona:

Graphics: A new Sandi Land logo was designed with the retro feel of the Candy Land game with the similar name. The graphics 
package also was reminiscent of the well-loved board game with the poster, mailer, ads, etc. colorfully created around a path of 
gumdrops, lollipops, candy canes, Lifesavers and more. Street banners reflecting her spicy personality lined the main downtown 
street with these sayings: “Real Trees have Curves”, “What’s Another Ton or Two?”, and “The More of Me, the Merrier We’ll Be!”
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Sandi Sculpture: We moved Sandi to the actual center of the Waterfront Commons Park so she truly would be the “center of 
attention.” This enabled us to better shine the lights and program all sides of her 600-tons of fun. Previous years she had been located 
in the back of the park and was more of a three-sided sculpture. This year there was “no back of the tree” for her, she was a full-figured 
gal! We specified for Team Sandtastic that we wanted a traditional tree in shape and details with her underwater friends and oversized 
lollipops, candy canes, gumdrops and sculpted more at her base.

Sandi Land Light Shows: The nightly sound and light shows were significantly amped up to encompass Sandi’s entire kingdom 
and provide her with a domain worthy of her growing popularity. In previous years, the lights shows were just on Sandi Tree and her 
immediate adjacent area. We quadrupled the programmable lighting throughout the park that surrounds Sandi by introducing 5,000 
pixel lights on the MAC 111 light poles and on Sandi herself, and up lit a dozen oak trees around the Sandi Land perimeter. The 
lighting designer created a custom six-foot, 3D Starfish tree topper with 240 pixel lights that, along with the 2,000 plus pixel lights on 
Sandi, were a wave of blinking, chasing, colorful flashes choreographed to upbeat, holiday music. On the four light poles, we added 
eight more Mac 111 lights and installed 12 foot animated displays including a Santa alligator, a crab with a candy cane, a dolphin 
jumping through a holiday wreath, and an Old Saint Nick turtle. The fence around Sandi was an ever changing corral of candy striped 
lights also in beat to the holiday tunes.

Sandi’s Sculpted Friends: Sandi Land included four, 25-ton sweet sand sculptures: Candy Bar - where fish and mermaids met for a 
merry round of hot cocoa, root beer floats and peppermint milk shakes; Merry Kiss-Much - Angelfish and other sea creatures kissed 
under mistletoe around giant candy kisses; Lolli-pop-a-pa-looza - Three Dogfish Night, Rolling Stone Crabs, Shrimp Bizkit - Beach 
boys and girls loved this music festival under-the-sea; and Hot Cocoa Beach - Santa’s sugar coated seaside retreat.

Decor: Through an internet search for “Candy land décor” we found a fascinating mom and pop store that sells handmade, giant, 
outdoor lollipops, candy canes, gum drops, peppermint sticks and more. We purchased more than 200 pieces of the super-sized 
sweets to decorate our Peppermint Putt-Putt and SnowieVille attractions. Even with heavy duty zip ties, we had to keep a close eye 
on these “good enough to eat” treats!

Peppermint Putt-Putt: The Sandi Land games continued in this nine-hole holiday themed mini golf course, which was open for the 
entire month of December. The peppermint path lined with animated tropical sea creatures, lollipops, gumdrops, and, of course, 
candy canes, was followed by 2,616 residents and visitors!

SnowieVille: Just a hop, skip and a jump away from Sandi was SnowieVille where kids could create their own Florida snowmen for 
a selfie to remember. Bright, primary colored game squares, surrounded by giant candy, led to eight (8) six-foot snowmen templates. 
Kids dressed the snowmen from a huge assortment of “clothes” including tropical shirts, hula skirts, scarves and gloves and even a 
pink tutu! Eyes, carrot noses and even tiaras rounded out the selections in the SnowieVille closet. Parents remarked that SnowieVille 
was akin to giant Colorforms from their youth. Their children came up with some diverse combinations: we saw it all from bikini tops 
used as bows to gloves used as feet. Next year, we will add a variety of snowmen shoes; Florida kids think snowmen should have feet.

Our objective in creating Sandi Land was to attract even larger crowds to visit downtown West Palm Beach in December to see 
the beloved Sandi; to generate local, regional, and national publicity for our City, and to stand out spectacularly amongst a sea of 
traditional, ho-hum holiday offerings. A further objective was to utilize Sandi Land as a “game board” to stage our existing weekly and 
monthly events with additional, creative tropical holiday programming.

Targeted Audience and Attendance/Number of Participants:
The target audience for Sandi Land was families in Palm Beach County and surrounding counties, who would visit Sandi, the additional 
25-ton sand sculptures, ride the Aqua Trolley, play Peppermint Putt-Putt, create Florida snowmen in SnowieVille, enjoy ongoing 
events and shop at the downtown merchants. There are multiple festivities and personal activities that can compete with attendance 
at City events in December. Sandi Land, with its unique animated Sandi Tree with nightly sound and light shows, sand sculptures 
and related activities allowed us to break through some of the ordinary activities held throughout South Florida in December. In fact, 
based on a 30% increase in parking revenue for December 2014 over December 2013, we can safely assume downtown West Palm 
Beach benefited from additional shoppers and diners throughout the month. 
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 1. World’s Only Sandi Tree and sand sculptures: Estimated attendance throughout December – 100,000

 2. Peppermint Putt-Putt: Players – 2,616

 3. Aqua Trolley: Estimated riders in December – 64,459

 4. Giant Holiday Photo Cards: Estimated participants – 500

 5. Clematis by Night Holiday Tree Lighting: Estimated attendees – 30,000

 6. West Palm Beach GreenMarket: Estimated attendees – 28,000

 7. Cinema by the Sand @ Screen on the Green: Estimated attendees – 1,000

 8. Sunday on the Waterfront “Tropical Holiday Spectacular”: Estimated attendees – 2,500

 9. Super Circus Holiday Show: Estimated attendees – 15,000

 10. Super Circus Holiday Show: Estimated attendees – 15,000

Overall Revenue and Expense Budget:

HOLIDAY 2014 
EXPENSE DESCRIPTION AMOUNT

Sand Sculpture Fee (includes repairs) $47,500.00
Rental Equipment $3,999.00
Sand $20,842.00
Animation Programming $59,150.00
Holiday Tree Lights $15,887.00
Holiday Season Entertainment $950.00
Fencing $1,780.00
Electrical $5,162.00
Holiday Decorations & Misc Expenses $6,860.00
Onsite Security $14,795.00
T-shirts $1,074.00
Golf Staff $2,475.00
TOTAL: $195,262.00

REVENUE AMOUNT
Sponsors $30,300.00
Mini Golf $3,016.00
Merchandise $268.00
TOTAL: $33,316.00
Existing weekly and monthly event expenses and revenue not included.

Tie In of Program to Main Festival: 
Sandi Land was the primary location for the December Holiday in Paradise activities and the highlight of all of the attractions and 
events which took place. The attractions and events included: 

 ● Sandi Tree: This 600-ton, worlds only giant, holiday tree sculpted to perfection from Florida sand is unquestionably the star of the 
Sandi Land show. Her beauty, programmed nightly sound and light shows, and big personality brings down the house and thousands 
of Palm Beach County and out of town admirers. And she is physically the center of attention in the Waterfront Commons Park, a.k.a. 
Sandi Land.
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 ● Satellite Sand Sculptures: Four 25-ton sand sculptures were located in Sandi Land. They embodied the “sweet” theme: Candy Bar- 
where fish and mermaids met for a merry round of hot cocoa, root beer floats and peppermint milk shakes; Merry Kiss-Much- Angelfish 
and other sea creatures kissed under mistletoe around giant candy kisses; Lolli-pop-a-pa-looza Three Dogfish Night, Rolling Stone 
Crabs, Shrimp Bizkit - Beach boys and girls loved this music festival under-the-sea; and Hot Cocoa Beach- Santa’s sugar coated 
seaside retreat.

 ● Peppermint Putt-Putt: The nine-hole mini golf course located on the scenic Waterfront in Sandi Land was decorated with more than 
a hundred lit candy canes plus larger than life lollipops and gumdrops. Peppermint Putt-Putt was open daily from December 4 through 
December 31 from 10:00 a.m. – 9:00 p.m. More than 2,600 residents and visitors took advantage of an inexpensive round of golf while 
watching Sandi Tree sing and dance.

 ● The Aqua Trolley: Back by popular demand was downtown West Palm Beach’s Aqua Trolley, a trolley disguised as a one-of-a-
kind rolling aquarium, complete with giant 3-D sea creatures, holiday tunes, and a ‘scuba driver’. The unique “under-the-sea” travel 
experience brought 64,459 riders to Sandi Land and also served as a free ride throughout downtown. 

 ● Giant Holiday Photo Boards: Families had a blast putting their faces in these festive, South Florida-style gingerbread men and 
women and enormous cups of hot cocoa located throughout Sandi Land. The photo boards inspired countless Instagram, Facebook 
and Twitter “shares” throughout December.

 ● Clematis by Night Holiday Tree Lighting: On Thursday, December 4, 30,000 residents and visitors joined this weekly favorite event 
for the reveal of Sandi Land and Sandi Tree’s inaugural 2015 appearance. National Recording Artists J.T. Hodges and Ryan Cabrera 
headlined the event, Santa took photos by Sandi Tree and a tropical gift shop rounded out the night.

 ● SnowieVille: One of Sandi Land’s favorite “play” areas for kids, thousands made their own South Florida style snowman while parents 
took photos to remember this unique, holiday haven.

 ● West Palm Beach GreenMarket: Taking place in Sandi Land, the weekly West Palm Beach GreenMarket hosted a Celebrity Sand 
Sculpting Competition on December 13, 2014 which pitted Mayor Jeri Muoio against local media from WPTV TV 5, Mix 102.3, WIRK 
103.1 and the Palm Beach Post. Contestants and their teams had a couple of hours to sculpt a tropical, holiday themed entry. Each 
contestant participated in honor of their favorite local nonprofit with the winning team receiving $500 for their charity. GreenMarket 
vendors were also involved via a month-long Sandi Land booth decorating contest with the best overall vendor included in a week’s 
worth of sponsored :30 radio ads. 

 ● Cinema by the Sand @ Screen on the Green: The big screen was set up in Sandi Land next to Sandi. Children crafted gift box 
costumes from cardboard boxes and wrapping paper to wear in a parade around Sandi in between showings of Merry Madagascar 
and Home Alone.

 ● Sunday on the Waterfront “Tropical Holiday Spectacular”: On Sunday, December 16, Sandi Land was the spot to see the Aloha 
Islanders Tropical Holiday Spectacular, a high-energy Polynesian song and dance performance that put guests in the holiday spirit, 
West Palm Beach-style.

 ● “Built to Amaze” Holiday Circus Show: What could be more unique than to feature a free circus performance in Sandi Land? 
Ringling Bros. and Barnum & Bailey presented a 20-minute preview of their show on Thursday, December 18 at Clematis by Night. 
The performance highlighted acts from their show that played at the Palm Beach County Convention Center December 25-29th, and 
included elephants side-by-side with elite athletes, astonishing acrobats, awe-inspiring aerialists and over-the-top clowns that had the 
audiences in stitches of laughter.

Duration of Program: 
December 4, 2014 – December 31, 2014. This was the first year we created Sandi Land, a high energy, interactive domain worthy of 
Sandi, the World’s Only Giant Holiday Sand Tree.

Description of Sponsor/Charity/Volunteer/School/Other Group Involvement:
 ● Clematis by Night Holiday Tree Lighting: Sandi Land was the site of our weekly Clematis by Night concert event for December, 
starting with the December 5 tree lighting. We partnered with our radio sponsor, Palm Beach Broadcasting, and our Downtown 
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Development Authority to bring in national acts, J.T. Hodges and Ryan Cabrera. Both Palm Beach Broadcasting and the DDA were 
major sponsors of the holiday events with their logo included in all print collateral, signage etc.

 ● Cinema by the Sand @ Screen on the Green: We partnered with Resource Depot, a local nonprofit whose mission is to collect 
and distribute safe, reusable materials to community partners in education for creative learning experiences while preserving the 
environment. Resource Depot brought the supplies and coordinated the Holiday Gift Box Parade around Sandi Tree. Kids were invited 
and encouraged to visit the Resource Depot booth to use their recycled materials to decorate boxes to wear in the parade. Resource 
Depot benefited by the exposure provided and donations received onsite.

 ● Built to Amaze Holiday Circus Show: We partnered with Ringling Bros. and Barnum & Bailey to provide a free 20-minute show in 
Sandi Land during a special Clematis by Night. The much anticipated performance was completely free for event attendees, and there 
was no cost to the City. Ringling benefited from the advance exposure to their upcoming show and the ability to sell tickets onsite at 
the event.

 ● The Aqua Trolley: We partnered with the Downtown Development Authority (DDA) which oversees the downtown trolleys, the 
Community Redevelopment Agency which funds the trolleys, and Molly’s Trolleys which operates them. The DDA assisted us in 
publicizing the Aqua Trolley and insisted, as did we, that the Aqua Trolley remain in theme after the holidays. Molly’s Trolleys were 
instrumental in carrying out the theme as they staffed the trolley with their most animated drivers who welcomed the role as “Scuba 
Driver.” Our radio partner, Palm Beach Broadcasting, produced the hour long holiday themed compilation of songs which added to the 
spirit of the ride, Diver’s Direct provided a mannequin scuba diver to hang from the ceiling, and a local printer created the aquarium-like 
wrap for the outside. 

 ● Downtown Development Authority: Merchant promotions, and Holiday Retail Guide: The Downtown Development Authority 
created a Holiday Retail Guide which showcased Downtown vendors, holiday sales, gift ideas and a map of the downtown area 
featuring Sandi Land, Sandi Tree, sand sculptures, Peppermint Putt-Putt, and SnowieVille. The DDA also arranged for the Sandi Tree 
twitter account that gathered hundreds of fans and followers and increased the “buzz” around our holiday event. The DDA benefited 
from the tremendous crowds that were attracted to Sandi Land and the resulting business for the merchants.

 ● Visit West Palm Beach: The local agency that runs all of the water activities on the West Palm Beach Waterfront and operates the 
West Palm Beach Visitors Center handled the Peppermint Putt-Putt club rental and surveyed all participants to provide information on 
who was playing Putt-Putt and visiting “Sandi Land. Visit Palm Beach benefited from the additional traffic to the Visitor’s Center and 
exposure to their daily water rental activities by the 2,616 golfers and the 175,000 plus residents and visitors who came to see Sandi 
Land.

 ● Sponsors: Florida Power and Light returned as a major sponsor and a giant light switch with their logo was sculpted into the base of 
Sandi. WPBF TV 25 sponsored the Holiday Tree Lighting with :30 spots valued at $20,000. Additionally, their evening news anchors 
hosted the tree lighting ceremony. Palm Beach Broadcasting provided seven weeks of radio promotion consisting of 136 spots weekly 
on four stations for a total of 952 :30 spots, web presence and 392 live-liners. They produced a 60-minute CD of holiday music with 
ads for Sandi Land and the intro and outro to the Sandi light and sound shows. One of their producers stepped into the role of Sandi 
Tree and was the perfect sassy voice and personality for our holiday star. The Palm Beach Post provided eight full color and three 
B&W quarter page ads and the West Palm Beach Marriott and the Hyatt Place housed eight sand sculptors for ten days. All of the 
sponsors benefited in varying degrees based on their level of participation with inclusion on event printed materials, radio, television 
advertisements, etc.

What Makes the Event Unique and Creative?
Quite simply, no one else in the world has a giant 35’-tall, 600-ton holiday sand tree that is sculpted to perfection and boasts a 
sparkling personality that shines each night in colorful, exciting sound and light shows. In 2012, we introduced the Giant Holiday Sand 
Tree, in December, 2013 the tree became a she, and she (Sandi) ruled the West Palm Beach Waterfront as the centerpiece for fun 
during the month of December. In 2014, Sandi and her big personality reigned over her newly created kingdom of Sandi Land: a retro, 
fun packed, domain where sugar plums really did exist around Sandi Tree, in Peppermint Putt-Putt, SnowieVille, and four 25-ton, 
candy-themed sand sculptures. Each year we will continue to expand on our Sandi Land theme and create one of a kind excitement 
that you can only see in West Palm Beach. Other areas in Florida attempt to produce winter like holiday events with fake snow and 
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such. In West Palm Beach, we fully embrace and enhance our tropical environment. 

The entire creation of Sandi Tree is a one-of-a-kind experience, as well. Hundreds of people came down to watch as the masterpiece 
evolved. Many were intrigued with the 28-foot tall pyramid-like “bucket” the sculptors constructed. Some thought the wooden forms 
would stay and sand would be packed around them. For three nights after Sandi was sculpted, our sound and light professionals 
spent around-the-clock hours digitizing and synchronizing her LED elements into two amazing shows, one of which would actually 
play the role of her tree lighting. Hundreds stopped by Sandi during these programming sessions stating their eagerness to see “Sandi 
in action.” 

The daytime beauty of the tree lay in the details as each and every sculpted tropical and holiday element could be viewed and 
appreciated. At night, Sandi Land really comes to life with Sandi Land’s spectacular sound and light shows that resulted in crowds 
admiring Sandi and playing in SnowieVille and Peppermint Putt-Putt while they eagerly anticipate the next show. Sandi could be seen 
from several blocks down the main street of West Palm Beach where the “oohs and ahhs” were heard when the magnificent tree was 
a glowing, color-changing beacon on the West Palm Beach Waterfront. Staff stood at the tree taking countless camera phone holiday 
card photos for thousands of West Palm Beach residents and visitors. Instagram was ablaze with Sandi Land photos as a December 
search of “giant holiday sand tree”, “sand sculpture” or “sandcastle” can attest.

The development of Sandi Land included more activities that admirers of Sandi Tree could enjoy in the daytime as well as at night. The 
Peppermint Putt-Putt mini golf theme more than doubled the number of golfers we had in 2013. The candy land décor was an attractor 
for all ages. SnowieVille was an original idea patterned from yesteryear’s Colorforms and paper dolls. Kids had the chance to make 
giant South Florida style snowmen using a variety of interchangeable snowmen body parts, clothes and accessories. We covered 4’ 
x 8’ plywood boards with AstroTurf and affixed each of them with three plastic, flat circles of descending size. Our artist designed a 
wardrobe of snowmen clothes to exactly fit the circle dimensions. SnowieVille’s closet included hula skirts, bikini tops, tropical shirts, 
pink tutus, tiaras, cowboy clothes, and traditional snowmen top hats, scarves and mittens. Accessories included sunglasses, beach 
hats, cowboy hats, and princess wands. Carrots for noses, coal for eyes and mouths and sticks for arms rounded out the body parts. 
Kids had free access to all of the items and the resulting snowmen were a hysterical example of kids’ imaginations. Also available 
were clever “SnowieVille Selfie” photo signs with the Sandi Land logo and #sandtreewpb as well as these statements: “In Sandi Land 
we could build a snowman”, “Season’s Greetings from SnowieVille”, “Frosty Who?” and “Happy Holidays from Sandi Land.”

Sandi’s thousands of fans also responded to her developing, saucy personality. She knows she rules in her Kingdom of Sandi Land! 
We continued to creatively brand Sandi in 2014 with fun, boastful messaging in the Sandi Land radio and TV spots, the sound and 
light show introduction and after-show recordings and new street pole banners. Sandi’s favorite 2014 sayings, which were included 
in the above recordings and banners, were “Real trees have curves”, “The more of me, the merrier we’ll be!” and “What’s another ton 
or two?” Sandi’s a big gal with a giant personality and a huge heart.

Overall Effectiveness/Success of Event:
By creating Sandi Land for our main attraction, Sandi Tree, we quadrupled her star power. Throughout December, 175,000 estimated 
residents and visitors enjoyed Sandi’s expanded sound and light shows; attended their favorite weekly and monthly City events in 
Sandi Land, played day or night in Peppermint Putt-Putt and SnowieVille; and viewed four additional sweet-themed sand sculptures. 
Sandi Land proved to be popular with both residents and out of towners. A survey conducted by the West Palm Beach Visitor Center 
indicated that 995 golfers were from outside of West Palm Beach, and 250 were outside the state of Florida. There was pedestrian 
circulation above and beyond our normal event-related crowds resulting in more business for downtown merchants. 

PR and Media Results: Sandi Land captured tremendous local, regional and national attention, and embedded itself into the holiday 
culture of West Palm Beach. The event also provided a way to increase our social media interaction, enhanced the City’s events 
value with downtown merchants by promoting the downtown, and by bringing additional patrons for an entire month to highlight and 
enhance the successful holiday shopping season. 

Social Media: Sandi Land was an immediate and overwhelmingly successful social media engager. Four City Facebook posts 
reached 61,988 users, received 3,977 likes and 1,874 clicks. WPBF TV 25 posted a drone video of Sandi Land and the Sand Tree 
lighting that was viewed by a 131,955 people with 3,365 shares and 1,514 likes. Notable media influencers including reporters from 
WPTV Newschannel 5 (local NBC affiliate), CBS12 and WPBF TV25 tweeted and posted on Facebook throughout December. A 
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WPTV Facebook post on the Tree Lighting day received 4,469 likes and 1,300 shares. An Instagram search from December 2014 
for Sandi Tree, Sandi Land or “sand sculpture” results in hundreds of photos with our Sandi Tree. Our PR consultants used Social 
Media for a Facebook meet and greet contest; convinced local media reporters to strategically tweet about Sandi, who tweeted back 
from her @SandiTreeWPB Sandi Twitter account, and partnered with Macaroni Kids social media to give away four family 4-packs 
for Peppermint Putt-Putt.

Media & PR: Radio - $207,200 value of sponsored :30 radio spots, live-liners and web, and a seven-week campaign on four radio 
stations: WIRK FM 103.1, WRMF FM 97.9, SUNNY 107.9FM, and Mix 102.3 FM. On each station, 136 spots per week, 56 live-liners 
per station per week and web presence on all four stations ran for seven weeks. Newspaper - $40,772.82 value of sponsored ¼ 
page print ads in the Palm Beach Post on 11/21, 11/28 (2 ads), 11/30, 12/4, 12/5, 12/12 (2 ads), 12/14, 12/19, and 12/26.. Also, 
200,000 online ad impressions valued at $2,800.00 for a grand total of 43,572.82!!!  TV - WPBF TV 25 sponsored :30 spots at a 
value of $20,000 from November 14- December 4, 2014. They also had their main evening anchors on stage to MC the tree lighting. 
PR - 36 TV total stories ran on WPEC CBS 12, WPTV NBC 5, WPBF ABC 10, and WFLX Fox that reached a total viewership of  
1,138,222 and were valued at $64,733.40. Forty five stories ran in national, regional and local print and online valued at $117,523.19. 
The value of print, broadcast and online editorial coverage between November 14 and December 31, 2014: $182,256.59!  TOTAL PR 
AND MEDIA VALUE: $453,029.41!!!

Merchant Results: Sandi Land brought additional pedestrian traffic to downtown day and night resulting in additional shoppers and 
diners throughout the month. 20,000 Sand & Sea-Sun’s Greetings maps/event schedules were taken from Sandi Land brochure 
stands. Merchants reported a big increase in traffic during the week which they attributed to traffic from Sandi Land. Phoebe Reckseit 
and Jennifer Morales, owners of Pizza Girls in downtown West Palm Beach, state “December is the busiest month we have for sales 
and we thank Sandi Land for completing our year on a very high note.”

Parking/Trolley Results: Downtown parking garage revenues were up 30% from December 2014 and December 13 with overall 
sales of $123,650. In December 2014, 2,543 more people rode the downtown trolleys than in December 2013. The trolley drivers 
reported that the majority of 64,459 riders were headed to Sandi Land to see Sandi Tree and the additional holiday activities on the 
West Palm Beach Waterfront.

Peppermint Putt-Putt/Event Attendance: Sandi Land increased Putt-Putt participation from 2013 by 54% with 1,417 more people 
playing in December 2014. Clematis by Night saw record attendances on both December 4 and 18 with more than 30, 000 attending 
the Holiday Tree lighting and more than 15,000 attending the Holiday Circus event. The West Palm Beach GreenMarket attracted 
approximately 7,000 people every Saturday. 

Supporting Question-What Did You Do to Update/change this Program from the Year Before? Were Your Updates / 
Changes Successful? 
Sandi Land: We renamed the holiday activities “Sandi Land…Holiday in Paradise”, expanded the event area to encompass the 
entire Waterfront Commons Park and programmed and marketed all of the activities around the star of the show, Sandi Tree in her 
Candy Land domain. Creating Sandi Land allowed us to add new, daytime and nighttime activities and elements to further enhance 
the visitors’ experience. We centered Sandi in the middle of Sandi Land and programmed all around her with Peppermint Putt-Putt, 
SnowieVille and four 25-ton sweet sand sculptures.

Sandi Land Light Shows: In previous years, the lights shows were just on Sandi Tree and her immediate adjacent area. We 
quadrupled the programmable lighting throughout the park that surrounds Sandi by introducing 5,000 pixel lights on the MAC 111 light 
poles and on Sandi herself, and up lit a dozen oak trees around the Sandi Land perimeter. The lighting designer created a custom 
six-foot, 3D Starfish tree topper, added eight more Mac 111 lights and installed four 12-foot animated, tropical holiday displays on the 
light poles. The impact was immediate. Crowds walked around and enjoyed the entire park and stayed for multiple shows.

Peppermint Putt-Putt: We updated our nine hole mini golf to fit into the Sandi Land Candy Land theme with hundreds of eye catching 
lit candy canes, and bigger than life lollipops and gumdrops. A 54% increase in golfers over 2013 indicates that this was a successful 
update.

SnowieVille: Located adjacent to Sandi, SnowieVille was an instant hit for families both during the day and night. Kids created their 
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own Florida Frostys on 6 foot snowmen templates with a huge assortment of custom designed “clothes”, accessories and body parts. 
Hundreds of kids enjoyed this one of a kind Florida snowman experience. 

Graphics: A new Sandi Land logo was designed with the retro feel of the Candy Land game of similar name. The graphics package 
also was reminiscent of the well-loved board game with the poster, mailer, ads, etc. colorfully created around a path of gumdrops, 
lollipops, candy canes, Lifesavers and more. New street banners that reflected her spicy personality lined the main downtown street 
with sayings: “Real Trees have Curves”, “What’s Another Ton or Two?”, and “The More of Me, the Merrier We’ll Be!” Parents liked the 
retro reminder of a favorite game from their youth; kids just loved the candy inspiration.

Decor: More than 200 giant, outdoor lollipops, candy canes, gum drops, and peppermint sticks decorated Sandi Land in Peppermint 
Putt-Putt and SnowieVille. They finished off the entire Candy Land look and judging by the close eye staff had to keep on these “good 
enough to eat” treats, we would say the décor was on point. 

◆ ◆ ◆
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1A: printed

1A) Sandi Land Poster 18″ x 24″

A
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1B: printed

1B-1) Inside Spread: Sandi Land Map 11″ x 19″ (Folds to 4.75″ x 5.5″)

IN
SIDE SPREADB
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1B: printed

1B-2) Outside Spread: Sandi Land Map 11″ x 19″ (Folds to 4.75″ x 5.5″)

OU
TS

IDE SPREADB
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1C: printed

1C) Front: Sandi Land Post Card 5.5″ x 8.5″

FRONT

C
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1C: printed

1C) Back: Sandi Land Post Card 8.5″ x 5.5″ 

BACK

C
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1D: printed

1D) Street Banners 30′ X 62′

D
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1D: printed

1D) Street Banners 30′ X 62′

D
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1E: printed

1E-1) Front & Back: Mini Golf Score Card 8.5″ x 5.5″ (Folds to 4.25″ x 5.5″)

OU
TS

IDE SPREADE
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1E: printed

1E-2) Inside Spread: Mini Golf Score Card 8.5″ x 5.5″ (Folds to 4.25″ x 5.5″)

IN
SIDE SPREADE
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Palm Beach Post 
December 8, 2014 

 

 

2A: promotional / Marketing / Media

2A) Sandi Land_Palm Beach Post_12.08.14

 
 
 
 
 
 
 

Palm Beach Post 
December 8, 2014 

 

 

Palm Beach Post
December 8, 2014

A
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Florida Weekly 

December 4, 2014 

2B: promotional / Marketing / Media

2B) Tree lighting – Florida Weekly_12.04.14

 
 
 
 
 
 
 

Palm Beach Post 
December 8, 2014 

 

 

Florida Weekly
December 4, 2014

B
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2C: promotional / Marketing / Media

2C) Sandi Land & Holiday Video 2014 

C

https://vimeo.com/channels/781142/114132059
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2D-E: promotional / Marketing / Media

2E) The List, Sandi Tree Video_12.15.14 

2D) Sandiland 2014 Video Shoot

D

E
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3A-B: Merchandise

3A) Holiday Beads

3B) Holiday T-Shirt

A

B
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5A-B: Supporting photographs

5A) Ancillary Sculpture

5B) Sandi Tree

A

B
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5C-D: Supporting photographs

5C) Sandi Tree Lighting

5D) SnowieVille

C

D
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5E: Supporting photographs 

5E) Peppermint Putt-Putt

E
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Sandi Land 2014 
Recap of PR initiatives and resulting coverage 

 
Below is a recap of all media relations and social media initiatives executed by Seligman Brand 
Strategies during the Sandi Land 2014 holiday celebration. Media placements for the holiday 
celebration are noted at the end of this document. 
 
Local media relations by event: 

 
               Sand Delivery: Week of November 17, 2014 

o Media advisory: Agency developed and distributed an advisory to alert media of 
the 700 tons of sand on the Waterfront in advance of sculpting. 

§ Media coverage includes The Now South Florida, WPTV and the Palm 
Beach Post. 

            
              Mayor Sand Sculpting Media Opp.: November 25, 2014 

o Media advisory: Agency developed and distributed a media advisory for the 
sculpting event. 

o The List and CBS 12: Agency coordinated on-site interviews for both TV 
news outlets. 

o Talking points: Agency created talking points for Mayor Muoio. 
o Agency invited Mayor and Commissioners to participate. Mayor Muoio and 

Commissioner Moffett attended. 
o SBS was on-site coordinating media interviews and posting live photos to 

social media platforms. 
 
            Santa’s Arrival: December 3, 2014 

o Media advisory: Agency developed a media advisory for the event. WPTV, 
WPBF, CBS 12 and the Palm Beach Post were present. 

o Talking points: Agency created talking points for “Santa,” aka Raphael 
Clemente. 

o Agency invited Mayor and Commissioners to participate. Mayor Muoio 
attended. 

o SBS was on-site to coordinate media and post photos in real time to City 
social media platforms. 

 

6A: Measurable Results

6A-1): Recap of Sandi Land 2014

A
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          Tree Lighting at Clematis by Night: December 4, 2014  
o Press release: Agency developed and distributed a release for the December 4, 

2014 event. 
o Agency coordinated interview with Ryan Cabrera and Sun Sentinel entertainment 

reporter, Ben Crandell. Feature ran on December 3, 2014. 
o Media advisory: Agency developed and distributed a media advisory for the 

event. 
§ Palm Beach Post photographer, WPTV, WPBF attended. 

o Event placed on online and print calendars. 
o SBS was on -site to coordinate media and post photos in real time to City social 

media platforms. 
o SBS created Facebook event page and promoted through the City’s social media 

channels. 
 
       Screen on the Green: December 12, 2014 

o Calendar listing: Agency developed and distributed a calendar listing for the 
event. Coverage includes the Palm Beach Post Macaroni Kid, Florida Weekly. 

o Media advisory: Agency developed and distributed an advisory to TV outlets. 
Stations were unable to attend. 

o Agency was on-site to post live social media photos to promote the event.  
o SBS created Facebook event page and promoted through the City’s social media 

channels. 
              
        Celebrity Sand Sculpting Competition: December 13, 2014 

o Logistics: SBS met with K. Resch to finalize a list of rules, needs sheet and 
follow-up note to participating celebrities.  

o Agency gathered headshots and logos for all charities to print for on-site 
promotion. 

o Calendar listing: Developed and distributed by SBS as part of the Sandi Land 
holiday celebration.  

o SBS confirmed the following participants: 
§ Mayor Jeri Muoio 
§ Aaron Wormus (A Guy on Clematis) 
§ Glenn Glazer, WPTV 
§ Reggie Dee and DJ Dundada, X102.3 
§ Moriah, WIRK 103.1 
§ Leslie Streeter, Palm Beach Post 

 
o Media advisory: Agency developed and distributed a media advisory for the 

event. WPTV broadcasted live from the GreenMarket. 

6A: Measurable Results

6A-2): Recap of Sandi Land 2014

CO
NTINUED

A
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o Agency was on-site to coordinate with all teams, set up the competition and 
post live photos to social media. 

o SBS created Facebook event page and promoted through the City’s social 
media channels. 

o Agency distributed photo of Moriah, her team and Big Dog Ranch Rescue to 
media week of December 15, 2014. 

 
 
              CbN Holiday Circus: December 18, 2014 

o Media advisory: Agency developed and distributed a media advisory for the 
event. 

o Agency shared photos of the rehearsal and performance on social media. 
o SBS created Facebook event page and promoted through the City’s social media 

channels. 
 
 
             Sunday on the Waterfront: December 21, 2014 

o Calendar listing: Agency developed and distributed a calendar listing for the 
event. Coverage includes the Palm Beach Post and Florida Weekly. 

o Media advisory: Agency developed and distributed an advisory to broadcast 
media. Stations were unable to attend. 

o SBS created Facebook event page and promoted through the City’s social media 
channels. 

o Agency was on-site to post live social media photos to promote the event.  
 
 
         Sandi’s Deconstruction: January 5, 2015 

o Agency pitched media on Sandi’s deconstruction on January 5, 2015.  
o The List and CBS 12 aired the deconstruction of the tree on January 5, 2015.  
o The Palm Beach Post printed a photo and blurb about the deconstruction on 

January 7, 2015. 
 
Social Media: 
            Calendar of posts:  

o Agency created an at-a-glance calendar noting the date and topic of each social 
media post.  

 
            Meet and greet contest:  

o Agency launched a Facebook meet and greet contest for Ryan Cabrera and JT 
Hodges at the tree lighting and selected 12 winners. 
 

6A: Measurable Results

6A-3): Recap of Sandi Land 2014

CO
NTINUEDA
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            Sandi Shots: 

o SBS developed a list of local reporters and media personalities to strategically 
tweet about the Sandi shots promotion and provided to the DDA for the 
@SandiTreeWPB account to tweet. 

 
             Peppermint putt-putt giveaway:  

o Agency secured a Macaroni Kid giveaway for four family 4-packs of tickets on 
their social media platforms.  

 
             Promoted posts:  

o Agency created content for four events including the tree lighting, sand sculpting, 
Screen on the Green, Sunday on the Waterfront and the Clematis by Night holiday 
circus. 

 
 

§ Sand Delivery and Sculpting: November 17, 2014 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
This post announcing the first sand delivery and dates of sand sculpting reached 28,448 people 
and was shared 213 times. As a result of the high amount of shares, the post reached a new 
audience and accounted for more than 100 of the 151 comments. 
 
 

6A: Measurable Results

6A-4): Recap of Sandi Land 2014
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§ Screen on the Green: December 9, 2014 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                     This post announcing the holiday double feature at Screen on the Green reached  
                      9,376  people. Though the reach was not incredibly notable, the amount of people  
                     that clicked through to the website, 342, is proportionately higher than most posts. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

6A: Measurable Results

6A-5): Recap of Sandi Land 2014
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§ CbN Holiday Circus: December 13, 2014 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                    This post announcing the circus at Clematis by Night reached 12,516 people. The  
                    post received a total of 180 likes and 295 clicks through to the wpb.org/events  
                    website. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

6A: Measurable Results

6A-6): Recap of Sandi Land 2014
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§ Sunday on the Waterfront: December 16, 2014 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                        This post announcing the Sunday on the Waterfront concert reached 11,648  
                        people. 646 people clicked through to the wpb.org/events website as a result of  
                        the post. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

6A: Measurable Results

6A-7): Recap of Sandi Land 2014

CO
NTINUEDA



35

Notable media and social influencer mentions: 
 
WPTV  
Facebook page: 132,384 fans 
Tree Lighting: December 4, 2014 

 

 

 

 

 

 

 

 

 

 

Ben Crandell, Sun Sentinel reporter 
Twitter followers: 2,172  
Tree Lighting/Ryan Cabrera interview: December 4, 2014 

 

 

 

 

 

 

 

 

 

 

 

6A: Measurable Results

6A-8): Recap of Sandi Land 2014
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Dan Corcoran, The List reporter 
Twitter followers: 1,664  
Sandi takes shape: December 3, 2014 

 

	  

	  

 
 
 
 
 
 
 
 

 
 
 
KVJ Show  
Facebook: 81,725 fans 
Tree Lighting: December 4, 2014 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

6A: Measurable Results

6A-9): Recap of Sandi Land 2014

CO
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KVJ Show  
Twitter: 13.6K 
Tree Lighting: December 4, 2014 

 
 
 
 
 
 

 
Katie Johnson, The Now South Florida reporter 
Twitter followers: 2,703 
Sandi takes shape: November 30, 2014 

 
 
 
 

 
 
 
Lauren Hills, CBS 12 
Twitter followers: 1,183 
Sandi photo: December 14, 2014 

 
 
 
 
 
 
 
 
 
 
Aaron Wormus, A Guy on Clematis 
Twitter followers: 6,157 

Conch blowing contest at Clematis by Night: December 11, 2014 

6A: Measurable Results

6A-10): Recap of Sandi Land 2014
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Glenn Glazer, WPTV Meteorologist 
Facebook fans: 6,589  
Sand sculpting promotion: December 11, 2014 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

6A: Measurable Results

6A-11): Recap of Sandi Land 2014
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Strategy: 
PR Plan:  

o Agency created a multi-faceted PR plan for the month-long celebration and 
provided a weekly update to M. Pinak on media outreach and social media 
initiatives related to the Sandi Land holiday celebration. 

 
Collaterals and web content:  

o Web copy: SBS created copy for wpb.org/events and continued to update the 
website as necessary throughout the season.  

o Brochure: SBS created copy for the Sandi Land 2014 brochure and provided 
feedback on the design proof. 

 
National media outreach 

o National and regional outreach: Agency pitched more than 30 national and 
regional media outlets on the unique tropical holiday celebration, highlighting the 
600-ton holiday sand tree, Sandi. 

o Sandi globes: Agency created 17 Sandi globes and shipped to regional and 
national contacts.  

o CNN/HLN: Agency had a lead with a producer to possible highlight a photo or 
two of the tree; we followed to gauge interest. Producer was unsure if the segment 
aired and we could not locate a clip via TV clip service. 

o Buzzfeed round-up: SBS submitted a list of the top 5 quirky holiday trees in the 
U.S (including Sandi) to Buzzfeed and shared on the City’s social media 
channels. 

§ Agency shared the link on the City’s Facebook page and the post received 
102 likes, 35 shares and reached 5,512 people. 

o ABC Family Facebook page: SBS shared a photo of Sandi to this page with 
more than 5.7 million followers. The post received 212 likes, 192 shares and 14 
comments.  

 
Media Placements: 

Sandi Land and general Sandi coverage 
• Miami Herald.com; November 14, 2014 
• Miami Herald.com; November 14, 2014 
• Miami Herald; November 16, 2014 
• WPTV.com: November 17, 2014 
• Florida Weekly: November 27, 2014; calendar of events 
• Palm Beacher Magazine: December 2014 
• Palm Beach Post.com: December 3, 2014 
• Macaroni Kid.com: December 3, 2014 
• Palm Beach Illustrated e-blast: December 4, 2014 
• Palm Beach Post: December 8, 2014 

6A: Measurable Results 

6A-12): Recap of Sandi Land 2014
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• Palm Beach Post.com: December 9, 2014 
• Holiday calendar: Florida Weekly:  December 11, 2014 
• Palm Beach Post.com: December 11, 2014 
• Palm Beach Post: December 11, 2014 
• Palm Beach Post: December 13, 2014; Celebrity sand sculpting 
• Florida Weekly: December 18, 2014; Holiday calendar of events 
• Palm Beach Post:  December 19, 2014 
• Palm Beach Post:  December 24, 2014 
• Florida Weekly: December 24, 2014; Sandi Land calendar of events 
• Florida Weekly: December 25, 2014; Sandi Land calendar of events 
• Palm Beach Post; January 7, 2014; Sandi deconstruction 

 
Tree Lighting 

• Sun Sentinel: November 30, 2014 
• Palm Beach Post: December 1, 2014 
• Palm Beach Post.com: December 2, 2014 
• Palm Beach Post: December 3, 2014 
• Sun Sentinel: December 3, 2014; Ryan Cabrera interview 
• Shiny Sheet: December 4, 2014 
• Florida Weekly: December 4, 2014 
• Sun Sentinel: December 4, 2014 
• Macaroni Kid: December 4, 2014 
• WPTV.com: December 4, 2014 
• Palm Beach Post.com: December 5, 2014; Tree lighting photo gallery 
• Palm Beach Post: December 5, 2014 

 
Screen on the Green 

• Macaroni Kid e-blast: December 3, 2014 
• Palm Beach Post.com: December 7, 2014 
• Macaroni Kid e-blast: December 10, 2014 
• Palm Beach Post: December 12, 2014 
• Shiny Sheet: December 12, 2014 

 
Celebrity Sand Sculpting 

• Palm Beach Post: December 13, 2014 
• Palm Beach Post: December 13, 2014 
• Palm Beach Post.com: December 16, 2014; Leslie Streeter’s blog 

 
CbN Circus 

• Pam Beach Post; December 12, 2014 

6A: Measurable Results

6A-13): Recap of Sandi Land 2014

CO
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• Palm Beach Post.com; December 16, 2014 
• Sun Sentinel; December 18, 2014 

 
Sunday on the Waterfront 

• Sun Sentinel: December 20, 2014 
• Sun Sentinel: December 21, 2014 
• Palm Beach Post: December 21, 2014 

 

Broadcast Mentions 

December 3, 2014 

WPTV: 7:25 p.m., 11:16 p.m. 

 

December 4, 2014 

WPTV: 4:32 a.m., 4:56 a.m., 5:10 a.m., 5:10 a.m., 5:33 a.m., 6:01 a.m., 7:28 a.m., 12:06 p.m., 
5:09 p.m., 5:33 p.m., 11:05 p.m.,  

WPBF: 5 a.m., 5:05 a.m., 6:01 a.m., 6:07 a.m., 6:20 a.m., 12:26 p.m., 5:03 p.m., 5:33 p.m., 5:35 
p.m., 5:36 p.m., 6:03 p.m., 6:08 p.m., 11:05 p.m.,  

WFLX: 7:04 a.m., 8:04 a.m., 10:14 p.m.,  

WPEC: 12:22 p.m. 

 

December 13, 2014 

WPTV: 5:12 a.m., 6:15 a.m., 7:12 a.m., 8:58 a.m., 10:18 a.m., 6:18 p.m. 

 

December 15, 2014   

WPTV: 7:25 p.m. 

 

January 5, 2015 

WPEC: 12:21 p.m., 6:22 p.m. 

WPTV: 7:25 p.m. 

6A: Measurable Results

6A-14): Recap of Sandi Land 2014
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6B: Measurable Results

6B-1): December 2014 Golf Sales Report Sorted By Zip Code

B
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6B: Measurable Results

6B-2): December 2014 Golf Sales Report Sorted By Zip Code
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Media Viewership and Publicity Value report 

 

 

WPTV 
(NBC)12/3/2014 

7:25:10 PM  

West Palm Beach, FL 

The List 

Local Viewership: 
37,285 

Local 
Publicity 
Value: 

$1,983.26 

account. find her through 
"the list t-v.com." at number 

two. trying to beat a very 
tacky world record. delray 
beach hopes to see 640 

people wearing ugly holiday 
sweaters at tomorrow night's 

christmas tree lighting... 
which would beat the record 
set in london last year. jarrod 
white/delray beach marketing  

 

WPTV 
(NBC)12/3/2014 

11:16:58 PM  

West Palm Beach, FL 

NewsChannel 5 at 11 

Local Viewership: 
42,958 

Local 
Publicity 
Value: 

$3,503.43 

catch the magical light show 
starting tomorrow at 7 .... 

and every night through new 
year's eve. and in delray 

beach -- finishing touches are 
being put on the city's 100-
foot christmas tree at old 
school square.. ahead of 

tomorrow night's tree 
lighting. the switch will be 
flipped at 7:15 ...but the 
festivities begin at 5. and 

while it may not exactly be 
chilly -- organizers are hoping  

6C: Measurable Results

6C-1): Media Viewership and Publicity Value Report Sandi Tree

C
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WPTV 
(NBC)12/4/2014 

4:32:29 AM  

West Palm Beach, FL 

Today on 5 at 4:30 

Local Viewership: 
13,024 

Local 
Publicity 
Value: 

$770.35 

spruce tree around but here 
in south florida- we have the 
largest sand tree. the third 
annual tree lighting will kick 
off tonight for sandi---a 35 

foot tall sand sculpture on the 
west palm beach waterfront. 

newschannel 5's christina 
noce is live downtown with a 

sneak peak for us- it took  

 

WPTV 
(NBC)12/4/2014 

4:56:34 AM  

West Palm Beach, FL 

Today on 5 at 4:30 

Local Viewership: 
9,928 

Local 
Publicity 
Value: 

$587.30 

into the federal railroad 
administration concerning all 

aboard florida. what now? 
details coming up next at 
5am: átonight "sandi," the 
west palm beach christmas 

tree- made completely out of 
sand- will be lit up! we'll tell 

you about all that fun! 

 

WPBF 
(ABC)12/4/2014 

5:00:49 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local Viewership: 
00 

Local 
Publicity 
Value: 

$396.20 

and a christmas tree unique 
to south florida. we're live as 
we count down to the lighting 

of the sandy tree in 
downtown west palm beach. 
wpbf 25 news at 5:00 starts 
right now. >> live, local, late  

6C: Measurable Results

6C-2): Media Viewership and Publicity Value Report Sandi Tree
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WPBF 
(ABC)12/4/2014 

5:05:30 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local Viewership: 
00 

Local 
Publicity 
Value: 

$396.20 

tonight the holiday season 
officially kicks off on clematis 
street. >> a big night. at the 
center of it all is the lighting 
of sandy tree. chris mcgrath 
is live this morning by sandy. 
chris, a big turnout expected 

tonight. >>  

 

WPTV 
(NBC)12/4/2014 

5:10:03 AM  

West Palm Beach, FL 

Today on 5 at 5 

Local Viewership: 
9,928 

Local 
Publicity 
Value: 

$587.30 

around but here in south 
florida---- we have the 

largest sand tree. the third 
annual tree lighting will kick 
off tonight for sandi---a 35 

foot tall sand sculpture on the 
west palm beach waterfront. 

newschannel 5's christina 
noce is live downtown with a 
sneak peak for us---it took  

 

WPTV 
(NBC)12/4/2014 

5:10:38 AM  

West Palm Beach, FL 

Today on 5 at 5 

Local Viewership: 
9,928 

Local 
Publicity 
Value: 

$587.30 

expected to make their way 
downtown tonight. right now 
parts of flagler drive where it 

intersects with clematis is 
already closed off so you are 
going to have to park in one 
of the garages and get here 

early. this sand tree was  

SuppORTING MATERIALS: Measurable Results

6C-3): Media Viewership and Publicity Value Report Sandi Tree

CO
NTINUEDC
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WPTV 
(NBC)12/4/2014 

5:33:50 AM  

West Palm Beach, FL 

Today on 5 at 5 

Local Viewership: 
9,928 

Local 
Publicity 
Value: 

$587.30 

look at this video.a 
professional sand sclupting 
team out of sarasota sculpts 
this every year. look closely. 
they start by bringing in the 
sand and using wood frames 
to pack it tightly. the frames 
are used to shape the tree. 

they add water and the 
remove the frames from the  

 

WPTV 
(NBC)12/4/2014 

6:01:31 AM  

West Palm Beach, FL 

Today on 5 at 6 

Local Viewership: 
46,256 

Local 
Publicity 
Value: 

$1,545.95 

happening today, it's looking 
a lot like christmas in 

downtown west palm beach. 
right now crews are out 

getting everything ready for 
the third annual sandi tree 

lighting tonight. newschannel 
5's christina noce is live 

downtown--- it's already lit  

 

WPBF 
(ABC)12/4/2014 

6:01:50 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local Viewership: 
15,857 

Local 
Publicity 
Value: 

$645.05 

the sandy tree lighting... >> 
everything is sparkling. >> 
let's talk about orion. it's 

going up at 7:05. this is the 
space capsule that has the 
potential to take humans to 

mars. it's orbiting earth  

SuppORTING MATERIALS: Measurable Results

6C-4): Media Viewership and Publicity Value Report Sandi Tree
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WPBF 
(ABC)12/4/2014 

6:07:23 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local Viewership: 
15,857 

Local 
Publicity 
Value: 

$645.05 

>> later this evening there 
will be a lighting ceremony 

for none other than the sandy 
tree. our chris mcgrath is live 

near sandy. she's looking 
beautiful. >> she really is. 

she's absolutely spectacular. 
you know, the city this 

morning testing the lights.  

 

WPBF 
(ABC)12/4/2014 

6:20:11 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local Viewership: 
18,342 

Local 
Publicity 
Value: 

$745.85 

the big sandy tree 
illumination tonight at 6:00. 

no problems. comfortable and 
mild at the time of the 

lighting at 6:00. tomorrow 
looking good. more of the 

same. bright sunshine for the 
weekend. 80 to 81 degrees.  

 

WFLX 
(FOX)12/4/2014 

7:04:25 AM  

West Palm Beach, FL 

Fox 29 Morning News 

Local Viewership: 
6,613 

Local 
Publicity 
Value: 

$185.85 

sand and using wood frames 
to pack it tightly. the frames 
are used to shape the tree. 

they add water and the 
remove the frames from the 

top down as they sculpt. 
indoors it can last forever---it 
will be out here for about a 
month. the lighting starts  

6C: Measurable Results

6C-5): Media Viewership and Publicity Value Report Sandi Tree
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WPTV 
(NBC)12/4/2014 

7:28:52 AM  

West Palm Beach, FL 

Today 

Local Viewership: 
81,589 

Local 
Publicity 
Value: 

$2,341.15 

right now flagler drive where 
it intersects with clematis is 
closed ahead on tonight's 
tree lighting in west palm 

beach.... 

 

WFLX 
(FOX)12/4/2014 

8:04:30 AM  

West Palm Beach, FL 

Fox 29 Morning News 

Local Viewership: 
18,721 

Local 
Publicity 
Value: 

$476.35 

christina how sturdy is this 
tree? here's how they do it--- 
a professional sand sclupting 
team out of sarasota sculpts 
this every year. look closely. 
they start by bringing in the 
sand and using wood frames 
to pack it tightly. the frames 
are used to shapethe tree.  

 

WPTV 
(NBC)12/4/2014 

12:06:41 PM  

West Palm Beach, FL 

Newschannel 5 at Noon 

Local Viewership: 
19,318 

Local 
Publicity 
Value: 

$900.12 

happening today, it's looking 
a lot like christmas in 

downtown west palm beach. 
right now workers are out 

getting everything ready for 
the third annual sandi tree 
lighting tonight. it took less 

than a week to build sandi -- 
all 600 tons of sand.the 
lighting is from 6-10 on 

cleamtis. there's also a free  

6C: Measurable Results

6C-6): Media Viewership and Publicity Value Report Sandi Tree
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WPEC 
(CBS)12/4/2014 

12:22:14 PM  

West Palm Beach, FL 

CBS 12 News at Noon 

Local Viewership: 
28,973 

Local 
Publicity 
Value: 

$1,504.62 

holiday sand tree. sculptors 
havebeen shaping and 

perfecting e 600tons of sand 
needed for the tree. it all 
leads utothe tree lighting 
tonight duringclematis by 

night.. festivitiestarttonight at  

 

WPBF 
(ABC)12/4/2014 

12:26:32 PM  

West Palm Beach, FL 

WPBF 25 News at Noon 

Local Viewership: 
26,002 

Local 
Publicity 
Value: 

$861.51 

pans out we have exxellent 
conditions expected tonight 
for sandy tree lighting and 

also delray tree lighting 
tonight. lots going on. and 

erica every will be out thhre. 
>> yes. live reports starting 

at 5:00 pm tonight. >> thank  

 

WPBF 
(ABC)12/4/2014 

5:03:26 PM  

West Palm Beach, FL 

WPBF 25 News at 5:00 

Local Viewership: 
31,438 

Local 
Publicity 
Value: 

$1,281.63 

the breeze make itting 
comfortable. 73 in stewart. 

78 in west palm. also in boca 
ratone. headed to see the 
tree lighting the forecast is 

not bad. a few clouds. breeze 
tick sticks with us at 15 miles 
per hour. temperatures will 
stay in the low 70's. if you 

are tired of the warm weather 
we are talking about 2 cold  

SuppORTING MATERIALS: Measurable Results

6C-7): Media Viewership and Publicity Value Report Sandi Tree

CO
NTINUEDC



51

 

WPTV 
(NBC)12/4/2014 

5:09:23 PM  

West Palm Beach, FL 

NewsChannel 5 at 5 

Local Viewership: 
65,740 

Local 
Publicity 
Value: 

$3,014.87 

right now a live look at west 
palm beach's holiday tree: 

sandi. the annual tree lighting 
will take place on clematis 

street in west palm beach in 
just a couple of hours.we will 

have a live report in just 
minutes to show you what 

you and the family can enjoy 
at tonight's "sandi tree"  

 

WPTV 
(NBC)12/4/2014 

5:33:40 PM  

West Palm Beach, FL 

NewsChannel 5 at 5:30 

Local Viewership: 
79,623 

Local 
Publicity 
Value: 

$3,402.81 

.. you're looking at a live 
picture from clematis street 

in downtown west palm 
beach, where in less than 30 

minutes they'll be lighting 
"sandi" a 600 ton sand 

christmas tree. newchannel 
5's james wieland will join us 
later with a live report from 

there.will it be a dry night for  

 

WPBF 
(ABC)12/4/2014 

5:35:42 PM  

West Palm Beach, FL 

WPBF 25 News at 5:00 

Local Viewership: 
42,881 

Local 
Publicity 
Value: 

$1,636.25 

if you want to take it down 
for the tree lighting most of 
the showers very, very light. 
moving quickly towards the 
west and most of the clouds 
mainly north of palm beach.  

SuppORTING MATERIALS: Measurable Results

6C-8): Media Viewership and Publicity Value Report Sandi Tree
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WPBF 
(ABC)12/4/2014 

5:36:52 PM  

West Palm Beach, FL 

WPBF 25 News at 5:00 

Local Viewership: 
42,881 

Local 
Publicity 
Value: 

$1,636.25 

. crowds going outside in 
downtown west palm beach. 
holiday in paradise. the great 
big sand tree. live as the city 
prepares to light 600 tons of 
sands other erin. >> what do 
you think of my bikini? cute? 
no. >> a great event to are 

television sponsors for 
teaming with the city for this 

a.  

 

WPBF 
(ABC)12/4/2014 

6:03:45 PM  

West Palm Beach, FL 

WPBF 25 News at 6:00 

Local Viewership: 
31,699 

Local 
Publicity 
Value: 

$1,327.01 

sandy tree lighting, no rain. 
clouds and the light showers 
mainly across the treasure 
coast from vero through 

fortpierce and stewart. palm 
beach county is dry we take 
you to martin acrossing the 
turn pike and north indian 

town headed to lake  

 

WPBF 
(ABC)12/4/2014 

6:08:41 PM  

West Palm Beach, FL 

WPBF 25 News at 6:00 

Local Viewership: 
31,699 

Local 
Publicity 
Value: 

$1,327.01 

the city of west palm beach is 
gearing up for the holidays 

with the lighting of the 
world's only 600 ton sand 

tree. erin guy is live in 
downtown west palm beach,  

SuppORTING MATERIALS: Measurable Results

6C-9): Media Viewership and Publicity Value Report Sandi Tree
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WFLX 
(FOX)12/4/2014 

10:14:20 PM  

West Palm Beach, FL 

Fox 29 Ten O'Clock News 

Local Viewership: 
42,510 

Local 
Publicity 
Value: 

$4,180.39 

the holiday spirit --south 
florida style. the annual tree 

lighting taking place this 
evening on clematis street 
downtown. it's taken 600 
tons of sand to make the 
holiday tree--nicknamed 

sandi. a team decorated the  

 

WPTV 
(NBC)12/4/2014 

11:05:13 PM  

West Palm Beach, FL 

NewsChannel 5 at 11 

Local Viewership: 
69,124 

Local 
Publicity 
Value: 

$5,201.61 

in west palm beach - - the 
city's holiday tree is bright 

and beautiful. the annual tree 
lighting taking place this 

evening on clematis street 
downtown. it's taken 600 
tons of sand to make the 

holiday tree. a team worked  

 

WPBF 
(ABC)12/4/2014 

11:05:39 PM  

West Palm Beach, FL 

WPBF 25 News at 11:00 

Local Viewership: 
29,917 

Local 
Publicity 
Value: 

$2,707.46 

a beautiful fixture for west 
palm beach waterfront. while 
flipping the light switch was 

supposed be exciting night. it 
was anticipation. and the 
little ones. he enjoys the 

christmas. 
Items in this report: 29 

Total Local Viewership: 878,019 
Total Local Market Publicity Value: $44,965.40 

SuppORTING MATERIALS: Measurable Results

6C-10): Media Viewership and Publicity Value Report Sandi Tree
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Media Viewership and Publicity Value report 

Tree 

 

WPTV 
(NBC)12/15/2014 

7:25:51 PM  

West Palm Beach, FL 

The List 

Local Viewership: 
57,747 

Local 
Publicity 
Value: 

$2,895.00 

headquarters in greenacres. 
from a 14-foot christmas 

tree... to a six- foot menorah. 
many of these displays are 

new for 20-14... and holiday 
bell ringers and musicians 

perform many nights - which 
of course is the best time to 
check this place out. while 

you're there 
Items in this report: 1 

Total Local Viewership: 57,747 
Total Local Market Publicity Value: $2,895.00 
 

Sand Sculpting Contest 

 

WPTV 
(NBC)12/13/2014 

5:12:26 AM  

West Palm Beach, FL 

Today on 5 at 5 

Local Viewership: 
2,477 

Local 
Publicity 
Value: 
$85.12 

tyler mauldin will participate 
in the "celebrity sand 

sclutping contest". the event 
kicks off at 10:30 by the 
sandi christmas tree in 

downtown west palm beach. i 
wonder who will make the  

SuppORTING MATERIALS: Measurable Results

6C-11): Media Viewership and Publicity Value Report Sandi Tree
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WPTV 
(NBC)12/13/2014 

6:15:54 AM  

West Palm Beach, FL 

Today on 5 at 6 

Local Viewership: 
28,876 

Local 
Publicity 
Value: 

$986.86 

happening today -- storm 
team 5 metoerologist glenn 
glazer, lisa vaughn and our 
very own tyler mauldin will 
participate in the "celebrity 
sand sclutping contest". the 
event kicks off at 10:30 by 
the sandi christmas tree in 

downtown west palm beach. i 
wonder who will make the  

 

WPTV 
(NBC)12/13/2014 

7:12:29 AM  

West Palm Beach, FL 

Today on 5 at 7 

Local Viewership: 
50,623 

Local 
Publicity 
Value: 

$1,678.84 

happening today -- storm 
team 5 metoerologist glenn 
glazer, lisa vaughn and our 
very own tyler mauldin will 
participate in the "celebrity 
sand sclutping contest". the 
event kicks off at 10:30 by 
the sandi christmas tree in 
downtown west palm beach  

 

WPTV 
(NBC)12/13/2014 

8:58:25 AM  

West Palm Beach, FL 

Today 

Local Viewership: 
52,496 

Local 
Publicity 
Value: 

$1,832.74 

happening today -- storm 
team 5 metoerologist glenn 
glazer, lisa vaughn and our 
very own tyler mauldin will 
participate in the "celebrity 
sand sclutping contest". the 
event kicks off at 10:30 by  

SuppORTING MATERIALS: Measurable Results

6C-12): Media Viewership and Publicity Value Report Sandi Tree

CO
NTINUED

C



56

 

WPTV 
(NBC)12/13/2014 

10:18:00 AM  

West Palm Beach, FL 

Today on 5 at 10 

Local Viewership: 
51,460 

Local 
Publicity 
Value: 

$1,608.42 

this morning.... would you 
use a dislike button on 

facebook? this week facebook 
creator, mark zuckerberg 
answered questions of a 

dislike button on the social 
media site. he says it's 

something the company is 
looking into but does not 

want it to become a way to 
demean peoples posts. 

zuckerberg also said the site 
generate 4-point-5 billion 

likes a day. 

 

WPTV 
(NBC)12/13/2014 

6:18:00 PM  

West Palm Beach, FL 

NewsChannel 5 Saturday 6 

Local Viewership: 
74,271 

Local 
Publicity 
Value: 

$2,619.86 

cold weather-- building things 
out of snow----but here in 

downtown west palm beach 
today we had some local 
celebrities get their hands 
dirty for a ásand sculpting 

contest!our very own 
newschannel five 

meteorologists glenn glazer, 
tyler mauldin and lisa vaughn 
rolled up their sleeves in the 
sandbox, too!the winner of 
the contest received 500-
dollars to donate to their 

charity of 
Items in this report: 6 

Total Local Viewership: 260,203 
Total Local Market Publicity Value: $8,811.84 
 

6C: Measurable Results

6C-13): Media Viewership and Publicity Value Report Sandi Tree
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Media Viewership and Publicity Value report 

 

 

 

WPEC 
(CBS)1/5/2015 
12:21:55 PM  

West Palm Beach, FL 

CBS 12 News at Noon 

Local Viewership: 
30,266 

Local 
Publicity 
Value: 

$921.69 

crews are deconstructing 
"sandi" the 35-foot holiday 
tree made out 600-tons of 
sand in west palm beach. 
(vo) but all that sand isn't 

going to waste. some of it will 
go toward building up 

recreational areas... and the 
south florida fair will receive 
10 truckloads to create their 

own sand sculptures.  

 

WPTV 
(NBC)1/5/2015 

6:22:44 PM  

West Palm Beach, FL 

NewsChannel 5 at 6 

Local 
Viewership: 

107,195 

Local 
Publicity 
Value: 

$4,682.44 

holidays are now, officially. 
over...today crews 

dismantled the 35-foot sand 
tree that had graced the west 
palm beach waterfront for the 
past few weeks.... "sandi" -- 

as it's called -- delighted 
visitors.... however now the 
600-ton sand sculpture is 
being re-purposed -- ten 

truck loads of sand... going to  

6C: Measurable Results

6C-14): Media Viewership and Publicity Value Report Sandi Tree
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WPTV 
(NBC)1/5/2015 

7:25:31 PM  

West Palm Beach, FL 

The List 

Local 
Viewership: 

55,856 

Local 
Publicity 
Value: 

$2,457.00 

gonna feel great." two.. say 
sandi.nats trucks the 35-foot 
tall, 600-ton holiday tree was 

demolished in west palm 
beach this morning most of 

the sand will be taken to local 
public parks to spruce them 
up. and about 10 truckloads 
will be delivered to the south 

florida fair to create sand 
sculptures for this year's "las  

Items in this report: 3 
Total Local Viewership: 193,317 
Total Local Market Publicity Value: $8,061.13 
 

6C: Measurable Results

6C-15): Media Viewership and Publicity Value Report Sandi Tree
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Sandi Land 2014  

Print, Digital and Broadcast Public Relations and Marketing 
 

Please note that this does not include social media coverage posted by local celebrities or social 
influencers as a result of SBS outreach. 

 
 

Sandi Land and general Sandi coverage 
• Miami Herald.com; November 14, 2014: $1,000 
• Miami Herald; November 16, 2014: $1,000 
• WPTV.com: November 17, 2014: $475 
• Florida Weekly: November 27, 2014; calendar of events: $720 
• Palm Beacher Magazine: December 2014: $3,285 
• Palm Beach Post.com: December 3, 2014: $5,853.60 
• Macaroni Kid.com: December 3, 2014: $450 
• Palm Beach Illustrated e-blast: December 4, 2014: $1,295 
• Palm Beach Post: December 8, 2014: $4,536.97 
• Palm Beach Post.com: December 9, 2014: $2,394.53 
• Holiday calendar: Florida Weekly:  December 11, 2014: $720 
• Palm Beach Post.com: December 11, 2014: $5,853.60 
• Palm Beach Post: December 11, 2014: $6,392.25 
• Palm Beach Post: December 13, 2014; Celebrity sand sculpting: $5,583.60 
• Florida Weekly: December 18, 2014; Holiday calendar of events: $720 
• Palm Beach Post:  December 19, 2014: $2,946.93 
• Palm Beach Post:  December 24, 2014: $1,291.07 
• Florida Weekly: December 24, 2014; Sandi Land calendar of events: $720 
• Florida Weekly: December 25, 2014; Sandi Land calendar of events: $720 

 
 

Tree Lighting 
• Sun Sentinel: November 30, 2014: $3,521.70 
• Palm Beach Post: December 1, 2014: $1,562.67 
• Palm Beach Post.com: December 2, 2014: $5,583.60 
• Palm Beach Post: December 3, 2014: $1,291.07 

6D: Measurable Results

6D-1) Sandi Land 2014 placements With Sponsored Value
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• Sun Sentinel: December 3, 2014; Ryan Cabrera interview: $8,673.42 
• Shiny Sheet: December 4, 2014: $65 
• Florida Weekly: December 4, 2014: $1,500 
• Sun Sentinel: December 4, 2014: $4,482.23 
• Macaroni Kid: December 4, 2014: $450 
• WTV.com: December 4, 2014: $475 
• Palm Beach Post.com: December 5, 2014; Tree lighting photo gallery: $6,979.50 
• Palm Beach Post: December 5, 2014: $5,583.60 

 
 

Screen on the Green 
• Macaroni Kid e-blast: December 3, 2014: $450 
• Palm Beach Post.com: December 7, 2014: $2,394.53 
• Macaroni Kid e-blast: December 10, 2014: $450 
• Palm Beach Post: December 12, 2014: $974.94 
• Shiny Sheet: December 12, 2014: $65 

 
 

Celebrity Sand Sculpting 
• Palm Beach Post: December 13, 2014: $1,291.07 
• Palm Beach Post: December 13, 2014: $1,291.07 
• Palm Beach Post.com: December 16, 2014; Leslie Streeter’s blog: approximately 

$2,946.93 
 

 
CbN Circus 

• Pam Beach Post; December 12, 2014: $1,449.11 
• Palm Beach Post.com; December 16, 2014: $2,946.93 
• Sun Sentinel; December 18, 2014: $4,482.23 

 
 
Sunday on the Waterfront 

• Sun Sentinel: December 20, 2014: $5,521.25 
• Sun Sentinel: December 21, 2014: $5,521.25 
• Palm Beach Post: December 21, 2014: $1,1613.84 

 

 

6D: Measurable Results

6D-2) Sandi Land 2014 placements With Sponsored Value
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TOTAL VALUE OF PRINT AND DIGITAL COVERAGE: $117,523.19 

 

TOTAL BROADCAST VALUE BY STATION 

WPTV	  Ch5	   $43,859.03	  
WPBF	  Ch25	   $13,605.47	  
WFLX	  Ch29	   $4,842.59	  
WPEC	  Ch12	   $2,426.31	  
TOTAL	   $64,733.40	  
	  

	  

TOTAL VALUE OF PRINT, DIGITAL AND BROADCAST COVERAGE:  
$182,256.59 

 

SPONSORED RADIO, PRINT AND TV MARKETING: 

Radio: 
Palm Beach Broadcasting- Mix 102.3, Sunny 107.9, WRMF 97.9, WIRK 103.1 
:30 recorded PSA’s:  952 over 7 weeks.  Total Value:      $78,400.00 
Web presence on all four stations for seven weeks.  Total Value:     $70,000.00 
Live Liners on all four stations- 392 total.  Total Value:      $58,800.00 
Grand total Radio:         $207,200.00 
 
Print: 
Palm Beach Post 
Print ads:  8 color and 3 b/w ¼ ads.  Total Value:       $40,772.82 
Digital ads:  200,000 impressions                                      $2,800 
Grand Total Print:           $43,572.82 
Television: 
WPBF TV25- ABC Affiliate 
:30 PSA’s.  Total Value:          $20,000.00 
 
GRAND TOTAL SPONSORED MARKETING:             $2,657,972.80 
 
GRAND TOTAL PRINT, DIGITAL & BROADCAST COVERAGE PLUS 
SPONSORED RADIO, PRINT AND TV MARKETING …     $453,029.41!!! 
 

6D: Measurable Results

6D-3) Sandi Land 2014 placements With Sponsored Value
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City of West Palm Beach Tree Lighting 

Social Media Mentions 12/4/14 

 
 
WPTV Facebook page 
130,399 fans 

 

  

WPTV Twitter 
31, 100 followers 

 

 

 

 

 

 

 

 

6E: Measurable Results

6E-1) Tree lighting Social Media Coverage
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WPBF 25 Facebook 
87,039 fans 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

6E: Measurable Results

6E-2) Tree lighting Social Media Coverage
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WPBF Twitter 

19, 919 followers 

 

 

 

 

 

 

 

 

 

Erin Guy WPBF Facebook 
607 Fans 
 

 

 

 

6E: Measurable Results

6E-3) Tree lighting Social Media Coverage
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Erin Guy Twitter 
1,056 followers 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

6E: Measurable Results
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KVJ Show Facebook 
81, 307 fans 
 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 

6E: Measurable Results

6E-5) Tree lighting Social Media Coverage
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KVJ Show Twitter 
13, 000 followers 
 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 

6E: Measurable Results

6E-6) Tree lighting Social Media Coverage
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CBS 12 Twitter 
17, 200 followers 

 

 

 

 

 

 

  

 

 

 

103.1 WIRK  
Facebook  12,147 Likes 
 
Thursday, December 4, 2014 

 

 

 

 

 

 

 

 

 

 

 

 

6E: Measurable Results

6E-7) Tree lighting Social Media Coverage
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TWITTER  
2062 Followers 
 

 

6E: Measurable Results

6E-8) Tree lighting Social Media Coverage
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INSTAGRAM - 1200 Followers 
December 3, 2014 

 
 
 
YOUTUBE - 12 Subscribers 
December 4, 2014 

 
 
 
 
 
 
 
 
 
 
 

6E: Measurable Results

6E-9) Tree lighting Social Media Coverage
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Sunny 107.9 
Facebook - 2668 Likes 
 
Friday, December 05, 2014 

 
 
 
 
 
 
 
 
 
 

6E: Measurable Results

6E-10) Tree lighting Social Media Coverage
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Thursday, December 4, 2014 

 

6E: Measurable Results
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CO
NTINUEDE



73

 
 
 
 
 
 
 
Deena Lang 
Followed by 450 people 

 
 
 
 
 
 

6E: Measurable Results

6E-12) Tree lighting Social Media Coverage
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YouTube 7 Subscribers 

 
 
 
Google+ 11 followers 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

6E: Measurable Results

6E-13) Tree lighting Social Media Coverage
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X102.3 
Google+ - 5 followers 
December 4, 2014 
 
 

 
 
YouTube - 9 subscribers 
December 4, 2014 
 

 

6E: Measurable Results

6E-14) Tree lighting Social Media Coverage
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