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Denver Auto Show 

Introduction & Description of Main Event 

Marketing has changed. Traditional media no longer provides the reach or the influence it once did. 

Brands must connect with consumers on an experiential level. They are looking at far more options 

before parting with their money. To get your share of their business you need to find a way to stand out 

from the noise and clutter of your competition and connect with your prospect in a meaningful way.  

The Denver Auto Show is the largest consumer show of its kind between Chicago and Los Angeles. The 

century old show utilizes 400,000 square feet of floor space filled with the eye candy and technological 

innovation of the latest car and truck models, attracts and estimated 100,000 enthusiastic consumers 

who have been lured by $350,000+ in paid and promotional advertising. Associating with this highly-

anticipated annual show provides its sponsors with extensive reach and tremendous exposure to impact 

and sell to their target customers. 

This proposal outlines the opportunity for Allstate to become Associate Sponsor of the 2015 Denver 

Auto Show at a fee of $18,000 which we believe provides remarkable branding, marketing and sales 

value.  

The show was held from April 8-12, 2015 at the Colorado Convention Center. It is truly the largest 

attraction in the region for those researching, purchasing or simply admiring the latest automotive 

models, products and services. Sponsors of this blue chip event distinguish themselves from their 

competitors through category exclusivity for their product or service, presentation rights for a show 

asset, extensive on site exposure, customer hospitality as well as opportunities for special promotions 

and activation initiatives.  

These additional quick facts make the case that this consumer show is worthy of Allstate’s sponsorship:  

 100,000 attendees representing a highly desirable attendee profile  

 Annually sold-out exhibition space representing virtually every major automotive brand- the 

ultimate eye candy! 

 Supported by an astounding $350,000+ in paid and promotional advertising in more than a 

dozen print and broadcast outlets including promotional partners The Denver Post and 9NEWS  

 Extensive public relations efforts generating more than 8.3 million earned media impressions in 

2014 

 

2015 IFEA Pinnacle Award Submission: 

38) Best Targeted Sponsor Solicitation Proposal 
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Name of the Sponsor 

Allstate Insurance (Colorado Regional offices) 

Introduction, Effectiveness and Success of Sponsor Solicitation Package 

 

The submitted targeted sponsor proposal is for Allstate Insurance for an Associate Sponsor of 

the 2015 Denver Auto Show. Their primary focus is to grow their overall client leads and 

customers for their Denver area agencies while educating attendees on the dangers of texting 

and driving. Allstate sponsors a number of events throughout the year and across the nation 

with their Reality Rides drive simulator that has participants trying to text while driving and the 

potential dangers that can and will occur.  

   

One participant was in the drive simulator 

trying to text and drive through city streets, 

rural roads and around various road hazards 

while another attendee had the tablet and 

was texting the driver (as illustrated in these 

photos). 

In the end, this was a great interactive 

relevant relationship between the event and 

Allstate Insurance.  The agents were 

approachable, the simulator was intriguing 

and the message was relevant.  The event achieved a terrific return on investment for the 

sponsor, great feedback was received from the independent Allstate agents working the event 

and the drive team reported outstanding lead generation numbers. 


