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Introduction/Background of Main Event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and 
programs while celebrating the spirit and legacy of the Indianapolis 500 and fostering posi-
tive impact on the city of Indianapolis and state of Indiana. 

Each year hundreds of thousands of people from around the world embrace the month of May 
in Indianapolis. Last year alone, more than 500,000 people attended nearly 50 events and 
programs produced by the 500 Festival. The 500 Festival celebrates the spirit and legacy of 
the largest single-day sporting event in the world, the Indianapolis 500. Enriching the lives of 
Hoosiers and visitors, 500 Festival events which are mostly free and produced largely by 
volunteers also enhance the image of Indianapolis and Indiana by showcasing the city and 
state’s cultural, educational and social benefits to the world.

Indianapolis is largely defined by the historic Indianapolis 500 and the grand community 
festival that surrounds it. With nearly 50 annual events and programs that impact half a 
million people each year, the 500 Festival fuels the entire magical month of May. With a wide 
variety of programs and events – many of which are free - the 500 Festival makes the month 
of May relevant to all citizens of Indiana. Our mission to enrich lives and positively impact 
our community is wholly inclusive and applies to anyone. 

What started with some forward-thinking civic leaders wanting to incorporate a parade to 
kickoff race weekend in Indianapolis, has evolved over the years leading to new traditions and 
added economic impact, further enhancing the benefits of being home to the Indianapolis 
Motor Speedway. While our programs and events promote healthy living and community 
pride, they also have an economic impact on Indianapolis each year. A recent economic 
impact study revealed that each year, 500 Festival events generate $19.7 million in financial 
impact, including $5.5 million of direct spending by out-of-area visitors. With the 500 
Festival producing reoccurring events in Indianapolis since 1957, the overall economic 
benefit to the city since its inception is estimated to be more than $350 million. Based on 
current growth rates, the impact of the 500 Festival is likely to be greater than $210 million 
in this decade (2010-2020) alone. 

In addition to measurements of economic impact in terms of dollars, the 500 Festival in 
2013 created an estimated 215 jobs (15 directly by the organization, 62 from payments to 
vendors and contractors and 138 as a result of visitor spending). Furthermore, the 500 
Festival organization and events generated an estimated $950,000 in additional state and 
local taxes in 2013.

Description and Purpose/Objective of Outreach Program
The 500 Festival Princess Program celebrates Indiana’s most civic-minded, poised, academi-
cally driven young women. Each year, 33 college-aged women are selected as 500 Festival 
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Princesses and serve as ambassadors of the 500 Festival, their hometowns, and their 
colleges/universities. Serving as a 500 Festival Princess provides young women with 
once-in-a-life-time experiences and countless opportunities for leadership, community 
service, and professional development.

The 500 Festival Princess Program plays a critical role in the execution of the 500 Festival’s 
mission to produce life-enriching events and programs while celebrating the spirit and legacy 
of the Indianapolis 500 and fostering positive impact on the city of Indianapolis and state of 
Indiana.

The objective of the 500 Festival Princess Program is to provide Indiana’s young women with 
a life-enriching experience through opportunities in leadership, networking, and service while 
expanding the celebration surrounding the Indy 500 to the entire state of Indiana. 
 
In the months leading up to May, the 33 Princesses were attended and volunteered at all 
500 Festival events – from networking opportunities through our Corporate Member Program, 
to staffing a water station at the Mini-Marathon. Serving as ambassadors of the spirit of the 
Month of May, 500 Festival Princesses also completed many appearances. Because of the 
nature of their role within the community and state, the 33 ambassadors serve as positive 
role models for Indiana’s youth, highlighting the importance of volunteerism, academics and 
practicing their poise. Finally, 500 Festival Princesses are also required to organize and 
complete at least four outreach appearances on behalf of the 500 Festival, including visits to 
hospitals, schools and various youth programs. 

The 500 Festival also invested in the future of each Princess. Each 500 Festival Princess 
participated in the program’s personal and professional development initiative, further 
empowering participants to make a profound impact within their community and the state of 
Indiana. Finally, each 500 Festival Princess received a $1,000 scholarship to assist with 
educational expenses.  

Target Audience/Number of Participants
To be eligible for the 500 Festival Princess Program, applicants must be between the ages of 
18 and 23, single and legal residents of Indiana. Candidates must also be full-time under-
graduate students in a fully-accredited Indiana college or university and maintain a cumula-
tive grade point average of at least 3.0 on a 4.0 scale.

Because there are 33 drivers, the number 33 plays a very special role in the legacy of the 
Indianapolis 500. The 500 Festival celebrates the legacy of the number 33 by selecting 33 
500 Festival Princesses, who are paired up with the 33 members of our Board of Directors. 
Because of our distinctly large field of ambassadors, we’re able to maximize the impact and 
communities impacted by our outreach ambassadors. 

This year’s 500 Festival Princesses represented 9 Indiana colleges and universities and 29 

cities and towns across the state. Applicants and the selected 500 Festival Princesses represented 
a variety of social and economic backgrounds, including young women who were the first in their 
family to attend college and others who had been adopted from foreign countries. The young 
women were selected from more than 200 applicants based on communication skills, poise, 
academic performance and civic involvement.

Impact program has had on the community
Since 1959, the 500 Festival Princess Program has played an integral role in the execution of the 
500 Festival’s mission. Over the past 56 years, more than 1,800 women from throughout Indiana 
have experienced the honor of being selected as a 500 Festival Princess. 

500 Festival Princesses serve as ambassadors of the 500 Festival, the Indianapolis 500 and their 
hometowns. Princesses attend and volunteer at various 500 Festival events throughout the entire 
year. Most importantly, each 500 Festival Princess is required to conduct four statewide community 
outreach appearances, however many Princesses elect to conduct additional appearances beyond 
the required four. 

A few of this year’s community outreach appearances include: visits to elementary and high schools 
around Indiana, visit to Riley Children’s Hospital, senior communities, Coburn Place Domestic 
Violence Shelter, Higher Ground Substance Abuse Recovery Program, and multiple visits with Girl 
Scout troops and 4-H clubs around the state. In 2015, 500 Festival Princesses conducted more 
than 225 outreaches across Indiana, impacting more than 45,000 people. Appearances are also a 
portion of the Princesses’ statewide outreach initiative. These appearances include: Indiana Pacers 
basketball games, Indianapolis Indians baseball games, St. Patrick’s Day Parade in Indianapolis 
and the American Senior Village Parade in Speedway, Indiana.

The Program is not only highlighting Indiana’s best and brightest college aged women, it’s making a 
positive impact within the community. From March – May 2015, 500 Festival Princesses volun-
teered more than 7,000 hours (an average of 8.6 days per Princess). For example, Princesses 
volunteered their time at the 500 Festival & Indianapolis 500 Education Program, presented by IU 
Health. They were present at 9 different field trips to the Indianapolis Motor Speedway that are 
offered for Indiana schools for free through the 500 Festival. It’s great to see how much young 
children look up to the Princesses and how these ambassadors can help educate the next genera-
tion of Hoosiers on the significant impact of motor sports in Indiana as well as the 500 Festival. 

Beyond what the 500 Festival Princesses gave to the community, the 500 Festival is proud to give 
opportunities for growth to the Princesses. We provided each Princess with the resources and 
relationships to improve their lives upon graduation. Princesses were paired with 500 Festival 
Board members, leaders within Indiana’s business community. These Board Members served as 
mentors to their Princess, often helping that young woman make professional connections during 
her time as a Princess and beyond. In addition, 500 Festival Princesses participated in the 
program’s personal and professional development program, which discussed topics like personality 

assessments, executive presence, resume critique and professional writing workshop, how to 
network, personal branding and social media presence and personal finance. Finally, each 500 
Festival Princess was provided with a $1,000 scholarship to help with the costs associated with 
education expenses. 

Tie-In of Program to the Main Event
The mission of the 500 Festival is to produce life-enriching events and programs while celebrating 
the spirit and legacy of the Indianapolis 500 and fostering positive impact on the city of Indianapo-
lis and state of Indiana. The Princess Program embraces the mission of the 500 Festival in a 
variety of ways. 

Through the many community outreach opportunities, 500 Festival Princesses are able to educate 
Indiana citizens on the important role the Indianapolis 500 plays within our state. Princesses are 
also able to volunteer their time within the community, on behalf of the 500 Festival, to help 
improve the quality of life for others, while also bringing the Indianapolis 500 celebration to 
various towns around the state. 

During their orientation, 500 Festival Princesses are instructed to cover topics that fully support 
the mission of the 500 Festival, while educating the audience on the history and legacy of the 
Indianapolis 500:
• What is the 500 Festival?
• What’s new and exciting at the 500 Festival
• An overview of the 2015 theme, Celebrating the Stories of May
• 2015 500 Festival and Indianapolis 500 Calendar of Events
• How to participate in 500 Festival programs and events
• How to become a 500 Festival Volunteer 
• An overview of the 500 Festival Princess Program 
• The importance of education and community involvement 
• Question and answers with the audience

Additionally, each Princess was supplied with a copy of the curriculum for the 500 Festival and 
Indianapolis 500 Education Program, presented by IU Health. The Princesses used this for ideas 
and inspiration as they planned their outreaches tailored to a younger audience. Using this 
approved curriculum maintains the integrity of the 500 Festival mission.

Each 500 Festival Princess participated in the program’s personal and professional development 
initiative, further empowering participants to make a profound impact within their community and 
the state of Indiana.

Because they spend a good deal of time together in the months leading up to May, 500 Festival 
Princesses form friendships with each other—many that last a lifetime.  Because the Princesses 
are selected from the best of the best, these friendships often lead to long-term success whether in 

a business setting or within civic organizations. Camaraderie amongst the Princesses is vital to the 
success of the Program. Thirty-three college women from different colleges and universities, as well 
as different cities and towns across the state, lend itself to diversity among the participants. The 
Princesses learn from each other and grow closer as a group, which helps to foster impact on their 
statewide outreaches.

Duration of the Program (start to finish) and years the program has been part of event
The 500 Festival Princess Program was established in 1959. Over the past 56 years, more than 
1,800 women from throughout Indiana have experienced the honor of being selected as a 500 
Festival Princess. 

Each of the 33 500 Festival Princesses for the 2015 event season will hold her title for one year, 
February 2015 – February 2016. 500 Festival Princesses participate in statewide community 
outreach programs, 500 Festival events and have a presence at various Indianapolis Motor Speed-
way functions, including the pre-race ceremonies and Victory Circle celebration for the Indianapolis 
500.

2015 Timeline:
August 2014: 500 Festival Princess Program application process opens
January 9, 2015: 500 Festival Princess Program application process closes 
January 24, 2015: Round #1 of Princess Program interviews is conducted with all applicants that 
meet the eligibility requirements 
February 7, 2015: Round #2 of Princess Program interviews is conducted with the top 66 appli-
cants 
February 9, 2015: The 33 selected 500 Festival Princesses are notified of their selection 

Overall Revenue/Expenses
The Princess Program is not a revenue-generating program of the 500 Festival. However, a new 
expense for 2015 was the addition of $1,000 educational scholarships provided to each Princess. 

Description of Sponsor Involvement 
G. Thrapp Jewelers is a proud sponsor of the 500 Festival Princess Program. The company has 
served as a sponsor of the 500 Festival Princess Program for more than 20 years. G. Thrapp Jewel-
ers is actively involved with the Princess Program. Executives often serve as judges for Princess 
selection. The company also hosts a reception for 500 Festival Princesses. 

Additional support of the program is provided by: Indianapolis Motor Speedway, Vera Bradley, The 
Sanctuary on Penn, retro 101, Macy’s, and the 500 Festival Foundation. Scholarships for the 500 
Festival Princesses were made possible in part by Marlyne Sexton, an Indianapolis philanthropist 
and president of The Sexton Companies.

Overall effectiveness/Success of the program
The 500 Festival Princess Program is one of the longest-standing programs in our organization. 
Since 1959, the Festival has chosen 33 young women to serve as ambassadors for the 500 Festival 
and the Indianapolis 500. To date, the program has impacted more than 1,800 of Indiana’s bright-
est young women, many of whom use the tools gained during the Princess Program to become 
business and civic leaders within their community. 

In 2015, 500 Festival Princesses conducted more than 225 community outreach programs, 
impacting more than 49,000 individuals. With 500 Festival Princesses from communities at the 
northernmost and southernmost corners of Indiana, this program has enabled the 500 Festival to 
expand our mission to all corners of our state. Furthermore, 500 Festival Princesses volunteered 
more than 7,000 hours. There’s no doubt that volume of volunteer time has impacted our state for 
the better. 

The personal and professional development curriculum offered through the 500 Festival enabled 
Princesses to develop the tools and relationships necessary to make a profound impact upon their 
community – immediately. Because of the relationships that are created during a young woman’s 
time as a 500 Festival Princess, the program’s impact resonates beyond her year as a Princess. 
Princesses use the skills and relationships that are obtained through the program in their personal 
and professional lives. Many 500 Festival Princesses go on to obtain internships and jobs through 
relationships that were made with the Board member they were paired with. In addition, 500 
Festival Princesses go on to participate in various 500 Festival events, including the Mini-Marathon 
and intern program, and two have gone on to be employed by the 500 Festival. 
  
Supporting Question
What did you do to update/change this program from the year before? Were your updates/changes 
successful? Please provide measurable results and examples.

With a rich history spanning 56 years, the 500 Festival Princess Program has needed to evolve over 
the years to ensure that the program remains relevant but also provides the best experience possi-
ble. Key updates/enhancements for the 2015 event season include: 

Enhanced Professional Development: This has been a year of tremendous change for the Princess 
Program. We increased our investment of time and resources to help develop these young women 
into Indiana’s next generation of great leaders. We provided Princesses with tools to help them 
succeed, post-Princess Program and post-graduation, and help make them valuable citizens within 
their community. 
• 500 Festival Princesses completed more than 450 hours of personal and professional 
development. Included in those hours were eight personal/professional development discussions 
with influential business and civic leaders from around the state (many of whom were former 500 
Festival Princesses). Participating Indiana companies included Choreo, Roche Diagnostics, Purdue 
University, BLASTmedia, IndyHub, and Regions Bank. These discussions took place from March 

2015 – May 2015. Topics included: 
o Professional/personal assesments
o Developing your executive presence 
o Resume critique and professional writing workshop 
o How to network
o Developing your personal brand and social media presence 
o Empowering each other as women 
o Personal finance and budgeting
• To reinforce the personal and professional development discussions, each 500 Festival 
Princess received a copy of the book “Lean In” by Sheryl Sandberg to encourage them to lean in to 
their careers and passions

Scholarship: To ensure that 500 Festival Princesses remain an inspiration for Indiana youth and 
reflect the importance of education, several enhancements were made to the program. 
• New for 2015, each 500 Festival Princess received a $1,000 scholarship. These scholar-
ships were made possible in part by a generous donation of a former 500 Festival board member. 
The 500 Festival Queen received an additional $1,500 scholarship. In total, the 500 Festival 
awarded $34,500 in scholarships, up from $2,500 in 2014.  
• Increase in minimum GPA requirement. We increased the minimum GPA from 2.8 to 3.0. 

Selection: To ensure that we are selecting 500 Festival Princesses that are true representations of 
the best of the state of Indiana, and add unique perspectives, we focused on diversifying the 
selection process. 
• Increased variety in judges. Out of the 30 judges for 1st round interviews, 19 had never 
judged 500 Festival Princess selection before. This increased variety brought in a fresh, new 
perspective to selections while also introducing many established professionals to the 500 Festival 
Princess Program. 
• When recruiting judges, we made a conscious effort to branch out to different industry 
sectors/career backgrounds. This brought many unique perspectives to the judging process. New 
industries represented by judges included:
o Medical sales
o Pharmacist
o Journalist
o Anesthesiologist
o School Psychiatrist
• New character-defining scoring rubric for the interview process. By introducing this, it 
enabled us to reinforce the important characteristics that the program was focusing on for 2015. 
o Scored applicants in 6 categories—Authenticity, communication skills, character, poise and 
professionalism, service to others and overall impression



Introduction/Background of Main Event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and 
programs while celebrating the spirit and legacy of the Indianapolis 500 and fostering posi-
tive impact on the city of Indianapolis and state of Indiana. 

Each year hundreds of thousands of people from around the world embrace the month of May 
in Indianapolis. Last year alone, more than 500,000 people attended nearly 50 events and 
programs produced by the 500 Festival. The 500 Festival celebrates the spirit and legacy of 
the largest single-day sporting event in the world, the Indianapolis 500. Enriching the lives of 
Hoosiers and visitors, 500 Festival events which are mostly free and produced largely by 
volunteers also enhance the image of Indianapolis and Indiana by showcasing the city and 
state’s cultural, educational and social benefits to the world.

Indianapolis is largely defined by the historic Indianapolis 500 and the grand community 
festival that surrounds it. With nearly 50 annual events and programs that impact half a 
million people each year, the 500 Festival fuels the entire magical month of May. With a wide 
variety of programs and events – many of which are free - the 500 Festival makes the month 
of May relevant to all citizens of Indiana. Our mission to enrich lives and positively impact 
our community is wholly inclusive and applies to anyone. 

What started with some forward-thinking civic leaders wanting to incorporate a parade to 
kickoff race weekend in Indianapolis, has evolved over the years leading to new traditions and 
added economic impact, further enhancing the benefits of being home to the Indianapolis 
Motor Speedway. While our programs and events promote healthy living and community 
pride, they also have an economic impact on Indianapolis each year. A recent economic 
impact study revealed that each year, 500 Festival events generate $19.7 million in financial 
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in this decade (2010-2020) alone. 

In addition to measurements of economic impact in terms of dollars, the 500 Festival in 
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vendors and contractors and 138 as a result of visitor spending). Furthermore, the 500 
Festival organization and events generated an estimated $950,000 in additional state and 
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Description and Purpose/Objective of Outreach Program
The 500 Festival Princess Program celebrates Indiana’s most civic-minded, poised, academi-
cally driven young women. Each year, 33 college-aged women are selected as 500 Festival 

Princesses and serve as ambassadors of the 500 Festival, their hometowns, and their 
colleges/universities. Serving as a 500 Festival Princess provides young women with 
once-in-a-life-time experiences and countless opportunities for leadership, community 
service, and professional development.

The 500 Festival Princess Program plays a critical role in the execution of the 500 Festival’s 
mission to produce life-enriching events and programs while celebrating the spirit and legacy 
of the Indianapolis 500 and fostering positive impact on the city of Indianapolis and state of 
Indiana.

The objective of the 500 Festival Princess Program is to provide Indiana’s young women with 
a life-enriching experience through opportunities in leadership, networking, and service while 
expanding the celebration surrounding the Indy 500 to the entire state of Indiana. 
 
In the months leading up to May, the 33 Princesses were attended and volunteered at all 
500 Festival events – from networking opportunities through our Corporate Member Program, 
to staffing a water station at the Mini-Marathon. Serving as ambassadors of the spirit of the 
Month of May, 500 Festival Princesses also completed many appearances. Because of the 
nature of their role within the community and state, the 33 ambassadors serve as positive 
role models for Indiana’s youth, highlighting the importance of volunteerism, academics and 
practicing their poise. Finally, 500 Festival Princesses are also required to organize and 
complete at least four outreach appearances on behalf of the 500 Festival, including visits to 
hospitals, schools and various youth programs. 

The 500 Festival also invested in the future of each Princess. Each 500 Festival Princess 
participated in the program’s personal and professional development initiative, further 
empowering participants to make a profound impact within their community and the state of 
Indiana. Finally, each 500 Festival Princess received a $1,000 scholarship to assist with 
educational expenses.  

Target Audience/Number of Participants
To be eligible for the 500 Festival Princess Program, applicants must be between the ages of 
18 and 23, single and legal residents of Indiana. Candidates must also be full-time under-
graduate students in a fully-accredited Indiana college or university and maintain a cumula-
tive grade point average of at least 3.0 on a 4.0 scale.

Because there are 33 drivers, the number 33 plays a very special role in the legacy of the 
Indianapolis 500. The 500 Festival celebrates the legacy of the number 33 by selecting 33 
500 Festival Princesses, who are paired up with the 33 members of our Board of Directors. 
Because of our distinctly large field of ambassadors, we’re able to maximize the impact and 
communities impacted by our outreach ambassadors. 

This year’s 500 Festival Princesses represented 9 Indiana colleges and universities and 29 
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cities and towns across the state. Applicants and the selected 500 Festival Princesses represented 
a variety of social and economic backgrounds, including young women who were the first in their 
family to attend college and others who had been adopted from foreign countries. The young 
women were selected from more than 200 applicants based on communication skills, poise, 
academic performance and civic involvement.

Impact program has had on the community
Since 1959, the 500 Festival Princess Program has played an integral role in the execution of the 
500 Festival’s mission. Over the past 56 years, more than 1,800 women from throughout Indiana 
have experienced the honor of being selected as a 500 Festival Princess. 

500 Festival Princesses serve as ambassadors of the 500 Festival, the Indianapolis 500 and their 
hometowns. Princesses attend and volunteer at various 500 Festival events throughout the entire 
year. Most importantly, each 500 Festival Princess is required to conduct four statewide community 
outreach appearances, however many Princesses elect to conduct additional appearances beyond 
the required four. 

A few of this year’s community outreach appearances include: visits to elementary and high schools 
around Indiana, visit to Riley Children’s Hospital, senior communities, Coburn Place Domestic 
Violence Shelter, Higher Ground Substance Abuse Recovery Program, and multiple visits with Girl 
Scout troops and 4-H clubs around the state. In 2015, 500 Festival Princesses conducted more 
than 225 outreaches across Indiana, impacting more than 45,000 people. Appearances are also a 
portion of the Princesses’ statewide outreach initiative. These appearances include: Indiana Pacers 
basketball games, Indianapolis Indians baseball games, St. Patrick’s Day Parade in Indianapolis 
and the American Senior Village Parade in Speedway, Indiana.

The Program is not only highlighting Indiana’s best and brightest college aged women, it’s making a 
positive impact within the community. From March – May 2015, 500 Festival Princesses volun-
teered more than 7,000 hours (an average of 8.6 days per Princess). For example, Princesses 
volunteered their time at the 500 Festival & Indianapolis 500 Education Program, presented by IU 
Health. They were present at 9 different field trips to the Indianapolis Motor Speedway that are 
offered for Indiana schools for free through the 500 Festival. It’s great to see how much young 
children look up to the Princesses and how these ambassadors can help educate the next genera-
tion of Hoosiers on the significant impact of motor sports in Indiana as well as the 500 Festival. 

Beyond what the 500 Festival Princesses gave to the community, the 500 Festival is proud to give 
opportunities for growth to the Princesses. We provided each Princess with the resources and 
relationships to improve their lives upon graduation. Princesses were paired with 500 Festival 
Board members, leaders within Indiana’s business community. These Board Members served as 
mentors to their Princess, often helping that young woman make professional connections during 
her time as a Princess and beyond. In addition, 500 Festival Princesses participated in the 
program’s personal and professional development program, which discussed topics like personality 
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assessments, executive presence, resume critique and professional writing workshop, how to 
network, personal branding and social media presence and personal finance. Finally, each 500 
Festival Princess was provided with a $1,000 scholarship to help with the costs associated with 
education expenses. 

Tie-In of Program to the Main Event
The mission of the 500 Festival is to produce life-enriching events and programs while celebrating 
the spirit and legacy of the Indianapolis 500 and fostering positive impact on the city of Indianapo-
lis and state of Indiana. The Princess Program embraces the mission of the 500 Festival in a 
variety of ways. 

Through the many community outreach opportunities, 500 Festival Princesses are able to educate 
Indiana citizens on the important role the Indianapolis 500 plays within our state. Princesses are 
also able to volunteer their time within the community, on behalf of the 500 Festival, to help 
improve the quality of life for others, while also bringing the Indianapolis 500 celebration to 
various towns around the state. 

During their orientation, 500 Festival Princesses are instructed to cover topics that fully support 
the mission of the 500 Festival, while educating the audience on the history and legacy of the 
Indianapolis 500:
• What is the 500 Festival?
• What’s new and exciting at the 500 Festival
• An overview of the 2015 theme, Celebrating the Stories of May
• 2015 500 Festival and Indianapolis 500 Calendar of Events
• How to participate in 500 Festival programs and events
• How to become a 500 Festival Volunteer 
• An overview of the 500 Festival Princess Program 
• The importance of education and community involvement 
• Question and answers with the audience

Additionally, each Princess was supplied with a copy of the curriculum for the 500 Festival and 
Indianapolis 500 Education Program, presented by IU Health. The Princesses used this for ideas 
and inspiration as they planned their outreaches tailored to a younger audience. Using this 
approved curriculum maintains the integrity of the 500 Festival mission.

Each 500 Festival Princess participated in the program’s personal and professional development 
initiative, further empowering participants to make a profound impact within their community and 
the state of Indiana.

Because they spend a good deal of time together in the months leading up to May, 500 Festival 
Princesses form friendships with each other—many that last a lifetime.  Because the Princesses 
are selected from the best of the best, these friendships often lead to long-term success whether in 

a business setting or within civic organizations. Camaraderie amongst the Princesses is vital to the 
success of the Program. Thirty-three college women from different colleges and universities, as well 
as different cities and towns across the state, lend itself to diversity among the participants. The 
Princesses learn from each other and grow closer as a group, which helps to foster impact on their 
statewide outreaches.

Duration of the Program (start to finish) and years the program has been part of event
The 500 Festival Princess Program was established in 1959. Over the past 56 years, more than 
1,800 women from throughout Indiana have experienced the honor of being selected as a 500 
Festival Princess. 

Each of the 33 500 Festival Princesses for the 2015 event season will hold her title for one year, 
February 2015 – February 2016. 500 Festival Princesses participate in statewide community 
outreach programs, 500 Festival events and have a presence at various Indianapolis Motor Speed-
way functions, including the pre-race ceremonies and Victory Circle celebration for the Indianapolis 
500.

2015 Timeline:
August 2014: 500 Festival Princess Program application process opens
January 9, 2015: 500 Festival Princess Program application process closes 
January 24, 2015: Round #1 of Princess Program interviews is conducted with all applicants that 
meet the eligibility requirements 
February 7, 2015: Round #2 of Princess Program interviews is conducted with the top 66 appli-
cants 
February 9, 2015: The 33 selected 500 Festival Princesses are notified of their selection 

Overall Revenue/Expenses
The Princess Program is not a revenue-generating program of the 500 Festival. However, a new 
expense for 2015 was the addition of $1,000 educational scholarships provided to each Princess. 

Description of Sponsor Involvement 
G. Thrapp Jewelers is a proud sponsor of the 500 Festival Princess Program. The company has 
served as a sponsor of the 500 Festival Princess Program for more than 20 years. G. Thrapp Jewel-
ers is actively involved with the Princess Program. Executives often serve as judges for Princess 
selection. The company also hosts a reception for 500 Festival Princesses. 

Additional support of the program is provided by: Indianapolis Motor Speedway, Vera Bradley, The 
Sanctuary on Penn, retro 101, Macy’s, and the 500 Festival Foundation. Scholarships for the 500 
Festival Princesses were made possible in part by Marlyne Sexton, an Indianapolis philanthropist 
and president of The Sexton Companies.

Overall effectiveness/Success of the program
The 500 Festival Princess Program is one of the longest-standing programs in our organization. 
Since 1959, the Festival has chosen 33 young women to serve as ambassadors for the 500 Festival 
and the Indianapolis 500. To date, the program has impacted more than 1,800 of Indiana’s bright-
est young women, many of whom use the tools gained during the Princess Program to become 
business and civic leaders within their community. 

In 2015, 500 Festival Princesses conducted more than 225 community outreach programs, 
impacting more than 49,000 individuals. With 500 Festival Princesses from communities at the 
northernmost and southernmost corners of Indiana, this program has enabled the 500 Festival to 
expand our mission to all corners of our state. Furthermore, 500 Festival Princesses volunteered 
more than 7,000 hours. There’s no doubt that volume of volunteer time has impacted our state for 
the better. 

The personal and professional development curriculum offered through the 500 Festival enabled 
Princesses to develop the tools and relationships necessary to make a profound impact upon their 
community – immediately. Because of the relationships that are created during a young woman’s 
time as a 500 Festival Princess, the program’s impact resonates beyond her year as a Princess. 
Princesses use the skills and relationships that are obtained through the program in their personal 
and professional lives. Many 500 Festival Princesses go on to obtain internships and jobs through 
relationships that were made with the Board member they were paired with. In addition, 500 
Festival Princesses go on to participate in various 500 Festival events, including the Mini-Marathon 
and intern program, and two have gone on to be employed by the 500 Festival. 
  
Supporting Question
What did you do to update/change this program from the year before? Were your updates/changes 
successful? Please provide measurable results and examples.

With a rich history spanning 56 years, the 500 Festival Princess Program has needed to evolve over 
the years to ensure that the program remains relevant but also provides the best experience possi-
ble. Key updates/enhancements for the 2015 event season include: 

Enhanced Professional Development: This has been a year of tremendous change for the Princess 
Program. We increased our investment of time and resources to help develop these young women 
into Indiana’s next generation of great leaders. We provided Princesses with tools to help them 
succeed, post-Princess Program and post-graduation, and help make them valuable citizens within 
their community. 
• 500 Festival Princesses completed more than 450 hours of personal and professional 
development. Included in those hours were eight personal/professional development discussions 
with influential business and civic leaders from around the state (many of whom were former 500 
Festival Princesses). Participating Indiana companies included Choreo, Roche Diagnostics, Purdue 
University, BLASTmedia, IndyHub, and Regions Bank. These discussions took place from March 

2015 – May 2015. Topics included: 
o Professional/personal assesments
o Developing your executive presence 
o Resume critique and professional writing workshop 
o How to network
o Developing your personal brand and social media presence 
o Empowering each other as women 
o Personal finance and budgeting
• To reinforce the personal and professional development discussions, each 500 Festival 
Princess received a copy of the book “Lean In” by Sheryl Sandberg to encourage them to lean in to 
their careers and passions

Scholarship: To ensure that 500 Festival Princesses remain an inspiration for Indiana youth and 
reflect the importance of education, several enhancements were made to the program. 
• New for 2015, each 500 Festival Princess received a $1,000 scholarship. These scholar-
ships were made possible in part by a generous donation of a former 500 Festival board member. 
The 500 Festival Queen received an additional $1,500 scholarship. In total, the 500 Festival 
awarded $34,500 in scholarships, up from $2,500 in 2014.  
• Increase in minimum GPA requirement. We increased the minimum GPA from 2.8 to 3.0. 

Selection: To ensure that we are selecting 500 Festival Princesses that are true representations of 
the best of the state of Indiana, and add unique perspectives, we focused on diversifying the 
selection process. 
• Increased variety in judges. Out of the 30 judges for 1st round interviews, 19 had never 
judged 500 Festival Princess selection before. This increased variety brought in a fresh, new 
perspective to selections while also introducing many established professionals to the 500 Festival 
Princess Program. 
• When recruiting judges, we made a conscious effort to branch out to different industry 
sectors/career backgrounds. This brought many unique perspectives to the judging process. New 
industries represented by judges included:
o Medical sales
o Pharmacist
o Journalist
o Anesthesiologist
o School Psychiatrist
• New character-defining scoring rubric for the interview process. By introducing this, it 
enabled us to reinforce the important characteristics that the program was focusing on for 2015. 
o Scored applicants in 6 categories—Authenticity, communication skills, character, poise and 
professionalism, service to others and overall impression



Introduction/Background of Main Event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and 
programs while celebrating the spirit and legacy of the Indianapolis 500 and fostering posi-
tive impact on the city of Indianapolis and state of Indiana. 

Each year hundreds of thousands of people from around the world embrace the month of May 
in Indianapolis. Last year alone, more than 500,000 people attended nearly 50 events and 
programs produced by the 500 Festival. The 500 Festival celebrates the spirit and legacy of 
the largest single-day sporting event in the world, the Indianapolis 500. Enriching the lives of 
Hoosiers and visitors, 500 Festival events which are mostly free and produced largely by 
volunteers also enhance the image of Indianapolis and Indiana by showcasing the city and 
state’s cultural, educational and social benefits to the world.

Indianapolis is largely defined by the historic Indianapolis 500 and the grand community 
festival that surrounds it. With nearly 50 annual events and programs that impact half a 
million people each year, the 500 Festival fuels the entire magical month of May. With a wide 
variety of programs and events – many of which are free - the 500 Festival makes the month 
of May relevant to all citizens of Indiana. Our mission to enrich lives and positively impact 
our community is wholly inclusive and applies to anyone. 

What started with some forward-thinking civic leaders wanting to incorporate a parade to 
kickoff race weekend in Indianapolis, has evolved over the years leading to new traditions and 
added economic impact, further enhancing the benefits of being home to the Indianapolis 
Motor Speedway. While our programs and events promote healthy living and community 
pride, they also have an economic impact on Indianapolis each year. A recent economic 
impact study revealed that each year, 500 Festival events generate $19.7 million in financial 
impact, including $5.5 million of direct spending by out-of-area visitors. With the 500 
Festival producing reoccurring events in Indianapolis since 1957, the overall economic 
benefit to the city since its inception is estimated to be more than $350 million. Based on 
current growth rates, the impact of the 500 Festival is likely to be greater than $210 million 
in this decade (2010-2020) alone. 

In addition to measurements of economic impact in terms of dollars, the 500 Festival in 
2013 created an estimated 215 jobs (15 directly by the organization, 62 from payments to 
vendors and contractors and 138 as a result of visitor spending). Furthermore, the 500 
Festival organization and events generated an estimated $950,000 in additional state and 
local taxes in 2013.

Description and Purpose/Objective of Outreach Program
The 500 Festival Princess Program celebrates Indiana’s most civic-minded, poised, academi-
cally driven young women. Each year, 33 college-aged women are selected as 500 Festival 

Princesses and serve as ambassadors of the 500 Festival, their hometowns, and their 
colleges/universities. Serving as a 500 Festival Princess provides young women with 
once-in-a-life-time experiences and countless opportunities for leadership, community 
service, and professional development.

The 500 Festival Princess Program plays a critical role in the execution of the 500 Festival’s 
mission to produce life-enriching events and programs while celebrating the spirit and legacy 
of the Indianapolis 500 and fostering positive impact on the city of Indianapolis and state of 
Indiana.

The objective of the 500 Festival Princess Program is to provide Indiana’s young women with 
a life-enriching experience through opportunities in leadership, networking, and service while 
expanding the celebration surrounding the Indy 500 to the entire state of Indiana. 
 
In the months leading up to May, the 33 Princesses were attended and volunteered at all 
500 Festival events – from networking opportunities through our Corporate Member Program, 
to staffing a water station at the Mini-Marathon. Serving as ambassadors of the spirit of the 
Month of May, 500 Festival Princesses also completed many appearances. Because of the 
nature of their role within the community and state, the 33 ambassadors serve as positive 
role models for Indiana’s youth, highlighting the importance of volunteerism, academics and 
practicing their poise. Finally, 500 Festival Princesses are also required to organize and 
complete at least four outreach appearances on behalf of the 500 Festival, including visits to 
hospitals, schools and various youth programs. 

The 500 Festival also invested in the future of each Princess. Each 500 Festival Princess 
participated in the program’s personal and professional development initiative, further 
empowering participants to make a profound impact within their community and the state of 
Indiana. Finally, each 500 Festival Princess received a $1,000 scholarship to assist with 
educational expenses.  

Target Audience/Number of Participants
To be eligible for the 500 Festival Princess Program, applicants must be between the ages of 
18 and 23, single and legal residents of Indiana. Candidates must also be full-time under-
graduate students in a fully-accredited Indiana college or university and maintain a cumula-
tive grade point average of at least 3.0 on a 4.0 scale.

Because there are 33 drivers, the number 33 plays a very special role in the legacy of the 
Indianapolis 500. The 500 Festival celebrates the legacy of the number 33 by selecting 33 
500 Festival Princesses, who are paired up with the 33 members of our Board of Directors. 
Because of our distinctly large field of ambassadors, we’re able to maximize the impact and 
communities impacted by our outreach ambassadors. 

This year’s 500 Festival Princesses represented 9 Indiana colleges and universities and 29 

cities and towns across the state. Applicants and the selected 500 Festival Princesses represented 
a variety of social and economic backgrounds, including young women who were the first in their 
family to attend college and others who had been adopted from foreign countries. The young 
women were selected from more than 200 applicants based on communication skills, poise, 
academic performance and civic involvement.

Impact program has had on the community
Since 1959, the 500 Festival Princess Program has played an integral role in the execution of the 
500 Festival’s mission. Over the past 56 years, more than 1,800 women from throughout Indiana 
have experienced the honor of being selected as a 500 Festival Princess. 

500 Festival Princesses serve as ambassadors of the 500 Festival, the Indianapolis 500 and their 
hometowns. Princesses attend and volunteer at various 500 Festival events throughout the entire 
year. Most importantly, each 500 Festival Princess is required to conduct four statewide community 
outreach appearances, however many Princesses elect to conduct additional appearances beyond 
the required four. 

A few of this year’s community outreach appearances include: visits to elementary and high schools 
around Indiana, visit to Riley Children’s Hospital, senior communities, Coburn Place Domestic 
Violence Shelter, Higher Ground Substance Abuse Recovery Program, and multiple visits with Girl 
Scout troops and 4-H clubs around the state. In 2015, 500 Festival Princesses conducted more 
than 225 outreaches across Indiana, impacting more than 45,000 people. Appearances are also a 
portion of the Princesses’ statewide outreach initiative. These appearances include: Indiana Pacers 
basketball games, Indianapolis Indians baseball games, St. Patrick’s Day Parade in Indianapolis 
and the American Senior Village Parade in Speedway, Indiana.

The Program is not only highlighting Indiana’s best and brightest college aged women, it’s making a 
positive impact within the community. From March – May 2015, 500 Festival Princesses volun-
teered more than 7,000 hours (an average of 8.6 days per Princess). For example, Princesses 
volunteered their time at the 500 Festival & Indianapolis 500 Education Program, presented by IU 
Health. They were present at 9 different field trips to the Indianapolis Motor Speedway that are 
offered for Indiana schools for free through the 500 Festival. It’s great to see how much young 
children look up to the Princesses and how these ambassadors can help educate the next genera-
tion of Hoosiers on the significant impact of motor sports in Indiana as well as the 500 Festival. 

Beyond what the 500 Festival Princesses gave to the community, the 500 Festival is proud to give 
opportunities for growth to the Princesses. We provided each Princess with the resources and 
relationships to improve their lives upon graduation. Princesses were paired with 500 Festival 
Board members, leaders within Indiana’s business community. These Board Members served as 
mentors to their Princess, often helping that young woman make professional connections during 
her time as a Princess and beyond. In addition, 500 Festival Princesses participated in the 
program’s personal and professional development program, which discussed topics like personality 
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assessments, executive presence, resume critique and professional writing workshop, how to 
network, personal branding and social media presence and personal finance. Finally, each 500 
Festival Princess was provided with a $1,000 scholarship to help with the costs associated with 
education expenses. 

Tie-In of Program to the Main Event
The mission of the 500 Festival is to produce life-enriching events and programs while celebrating 
the spirit and legacy of the Indianapolis 500 and fostering positive impact on the city of Indianapo-
lis and state of Indiana. The Princess Program embraces the mission of the 500 Festival in a 
variety of ways. 

Through the many community outreach opportunities, 500 Festival Princesses are able to educate 
Indiana citizens on the important role the Indianapolis 500 plays within our state. Princesses are 
also able to volunteer their time within the community, on behalf of the 500 Festival, to help 
improve the quality of life for others, while also bringing the Indianapolis 500 celebration to 
various towns around the state. 

During their orientation, 500 Festival Princesses are instructed to cover topics that fully support 
the mission of the 500 Festival, while educating the audience on the history and legacy of the 
Indianapolis 500:
• What is the 500 Festival?
• What’s new and exciting at the 500 Festival
• An overview of the 2015 theme, Celebrating the Stories of May
• 2015 500 Festival and Indianapolis 500 Calendar of Events
• How to participate in 500 Festival programs and events
• How to become a 500 Festival Volunteer 
• An overview of the 500 Festival Princess Program 
• The importance of education and community involvement 
• Question and answers with the audience

Additionally, each Princess was supplied with a copy of the curriculum for the 500 Festival and 
Indianapolis 500 Education Program, presented by IU Health. The Princesses used this for ideas 
and inspiration as they planned their outreaches tailored to a younger audience. Using this 
approved curriculum maintains the integrity of the 500 Festival mission.

Each 500 Festival Princess participated in the program’s personal and professional development 
initiative, further empowering participants to make a profound impact within their community and 
the state of Indiana.

Because they spend a good deal of time together in the months leading up to May, 500 Festival 
Princesses form friendships with each other—many that last a lifetime.  Because the Princesses 
are selected from the best of the best, these friendships often lead to long-term success whether in 

a business setting or within civic organizations. Camaraderie amongst the Princesses is vital to the 
success of the Program. Thirty-three college women from different colleges and universities, as well 
as different cities and towns across the state, lend itself to diversity among the participants. The 
Princesses learn from each other and grow closer as a group, which helps to foster impact on their 
statewide outreaches.

Duration of the Program (start to finish) and years the program has been part of event
The 500 Festival Princess Program was established in 1959. Over the past 56 years, more than 
1,800 women from throughout Indiana have experienced the honor of being selected as a 500 
Festival Princess. 

Each of the 33 500 Festival Princesses for the 2015 event season will hold her title for one year, 
February 2015 – February 2016. 500 Festival Princesses participate in statewide community 
outreach programs, 500 Festival events and have a presence at various Indianapolis Motor Speed-
way functions, including the pre-race ceremonies and Victory Circle celebration for the Indianapolis 
500.

2015 Timeline:
August 2014: 500 Festival Princess Program application process opens
January 9, 2015: 500 Festival Princess Program application process closes 
January 24, 2015: Round #1 of Princess Program interviews is conducted with all applicants that 
meet the eligibility requirements 
February 7, 2015: Round #2 of Princess Program interviews is conducted with the top 66 appli-
cants 
February 9, 2015: The 33 selected 500 Festival Princesses are notified of their selection 

Overall Revenue/Expenses
The Princess Program is not a revenue-generating program of the 500 Festival. However, a new 
expense for 2015 was the addition of $1,000 educational scholarships provided to each Princess. 

Description of Sponsor Involvement 
G. Thrapp Jewelers is a proud sponsor of the 500 Festival Princess Program. The company has 
served as a sponsor of the 500 Festival Princess Program for more than 20 years. G. Thrapp Jewel-
ers is actively involved with the Princess Program. Executives often serve as judges for Princess 
selection. The company also hosts a reception for 500 Festival Princesses. 

Additional support of the program is provided by: Indianapolis Motor Speedway, Vera Bradley, The 
Sanctuary on Penn, retro 101, Macy’s, and the 500 Festival Foundation. Scholarships for the 500 
Festival Princesses were made possible in part by Marlyne Sexton, an Indianapolis philanthropist 
and president of The Sexton Companies.

Overall effectiveness/Success of the program
The 500 Festival Princess Program is one of the longest-standing programs in our organization. 
Since 1959, the Festival has chosen 33 young women to serve as ambassadors for the 500 Festival 
and the Indianapolis 500. To date, the program has impacted more than 1,800 of Indiana’s bright-
est young women, many of whom use the tools gained during the Princess Program to become 
business and civic leaders within their community. 

In 2015, 500 Festival Princesses conducted more than 225 community outreach programs, 
impacting more than 49,000 individuals. With 500 Festival Princesses from communities at the 
northernmost and southernmost corners of Indiana, this program has enabled the 500 Festival to 
expand our mission to all corners of our state. Furthermore, 500 Festival Princesses volunteered 
more than 7,000 hours. There’s no doubt that volume of volunteer time has impacted our state for 
the better. 

The personal and professional development curriculum offered through the 500 Festival enabled 
Princesses to develop the tools and relationships necessary to make a profound impact upon their 
community – immediately. Because of the relationships that are created during a young woman’s 
time as a 500 Festival Princess, the program’s impact resonates beyond her year as a Princess. 
Princesses use the skills and relationships that are obtained through the program in their personal 
and professional lives. Many 500 Festival Princesses go on to obtain internships and jobs through 
relationships that were made with the Board member they were paired with. In addition, 500 
Festival Princesses go on to participate in various 500 Festival events, including the Mini-Marathon 
and intern program, and two have gone on to be employed by the 500 Festival. 
  
Supporting Question
What did you do to update/change this program from the year before? Were your updates/changes 
successful? Please provide measurable results and examples.

With a rich history spanning 56 years, the 500 Festival Princess Program has needed to evolve over 
the years to ensure that the program remains relevant but also provides the best experience possi-
ble. Key updates/enhancements for the 2015 event season include: 

Enhanced Professional Development: This has been a year of tremendous change for the Princess 
Program. We increased our investment of time and resources to help develop these young women 
into Indiana’s next generation of great leaders. We provided Princesses with tools to help them 
succeed, post-Princess Program and post-graduation, and help make them valuable citizens within 
their community. 
• 500 Festival Princesses completed more than 450 hours of personal and professional 
development. Included in those hours were eight personal/professional development discussions 
with influential business and civic leaders from around the state (many of whom were former 500 
Festival Princesses). Participating Indiana companies included Choreo, Roche Diagnostics, Purdue 
University, BLASTmedia, IndyHub, and Regions Bank. These discussions took place from March 

2015 – May 2015. Topics included: 
o Professional/personal assesments
o Developing your executive presence 
o Resume critique and professional writing workshop 
o How to network
o Developing your personal brand and social media presence 
o Empowering each other as women 
o Personal finance and budgeting
• To reinforce the personal and professional development discussions, each 500 Festival 
Princess received a copy of the book “Lean In” by Sheryl Sandberg to encourage them to lean in to 
their careers and passions

Scholarship: To ensure that 500 Festival Princesses remain an inspiration for Indiana youth and 
reflect the importance of education, several enhancements were made to the program. 
• New for 2015, each 500 Festival Princess received a $1,000 scholarship. These scholar-
ships were made possible in part by a generous donation of a former 500 Festival board member. 
The 500 Festival Queen received an additional $1,500 scholarship. In total, the 500 Festival 
awarded $34,500 in scholarships, up from $2,500 in 2014.  
• Increase in minimum GPA requirement. We increased the minimum GPA from 2.8 to 3.0. 

Selection: To ensure that we are selecting 500 Festival Princesses that are true representations of 
the best of the state of Indiana, and add unique perspectives, we focused on diversifying the 
selection process. 
• Increased variety in judges. Out of the 30 judges for 1st round interviews, 19 had never 
judged 500 Festival Princess selection before. This increased variety brought in a fresh, new 
perspective to selections while also introducing many established professionals to the 500 Festival 
Princess Program. 
• When recruiting judges, we made a conscious effort to branch out to different industry 
sectors/career backgrounds. This brought many unique perspectives to the judging process. New 
industries represented by judges included:
o Medical sales
o Pharmacist
o Journalist
o Anesthesiologist
o School Psychiatrist
• New character-defining scoring rubric for the interview process. By introducing this, it 
enabled us to reinforce the important characteristics that the program was focusing on for 2015. 
o Scored applicants in 6 categories—Authenticity, communication skills, character, poise and 
professionalism, service to others and overall impression



Introduction/Background of Main Event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and 
programs while celebrating the spirit and legacy of the Indianapolis 500 and fostering posi-
tive impact on the city of Indianapolis and state of Indiana. 

Each year hundreds of thousands of people from around the world embrace the month of May 
in Indianapolis. Last year alone, more than 500,000 people attended nearly 50 events and 
programs produced by the 500 Festival. The 500 Festival celebrates the spirit and legacy of 
the largest single-day sporting event in the world, the Indianapolis 500. Enriching the lives of 
Hoosiers and visitors, 500 Festival events which are mostly free and produced largely by 
volunteers also enhance the image of Indianapolis and Indiana by showcasing the city and 
state’s cultural, educational and social benefits to the world.

Indianapolis is largely defined by the historic Indianapolis 500 and the grand community 
festival that surrounds it. With nearly 50 annual events and programs that impact half a 
million people each year, the 500 Festival fuels the entire magical month of May. With a wide 
variety of programs and events – many of which are free - the 500 Festival makes the month 
of May relevant to all citizens of Indiana. Our mission to enrich lives and positively impact 
our community is wholly inclusive and applies to anyone. 

What started with some forward-thinking civic leaders wanting to incorporate a parade to 
kickoff race weekend in Indianapolis, has evolved over the years leading to new traditions and 
added economic impact, further enhancing the benefits of being home to the Indianapolis 
Motor Speedway. While our programs and events promote healthy living and community 
pride, they also have an economic impact on Indianapolis each year. A recent economic 
impact study revealed that each year, 500 Festival events generate $19.7 million in financial 
impact, including $5.5 million of direct spending by out-of-area visitors. With the 500 
Festival producing reoccurring events in Indianapolis since 1957, the overall economic 
benefit to the city since its inception is estimated to be more than $350 million. Based on 
current growth rates, the impact of the 500 Festival is likely to be greater than $210 million 
in this decade (2010-2020) alone. 

In addition to measurements of economic impact in terms of dollars, the 500 Festival in 
2013 created an estimated 215 jobs (15 directly by the organization, 62 from payments to 
vendors and contractors and 138 as a result of visitor spending). Furthermore, the 500 
Festival organization and events generated an estimated $950,000 in additional state and 
local taxes in 2013.

Description and Purpose/Objective of Outreach Program
The 500 Festival Princess Program celebrates Indiana’s most civic-minded, poised, academi-
cally driven young women. Each year, 33 college-aged women are selected as 500 Festival 

Princesses and serve as ambassadors of the 500 Festival, their hometowns, and their 
colleges/universities. Serving as a 500 Festival Princess provides young women with 
once-in-a-life-time experiences and countless opportunities for leadership, community 
service, and professional development.

The 500 Festival Princess Program plays a critical role in the execution of the 500 Festival’s 
mission to produce life-enriching events and programs while celebrating the spirit and legacy 
of the Indianapolis 500 and fostering positive impact on the city of Indianapolis and state of 
Indiana.

The objective of the 500 Festival Princess Program is to provide Indiana’s young women with 
a life-enriching experience through opportunities in leadership, networking, and service while 
expanding the celebration surrounding the Indy 500 to the entire state of Indiana. 
 
In the months leading up to May, the 33 Princesses were attended and volunteered at all 
500 Festival events – from networking opportunities through our Corporate Member Program, 
to staffing a water station at the Mini-Marathon. Serving as ambassadors of the spirit of the 
Month of May, 500 Festival Princesses also completed many appearances. Because of the 
nature of their role within the community and state, the 33 ambassadors serve as positive 
role models for Indiana’s youth, highlighting the importance of volunteerism, academics and 
practicing their poise. Finally, 500 Festival Princesses are also required to organize and 
complete at least four outreach appearances on behalf of the 500 Festival, including visits to 
hospitals, schools and various youth programs. 

The 500 Festival also invested in the future of each Princess. Each 500 Festival Princess 
participated in the program’s personal and professional development initiative, further 
empowering participants to make a profound impact within their community and the state of 
Indiana. Finally, each 500 Festival Princess received a $1,000 scholarship to assist with 
educational expenses.  

Target Audience/Number of Participants
To be eligible for the 500 Festival Princess Program, applicants must be between the ages of 
18 and 23, single and legal residents of Indiana. Candidates must also be full-time under-
graduate students in a fully-accredited Indiana college or university and maintain a cumula-
tive grade point average of at least 3.0 on a 4.0 scale.

Because there are 33 drivers, the number 33 plays a very special role in the legacy of the 
Indianapolis 500. The 500 Festival celebrates the legacy of the number 33 by selecting 33 
500 Festival Princesses, who are paired up with the 33 members of our Board of Directors. 
Because of our distinctly large field of ambassadors, we’re able to maximize the impact and 
communities impacted by our outreach ambassadors. 

This year’s 500 Festival Princesses represented 9 Indiana colleges and universities and 29 

cities and towns across the state. Applicants and the selected 500 Festival Princesses represented 
a variety of social and economic backgrounds, including young women who were the first in their 
family to attend college and others who had been adopted from foreign countries. The young 
women were selected from more than 200 applicants based on communication skills, poise, 
academic performance and civic involvement.

Impact program has had on the community
Since 1959, the 500 Festival Princess Program has played an integral role in the execution of the 
500 Festival’s mission. Over the past 56 years, more than 1,800 women from throughout Indiana 
have experienced the honor of being selected as a 500 Festival Princess. 

500 Festival Princesses serve as ambassadors of the 500 Festival, the Indianapolis 500 and their 
hometowns. Princesses attend and volunteer at various 500 Festival events throughout the entire 
year. Most importantly, each 500 Festival Princess is required to conduct four statewide community 
outreach appearances, however many Princesses elect to conduct additional appearances beyond 
the required four. 

A few of this year’s community outreach appearances include: visits to elementary and high schools 
around Indiana, visit to Riley Children’s Hospital, senior communities, Coburn Place Domestic 
Violence Shelter, Higher Ground Substance Abuse Recovery Program, and multiple visits with Girl 
Scout troops and 4-H clubs around the state. In 2015, 500 Festival Princesses conducted more 
than 225 outreaches across Indiana, impacting more than 45,000 people. Appearances are also a 
portion of the Princesses’ statewide outreach initiative. These appearances include: Indiana Pacers 
basketball games, Indianapolis Indians baseball games, St. Patrick’s Day Parade in Indianapolis 
and the American Senior Village Parade in Speedway, Indiana.

The Program is not only highlighting Indiana’s best and brightest college aged women, it’s making a 
positive impact within the community. From March – May 2015, 500 Festival Princesses volun-
teered more than 7,000 hours (an average of 8.6 days per Princess). For example, Princesses 
volunteered their time at the 500 Festival & Indianapolis 500 Education Program, presented by IU 
Health. They were present at 9 different field trips to the Indianapolis Motor Speedway that are 
offered for Indiana schools for free through the 500 Festival. It’s great to see how much young 
children look up to the Princesses and how these ambassadors can help educate the next genera-
tion of Hoosiers on the significant impact of motor sports in Indiana as well as the 500 Festival. 

Beyond what the 500 Festival Princesses gave to the community, the 500 Festival is proud to give 
opportunities for growth to the Princesses. We provided each Princess with the resources and 
relationships to improve their lives upon graduation. Princesses were paired with 500 Festival 
Board members, leaders within Indiana’s business community. These Board Members served as 
mentors to their Princess, often helping that young woman make professional connections during 
her time as a Princess and beyond. In addition, 500 Festival Princesses participated in the 
program’s personal and professional development program, which discussed topics like personality 

assessments, executive presence, resume critique and professional writing workshop, how to 
network, personal branding and social media presence and personal finance. Finally, each 500 
Festival Princess was provided with a $1,000 scholarship to help with the costs associated with 
education expenses. 

Tie-In of Program to the Main Event
The mission of the 500 Festival is to produce life-enriching events and programs while celebrating 
the spirit and legacy of the Indianapolis 500 and fostering positive impact on the city of Indianapo-
lis and state of Indiana. The Princess Program embraces the mission of the 500 Festival in a 
variety of ways. 

Through the many community outreach opportunities, 500 Festival Princesses are able to educate 
Indiana citizens on the important role the Indianapolis 500 plays within our state. Princesses are 
also able to volunteer their time within the community, on behalf of the 500 Festival, to help 
improve the quality of life for others, while also bringing the Indianapolis 500 celebration to 
various towns around the state. 

During their orientation, 500 Festival Princesses are instructed to cover topics that fully support 
the mission of the 500 Festival, while educating the audience on the history and legacy of the 
Indianapolis 500:
• What is the 500 Festival?
• What’s new and exciting at the 500 Festival
• An overview of the 2015 theme, Celebrating the Stories of May
• 2015 500 Festival and Indianapolis 500 Calendar of Events
• How to participate in 500 Festival programs and events
• How to become a 500 Festival Volunteer 
• An overview of the 500 Festival Princess Program 
• The importance of education and community involvement 
• Question and answers with the audience

Additionally, each Princess was supplied with a copy of the curriculum for the 500 Festival and 
Indianapolis 500 Education Program, presented by IU Health. The Princesses used this for ideas 
and inspiration as they planned their outreaches tailored to a younger audience. Using this 
approved curriculum maintains the integrity of the 500 Festival mission.

Each 500 Festival Princess participated in the program’s personal and professional development 
initiative, further empowering participants to make a profound impact within their community and 
the state of Indiana.

Because they spend a good deal of time together in the months leading up to May, 500 Festival 
Princesses form friendships with each other—many that last a lifetime.  Because the Princesses 
are selected from the best of the best, these friendships often lead to long-term success whether in 
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a business setting or within civic organizations. Camaraderie amongst the Princesses is vital to the 
success of the Program. Thirty-three college women from different colleges and universities, as well 
as different cities and towns across the state, lend itself to diversity among the participants. The 
Princesses learn from each other and grow closer as a group, which helps to foster impact on their 
statewide outreaches.

Duration of the Program (start to finish) and years the program has been part of event
The 500 Festival Princess Program was established in 1959. Over the past 56 years, more than 
1,800 women from throughout Indiana have experienced the honor of being selected as a 500 
Festival Princess. 

Each of the 33 500 Festival Princesses for the 2015 event season will hold her title for one year, 
February 2015 – February 2016. 500 Festival Princesses participate in statewide community 
outreach programs, 500 Festival events and have a presence at various Indianapolis Motor Speed-
way functions, including the pre-race ceremonies and Victory Circle celebration for the Indianapolis 
500.

2015 Timeline:
August 2014: 500 Festival Princess Program application process opens
January 9, 2015: 500 Festival Princess Program application process closes 
January 24, 2015: Round #1 of Princess Program interviews is conducted with all applicants that 
meet the eligibility requirements 
February 7, 2015: Round #2 of Princess Program interviews is conducted with the top 66 appli-
cants 
February 9, 2015: The 33 selected 500 Festival Princesses are notified of their selection 

Overall Revenue/Expenses
The Princess Program is not a revenue-generating program of the 500 Festival. However, a new 
expense for 2015 was the addition of $1,000 educational scholarships provided to each Princess. 

Description of Sponsor Involvement 
G. Thrapp Jewelers is a proud sponsor of the 500 Festival Princess Program. The company has 
served as a sponsor of the 500 Festival Princess Program for more than 20 years. G. Thrapp Jewel-
ers is actively involved with the Princess Program. Executives often serve as judges for Princess 
selection. The company also hosts a reception for 500 Festival Princesses. 

Additional support of the program is provided by: Indianapolis Motor Speedway, Vera Bradley, The 
Sanctuary on Penn, retro 101, Macy’s, and the 500 Festival Foundation. Scholarships for the 500 
Festival Princesses were made possible in part by Marlyne Sexton, an Indianapolis philanthropist 
and president of The Sexton Companies.

Overall effectiveness/Success of the program
The 500 Festival Princess Program is one of the longest-standing programs in our organization. 
Since 1959, the Festival has chosen 33 young women to serve as ambassadors for the 500 Festival 
and the Indianapolis 500. To date, the program has impacted more than 1,800 of Indiana’s bright-
est young women, many of whom use the tools gained during the Princess Program to become 
business and civic leaders within their community. 

In 2015, 500 Festival Princesses conducted more than 225 community outreach programs, 
impacting more than 49,000 individuals. With 500 Festival Princesses from communities at the 
northernmost and southernmost corners of Indiana, this program has enabled the 500 Festival to 
expand our mission to all corners of our state. Furthermore, 500 Festival Princesses volunteered 
more than 7,000 hours. There’s no doubt that volume of volunteer time has impacted our state for 
the better. 

The personal and professional development curriculum offered through the 500 Festival enabled 
Princesses to develop the tools and relationships necessary to make a profound impact upon their 
community – immediately. Because of the relationships that are created during a young woman’s 
time as a 500 Festival Princess, the program’s impact resonates beyond her year as a Princess. 
Princesses use the skills and relationships that are obtained through the program in their personal 
and professional lives. Many 500 Festival Princesses go on to obtain internships and jobs through 
relationships that were made with the Board member they were paired with. In addition, 500 
Festival Princesses go on to participate in various 500 Festival events, including the Mini-Marathon 
and intern program, and two have gone on to be employed by the 500 Festival. 
  
Supporting Question
What did you do to update/change this program from the year before? Were your updates/changes 
successful? Please provide measurable results and examples.

With a rich history spanning 56 years, the 500 Festival Princess Program has needed to evolve over 
the years to ensure that the program remains relevant but also provides the best experience possi-
ble. Key updates/enhancements for the 2015 event season include: 

Enhanced Professional Development: This has been a year of tremendous change for the Princess 
Program. We increased our investment of time and resources to help develop these young women 
into Indiana’s next generation of great leaders. We provided Princesses with tools to help them 
succeed, post-Princess Program and post-graduation, and help make them valuable citizens within 
their community. 
• 500 Festival Princesses completed more than 450 hours of personal and professional 
development. Included in those hours were eight personal/professional development discussions 
with influential business and civic leaders from around the state (many of whom were former 500 
Festival Princesses). Participating Indiana companies included Choreo, Roche Diagnostics, Purdue 
University, BLASTmedia, IndyHub, and Regions Bank. These discussions took place from March 

2015 – May 2015. Topics included: 
o Professional/personal assesments
o Developing your executive presence 
o Resume critique and professional writing workshop 
o How to network
o Developing your personal brand and social media presence 
o Empowering each other as women 
o Personal finance and budgeting
• To reinforce the personal and professional development discussions, each 500 Festival 
Princess received a copy of the book “Lean In” by Sheryl Sandberg to encourage them to lean in to 
their careers and passions

Scholarship: To ensure that 500 Festival Princesses remain an inspiration for Indiana youth and 
reflect the importance of education, several enhancements were made to the program. 
• New for 2015, each 500 Festival Princess received a $1,000 scholarship. These scholar-
ships were made possible in part by a generous donation of a former 500 Festival board member. 
The 500 Festival Queen received an additional $1,500 scholarship. In total, the 500 Festival 
awarded $34,500 in scholarships, up from $2,500 in 2014.  
• Increase in minimum GPA requirement. We increased the minimum GPA from 2.8 to 3.0. 

Selection: To ensure that we are selecting 500 Festival Princesses that are true representations of 
the best of the state of Indiana, and add unique perspectives, we focused on diversifying the 
selection process. 
• Increased variety in judges. Out of the 30 judges for 1st round interviews, 19 had never 
judged 500 Festival Princess selection before. This increased variety brought in a fresh, new 
perspective to selections while also introducing many established professionals to the 500 Festival 
Princess Program. 
• When recruiting judges, we made a conscious effort to branch out to different industry 
sectors/career backgrounds. This brought many unique perspectives to the judging process. New 
industries represented by judges included:
o Medical sales
o Pharmacist
o Journalist
o Anesthesiologist
o School Psychiatrist
• New character-defining scoring rubric for the interview process. By introducing this, it 
enabled us to reinforce the important characteristics that the program was focusing on for 2015. 
o Scored applicants in 6 categories—Authenticity, communication skills, character, poise and 
professionalism, service to others and overall impression



Introduction/Background of Main Event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and 
programs while celebrating the spirit and legacy of the Indianapolis 500 and fostering posi-
tive impact on the city of Indianapolis and state of Indiana. 

Each year hundreds of thousands of people from around the world embrace the month of May 
in Indianapolis. Last year alone, more than 500,000 people attended nearly 50 events and 
programs produced by the 500 Festival. The 500 Festival celebrates the spirit and legacy of 
the largest single-day sporting event in the world, the Indianapolis 500. Enriching the lives of 
Hoosiers and visitors, 500 Festival events which are mostly free and produced largely by 
volunteers also enhance the image of Indianapolis and Indiana by showcasing the city and 
state’s cultural, educational and social benefits to the world.

Indianapolis is largely defined by the historic Indianapolis 500 and the grand community 
festival that surrounds it. With nearly 50 annual events and programs that impact half a 
million people each year, the 500 Festival fuels the entire magical month of May. With a wide 
variety of programs and events – many of which are free - the 500 Festival makes the month 
of May relevant to all citizens of Indiana. Our mission to enrich lives and positively impact 
our community is wholly inclusive and applies to anyone. 

What started with some forward-thinking civic leaders wanting to incorporate a parade to 
kickoff race weekend in Indianapolis, has evolved over the years leading to new traditions and 
added economic impact, further enhancing the benefits of being home to the Indianapolis 
Motor Speedway. While our programs and events promote healthy living and community 
pride, they also have an economic impact on Indianapolis each year. A recent economic 
impact study revealed that each year, 500 Festival events generate $19.7 million in financial 
impact, including $5.5 million of direct spending by out-of-area visitors. With the 500 
Festival producing reoccurring events in Indianapolis since 1957, the overall economic 
benefit to the city since its inception is estimated to be more than $350 million. Based on 
current growth rates, the impact of the 500 Festival is likely to be greater than $210 million 
in this decade (2010-2020) alone. 

In addition to measurements of economic impact in terms of dollars, the 500 Festival in 
2013 created an estimated 215 jobs (15 directly by the organization, 62 from payments to 
vendors and contractors and 138 as a result of visitor spending). Furthermore, the 500 
Festival organization and events generated an estimated $950,000 in additional state and 
local taxes in 2013.

Description and Purpose/Objective of Outreach Program
The 500 Festival Princess Program celebrates Indiana’s most civic-minded, poised, academi-
cally driven young women. Each year, 33 college-aged women are selected as 500 Festival 

Princesses and serve as ambassadors of the 500 Festival, their hometowns, and their 
colleges/universities. Serving as a 500 Festival Princess provides young women with 
once-in-a-life-time experiences and countless opportunities for leadership, community 
service, and professional development.

The 500 Festival Princess Program plays a critical role in the execution of the 500 Festival’s 
mission to produce life-enriching events and programs while celebrating the spirit and legacy 
of the Indianapolis 500 and fostering positive impact on the city of Indianapolis and state of 
Indiana.

The objective of the 500 Festival Princess Program is to provide Indiana’s young women with 
a life-enriching experience through opportunities in leadership, networking, and service while 
expanding the celebration surrounding the Indy 500 to the entire state of Indiana. 
 
In the months leading up to May, the 33 Princesses were attended and volunteered at all 
500 Festival events – from networking opportunities through our Corporate Member Program, 
to staffing a water station at the Mini-Marathon. Serving as ambassadors of the spirit of the 
Month of May, 500 Festival Princesses also completed many appearances. Because of the 
nature of their role within the community and state, the 33 ambassadors serve as positive 
role models for Indiana’s youth, highlighting the importance of volunteerism, academics and 
practicing their poise. Finally, 500 Festival Princesses are also required to organize and 
complete at least four outreach appearances on behalf of the 500 Festival, including visits to 
hospitals, schools and various youth programs. 

The 500 Festival also invested in the future of each Princess. Each 500 Festival Princess 
participated in the program’s personal and professional development initiative, further 
empowering participants to make a profound impact within their community and the state of 
Indiana. Finally, each 500 Festival Princess received a $1,000 scholarship to assist with 
educational expenses.  

Target Audience/Number of Participants
To be eligible for the 500 Festival Princess Program, applicants must be between the ages of 
18 and 23, single and legal residents of Indiana. Candidates must also be full-time under-
graduate students in a fully-accredited Indiana college or university and maintain a cumula-
tive grade point average of at least 3.0 on a 4.0 scale.

Because there are 33 drivers, the number 33 plays a very special role in the legacy of the 
Indianapolis 500. The 500 Festival celebrates the legacy of the number 33 by selecting 33 
500 Festival Princesses, who are paired up with the 33 members of our Board of Directors. 
Because of our distinctly large field of ambassadors, we’re able to maximize the impact and 
communities impacted by our outreach ambassadors. 

This year’s 500 Festival Princesses represented 9 Indiana colleges and universities and 29 

cities and towns across the state. Applicants and the selected 500 Festival Princesses represented 
a variety of social and economic backgrounds, including young women who were the first in their 
family to attend college and others who had been adopted from foreign countries. The young 
women were selected from more than 200 applicants based on communication skills, poise, 
academic performance and civic involvement.

Impact program has had on the community
Since 1959, the 500 Festival Princess Program has played an integral role in the execution of the 
500 Festival’s mission. Over the past 56 years, more than 1,800 women from throughout Indiana 
have experienced the honor of being selected as a 500 Festival Princess. 

500 Festival Princesses serve as ambassadors of the 500 Festival, the Indianapolis 500 and their 
hometowns. Princesses attend and volunteer at various 500 Festival events throughout the entire 
year. Most importantly, each 500 Festival Princess is required to conduct four statewide community 
outreach appearances, however many Princesses elect to conduct additional appearances beyond 
the required four. 

A few of this year’s community outreach appearances include: visits to elementary and high schools 
around Indiana, visit to Riley Children’s Hospital, senior communities, Coburn Place Domestic 
Violence Shelter, Higher Ground Substance Abuse Recovery Program, and multiple visits with Girl 
Scout troops and 4-H clubs around the state. In 2015, 500 Festival Princesses conducted more 
than 225 outreaches across Indiana, impacting more than 45,000 people. Appearances are also a 
portion of the Princesses’ statewide outreach initiative. These appearances include: Indiana Pacers 
basketball games, Indianapolis Indians baseball games, St. Patrick’s Day Parade in Indianapolis 
and the American Senior Village Parade in Speedway, Indiana.

The Program is not only highlighting Indiana’s best and brightest college aged women, it’s making a 
positive impact within the community. From March – May 2015, 500 Festival Princesses volun-
teered more than 7,000 hours (an average of 8.6 days per Princess). For example, Princesses 
volunteered their time at the 500 Festival & Indianapolis 500 Education Program, presented by IU 
Health. They were present at 9 different field trips to the Indianapolis Motor Speedway that are 
offered for Indiana schools for free through the 500 Festival. It’s great to see how much young 
children look up to the Princesses and how these ambassadors can help educate the next genera-
tion of Hoosiers on the significant impact of motor sports in Indiana as well as the 500 Festival. 

Beyond what the 500 Festival Princesses gave to the community, the 500 Festival is proud to give 
opportunities for growth to the Princesses. We provided each Princess with the resources and 
relationships to improve their lives upon graduation. Princesses were paired with 500 Festival 
Board members, leaders within Indiana’s business community. These Board Members served as 
mentors to their Princess, often helping that young woman make professional connections during 
her time as a Princess and beyond. In addition, 500 Festival Princesses participated in the 
program’s personal and professional development program, which discussed topics like personality 

assessments, executive presence, resume critique and professional writing workshop, how to 
network, personal branding and social media presence and personal finance. Finally, each 500 
Festival Princess was provided with a $1,000 scholarship to help with the costs associated with 
education expenses. 

Tie-In of Program to the Main Event
The mission of the 500 Festival is to produce life-enriching events and programs while celebrating 
the spirit and legacy of the Indianapolis 500 and fostering positive impact on the city of Indianapo-
lis and state of Indiana. The Princess Program embraces the mission of the 500 Festival in a 
variety of ways. 

Through the many community outreach opportunities, 500 Festival Princesses are able to educate 
Indiana citizens on the important role the Indianapolis 500 plays within our state. Princesses are 
also able to volunteer their time within the community, on behalf of the 500 Festival, to help 
improve the quality of life for others, while also bringing the Indianapolis 500 celebration to 
various towns around the state. 

During their orientation, 500 Festival Princesses are instructed to cover topics that fully support 
the mission of the 500 Festival, while educating the audience on the history and legacy of the 
Indianapolis 500:
• What is the 500 Festival?
• What’s new and exciting at the 500 Festival
• An overview of the 2015 theme, Celebrating the Stories of May
• 2015 500 Festival and Indianapolis 500 Calendar of Events
• How to participate in 500 Festival programs and events
• How to become a 500 Festival Volunteer 
• An overview of the 500 Festival Princess Program 
• The importance of education and community involvement 
• Question and answers with the audience

Additionally, each Princess was supplied with a copy of the curriculum for the 500 Festival and 
Indianapolis 500 Education Program, presented by IU Health. The Princesses used this for ideas 
and inspiration as they planned their outreaches tailored to a younger audience. Using this 
approved curriculum maintains the integrity of the 500 Festival mission.

Each 500 Festival Princess participated in the program’s personal and professional development 
initiative, further empowering participants to make a profound impact within their community and 
the state of Indiana.

Because they spend a good deal of time together in the months leading up to May, 500 Festival 
Princesses form friendships with each other—many that last a lifetime.  Because the Princesses 
are selected from the best of the best, these friendships often lead to long-term success whether in 

a business setting or within civic organizations. Camaraderie amongst the Princesses is vital to the 
success of the Program. Thirty-three college women from different colleges and universities, as well 
as different cities and towns across the state, lend itself to diversity among the participants. The 
Princesses learn from each other and grow closer as a group, which helps to foster impact on their 
statewide outreaches.

Duration of the Program (start to finish) and years the program has been part of event
The 500 Festival Princess Program was established in 1959. Over the past 56 years, more than 
1,800 women from throughout Indiana have experienced the honor of being selected as a 500 
Festival Princess. 

Each of the 33 500 Festival Princesses for the 2015 event season will hold her title for one year, 
February 2015 – February 2016. 500 Festival Princesses participate in statewide community 
outreach programs, 500 Festival events and have a presence at various Indianapolis Motor Speed-
way functions, including the pre-race ceremonies and Victory Circle celebration for the Indianapolis 
500.

2015 Timeline:
August 2014: 500 Festival Princess Program application process opens
January 9, 2015: 500 Festival Princess Program application process closes 
January 24, 2015: Round #1 of Princess Program interviews is conducted with all applicants that 
meet the eligibility requirements 
February 7, 2015: Round #2 of Princess Program interviews is conducted with the top 66 appli-
cants 
February 9, 2015: The 33 selected 500 Festival Princesses are notified of their selection 

Overall Revenue/Expenses
The Princess Program is not a revenue-generating program of the 500 Festival. However, a new 
expense for 2015 was the addition of $1,000 educational scholarships provided to each Princess. 

Description of Sponsor Involvement 
G. Thrapp Jewelers is a proud sponsor of the 500 Festival Princess Program. The company has 
served as a sponsor of the 500 Festival Princess Program for more than 20 years. G. Thrapp Jewel-
ers is actively involved with the Princess Program. Executives often serve as judges for Princess 
selection. The company also hosts a reception for 500 Festival Princesses. 

Additional support of the program is provided by: Indianapolis Motor Speedway, Vera Bradley, The 
Sanctuary on Penn, retro 101, Macy’s, and the 500 Festival Foundation. Scholarships for the 500 
Festival Princesses were made possible in part by Marlyne Sexton, an Indianapolis philanthropist 
and president of The Sexton Companies.
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Overall effectiveness/Success of the program
The 500 Festival Princess Program is one of the longest-standing programs in our organization. 
Since 1959, the Festival has chosen 33 young women to serve as ambassadors for the 500 Festival 
and the Indianapolis 500. To date, the program has impacted more than 1,800 of Indiana’s bright-
est young women, many of whom use the tools gained during the Princess Program to become 
business and civic leaders within their community. 

In 2015, 500 Festival Princesses conducted more than 225 community outreach programs, 
impacting more than 49,000 individuals. With 500 Festival Princesses from communities at the 
northernmost and southernmost corners of Indiana, this program has enabled the 500 Festival to 
expand our mission to all corners of our state. Furthermore, 500 Festival Princesses volunteered 
more than 7,000 hours. There’s no doubt that volume of volunteer time has impacted our state for 
the better. 

The personal and professional development curriculum offered through the 500 Festival enabled 
Princesses to develop the tools and relationships necessary to make a profound impact upon their 
community – immediately. Because of the relationships that are created during a young woman’s 
time as a 500 Festival Princess, the program’s impact resonates beyond her year as a Princess. 
Princesses use the skills and relationships that are obtained through the program in their personal 
and professional lives. Many 500 Festival Princesses go on to obtain internships and jobs through 
relationships that were made with the Board member they were paired with. In addition, 500 
Festival Princesses go on to participate in various 500 Festival events, including the Mini-Marathon 
and intern program, and two have gone on to be employed by the 500 Festival. 
  
Supporting Question
What did you do to update/change this program from the year before? Were your updates/changes 
successful? Please provide measurable results and examples.

With a rich history spanning 56 years, the 500 Festival Princess Program has needed to evolve over 
the years to ensure that the program remains relevant but also provides the best experience possi-
ble. Key updates/enhancements for the 2015 event season include: 

Enhanced Professional Development: This has been a year of tremendous change for the Princess 
Program. We increased our investment of time and resources to help develop these young women 
into Indiana’s next generation of great leaders. We provided Princesses with tools to help them 
succeed, post-Princess Program and post-graduation, and help make them valuable citizens within 
their community. 
• 500 Festival Princesses completed more than 450 hours of personal and professional 
development. Included in those hours were eight personal/professional development discussions 
with influential business and civic leaders from around the state (many of whom were former 500 
Festival Princesses). Participating Indiana companies included Choreo, Roche Diagnostics, Purdue 
University, BLASTmedia, IndyHub, and Regions Bank. These discussions took place from March 

2015 – May 2015. Topics included: 
o Professional/personal assesments
o Developing your executive presence 
o Resume critique and professional writing workshop 
o How to network
o Developing your personal brand and social media presence 
o Empowering each other as women 
o Personal finance and budgeting
• To reinforce the personal and professional development discussions, each 500 Festival 
Princess received a copy of the book “Lean In” by Sheryl Sandberg to encourage them to lean in to 
their careers and passions

Scholarship: To ensure that 500 Festival Princesses remain an inspiration for Indiana youth and 
reflect the importance of education, several enhancements were made to the program. 
• New for 2015, each 500 Festival Princess received a $1,000 scholarship. These scholar-
ships were made possible in part by a generous donation of a former 500 Festival board member. 
The 500 Festival Queen received an additional $1,500 scholarship. In total, the 500 Festival 
awarded $34,500 in scholarships, up from $2,500 in 2014.  
• Increase in minimum GPA requirement. We increased the minimum GPA from 2.8 to 3.0. 

Selection: To ensure that we are selecting 500 Festival Princesses that are true representations of 
the best of the state of Indiana, and add unique perspectives, we focused on diversifying the 
selection process. 
• Increased variety in judges. Out of the 30 judges for 1st round interviews, 19 had never 
judged 500 Festival Princess selection before. This increased variety brought in a fresh, new 
perspective to selections while also introducing many established professionals to the 500 Festival 
Princess Program. 
• When recruiting judges, we made a conscious effort to branch out to different industry 
sectors/career backgrounds. This brought many unique perspectives to the judging process. New 
industries represented by judges included:
o Medical sales
o Pharmacist
o Journalist
o Anesthesiologist
o School Psychiatrist
• New character-defining scoring rubric for the interview process. By introducing this, it 
enabled us to reinforce the important characteristics that the program was focusing on for 2015. 
o Scored applicants in 6 categories—Authenticity, communication skills, character, poise and 
professionalism, service to others and overall impression



Introduction/Background of Main Event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and 
programs while celebrating the spirit and legacy of the Indianapolis 500 and fostering posi-
tive impact on the city of Indianapolis and state of Indiana. 

Each year hundreds of thousands of people from around the world embrace the month of May 
in Indianapolis. Last year alone, more than 500,000 people attended nearly 50 events and 
programs produced by the 500 Festival. The 500 Festival celebrates the spirit and legacy of 
the largest single-day sporting event in the world, the Indianapolis 500. Enriching the lives of 
Hoosiers and visitors, 500 Festival events which are mostly free and produced largely by 
volunteers also enhance the image of Indianapolis and Indiana by showcasing the city and 
state’s cultural, educational and social benefits to the world.

Indianapolis is largely defined by the historic Indianapolis 500 and the grand community 
festival that surrounds it. With nearly 50 annual events and programs that impact half a 
million people each year, the 500 Festival fuels the entire magical month of May. With a wide 
variety of programs and events – many of which are free - the 500 Festival makes the month 
of May relevant to all citizens of Indiana. Our mission to enrich lives and positively impact 
our community is wholly inclusive and applies to anyone. 

What started with some forward-thinking civic leaders wanting to incorporate a parade to 
kickoff race weekend in Indianapolis, has evolved over the years leading to new traditions and 
added economic impact, further enhancing the benefits of being home to the Indianapolis 
Motor Speedway. While our programs and events promote healthy living and community 
pride, they also have an economic impact on Indianapolis each year. A recent economic 
impact study revealed that each year, 500 Festival events generate $19.7 million in financial 
impact, including $5.5 million of direct spending by out-of-area visitors. With the 500 
Festival producing reoccurring events in Indianapolis since 1957, the overall economic 
benefit to the city since its inception is estimated to be more than $350 million. Based on 
current growth rates, the impact of the 500 Festival is likely to be greater than $210 million 
in this decade (2010-2020) alone. 

In addition to measurements of economic impact in terms of dollars, the 500 Festival in 
2013 created an estimated 215 jobs (15 directly by the organization, 62 from payments to 
vendors and contractors and 138 as a result of visitor spending). Furthermore, the 500 
Festival organization and events generated an estimated $950,000 in additional state and 
local taxes in 2013.

Description and Purpose/Objective of Outreach Program
The 500 Festival Princess Program celebrates Indiana’s most civic-minded, poised, academi-
cally driven young women. Each year, 33 college-aged women are selected as 500 Festival 

Princesses and serve as ambassadors of the 500 Festival, their hometowns, and their 
colleges/universities. Serving as a 500 Festival Princess provides young women with 
once-in-a-life-time experiences and countless opportunities for leadership, community 
service, and professional development.

The 500 Festival Princess Program plays a critical role in the execution of the 500 Festival’s 
mission to produce life-enriching events and programs while celebrating the spirit and legacy 
of the Indianapolis 500 and fostering positive impact on the city of Indianapolis and state of 
Indiana.

The objective of the 500 Festival Princess Program is to provide Indiana’s young women with 
a life-enriching experience through opportunities in leadership, networking, and service while 
expanding the celebration surrounding the Indy 500 to the entire state of Indiana. 
 
In the months leading up to May, the 33 Princesses were attended and volunteered at all 
500 Festival events – from networking opportunities through our Corporate Member Program, 
to staffing a water station at the Mini-Marathon. Serving as ambassadors of the spirit of the 
Month of May, 500 Festival Princesses also completed many appearances. Because of the 
nature of their role within the community and state, the 33 ambassadors serve as positive 
role models for Indiana’s youth, highlighting the importance of volunteerism, academics and 
practicing their poise. Finally, 500 Festival Princesses are also required to organize and 
complete at least four outreach appearances on behalf of the 500 Festival, including visits to 
hospitals, schools and various youth programs. 

The 500 Festival also invested in the future of each Princess. Each 500 Festival Princess 
participated in the program’s personal and professional development initiative, further 
empowering participants to make a profound impact within their community and the state of 
Indiana. Finally, each 500 Festival Princess received a $1,000 scholarship to assist with 
educational expenses.  

Target Audience/Number of Participants
To be eligible for the 500 Festival Princess Program, applicants must be between the ages of 
18 and 23, single and legal residents of Indiana. Candidates must also be full-time under-
graduate students in a fully-accredited Indiana college or university and maintain a cumula-
tive grade point average of at least 3.0 on a 4.0 scale.

Because there are 33 drivers, the number 33 plays a very special role in the legacy of the 
Indianapolis 500. The 500 Festival celebrates the legacy of the number 33 by selecting 33 
500 Festival Princesses, who are paired up with the 33 members of our Board of Directors. 
Because of our distinctly large field of ambassadors, we’re able to maximize the impact and 
communities impacted by our outreach ambassadors. 

This year’s 500 Festival Princesses represented 9 Indiana colleges and universities and 29 

cities and towns across the state. Applicants and the selected 500 Festival Princesses represented 
a variety of social and economic backgrounds, including young women who were the first in their 
family to attend college and others who had been adopted from foreign countries. The young 
women were selected from more than 200 applicants based on communication skills, poise, 
academic performance and civic involvement.

Impact program has had on the community
Since 1959, the 500 Festival Princess Program has played an integral role in the execution of the 
500 Festival’s mission. Over the past 56 years, more than 1,800 women from throughout Indiana 
have experienced the honor of being selected as a 500 Festival Princess. 

500 Festival Princesses serve as ambassadors of the 500 Festival, the Indianapolis 500 and their 
hometowns. Princesses attend and volunteer at various 500 Festival events throughout the entire 
year. Most importantly, each 500 Festival Princess is required to conduct four statewide community 
outreach appearances, however many Princesses elect to conduct additional appearances beyond 
the required four. 

A few of this year’s community outreach appearances include: visits to elementary and high schools 
around Indiana, visit to Riley Children’s Hospital, senior communities, Coburn Place Domestic 
Violence Shelter, Higher Ground Substance Abuse Recovery Program, and multiple visits with Girl 
Scout troops and 4-H clubs around the state. In 2015, 500 Festival Princesses conducted more 
than 225 outreaches across Indiana, impacting more than 45,000 people. Appearances are also a 
portion of the Princesses’ statewide outreach initiative. These appearances include: Indiana Pacers 
basketball games, Indianapolis Indians baseball games, St. Patrick’s Day Parade in Indianapolis 
and the American Senior Village Parade in Speedway, Indiana.

The Program is not only highlighting Indiana’s best and brightest college aged women, it’s making a 
positive impact within the community. From March – May 2015, 500 Festival Princesses volun-
teered more than 7,000 hours (an average of 8.6 days per Princess). For example, Princesses 
volunteered their time at the 500 Festival & Indianapolis 500 Education Program, presented by IU 
Health. They were present at 9 different field trips to the Indianapolis Motor Speedway that are 
offered for Indiana schools for free through the 500 Festival. It’s great to see how much young 
children look up to the Princesses and how these ambassadors can help educate the next genera-
tion of Hoosiers on the significant impact of motor sports in Indiana as well as the 500 Festival. 

Beyond what the 500 Festival Princesses gave to the community, the 500 Festival is proud to give 
opportunities for growth to the Princesses. We provided each Princess with the resources and 
relationships to improve their lives upon graduation. Princesses were paired with 500 Festival 
Board members, leaders within Indiana’s business community. These Board Members served as 
mentors to their Princess, often helping that young woman make professional connections during 
her time as a Princess and beyond. In addition, 500 Festival Princesses participated in the 
program’s personal and professional development program, which discussed topics like personality 

assessments, executive presence, resume critique and professional writing workshop, how to 
network, personal branding and social media presence and personal finance. Finally, each 500 
Festival Princess was provided with a $1,000 scholarship to help with the costs associated with 
education expenses. 

Tie-In of Program to the Main Event
The mission of the 500 Festival is to produce life-enriching events and programs while celebrating 
the spirit and legacy of the Indianapolis 500 and fostering positive impact on the city of Indianapo-
lis and state of Indiana. The Princess Program embraces the mission of the 500 Festival in a 
variety of ways. 

Through the many community outreach opportunities, 500 Festival Princesses are able to educate 
Indiana citizens on the important role the Indianapolis 500 plays within our state. Princesses are 
also able to volunteer their time within the community, on behalf of the 500 Festival, to help 
improve the quality of life for others, while also bringing the Indianapolis 500 celebration to 
various towns around the state. 

During their orientation, 500 Festival Princesses are instructed to cover topics that fully support 
the mission of the 500 Festival, while educating the audience on the history and legacy of the 
Indianapolis 500:
• What is the 500 Festival?
• What’s new and exciting at the 500 Festival
• An overview of the 2015 theme, Celebrating the Stories of May
• 2015 500 Festival and Indianapolis 500 Calendar of Events
• How to participate in 500 Festival programs and events
• How to become a 500 Festival Volunteer 
• An overview of the 500 Festival Princess Program 
• The importance of education and community involvement 
• Question and answers with the audience

Additionally, each Princess was supplied with a copy of the curriculum for the 500 Festival and 
Indianapolis 500 Education Program, presented by IU Health. The Princesses used this for ideas 
and inspiration as they planned their outreaches tailored to a younger audience. Using this 
approved curriculum maintains the integrity of the 500 Festival mission.

Each 500 Festival Princess participated in the program’s personal and professional development 
initiative, further empowering participants to make a profound impact within their community and 
the state of Indiana.

Because they spend a good deal of time together in the months leading up to May, 500 Festival 
Princesses form friendships with each other—many that last a lifetime.  Because the Princesses 
are selected from the best of the best, these friendships often lead to long-term success whether in 

a business setting or within civic organizations. Camaraderie amongst the Princesses is vital to the 
success of the Program. Thirty-three college women from different colleges and universities, as well 
as different cities and towns across the state, lend itself to diversity among the participants. The 
Princesses learn from each other and grow closer as a group, which helps to foster impact on their 
statewide outreaches.

Duration of the Program (start to finish) and years the program has been part of event
The 500 Festival Princess Program was established in 1959. Over the past 56 years, more than 
1,800 women from throughout Indiana have experienced the honor of being selected as a 500 
Festival Princess. 

Each of the 33 500 Festival Princesses for the 2015 event season will hold her title for one year, 
February 2015 – February 2016. 500 Festival Princesses participate in statewide community 
outreach programs, 500 Festival events and have a presence at various Indianapolis Motor Speed-
way functions, including the pre-race ceremonies and Victory Circle celebration for the Indianapolis 
500.

2015 Timeline:
August 2014: 500 Festival Princess Program application process opens
January 9, 2015: 500 Festival Princess Program application process closes 
January 24, 2015: Round #1 of Princess Program interviews is conducted with all applicants that 
meet the eligibility requirements 
February 7, 2015: Round #2 of Princess Program interviews is conducted with the top 66 appli-
cants 
February 9, 2015: The 33 selected 500 Festival Princesses are notified of their selection 

Overall Revenue/Expenses
The Princess Program is not a revenue-generating program of the 500 Festival. However, a new 
expense for 2015 was the addition of $1,000 educational scholarships provided to each Princess. 

Description of Sponsor Involvement 
G. Thrapp Jewelers is a proud sponsor of the 500 Festival Princess Program. The company has 
served as a sponsor of the 500 Festival Princess Program for more than 20 years. G. Thrapp Jewel-
ers is actively involved with the Princess Program. Executives often serve as judges for Princess 
selection. The company also hosts a reception for 500 Festival Princesses. 

Additional support of the program is provided by: Indianapolis Motor Speedway, Vera Bradley, The 
Sanctuary on Penn, retro 101, Macy’s, and the 500 Festival Foundation. Scholarships for the 500 
Festival Princesses were made possible in part by Marlyne Sexton, an Indianapolis philanthropist 
and president of The Sexton Companies.

Overall effectiveness/Success of the program
The 500 Festival Princess Program is one of the longest-standing programs in our organization. 
Since 1959, the Festival has chosen 33 young women to serve as ambassadors for the 500 Festival 
and the Indianapolis 500. To date, the program has impacted more than 1,800 of Indiana’s bright-
est young women, many of whom use the tools gained during the Princess Program to become 
business and civic leaders within their community. 

In 2015, 500 Festival Princesses conducted more than 225 community outreach programs, 
impacting more than 49,000 individuals. With 500 Festival Princesses from communities at the 
northernmost and southernmost corners of Indiana, this program has enabled the 500 Festival to 
expand our mission to all corners of our state. Furthermore, 500 Festival Princesses volunteered 
more than 7,000 hours. There’s no doubt that volume of volunteer time has impacted our state for 
the better. 

The personal and professional development curriculum offered through the 500 Festival enabled 
Princesses to develop the tools and relationships necessary to make a profound impact upon their 
community – immediately. Because of the relationships that are created during a young woman’s 
time as a 500 Festival Princess, the program’s impact resonates beyond her year as a Princess. 
Princesses use the skills and relationships that are obtained through the program in their personal 
and professional lives. Many 500 Festival Princesses go on to obtain internships and jobs through 
relationships that were made with the Board member they were paired with. In addition, 500 
Festival Princesses go on to participate in various 500 Festival events, including the Mini-Marathon 
and intern program, and two have gone on to be employed by the 500 Festival. 
  
Supporting Question
What did you do to update/change this program from the year before? Were your updates/changes 
successful? Please provide measurable results and examples.

With a rich history spanning 56 years, the 500 Festival Princess Program has needed to evolve over 
the years to ensure that the program remains relevant but also provides the best experience possi-
ble. Key updates/enhancements for the 2015 event season include: 

Enhanced Professional Development: This has been a year of tremendous change for the Princess 
Program. We increased our investment of time and resources to help develop these young women 
into Indiana’s next generation of great leaders. We provided Princesses with tools to help them 
succeed, post-Princess Program and post-graduation, and help make them valuable citizens within 
their community. 
• 500 Festival Princesses completed more than 450 hours of personal and professional 
development. Included in those hours were eight personal/professional development discussions 
with influential business and civic leaders from around the state (many of whom were former 500 
Festival Princesses). Participating Indiana companies included Choreo, Roche Diagnostics, Purdue 
University, BLASTmedia, IndyHub, and Regions Bank. These discussions took place from March 
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2015 – May 2015. Topics included: 
o Professional/personal assesments
o Developing your executive presence 
o Resume critique and professional writing workshop 
o How to network
o Developing your personal brand and social media presence 
o Empowering each other as women 
o Personal finance and budgeting
• To reinforce the personal and professional development discussions, each 500 Festival 
Princess received a copy of the book “Lean In” by Sheryl Sandberg to encourage them to lean in to 
their careers and passions

Scholarship: To ensure that 500 Festival Princesses remain an inspiration for Indiana youth and 
reflect the importance of education, several enhancements were made to the program. 
• New for 2015, each 500 Festival Princess received a $1,000 scholarship. These scholar-
ships were made possible in part by a generous donation of a former 500 Festival board member. 
The 500 Festival Queen received an additional $1,500 scholarship. In total, the 500 Festival 
awarded $34,500 in scholarships, up from $2,500 in 2014.  
• Increase in minimum GPA requirement. We increased the minimum GPA from 2.8 to 3.0. 

Selection: To ensure that we are selecting 500 Festival Princesses that are true representations of 
the best of the state of Indiana, and add unique perspectives, we focused on diversifying the 
selection process. 
• Increased variety in judges. Out of the 30 judges for 1st round interviews, 19 had never 
judged 500 Festival Princess selection before. This increased variety brought in a fresh, new 
perspective to selections while also introducing many established professionals to the 500 Festival 
Princess Program. 
• When recruiting judges, we made a conscious effort to branch out to different industry 
sectors/career backgrounds. This brought many unique perspectives to the judging process. New 
industries represented by judges included:
o Medical sales
o Pharmacist
o Journalist
o Anesthesiologist
o School Psychiatrist
• New character-defining scoring rubric for the interview process. By introducing this, it 
enabled us to reinforce the important characteristics that the program was focusing on for 2015. 
o Scored applicants in 6 categories—Authenticity, communication skills, character, poise and 
professionalism, service to others and overall impression



Introduction/Background of Main Event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and 
programs while celebrating the spirit and legacy of the Indianapolis 500 and fostering posi-
tive impact on the city of Indianapolis and state of Indiana. 

Each year hundreds of thousands of people from around the world embrace the month of May 
in Indianapolis. Last year alone, more than 500,000 people attended nearly 50 events and 
programs produced by the 500 Festival. The 500 Festival celebrates the spirit and legacy of 
the largest single-day sporting event in the world, the Indianapolis 500. Enriching the lives of 
Hoosiers and visitors, 500 Festival events which are mostly free and produced largely by 
volunteers also enhance the image of Indianapolis and Indiana by showcasing the city and 
state’s cultural, educational and social benefits to the world.

Indianapolis is largely defined by the historic Indianapolis 500 and the grand community 
festival that surrounds it. With nearly 50 annual events and programs that impact half a 
million people each year, the 500 Festival fuels the entire magical month of May. With a wide 
variety of programs and events – many of which are free - the 500 Festival makes the month 
of May relevant to all citizens of Indiana. Our mission to enrich lives and positively impact 
our community is wholly inclusive and applies to anyone. 

What started with some forward-thinking civic leaders wanting to incorporate a parade to 
kickoff race weekend in Indianapolis, has evolved over the years leading to new traditions and 
added economic impact, further enhancing the benefits of being home to the Indianapolis 
Motor Speedway. While our programs and events promote healthy living and community 
pride, they also have an economic impact on Indianapolis each year. A recent economic 
impact study revealed that each year, 500 Festival events generate $19.7 million in financial 
impact, including $5.5 million of direct spending by out-of-area visitors. With the 500 
Festival producing reoccurring events in Indianapolis since 1957, the overall economic 
benefit to the city since its inception is estimated to be more than $350 million. Based on 
current growth rates, the impact of the 500 Festival is likely to be greater than $210 million 
in this decade (2010-2020) alone. 

In addition to measurements of economic impact in terms of dollars, the 500 Festival in 
2013 created an estimated 215 jobs (15 directly by the organization, 62 from payments to 
vendors and contractors and 138 as a result of visitor spending). Furthermore, the 500 
Festival organization and events generated an estimated $950,000 in additional state and 
local taxes in 2013.

Description and Purpose/Objective of Outreach Program
The 500 Festival Princess Program celebrates Indiana’s most civic-minded, poised, academi-
cally driven young women. Each year, 33 college-aged women are selected as 500 Festival 

Princesses and serve as ambassadors of the 500 Festival, their hometowns, and their 
colleges/universities. Serving as a 500 Festival Princess provides young women with 
once-in-a-life-time experiences and countless opportunities for leadership, community 
service, and professional development.

The 500 Festival Princess Program plays a critical role in the execution of the 500 Festival’s 
mission to produce life-enriching events and programs while celebrating the spirit and legacy 
of the Indianapolis 500 and fostering positive impact on the city of Indianapolis and state of 
Indiana.

The objective of the 500 Festival Princess Program is to provide Indiana’s young women with 
a life-enriching experience through opportunities in leadership, networking, and service while 
expanding the celebration surrounding the Indy 500 to the entire state of Indiana. 
 
In the months leading up to May, the 33 Princesses were attended and volunteered at all 
500 Festival events – from networking opportunities through our Corporate Member Program, 
to staffing a water station at the Mini-Marathon. Serving as ambassadors of the spirit of the 
Month of May, 500 Festival Princesses also completed many appearances. Because of the 
nature of their role within the community and state, the 33 ambassadors serve as positive 
role models for Indiana’s youth, highlighting the importance of volunteerism, academics and 
practicing their poise. Finally, 500 Festival Princesses are also required to organize and 
complete at least four outreach appearances on behalf of the 500 Festival, including visits to 
hospitals, schools and various youth programs. 

The 500 Festival also invested in the future of each Princess. Each 500 Festival Princess 
participated in the program’s personal and professional development initiative, further 
empowering participants to make a profound impact within their community and the state of 
Indiana. Finally, each 500 Festival Princess received a $1,000 scholarship to assist with 
educational expenses.  

Target Audience/Number of Participants
To be eligible for the 500 Festival Princess Program, applicants must be between the ages of 
18 and 23, single and legal residents of Indiana. Candidates must also be full-time under-
graduate students in a fully-accredited Indiana college or university and maintain a cumula-
tive grade point average of at least 3.0 on a 4.0 scale.

Because there are 33 drivers, the number 33 plays a very special role in the legacy of the 
Indianapolis 500. The 500 Festival celebrates the legacy of the number 33 by selecting 33 
500 Festival Princesses, who are paired up with the 33 members of our Board of Directors. 
Because of our distinctly large field of ambassadors, we’re able to maximize the impact and 
communities impacted by our outreach ambassadors. 

This year’s 500 Festival Princesses represented 9 Indiana colleges and universities and 29 

cities and towns across the state. Applicants and the selected 500 Festival Princesses represented 
a variety of social and economic backgrounds, including young women who were the first in their 
family to attend college and others who had been adopted from foreign countries. The young 
women were selected from more than 200 applicants based on communication skills, poise, 
academic performance and civic involvement.

Impact program has had on the community
Since 1959, the 500 Festival Princess Program has played an integral role in the execution of the 
500 Festival’s mission. Over the past 56 years, more than 1,800 women from throughout Indiana 
have experienced the honor of being selected as a 500 Festival Princess. 

500 Festival Princesses serve as ambassadors of the 500 Festival, the Indianapolis 500 and their 
hometowns. Princesses attend and volunteer at various 500 Festival events throughout the entire 
year. Most importantly, each 500 Festival Princess is required to conduct four statewide community 
outreach appearances, however many Princesses elect to conduct additional appearances beyond 
the required four. 

A few of this year’s community outreach appearances include: visits to elementary and high schools 
around Indiana, visit to Riley Children’s Hospital, senior communities, Coburn Place Domestic 
Violence Shelter, Higher Ground Substance Abuse Recovery Program, and multiple visits with Girl 
Scout troops and 4-H clubs around the state. In 2015, 500 Festival Princesses conducted more 
than 225 outreaches across Indiana, impacting more than 45,000 people. Appearances are also a 
portion of the Princesses’ statewide outreach initiative. These appearances include: Indiana Pacers 
basketball games, Indianapolis Indians baseball games, St. Patrick’s Day Parade in Indianapolis 
and the American Senior Village Parade in Speedway, Indiana.

The Program is not only highlighting Indiana’s best and brightest college aged women, it’s making a 
positive impact within the community. From March – May 2015, 500 Festival Princesses volun-
teered more than 7,000 hours (an average of 8.6 days per Princess). For example, Princesses 
volunteered their time at the 500 Festival & Indianapolis 500 Education Program, presented by IU 
Health. They were present at 9 different field trips to the Indianapolis Motor Speedway that are 
offered for Indiana schools for free through the 500 Festival. It’s great to see how much young 
children look up to the Princesses and how these ambassadors can help educate the next genera-
tion of Hoosiers on the significant impact of motor sports in Indiana as well as the 500 Festival. 

Beyond what the 500 Festival Princesses gave to the community, the 500 Festival is proud to give 
opportunities for growth to the Princesses. We provided each Princess with the resources and 
relationships to improve their lives upon graduation. Princesses were paired with 500 Festival 
Board members, leaders within Indiana’s business community. These Board Members served as 
mentors to their Princess, often helping that young woman make professional connections during 
her time as a Princess and beyond. In addition, 500 Festival Princesses participated in the 
program’s personal and professional development program, which discussed topics like personality 

assessments, executive presence, resume critique and professional writing workshop, how to 
network, personal branding and social media presence and personal finance. Finally, each 500 
Festival Princess was provided with a $1,000 scholarship to help with the costs associated with 
education expenses. 

Tie-In of Program to the Main Event
The mission of the 500 Festival is to produce life-enriching events and programs while celebrating 
the spirit and legacy of the Indianapolis 500 and fostering positive impact on the city of Indianapo-
lis and state of Indiana. The Princess Program embraces the mission of the 500 Festival in a 
variety of ways. 

Through the many community outreach opportunities, 500 Festival Princesses are able to educate 
Indiana citizens on the important role the Indianapolis 500 plays within our state. Princesses are 
also able to volunteer their time within the community, on behalf of the 500 Festival, to help 
improve the quality of life for others, while also bringing the Indianapolis 500 celebration to 
various towns around the state. 

During their orientation, 500 Festival Princesses are instructed to cover topics that fully support 
the mission of the 500 Festival, while educating the audience on the history and legacy of the 
Indianapolis 500:
• What is the 500 Festival?
• What’s new and exciting at the 500 Festival
• An overview of the 2015 theme, Celebrating the Stories of May
• 2015 500 Festival and Indianapolis 500 Calendar of Events
• How to participate in 500 Festival programs and events
• How to become a 500 Festival Volunteer 
• An overview of the 500 Festival Princess Program 
• The importance of education and community involvement 
• Question and answers with the audience

Additionally, each Princess was supplied with a copy of the curriculum for the 500 Festival and 
Indianapolis 500 Education Program, presented by IU Health. The Princesses used this for ideas 
and inspiration as they planned their outreaches tailored to a younger audience. Using this 
approved curriculum maintains the integrity of the 500 Festival mission.

Each 500 Festival Princess participated in the program’s personal and professional development 
initiative, further empowering participants to make a profound impact within their community and 
the state of Indiana.

Because they spend a good deal of time together in the months leading up to May, 500 Festival 
Princesses form friendships with each other—many that last a lifetime.  Because the Princesses 
are selected from the best of the best, these friendships often lead to long-term success whether in 

a business setting or within civic organizations. Camaraderie amongst the Princesses is vital to the 
success of the Program. Thirty-three college women from different colleges and universities, as well 
as different cities and towns across the state, lend itself to diversity among the participants. The 
Princesses learn from each other and grow closer as a group, which helps to foster impact on their 
statewide outreaches.

Duration of the Program (start to finish) and years the program has been part of event
The 500 Festival Princess Program was established in 1959. Over the past 56 years, more than 
1,800 women from throughout Indiana have experienced the honor of being selected as a 500 
Festival Princess. 

Each of the 33 500 Festival Princesses for the 2015 event season will hold her title for one year, 
February 2015 – February 2016. 500 Festival Princesses participate in statewide community 
outreach programs, 500 Festival events and have a presence at various Indianapolis Motor Speed-
way functions, including the pre-race ceremonies and Victory Circle celebration for the Indianapolis 
500.

2015 Timeline:
August 2014: 500 Festival Princess Program application process opens
January 9, 2015: 500 Festival Princess Program application process closes 
January 24, 2015: Round #1 of Princess Program interviews is conducted with all applicants that 
meet the eligibility requirements 
February 7, 2015: Round #2 of Princess Program interviews is conducted with the top 66 appli-
cants 
February 9, 2015: The 33 selected 500 Festival Princesses are notified of their selection 

Overall Revenue/Expenses
The Princess Program is not a revenue-generating program of the 500 Festival. However, a new 
expense for 2015 was the addition of $1,000 educational scholarships provided to each Princess. 

Description of Sponsor Involvement 
G. Thrapp Jewelers is a proud sponsor of the 500 Festival Princess Program. The company has 
served as a sponsor of the 500 Festival Princess Program for more than 20 years. G. Thrapp Jewel-
ers is actively involved with the Princess Program. Executives often serve as judges for Princess 
selection. The company also hosts a reception for 500 Festival Princesses. 

Additional support of the program is provided by: Indianapolis Motor Speedway, Vera Bradley, The 
Sanctuary on Penn, retro 101, Macy’s, and the 500 Festival Foundation. Scholarships for the 500 
Festival Princesses were made possible in part by Marlyne Sexton, an Indianapolis philanthropist 
and president of The Sexton Companies.

Overall effectiveness/Success of the program
The 500 Festival Princess Program is one of the longest-standing programs in our organization. 
Since 1959, the Festival has chosen 33 young women to serve as ambassadors for the 500 Festival 
and the Indianapolis 500. To date, the program has impacted more than 1,800 of Indiana’s bright-
est young women, many of whom use the tools gained during the Princess Program to become 
business and civic leaders within their community. 

In 2015, 500 Festival Princesses conducted more than 225 community outreach programs, 
impacting more than 49,000 individuals. With 500 Festival Princesses from communities at the 
northernmost and southernmost corners of Indiana, this program has enabled the 500 Festival to 
expand our mission to all corners of our state. Furthermore, 500 Festival Princesses volunteered 
more than 7,000 hours. There’s no doubt that volume of volunteer time has impacted our state for 
the better. 

The personal and professional development curriculum offered through the 500 Festival enabled 
Princesses to develop the tools and relationships necessary to make a profound impact upon their 
community – immediately. Because of the relationships that are created during a young woman’s 
time as a 500 Festival Princess, the program’s impact resonates beyond her year as a Princess. 
Princesses use the skills and relationships that are obtained through the program in their personal 
and professional lives. Many 500 Festival Princesses go on to obtain internships and jobs through 
relationships that were made with the Board member they were paired with. In addition, 500 
Festival Princesses go on to participate in various 500 Festival events, including the Mini-Marathon 
and intern program, and two have gone on to be employed by the 500 Festival. 
  
Supporting Question
What did you do to update/change this program from the year before? Were your updates/changes 
successful? Please provide measurable results and examples.

With a rich history spanning 56 years, the 500 Festival Princess Program has needed to evolve over 
the years to ensure that the program remains relevant but also provides the best experience possi-
ble. Key updates/enhancements for the 2015 event season include: 

Enhanced Professional Development: This has been a year of tremendous change for the Princess 
Program. We increased our investment of time and resources to help develop these young women 
into Indiana’s next generation of great leaders. We provided Princesses with tools to help them 
succeed, post-Princess Program and post-graduation, and help make them valuable citizens within 
their community. 
• 500 Festival Princesses completed more than 450 hours of personal and professional 
development. Included in those hours were eight personal/professional development discussions 
with influential business and civic leaders from around the state (many of whom were former 500 
Festival Princesses). Participating Indiana companies included Choreo, Roche Diagnostics, Purdue 
University, BLASTmedia, IndyHub, and Regions Bank. These discussions took place from March 

2015 – May 2015. Topics included: 
o Professional/personal assesments
o Developing your executive presence 
o Resume critique and professional writing workshop 
o How to network
o Developing your personal brand and social media presence 
o Empowering each other as women 
o Personal finance and budgeting
• To reinforce the personal and professional development discussions, each 500 Festival 
Princess received a copy of the book “Lean In” by Sheryl Sandberg to encourage them to lean in to 
their careers and passions

Scholarship: To ensure that 500 Festival Princesses remain an inspiration for Indiana youth and 
reflect the importance of education, several enhancements were made to the program. 
• New for 2015, each 500 Festival Princess received a $1,000 scholarship. These scholar-
ships were made possible in part by a generous donation of a former 500 Festival board member. 
The 500 Festival Queen received an additional $1,500 scholarship. In total, the 500 Festival 
awarded $34,500 in scholarships, up from $2,500 in 2014.  
• Increase in minimum GPA requirement. We increased the minimum GPA from 2.8 to 3.0. 

Selection: To ensure that we are selecting 500 Festival Princesses that are true representations of 
the best of the state of Indiana, and add unique perspectives, we focused on diversifying the 
selection process. 
• Increased variety in judges. Out of the 30 judges for 1st round interviews, 19 had never 
judged 500 Festival Princess selection before. This increased variety brought in a fresh, new 
perspective to selections while also introducing many established professionals to the 500 Festival 
Princess Program. 
• When recruiting judges, we made a conscious effort to branch out to different industry 
sectors/career backgrounds. This brought many unique perspectives to the judging process. New 
industries represented by judges included:
o Medical sales
o Pharmacist
o Journalist
o Anesthesiologist
o School Psychiatrist
• New character-defining scoring rubric for the interview process. By introducing this, it 
enabled us to reinforce the important characteristics that the program was focusing on for 2015. 
o Scored applicants in 6 categories—Authenticity, communication skills, character, poise and 
professionalism, service to others and overall impression
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