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1. Overview Information 
 
a. Introduction 

 
The Pennsylvania Horticultural Society’s annual PHS Philadelphia Flower Show is the 
world’s longest-running, largest, and most exciting horticultural event, and serves as 
one of Philadelphia’s signature attractions. This year’s extraordinary presentation was 
held February 28 through March 8 at the Pennsylvania Convention Center. 

 
The 2015 theme, “Celebrate the Movies,” showcased Disney and Disney●Pixar films 
and turned the silver screen into living color with floral and landscape displays 
interpreting favorite movies. Every guest felt like a star, and every garden a magical 
setting, as the world’s great floral and landscape designers captured the beauty and 
spirit of the world’s great cinema. 

 
Proceeds from the Flower Show benefit the year-round programs of PHS, which is 
celebrating its 187th year of gardening, greening and learning. PHS initiatives include 
the PHS City Harvest program, which creates green jobs and supports a network of 
community gardens that raise fresh produce for more than 1,200 families in need each 
week during the growing season. 
 
b. Opportunity and new sponsor 
 
In 2015, the Pennsylvania Horticultural Society had the opportunity to engage Disney 
and Disney●Pixar as a sponsor/partner of the PHS Philadelphia Flower Show for the 
first time. 
 
c. Description and purpose of new sponsorship opportunity 
 
The purpose of the new opportunity was to use the movies, stories, characters, songs, 
and aura of the great Disney films as inspiration for the horticultural displays throughout 
the Flower Show. The exhibits did not re-create scenes from the films or reproduce the 
exact shapes or faces of the movie characters. Instead, they interpreted the message, 
atmosphere, and feeling of the Disney films through imaginative landscapes and floral 
designs. 
 



 

 

The partnership with Disney also provided the opportunity to announce that one of the 
most beloved brands in the world was a part of the Flower Show, and to use the Disney 
name on all promotional materials related to the show, including the official poster, 
media releases, advertising, and other marketing materials. 
 
Promotional events leading up to the opening of the Flower Show embraced the 
popularity of Disney films and characters. A party at a riverfront ice rink became the 
“Frozen Skate-along” and featured a screening of the movie. Prince Charming was 
borrowed from the story of Cinderella, and he brought flowers and a glass slipper to 
area commuter stations, shopping malls, and TV studios.  
 
For Disney, the Flower Show was an opportunity to share its movies and related 
products with new audiences, and to promote a new, live-action rendition of Cinderella, 
which opened nationally the week after the Flower Show.   
 
d. Why the sponsor was targeted 
 
The theme of the 2015 Flower Show was “Celebrate the Movies,” and for generations of 
movie fans the most memorable films have been produced by the Disney Studios. PHS 
sought the partnership with Disney in order to connect with that internationally 
renowned brand.  
 
In addition, the local affiliate of ABC-TV has been a partner with PHS in many 
programs, including the broadcast of the Flower Show Preview Party. ABC is a property 
of the Disney Company. The local affiliate helped forge the relationship with the parent 
company, which also deepened the partnership of PHS and ABC. 
 
 e. Synergy between the event and sponsor 
 
The classic Disney characters, the live-action and animated films, and the more 
contemporary hits of Disney●Pixar served as inspiration for dozens of major exhibits in 
the 2015 Flower Show.  
 
The designers approached their chosen film with imagination and very individual 
interpretations of the movie’s essence. 

 Landscaper Mark Cook chose Pirates of the Caribbean, and created a structure 
that used bluestone to evoke the sea, mosaic tiles that recalled the colors of 
sand and sunset, wood planking like that of a ship’s deck, and oversized pots 
that “flashed” with red flowers and lights like roaring cannons.  

 Schaffer Designs, a floral design firm, celebrated The Nightmare Before 
Christmas with boldly colored, graphic combinations of giant creatures and 



 

 

haunted holiday images built from 10,000 stems, including mums, carnations, 
roses and tropical plants. 

 Veteran exhibitor Stoney Bank Nurseries designed a masterwork of tranquil 
landscaping, incorporating lotus plants, Oriental peonies and irises, bonsai, and 
limestone sculptures for his rendition of Mulan. 

  
Other exhibitors interpreted longtime favorites such as Peter Pan, Tarzan, and The 
Parent Trap, and more modern titles like Maleficent, Prince of Persia, and Cars. The 
American Institute of Floral Designers, a national organization that sends 
representatives from around the country to the Flower Show, earned the Best in Show -  
Floral award for an exhibit that offered floral interpretations of all the princesses made 
famous through Disney films. 
 
Visitors found Disney characters in other elements of the Flower Show. On the 36-foot-
wide movie screen in the Entrance Garden, beloved scenes from scores of movies were 
fused into montage presentations of dancing, phoning, and kissing. The stars of Lady 
and the Tramp, Mary Poppins, and other films appeared in the fast-moving clips. 
 
Participants in the Flower Show’s Competitive Classes, which consist of small group of 
individual exhibitors, also expressed their love of Disney. Children in the Pressed Plant 
category created images of their favorite animated characters out of flower petals, 
seeds, and other natural materials. The young artists in the jewelry classes shaped 
brooches and medallions that a character in a Pixar film would wear. 
 
The love of all things Disney culminated with “Cinderella Sunday,” when children were 
invited to come to the Flower Show dressed as their favorite princess or prince. 
Hundreds of would-be royal family members attended, and scores of little girls were 
delighted to meet an actress portraying the Disney character. Families also sold-out the 
“Princess Tea,” a tea party held that afternoon in a beautifully decorated space on the 
show concourse. 
 
f. Effectiveness and success 
 
The Flower Show exhibitors from the U.S. and those who came to the show from 
Malaysia, South Africa and the U.K. embraced the Disney movies and created one of 
the most visually rich and engaging shows in years.  
 
The synergy of Disney and Flower Show also captured the excitement and magic for 
young people this year, and had a strong part in selling twice as many family ticket 
packages and student tickets as the previous year. The Disney appeal reached fans of 



 

 

all ages, and helped reach a total attendance of 250,000 over the course of nine days, a 
10 percent increase over last year. 
 
2. Supporting question 
 
The challenge in choosing to partner with the well-known brand was the concern that it 
would overwhelm the Flower Show theme and create the wrong perception of the show.  
 
To balance the elements of the theme, “Celebrate the Movies,” many other aspects of 
the film industry were highlighted throughout the show. The Entrance Garden was an 
Art Deco movie palace that recreated the excitement of a Hollywood premiere, and it 
was filled with roses named after the great leading actors of classic American cinema. 
The exhibits in the Competitive Classes depicted commanding movie posters, famous 
movie sets in miniature, and the windows of Rodeo Drive boutiques. The restaurants 
around the Convention Center took on movie genres, including a Western saloon and a 
diner in Oz.  
 
The major exhibits, while inspired by Disney films, did not resemble film sets or specific 
characters. The exhibits evoked the Disney spirit with visual cues, carefully designed 
impressions, and horticultural interpretations. 
 
In the end, the Flower Show appealed to a broad audience of movie fans, as well as 
homeowners in search of entertainment and inspiration, urban and suburban gardeners, 
and anyone else in need of a breath of spring. 
 
The show retained its identity as the nation’s premier horticultural event, presented this 
year with a whimsical touch borrowed from the creators of the world’s most famous 
mouse. 
 
  
 
 
 
 
 
 
 


