
 

OVERVIEW 

a. 

The Kentucky Derby Festival is a not-for-profit organization which annually produces 

one of the world’s premiere community celebrations in Louisville, Kentucky. Since 

1956, KDF has created fun, excitement, international recognition and a spirit that is 

unmatched anywhere. Each year in the spring, the Festival produces nearly 70 

events during the two weeks leading up to the Kentucky Derby horse race.  From 

Thunder Over Louisville, to the Great Bed Races, WineFest, BalloonFest, and many, 

many more events, we bring the Louisville community together in celebration.  The 

civic celebration attracts an estimated 1.5 million people to Louisville each year, 

while creating an economic impact of over $127 million. None of this could be done 

without the support of over 400 Corporate Sponsors and 4,000 Volunteers.  

b. 

The Derby Festival’s “Go Green!” initiative raises awareness of recycling at its more 

than 70 events held each spring, as the Festival continues its long-term commitment 

to become more environmentally friendly.  Though a partnership with QRS Recycling 

the Derby Festival demonstrates that “greening” is important to the organization.  

QRS offers single-stream recycling, which allows all the accepted materials (other 

than food waste) to go into the same container.  No sorting is required and this 

method allows for a user-friendly, efficient process at Derby Festival events. “Green 

Teams” also assist in the collection of recyclable materials at major events such as 

Thunder Over Louisville and the Derby Festival Marathon and miniMarathon.  

In addition, the Derby Festival’s Go Green! program, which is sponsored by LG&E, 

includes composting of inedible food waste; donation of edible food; use of 

compostable products; yellow grease recycling and on-site recycling. We implement 

green efforts because we care about the environment and hope to make a 

difference, while setting an example for our community and our peers in the event 

industry.  We want to raise awareness of the importance of “greening” and 

encourage folks to implement their own methods of recycling. 
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c. 

The target audience ranges, as every demographic of our community is represented 

at Derby Festival events, allowing us to reach a very diverse group.  The 

spectator/participant figures for some of the Festival’s largest events and ones 

targeted for expanded greening efforts for 2015 were as follows: 

 Thunder Over Louisville: 650,000 Spectators 

 Marathon/miniMarathon: 40,000 Spectators/15,274 Participants 

 Kroger’s Fest-a-Ville: 200,000 Attendees 

 Republic Bank Pegasus Parade: 185,000 Spectators 

 WineFest: 1,796 Attendees 

d. 

There are many different types of Green initiatives implemented at Derby Festival 

events including: 

 Recycling of Products: This included all types of products.  A single stream 

method was used which means all of the different recyclable products could 

be co-mingled.  No sorting was necessary.  Approximately 100 recycling 

containers were displayed prominently at our events. 

 Food Composting through Sustainable America 

 Other food Related Green Efforts with over 100 vendors through our 

concessionaire, Concessions by Cox, were applied with the following: 

Environmentally-Friendly Service Ware, Yellow Grease Recycling, Donation 

of Edible Food, Composting of Inedible Food 

 Bike Valet: Derby Festival offers a bike valet service at Thunder Over 

Louisville.  We also encourage carpooling to our events. 

 Utilization of Recycled Paper for various print pieces. 

 Utilization of Soy-based inks in various print pieces. 

e. 

Derby Festival promotes our Green Program in many ways including the following: 

 Website: We promote our efforts on our organization website: 

o http://discover.kdf.org/go-green-initiative 

 

 Our Media Guide:  Distributed to over 500 members of the media, as well as 

made available online for quick access to the information and includes a 

description of the Festival’s “Go Green!” Program, as well as the following tips to 

share with the public for ways to “Go Green with the Kentucky Derby Festival”:  

http://discover.kdf.org/go-green-initiative


o Use recycling bins at Festival events. 
o Ride your bike to Thunder and Kroger’s Fest-a-Ville. 
o Carpool to Kentucky Derby Festival events. 
o Join the Kentucky Derby Festival and purchase Green Energy for your 

home or office, visit  www.lge-ku.com  

 Our “Official Derby Festival Guide,” printed by the local newspaper, The Courier-

Journal, in the Sunday, April 5 edition. Circulation of 400,000 households in 

Kentucky and in Southern Indiana.  (Total readership projected at 1,048,840.)   

 “Green Team” t-shirts for our Volunteers 

 Recycling Decals on recycling containers at our events 

f. 

The educational piece of our program comes from our promotional components 

through our print pieces, website and on-site receptacles.  The communication of our 

“Go Green” message is emphasized and communicated often, enabling us to 

educate our patrons and partners that being green is important.   

g. 

Much of the Derby Festival’s Green Program was managed by our partner, QRS 

Recycling (www.qrsrecycling.com). As part of the partnership, QRS Recycling 

handled the distribution of the recycle containers at Derby Festival events. They 

were also responsible for recruiting and managing the volunteers to service the 

events.  

QRS offers single-stream recycling, which allows all the accepted materials to go 

into the same container.  Since no sorting is required, this allows for a more user-

friendly and efficient process at Derby Festival events. The “encouragement” to the 

consumer was the convenience of the recycle units.  A recycle container was placed 

next to each trash container in order to make it obvious and convenient to recycle. 

The stickers on the recycle containers were printed in a bright green, and very 

visible to consumers.  The message called them to action “Recycle Here.”  After the 

events, all the recyclable products were tracked and weighed by QRS.   

h. 

Many other parties were involved in the Kentucky Derby Festival’s “Go Green!” 

program, helping ensure its success.   

 Through our partnership with Coke, all of the recycle containers (100) were 

donated. 

http://www.qrsrecycling.com/


 Dozens of volunteers, called “Green Teams,” were recruited to assist with the 

recycling collection at Thunder Over Louisville and the 

Marathon/miniMarathon. 

 Our Concessionaire, Concessions by Cox, provided staff to service the 

recycle units at Kroger’s Fest-a-Ville. 

 Louisville Metro Government provided the large recycling dumpsters and 

serviced those units. 

i. 

 In 2015, the following amount of material was collected to be recycled:  

 24.12 Tons Collected at Thunder Over Louisville  

 5.28 Tons Collected at the Marathon/miniMarathon 

 23.42 Tons Collected at Kroger’s Fest-a-Ville  

 1.72 Tons Collected at the Republic Bank Pegasus Parade 

 4.22 Tons Collected at WineFest.  (Once again, Derby Festival is proud that 

we produced a “Zero-Waste” event with WineFest.  All of the waste at 

WineFest was collected to be recycled including organic/food waste, glass, 

and commercial dry product.) 

 

TOTAL Collected in 2015 =  58.76 Total Tons.  This result is a 385% increase 

from our 2014 total of 12.12 tons collected.  (The items collected included 

paper, cans, cups, glass, food waste and any other items that were 

recyclable.)  

The Festival has helped offset carbon emissions since its “Go Green!” program was 

established in 2008.  KDF actually became the first Kentucky Business to purchase 

Green Energy from Louisville Gas and Electric Company.  The initiative allows the 

Festival to take a more eco-friendly approach to its daily business operations. 

Through the Green Energy purchase, the Festival totally offsets the more than 18 

tons of carbon dioxide created each month by its electricity use at its headquarters 

on South Third Street in Louisville.   

j. 

We were thrilled with the results of our program in 2015.  We demonstrated the 

importance of being environmentally responsible and we hope we set a strong 

example for the community.  We also established a pride amongst our Board, Staff 

and Volunteers, in that we are making a difference.   

k. 



The Derby Festival’s “Go Green!” Program was established in 2008.  That year, KDF 

made a long term commitment to become more environmentally friendly.  As part of 

that effort, KDF became the first Kentucky Business to purchase Green Energy from 

Louisville Gas and Electric Company.  Through the Green Energy purchase, the 

Festival totally offsets the more than 18 tons of carbon dioxide created each month 

by its electricity use at its headquarters on South Third Street in Louisville.   

In addition to offsetting carbon emissions, in 2008, the Festival also began raising 

awareness of recycling at some of its major events held each spring.  “Green 

Teams” were also created to help with the initiative.  The groups of volunteers help 

in the collection of recyclable materials. While the main focus of recycling occurs 

during the two-week Festival, Derby Festival works year round to evaluate the 

Festival’s greening efforts and come up with new ideas and partnerships to continue 

to expand those efforts.   

l. 

LG&E has been the sponsor of the Go Green Program since 2008.  LG&E benefits 

through public awareness and being associated with a program that is helping our 

environment.  LG&E is co-branded on all of the promotional materials related to the 

Go Green Program, including the decals, t-shirts, credentials, our website and on all 

Festival print pieces promoting the Green program.  LG&E also benefited through 

Derby Festival’s purchase of Green Energy.  Derby Festival benefits through the 

partnership with LG&E, as their sponsor dollar offsets the expenses associated with 

the program. 

m. 

The “Go Green!” Program is a way of thinking for the Kentucky Derby Festival.  Not 

only do we recycle at our headquarters year-round, but we also continue to expand 

our greening efforts at our events every spring.   

 We are always trying to improve and take pride in what we do as a whole for the 

environment.  Our green logo says: “KDF IS COMMITTED TO GO GREEN!” and it 

means just that.  We are proud to be green!  

n. 

The overall revenue generated through the program is through our partnership with 

LG&E.  The monies from LG&E allow us to purchase the tangible items including the 

t-shirts for the Green Teams and the decals for the recycling containers.  Expenses 

are minimal due to our partnerships with sponsors and vendors including Coke, QRS 

Recycling, Concessions by Cox and the Louisville Metro Government.  These 



organizations want to help in the greening effort and enjoy being associated with the 

program. 

 

o. 

The Kentucky Derby Festival’s “Go Green!” Program has gotten more effective each 

year through our growing partnerships with vendors and the community.  Since 2008 

we’ve increased the amount of trash we recycle from 5.27 tons to 58.76 tons, greatly 

reducing our footprint in the local landfill.  These efforts are also creating a sense of 

culture and pride overall for our organization, as more of our sponsors and partners 

join us in becoming “green” conscious. The Green effort is becoming a way of 

thinking for all that are associated with the Kentucky Derby Festival.  We plan to 

continue to raise that awareness and build upon our successes. 

 

SUPPORTING QUESTION 

What did you do to update/change this program from the year before? Were your 

updates successful? 

     Our most significant change in 2015 was moving away from draft beer and offering       

     almost exclusively, aluminum bottles for beer.  This change allowed for easy and    

     mass recycling at our events.  It also allowed for efficient service and quality product   

     for our patrons.    

 

Also in 2015, our emphasis and overall communication of the program was stepped 

up.  We stressed the importance of recycling to our patrons, partners, volunteers 

and participants, and communicated the message well and often.  The following 

results of 2015 vs. 2014 show the success of our effort: 

 

Overall Recycling Collected in 2014 = 12.12 tons 

Overall Recycling Collected in 2015 = 58.76 tons 

 

 

 

 

 

 


