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Introduction/Background of main event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and 
programs while celebrating the spirit and legacy of the Indianapolis 500 and fostering posi-
tive impact on the city of Indianapolis and state of Indiana. 

Each year hundreds of thousands of people from around the world embrace the month of May 
in Indianapolis. Last year alone, more than 500,000 people attended nearly 50 events and 
programs produced by the 500 Festival. The 500 Festival celebrates the spirit and legacy of 
the largest single-day sporting event in the world, the Indianapolis 500®. Enriching the lives 
of Hoosiers and visitors, 500 Festival events which are mostly free and produced largely by 
volunteers also enhance the image of Indianapolis and Indiana by showcasing the city and 
state’s cultural, educational and social benefits to the world.

Indianapolis is largely defined by the historic Indianapolis 500 and the grand community 
festival that surrounds it. With nearly 50 annual events and programs that impact half a 
million people each year, the 500 Festival fuels the entire magical month of May. With a wide 
variety of programs and events – many of which are free - the 500 Festival makes the month 
of May relevant to all citizens of Indiana. Our mission to enrich lives and positively impact 
our community is wholly inclusive and applies to anyone. 

What started with some forward-thinking civic leaders wanting to incorporate a parade to 
kickoff race weekend in Indianapolis, has evolved over the years leading to new traditions and 
added economic impact, further enhancing the benefits of being home to the Indianapolis 
Motor Speedway. While our programs and events promote healthy living and community 
pride, they also have an economic impact on Indianapolis each year. A recent economic 
impact study revealed that each year, 500 Festival events generate $19.7 million in financial 
impact, including $5.5 million of direct spending by out-of-area visitors. With the 500 
Festival producing reoccurring events in Indianapolis since 1957, the overall economic 
benefit to the city since its inception is estimated to be more than $350 million. Based on 
current growth rates, the impact of the 500 Festival is likely to be greater than $210 million 
in this decade (2010-2020) alone. 

In addition to measurements of economic impact in terms of dollars, the 500 Festival in 
2013 created an estimated 215 jobs (15 directly by the organization, 62 from payments to 
vendors and contractors and 138 as a result of visitor spending). Furthermore, the 500 
Festival organization and events generated an estimated $950,000 in additional state and 
local taxes in 2013.
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CHASE 500 FESTIVAL KIDS’ DAY AND ROOKIE RUN

Description and Purpose/Objective of Children’s Program
Since 1975, the 500 Festival has hosted a day filled with activities just for children. Hosted 
on Monument Circle in downtown Indianapolis, the Chase 500 Festival Kids’ Day is a free 
event where children can celebrate the legacy of the Indianapolis 500 with race-themed 
activities, educational booths and a kid-sized version of the OneAmerica 500 Festival 
Mini-Marathon – the Chase 500 Festival Rookie Run. 

The objective is to provide a free, fun event for families to celebrate the Indianapolis 500. By 
offering activities and entertainment that is targeted at children of all agens, Kids’ Day helps 
facilitate the celebration surrounding the Indianapolis 500 in a manner that is appropriate for 
children. The objective of the Rookie Run is to provide a fun way for kids and families to get 
together and participate in exercise in a noncompetitive environment.

Target Audience / Main Target Group 
The target audience is kids aged 3-12 and families throughout the state of Indiana. 

Attendance
In 2015, more than 40,000 people attended this free event. 

Activities/Entertainment provided:
With an emphasis on fitness and learning for youth, Kids’ Day is Indiana’s largest free 
outdoor festival for children. The Chase 500 Festival Kids’ Day offers fun, interactive, educa-
tional displays in a carnival-like atmosphere. Attendees can interact with local mascots, race 
mini cars, bounce in giant inflatables and so much more. The 2015 Kids’ Day consisted of 
76 different booths and attractions, including: 

• A free concert from multi-platinum, Grammy-nominated artist Carly Rae Jepsen, 
presented by 99.5 WZPL
• Meet Shawn Johnson and try out gymnastics equipment at USA Gymnastics’ booth
• Try out tennis with USTA’s scaled down tennis court 
• Free haircuts courtesy of Great Clips
• Enjoy their favorite books at one of two Bookmobiles provided by the Indianapolis 
Public Library and Red Cross
• Meet Indiana Pacers and Indiana Fever players and coaches 
• A Play60 field with real life football drills taught by the Indianapolis Colts
• Make sashes and crafts with 500 Festival Princesses 
• Appearances from various local mascots 
• Slides 
• Little tike race course
• Giant bounce houses
• Balloon artists 
• Face painting 
• Enjoy special, kid friendly performance of Billy Goats Gruff opera by the Indianapolis 

Opera 
• Cheer on the Junior Colts Cheerleaders, a program designed to promote positive self-es-
teem, respect, dedication and discipline among young women ages 6 to 14
• Paint pots and plant flowers with Meijer 
• Get your photo taken with the 2015 500 Festival Pace Car with Chevy 
• Compete in your very own pit stop challenge
• Meet Ronald McDonald

In the midst of the Kids’ Day activities, the Chase 500 Festival Rookie Run allowed kids ages 3-10 
to participate in a kid-sized version of one of the nation’s largest half-marathons, the OneAmerica 
500 Festival Mini-Marathon. With many of the kids seeing their parents cross the finish line after 
completing 13.1 miles just weeks prior, the Rookie Run gives kids the chance to finish their own 
race made just for them. In this non-competitive fun-run, everyone goes home a winner. All partici-
pants receive a No. 1 bib, a finisher’s medal and a goodie bag—just like the participants in the 
Mini! The Rookie Run also serves as a great health initiative for kids. It provides a time and a place 
for kids to get together, get outside and take part in fun exercise!

Local School Involvement 
Because Kids’ Day falls on a Saturday in mid-May, it’s often difficult to facilitate trips for entire 
schools to attend the event. However, through a partnership with Indianapolis Public Schools, the 
Rookie Run was promoted to students within the relevant age groups. In addition, Kids’ Day has a 
close relationship with other youth organizations including the Girl Scouts and Boy Scouts. We also 
work closely with several Indianapolis high schools to recruit volunteers for this day, ensuring that 
older high school aged students are modeling the importance of volunteering and being active to 
younger attendees. 

Tie-in of program to main event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and programs 
while celebrating the spirit and legacy of the Indianapolis 500 and fostering positive impact on the 
city of Indianapolis and state of Indiana. Through Kids’ Day, we are able to hold a celebration of 
the spirit and legacy of the Indianapolis 500 in a manner that is appropriate for children and 
something that they want to attend. 

Thanks in part to the success of the 500 Festival’s larger events like the OneAmerica 500 Festival 
Mini-Marathon and IPL 500 Festival Parade, we are able to offer Kids’ Day to Indiana youth and 
families And while having lots of fun is important to kids, through this event, we are also able to 
teach kids at the same time. Whether kids are learning about a new sport that they’ve never tried, 
experience their first interaction with opera, or cheering for kids just like them that have trained to 
be part of the Colts Junior Cheerleaders, Kids’ Day is packed with hands-on learning opportunities 
that are also lots of fun! 

Furthermore, by engaging kids in a scaled down version of the Mini-Marathon, we are reinforcing 
the importance of physical activity and the fun associated with completing a race. 

h. Overall revenue/expense budget of specific program

Description of sponsor/charity/group involvement 
Sponsors for Kids’ Day include Chase, AAA, Indianapolis Colts, Pacers Sports and Entertainment 
and WTHR, Channel 13. Sponsors for the Rookie Run include Chase, Finish Line, MHS and WTHR, 
Channel 13.

Each sponsor of Kids Day has a booth on site and provides different types of activation. For exam-
ple, the Indianapolis Colts brought their Play 60 field and ran kids through football drills.  In 
addition, sponsors are recognized in event promotion and onsite. Benefits include: 
• Logo/recognition on Kids’ Day/Rookie Run web page
• Recognition in relevant press releases 
• Recognition in advertising
• Recognition in event marketing materials (POP displays, signage, etc.) 
• Logo on event signage 

For Kids’ Day and Rookie Run, the 500 Festival utilized 126 volunteers who served a wide range of 
roles including Ask-Me volunteers, staffing various games and inflatables, assist with arts and 
crafts, and helping with Rookie Run registration, course assistance and offering assistance at the 
start and finish line. For offering up their time, volunteers received a t-shirt, commemorative pin 
and an invitation to Volunteer Appreciation day at the track, where they receive a ticket to Pole day 
and a free lunch for two. 

Duration of Program Start to Finish and Years Program Has Been Part of Event
The 2015 Chase 500 Festival Kids’ Day took place on Saturday, May 9 from 10:00 a.m. to 2:00 
p.m. on Monument Circle in Downtown Indianapolis. The Chase 500 Festival Rookie Run took 
place from 10:30 a.m. – 1:00 p.m. that same day. 

From 1975 to 1990, the 500 Festival sponsored Children’s Activities Day, which was originally 
hosted at local malls and included pet parades, coloring book contests, shoe box parades, exhibits 
and entertainment. The event moved to Monument Circle in the early 1980s. In 1993, the 500 
Festival updated the emphasis of the program, aligning its focus with fitness and learning. With 
that change, the organization changed the name of the event to Kids’ Day. The focus of Kids’ Day 
was changed to emphasize games, races, educational demonstrations and arts and crafts. In 1994, 
Kids’ Day was expanded with the introduction of the inaugural Rookie Run. Designed as a 
non-competitive running and walking event that stressed family togetherness, good sportsmanship 
and the importance of fitness, the Rookie Run ranged from a lap around Monument Circle to a 1.6 
mile course through downtown Indianapolis. 

What Makes Event Unique and Creative
The Chase 500 Festival Kids’ Day and Rookie Run is unique because it is the state’s largest free 
outdoor festival for kids. All of the games, inflatables, art and crafts and even the Ferris wheel – all 
free and open to the public. Also, the event has a number of racing-themed elements that tie back 
to the Indianapolis 500. This is an effort to make kids excited about racing and to groom the next 
generation of race fans. 

Overall Effectiveness
This year’s event was a huge success for the 500 Festival and its vendor partners. This year, nearly 
40,000 people attended the event; more than 76 vendors participated in Kid’s Day (up nearly 10% 
from 2014) and booth revenue was up 107% from 2014. In addition, by better targeting Mini-Mar-
athon participants to register their children for the Rookie Run, Rookie Run registrations at the 
Mini-Marathon Expo was up 49% over 2014. 

With an eye on enhancing the quality of entertainment at the free stage of the event, the 500 
Festival partnered with a local radio station, WZPL, to secure multi-platinum, Grammy nominated 
entertainer – Carly Rae Jepsen. By adding this well-known entertainment to the experience, and 
partnering with an organization that could help amplify our marketing message, we were able to 
increase the amount of media coverage and buzz surrounding the event. As a result, media cover-
age for Kids’ Day was up across print media, digital media, and broadcast media. In addition, 
thanks to the exposure the event received on social media, the official hashtag for the event, 
#500KidsDay, trended in Indianapolis on the day of the event as well as they day after the event – 
an impressive feat considering that the event was contending with an IndyCar race, the Angie’s List 
Grand Prix, and two other concerts from platinum selling artists on that same day. 

Supporting Question:
What did you do to update/change this program from the year before? Were your updates/changes 
successful? Please provide measurable results/examples.

The 500 Festival sought to increase exposure to Kids’ Day and Rookie Run. To achieve this goal, 
we implemented a few key changes. 

1. Improve the quality of event entertainment, while allowing the event to remain free to 
everyone. To do this, we partnered with WZPL, an Indianapolis-based pop radio station that is also 
Indiana’s largest radio station. Through this partnership, we were able to obtain multi-platinum, 
Grammy-nominated artist Carly Rae Jepsen to perform at the free stage of Kids’ Day. By adding a 
recording artist with an active, engaged fan base, we were able to tap into her social media audi-
ence to help promote the event. In addition, we were able to rely on our partners, WZPL, to provide 
assistance with marketing the event via on-air promotion, online promotion, and social media 
promotion. 

In addition, we also partnered with USA Gymnastics to bring gold medal gymnast Shawn Johnson 
to Kids’ Day. We collaborated with USA Gymnastics to come up with several opportunities for 
attendees to meet Shawn. Whether she was signing autographs, or leading Rookie Run participants 
in stretches before their big race, Shawn’s participation was a big hit. 

2. The addition of the social media center. By adding a social media center, we were able to 
engage and interact with event attendees whenever they had questions. We also encouraged all 
attendees to share their experiences from Kids’ Day by using the official event’s official hashtag, 
#500KidsDay. 

3. Enhance the event’s programming. We worked closely with event sponsors and vendors to 
help them enhance the quality of their activation. By doing this, we were able to ensure that all 
attendees had the best, most meaningful experience possible. In addition, we were able to ensure 
that vendors felt as though the received a good value for their participation. These efforts paid off 
as vendors reported that their event revenues were up 107% from 2014.  

The addition of these initiatives enabled the 500 Festival to amplify the buzz surrounding the event 
and extend it beyond the event. Media coverage for Kids’ Day was up across broadcast media, print 
media, and online media. In addition, the event’s hashtag trended locally on the day of the event as 
well as the day after the event. What’s most remarkable about that is that the event’s hashtag 
outperformed the hashtag of the IndyCar race taking place on the same day, as it continued trend-
ing locally even after the event concluded.
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Opera 
• Cheer on the Junior Colts Cheerleaders, a program designed to promote positive self-es-
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• Paint pots and plant flowers with Meijer 
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In the midst of the Kids’ Day activities, the Chase 500 Festival Rookie Run allowed kids ages 3-10 
to participate in a kid-sized version of one of the nation’s largest half-marathons, the OneAmerica 
500 Festival Mini-Marathon. With many of the kids seeing their parents cross the finish line after 
completing 13.1 miles just weeks prior, the Rookie Run gives kids the chance to finish their own 
race made just for them. In this non-competitive fun-run, everyone goes home a winner. All partici-
pants receive a No. 1 bib, a finisher’s medal and a goodie bag—just like the participants in the 
Mini! The Rookie Run also serves as a great health initiative for kids. It provides a time and a place 
for kids to get together, get outside and take part in fun exercise!

Local School Involvement 
Because Kids’ Day falls on a Saturday in mid-May, it’s often difficult to facilitate trips for entire 
schools to attend the event. However, through a partnership with Indianapolis Public Schools, the 
Rookie Run was promoted to students within the relevant age groups. In addition, Kids’ Day has a 
close relationship with other youth organizations including the Girl Scouts and Boy Scouts. We also 
work closely with several Indianapolis high schools to recruit volunteers for this day, ensuring that 
older high school aged students are modeling the importance of volunteering and being active to 
younger attendees. 

Tie-in of program to main event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and programs 
while celebrating the spirit and legacy of the Indianapolis 500 and fostering positive impact on the 
city of Indianapolis and state of Indiana. Through Kids’ Day, we are able to hold a celebration of 
the spirit and legacy of the Indianapolis 500 in a manner that is appropriate for children and 
something that they want to attend. 

Thanks in part to the success of the 500 Festival’s larger events like the OneAmerica 500 Festival 
Mini-Marathon and IPL 500 Festival Parade, we are able to offer Kids’ Day to Indiana youth and 
families And while having lots of fun is important to kids, through this event, we are also able to 
teach kids at the same time. Whether kids are learning about a new sport that they’ve never tried, 
experience their first interaction with opera, or cheering for kids just like them that have trained to 
be part of the Colts Junior Cheerleaders, Kids’ Day is packed with hands-on learning opportunities 
that are also lots of fun! 
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Furthermore, by engaging kids in a scaled down version of the Mini-Marathon, we are reinforcing 
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Since 1975, the 500 Festival has hosted a day filled with activities just for children. Hosted 
on Monument Circle in downtown Indianapolis, the Chase 500 Festival Kids’ Day is a free 
event where children can celebrate the legacy of the Indianapolis 500 with race-themed 
activities, educational booths and a kid-sized version of the OneAmerica 500 Festival 
Mini-Marathon – the Chase 500 Festival Rookie Run. 

The objective is to provide a free, fun event for families to celebrate the Indianapolis 500. By 
offering activities and entertainment that is targeted at children of all agens, Kids’ Day helps 
facilitate the celebration surrounding the Indianapolis 500 in a manner that is appropriate for 
children. The objective of the Rookie Run is to provide a fun way for kids and families to get 
together and participate in exercise in a noncompetitive environment.

Target Audience / Main Target Group 
The target audience is kids aged 3-12 and families throughout the state of Indiana. 

Attendance
In 2015, more than 40,000 people attended this free event. 

Activities/Entertainment provided:
With an emphasis on fitness and learning for youth, Kids’ Day is Indiana’s largest free 
outdoor festival for children. The Chase 500 Festival Kids’ Day offers fun, interactive, educa-
tional displays in a carnival-like atmosphere. Attendees can interact with local mascots, race 
mini cars, bounce in giant inflatables and so much more. The 2015 Kids’ Day consisted of 
76 different booths and attractions, including: 

• A free concert from multi-platinum, Grammy-nominated artist Carly Rae Jepsen, 
presented by 99.5 WZPL
• Meet Shawn Johnson and try out gymnastics equipment at USA Gymnastics’ booth
• Try out tennis with USTA’s scaled down tennis court 
• Free haircuts courtesy of Great Clips
• Enjoy their favorite books at one of two Bookmobiles provided by the Indianapolis 
Public Library and Red Cross
• Meet Indiana Pacers and Indiana Fever players and coaches 
• A Play60 field with real life football drills taught by the Indianapolis Colts
• Make sashes and crafts with 500 Festival Princesses 
• Appearances from various local mascots 
• Slides 
• Little tike race course
• Giant bounce houses
• Balloon artists 
• Face painting 
• Enjoy special, kid friendly performance of Billy Goats Gruff opera by the Indianapolis 

Opera 
• Cheer on the Junior Colts Cheerleaders, a program designed to promote positive self-es-
teem, respect, dedication and discipline among young women ages 6 to 14
• Paint pots and plant flowers with Meijer 
• Get your photo taken with the 2015 500 Festival Pace Car with Chevy 
• Compete in your very own pit stop challenge
• Meet Ronald McDonald

In the midst of the Kids’ Day activities, the Chase 500 Festival Rookie Run allowed kids ages 3-10 
to participate in a kid-sized version of one of the nation’s largest half-marathons, the OneAmerica 
500 Festival Mini-Marathon. With many of the kids seeing their parents cross the finish line after 
completing 13.1 miles just weeks prior, the Rookie Run gives kids the chance to finish their own 
race made just for them. In this non-competitive fun-run, everyone goes home a winner. All partici-
pants receive a No. 1 bib, a finisher’s medal and a goodie bag—just like the participants in the 
Mini! The Rookie Run also serves as a great health initiative for kids. It provides a time and a place 
for kids to get together, get outside and take part in fun exercise!

Local School Involvement 
Because Kids’ Day falls on a Saturday in mid-May, it’s often difficult to facilitate trips for entire 
schools to attend the event. However, through a partnership with Indianapolis Public Schools, the 
Rookie Run was promoted to students within the relevant age groups. In addition, Kids’ Day has a 
close relationship with other youth organizations including the Girl Scouts and Boy Scouts. We also 
work closely with several Indianapolis high schools to recruit volunteers for this day, ensuring that 
older high school aged students are modeling the importance of volunteering and being active to 
younger attendees. 

Tie-in of program to main event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and programs 
while celebrating the spirit and legacy of the Indianapolis 500 and fostering positive impact on the 
city of Indianapolis and state of Indiana. Through Kids’ Day, we are able to hold a celebration of 
the spirit and legacy of the Indianapolis 500 in a manner that is appropriate for children and 
something that they want to attend. 

Thanks in part to the success of the 500 Festival’s larger events like the OneAmerica 500 Festival 
Mini-Marathon and IPL 500 Festival Parade, we are able to offer Kids’ Day to Indiana youth and 
families And while having lots of fun is important to kids, through this event, we are also able to 
teach kids at the same time. Whether kids are learning about a new sport that they’ve never tried, 
experience their first interaction with opera, or cheering for kids just like them that have trained to 
be part of the Colts Junior Cheerleaders, Kids’ Day is packed with hands-on learning opportunities 
that are also lots of fun! 
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Furthermore, by engaging kids in a scaled down version of the Mini-Marathon, we are reinforcing 
the importance of physical activity and the fun associated with completing a race. 

h. Overall revenue/expense budget of specific program

Description of sponsor/charity/group involvement 
Sponsors for Kids’ Day include Chase, AAA, Indianapolis Colts, Pacers Sports and Entertainment 
and WTHR, Channel 13. Sponsors for the Rookie Run include Chase, Finish Line, MHS and WTHR, 
Channel 13.

Each sponsor of Kids Day has a booth on site and provides different types of activation. For exam-
ple, the Indianapolis Colts brought their Play 60 field and ran kids through football drills.  In 
addition, sponsors are recognized in event promotion and onsite. Benefits include: 
• Logo/recognition on Kids’ Day/Rookie Run web page
• Recognition in relevant press releases 
• Recognition in advertising
• Recognition in event marketing materials (POP displays, signage, etc.) 
• Logo on event signage 

For Kids’ Day and Rookie Run, the 500 Festival utilized 126 volunteers who served a wide range of 
roles including Ask-Me volunteers, staffing various games and inflatables, assist with arts and 
crafts, and helping with Rookie Run registration, course assistance and offering assistance at the 
start and finish line. For offering up their time, volunteers received a t-shirt, commemorative pin 
and an invitation to Volunteer Appreciation day at the track, where they receive a ticket to Pole day 
and a free lunch for two. 

Duration of Program Start to Finish and Years Program Has Been Part of Event
The 2015 Chase 500 Festival Kids’ Day took place on Saturday, May 9 from 10:00 a.m. to 2:00 
p.m. on Monument Circle in Downtown Indianapolis. The Chase 500 Festival Rookie Run took 
place from 10:30 a.m. – 1:00 p.m. that same day. 

From 1975 to 1990, the 500 Festival sponsored Children’s Activities Day, which was originally 
hosted at local malls and included pet parades, coloring book contests, shoe box parades, exhibits 
and entertainment. The event moved to Monument Circle in the early 1980s. In 1993, the 500 
Festival updated the emphasis of the program, aligning its focus with fitness and learning. With 
that change, the organization changed the name of the event to Kids’ Day. The focus of Kids’ Day 
was changed to emphasize games, races, educational demonstrations and arts and crafts. In 1994, 
Kids’ Day was expanded with the introduction of the inaugural Rookie Run. Designed as a 
non-competitive running and walking event that stressed family togetherness, good sportsmanship 
and the importance of fitness, the Rookie Run ranged from a lap around Monument Circle to a 1.6 
mile course through downtown Indianapolis. 

What Makes Event Unique and Creative
The Chase 500 Festival Kids’ Day and Rookie Run is unique because it is the state’s largest free 
outdoor festival for kids. All of the games, inflatables, art and crafts and even the Ferris wheel – all 
free and open to the public. Also, the event has a number of racing-themed elements that tie back 
to the Indianapolis 500. This is an effort to make kids excited about racing and to groom the next 
generation of race fans. 

Overall Effectiveness
This year’s event was a huge success for the 500 Festival and its vendor partners. This year, nearly 
40,000 people attended the event; more than 76 vendors participated in Kid’s Day (up nearly 10% 
from 2014) and booth revenue was up 107% from 2014. In addition, by better targeting Mini-Mar-
athon participants to register their children for the Rookie Run, Rookie Run registrations at the 
Mini-Marathon Expo was up 49% over 2014. 

With an eye on enhancing the quality of entertainment at the free stage of the event, the 500 
Festival partnered with a local radio station, WZPL, to secure multi-platinum, Grammy nominated 
entertainer – Carly Rae Jepsen. By adding this well-known entertainment to the experience, and 
partnering with an organization that could help amplify our marketing message, we were able to 
increase the amount of media coverage and buzz surrounding the event. As a result, media cover-
age for Kids’ Day was up across print media, digital media, and broadcast media. In addition, 
thanks to the exposure the event received on social media, the official hashtag for the event, 
#500KidsDay, trended in Indianapolis on the day of the event as well as they day after the event – 
an impressive feat considering that the event was contending with an IndyCar race, the Angie’s List 
Grand Prix, and two other concerts from platinum selling artists on that same day. 

Supporting Question:
What did you do to update/change this program from the year before? Were your updates/changes 
successful? Please provide measurable results/examples.

The 500 Festival sought to increase exposure to Kids’ Day and Rookie Run. To achieve this goal, 
we implemented a few key changes. 

1. Improve the quality of event entertainment, while allowing the event to remain free to 
everyone. To do this, we partnered with WZPL, an Indianapolis-based pop radio station that is also 
Indiana’s largest radio station. Through this partnership, we were able to obtain multi-platinum, 
Grammy-nominated artist Carly Rae Jepsen to perform at the free stage of Kids’ Day. By adding a 
recording artist with an active, engaged fan base, we were able to tap into her social media audi-
ence to help promote the event. In addition, we were able to rely on our partners, WZPL, to provide 
assistance with marketing the event via on-air promotion, online promotion, and social media 
promotion. 

In addition, we also partnered with USA Gymnastics to bring gold medal gymnast Shawn Johnson 
to Kids’ Day. We collaborated with USA Gymnastics to come up with several opportunities for 
attendees to meet Shawn. Whether she was signing autographs, or leading Rookie Run participants 
in stretches before their big race, Shawn’s participation was a big hit. 

2. The addition of the social media center. By adding a social media center, we were able to 
engage and interact with event attendees whenever they had questions. We also encouraged all 
attendees to share their experiences from Kids’ Day by using the official event’s official hashtag, 
#500KidsDay. 

3. Enhance the event’s programming. We worked closely with event sponsors and vendors to 
help them enhance the quality of their activation. By doing this, we were able to ensure that all 
attendees had the best, most meaningful experience possible. In addition, we were able to ensure 
that vendors felt as though the received a good value for their participation. These efforts paid off 
as vendors reported that their event revenues were up 107% from 2014.  

The addition of these initiatives enabled the 500 Festival to amplify the buzz surrounding the event 
and extend it beyond the event. Media coverage for Kids’ Day was up across broadcast media, print 
media, and online media. In addition, the event’s hashtag trended locally on the day of the event as 
well as the day after the event. What’s most remarkable about that is that the event’s hashtag 
outperformed the hashtag of the IndyCar race taking place on the same day, as it continued trend-
ing locally even after the event concluded.



Introduction/Background of main event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and 
programs while celebrating the spirit and legacy of the Indianapolis 500 and fostering posi-
tive impact on the city of Indianapolis and state of Indiana. 

Each year hundreds of thousands of people from around the world embrace the month of May 
in Indianapolis. Last year alone, more than 500,000 people attended nearly 50 events and 
programs produced by the 500 Festival. The 500 Festival celebrates the spirit and legacy of 
the largest single-day sporting event in the world, the Indianapolis 500®. Enriching the lives 
of Hoosiers and visitors, 500 Festival events which are mostly free and produced largely by 
volunteers also enhance the image of Indianapolis and Indiana by showcasing the city and 
state’s cultural, educational and social benefits to the world.

Indianapolis is largely defined by the historic Indianapolis 500 and the grand community 
festival that surrounds it. With nearly 50 annual events and programs that impact half a 
million people each year, the 500 Festival fuels the entire magical month of May. With a wide 
variety of programs and events – many of which are free - the 500 Festival makes the month 
of May relevant to all citizens of Indiana. Our mission to enrich lives and positively impact 
our community is wholly inclusive and applies to anyone. 

What started with some forward-thinking civic leaders wanting to incorporate a parade to 
kickoff race weekend in Indianapolis, has evolved over the years leading to new traditions and 
added economic impact, further enhancing the benefits of being home to the Indianapolis 
Motor Speedway. While our programs and events promote healthy living and community 
pride, they also have an economic impact on Indianapolis each year. A recent economic 
impact study revealed that each year, 500 Festival events generate $19.7 million in financial 
impact, including $5.5 million of direct spending by out-of-area visitors. With the 500 
Festival producing reoccurring events in Indianapolis since 1957, the overall economic 
benefit to the city since its inception is estimated to be more than $350 million. Based on 
current growth rates, the impact of the 500 Festival is likely to be greater than $210 million 
in this decade (2010-2020) alone. 

In addition to measurements of economic impact in terms of dollars, the 500 Festival in 
2013 created an estimated 215 jobs (15 directly by the organization, 62 from payments to 
vendors and contractors and 138 as a result of visitor spending). Furthermore, the 500 
Festival organization and events generated an estimated $950,000 in additional state and 
local taxes in 2013.

Description and Purpose/Objective of Children’s Program
Since 1975, the 500 Festival has hosted a day filled with activities just for children. Hosted 
on Monument Circle in downtown Indianapolis, the Chase 500 Festival Kids’ Day is a free 
event where children can celebrate the legacy of the Indianapolis 500 with race-themed 
activities, educational booths and a kid-sized version of the OneAmerica 500 Festival 
Mini-Marathon – the Chase 500 Festival Rookie Run. 

The objective is to provide a free, fun event for families to celebrate the Indianapolis 500. By 
offering activities and entertainment that is targeted at children of all agens, Kids’ Day helps 
facilitate the celebration surrounding the Indianapolis 500 in a manner that is appropriate for 
children. The objective of the Rookie Run is to provide a fun way for kids and families to get 
together and participate in exercise in a noncompetitive environment.

Target Audience / Main Target Group 
The target audience is kids aged 3-12 and families throughout the state of Indiana. 

Attendance
In 2015, more than 40,000 people attended this free event. 

Activities/Entertainment provided:
With an emphasis on fitness and learning for youth, Kids’ Day is Indiana’s largest free 
outdoor festival for children. The Chase 500 Festival Kids’ Day offers fun, interactive, educa-
tional displays in a carnival-like atmosphere. Attendees can interact with local mascots, race 
mini cars, bounce in giant inflatables and so much more. The 2015 Kids’ Day consisted of 
76 different booths and attractions, including: 

• A free concert from multi-platinum, Grammy-nominated artist Carly Rae Jepsen, 
presented by 99.5 WZPL
• Meet Shawn Johnson and try out gymnastics equipment at USA Gymnastics’ booth
• Try out tennis with USTA’s scaled down tennis court 
• Free haircuts courtesy of Great Clips
• Enjoy their favorite books at one of two Bookmobiles provided by the Indianapolis 
Public Library and Red Cross
• Meet Indiana Pacers and Indiana Fever players and coaches 
• A Play60 field with real life football drills taught by the Indianapolis Colts
• Make sashes and crafts with 500 Festival Princesses 
• Appearances from various local mascots 
• Slides 
• Little tike race course
• Giant bounce houses
• Balloon artists 
• Face painting 
• Enjoy special, kid friendly performance of Billy Goats Gruff opera by the Indianapolis 

Opera 
• Cheer on the Junior Colts Cheerleaders, a program designed to promote positive self-es-
teem, respect, dedication and discipline among young women ages 6 to 14
• Paint pots and plant flowers with Meijer 
• Get your photo taken with the 2015 500 Festival Pace Car with Chevy 
• Compete in your very own pit stop challenge
• Meet Ronald McDonald

In the midst of the Kids’ Day activities, the Chase 500 Festival Rookie Run allowed kids ages 3-10 
to participate in a kid-sized version of one of the nation’s largest half-marathons, the OneAmerica 
500 Festival Mini-Marathon. With many of the kids seeing their parents cross the finish line after 
completing 13.1 miles just weeks prior, the Rookie Run gives kids the chance to finish their own 
race made just for them. In this non-competitive fun-run, everyone goes home a winner. All partici-
pants receive a No. 1 bib, a finisher’s medal and a goodie bag—just like the participants in the 
Mini! The Rookie Run also serves as a great health initiative for kids. It provides a time and a place 
for kids to get together, get outside and take part in fun exercise!

Local School Involvement 
Because Kids’ Day falls on a Saturday in mid-May, it’s often difficult to facilitate trips for entire 
schools to attend the event. However, through a partnership with Indianapolis Public Schools, the 
Rookie Run was promoted to students within the relevant age groups. In addition, Kids’ Day has a 
close relationship with other youth organizations including the Girl Scouts and Boy Scouts. We also 
work closely with several Indianapolis high schools to recruit volunteers for this day, ensuring that 
older high school aged students are modeling the importance of volunteering and being active to 
younger attendees. 

Tie-in of program to main event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and programs 
while celebrating the spirit and legacy of the Indianapolis 500 and fostering positive impact on the 
city of Indianapolis and state of Indiana. Through Kids’ Day, we are able to hold a celebration of 
the spirit and legacy of the Indianapolis 500 in a manner that is appropriate for children and 
something that they want to attend. 

Thanks in part to the success of the 500 Festival’s larger events like the OneAmerica 500 Festival 
Mini-Marathon and IPL 500 Festival Parade, we are able to offer Kids’ Day to Indiana youth and 
families And while having lots of fun is important to kids, through this event, we are also able to 
teach kids at the same time. Whether kids are learning about a new sport that they’ve never tried, 
experience their first interaction with opera, or cheering for kids just like them that have trained to 
be part of the Colts Junior Cheerleaders, Kids’ Day is packed with hands-on learning opportunities 
that are also lots of fun! 

Furthermore, by engaging kids in a scaled down version of the Mini-Marathon, we are reinforcing 
the importance of physical activity and the fun associated with completing a race. 

h. Overall revenue/expense budget of specific program

Description of sponsor/charity/group involvement 
Sponsors for Kids’ Day include Chase, AAA, Indianapolis Colts, Pacers Sports and Entertainment 
and WTHR, Channel 13. Sponsors for the Rookie Run include Chase, Finish Line, MHS and WTHR, 
Channel 13.

Each sponsor of Kids Day has a booth on site and provides different types of activation. For exam-
ple, the Indianapolis Colts brought their Play 60 field and ran kids through football drills.  In 
addition, sponsors are recognized in event promotion and onsite. Benefits include: 
• Logo/recognition on Kids’ Day/Rookie Run web page
• Recognition in relevant press releases 
• Recognition in advertising
• Recognition in event marketing materials (POP displays, signage, etc.) 
• Logo on event signage 

For Kids’ Day and Rookie Run, the 500 Festival utilized 126 volunteers who served a wide range of 
roles including Ask-Me volunteers, staffing various games and inflatables, assist with arts and 
crafts, and helping with Rookie Run registration, course assistance and offering assistance at the 
start and finish line. For offering up their time, volunteers received a t-shirt, commemorative pin 
and an invitation to Volunteer Appreciation day at the track, where they receive a ticket to Pole day 
and a free lunch for two. 

Duration of Program Start to Finish and Years Program Has Been Part of Event
The 2015 Chase 500 Festival Kids’ Day took place on Saturday, May 9 from 10:00 a.m. to 2:00 
p.m. on Monument Circle in Downtown Indianapolis. The Chase 500 Festival Rookie Run took 
place from 10:30 a.m. – 1:00 p.m. that same day. 

From 1975 to 1990, the 500 Festival sponsored Children’s Activities Day, which was originally 
hosted at local malls and included pet parades, coloring book contests, shoe box parades, exhibits 
and entertainment. The event moved to Monument Circle in the early 1980s. In 1993, the 500 
Festival updated the emphasis of the program, aligning its focus with fitness and learning. With 
that change, the organization changed the name of the event to Kids’ Day. The focus of Kids’ Day 
was changed to emphasize games, races, educational demonstrations and arts and crafts. In 1994, 
Kids’ Day was expanded with the introduction of the inaugural Rookie Run. Designed as a 
non-competitive running and walking event that stressed family togetherness, good sportsmanship 
and the importance of fitness, the Rookie Run ranged from a lap around Monument Circle to a 1.6 
mile course through downtown Indianapolis. 
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What Makes Event Unique and Creative
The Chase 500 Festival Kids’ Day and Rookie Run is unique because it is the state’s largest free 
outdoor festival for kids. All of the games, inflatables, art and crafts and even the Ferris wheel – all 
free and open to the public. Also, the event has a number of racing-themed elements that tie back 
to the Indianapolis 500. This is an effort to make kids excited about racing and to groom the next 
generation of race fans. 

Overall Effectiveness
This year’s event was a huge success for the 500 Festival and its vendor partners. This year, nearly 
40,000 people attended the event; more than 76 vendors participated in Kid’s Day (up nearly 10% 
from 2014) and booth revenue was up 107% from 2014. In addition, by better targeting Mini-Mar-
athon participants to register their children for the Rookie Run, Rookie Run registrations at the 
Mini-Marathon Expo was up 49% over 2014. 

With an eye on enhancing the quality of entertainment at the free stage of the event, the 500 
Festival partnered with a local radio station, WZPL, to secure multi-platinum, Grammy nominated 
entertainer – Carly Rae Jepsen. By adding this well-known entertainment to the experience, and 
partnering with an organization that could help amplify our marketing message, we were able to 
increase the amount of media coverage and buzz surrounding the event. As a result, media cover-
age for Kids’ Day was up across print media, digital media, and broadcast media. In addition, 
thanks to the exposure the event received on social media, the official hashtag for the event, 
#500KidsDay, trended in Indianapolis on the day of the event as well as they day after the event – 
an impressive feat considering that the event was contending with an IndyCar race, the Angie’s List 
Grand Prix, and two other concerts from platinum selling artists on that same day. 

Supporting Question:
What did you do to update/change this program from the year before? Were your updates/changes 
successful? Please provide measurable results/examples.

The 500 Festival sought to increase exposure to Kids’ Day and Rookie Run. To achieve this goal, 
we implemented a few key changes. 

1. Improve the quality of event entertainment, while allowing the event to remain free to 
everyone. To do this, we partnered with WZPL, an Indianapolis-based pop radio station that is also 
Indiana’s largest radio station. Through this partnership, we were able to obtain multi-platinum, 
Grammy-nominated artist Carly Rae Jepsen to perform at the free stage of Kids’ Day. By adding a 
recording artist with an active, engaged fan base, we were able to tap into her social media audi-
ence to help promote the event. In addition, we were able to rely on our partners, WZPL, to provide 
assistance with marketing the event via on-air promotion, online promotion, and social media 
promotion. 

In addition, we also partnered with USA Gymnastics to bring gold medal gymnast Shawn Johnson 
to Kids’ Day. We collaborated with USA Gymnastics to come up with several opportunities for 
attendees to meet Shawn. Whether she was signing autographs, or leading Rookie Run participants 
in stretches before their big race, Shawn’s participation was a big hit. 

2. The addition of the social media center. By adding a social media center, we were able to 
engage and interact with event attendees whenever they had questions. We also encouraged all 
attendees to share their experiences from Kids’ Day by using the official event’s official hashtag, 
#500KidsDay. 

3. Enhance the event’s programming. We worked closely with event sponsors and vendors to 
help them enhance the quality of their activation. By doing this, we were able to ensure that all 
attendees had the best, most meaningful experience possible. In addition, we were able to ensure 
that vendors felt as though the received a good value for their participation. These efforts paid off 
as vendors reported that their event revenues were up 107% from 2014.  

The addition of these initiatives enabled the 500 Festival to amplify the buzz surrounding the event 
and extend it beyond the event. Media coverage for Kids’ Day was up across broadcast media, print 
media, and online media. In addition, the event’s hashtag trended locally on the day of the event as 
well as the day after the event. What’s most remarkable about that is that the event’s hashtag 
outperformed the hashtag of the IndyCar race taking place on the same day, as it continued trend-
ing locally even after the event concluded.



Introduction/Background of main event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and 
programs while celebrating the spirit and legacy of the Indianapolis 500 and fostering posi-
tive impact on the city of Indianapolis and state of Indiana. 

Each year hundreds of thousands of people from around the world embrace the month of May 
in Indianapolis. Last year alone, more than 500,000 people attended nearly 50 events and 
programs produced by the 500 Festival. The 500 Festival celebrates the spirit and legacy of 
the largest single-day sporting event in the world, the Indianapolis 500®. Enriching the lives 
of Hoosiers and visitors, 500 Festival events which are mostly free and produced largely by 
volunteers also enhance the image of Indianapolis and Indiana by showcasing the city and 
state’s cultural, educational and social benefits to the world.

Indianapolis is largely defined by the historic Indianapolis 500 and the grand community 
festival that surrounds it. With nearly 50 annual events and programs that impact half a 
million people each year, the 500 Festival fuels the entire magical month of May. With a wide 
variety of programs and events – many of which are free - the 500 Festival makes the month 
of May relevant to all citizens of Indiana. Our mission to enrich lives and positively impact 
our community is wholly inclusive and applies to anyone. 

What started with some forward-thinking civic leaders wanting to incorporate a parade to 
kickoff race weekend in Indianapolis, has evolved over the years leading to new traditions and 
added economic impact, further enhancing the benefits of being home to the Indianapolis 
Motor Speedway. While our programs and events promote healthy living and community 
pride, they also have an economic impact on Indianapolis each year. A recent economic 
impact study revealed that each year, 500 Festival events generate $19.7 million in financial 
impact, including $5.5 million of direct spending by out-of-area visitors. With the 500 
Festival producing reoccurring events in Indianapolis since 1957, the overall economic 
benefit to the city since its inception is estimated to be more than $350 million. Based on 
current growth rates, the impact of the 500 Festival is likely to be greater than $210 million 
in this decade (2010-2020) alone. 

In addition to measurements of economic impact in terms of dollars, the 500 Festival in 
2013 created an estimated 215 jobs (15 directly by the organization, 62 from payments to 
vendors and contractors and 138 as a result of visitor spending). Furthermore, the 500 
Festival organization and events generated an estimated $950,000 in additional state and 
local taxes in 2013.

Description and Purpose/Objective of Children’s Program
Since 1975, the 500 Festival has hosted a day filled with activities just for children. Hosted 
on Monument Circle in downtown Indianapolis, the Chase 500 Festival Kids’ Day is a free 
event where children can celebrate the legacy of the Indianapolis 500 with race-themed 
activities, educational booths and a kid-sized version of the OneAmerica 500 Festival 
Mini-Marathon – the Chase 500 Festival Rookie Run. 

The objective is to provide a free, fun event for families to celebrate the Indianapolis 500. By 
offering activities and entertainment that is targeted at children of all agens, Kids’ Day helps 
facilitate the celebration surrounding the Indianapolis 500 in a manner that is appropriate for 
children. The objective of the Rookie Run is to provide a fun way for kids and families to get 
together and participate in exercise in a noncompetitive environment.

Target Audience / Main Target Group 
The target audience is kids aged 3-12 and families throughout the state of Indiana. 

Attendance
In 2015, more than 40,000 people attended this free event. 

Activities/Entertainment provided:
With an emphasis on fitness and learning for youth, Kids’ Day is Indiana’s largest free 
outdoor festival for children. The Chase 500 Festival Kids’ Day offers fun, interactive, educa-
tional displays in a carnival-like atmosphere. Attendees can interact with local mascots, race 
mini cars, bounce in giant inflatables and so much more. The 2015 Kids’ Day consisted of 
76 different booths and attractions, including: 

• A free concert from multi-platinum, Grammy-nominated artist Carly Rae Jepsen, 
presented by 99.5 WZPL
• Meet Shawn Johnson and try out gymnastics equipment at USA Gymnastics’ booth
• Try out tennis with USTA’s scaled down tennis court 
• Free haircuts courtesy of Great Clips
• Enjoy their favorite books at one of two Bookmobiles provided by the Indianapolis 
Public Library and Red Cross
• Meet Indiana Pacers and Indiana Fever players and coaches 
• A Play60 field with real life football drills taught by the Indianapolis Colts
• Make sashes and crafts with 500 Festival Princesses 
• Appearances from various local mascots 
• Slides 
• Little tike race course
• Giant bounce houses
• Balloon artists 
• Face painting 
• Enjoy special, kid friendly performance of Billy Goats Gruff opera by the Indianapolis 

Opera 
• Cheer on the Junior Colts Cheerleaders, a program designed to promote positive self-es-
teem, respect, dedication and discipline among young women ages 6 to 14
• Paint pots and plant flowers with Meijer 
• Get your photo taken with the 2015 500 Festival Pace Car with Chevy 
• Compete in your very own pit stop challenge
• Meet Ronald McDonald

In the midst of the Kids’ Day activities, the Chase 500 Festival Rookie Run allowed kids ages 3-10 
to participate in a kid-sized version of one of the nation’s largest half-marathons, the OneAmerica 
500 Festival Mini-Marathon. With many of the kids seeing their parents cross the finish line after 
completing 13.1 miles just weeks prior, the Rookie Run gives kids the chance to finish their own 
race made just for them. In this non-competitive fun-run, everyone goes home a winner. All partici-
pants receive a No. 1 bib, a finisher’s medal and a goodie bag—just like the participants in the 
Mini! The Rookie Run also serves as a great health initiative for kids. It provides a time and a place 
for kids to get together, get outside and take part in fun exercise!

Local School Involvement 
Because Kids’ Day falls on a Saturday in mid-May, it’s often difficult to facilitate trips for entire 
schools to attend the event. However, through a partnership with Indianapolis Public Schools, the 
Rookie Run was promoted to students within the relevant age groups. In addition, Kids’ Day has a 
close relationship with other youth organizations including the Girl Scouts and Boy Scouts. We also 
work closely with several Indianapolis high schools to recruit volunteers for this day, ensuring that 
older high school aged students are modeling the importance of volunteering and being active to 
younger attendees. 

Tie-in of program to main event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and programs 
while celebrating the spirit and legacy of the Indianapolis 500 and fostering positive impact on the 
city of Indianapolis and state of Indiana. Through Kids’ Day, we are able to hold a celebration of 
the spirit and legacy of the Indianapolis 500 in a manner that is appropriate for children and 
something that they want to attend. 

Thanks in part to the success of the 500 Festival’s larger events like the OneAmerica 500 Festival 
Mini-Marathon and IPL 500 Festival Parade, we are able to offer Kids’ Day to Indiana youth and 
families And while having lots of fun is important to kids, through this event, we are also able to 
teach kids at the same time. Whether kids are learning about a new sport that they’ve never tried, 
experience their first interaction with opera, or cheering for kids just like them that have trained to 
be part of the Colts Junior Cheerleaders, Kids’ Day is packed with hands-on learning opportunities 
that are also lots of fun! 

Furthermore, by engaging kids in a scaled down version of the Mini-Marathon, we are reinforcing 
the importance of physical activity and the fun associated with completing a race. 

h. Overall revenue/expense budget of specific program

Description of sponsor/charity/group involvement 
Sponsors for Kids’ Day include Chase, AAA, Indianapolis Colts, Pacers Sports and Entertainment 
and WTHR, Channel 13. Sponsors for the Rookie Run include Chase, Finish Line, MHS and WTHR, 
Channel 13.

Each sponsor of Kids Day has a booth on site and provides different types of activation. For exam-
ple, the Indianapolis Colts brought their Play 60 field and ran kids through football drills.  In 
addition, sponsors are recognized in event promotion and onsite. Benefits include: 
• Logo/recognition on Kids’ Day/Rookie Run web page
• Recognition in relevant press releases 
• Recognition in advertising
• Recognition in event marketing materials (POP displays, signage, etc.) 
• Logo on event signage 

For Kids’ Day and Rookie Run, the 500 Festival utilized 126 volunteers who served a wide range of 
roles including Ask-Me volunteers, staffing various games and inflatables, assist with arts and 
crafts, and helping with Rookie Run registration, course assistance and offering assistance at the 
start and finish line. For offering up their time, volunteers received a t-shirt, commemorative pin 
and an invitation to Volunteer Appreciation day at the track, where they receive a ticket to Pole day 
and a free lunch for two. 

Duration of Program Start to Finish and Years Program Has Been Part of Event
The 2015 Chase 500 Festival Kids’ Day took place on Saturday, May 9 from 10:00 a.m. to 2:00 
p.m. on Monument Circle in Downtown Indianapolis. The Chase 500 Festival Rookie Run took 
place from 10:30 a.m. – 1:00 p.m. that same day. 

From 1975 to 1990, the 500 Festival sponsored Children’s Activities Day, which was originally 
hosted at local malls and included pet parades, coloring book contests, shoe box parades, exhibits 
and entertainment. The event moved to Monument Circle in the early 1980s. In 1993, the 500 
Festival updated the emphasis of the program, aligning its focus with fitness and learning. With 
that change, the organization changed the name of the event to Kids’ Day. The focus of Kids’ Day 
was changed to emphasize games, races, educational demonstrations and arts and crafts. In 1994, 
Kids’ Day was expanded with the introduction of the inaugural Rookie Run. Designed as a 
non-competitive running and walking event that stressed family togetherness, good sportsmanship 
and the importance of fitness, the Rookie Run ranged from a lap around Monument Circle to a 1.6 
mile course through downtown Indianapolis. 

What Makes Event Unique and Creative
The Chase 500 Festival Kids’ Day and Rookie Run is unique because it is the state’s largest free 
outdoor festival for kids. All of the games, inflatables, art and crafts and even the Ferris wheel – all 
free and open to the public. Also, the event has a number of racing-themed elements that tie back 
to the Indianapolis 500. This is an effort to make kids excited about racing and to groom the next 
generation of race fans. 

Overall Effectiveness
This year’s event was a huge success for the 500 Festival and its vendor partners. This year, nearly 
40,000 people attended the event; more than 76 vendors participated in Kid’s Day (up nearly 10% 
from 2014) and booth revenue was up 107% from 2014. In addition, by better targeting Mini-Mar-
athon participants to register their children for the Rookie Run, Rookie Run registrations at the 
Mini-Marathon Expo was up 49% over 2014. 

With an eye on enhancing the quality of entertainment at the free stage of the event, the 500 
Festival partnered with a local radio station, WZPL, to secure multi-platinum, Grammy nominated 
entertainer – Carly Rae Jepsen. By adding this well-known entertainment to the experience, and 
partnering with an organization that could help amplify our marketing message, we were able to 
increase the amount of media coverage and buzz surrounding the event. As a result, media cover-
age for Kids’ Day was up across print media, digital media, and broadcast media. In addition, 
thanks to the exposure the event received on social media, the official hashtag for the event, 
#500KidsDay, trended in Indianapolis on the day of the event as well as they day after the event – 
an impressive feat considering that the event was contending with an IndyCar race, the Angie’s List 
Grand Prix, and two other concerts from platinum selling artists on that same day. 

Supporting Question:
What did you do to update/change this program from the year before? Were your updates/changes 
successful? Please provide measurable results/examples.

The 500 Festival sought to increase exposure to Kids’ Day and Rookie Run. To achieve this goal, 
we implemented a few key changes. 

1. Improve the quality of event entertainment, while allowing the event to remain free to 
everyone. To do this, we partnered with WZPL, an Indianapolis-based pop radio station that is also 
Indiana’s largest radio station. Through this partnership, we were able to obtain multi-platinum, 
Grammy-nominated artist Carly Rae Jepsen to perform at the free stage of Kids’ Day. By adding a 
recording artist with an active, engaged fan base, we were able to tap into her social media audi-
ence to help promote the event. In addition, we were able to rely on our partners, WZPL, to provide 
assistance with marketing the event via on-air promotion, online promotion, and social media 
promotion. 
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In addition, we also partnered with USA Gymnastics to bring gold medal gymnast Shawn Johnson 
to Kids’ Day. We collaborated with USA Gymnastics to come up with several opportunities for 
attendees to meet Shawn. Whether she was signing autographs, or leading Rookie Run participants 
in stretches before their big race, Shawn’s participation was a big hit. 

2. The addition of the social media center. By adding a social media center, we were able to 
engage and interact with event attendees whenever they had questions. We also encouraged all 
attendees to share their experiences from Kids’ Day by using the official event’s official hashtag, 
#500KidsDay. 

3. Enhance the event’s programming. We worked closely with event sponsors and vendors to 
help them enhance the quality of their activation. By doing this, we were able to ensure that all 
attendees had the best, most meaningful experience possible. In addition, we were able to ensure 
that vendors felt as though the received a good value for their participation. These efforts paid off 
as vendors reported that their event revenues were up 107% from 2014.  

The addition of these initiatives enabled the 500 Festival to amplify the buzz surrounding the event 
and extend it beyond the event. Media coverage for Kids’ Day was up across broadcast media, print 
media, and online media. In addition, the event’s hashtag trended locally on the day of the event as 
well as the day after the event. What’s most remarkable about that is that the event’s hashtag 
outperformed the hashtag of the IndyCar race taking place on the same day, as it continued trend-
ing locally even after the event concluded.



Introduction/Background of main event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and 
programs while celebrating the spirit and legacy of the Indianapolis 500 and fostering posi-
tive impact on the city of Indianapolis and state of Indiana. 

Each year hundreds of thousands of people from around the world embrace the month of May 
in Indianapolis. Last year alone, more than 500,000 people attended nearly 50 events and 
programs produced by the 500 Festival. The 500 Festival celebrates the spirit and legacy of 
the largest single-day sporting event in the world, the Indianapolis 500®. Enriching the lives 
of Hoosiers and visitors, 500 Festival events which are mostly free and produced largely by 
volunteers also enhance the image of Indianapolis and Indiana by showcasing the city and 
state’s cultural, educational and social benefits to the world.

Indianapolis is largely defined by the historic Indianapolis 500 and the grand community 
festival that surrounds it. With nearly 50 annual events and programs that impact half a 
million people each year, the 500 Festival fuels the entire magical month of May. With a wide 
variety of programs and events – many of which are free - the 500 Festival makes the month 
of May relevant to all citizens of Indiana. Our mission to enrich lives and positively impact 
our community is wholly inclusive and applies to anyone. 

What started with some forward-thinking civic leaders wanting to incorporate a parade to 
kickoff race weekend in Indianapolis, has evolved over the years leading to new traditions and 
added economic impact, further enhancing the benefits of being home to the Indianapolis 
Motor Speedway. While our programs and events promote healthy living and community 
pride, they also have an economic impact on Indianapolis each year. A recent economic 
impact study revealed that each year, 500 Festival events generate $19.7 million in financial 
impact, including $5.5 million of direct spending by out-of-area visitors. With the 500 
Festival producing reoccurring events in Indianapolis since 1957, the overall economic 
benefit to the city since its inception is estimated to be more than $350 million. Based on 
current growth rates, the impact of the 500 Festival is likely to be greater than $210 million 
in this decade (2010-2020) alone. 

In addition to measurements of economic impact in terms of dollars, the 500 Festival in 
2013 created an estimated 215 jobs (15 directly by the organization, 62 from payments to 
vendors and contractors and 138 as a result of visitor spending). Furthermore, the 500 
Festival organization and events generated an estimated $950,000 in additional state and 
local taxes in 2013.

Description and Purpose/Objective of Children’s Program
Since 1975, the 500 Festival has hosted a day filled with activities just for children. Hosted 
on Monument Circle in downtown Indianapolis, the Chase 500 Festival Kids’ Day is a free 
event where children can celebrate the legacy of the Indianapolis 500 with race-themed 
activities, educational booths and a kid-sized version of the OneAmerica 500 Festival 
Mini-Marathon – the Chase 500 Festival Rookie Run. 

The objective is to provide a free, fun event for families to celebrate the Indianapolis 500. By 
offering activities and entertainment that is targeted at children of all agens, Kids’ Day helps 
facilitate the celebration surrounding the Indianapolis 500 in a manner that is appropriate for 
children. The objective of the Rookie Run is to provide a fun way for kids and families to get 
together and participate in exercise in a noncompetitive environment.

Target Audience / Main Target Group 
The target audience is kids aged 3-12 and families throughout the state of Indiana. 

Attendance
In 2015, more than 40,000 people attended this free event. 

Activities/Entertainment provided:
With an emphasis on fitness and learning for youth, Kids’ Day is Indiana’s largest free 
outdoor festival for children. The Chase 500 Festival Kids’ Day offers fun, interactive, educa-
tional displays in a carnival-like atmosphere. Attendees can interact with local mascots, race 
mini cars, bounce in giant inflatables and so much more. The 2015 Kids’ Day consisted of 
76 different booths and attractions, including: 

• A free concert from multi-platinum, Grammy-nominated artist Carly Rae Jepsen, 
presented by 99.5 WZPL
• Meet Shawn Johnson and try out gymnastics equipment at USA Gymnastics’ booth
• Try out tennis with USTA’s scaled down tennis court 
• Free haircuts courtesy of Great Clips
• Enjoy their favorite books at one of two Bookmobiles provided by the Indianapolis 
Public Library and Red Cross
• Meet Indiana Pacers and Indiana Fever players and coaches 
• A Play60 field with real life football drills taught by the Indianapolis Colts
• Make sashes and crafts with 500 Festival Princesses 
• Appearances from various local mascots 
• Slides 
• Little tike race course
• Giant bounce houses
• Balloon artists 
• Face painting 
• Enjoy special, kid friendly performance of Billy Goats Gruff opera by the Indianapolis 

Opera 
• Cheer on the Junior Colts Cheerleaders, a program designed to promote positive self-es-
teem, respect, dedication and discipline among young women ages 6 to 14
• Paint pots and plant flowers with Meijer 
• Get your photo taken with the 2015 500 Festival Pace Car with Chevy 
• Compete in your very own pit stop challenge
• Meet Ronald McDonald

In the midst of the Kids’ Day activities, the Chase 500 Festival Rookie Run allowed kids ages 3-10 
to participate in a kid-sized version of one of the nation’s largest half-marathons, the OneAmerica 
500 Festival Mini-Marathon. With many of the kids seeing their parents cross the finish line after 
completing 13.1 miles just weeks prior, the Rookie Run gives kids the chance to finish their own 
race made just for them. In this non-competitive fun-run, everyone goes home a winner. All partici-
pants receive a No. 1 bib, a finisher’s medal and a goodie bag—just like the participants in the 
Mini! The Rookie Run also serves as a great health initiative for kids. It provides a time and a place 
for kids to get together, get outside and take part in fun exercise!

Local School Involvement 
Because Kids’ Day falls on a Saturday in mid-May, it’s often difficult to facilitate trips for entire 
schools to attend the event. However, through a partnership with Indianapolis Public Schools, the 
Rookie Run was promoted to students within the relevant age groups. In addition, Kids’ Day has a 
close relationship with other youth organizations including the Girl Scouts and Boy Scouts. We also 
work closely with several Indianapolis high schools to recruit volunteers for this day, ensuring that 
older high school aged students are modeling the importance of volunteering and being active to 
younger attendees. 

Tie-in of program to main event
Founded in 1957, the mission of the 500 Festival is to produce life-enriching events and programs 
while celebrating the spirit and legacy of the Indianapolis 500 and fostering positive impact on the 
city of Indianapolis and state of Indiana. Through Kids’ Day, we are able to hold a celebration of 
the spirit and legacy of the Indianapolis 500 in a manner that is appropriate for children and 
something that they want to attend. 

Thanks in part to the success of the 500 Festival’s larger events like the OneAmerica 500 Festival 
Mini-Marathon and IPL 500 Festival Parade, we are able to offer Kids’ Day to Indiana youth and 
families And while having lots of fun is important to kids, through this event, we are also able to 
teach kids at the same time. Whether kids are learning about a new sport that they’ve never tried, 
experience their first interaction with opera, or cheering for kids just like them that have trained to 
be part of the Colts Junior Cheerleaders, Kids’ Day is packed with hands-on learning opportunities 
that are also lots of fun! 

Furthermore, by engaging kids in a scaled down version of the Mini-Marathon, we are reinforcing 
the importance of physical activity and the fun associated with completing a race. 

h. Overall revenue/expense budget of specific program

Description of sponsor/charity/group involvement 
Sponsors for Kids’ Day include Chase, AAA, Indianapolis Colts, Pacers Sports and Entertainment 
and WTHR, Channel 13. Sponsors for the Rookie Run include Chase, Finish Line, MHS and WTHR, 
Channel 13.

Each sponsor of Kids Day has a booth on site and provides different types of activation. For exam-
ple, the Indianapolis Colts brought their Play 60 field and ran kids through football drills.  In 
addition, sponsors are recognized in event promotion and onsite. Benefits include: 
• Logo/recognition on Kids’ Day/Rookie Run web page
• Recognition in relevant press releases 
• Recognition in advertising
• Recognition in event marketing materials (POP displays, signage, etc.) 
• Logo on event signage 

For Kids’ Day and Rookie Run, the 500 Festival utilized 126 volunteers who served a wide range of 
roles including Ask-Me volunteers, staffing various games and inflatables, assist with arts and 
crafts, and helping with Rookie Run registration, course assistance and offering assistance at the 
start and finish line. For offering up their time, volunteers received a t-shirt, commemorative pin 
and an invitation to Volunteer Appreciation day at the track, where they receive a ticket to Pole day 
and a free lunch for two. 

Duration of Program Start to Finish and Years Program Has Been Part of Event
The 2015 Chase 500 Festival Kids’ Day took place on Saturday, May 9 from 10:00 a.m. to 2:00 
p.m. on Monument Circle in Downtown Indianapolis. The Chase 500 Festival Rookie Run took 
place from 10:30 a.m. – 1:00 p.m. that same day. 

From 1975 to 1990, the 500 Festival sponsored Children’s Activities Day, which was originally 
hosted at local malls and included pet parades, coloring book contests, shoe box parades, exhibits 
and entertainment. The event moved to Monument Circle in the early 1980s. In 1993, the 500 
Festival updated the emphasis of the program, aligning its focus with fitness and learning. With 
that change, the organization changed the name of the event to Kids’ Day. The focus of Kids’ Day 
was changed to emphasize games, races, educational demonstrations and arts and crafts. In 1994, 
Kids’ Day was expanded with the introduction of the inaugural Rookie Run. Designed as a 
non-competitive running and walking event that stressed family togetherness, good sportsmanship 
and the importance of fitness, the Rookie Run ranged from a lap around Monument Circle to a 1.6 
mile course through downtown Indianapolis. 

What Makes Event Unique and Creative
The Chase 500 Festival Kids’ Day and Rookie Run is unique because it is the state’s largest free 
outdoor festival for kids. All of the games, inflatables, art and crafts and even the Ferris wheel – all 
free and open to the public. Also, the event has a number of racing-themed elements that tie back 
to the Indianapolis 500. This is an effort to make kids excited about racing and to groom the next 
generation of race fans. 

Overall Effectiveness
This year’s event was a huge success for the 500 Festival and its vendor partners. This year, nearly 
40,000 people attended the event; more than 76 vendors participated in Kid’s Day (up nearly 10% 
from 2014) and booth revenue was up 107% from 2014. In addition, by better targeting Mini-Mar-
athon participants to register their children for the Rookie Run, Rookie Run registrations at the 
Mini-Marathon Expo was up 49% over 2014. 

With an eye on enhancing the quality of entertainment at the free stage of the event, the 500 
Festival partnered with a local radio station, WZPL, to secure multi-platinum, Grammy nominated 
entertainer – Carly Rae Jepsen. By adding this well-known entertainment to the experience, and 
partnering with an organization that could help amplify our marketing message, we were able to 
increase the amount of media coverage and buzz surrounding the event. As a result, media cover-
age for Kids’ Day was up across print media, digital media, and broadcast media. In addition, 
thanks to the exposure the event received on social media, the official hashtag for the event, 
#500KidsDay, trended in Indianapolis on the day of the event as well as they day after the event – 
an impressive feat considering that the event was contending with an IndyCar race, the Angie’s List 
Grand Prix, and two other concerts from platinum selling artists on that same day. 

Supporting Question:
What did you do to update/change this program from the year before? Were your updates/changes 
successful? Please provide measurable results/examples.

The 500 Festival sought to increase exposure to Kids’ Day and Rookie Run. To achieve this goal, 
we implemented a few key changes. 

1. Improve the quality of event entertainment, while allowing the event to remain free to 
everyone. To do this, we partnered with WZPL, an Indianapolis-based pop radio station that is also 
Indiana’s largest radio station. Through this partnership, we were able to obtain multi-platinum, 
Grammy-nominated artist Carly Rae Jepsen to perform at the free stage of Kids’ Day. By adding a 
recording artist with an active, engaged fan base, we were able to tap into her social media audi-
ence to help promote the event. In addition, we were able to rely on our partners, WZPL, to provide 
assistance with marketing the event via on-air promotion, online promotion, and social media 
promotion. 

In addition, we also partnered with USA Gymnastics to bring gold medal gymnast Shawn Johnson 
to Kids’ Day. We collaborated with USA Gymnastics to come up with several opportunities for 
attendees to meet Shawn. Whether she was signing autographs, or leading Rookie Run participants 
in stretches before their big race, Shawn’s participation was a big hit. 

2. The addition of the social media center. By adding a social media center, we were able to 
engage and interact with event attendees whenever they had questions. We also encouraged all 
attendees to share their experiences from Kids’ Day by using the official event’s official hashtag, 
#500KidsDay. 

3. Enhance the event’s programming. We worked closely with event sponsors and vendors to 
help them enhance the quality of their activation. By doing this, we were able to ensure that all 
attendees had the best, most meaningful experience possible. In addition, we were able to ensure 
that vendors felt as though the received a good value for their participation. These efforts paid off 
as vendors reported that their event revenues were up 107% from 2014.  

The addition of these initiatives enabled the 500 Festival to amplify the buzz surrounding the event 
and extend it beyond the event. Media coverage for Kids’ Day was up across broadcast media, print 
media, and online media. In addition, the event’s hashtag trended locally on the day of the event as 
well as the day after the event. What’s most remarkable about that is that the event’s hashtag 
outperformed the hashtag of the IndyCar race taking place on the same day, as it continued trend-
ing locally even after the event concluded.

500 FESTIVAL INC.
2

0
15

 I
F

E
A

 P
IN

N
A

C
L

E
 A

W
A

R
D

S
 500 FESTIVAL INC.

500 FESTIVAL INC.
2015 IFEA PINNACLE AWARD NOMINATIONS 
#47 BEST CHILDREN’S PROGRAMMING
CHASE 500 FESTIVAL KIDS’ DAY AND ROOKIE RUN


