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a. Introduction and Description of Main Event 

ArtFest Fort Myers is an annual juried fine art festival, 

which nurtures the artistic and cultural environment of 

our entire community. As Southwest Florida’s premier 

art festival and largest weekend event, we are the 

City of Fort Myers’ most prized event. We are 

committed to best practices in the festival and event 

business and always looking for new and exciting 

ways to wow the crowd, impressing attendees, and 

our sponsors.  

On the first weekend in February 85,000 people 

come to the riverfront in downtown Fort Myers to 

enjoy the diverse opportunities the festival provides. 

Over 200 visual artists from across the country and 

around the world are the core of the festival. 

Attendees also enjoy sampling fun cuisine, visiting 

special exhibits and demonstrations, and entertaining 

their families with interactive art activities & engaging 

performing arts.  

In addition to creating a high-impact festival, we have 

a year-long community presence – funding and 

implementing art education outreach programs in Lee 

County schools and after-school programs. We also 

provide continual support to the County’s visual and 

performing art organizations; in 2015 we showcased 

19 such organizations at ArtFest Fort Myers. 

 

  
Mission – ArtFest Fort Myers is a 501(c)(3) not-for-profit  

The creation of public access to a broad array of visual art; 

nurturing the development and understanding of diverse art 

forms; supporting arts in education and encouraging the 

appreciation of the arts in Southwest Florida.  



b. Name of Program and Sponsor 

CenturyLink’s  Mission 

To be the preferred one-stop shop for of your internet, TV and phone needs. 

CenturyLink’s  Vision 

Improve the lives of our customers. Through our products and services, we 

help strengthen businesses from Main Street to Wall Street to those 

competing in the global market, and we connect communities to information 

and services throughout the world.  

CenturyLink is committed to strengthening and improving the communities it 

serves, not only through its products and services, but through philanthropic 

support of local community agencies, events and initiatives.  

Socialize with Us  



c. Description and purpose of 

    New Sponsorship Opportunity 

Focusing on CenturyLink’s commitment to being “a one-stop shop” for 

of your internet, TV and phone needs”, ArtFest Fort Myers created a 

perfect fit to sponsor the festival’s Information/Social Media area.  

The art festival created a “one-stop-shop” for festival attendees to 

Socialize with Us while providing CenturyLink with thousands of 

opportunities for impressions to potential customers.   

Socialize with Us, CenturyLink’s “one-stop-shopping” area included: 

 Internet hot-spot  

 Cell phone charging station with seating areas 

 Touch-screen TV’s for surveys 

 Flat screen TV’s running content about our artists and the story of 

the art festival 

 Flat screen TV’s live-streaming ArtFest Fort Myers FaceBook.  

 For those less technologically inclined, there was a “low-tech” map 

of the USA where patrons could place a sticker on their home 

state  

To create the maximum buzz at Socialize with Us a high-tech  

Touch-screen Photo Booth created a sense of fun and whimsy.  

This Photo Booth also provided activation support for CenturyLink as 

they don’t have a ground team to insure high-impact activation – so 

the art festival did it for them. Attendees could dress up using various 

props and costume pieces, enjoy the photo booth experience, 

customize the photos in an artsy fashion using their fingers on  

Touch-screen TV and then share them instantly on social media or 

print them off (with CenturyLink’s watermark on photo) to take home 

as a souvenir from the festival.   

This opportunity showcased CenturyLink by providing festival 

attendees with on-site service complimentary to what CenturyLink 

provides to their “real world” customers.   



d. Description of the targeted 

    sponsor for the opportunity 

    and why the sponsor was targeted 

CenturyLink is one of the nation’s leading providers of high 

speed internet connections, the latest offerings in wireless 

services, unlimited local and long distance phone services 

and Bundle PrismTV, a powered through their new fiber-optic 

network.   

ArtFest Fort Myers has been interested in a partnership with 

CenturyLink for a few years but needed an “activation hook” 

since CenturyLink doesn’t have ground teams. 

CenturyLink’s expertise in connecting people via 

technological services fit perfectly with the need to connect 

people at our large outdoor event. The idea was developed 

for CenturyLink to ”power” the festival’s Information/Social 

Media area. 

It was just the right match for CenturyLink and ArtFest Fort 

Myers could do 90% of the activation on their  behalf. The 

presentation was made and the contract signed the very 

next day.   

All of the various services CenturyLink offers to their 

customers where showcased in some way in the area. 

• Cell phone services (our cell charging station) 

• TV services (large Prism TV on display in CenturyLink 

  van as well as 3 smaller flat-screen TV’s and   

  2 Touch-Screen all in one computers for surveys.   

• Hotspot internet service 

CenturyLInk sales staff was also on-site to promote their 

services. 

 



e. Explain the overall synergy 

    between the event and sponsor 

The natural synergy between CenturyLink’s “one-stop 

shop” goal for services and their offerings at ArtFest Fort 

Myers created a clear and recognizable brand impact for 

CenturyLink with festival attendees. 

CenturyLink’s cooperative local sales team worked hard 

to ensure that the set-up and the displays were effective 

for both their own needs and to ArtFest Fort Myers 

production team. 

CenturyLink’s management expressed how gratifying it 

was to work with a festival who was so concerned about 

their successful event marketing experience – they never 

had that service previously.  

 

     

Signage samples  

for CenturyLink –  

actual signs were  

4 x 8 ft. 



f. Overall effectiveness/success of 

   the sponsorship. 

CenturyLink’s “Socialize With Us” area was located in the 

heart of ArtFest Fort Myers 2015 at the crossroads of the 

festival.   

The Socialize With Us / Information area was housed in a 

large 30 x 30 hexagon tent with a 20 x 10 connected tent to 

house CenturyLink’s display van with a large PrismTV in the 

back as well as the Touch Screen Photo Booth and a 

display area for their staff to talk with and educate potential 

customers.   

We know based on ArtFest Fort Myers tracking of  

attendees participation at Socialize With Us that 

CenturyLink had high volume groups in and around the area 

over the 2-day event. 

 
   



2.  Supporting Question. What challenges/ 

       obstacles did you foresee/encounter in creating 

       the program, and how did you handle them?   

The challenges were: 

1. The technology itself. As an outdoor event with Socialize With Us 

“floating” in middle of a grassy field lacking in infrastructure, all 

electrical & TV/Internet cabling has to be laid in during set-up. 

Attention to tripping hazards, quick access without disrupting 

attendees and fast & effective TV & Internet connection was 

required.   

 Thanks to careful and good efforts at risk management, we  

were successful in not only running power to all of the TV’s and 

the cell phone charging station but also enough power to run the 

computer and printer for the Touch Screen Photo Booth. We knew 

based on the power needs for this area “floating” in the middle of 

the event, small Honda gas-powered generators were our best 

option. These proved to be very successful and totally quiet. 

2. At the time of ArtFest Fort Myers 2015, CenturyLInk did not have 

specially trained ground teams. CenturyLInk relied only on local 

store staff to support their festival/event participation. Based on 

seeing them at other events we were concerned that they would 

marginally successful at an outdoor festival. 

 Based on this concern ArtFest Fort Myers created and hired  

the Touch Screen Photo Booth activation, created all signage and  

had volunteers assist with creating buzz for the 2015 festival. 

 Coincidently and with local encouragement from  

ArtFest Fort Myers, Century Link is now creating & testing national 

ground teams to activate their event/festival sponsorships.  

 ArtFest Fort Myers is committed to CenturyLink’s sponsorship 

growth  

& partnership and is on-going conversation with them about being 

more effective at events – it is different than in-store sales.      



3. Supporting Materials  

    Please limit to what was sent/used with sponsor: 

• Printed materials (brochures, programs, etc)  
    See attached.   

• Promotion marketing media materials 
    Shown on this page.  

• Supporting photographs 
    Please reference photos throughout submission. 

• Measurable results: tangible & intangible 
    Please information throughout submission. 

CenturyLink sample content on 

ArtFest Fort Myers Facebook page 

CenturyLink recognition 

and ads on ArtFest Fort 

Myers website 
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