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Girls Aid --and their work over 130 years to make sure every child in foster care in Oregon has a 
lifelong adult connected to their future, because every child deserves a family. Generating cash 
donations was not a primary objective, however sponsor Bank of the West made a $3,500 
donation to Boys & Girls Aid, thanks to the introduction made through the Official Charity 
program. The awareness campaign included: 
 

• Opening Night Knighting Ceremony: The Clown Prince (the Festival's official mascot) 
conducted an honorary knighting on the main stage using his illuminated scepter, just 
minutes before the Festival's huge fireworks display. He knighted five foster children 
from Boys & Girls Aid to honor their good deeds. They included: Aiden for his 
consistently good attitude and encouragement to teammates on the baseball field; Lily 
for her love of books and always wanting to read to her little brother; Giovony for 
cleaning up his toys; Anthony for feeding and caring for the family's three dogs every 
day; and Ayan for helping her friend Elijah at school. 
 

• Fred Myer Junior Parade marching group: A group of approximately 30 foster children 
& families from Boys & Girls Aid marched in custom t-shirts provided by Rose Festival 
media partner The Oregonian, while carrying a custom banner. The organization's 
messaging was included in the Junior Parade television script for the live TV broadcast. 

 
• Group in the Bank of the West Grand Floral Walk: Approximately 50 foster children 

and families from Boys & Girls Aid walked as a group in the Grand Floral Walk, wearing 
t-shirts provided by The Oregonian while carrying the banner used in the Junior Parade. 

 
• Mini-float in the Spirit Mountain Casino Grand Floral Parade: The Portland Rose 

Festival had professionally-built an all-floral mini-float constructed to promote the Official 
Charity, Boys & Girls Aid, in the Grand Floral Parade. Approximately 10 Boys & Girls Aid 
families and staff accompanied the float down the route, and the organization's 
messaging was included in the television script for the live and repeat regional TV 
broadcasts. 
 

• Custom News Vignette:  Boys & Girls Aid CEO Suzan Huntington and  Brandon 
Manning from Bank of the West were featured in a KPTV Fox 12 Oregon custom news 
vignette. It focused on Boys & Girls Aid's history, the need for more foster families, and 
their continued work to support Oregon's children in foster care. It also included the story 
behind Bank of the West's financial support. It aired in Fox 12's evening news, and a 
second time as part of the Rose Festival's Grand Floral Parade 30-minute special. 
. 

• Media Opportunities: Ms. Huntington and selected families from Boys & Girls Aid were 
interviewed on Opening Day at Rose Festival CityFair by multiple television stations, 
airing live during each station's evening news programs. 
 

 
c. Description of selected cause and why/how it was selected 
 
Boys & Girls Aid works to secure lifelong connections for every child in Oregon. Since 1885, 
their work has improved the lives of children in need on a daily basis. It is their mission to make 
sure every child in foster care has a lifelong adult connected to their future. Boys & Girls Aid's 
many services include training for prospective and active foster parents, adoptions, and 
housing. For their 130th anniversary, Boys & Girls Aid sought to distinguish itself from another 



local charity it is often confused with: Boys & Girls Club. They also continue to seek out potential 
new foster parents, and want to raise awareness about the many children who are the most at 
risk - the ones who "age out" of the foster care system. Boys & Girls Aid strongly believes that 
every child deserves a family. 
 
Between September, 2014 and February, 2015, a selection committee comprised of senior staff 
and board leaders met several times to narrow down our options for 2015 Official Charity. Boys 
& Girls Aid's longevity, coupled with the audience it serves (children and families), made it an 
excellent fit with the PRFF mission. The selection committee took a vote, and presented its 
recommendation to the Executive Committee in early February, who approved it just in time to 
be announced to the full board at the Winter meeting in mid-February. 
 
 
d. Target audience / attendance / number of participants 
 
The target audience varied by event, with the ultimate goal of raising awareness to the large 
public audience that participates in Rose Festival events throughout the season in a variety of 
ways. In particular, we hoped to reach potential new foster parents. 
Event attendance for the largest events was: 

• Rose Festival Opening Night: 15,000 
• Junior Parade: 45,000 
• Grand Floral Walk: 1,000 participants and 445,000 spectators 
• Grand Floral Parade: 445,000  

 
The custom news vignette and live news interviews were viewed by many thousands of TV 
viewers, creating an incredible number of media impressions, thanks to this program. 
 
 
e. Tie-in of program to main event 
 
Boys & Girls Aid is an Oregon institution, having served children and families for 130 years. 
While a bit younger, the Portland Rose Festival has served up events and programs for Oregon 
families for 108 years. The tie of two venerable Oregon organizations seemed natural. Boys & 
Girls Aid was integrated into the Rose Festival's largest family events - Rose Festival CityFair 
(and specifically its Opening Night Fireworks), Junior Parade, and the Festival's cornerstone 
event, the Grand Floral Parade. Additionally Boys & Girls Aid  receive a piece of the Festival's 
strong media presence.  
 
 
f. Duration of program (start to finish) and years program has been part of event 
 
2015 is only the second year the Portland Rose Festival has named an Official Charity. The 
awareness campaign itself began in May and lasted through June 6, 2015 (Grand Floral Parade 
day), however planning began with initial meetings in September, 2014. The Official Charity was 
first announced  to the PRFF Board in mid-February, followed immediately by announcements 
to the Boys & Girls Aid Board, then the media and the public. Coincidentally, national foster care 
month is May - in the heart of Rose Festival. 
 
 
 



g. Overall revenue/expense budget of specific event/program 
 
Both the Rose Festival and Boys & Girls Aid had hoped to secure funding (revenue) to build a 
full-size float. Several potential partners were contacted, but were unsuccessful in securing a 
sponsor. A mini-float, part of the new "La Petite Parade" section of the Grand Floral Parade, has 
a much lower price tag. The Grand Floral Parade Creative Team made a recommendation to 
Rose Festival leadership to invest in the program by having one of the mini-floats professionally 
built to specifically highlight the Official Charity. The price tag was $15,000. Items such as t-
shirts and banners were donated by Rose Festival sponsors for Boys & Girls Aid. 
 
h. Description of sponsor / charity / volunteer / school / other group involvement with 
event / program and benefits to each (if applicable) 
 
 Sponsors: 
 KPTV Fox 12 Oregon aired a custom news vignette featuring Boys & Girls Aid CEO 

Suzan Huntington 
 
 Bank of the West made a $3,500 cash donation to Boys & Girls Aid 
 
 The Oregonian paid for custom t-shirts and a banner for Boys & Girls Aid families to 

wear and carry in the Junior Parade and Grand Floral Walk 
 
 Charity: 
 All of  these initiatives directly benefited Boys & Girls Aid 
 
 
i. Overall effectiveness / success of program 
We asked Ryan Imondi, Director of Communications & Marketing for Boys & Girls Aid, for his 
impressions of the effectiveness of this campaign. Here is what he told us: 

Media 
Boys & Girls Aid has traditionally had few media opportunities during the summer 
months. We typically have an increased presence during the holidays, but besides that, 
media appearances are sparse in May and June. The combined events of the Portland 
Rose Festival increased our media exposure to levels we have never seen before. This 
did wonders for name and brand recognition.  
 
Social Media 
The highest levels of activities we have ever seen on our social media channels, 
especially with our Facebook audience. The Rose Festival gave us consistently great 
content to connect with our social media audience. It was amazing. 
 
Partnerships 
We have seen an increased interest in other organizations wanting to partner with Boys 
& Girls Aid. In June, the Hillsboro Hops minor league baseball team selected us as their 
official community partner for their opening night game. We have also had interest from 
local breweries, and are continuing to see other organizations reach out. 
 
Charitable Giving 
Receiving the unexpected charitable revenue of $3,500 from Bank of the West was truly 
a plus! Summer is typically a slow time for charitable giving so it was great to have the 
additional funding. We have also seen an uptick in small gifts, but this is more difficult to 



track since we also are concurrently running a legacy campaign. A portion of the smaller 
gifts would be related to the Rose Festival partnership as well. 

 
Foster Parent Recruitment 
We received multiple inquiries for our foster parent services thanks to the Portland Rose 
Festival. We saw increased attendance at our info sessions and have received one foster 
parent application. 
 
Overall results 
Being selected as the official charity of the 2015 Portland Rose Festival has resulted in a 
huge outpouring of our adoptive and foster care families feeling honored to be a part of an 
agency being recognized. We have received multiple calls, emails and in person 
congratulations and excitement around Boys & Girls Aid being selected.  

 
A measure of success we weren't expecting to encounter was the number of connections 
discovered among PRFF board and partners with foster care and adoption through Boys & Girls 
Aid. Immediately following the announcement of the Official Charity at the winter board meeting, 
COO Marilyn Clint received multiple calls and emails from board members and Past Presidents 
who had adopted (now adult) children through Boys & Girls Aid. Every call and communication 
was overflowing with support and congratulations for choosing such a worthy organization. 
Throughout the festival season, additional stories of connections to Boys & Girls Aid came to 
light, from our Official Float Builders to our Clown Corps and corps of volunteers. It was clear 
that Boys & Girls Aid's roots in Oregon were planted as deeply as ours. 
 
2. Supporting Question: “What challenges / obstacles did you foresee /encounter in creating 
the program, and how did you handle them?” 
 
The first challenge is always the selection of the charity. As this was only the second time the 
Rose Festival had designated an official charity, a system of selection needed to be developed 
and vetted through festival leadership. In a meeting of the two officers who oversee the 
Strategic Plan and the festival's Chief Operating Officer, a timeline for selection and a set of 
criteria was developed.  
 
Last year's successful partnership with a high profile, billion dollar anti-cancer campaign, the 
Knight Cancer Challenge, was a perceived obstacle to the momentum for the second year. The 
selection committee determined it would be best to avoid a disease-oriented charity and choose 
one that fed into the Rose Festival's core audiences; they were also interested in a charity that 
might have a prior connection to Rose Festival. It was also determined that for the second year, 
the festival should select a charity with a lower profile that would benefit from its association with 
Rose Festival from a public awareness perspective. 
 
The finalists for Official Charity were mostly kid-related or animal-related. Boys & Girls Aid rose 
to the top because it was not only a great cause with a long history, but the charity had a long 
association with Rose Festival, some of the same founders, and the President & CEO was 
already interested in the designation, having seen the success of the relationship between Rose 
Festival and the Knight Cancer Challenge. 
 
Finding funding for a Grand Floral Parade float was a definite challenge. Both the Rose Festival 
and Boys & Girls Aid reached out to many potential partners to fund a full-size float, but were 
unsuccessful in identifying a sponsor. When the Grand Floral Parade Creative Team decided to 
implement a new section of the parade to feature 'mini-floats,' followed by a decision on the part 



of Rose Festival leadership to invest in the program by having one of the mini-floats 
professionally built to specifically highlight the Official Charity each year, the challenge was met. 
However, it did come with a price tag. 
 
Promoting the charity was perceived to be a potential challenge, especially after a successful 
association the prior year. However, due to the great partnership between the respective staffs 
of Rose Festival and Boys & Girls Aid, and because of the Rose Festival's resources of media 
partners, like The Oregonian and KPTV Fox 12 Oregon, this challenge was also reduced. KPTV 
Fox 12 Oregon produced a news package that ran in their regular news, as well as being 
included as a vignette in their half hour Grand Floral Parade special. Social media was another 
great tool for promotion, as both Rose Festival and Boys & Girls Aid have active Facebook 
pages. 
 
Of course, the appearance of the charity in the Grand Floral Parade was great promotion, as 
was the special knighting before the fireworks on Opening Night of Rose Festival CityFair. The 
Official Charity mini-float was on display all weekend after the parade, as well, which gave 
thousands of folks the chance to see Boys & Girls Aid associated with Rose Festival. 
Overall, the relationship between the two entities, including the personal relationships 
developed among the organizations' respective boards and staffs, was judged a huge success. 
 
 
 
 



Supporting Photographs 

 

Children and families from 
Boys & Girls Aid were all 
smiles as they made their 
way down the route of the 
Grand Floral Walk on 
June 6. 
 

Boys & Girls Aid children 
and families marched in 
the Junior Parade on 
June 3 wearing custom  
t-shirts provided by The 
Oregonian. 

Rose Festival's official 
mascot, the Clown 
Prince, conducted an 
honorary knighting 
ceremony with his 
illuminated scepter for 
five foster children from 
Boys & Girls Aid at the 
Opening Night 
Celebration on May 22. 



Supporting Photographs 

 

 
Boys & Girls Aid had a grand day at the Grand Floral Parade on June 6. CEO Suzanne 

Huntington rode in a mini-float down the parade route surrounded by her Boys & Girls Aid 
staff and families. She was presented with a check for $3,500 from Bank of the West in 

addition to meeting Grand Marshal of the parade, Governor Kate Brown. 



Social Media Mentions 
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OFFICIAL CHARITY
Every Kid Deserves a Family

Boys & Girls Aid is working to secure 
lifelong connections for every child 
in Oregon, regardless of age or 
background. Too many children don’t 
have the adult connections that will 
support them during such a critical 
time in their lives.

For 130 years, Boys & Girls Aid has been serving children across 
Oregon. More than a century ago the situation was not that 
different than it is today. Abandoned kids lived on the streets 
of Portland, and local leaders sought solutions to help them. 
While the emphasis back then was on institutionalizing these 
children, the founders of Boys & Girls Aid began looking for 
ways to place them with appropriate families. The president of 
Boys & Girls Aid wrote in his first annual report, published in 
1895, that “it is wiser and less expensive to save children than 
to punish criminals.” 
Today, tragically, there are still far too many children who 
have been abused, neglected and abandoned. On any given 
night in Oregon, there are more than 9,000 children in foster 
care, and thousands more who are homeless or runaway 
youth. Boys & Girls Aid practices the tenant that it takes 
a family to raise a child into a well adjusted adult. Finding 
nurturing adults who can provide those families is a big part 
of their mission.
“The Rose Festival has chosen this venerable organization 
as our Official Charity this year, because so much of what 
they do resonates through our events and programs,” says 
Rose Festival’s Chief Operating Officer Marilyn Clint. “In this 
day and age of connectivity, it’s tragic that so many kids are 
disconnected from the positive influence an adult can have in 
their lives.”

“We hope when festival-goers hear about Boys & Girls Aid’s 
mission and see their participation in our events, it will spark 
a desire to learn more about foster parenting. Hopefully it will 
influence people to support this great organization along with 
the foster parents in their neighborhoods — and maybe even to 
consider adding a foster child to their lives,” Clint adds.
Groups representing Boys & Girls Aid will participate in this 
year’s Junior Parade and Grand Floral Walk. And one of the new 
mini-floats in this year’s Grand Floral Parade will be dedicated 
to Boys & Girls Aid.
“It means so much to see an organization with a history as 
rich as the Portland Rose Festival, support children in foster 
care,” says Suzan L. Huntington, Ed.D. President & CEO of Boys 
& Girls Aid. “We hope that through this partnership we can 
raise awareness for the foster children in our communities who 
desperately need and deserve a meaningful adult in their lives.”
Unique because of its history, experience, and vision, Boys & 
Girls Aid continues to take the lead in providing innovative 
programs for children and families in Oregon. The Portland Rose 
Festival Foundation is proud to recognize this great organization 
as its 2015 Official Charity.

Get tickets for the second annual WinCo Foods Portland Open from 
August 27 to 30 at Pumpkin Ridge Golf Club, a Rose Festival Sanctioned 
Event.  This is a great opportunity to see top golfers compete for their 
PGA Tour cards. The best part is 100% of ticket sales go toward local 
charities through the Nabisco Tickets Fore Charity program, like the 
Portland Rose Festival Foundation. Buy your tickets today and donate 
to Portland’s Official Festival, which hosts parades, concerts and many 
exciting events that bring fun and good times for the public to enjoy 
yearly. For tickets and information visit RoseFestival.org.

WinCo Foods 
Portland Open



               
 
FOR RELEASE       CONTACT 
Wednesday, March 25, 2015      Rich Jarvis 503 227 2681 
 

ROSE FESTIVAL ADOPTS BOYS & GIRLS AID AS 2015 OFFICIAL CHARITY 
"Boys & Girls Aid Finds Families for Children in Foster Care.” 

 
 PORTLAND, Ore. - The Portland Rose Festival Foundation has made Boys & Girls Aid its official 
charity for 2015. Strongly supporting the belief that "every child deserves a family," the Rose Festival 
recognizes that not every child has a family -- so the festival will dedicate this season to helping draw 
attention to the need to connect those children with caring adults who will allow them to thrive. 
 "It means so much to see an organization with a history as rich as the Portland Rose Festival, 
support children in foster care," said Suzan L. Huntington, Ed.D. President & CEO. "We hope that through 
this partnership we can raise awareness for the foster children in our communities who desperately need 
and deserve a meaningful adult in their lives." 
 For 130 years, Boys & Girls Aid has improved the lives of children on a daily basis. When Boys & 
Girls Aid was founded in 1885, the founders believed that children deserved better than the harms and 
dangers of abusive and neglectful parents. While the approach and practices have changed, the core 
mission has not. And it will not until all children are given a fair chance at success. Until that day, Boys & 
Girls Aid will not stop looking for a solution to the challenges faced by Oregon's abused and neglected 
children. 
 "The Rose Festival is proud to partner with an organization as dedicated and venerable as Boys 
& Girls Aid, who have been positively impacting children's lives for 130 years," said Portland Rose 
Festival Chief Operating Officer, Marilyn Clint. "We hope to help highlight the mission of identifying and 
supporting foster families in Oregon." 
 To help draw attention to the Foster Family mission of the Boys & Girls Aid, the Rose Festival will 
feature entries in the Fred Meyer Junior Parade and the Spirit Mountain Casino Grand Floral Parade, as 
well as hosting a special foster family appreciation day at CityFair. The Oregonian -- longtime festival 
supporter -- will sponsor a Boys & Girls Aid walking group in this year's Bank of the West Grand Floral 
Walk. 
 The Portland Rose Festival has made Portland, Oregon a better place to live and visit for 107 
years. As Portland's Official Festival, The Rose Festival attracts over one million people to the Pacific 
Northwest every year. By sharing community pride, the Rose Festival provides Portland with fun and 
entertainment for all ages and generates more than $75 million for the region's economy and local 
businesses.  
 The Rose Festival Foundation is a non-profit that serves the community by providing families with 
events and programs that promote the arts, education and volunteerism. We value environmental 
responsibility, cultural diversity, patriotism and our floral heritage. 
 The Rose Festival Foundation is a non-profit that serves the community by providing 
families with events and programs that promote the arts, education and volunteerism. We value 
environmental responsibility, cultural diversity, patriotism and our floral heritage. 
 

# # # 



http://www.rosefestival.org/official-charity 
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