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Introduction & Description of Main Event 

The 500 Festival celebrated the beginning of the greatest month in Indianapolis with a new 
event, the 500 Festival Kickoff to May.  On Wednesday, April 29th, a street-legal IndyCar and 
police escort led 33 Indy 500 Festival Chevrolet Pace Cars through the streets of Downtown 
Indianapolis before parking on Monument Circle.  The lunch-time crowd could take pictures 
with the Pace Cars and enjoy local food trucks and free giveaways. After a welcome from 
Indianapolis Mayor Greg Ballard, the 500 Festival CEO, and President of the Indianapolis Motor 
Speedway, the month of May officially KICKED off with the assistance of Indianapolis Colts 
Punter, Pat McAfee.  With news cameras rolling, Pat launched a beautiful 30-yard kick down the 
closed street that was caught by the 500 Festival Chairman of the Board. 
 
 
Description and purpose of New Sponsorship Opportunity 

The new event had dual purposes for its creation.  With the Chevy Pace Cars and Colts player 
Pat McAfee, it was a good way to earn free media coverage and generate early buzz and 
excitement for the Festival events that were starting in just a few days.  Second, due to a 
number of factors, the 500 Festival Community Day event at the Indianapolis Motor Speedway 
would not return in 2015.  Community Day sponsors Chevrolet and Meijer had used the event 
to engage with the public and generate leads for potential customers.  A free, public event in 
Downtown Indianapolis would offer similar benefits to Community Day and potentially keep 
Chevy and Meijer involved as cash sponsors with the Festival. 
 

Name of Opportunity and Sponsor 

The 500 Festival Kickoff to May was the opportunity with Chevrolet and Meijer as sponsors of 
the event.  
 



 

Description of the targeted sponsor and why they were targeted 

Meijer is a family-owned hypermarket serving the needs of families throughout Michigan, Ohio, 
Indiana, Illinois and Kentucky. Chevrolet is an American automobile division of General Motors 
and has the most independent dealers of any automotive brand in Central Indiana. 

With the decision not to continue Community Day this past year, the 500 Festival wanted to 
keep the relationship with sponsors Meijer and Chevy.  Both had brought activation that was 
engaging and added value to the event for the Festival, but most importantly, helped Meijer and 
Chevy collect leads for potential customers. The Kickoff to May event would have similar 
opportunities to the ones that Community Day provided, as well as the ability to interact with 
individuals walking around downtown during the lunch hour.  

 

Synergy between sponsor and event 

In addition to the street-legal IndyCar and Indianapolis Colts player, Pat McAfee, food trucks 
and music joined the 33 Indianapolis 500 Chevy Camaro Pace Cars on Monument Circle to 
entertain the lunch crowd.  The local Chevy Dealers brought four non-Camaro, 2015 model 
vehicles for display that appealed to a larger audience than just race fans and Meijer gave away 
potato chips to compliment the food truck entrees.  Both continued their history of activating 
in a way that enhances the attendee experience and meets their goals at the same time. 
 
 

Overall effectiveness/success of the program 

Chevrolet and Meijer were very satisfied with number of people they interacted with and the 
leads collected during the event.  Both indicated they would return to the event if the Festival 
continues it again in 2016. 
 
 
 



 


