
#39 BEST INDIVIDUAL SPONSOR FOLLOW-UP REPORT

A. The Salvation Army Red Kettle Cook-Off is a fun competition between local celebrities and media 

outlets to compete who can sell the most of their “signature burger” on behalf of The Salvation Army.  

We solicit radio, television and print media personalities to create a unique burger and encourage 

competition between the stations.  For one day, we take over a single outdoor event space in downtown 

Indianapolis and create the best cook-out ever. In its fifth year, The Salvation Army Red Kettle Cook-off 

has grown from five media participants to fourteen. All proceeds benefit The Salvation Army Bed and 

Bread Club; a club used to raise funds to provide food and shelter for those in need in Central Indiana. 

This year’s Red Kettle Cook-off featured 14 unique hamburgers and 15 media participants.

B. The Kroger Company

C. In a short period, The Salvation Army Red Kettle Cook-off has grown tremendously. The poundage of 

food needed to execute the event is staggering. Without Kroger, the events would not be able to exist.  

In this day in age, it is crucial to provide instant feedback and show the immediate and long-term impact 

of partnering with The Salvation. We strive to highlight and feature our sponsors in the best possible 

way. The events itself is a huge activation used to push Kroger and make an immediate impact in the 

Indianapolis community. The follow-up report provided added value to the overall sponsorship 

activation, historical information and growth of the event as well as used as a general thank you for all 

the Kroger Company does to support The Salvation Army.  With access to media exposure and onsite 

presence, the opportunity to feature the Kroger Company via interviews, social media tweets and having 

an onsite presence provided added value to the partnership. 



EVENT RECAP 2015

The Salvation Army Red Kettle Cook-off 

Presented by Kroger



The Salvation Army Red Kettle Cook-Off 2015 

The 5th Annual  Red Kettle 

Cook-Off delivered amazing 

burgers.  Once again,  the 

west block of Georgia Street 

provided the perfect 

backdrop for fantastic food 

and lots of fun and 

entertainment. 

For three hours , 15 media 

outlets battled to see who 

could sell the most burgers 

to raise funds in support of 

The Salvation Army.  

Our celebrity grillers were 

also fiercely competing to 

see who had the best tasting 

burger, as determined by 

renowned local food 

bloggers Brian Groce and 

Jolene Ketzenburger. 



Event Details

City block 

takeover of 

Georgia 

Street  

( between 

Illinois and 

Capitol 

Avenue)

14  unique 

hamburgers 

representing 15 

television and 

radio teams

33 celebrity 

grillers

3 coveted spatulas 

awarded for “most 

burgers sold” for 

radio and television 

winner as well as 

overall award for 

“best tasting burger”

2 local food 

bloggers 

serving as 

judges



Event Details

115 bags of 

hamburger buns 

supplied

12 lbs. of 

various 

produce used 

by celebrity 

grillers 

65 packages of 

various Kroger 

cheese used 

during the 

event

420 grocery 

items,  including 

dry and canned 

goods, sauces, 

spices and frozen 

food supplied the 

burger tent

Over  600  

Kroger beef 

patties served 

to the public
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TWITTER RADIO

TELEVISION

@SAIndiana had 314 mentions the day 

before the event 

#RedKettleCookOff was used over 580 

times on  event day ( May 6, 2015) and 

over 800 times leading up to event

#RedKettleCookOff and @SAIndiana 

trending on Twitter day of event

Live coverage on WTHR beginning at 

5:00 a.m. with additional live hits from 

WISH-TV, WTHR, FOX59, CBS and 

RTV6 throughout the event

Pre-event coverage via all stations 

leading up to Red Kettle Cook-Off

Radio  coverage by  The Morning Show 

with Kyle and Rachel RadioNow 100.9 

(on-air April 27th –May 6, 2015) 

104.5WJJK with Greg Browning,  

Morning show with Dave O’Brien, The 

Grady and Big Joe Show on 107.5 The 

Fan, 93.1 Morning News with Tony 

Katz, and 

Ms EKlass 93.9 The Beat



Event fliers handed out prior to the event. 



Multiples types of signage were placed in 

high visibility areas at the intersections of 

Illinois & Georgia streets and at Capitol 

Avenue & Georgia Street.  Two six-foot 

menu boards were also placed in high 

traffic areas within the burger pit for 

crowds to view the menu. 



Menu listing participants and burgers 

was posted on the 

salvationarmyindiana.org event page, 

shared via social media and handed out 

at the event.



Social media 

generated 

exposure  for the 

event. 



Social media 

generated 

exposure  for the 

event. 



Press release sent to all 

media outlets for the 

event. 



Thank You


