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CATEGORY #45 - BEST GREEN PROGRAM
1. Overview Information
a) Introduction and background of main event
The Servus Heritage Festival is a 3 day annual event where 60 pavilions representing over 85 cul-
tures from all over the world are setup throughout Hawrelak Park in downtown Edmonton,  Canada. 
This Festival is an annual tradition since 1974 and is a celebration of the many cultures of Canada.

The Festival initially began as a multicultural concert held in Fort Edmonton Park to celebrate 
Heritage Day, an annual holiday instituted that year by the Government of Alberta, to recognize 
the cultural heritage of the province.  Two years later eleven ethno-cultural communities banded 
together in Hawrelak Park for a display of their cultures’ traditional cuisine, entertainment, interpre-
tive materials, and crafts, and from here an August long weekend institution emerged.

More than 35 year later the Festival has grown from a one-day event into a three-day celebration of 
cultural diversity with pavilions ranging from Aboriginal to Welsh, and all points between.

Attendance at the Edmonton Heritage Festival has, with a few weather-related exceptions, climbed 
steadily over the years, culminating in a record 380,000–410,000 people in attendance during the 
2014 edition (estimated).

The Edmonton Heritage Festival is specifically designed to be a family-friendly, alcohol-free event, in 
which each pavilion is able to independently offer a sampling of their unique foods, entertainment, 
arts and crafts, and customs. There is no cost to attend the Festival, but people are asked to bring 
non-perishable food items when they attend.  The Festival has become the single largest annual food 
drive for Edmonton’s Food Bank; collecting approximately 50,000 kilograms of food and $130,000 
cash each year.

These pavilions are created and staffed by volunteers from individual nonprofit cultural organiza-
tions who plan their involvement at least a year in advance.  Each pavilion features culinary ethnic 
food, creative performances, crafts, artwork, and clothing, and the opportunity to chat with people 
eager to share their stories about their cultural roots and their present-day communities in Canada.

b) Description and purpose / objective of the Green Program
Our Green Program is one of the most important aspects of the Servus Heritage Festival.  Because 
one of the main draws of the Festival is the opportunity to sample foods from over 60 cultural pavil-
ions, the need to be as environmentally friendly as possible is obvious.

It is our long term goal to make our ecological footprint as small as possible. 

The Heritage Festival has been a community and event leader for green initiatives since commit-
ting, in 2010, to using only biodegradable serving products for 100% of all the food products that are 
prepared and sold on-site.  This basically includes every fork, spoon, plate, bowl and napkin that is 
present in the Park.
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All participating cultural groups who sell food in their pavilion must commit to and purchase only 
biodegradable products.  The Festival Association (the organizing body for the Festival) partners 
with a supplier and encourages the pavilions to purchase from this company as it saves in delivery 
and other logistics.  

In the two years prior to 2010, biodegradable products were slowly introduced into the Festival to 
allow time for participating pavilions to gain information and understand the product specifications 
before requiring all products to be of this type.

In 2014, not only were all products biodegradable, but also they were 100% compostable.

c) Target Audience / attendance / number of participants
In 2014 the Edmonton Heritage Festival had an estimated attendance of 380,000 which is equivalent 
to approximately 1/3 of Metro Edmonton’s 1.2 million population.  All the attendees must use these 
products as they are the only products available for use at the Festival.

d) What Green initiates were used at the event:
In addition to the use of only biodegradable and compostable products for food sale and use, these 
other initiatives are also part of our event:

Public Transportation
There is no public parking on site during the Festival, so for the three days of the event all people 
who attend must either arrive by public transit, taxi, or enter by bike or on foot.  The Festival has part-
nered with the City of Edmonton to provide a city-wide “Park & Ride” Service which is the largest 
program that Edmonton Transit manages during the entire year.  More than 129,000 riders used the 
service over the 3 day festival.
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Cycling
For those who prefer to ride their bikes to the 
event, the Heritage Festival has partnered with 
the Edmonton Bike Commuters organization 
to provide two large fenced-off  and supervised 
bike compounds locations.  Representatives 
from the Bike Commuters are on hand to assist 
with any flat tires, small bike repairs, etc.  The 
Alberta Motor Association also helps to spon-
sor these areas.  The bike compounds have 
been incredibly popular with festival attendees 
and have expanded every year since they were 
introduced. 

Water and Waste Recycling
45 gallon drums are located at the back of all pavilions. These containers are pumped on a continu-
ing basis and the “grey water” is taken away to a City of Edmonton recycle centre. Grease receptacles 
are located strategically throughout the park, emptied and also distributed to Edmonton Waste 
Management locations. These waste recycling systems which are the initiatives of the Edmonton 
Heritage Festival have been mirrored at other festivals. 

Pop and Bottle Recycling Stations
For every garbage receptacle on site there is a 
paper recycling can and bottle recycling station 
right beside it.  These are located throughout 
the park and are cleared on a regular basis by 
Heritage Festival staff and sent to a central 
location in the park.  Each evening a recycling 
company picks up these products and delivers 
them to their recycling facility.  A small amount 
of revenue is derived from this process but the 
object is to keep these objects out of the land-
fill.  These receptacles are well marked, and are 
very well used.  And although we strive for 100 
% compliance, this is still a work in progress.

e) How were the initiatives  
promoted to the public?
All media releases and media appearances 
outline the green program.  As well, the 
souvenir program that is published for the 
Festival also features a full page ad promoting 
the Green program.
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f) Education programs pertaining to green program (for public, sponsors, volunteers)
During the pre-event meeting for all volunteers, the green program is outlined along with the other 
components of the Festival.  Sponsors are aware of the program as many of them sponsor specific 
aspects of it.  Waste Management, for example, provided the Festival with a new on-site recycling 
system which included 120 stations for combined general waste and organic materials, and 60 for 
refundable bottles/cans/milk cartons/juice boxes.  The public is advised about the program through 
the media mentions.

g) How was the green program enforced/encouraged, tracked and staffed?
As mentioned, it is a requirement that all pavilions use the biodegradable/compostable products.  
This is tracked by the in-house ordering system which is handled by the Festival staff.  Bottle recy-
cling efforts are encouraged by all Festival attendees, and we know that we are fairly successful 
because of the amount of recyclables that picked up.

h) Who assisted green program
All vendors are required to use green products.  Refillable water bottles are supplied to all volunteers 
and staff on site.

i) Measurable Results
u u Over 52,000 cans and bottles were collected last year. 

u u Over the 3 days of the Festival approximately 129,000 patrons used ETS park and ride to get to 
the Festival.

u u The Festival was a facilitator for just under 300,000 pieces of biodegradable product used by 
pavilions.

u u Over 2200 bicycles were parked in our two bicycle compounds onsite.

j) Non-tangible results
Our initiative has set up the Heritage Festival as an example to other festivals and events that being 
green not only is desirable but also is essential to function in today’s society.  By association we have 
inadvertently and unconsciously become the go-to Festival for information and implementation of a 
green program.

Many Festival attendees are part of the younger generation.  They come to the festival by foot or bik-
ing and they understand and appreciate the message we are trying to send by being green.

Because our festival crosses many generations and ethnicities, our green message is able to have a 
very broad and extended reach.

k) Duration of the program and years program has been part of the event
The Heritage Festival has been a community and event leader for green initiatives since committing, 
in 2010, to using only biodegradable serving products for 100% of all the food products that are pre-
pared and sold on-site.  In the two years prior to 2010, biodegradable products were slowly introduced 
into the Festival to allow time for participating pavilions to gain information and understand the 
product specifications before requiring all products to be of this type.
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l) Description of sponsor involvement with 
program and benefits to each
Waste Management, provided the Festival 
with a new on-site recycling system which 
included 120 stations for combined gen-
eral waste and organic materials, and 60 for 
refundable bottles/cans/milk cartons/juice 
boxes. They receive a full page ad in the 
souvenir program and on-site visibility.

Alberta Motor Association sponsors the 
Bike Compounds.  They receive high visibil-
ity in the Park during the Festival with bold 
signage  

m) Tie-in of Program to Main Event
Our green initiatives are an integral part of the entire Festival and have become inseparable from 
the event itself.  It is who we are and we continue to look for new ways to make the event even more 
green.

n) Revenue/Expense budget of program
We coordinate all of the biodegradable products used by the pavilions.  The Festival office buys all 
the products and sells them back to the individual pavilions at the same cost less goods and service 
tax which administration absorbs.  By handling the program in this way we are assured that all food 
and drink served at the Festival is on biodegradable and compostable product.  Last year approx. 
$61,200 was spent on these products. 

o) Effectiveness/Success of program
We have an estimated attendance each year of 300,000 – 380,000 and therefore the amount of waste 
produced is always a concern to the Festival and the community. The need for the initiative is evident 
throughout the globe with the rising pollution, animal endangerment, landfill capacity and carbon 
dioxide emissions. We hope to make one small step at a time by each year progressively making our 
event greener. We measure success by the number of cans recycled, attendance numbers, ETS/bike 
compound users and amount of biodegradable products purchased. Each year we find these numbers 
are increasing proving the program’s effectiveness. As we use and encourage more environmentally 
friendly practices we find that the response from the public increases and our overall effectiveness is 
only getting larger.

2. Supporting Questions
What did you do to update/change this program from the year before? Were the updates/changes 
successful?
The major update in our program is the increased sophistication of the products we use in that they 
have now moved from just being biodegradable to being both biodegradable and compostable.  
Unfortunately the costs have also continued to rise and this product is still double the price of plastic.  
We are continuing to encourage all recycling initiatives.
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3. Supporting Materials
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EDMONTON HERITAGE FESTIVAL 2014
PRODUCT DESCRIPTION 2014 Case Pricing
10” Bagasse Plate (500/cs) $69.09 
9” Bagasse Plate (500/cs) $45.82 
6” Bagasse Plate (1000/cs) $50.79 
7” Bagasse Plate (1000/cs) $63.39 
12oz Bagasse Bowl (1000/cs) $63.39 
9 oz Corn PLA Cup (1000/cs) $88.33 
12 oz Corn PLA Cup (1000/cs) $109.61 
16 oz Corn PLA Cup (1000/cs) $129.92 
4 oz Eco Hot Cup (1000/cs) $66.72 
8 oz Eco Hot Cup (1000/cs) $87.50 
12 oz Eco Hot Cup (1000/cs) $108.18 
16 oz Eco Hot Cup (1000/cs) $123.75 
8 oz Soup Cup WA (1000/cs) $117.02 
12 oz Soup Cup WA (500/cs) $79.73 
16 oz Soup Cup WA (500/cs) $88.99 
6x6 Clamshell (500/cs) $78.52 
9x6 Clamshell (200/cs) $65.37 
8x8 Clamshell (200/cs) $52.80 
9x9 Clamshell (200/cs) $72.42 
Eco Grips (1300/cs) $78.72 
7.75” Clear PLA Straws (per 400) $9.44 
2 oz Souffle Cups (2000/cs) $75.44 
Souffle Lids (2000/cs) $65.88 
PLA Flat Lids (1000/cs) $67.47 
PLA Dome Lids (1000/cs) $78.37 
Eco Lid for Hot Cups (800/cs) $65.63 
Forks (1000/cs) $42.65 
Knives (1000/cs) $42.65 
Spoons (1000/cs) $42.65 
Napkins 12 packages X 250 per package $40.66 
ServOne Napkins with Dispenser 6,000 per case, MAXIMUM of 4 Dispensers $58.77


