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Grand Pinnacle Awards Judging Committee: 

 

The Sevierville Chamber of Commerce has consistently developed and improved upon Sevierville’s 

signature event, Bloomin’ BBQ & Bluegrass, since it began in 2005. We are submitted this family-

friendly event for consideration as the International Festival & Events Association Grand Pinnacle Award 

Winning event, budget under $250,000.  

 

Begun in 2005, Bloomin’ BBQ & Bluegrass has quickly become a favorite event of locals and visitors 

alike. In the eleven years since the festival began, attendance has grown 400 percent and demographically 

shifted from 80 percent local to about a 72 percent attendance by out of town visitors.  

 

Named the Southeast Tourism Society Festival of the Year in 2012 and a frequent winner of Haas & 

Wilkerson Pinnacle Awards, Bloomin’ BBQ & Bluegrass features the biggest names in Bluegrass 

alongside the top competitive BBQ cook teams in the world for a weekend festival unlike any other in the 

area. Not only has the event earned recognition from the International Festival & Events Association and 

Southeast Tourism Society, Bloomin’ BBQ & Bluegrass has also been chosen as the area’s Best Free 

Event and Best Area Concert by The Mountain Press readers numerous years in a row.  

 

Each year our staff works to make the event fresh and exciting for our guests – and because of that many 

are returning year after year, often planning their vacations around the festival. By involving the 

community through programs such as the BBQ Button Campaign and Jr. BBQ Ambassadors and 

continuing to bring world-class cook teams and musicians to Bloomin’ BBQ & Bluegrass, we truly 

believe the festival will become an iconic event for the Smoky Mountains area.  

 

 

Thank you for your time and consideration.  

 

 

Sincerely, 

 
Brenda B. McCroskey 

Chief Executive Officer 

Sevierville Chamber of Commerce 

  



Event Overview 

Event Dates: May 15 & 16, 2015 

Purpose / Mission: Sevierville’s Bloomin’ BBQ & Bluegrass festival began in 2005 with the purpose of creating a 

signature event designed to draw visitors from around the nation as well as offer local residents a top quality event 

to attend. The third weekend of May (between Mother’s Day and Memorial Day) was selected for the event because 

that typically represents a lull in our city’s tourism business.  

Description of Event / Timeline of Development 

Bloomin’ BBQ & Bluegrass is a family-friendly event focused on music, food 

and fun.  

 2005 –  

o Bloomin’ BBQ & Bluegrass opens for the first time 

o Bloomin’ BBQ Becomes a Tennessee State Championship 

Event 

o Marty Raybon Headlines Bluegrass Concert 

o Coverage on Outdoor Life Network’s All Star BBQ 

Showdown 

o 1
st
 Annual Mountain Soul Vocal Competition, 

honoring Sevierville’s own Dolly Parton  

 2006 –  

o Ricky Skaggs Headlines Bluegrass Concert 

o Coverage on BBC Radio 

o Earned one International Festival & Events 

Association Haas & Wilkerson Pinnacle Awards 

o Introduced the BBQ Button Wearing Campaign 

 2007 –  

o Doyle Lawson & Del McCoury Headline Bluegrass 

Concerts 

o Coverage on ARD TV (Germany) 

o Introduced Bloomie’s Pig for All Seasons Calendar 

o Introduced Jr. BBQ Ambassador Program 

o Earned six International Festival & Events Association Haas & 

Wilkerson Pinnacle Awards 

o Named Best Free Event in 2007 Reader’s Choice Awards (The 

Mountain Press) 

 2008 –  

o Marty Stuart Headlines Bluegrass Concert 

o Introduced Knoxville TVA Employees Credit Union Kids’ Que 

o Earned two International Festival & Events Association Haas & Wilkerson Pinnacle Awards 

o Named Best Free Event in 2008 Reader’s Choice Awards (The Mountain Press) 

 2009 – 

o Cherryholmes, Dailey & Vincent, Doyle Lawson and Marty Raybon Make up All-Star Bluegrass 

Line Up 

o Named Best Free Event in 2009 Reader’s Choice Awards (The Mountain Press) 

o Introduced BBQ Boot Camp (the first of several types of workshops / seminars designed to extend 

the overall event and increase the amount of room nights associated with it) 

 2010 – 

o Tony Rice Unit and The Dan Tyminski Band Headline Bluegrass Concerts, bringing visitors from 

as far away as New Zealand. 

o Excellent Local Media Coverage on ABC, CBS and NBC affiliates 

o Named Best Free Event in 2010 Reader’s Choice Awards (The Mountain Press) 

o Named STS Top 20 Event for May 



 2011 –  

o Sam Bush Headlines the festival 

o Local lifestyle show Live at Five at Four airs live from the festival during their full hour, 

providing massive local media coverage 

o Named STS Top 20 Event for May 

 2012 – 

o The Quebe Sisters and The Travelin’ McCoury’s Headline 

o Named Southeast Tourism Society Festival of the Year (Budget under $1,000,000) 

 2013 –  

o Organizers finally secure a very RARE performance from the Bluegrass Album Band 

o Receive media coverage from  huffingtonpost.com, budgettravel.com and others 

 2014 -   

o The Steel Drivers Headline along with Bobby Osborne legendary singer of “Rocky Top” 

o Portions of the festival broadcast on Sirius XM’s Bluegrass Junction Station 

o Our first international cook team, from Antigua, competed in the festival and filmed their 

participation for a documentary 

 2015 –  

o Lonesome River Band and Steep Canyon Rangers Headline Bluegrass Concerts 

o A total of 5 stages provided more than 40 free performances during the event 

o A historical downtown walking tour was added 

o Mashable.com attended the event 

o New events were added, including the KaTom People’s Choice Contest 

Types of Activities Included Under the Festival / Event Umbrella 

 A Tennessee State Championship BBQ Competition (sponsored by Bush Beans) 

 50 of the nation’s top BBQ cook teams (including national & world champions) 

 65 certified Kansas City BBQ Society Judges 

 50 crafters (who are encouraged to make their crafts / demonstrate on site) 

 More than 40 live performances on 5 stages 

 A Kids’ Zone with inflatables, old time games, a climbing wall and Euro Bungee 

 A Bluegrass music tent (where kids and kids at heart can learn to pick a banjo, strum a guitar or play a 

fiddle) 

 A Late Night Jam  open to the public and hosted by 4-time World Banjo Champion Gary “Biscuit” Davis 

(sponsored by Dixie Stampede) 

 A comfortable Eating Tent with tables, chairs and eclectic live music (sponsored by Hard Rock Café) 

 The Mountain Soul Vocal Competition (competitors from across the United States belt out one of the 

3,000+ songs written by Dolly in their own style) – in 2015 the competition was judged by members of 

Dolly’s family 

 KaTom People’s Choice Contest – allows event goers to sample & judge BBQ 

 A variety of crafters and food vendors 

 Top shelf Bluegrass entertainers performing in free concerts throughout the event (past headliners have 

included: The Bluegrass Album Band, Ricky Skaggs, Tony Rice, Del McCoury, Marty Stuart, Sam Bush, 

The Steel Drivers, Steep Canyon Rangers and more) 

 The BBQ Button Campaign – a community involvement program that has more than 1,000 workers in 

town wearing 3” buttons promoting the event  

 The Jr. BBQ Ambassador Program connects motivated and high achieving high school juniors with 

festival sponsors during the event. Jr. BBQ Ambassadors assist festival sponsors during the event as well 

as helping with overall event tasks during the two-days.  

  



Overall Revenue & Expense Budget 

Revenue 
  

Expenses 
 Cash Sponsorship $38,250.00  

 
Advertising $26,294.00 

Cook Team Fees $12,500  
 

Supplies $6,598.24  

Craft Vendor Fees $2,700.00  
 

T-Shirts $2,975.10  

Food Vendor Fees $11,050  
 

Entertainment $31,643.83  

Mountain Soul Entry Fees $505  
 

Contest Prizes $21,686.91  

Merchandise Sales $5,066  
 

Rentals $31,794.88  

Chamber Contribution $50,000  
 

Miscellaneous $4,216.42  

 
$120,071.00  

 
Other $653.32  

    
$124,505.85  

 

Estimated Economic Impact 

Based on attendee surveys, approximately 72% of event goers are NOT local.  

About 17percent of total event-goers are from out-of-state, practically guaranteeing an overnight stay. Of 

those, 81% stay in Sevierville and 19% choose another destination nearby (i.e. Pigeon Forge or 

Gatlinburg).  

Based on this, the event draws 6,800 out of state visitors to our area. With an average party size of 2.5 and 

an overall average vacation spend of $1200, the festival generates about $3,000,000 for the area.  

60% of the out-of-state attendees visited Sevierville specifically because of Bloomin’ BBQ & Bluegrass 

 

Attendance Numbers & Demographics 

Bloomin’ BBQ & Bluegrass has grown tremendously in the eleven years since it began. 

The first year was mostly attended by locals (62% of attendees were from Sevierville 

and nearly 85% were from Tennessee) and there were only a few out of town guests. 

By 2006, 38% of attendees had traveled more than 50 miles to attend, making them 

much more likely to spend the night. By 2012, the number of out-of-town attendees 

was 63%.  

In addition, attendance numbers have increased from 10,000 in the first year (2005) to 

more than 40,000 at the most recent event (2015).  

 

  

2005 10,000 

2006 17,000 

2007 27,000 

2008 22,000 

2009 27,500 

2010 30,000 

2011 37,000 

2012 37,500 

2013 40,000 

2014 40,000 

2015 42,000 



Volunteer Count & Demographics 

A total of 55 community members volunteered to work at Bloomin’ BBQ & Bluegrass this year.  

Key volunteers included:  

Cook Team Organizer (Volunteer) – Steve Ownby 

KCBS Certified Judge Organizer (Volunteer) – Vicki Ownby 

Lead Volunteers (Volunteer) – Jeannie Allen 

     Trouble Shooting (Volunteer) - Ed White 

 

Staffing Numbers & Positions 
Bloomin’ BBQ & Bluegrass’s greatest strength is the team (made up of volunteers, paid staff and city staff) who 

coordinate and operate the festival. A total of six paid staff members manage the event. Note: The Sevierville 

Chamber of Commerce does not have a dedicated events department. Our staff members plan and operate this 

annual event in addition to their actual job duties of marketing the City of Sevierville.  

 

Sevierville Chamber of Commerce CEO – Brenda McCroskey 

Event Chief / Sponsorship Sales / Entertainment Booking / Special Programs – Amanda Marr 

Food Vendor Director – Jim McGill 

Retail Director – Scott King 

Crafter and Volunteer Director – Carroll McMahan 

Application Coordinator – David Stanfill 

 

In addition, the City of Sevierville greatly supports Bloomin’ BBQ & Bluegrass by providing city services free of 

charge. Seven department heads and key staffers from various city and county departments sit on the Bloomin’ BBQ 

& Bluegrass committee and coordinate their teams to work on the event. Many of them personally work the festival 

as well.  

 

Director of Sanitation, City of Sevierville – Marian Bracknell 

Fire Inspector, City of Sevierville – Tommy White 

Police Captain, City of Sevierville – Matt Ayers 

Public Works, City of Sevierville (Road Closures) – Bryon Fortner 

Water, City of Sevierville – Steve Flynn 

Electric, City of Sevierville – Rusty Shierling 

Health Inspector, Sevier County – Michael Newsom 

 

Founding / Incorporation Date and Management System 

Bloomin’ BBQ & Bluegrass was founded in 2005. The festival is managed and operated by the Sevierville 

Chamber of Commerce and funded through a combination of the Sevierville Chamber of Commerce Events 

Budget and Sponsorship Revenue. 

 

  

  

Under 18 24 

18-60 21 

60+ 10 



Promotional/Marketing Campaign & Media Outreach 

What was your overall message/ slogan/image that you projected for your event this year?  

This year we really worked to promote the message of music at the festival. With five live stages and more than 40 

performances, it was a record-setting year for us in terms of the entertainment offered. This message was conveyed 

through a special Five Live Stages seal of approval that appeared on our festival promotion pieces – including the 

rack card, poster, newspaper insert and event program. We also continued to promote the messages of Free 

Admission and Free Concerts to our festival-goers. Our pitch was sent to media locally, regionally and nationally. 

The festival was covered in our own market (Knoxville, TN) by all three major affiliates, as well as major affiliates 

in key feeder markets (such as Tri-Cities, TN and Chattanooga, TN). Additionally, we hosted four writers during 

this year’s event – mashable.com being the largest of them.  

What was your target population, who received the message, what types of mediums did you utilize and who 

promoted your message.  

Our target populations were Bluegrass music fans and those who enjoy food festivals. Geographically we mostly 

targeted the southeast with a few promotions stretching into the mid-west.  

2015 Advertising 
 

circ. price notes 

Bullsheet (Magazine) April   $163  1/4 page black & white 

BBQ News (Magazine) April   $425  1/2 page black & white 

Bluegrass Unlimited January   $495  1/2 page - festival guide 

Tri-State Bluebook Annual   $300   Bluegrass fan targeted 

Americana Rhythmn March/April   $374  Full page + banner 

Crosspoint Magazine April / May   $750  Two full page + contest 

Bluegrass Today Magazine     $2,000   Bluegrass fan targeted 

WIVK     $7,000  
 Top FM Country Station in 
nation 

WDVX     $2,500   Bluegrass / Americana station 

Christian Guide Year   $1,000    

Metro Sky watch wk of event   $1,500  
125 spots per week on 21 radio 
stations in Knoxville market 

Mountain Press     $2,500    

Mixx 105.5     $1,998    

Celebrate Knoxville     $450    

TN Living April 550,000 $1,652  1/6 page 

KY Living April 511,000 $388  1x2 in KY Festival Guide 

Food & Travel Magazine     $2,500  (Split with Scott) 

Atlanta Travel Magazine     $300    

   
$26,294  

 
 

We also traded festival vacation packages with the five media outlets below to gain additional exposure. 

WTDR Thunder (Anniston, Oxford, Talladega, Gadsden, Albertsville, AL) 205-365-7299 / 

rebeccay@jeffbeckmedia.com 

WIVK 107.7 FM (Knoxville) Kent Wilkins kent.wilkins@wivk.com 

103Country FM (Gladwin, MI) Steve Coston srcoston@gmail.com  

Day-Time Tri-Cities (Bristol, TN) – Carroll will be on-air May 5 

Crosspoint Magazine (Cincinnati, OH) – Jim Rankin crosspointmedia@hotmail.com  

mailto:rebeccay@jeffbeckmedia.com
mailto:kent.wilkins@wivk.com
mailto:srcoston@gmail.com
mailto:crosspointmedia@hotmail.com


From: Amanda Marr [mailto:amarr@scoc.org]  

Sent: Monday, May 11, 2015 1:16 PM 

To: Ryan Willis 

Subject: RE: Tastiest Weekend in the Smokies - 2015 - Media Invite 

Not really… Hang on. Moved it up on the list again. Trying to get all these fest details done.  

From: Ryan Willis [mailto:rwillis@ackermannpr.com]  

Sent: Monday, May 11, 2015 9:03 AM 

To: Amanda Marr 

Subject: FW: Tastiest Weekend in the Smokies - 2015 - Media Invite 

See below… 

From: mgaddy@lifestylesmagazine.net [mailto:mgaddy@lifestylesmagazine.net]  

Sent: Monday, May 11, 2015 9:01 AM 

To: Ryan Willis 

Subject: Re: Tastiest Weekend in the Smokies - 2015 - Media Invite 

Hey Ryan, 

Is an itinerary ready for the trip this Thursday-Sunday? 

Thanks! 

Best,  
Monica Gaddy 

Founder & Chief Visionary 

Lifestyles Magazine 

www.lifestylesmagazine.net 
Subscribe for free: http://lifestylesmagazine.net/subscribe.html 
 

 

On Apr 29, 2015, at 1:30 PM, Ryan Willis <rwillis@ackermannpr.com> wrote: 

You got it….yes we’ll get you something soon! 

  

Example of a pitch sent to regional 

media and the email chain / 

communications surrounding that.  

mailto:amarr@scoc.org
mailto:rwillis@ackermannpr.com
mailto:mgaddy@lifestylesmagazine.net
mailto:mgaddy@lifestylesmagazine.net
http://www.lifestylesmagazine.net/
http://lifestylesmagazine.net/subscribe.html
http://lifestylesmagazine.net/issue/may12015/
http://lifestylesmagazine.net/issue/may12015/
mailto:rwillis@ackermannpr.com


From: mgaddy@lifestylesmagazine.net [mailto:mgaddy@lifestylesmagazine.net]  

Sent: Wednesday, April 29, 2015 1:29 PM 

To: Ryan Willis 

Subject: Re: Tastiest Weekend in the Smokies - 2015 - Media Invite 

 Perfect. And, that’s a check in May 14 and out May 17th, correct? 

 Also, will you be sending over an itinerary for her for the weekend? 

 Best,  

Monica Gaddy 

Founder & Chief Visionary 

Lifestyles Magazine 

www.lifestylesmagazine.net 
Subscribe for free: http://lifestylesmagazine.net/subscribe.html 
 

On Apr 29, 2015, at 1:28 PM, Ryan Willis <rwillis@ackermannpr.com> wrote: 

 Ok – she’s booked at Fairfield Inn Five Oaks in Sevierville! 

 From: mgaddy@lifestylesmagazine.net [mailto:mgaddy@lifestylesmagazine.net]  

Sent: Wednesday, April 29, 2015 12:30 PM 

To: Ryan Willis 

Subject: Re: Tastiest Weekend in the Smokies - 2015 - Media Invite 

 Ryan, 

Either way should be fine. She is bringing her 12 year old daughter (she accompanies her on most of the 

travel trips). Thanks! 

 Best,  
Monica Gaddy 

Founder & Chief Visionary 

Lifestyles Magazine 

www.lifestylesmagazine.net 
Subscribe for free: http://lifestylesmagazine.net/subscribe.html 
  

On Apr 28, 2015, at 8:36 AM, Ryan Willis <rwillis@ackermannpr.com> wrote: 

 Ok great – will they need double beds? 

From: Monica Gaddy [mailto:mgaddy@lifestylesmagazine.net]  

Sent: Saturday, April 25, 2015 12:32 PM 

To: Ryan Willis 

Subject: Re: Tastiest Weekend in the Smokies - 2015 - Media Invite 

Hey there Ryan, 

Yes, we are all set and looking forward to the event. My lead writer, Sherri Smith Brown, will be 

attending in my stead (with a guest). 

  

mailto:mgaddy@lifestylesmagazine.net
mailto:mgaddy@lifestylesmagazine.net
http://www.lifestylesmagazine.net/
http://lifestylesmagazine.net/subscribe.html
mailto:rwillis@ackermannpr.com
mailto:mgaddy@lifestylesmagazine.net
mailto:mgaddy@lifestylesmagazine.net
http://www.lifestylesmagazine.net/
http://lifestylesmagazine.net/subscribe.html
mailto:rwillis@ackermannpr.com
mailto:mgaddy@lifestylesmagazine.net


I'll be on the look out for further information regarding arrangements. And, again, we're looking forward 

to it! 

 

Best, 

 Monica Gaddy 
President 
Lifestyles Magazine 
www.lifestylesmagazine.net 
  

On Apr 22, 2015, at 1:00 PM, Ryan Willis <rwillis@ackermannpr.com> wrote: 

Monica, 

 We need to get your reservations taken care of – just want to confirm that you still plan to visit May 14-

17? 

Thanks!! 

Ryan 

From: Ryan Willis  

Sent: Tuesday, April 07, 2015 2:50 PM 

To: 'mgaddy@lifestylesmagazine.net' 

Subject: RE: Tastiest Weekend in the Smokies - 2015 - Media Invite 

Hi Monica, 

Just checking back to make sure you were still planning to join us next month? 

Thanks 

Ryan 

From: mgaddy@lifestylesmagazine.net [mailto:mgaddy@lifestylesmagazine.net]  

Sent: Thursday, January 29, 2015 9:44 AM 

To: Ryan Willis 

Subject: Re: Tastiest Weekend in the Smokies - 2015 - Media Invite 

Hi Ryan, 

I will be able to make the trip for May 14-17. Is it allowed to bring a guest? 

I’m looking forward to it. 

Best,  
Monica Gaddy 

Founder & Chief Visionary 

Lifestyles Magazine 

www.lifestylesmagazine.net 
 

 

 

  

http://www.lifestylesmagazine.net/
mailto:rwillis@ackermannpr.com
mailto:mgaddy@lifestylesmagazine.net
mailto:mgaddy@lifestylesmagazine.net
mailto:mgaddy@lifestylesmagazine.net
http://www.lifestylesmagazine.net/
http://lifestylesmagazine.net/issue/sept162014/
http://lifestylesmagazine.net/issue/sept162014/


On Jan 28, 2015, at 1:35 PM, Ryan Willis <rwillis@ackermannpr.com> wrote: 

No problem – thanks for getting back with me Monica. 

We’ll be covering your lodging, meals and all activities. In addition to attending the festival we would 

like to schedule you for other attractions/activities and local dining gems in the area while you are here 

to give you a great feel for Sevierville and the Smokies. We’ll develop an itinerary once we get closer to 

that weekend and coordinate with you re: your dates of arrival and departure. 

Please let me know if you will be available and we’ll start pulling this together – thanks again! 

Ryan 

From: mgaddy@lifestylesmagazine.net [mailto:mgaddy@lifestylesmagazine.net]  

Sent: Wednesday, January 28, 2015 11:47 AM 

To: Ryan Willis 

Subject: Re: Tastiest Weekend in the Smokies - 2015 - Media Invite 

Ryan, 

Thank you for thinking of us. I am checking on availability for that weekend and will be back with you 

soon. Will you send me any further details (re: lodging arrangements, etc)? 

Best,  
Monica Gaddy 

Founder & Chief Visionary 

Lifestyles Magazine 

www.lifestylesmagazine.net 
  

On Jan 21, 2015, at 1:20 PM, Ryan Willis <rwillis@ackermannpr.com> wrote: 

Monica, 

Hope this finds you well. 

I wanted to see if you would be interested in this opportunity, thought it may be a good regional travel 

piece for your magazine…see below. 

A special event takes place every spring in the Smoky Mountains of East Tennessee – the Bloomin’ BBQ 

& Bluegrass festival, held in Sevierville. 2015 will mark the 11th year of this family-friendly, FREE event, 

drawing thousands from around the country, including BBQ cook teams from across the U.S. The two-

day event not only features the Bush’s Best TN State Championship BBQ Cook Off, but also toe-tapping 

bluegrass music, incredible arts and crafts, kids’ games and the Mountain Soul Vocal Competition 

honoring Sevierville’s favorite hometown girl, Dolly Parton.  

http://www.bloominbbq.com/  

We would like to host you or one of your writers for the 2015 event and ask you to serve as a celebrity 

judge of the “Anything Butt” competition (this includes Anything Bush’s Beans, Anything Swaggerty’s 

Farm Sausage, and Sauce) that takes place on Friday night. Depending on your schedule, we could also 

incorporate other area activities, sights and adventures into your trip.  

mailto:rwillis@ackermannpr.com
mailto:mgaddy@lifestylesmagazine.net
mailto:mgaddy@lifestylesmagazine.net
http://www.lifestylesmagazine.net/
mailto:rwillis@ackermannpr.com
http://www.bloominbbq.com/


The Bloomin’ BBQ & Bluegrass event takes place May 15-16 and we would look at having you in May 14-

17 to experience all the area has to offer, including the Great Smoky Mountains National Park and a 

number of other local attractions.  

Let me know if you would be interested in attending – we would love to have you or one of your 

writers - thank you! 

Ryan  

Ryan Willis 

Senior Account Executive 

Ackermann PR 

(865) 584-0550 

 

BBQ Fest Media 
   

    Name Pub Dates Lodging 

Chris Dudley The Local Palate May 14-17 Fairfield Inn & Suites at Five Oaks 

Kim Ruehl NoDepression.com May 14-17 Fairfield Inn & Suites at Five Oaks 

Jessica Plautz Mashable.com May 14-17 N/A 

Sherri Smith Brown Lifestyles Magazine (GA) May 14-17 Fairfield Inn & Suites at Five Oaks 

 

Regional and national media hosted during Bloomin’ BBQ 

& Bluegrass 2015 



J.J. will be up there around 2pm to tape something to bring back. Todd wants to stay close in case of 

inclement weather. Thanks again. 

From: Amanda Marr [mailto:amarr@scoc.org]  

Sent: Thursday, May 14, 2015 2:15 PM 

To: Bowman, Lee Ann 

Cc: Dave Jones 

Subject: RE: Sevierville's Bloomin' BBQ & Bluegrass May 15 & 16 

Just wanted to check in and see if Todd or J.J. were going to be at the BBQ this year. If so, Dave Jones 

will be handling interviews for me (I’m hoping Ava stays in this weekend, but trying to plan for possibly 

going in to labor). Dave’s cell is 865-335-9142 

Thanks! 

Amanda 

From: Bowman, Lee Ann [mailto:lbowan@wbir.com]  

Sent: Wednesday, April 29, 2015 9:41 AM 

To: Amanda Marr 

Subject: RE: Sevierville's Bloomin' BBQ & Bluegrass May 15 & 16 

Not sure just yet..let me talk to some folks. 

From: Amanda Marr [mailto:amarr@scoc.org]  

Sent: Tuesday, April 28, 2015 9:07 PM 

To: Bowman, Lee Ann 

Subject: RE: Sevierville's Bloomin' BBQ & Bluegrass May 15 & 16 

Absolutely! Thank you. I will gather up a band and get the details to you. 

Are you all going to be at the festival this year too? I'm due that weekend also (very questionable timing) 

so I'm trying to get the plan together for media at the event. Dave Jones (from the state) & Ellen Liston 

(from Wilderness) are going to be helping me. 

Thanks, 

Amanda 

-------- Original message -------- 
From: "Bowman, Lee Ann"  
Date:04/28/2015 5:42 PM (GMT-05:00)  
To: Amanda Marr  
Subject: RE: Sevierville's Bloomin' BBQ & Bluegrass May 15 & 16  
 

Could we do something on the 12th? Maybe an interview and bluegrass band? 

From: Amanda Marr [mailto:amarr@scoc.org]  

Sent: Tuesday, April 28, 2015 3:14 PM 

To: Bowman, Lee Ann 

Subject: RE: Sevierville's Bloomin' BBQ & Bluegrass May 15 & 16 

  

Local media pitch for Bloomin’ BBQ & Bluegrass  -Communication between Amanda Marr and WBIR 

(NBC) Producer Lee Ann Bowman 

mailto:amarr@scoc.org
mailto:lbowan@wbir.com
mailto:amarr@scoc.org
mailto:amarr@scoc.org


Sounds great, thanks! 

From: Bowman, Lee Ann [mailto:lbowan@wbir.com]  

Sent: Tuesday, April 28, 2015 3:13 PM 

To: Amanda Marr 

Subject: RE: Sevierville's Bloomin' BBQ & Bluegrass May 15 & 16 

Yeah—we can do something. Let me think and get back with you after the show. 

From: Amanda Marr [mailto:amarr@scoc.org]  

Sent: Tuesday, April 28, 2015 3:12 PM 

To: Bowman, Lee Ann; Bowman, Lee Ann 

Subject: Sevierville's Bloomin' BBQ & Bluegrass May 15 & 16 

LeeAnn, 

I wanted to touch base with you about possibly coming on to Live at Five at Four to talk about Bloomin’ BBQ. I can 

come alone to talk about the event or bring either a local musician, crafter or a cooking demo. Please let me know 

if you can fit us in.  

Also, I hope that you all will be able to be live at the event again this year. We’ve got some FANTASTIC things 

planned. There will be more than 40 live shows at the event this year (a total of 5 stages). We’ll also have the living 

Dolly statue back, Dixie Stampede will have their Guinness World Record Holding trick roper, the shea butter lady 

will be back as well as a crafter who makes porcelain pieces using only a ball bat and sock (Lily Kusmik), and more.  

I’ve got some bullet points about this year’s event below. 

Thank you again! 

Amanda 

SEVIERVILLE’S 11
TH

 ANNUAL BLOOMIN’ BBQ & BLUEGRASS      www.BloominBBQ.com  
Friday MAY 15  5pm-10pm  
Saturday MAY 16 9am – 10pm 
DOWNTOWN SEVIERVILLE 
  
FREE ADMISSION. FREE CONCERTS. 
  
WHAT’S NEW? 
                 
Late Night Bluegrass Jam presented by Dixie Stampede – Friday May 15 10pm until 2am 
This year’s returning event elements include the Late Night Bluegrass Jam presented by Dixie Stampede on Friday 
May 15 from 10pm until 2am at Courthouse Donuts / Dyers downtown Sevierville.  Four-time world banjo 
champion Gary “Biscuit” Davis will lead this year’s jam.  
KaTom People’s Choice Contest – Saturday May 16 2:30-3:30pm 
Sample and vote for your favorite championship pulled pork during this exciting hour! Tickets are only $10 each 
and participants will receive 1oz portions of pulled pork from all participating championship cook teams. The 
winner of the KaTom People’s Choice Contest will be announced along with other cook off winners at 4pm on 
Saturday May 16. Tickets are available in advance by calling 865-453-6411 or you can purchase your ticket at 
Bloomin’ BBQ & Bluegrass.  
Unique Crafters & Food Vendors 
45 crafters, artists and purveyors of fine things will be on-hand selling their wares during Bloomin’ BBQ & 
Bluegrass. 
  
Sevierville’s own Courthouse Donuts (the customize your own donut shop in downtown Sevierville) will serve up 
their featured donut for May – the “Chocohoglic” – a cake donut dipped in chocolate and topped with bacon in 
honor of the event! 

mailto:lbowan@wbir.com
mailto:amarr@scoc.org
http://www.bloominbbq.com/
http://www.youtube.com/watch?v=YgGs8N9FMo8


  
Mike Hallman (of Hallman’s Bear Creek BBQ Sauce) http://www.hallmansbearcreek.com/home/ will be back again 
this year. He has sold his sauces at all 11 Bloomin’ BBQ & Bluegrass events and purchasing his sauces has 
become an annual tradition for many event-goers as they prepare for their own summer barbequing fun.  
  
Andy Lyle- weaver – A weaver from Oak Ridge who uses a handloom and will be demonstrating during the festival. 
  
Lily Kusmik- Potter – Makes porcelain items using only a ball bat and tube sock. She’s from Meadowview, Virginia. 
  
Max Rytz/ Jeff Rader-Beekeepers – MoJo Honey is a local honey company, based in Sevierville, operated by Max 
Rytz and Jeff Rader.  
  
Championship Cookers 
50 of the nation’s top BBQ cook teams will travel from all over the United States to compete in the Bush’s Best 
Tennessee State Championship Cook Off during Sevierville’s Bloomin’ BBQ & Bluegrass. They’ll also be cooking up 
other favorite home town foods, including Swaggerty’s Sausage! 
  
More than 40 Live Shows! 
From headliners like Lonesome River Band and Steep Canyon Rangers, to up-and-coming young artists like Fiddlin’ 
Carson Peters (who recently “Delighted Betty White” on the Jay Leno show), Bloomin’ BBQ & Bluegrass delivers 
with great entertainment of all sorts! See the full schedule for all 5 stages below.   
  
Main Stage 
Friday May 15 
5pm Dixieghost 
6pm Jimbo Whaley & Greenbrier 
7pm Darrell Webb Band 
8pm Lonesome River Band 
  
Saturday May 16 
10am Elizabeth Williams School of Dance 
10:35am 3D Dance & Fitness 
11:10am Move Dance Factory 
Noon Fiddlin’ Carson Peters 
1pm Mountain Ruckus presented by Dixie Stampede 
2pm Johnny Staats & The Delivery Boys 
3pm Flatt Lonesome 
4pm Sierra Hull 
5pm Johnny Staats & The Delivery Boys 
6pm Flatt Lonesome 
7pm Sierra Hull 
8pm Steep Canyon Rangers 
  
Hard Rock Café Community Stage 
Friday May 15  
5pm January Gray 
6:40pm Kevin Griffin 
  
Saturday May 16 
11am Brandon Fulson 
12:40pm January Gray 
2:20pm Kevin Griffin 
4pm Logan Murrell 
6pm The Reunited 
  
Sound Biscuit Productions Stage 

http://www.hallmansbearcreek.com/home/
http://andylylestreasures.blogspot.com/
http://www.lilykusmikartist.com/
https://www.facebook.com/mojobeecompany/photos_stream?tab=photos_albums
http://lonesomeriverband.com/www/?page_id=105
http://www.steepcanyon.com/?page_id=193
https://www.youtube.com/watch?v=RO1dm9G3r9I
https://www.youtube.com/watch?v=RO1dm9G3r9I


Friday May 15 
5pm The Reunited 
6pm Voice of Mercy 
7pm Pea Pickin Hearts 
8pm Logan Murrell 
9pm Jeff Lane 
  
Saturday May 16 
11:30am Mountain Soul Vocal Competition 
2:30pm Autumn Shorter 
3pm Voice of Mercy 
5pm The Reunited 
6pm Pea Pickin Hearts 
7pm Jeff Lane 
8pm Logan Murrell 
9pm Martha Christian 
  
GoTeez.com Stage 
Friday May 15 
7pm GoTeez Writers in the Round / Open Mic & Jam  
 
Saturday May 16 
10am Sydni Stinnett 
11am Kit Rodgers 
Noon Singer/Songwriter Karen E. Reynolds 
1pm Billy Hubbard Band 
2pm Kyle Adem 
3pm Drew’s Country Blues 
4pm Kent Bilbrey & Redbud Range 
5pm Outlaw Willie Franklin & Blackwater 
6pm Billy Hubbard Band, Outlaw Willie Franklin & Blackwater, Kent Bilbrey & Redbud Range and more 
  
Back Porch Stage 
Saturday May 16 
11am Carolina Express 
2pm Sevier Co. Sheriff’s Dept. K-9 unit demonstration 
4pm Announcement of Bush’s Best TN State Championship Cook Off winners 
  
Special Happenings 
Friday May 15 
10pm-2am Late Night Jam presented by Dixie Stampede at Courthouse Donuts  
  
Saturday May 16 
10am Downtown Sevierville Historic Walking Tour  
2:30-3:30pm KaTom People’s Choice Contest  
4pm Downtown Sevierville Historic Walking Tour  
  
Amanda Maples Marr 
Marketing Director 
Sevierville Chamber of Commerce 
(865) 453-6411 / cell (865) 919-5385 
amarr@scoc.org  
  
  

mailto:amarr@scoc.org


 
https://missybarrett.wordpress.com/2015/05/15/a-missy-barrett-special-report/ 

http://www.gatlinburgdailypost.com/events-attractions/11th-annual-bloomin-bbq-bluegrass-is-a-week-

away-may-15-16-2015/ 

http://thetravelvoicebybecky.com/2015/04/14/bloomin-bbq-and-bluegrass-2015/ 

http://www.seviervillebusinessjournal.com/tag/bloomin-bbq-bluegrass-2015/ 

http://elysebruce.com/missy-mary-and-bloomin-bbq/ 

http://www.seviernewsmessenger.com/2015/01/29/mountain-soul-vocal-competition-accepting-

entries/  (Mentioned: Sound Biscuit) 

Sevier News Messenger - http://www.seviernewsmessenger.com/2015/01/29/mountain-soul-vocal-

competition-accepting-entries/ 

Greensboro News-Record - http://www.news-record.com/blogs/gotriad_extra/competition-asks-

singers-to-perform-dolly-parton-songs-in-their/article_4118e86c-a7eb-11e4-ae98-4fc16cbcf76d.html 

Knoxville Daily Sun - http://www.knoxvilledailysun.com/news/2015/january/mountain-soul-

competition.html 

KSSL Radio (Lubbock TX) - https://www.facebook.com/ksslradio/posts/775507169207320:0 

Froggy Country (Frankfort, KY) - 

https://www.facebook.com/froggykycountry/posts/10153108811228189 

Agreed to  plug the event - CMT-Canada (Top 20 Countdown - TV) and CMT Weekend (radio); Country 

103 (Canada); KiX96.7 FM (Centerville, TN) 

http://wate.com/2015/02/03/unique-competition-honors-dolly-partons-songwriting-career/  

Southwest Times Record (Ft. Smith, Western Arkansas, Eastern Oklahoma) 

http://swtimes.com/features/entertainment/music-competition-concentrates-dolly Mtn Soul 

Crossville (TN) Chronicle - http://www.crossville-chronicle.com/news/things_to_do/unique-

competition-to-honor-dolly-parton-s-songwriting-career/article_434e3a3a-ad6b-11e4-b8a7-

ff24cae91905.html  

NBC 4 (Columbus, OH) - http://www.nbc4i.com/story/28023572/unique-competition-honors-dolly-

partons-songwriting-career 

Mountain Soul 

Oak Ridger - http://www.oakridger.com/article/20150129/NEWS/150129858/0/SEARCH 

WJHL (Tri-Cities) - http://www.wjhl.com/story/28023572/unique-competition-honors-dolly-partons-

songwriting-career 

WJAR (Providence, RI) - http://www.turnto10.com/story/28023572/unique-competition-honors-dolly-

partons-songwriting-career 

http://www.charlestoncitypaper.com/FeedbackFile/archives/2015/02/15/mountain-soul-vocal-

competition-accepting-entries  

BBQ Festival Media Links 

https://missybarrett.wordpress.com/2015/05/15/a-missy-barrett-special-report/
http://www.gatlinburgdailypost.com/events-attractions/11th-annual-bloomin-bbq-bluegrass-is-a-week-away-may-15-16-2015/
http://www.gatlinburgdailypost.com/events-attractions/11th-annual-bloomin-bbq-bluegrass-is-a-week-away-may-15-16-2015/
http://thetravelvoicebybecky.com/2015/04/14/bloomin-bbq-and-bluegrass-2015/
http://www.seviervillebusinessjournal.com/tag/bloomin-bbq-bluegrass-2015/
http://elysebruce.com/missy-mary-and-bloomin-bbq/
http://www.seviernewsmessenger.com/2015/01/29/mountain-soul-vocal-competition-accepting-entries/
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http://www.news-record.com/blogs/gotriad_extra/competition-asks-singers-to-perform-dolly-parton-songs-in-their/article_4118e86c-a7eb-11e4-ae98-4fc16cbcf76d.html
http://www.news-record.com/blogs/gotriad_extra/competition-asks-singers-to-perform-dolly-parton-songs-in-their/article_4118e86c-a7eb-11e4-ae98-4fc16cbcf76d.html
http://www.knoxvilledailysun.com/news/2015/january/mountain-soul-competition.html
http://www.knoxvilledailysun.com/news/2015/january/mountain-soul-competition.html
https://www.facebook.com/ksslradio/posts/775507169207320:0
https://www.facebook.com/froggykycountry/posts/10153108811228189
http://wate.com/2015/02/03/unique-competition-honors-dolly-partons-songwriting-career/
http://swtimes.com/features/entertainment/music-competition-concentrates-dolly
http://www.crossville-chronicle.com/news/things_to_do/unique-competition-to-honor-dolly-parton-s-songwriting-career/article_434e3a3a-ad6b-11e4-b8a7-ff24cae91905.html
http://www.crossville-chronicle.com/news/things_to_do/unique-competition-to-honor-dolly-parton-s-songwriting-career/article_434e3a3a-ad6b-11e4-b8a7-ff24cae91905.html
http://www.crossville-chronicle.com/news/things_to_do/unique-competition-to-honor-dolly-parton-s-songwriting-career/article_434e3a3a-ad6b-11e4-b8a7-ff24cae91905.html
http://www.nbc4i.com/story/28023572/unique-competition-honors-dolly-partons-songwriting-career
http://www.nbc4i.com/story/28023572/unique-competition-honors-dolly-partons-songwriting-career
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http://www.wjhl.com/story/28023572/unique-competition-honors-dolly-partons-songwriting-career
http://www.wjhl.com/story/28023572/unique-competition-honors-dolly-partons-songwriting-career
http://www.turnto10.com/story/28023572/unique-competition-honors-dolly-partons-songwriting-career
http://www.turnto10.com/story/28023572/unique-competition-honors-dolly-partons-songwriting-career
http://www.charlestoncitypaper.com/FeedbackFile/archives/2015/02/15/mountain-soul-vocal-competition-accepting-entries
http://www.charlestoncitypaper.com/FeedbackFile/archives/2015/02/15/mountain-soul-vocal-competition-accepting-entries


WSAV (Savannah, GA) - http://www.wsav.com/story/28023572/unique-competition-honors-dolly-

partons-songwriting-career 

WJBF (Augusta, GA) - http://www.wjbf.com/story/28023572/unique-competition-honors-dolly-partons-

songwriting-career 

http://writeitplayit.com/2015/02/02/unique-competition-honors-dolly-partons-songwriting-career-

wate-tv/ 

WSLS (Roanoke, VA) - http://www.wsls.com/story/28023572/unique-competition-honors-dolly-partons-

songwriting-career 

Knoxville News Sentinel - http://www.knoxnews.com/knoxville/family/go-knoxvilles-fun-things-to-

do_55364052 

WDEF-TV - http://www.wdef.com/content/mediacenter/morninginterviews.aspx 

http://www.clipsyndicate.com/video/play/5754989?wpid=10957 

WVLT-TV - http://www.local8now.com/community/headlines/11th-Annual-Blooming-BBQ--Bluegrass-

302967381.html 
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http://www.wsav.com/story/28023572/unique-competition-honors-dolly-partons-songwriting-career
http://www.wjbf.com/story/28023572/unique-competition-honors-dolly-partons-songwriting-career
http://www.wjbf.com/story/28023572/unique-competition-honors-dolly-partons-songwriting-career
http://writeitplayit.com/2015/02/02/unique-competition-honors-dolly-partons-songwriting-career-wate-tv/
http://writeitplayit.com/2015/02/02/unique-competition-honors-dolly-partons-songwriting-career-wate-tv/
http://www.wsls.com/story/28023572/unique-competition-honors-dolly-partons-songwriting-career
http://www.wsls.com/story/28023572/unique-competition-honors-dolly-partons-songwriting-career
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http://www.wdef.com/content/mediacenter/morninginterviews.aspx
http://www.clipsyndicate.com/video/play/5754989?wpid=10957
http://www.local8now.com/community/headlines/11th-Annual-Blooming-BBQ--Bluegrass-302967381.html
http://www.local8now.com/community/headlines/11th-Annual-Blooming-BBQ--Bluegrass-302967381.html


Website / Social Media / Multi-Media Program /Campaign 

The Bloomin’ BBQ & Bluegrass website had 25,766 visits from January 1, 2015 through May 18, 2015. 

                             Unique                 # of 

                             Visitors                Visits 

Jan 2015              2,090                 3,123   

Feb 2015             2,163                 2,979 

Mar 2015            3,225                 4,189  

Apr 2015             5,191                  7,015  

May 2015         10,171                14,562   (Note: 5/1/2015 thru 5/18/2015) 

Total                   22,840                25,766 

 

Bloomin’ BBQ & Bluegrass social media promotion is 

wrapped in to Sevierville’s main Facebook account because 

fb.com/VisitSevierville is so strong. At the time of the 

festival, our Facebook account had 223,645 fans. Although 

most of the posts had a reach percentage around 2%, 

Facebook continued to be a top driver to our website.  

 

 

Top 10 Links From An External Page: 

Top 10 Links from an External Page to BloominBBQ.com  Pages Percent Hits Percent 

http://www.bluegrassfestivalguide.com/sevierville.htm  1,069 23.7 % 1,069 21.8 %  

http://m.facebook.com  955 21.2 % 1,267 25.8 %  

http://www.reservepigeonforge.com/travelguide/16-free-things-to-...  164 3.6 % 164 3.3 % 

https://www.facebook.com  148 3.2 % 148 3 %  

http://l.facebook.com/l.php  140 3.1 % 140 2.8 % 

http://visitsevierville.com/SpecialEvents.aspx  112 2.4 % 112 2.2 % 

http://www.mountainprepperexpos.com  87 1.9 % 87 1.7 % 

http://www.local8now.com/home/headlines/Bloomin-Barbecue-and-

Blu...  

79 1.7 % 79 1.6 % 

http://www.tnvacation.com/vendors/bloomin_barbecue_bluegrass_fes...  79 1.7 % 79 1.6 % 

http://lm.facebook.com/l.php  63 1.4 % 63 1.2 % 

 

http://www.bluegrassfestivalguide.com/sevierville.htm
http://m.facebook.com/
http://www.reservepigeonforge.com/travelguide/16-free-things-to-
https://www.facebook.com/
http://l.facebook.com/l.php
http://visitsevierville.com/SpecialEvents.aspx
http://www.mountainprepperexpos.com/
http://www.local8now.com/home/headlines/Bloomin-Barbecue-and-Blu
http://www.local8now.com/home/headlines/Bloomin-Barbecue-and-Blu
http://www.tnvacation.com/vendors/bloomin_barbecue_bluegrass_fes
http://lm.facebook.com/l.php


  



  



  



Overall Sponsorship Program 

BBQ Sponsorship 2015 – 
Yellow = Booth Space 

    Cash 
    Name Amount Space Power Notes 

Bush's Beans  10x20 None 
 TN State Championship 
Cook Off 

Hard Rock Café  10x10 None  Community Stage 

KaTom  10x10 2 tvs (20amp?)  People’s Choice Contest 

Sound Biscuit Productions  20x20 20-40amps  Mountain Soul Vocal Comp. 

Silver Angels      BBQ Button 

Swaggerty's Sausage  10x20 40 amps? 
T-Shirts / Swaggerty's 
Sausage Cook Off 

Hometown Maintenance      Bounce House Sponsor 

KTVA Employees Credit 
Union      Eating Tent Sponsorship 

Lodge Manufacturing  10x10 min. power Eating Tent Sponsorship  

Triple Crown Sponsorship    None General Sponsorship 

ReBath  10x40 20amp for trailer / plus plug in comp. Eating Tent Sponsorship  

Rocky Top Wine Trail      BBQ Button 

Sevier Air      Kids' Zone 

Pinnacle Home 
Improvement      Just a Booth 

Sevierville Hospitality 
Association      BBQ Button 

Renewal By Andersen      Just a Booth 

US Cellular    mimimal - like a fan Just a booth 

First Tennessee      BBQ Button 

Dick's Last Resort  10x10   Main Stage 

w360      Bounce House Sponsor 

Food City   
 

40 amp Main Stage Sponsorship 

     

 
$38,250  

   

  

 

   
 
 
 
 
 
 
 
 
 
 
 
 
 

  
 

  
 
 
 

    



In Kind 

Name Value space power Notes 

Thomas Group / Smoky Mtn 
Coupon  10x10 none Provide banners 

Courthouse Donuts  10x10 
minimal if any - cooking inside just 
taking orders outside  Provide space 

Wilderness at the Smokies      
Provided rooms for radio 
promotions 

Dixie Stampede  10x20 minimal if any - maybe a fan or light 
 Provided one band & paid 
Gary “Biscuit” Davis fees 

Applewood Farmhouse  10x10 in Jim's area 
 Provided 200 meals for vols 
& workers 

WDVX    plug into courthouse  Additional advertising 

WIVK       Additional advertising 

CNB       Provide Space 

The Mountain Press  10x10 little work light  Additional Advertising 

Go Teez    40 amps  Deeply discounted t-shirts 

The Music Outlet    
 

Billboard Advertising 

Sevier Co. Bank       Parking space 

WVLT       Additional Advertising 

 
        

 
$24,200  

    

2015 Sponsors Included Nationally Known Brands Such as: 
 

Bush Beans, Swaggerty’s Farm Sausage, Dolly Parton’s Dixie Stampede, Hard Rock Café, U.S. Cellular, KaTom 

Kitchen Supply, Lodge Manufacturing, ReBath, Renewal by Andersen and  Dick’s Last Resort. 
 

Locally known sponsors included: WDVX, WIVK, WVLT-TV (CBS affiliate), Sevier County Bank, The Mountain 

Press, Smoky Mountain Coupon Book, The Thomas Group, Food City, Sevier Air Trampoline Park, Pinnacle Home 

Improvement, w360 Ministry, Rocky Top Wine Trail and more.  

Sponsorship Revenue by Year 2010 - $13,425 

2005 - $22,000 2011- $18,575 

2006 - $42,675 2012 - $20,175 

2007 - $40,175 2013 - $26,175 

2008 - $25,475 2014 - $25,750 

2009 - $18,175 2015 - $38,250 

 

2015 was our most successful sponsorship year since 2007. We credit this to an improving economy and 

developing creative new ways to work with sponsors (i.e. People’s Choice contest, Late Night Jam, etc.) 

Sponsor longevity 

Our strongest sponsorship relationship has been with nationally known brand, Bush Beans. They have sponsored the 

cook off since the event began in 2005. During the 2015 event, they coordinated a special appearance by their 

spokesdog, Duke.  

Sponsors who have been with the event three or more years include: 

Bush Beans – 11 years  ReBath – 3 years  Dixie Stampede -  

Hard Rock Café – 4 years  US Cellular – 3 years Swaggerty’s Sausage – 3 years  

Thomas Group/SMCB – 11years WDVX – 11 years The Mountain Press – 10 years  

Sevier Co. Bank – 11 years The Music Outlet – 11 years  



 

 

  



Critical Component Programs  

• Volunteer Program  

Junior BBQ Ambassadors 

Our paid staff of six and average of fifty volunteers each day do their best to handle all aspects of the event 

including parking, taking care of guests, managing the stage areas, implementing contests and more. However, there 

is one area of massive import to which staff and volunteers consistently paid little attention in the event’s first years. 

Making sure sponsors were having a good time at the event. The Junior BBQ Ambassador program was 

implemented in 2007 to help address this problem.  

The Junior BBQ Ambassador Program is intended to create a win-win opportunity for Bloomin’ Barbeque & 

Bluegrass and juniors at Sevier County High School. This program pairs high school juniors with major Bloomin’ 

Barbeque &Bluegrass event sponsors. During the event, Junior BBQ Ambassadors make sure the sponsor receives 

the best possible treatment and experience at the event. In exchange, the Junior BBQ Ambassador is meeting 

members of the business community who can help him or her with future internships, careers and, more 

immediately, summer jobs.  

Because the students applying for this opportunity were highly motivated and preparing for college (nothing helps 

fill out a college portfolio like newspaper clippings of academic and civic achievements), we wanted to properly 

recognize them and their achievement as Junior BBQ Ambassadors. We also wanted to give the program added 

credibility. Because of these things, we work with our local paper, The Mountain Press, to include a full page 

advertisement in the Mother’s Day edition of the paper that pictures our Junior BBQ Ambassadors and their bios.  

The program began in 2007. To date 127 high school juniors from our community have participated in the Junior 

BBQ Ambassadors Program.  

Community Volunteers 

In addition, the Sevierville Chamber of Commerce reaches out to the community to find volunteers for Bloomin’ 

BBQ & Bluegrass. Jeannie Allen, a volunteer herself who also serves on the Sevierville Chamber of Commerce 

board of directors, helps our staff member Carroll McMahan coordinate volunteers for the event. She has done an 

amazing job recruiting new blood for the volunteer program.  

Volunteer Program Sponsor 

Applewood Farmhouse Restaurant has sponsored Bloomin’ BBQ & Bluegrass’s volunteer program for the past two 

years. They provide hot meals to our volunteers, staff and city services at noon and 6pm each day of the event – this 

works out to approximately 200 meals! Their participation has greatly elevated the food we offer to those working 

the event – from cold sub sandwiches to fried chicken, chicken pot pie, pork roast with mashed potatoes and plenty 

of fresh apples. In exchange, their logo is proudly displayed on the back of the Volunteer event t-shirts and they are 

recognized as the Volunteer Spirit Sponsor on an event banner.  

 

 

  



Jr. BBQ Sponsor Assignments 
 

   

Name   
Extra Assignments - You'll also be receiving additional 
tasks throughout the days 

Megan Bernin Bush Beans 
Handle check in & scoring for the Mountain Soul Vocal 
Competition 9am-3pm Saturday May 16 

Emily Brooks Hard Rock Café 
Assist with making sure Hard Rock's show schedules, 
banners, etc. look great in the eating tent 

Melissa DeLanty KaTom Assist with photography 

Audra Epperson Sound Biscuit Productions 
Handle check in & scoring for the Mountain Soul Vocal 
Competition 9am-3pm Saturday May 16 

Talia Gasbarro Swaggerty's Sausage Assist with photography 

Josie Jenkins Lodge Manufacturing Assist with passing out event schedules 

Tyson Johnson ReBath 
Assist with getting the BBQ trophies to the Back Porch 
Stage by 3:30pm on Saturday May 16 

Jennifer Jones Sevier Air Assist with surveying during the event 

Shelby Lindsey Dick's Last Resort  Assist with photography 

Isaiah Ramsey Dixie Stampede 
Set up late night jam @ Courthouse Donuts - you have 
from 8-10pm Friday May 15 

Hannah Rauhuff Thomas Group (Humane Society) Volunteer Check In Area 

Gelila Scott The Music Outlet Assist with passing out event schedules 

Noah Smith WDVX 
Assist with getting the BBQ trophies to the Back Porch 
Stage by 3:30pm on Saturday May 16 

Kristina Stair Applewood Farmhouse Restaurant Assist with surveying during the event 

Joseph Tate GoTeez.com 
Assist with getting the BBQ trophies to the Back Porch 
Stage by 3:30pm on Saturday May 16 

Katie Whaley The Mountain Press Assist with passing out event schedules 

Taylor Whaley Dixie Stampede 
Set up late night jam @ Courthouse Donuts - you have 
from 8-10pm Friday May 15 

Alexis Wheatley Swaggerty's Sausage Volunteer Check In Area 

 

 

  



 

  



 

 

 

 



 

 

 



 

 

 

 



• Green Program 

Bloomin’ BBQ & Bluegrass does not implement a green program within the festival. Instead, we rely on our 

county’s overall composting program, which automatically composts all organic materials included in the trash – 

resulting in massive waste reductions countywide. 

 

Sevierville and the Great Smoky Mountains are an extremely popular vacation destination visited by close to 

15,000,000 guests each year. Sevierville strives to maintain a pleasant environment for each of those guests and the 

year round residents by properly managing approximately 127,000 tons of solid waste produced each year.  

 

In order to minimize the impact of this waste production, Sevier County built and began utilizing one of the most 

advanced composting facilities in the world in 1992. This facility is operated by Sevier Solid Waste, which also 

operates recycling programs to turn wood waste into mulch as well as recycle metal, cardboard, tires, used motor oil 

and newspapers.  

 

In order to maximize effectiveness and make the greatest reduction in waste, Sevier Solid Waste focuses on 

composting and recycling organics, because they make up 60 percent of the waste stream in Sevier County (and a 

big portion of the waste produced at Bloomin’ BBQ & Bluegrass. While Sevier Solid Waste has an extensive 

recycling program, they have only recently introduced a pilot program for glass and plastic recycling, because those 

items only make up 13 percent of the overall waste stream in the county. By focusing on the largest waste stream 

(organics) and gradually introducing other recycling programs, Sevier County is proud to have waste reduction 

numbers that are 2.5 times the national average.  

 

Since Sevier Solid Waste built its composting facility in 1992, visitors from Sweden, Ireland, Russia, Spain, China, 

Australia and other countries have toured this state-of-the-art facility. To date, there are only 10 similar facilities in 

the world that utilize the same type of composting technology. This composting facility and our recycling programs 

allow us to reduce our total solid waste production by 70 percent (according to the EPA, the national average for 

waste reduction via composting and recycling is only 27 percent). This means that less than 40,000 tons go into 

landfills each year and out county is a little cleaner.  

 

Learn more at www.SevierSolidWaste.org  

  

http://www.seviersolidwaste.org/


• Educational Program 

  Bloomin’ BBQ & Bluegrass offers a few educational opportunities for people attending Bloomin’ BBQ & 

Bluegrass. This year, the festival introduced historic walking tours. Two tours took place on Saturday May 16, with 

20 people (including a writer from mashable.com) attending the 10am tour and 15 people attending the 4pm tour. 

These tours each lasted about an hour and were led by Sevier County Historian (and Sevierville Chamber of 

Commerce employee) Carroll McMahan. 

 In addition, we offered the Bluegrass Music Tent for the 11
th

 year in a row. This area of the event, 

sponsored by The Music Outlet, offers kids (and kids at heart) the opportunity to learn to pick a little on a bluegrass 

instrument.  

• Children’s Programming 

Bloomin’ BBQ & Bluegrass is a family-friendly event, offering games and activities specifically designed for the 

youngest event-goers. The Days Gone By Kids’ Zone, sponsored this year by Wilderness at the Smokies Waterpark 

Resort, gives kids a chance to experience old time kids’ games like see saws, wooden stilts, playing with dried corn 

and more. The Sevier Air Trampoline Park Kids’ Zone offered bounce houses and the Bluegrass Music Tent, which 

gave kids the chance to learn to play bluegrass instruments.  

 

 

 

 

 

 

 

 

 

  



• Food & Beverage Program 

 The Sevierville Chamber of Commerce relies exclusively on vendors to provide food and beverage during 

the event. We no longer sell food or beverages directly to the event attendees. Our food vendors pay a vending fee of 

$500 per ten feet. BBQ vendors pay more – a total of $1,250 to vend - and are also required to pay a $250 contest 

entry fee and compete in the Bush’s Best Tennessee State Championship Cook Off. 

Altogether, the food and beverage program generates $11,050 for the festival and additional tax revenue for the City 

of Sevierville and State of Tennessee.  

   

 

  

Vendor City State Zip Space Power 
Burton's Hot Corn on Wheels Rutledge, TN 37861 20ft 2 - 20amp 

Country Cabin Sweets & Treats Calhoun, GA 30701 30ft 50amp 

Olde Tyme Concessions Sevierville, TN 37876 20ft 50amp 

Taste of Greece Seymour, TN 37865 20ft 20amps 

THE DINER Sevierville, TN 37876 10ft 20amps 

Tobys Kettle Corn Pigeon Forge. TN 37868 10ft 20amp 

Auntie Ruth's Chuckey, TN 37641 20ft 30amp 

Gilliland Farm Blaine, TN 37709 20ft 20amp 

Stokely Hospitality Enterprises Sevierville, TN 37862 10ft 20amp 

Governor's BBQ Ashland City, TN 37015 20ft 40amp 

Carolina BBQ Company Connelly Springs, NC 28612 20ft 40amp 

Carolina Rib King Moore, SC 29369-9665 20ft 40amp 



• Entertainment Program  

The Sevierville Chamber of Commerce works with agents and artist management to book its own entertainment for 

the main and back porch stage. Past headliners have ranged from Ricky Skaggs to the legendary (and elusive) 

Bluegrass Album Band who gave a very rare performance (they’ve only done 2 in the last 20 years) at the 2013 

festival.  

During this year’s event, there were a total of five stages. Three were sponsored by outside businesses who also 

handled the booking for their stages.  

Main Stage 
Friday May 15    Saturday May 16 

5pm  Dixieghost   10am Elizabeth Williams School of Dance 

6pm  Jimbo Whaley & Greenbrier  10:35am 3D Dance & Fitness 

7pm  Darrell Webb Band   11:10am  Move Dance Factory 

8pm  Lonesome River Band  Noon  Fiddlin’ Carson Peters 

     1pm Mountain Ruckus presented by Dixie Stampede 
2/5pm Johnny Staats & The Delivery Boys 

3/6pm  Flatt Lonesome 

4/7pm Sierra Hull 

8pm Steep Canyon Rangers 

 

Back Porch Stage 
Saturday May 16 

11am  Carolina Express 

2pm  Sevier Co. Sheriff’s Dept. K-9 unit demonstration 

4pm  Announcement of Cook Off winners 

 

Hard Rock Café Community Stage 
Friday May 15     Saturday May 16 

5pm  January Gray   11am  Brandon Fulson 

6:40pm  Kevin Griffin   12:40pm January Gray 

2:20pm  Kevin Griffin 

4pm  Logan Murrell 

6pm  The Reunited 

 

GoTeez.com Stage 
Friday May 15    Saturday May 16 

7pm  GoTeez Writers in the Round  10am  Sydni Stinnett 

  / Open Mic & Jam    11am  Kit Rodgers 

Noon  Singer/Songwriter Karen E. Reynolds 

1pm  Billy Hubbard Band 

2pm  Kyle Adem 

3pm  Drew’s Country Blues 

4pm  Kent Bilbrey & Redbud Range 

5pm  Outlaw Willie Franklin & Blackwater 

6pm  Billy Hubbard Band, Outlaw Willie Franklin & Blackwater, Kent 

Bilbrey & Redbud Range and more 

Sound Biscuit Productions Stage 2015 line up 
Friday May 15    Saturday May 16 

5pm  The Reunited   11:30am  Mountain Soul Vocal Competition 

6pm  Voice of Mercy   3pm  Voice of Mercy 

7pm  Pea Pickin Hearts   5pm The Reunited 

8pm  Logan Murrell   6pm  Pea Pickin Hearts 

9pm  Jeff Lane    7pm  Jeff Lane 

8pm  Logan Murrell 

9pm  Martha Christian 

Special Happenings 
Friday May 15    Saturday May 16 

10pm-2am Late Night Jam presented by  10am  Downtown Sevierville Historic Walking Tour  

Dixie Stampede at Courthouse Donuts   2:30-3:30pm KaTom People’s Choice Contest  

4pm Downtown Sevierville Historic Walking Tour  

 

 



• Merchandise Program  

The Sevierville Chamber of Commerce merchandise program primarily consists of festival t-shirts. 

Commemorative festival pins are also sold for $2 each, but generally only a handful (approximately 10-20 

per year) are sold, producing a negligible amount of income. The pins are also given as gifts to the KCBS 

certified judges who attend the event. The amount of income made from pin sales, basically pays for the 

order of approximately 100 pins each year.  

Approximately 420 t-shirts were printed this year. Swaggerty’s Farm Sausage sponsored the t-shirts for 

$5,000 and were placed on there as the only business logo. T-shirts are then sold at $10 each. This year all 

shirts were sold at full price by 2pm on the second day of the festival, generating approximately $4,000 

in revenue for the event. (Some shirts are given away as promotional items) 

The shirts cost approximately $5.46 each (after factoring in all upcharges for larger shirts, etc.).  

Total Cost was $2,295 

Revenue 

Sales: $4,000 

Sponsorship: $5,000 

Net profit: $6,705  

 

  



• Community Outreach Program  

The main community outreach program for this festival is the BBQ Button Campaign.  

Length of Promotion: April 20 – May 16, 2015 

Number of years we’ve done this: 10 

Participation: One thousand (1,000) community members participated in the BBQ Button Wearing Campaign, 

including attractions staff, hotel staff, bank tellers, area marketing representatives, restaurant servers, and many 

others. It has become a program that the community looks forward to each year and we begin getting requests for 

buttons months before the event each year.  

Principal 2015 Sponsors: Rocky Top Wine Trail, Silver Angels, Sevierville Hospitality Association, First 

Tennessee, and The Mountain Press 

Background of the Promotion: 

Bloomin’ Barbeque & Bluegrass is Sevierville’s signature event. However, in its early years, the event was often 

confused by locals with events that had taken place in the past but no longer existed in Sevierville. The event was 

also new for the area’s tourists. Therefore, we wanted to reach out to the community and involve a broad range of 

people in educating others about Bloomin’ Barbeque & Bluegrass. After all, there is no better way to learn about 

something than to teach it to others. The BBQ Button campaign was introduced for the 2006 event and has become 

an integral part of the community’s participation in the festival.  

How the Promotion Works: 

 

Button Distribution 

During the four weeks prior to Bloomin’ BBQ & Bluegrass, area employees wear 3” campaign style buttons 

promoting Bloomin’ BBQ & Bluegrass and the event dates. Any business may request BBQ Buttons for each of 

their employees free of charge. The only stipulation is that the employees must wear them while working and 

familiarize themselves with the BBQ FAQ sheet - a helpful handout about Bloomin’ Barbeque & Bluegrass with 

information such as where to park, times of operation and show schedule.  

 

Maintaining Interest for Participants In order to keep participants interested in wearing the BBQ Button and 

talking about the event throughout the month-long promotion, a random awards system was established. Small, 

plastic piggy banks loaded with cash (known as “Pig Banks”) were distributed by the “Pig Patrol” – which is one or 

two Sevierville Chamber of Commerce employees who randomly visited participating businesses and award the first 

three employees seen wearing the BBQ Button their choice of a “Pig Bank.” The lucky BBQ Button wearers were 

asked to “Pick a Pig”, which could have anywhere from $2 to $100 cash in it. During this year’s promotion, $2,000 

were given out to BBQ Button wearers. 

Sponsorship for the Promotion 

The Sevierville Chamber of Commerce relies on sponsors to fund the BBQ Button Campaign. In 2015, we raised 

$2,000 which was distributed back into the community. Each sponsor, who contributes $500, has their logo 

prominently displayed in a weekly ad congratulating BBQ Button wearers who won “Pig Bank” money and 

encouraging others to keep wearing their buttons. The ads ran in The Mountain Press, a local newspaper with a daily 

circulation of 8,924. Whenever an individual won a cash-filled “Pig Bank,” a piece of paper included inside told 

which business had provided the money. This was a fun way for those businesses to reach out to the community – 

especially since everyone loves it when banks give money away! 

  



• Emergency Preparedness Program  

Bloomin’ BBQ & Bluegrass organizers and the Sevierville Police Department work closely to ensure the safety of 

event-goers. The Sevierville Police Department generates an operations plan each year which details an evacuation 

plan, street closures, officer work schedules and an incident report.  

Please see the festival site evacuation plan below. The full plan is included on the following pages as supporting 

materials. 

 

  



Descriptions of any other Special Programs unique to your event. 

Mountain Soul Vocal Competition Competitors from around the nation sing one of the 3,000+ songs written by 

Sevierville’s own Dolly Parton in their own style for a chance to win cash and prizes including a recording session 

in Nashville and a guitar autographed by Dolly. This year the competition was judged by members of Dolly’s 

family, including her sister Cassie Parton and brother Randy Parton.  

KaTom People’s Choice Contest Introduced in 2015, this event gave festival attendees the opportunity to sample 

and judge pulled pork from the Bush’s Best Tennessee State Championship competition (something they have been 

unable to do in the past. A total of 35 out of 50 cook teams participated by turning in their remaining competition 

pork. 150 tickets were sold for the event at $10 each. This represented a complete sell-out. The event proved so 

popular, that staff is looking for ways to increase the amount of meat available so that more tickets can be sold next 

year.  

Late Night Bluegrass Jam The Late Night Bluegrass jam began in 2014 and provides an opportunity for musicians 

of all skill levels and music fans to pick and grin with four-time world banjo picking champion Gary “Biscuit” Davis 

from 10pm -2am. The event takes place on Friday night into early Saturday morning of the event. More than 100 

people attend the jam each year. This year the event was sponsored by Dolly Parton’s Dixie Stampede and held 

downtown on the festival site in a restaurant and events hall called Courthouse Donuts.  

 

 

  

(Above) 2015 Mountain Soul Vocal 

Competition Winners in the adult and 

children’s divisions 

(Above) Reps from KaTom Award the People’s Choice Contest 

Winner 

(Below) Gary Davis leads the Late-night Bluegrass Jam  



a. What did you do to update / change the event from the year before? Were your updates / changes 

successful?  

During this year’s 11
th

 annual Bloomin’ BBQ & Bluegrass Festival (May 15 & 16, 2015) we increased the number 

of live shows from 26 to 47 and added two new sponsored stages. This greatly improved the festive atmosphere as 

there was a different live show taking place on every corner of the festival – and sometimes in the middle of the 

street as well! These included the Main Stage (sponsored by Bush Beans, Swaggerty’s Farm Sausage, Food City, 

Dick’s Last Resort, WVLT-TV and WIVK-FM), the Hard Rock Café Community Stage, the Sound Biscuit 

Productions Stage, the Back Porch Stage and the GoTeez.com Stage.  

In addition, we changed some aspects of the event layout. Specifically, we removed most all crafters from 

Commerce Street because we were unable to close the street until 1pm on the first day of the event. The event 

officially opens at 5pm so it would be impractical to have up to 20 craft vendors set up on that street in a four hour 

period. So, we lined both sides of Court Avenue with craft vendors instead (which gave the event a “cozier” look) 

and placed new sponsors on Commerce Street. Finding additional places to put sponsors was incredibly important 

during the 2015 event because we sold more sponsorships – particularly sponsorships that included booth placement 

at the event – than we have in the last seven years.  

We also added historical walking tours to this year’s event, which provided an opportunity to help showcase 

downtown Sevierville – an area currently undergoing revitalization. A total of 35 people participated in the tours, 

many of whom were from out of town and interested in our city’s history. We plan to continue this in the future – 

possibly as a sponsored element of the event.  

The KaTom People’s Choice Contest was also new this year. This event gave festival attendees the opportunity 

to sample and judge pulled pork from the Bush’s Best Tennessee State Championship competition (something they 

have been unable to do in the past). A total of 35 out of 50 cook teams participated by turning in their remaining 

competition pork. 150 tickets were sold for the event at $10 each. This represented a complete sell-out. The event 

proved so popular, that staff is looking for ways to increase the amount of meat available so that more tickets can be 

sold next year.  

Finally, we worked with sponsors and area businesses to include more “celebrity opportunities” in our event. Mary 

McDonough (who played Erin Walton on The Waltons) was at Bloomin’ BBQ & Bluegrass each day of the event 

signing her books and greeting guests. Duke the Dog (of Bush Beans fame) was also part of the festival this year, 

making his appearance on Friday night to take pictures with event-goers. These were both successful changes for us 

and created good additional buzz on traditional 

and social media. 

 

 

 

 

 

 

 

 

  Bloomie the Pig & Mary McDonough at Bloomin’ BBQ 

& Bluegrass 2015 

Duke the Dog (Bush Beans Mascot) 

poses with a child at Bloomin’ BBQ & 

Bluegrass 2015 



b. Please provide measurable results / examples for question (a).  

By increasing the number of stages from three to five, we increased the number of live shows during the 

event from 26 in 2014 to 47 in 2015 without dramatically increasing our entertainment budget, and 

brought in a new sponsor, Sound Biscuit Productions ($1,500 revenue). This was successful because of 

partnering with stage sponsors and allowing them to book and pay entertainers for those stages.  

Year Number of Performances Entertainment Budget 

2014 26 $25,250 

2015 47 $29,150 

 

Changing the event layout allowed us to welcome the same number of crafters as usual and free up 

additional space for new festival sponsor booths. Because of that change, we were able to generate an 

additional $11,000 in revenue this year.  

Adding the historic walking tour both increased the downtown focus of the event and provided an 

additional media hook when pitching the festival. In fact, Mashable.com writer, Jessica Plautz, attended 

the festival with a main focus of participating in the Saturday, May 16, 10am tour.  

The KaTom People’s Choice Contest not only generated an additional $1,500 in revenue for the festival, 

but also brought in a $2,000 title sponsorship.  

Adding more celebrity appearances at Bloomin’ BBQ & Bluegrass generated some additional media 

coverage. Please see links below. 

http://www.wbir.com/videos/entertainment/2015/05/14/27330145/  

https://www.youtube.com/watch?v=tYx3HwTpHrw  

https://missybarrett.wordpress.com/2015/05/15/a-missy-barrett-special-report/ (This one is so fun – the 

blogger also posted a picture of Mary McDonough with her teddy bear wearing a Bloomin’ BBQ button) 

http://elysebruce.com/missy-mary-and-bloomin-bbq/ 

 

 

 

  

http://www.wbir.com/videos/entertainment/2015/05/14/27330145/
https://www.youtube.com/watch?v=tYx3HwTpHrw
https://missybarrett.wordpress.com/2015/05/15/a-missy-barrett-special-report/
http://elysebruce.com/missy-mary-and-bloomin-bbq/


c. What makes the event stand out as an internationally recognized event?  

Bloomin’ BBQ & Bluegrass has earned more than 30 awards from International Festival & Events Association in 

the past ten years.  

The festival is constantly growing and changing and has received international media coverage from BBC (2006), 

ARD TV (Germany) (2007) and an Antiguan documentary crew (2014). 

Additionally, Bloomin’ BBQ & Bluegrass was recognized by Southeast Tourism Society as the 2012 Festival of the 

Year (budget under $1,000,000).  

Major brands such as Bush Beans, Hard Rock Café, Dollywood and Dixie Stampede choose to align themselves 

with our festival year after year by sponsoring and supporting the event.  

Bloomin’ BBQ & Bluegrass consistently meets its goals of providing Sevierville a signature event that draws 

tourists and locals and provides a family-friendly environment with the biggest names in Bluegrass (such as Ricky 

Skaggs, Bobby Osborne, Del McCoury, etc.) and world-champion BBQ cookers (such as Lotta Bull, Jack’s Old 

South, etc.). 

  



 d. Why should the event win the IFEA / Haas & Wilkerson Grand Pinnacle Award? 

Bloomin’ BBQ & Bluegrass is a strong event that has overcome many obstacles that have ended past 

events in Sevierville to prove that a large event can not only survive in downtown, but that it can thrive.  

A year and a half of planning went into producing the first Bloomin’ BBQ & Bluegrass festival. 

Beginning in January 2004, Sevierville Chamber staff began meeting with community groups and 

interested parties concerning holding the festival in downtown Sevierville. We were met with much 

skepticism. We heard time and again that the city and county didn’t get along – and we were planning to 

put on an event on county property and city streets. They’d never cooperate and work together. We heard 

that other events have failed downtown, ours wouldn’t do any better. We heard we couldn’t close the 

streets or utilize the parking lots because of downtown businesses. And our personal favorite, no one 

would come to the event anyway. Why bother? Well, we have proven all the naysaying wrong. It has 

been done by reaching out to the city, county and business community and involving them all in making 

the event successful. That is truly the story of Bloomin’ BBQ & Bluegrass and why it has become so 

beloved by our community while continuing to draw visitors to the area.  

Since the event began in 2005, Bloomin’ BBQ & Bluegrass has increased attendance by 400 percent 

and demographically shifted from 80 percent local attendance to 72 percent out of town visitors’ 

attendance. 

 

Bloomin’ BBQ & Bluegrass was also named the Southeast Tourism Society Festival of the Year in 

2012 (budget under $1,000,000), meaning that our tourism peers across the southeast recognize the 

festival’s significance as well.  

 

Additionally, we work each year to make the event exciting and fresh. We have implemented and retired 

several event elements over the years – from the IFEA award-winning Pig for All Seasons calendar to 

BBQ Boot Camp – all in the name of creating exciting new event elements for our guests to enjoy.  

 

The 2015 event proved to be one of the MOST SUCCESSFUL Bloomin’ BBQ & Bluegrass festivals to 

date. The high numbers of attendance, increase in sponsorship revenue and growth of the event through 

the addition of new events and more entertainment prove that Bloomin’ BBQ & Bluegrass has staying 

power and is resilient.  

 

But the bottom line is that Bloomin’ BBQ & Bluegrass has become an iconic event for the Smoky 

Mountains area. It attracts visitors, provides locals a fun place to meet up and catch up with each other 

and provides top quality entertainment for our community free of charge. It is an event that we are very 

proud to produce.  

 


