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PREMIER’S MESSAGE

Sydney – Maintaining its position as Australia’s number one  
events destination

On behalf of the NSW Government, I am pleased to support this  
submission from Destination NSW for the 2015 IFEA World Festival  
& Event City Award. 

Sydney is the only city to have received the IFEA World Festival & Event 
City	Award	every	year	since	the	Awards	commenced	five	years	ago.	We	 
are immensely proud of this achievement and acknowledge the contribution 
made by event owners, industry participants and the community, who are 
instrumental in furthering Sydney’s reputation as Australia’s number one 
events destination. 

By attracting a greater number of international leisure, business and 
education visitors than any other city in Australia, Sydney has built a strong 
reputation as Australia’s global city. Sydney offers residents and visitors 
alike a vibrant energy and dynamic cultural lifestyle complete with world 
class food and wine experiences, shopping, parks and green spaces.

The city’s landscape is framed by some of the world’s most exciting 
structures including the Sydney Opera House and the Sydney Harbour 
Bridge, which are complemented by the outstanding natural beauty of  
its stunning harbour, as well as iconic city beaches at Bondi and Manly. 

The NSW Government, through its tourism and major events agency, 
Destination NSW, delivers the NSW Events Calendar – the most compelling 
Events Calendar in Australia – offering a range of events and experiences 
which add to the social, cultural and artistic fabric of the city. 

Over the past year, Sydney has hosted several unique events including 
Australia Day and the Yabun Festival, the ICC Cricket World Cup  
2015, AFC Asian Football Cup 2015, Handa Opera on Sydney Harbour’s 
production of Aida, Sydney International Art Series, Vivid Sydney Festival, 
Sydney	Gay	and	Lesbian	Mardi	Gras	and	Australian	Open	of	Surfing.

The NSW Government is committed to supporting major events and 
appreciates	the	economic	benefit	they	generate	for	the	State’s	economy,	 
as well as their role in supporting employment and business opportunities 
for thousands of people. 

We are determined to further our success and build on our momentum by 
attracting and growing new events, further cementing Sydney’s reputation 
as Australia’s number one events destination.  

Yours sincerely

Mike Baird 
NSW Premier
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SYDNEY AUSTRALIA’S  
EVENT CAPITAL
Sydney is Australia’s event capital; it leads the nation in attracting 
major new events and the calendar is constantly replenished and 
enhanced through a diverse array of sporting, cultural and lifestyle 
events. Sydney prides itself on its capacity to host events of global 
significance;	it	shows	up	for	events,	participates	in	achieving	their	
success and celebrates the enrichment they bring.
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1.A-B) CURRENT CITY POPULATION / 
CURRENT SMSA OR LUZ POPULATION
Sydney is the capital city of New South Wales 
(NSW), a state that is home to approximately  
one third of Australia’s total population. Sydney, 
including the small inner city metropolitan area 
(residential population 189,331) and Greater 
Sydney region, has a combined residential 
population of 4.77 million (as at June 2015).

It is among the world’s most multicultural cities 
with more than 40 per cent of its residents born 
overseas. It is Australia’s true global city, its 
largest capital and most internationally renowned.

Sydney’s glorious harbour, exciting urban design 
and surrounding natural environment make it  
a city of exceptional beauty. It is consistently  
rated as one of the world’s best in terms of 
liveability and also as a desired travel destination 
for international and domestic travellers. 

1.C) POPULATION WITHIN A 50-MILE  
RADIUS OF APPLICANT CITY
Sydney’s	population	relates	to	an	area	classified	
by the Australian Bureau of Statistics (ABS) as the 
Greater Sydney (Greater Capital City Statistical 
Area). This region is approximately equivalent to  
a 50-mile radius around the city, which equates  
to 4.84 million people.

1.D) PRIMARY FESTIVAL AND  
EVENT VENUES AVAILABLE
A key to Sydney’s success in hosting major 
festivals and events is the range and diversity  
of its venues which include international icons 
such as the Sydney Opera House, purpose built, 
state-of-the-art event and exhibition centres, major 
sporting venues and stadia, plus a rich asset base 
of cultural venues comprising historic theatres, art 
galleries, museums and performance spaces. 

Sydney’s exceptional natural environment and 
temperate climate ensures that outdoor spaces 
are added to the mix, and venues include city 
parklands, gardens and open plazas as well as 
beaches and even islands located on Sydney 
Harbour. The harbour itself has been described  
as the city’s town plaza; its foreshores a place 
where up to a million people gather to view the 
great harbour spectacles such as Vivid Sydney 
and New Year’s Eve.

A key advantage for the city is the close proximity 
of its major cultural and event venues, which means 
that multi-program events can be easily handled 
across a variety of indoor and outdoor venues, 
creating event precincts such as The Rocks and 
Circular Quay, The Royal Botanic Gardens, 
Darling Harbour and Walsh Bay. City precincts 
include the Central Business District (CBD), Inner 
City, Sydney Olympic Park, Moore Park plus the 
key beach event locations of Bondi and Manly.

COMMUNITY OVERVIEW
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NEW DEVELOPMENTS 
As part of Sydney’s 2020 strategic plan to lead  
the tourism and events sector in Australia and  
to enhance the city’s international reputation  
as a major festival and events city, Sydney is 
transforming with large-scale infrastructure 
projects underway including an exciting range  
of new venue developments. 

International Convention Centre (ICC) Sydney 
Sydney’s Darling Harbour will be transformed  
with a new fully integrated international 
convention, exhibition and entertainment precinct. 
Due for completion in late 2016 this 20-hectare 
development will become Australia’s largest 
convention and exhibition facility. Already 20 
events worth more than $150 million have been 
secured	for	the	ICC	Sydney	when	it	officially	 
opens in 2017. The new venue will feature a 
striking contemporary design, leading technology 
throughout	and	flexible	meeting	spaces	to	cater	 
for the changing architecture of meetings. 

Facilities include: 

•  The largest exhibition space in Australia,  
at 40,000 square metres

•  The biggest Australian convention hall capacity 
with the ability to accommodate more than 
10,000 people over four areas

•  A renewed and upgraded public domain, which  
will include an outdoor event space for up to 
25,000 people. 

Darling Harbour 
In association with the new convention centre 
Sydney’s popular waterfront city precinct, Darling 
Harbour is also undergoing extensive expansion.  
In	2017	the	Sofitel	Sydney	Darling	Harbour	will	 
open	giving	the	precinct	a	new	five-star	hotel	with	
600-room capacity, as well as a new commercial 
residential and retail space. In addition the Four 
Points by Sheraton Sydney is also undergoing 
redevelopment which will see an additional 231 
rooms, new conference facilities plus new food  
and beverage options be added to the hotel.

Barangaroo 
Located on the western edge of Sydney’s CBD, 
Barangaroo is a 22-hectare former container port 
that is being transformed into a vital $6 billion 
extension of the harbour city. The development 
represents an extraordinary opportunity for urban 
waterfront renewal, rarely available to global cities. 
Lauded as one of the most ambitious and 
significant	waterfront	greening	projects	in	the	
world, Barangaroo will include an iconic new 
landscaped Headland Park (opening in 2015) and 
a new precinct, Barangaroo Central, which will be 
a cultural and civic focal point for events, festivals 
and entertainment, all serviced by new and 
extended transport systems. 

The Barangaroo development is destined to 
become	the	city’s	financial	and	business	hub.	 
It will open up previously inaccessible areas along 
Sydney Harbour to the public and upon completion 
is projected to see 33,000 visitors to the precinct 
daily by 2022.
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Crown Group also has plans for a six-star, ultra-
luxurious hotel at the site with an estimated cost  
of $1.3 billion. 

When it opens in 2019, the group proposes the 
ambitious new development will be ‘the best hotel 
in the world’ featuring 350 rooms, suites and 
luxury apartments as well as signature bars and 
restaurants. 

Sydney Exhibition Centre @ Glebe Island 
To accommodate exhibitions during the 
development of Sydney’s new international 
convention, exhibition and entertainment precinct 
(December 2013–2016), an interim exhibition 
facility has been constructed at Glebe Island, 
Sydney Exhibition Centre @ Glebe Island. The 
facility	opened	for	its	first	show	on	15	February	
2014	and	has	been	specifically	designed	for	
Sydney’s leading trade and consumer exhibitions. 
It comprises a high-quality structure offering up  
to 25,000 square metres of exhibition space. 

Sydney Cricket Ground 
The Sydney Cricket Ground at Moore Park has 
recently undergone a $186 million redevelopment 
of the historic sporting centre that has upgraded 
and improved facilities and raised the capacity of 
the ground to 48,000. In 2015 the internationally 
recognised Stadium Business Awards awarded 
the SCG for ‘Sports Event of the Year’ for the 
hosting of the 2014 Major League Baseball 
Opening Series, as well as ‘Project of the Year’  
for the redevelopment of three iconic stands.

Sydney Showground, Sydney Olympic Park 
Sydney Showground, located within Sydney 
Olympic Park, has been further enhanced with  
the expansion of the Southee Complex, a new, 
purpose-built pavilion, suitable for large-scale  
and multi-use events. It offers more than 11,000 
square metres that can cater for approximately 
9,300 visitors. Sydney Olympic Park currently 
hosts more than 5,000 events per year including 
The Sydney Royal Easter Show, which attracts 
more than a million visitors annually.

Royal Randwick 
The iconic racecourse at Royal Randwick has 
undergone a spectacular $150 million redevelopment 
that has transformed the historic home of Australian 
racing into a progressive new facility for 
entertainment, exhibitions, meetings and events. 
The	new	state-of-the-art,	five-level	grandstand	
features a vast selection of function spaces, 
including a 1,000-seat ballroom. An adjacent 
outdoor amphitheatre complex, set in a landscaped 
concourse, can accommodate 4,500 people for 
concerts and live shows under the stars. 

The Star 
The reopening of The Star entertainment precinct 
at the southern end of Darling Harbour has seen 
the $860 million transformation of the former Star 
City complex, with new premium dining, shopping, 
entertainment and accommodation options and a 
dedicated events space boasting 2,200 square 
metres and the capacity to cater for up to 4,000 
people. The development also included the new 
2000-seat	Lyric	Theatre	designed	specifically	for	
musical theatre, opera and ballet performances.
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Sydney Airport 
On the aviation front, Sydney Airport is currently 
undergoing improvement works as part of a 
20-month	project	with	completion	of	the	first	stage	
set for the end of 2015.

Works	to	improve	traffic	flow	at	domestic	airport	
terminals T2 and T3 have already commenced 
and will include a new purpose-built ground 
transport interchange to accommodate public 
buses, coaches and cars.

Upgrades to the international departures terminal, 
T1 are also set to deliver an improved passenger 
experience with more food options, improved 
check in and passenger circulation and major 
works	to	streamline	traffic	flow	and	passenger	 
pick up.

Also slated for the airport are three new hotels;  
the Travelodge Sydney Airport set for a late 2016 
opening; the Pullman Sydney Airport with opening 

anticipated for May 2016 and the recently opened 
Adina Apartment Hotel Sydney Airport.

Other Projects 
Other	significant	changes	on	the	accommodation	
front include the reopening of The Langham 
Sydney following a $30 million refurbishment, the 
glamorous new InterContinental Sydney Double 
Bay and the QT Residences Bondi, set to open  
at Bondi Beach later this year. 

Outside the CBD, Bondi landmark and event 
centre, the Bondi Pavilion, is also undergoing  
a $10 million upgrade whilst The Bays Precinct, 
located just 2km west of Sydney CBD will 
revitalise Sydney’s inner harbour area with over 
5.5 km of waterfront retail, recreation,  
tourism and commercial space.

MAJOR FESTIVAL AND EVENT 
PRECINCTS 
The Harbour Precincts 
In and around the small bays of Sydney Harbour 
on the city side are a wide range of festival and 
event venues, which comprise the precincts of 
Circular Quay and The Rocks, the Royal Botanic 
Gardens, Walsh Bay and Darling Harbour. They 
are joined by a 14km continuous foreshore 
walkway. Much of this area is a major festival and 
event precinct featuring some of Sydney’s most 
outstanding indoor venues and outdoor event 
spaces, all of which are set against the backdrop 
of Sydney Harbour. Another harbour venue  
is Luna Park, a heritage-listed entertainment, 
amusement park and event centre situated just 
over the Harbour Bridge at Milsons Point. In 
addition to the foreshore venues are the islands 
on Sydney Harbour; Cockatoo Island — a former 
shipbuilding site — is now one of Sydney’s largest 
and most interesting major event precincts. 
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KEY VENUES - HARBOUR PRECINCT MAXIMUM CAPACITY

Sydney Opera House 
Bennelong Point 

8 venues
5,738 event visitors (theatres and studios)
6,000 event visitors (exterior forecourt)
Total capacity approx. 12,000 event visitors
In addition 1.4 million visitors annually to performances

Museum of Contemporary Art 
Circular Quay

1,500 sq.m event space (excluding galleries) for 1,400 event visitors
In addition more than one million exhibition visitors annually

Customs House, Circular Quay Heritage building with several interior event spaces and a colourful exterior piazza. Includes 428 sq.m interior space (400 pax);  
781 sq.m external space (1,000 visitors est.) 

Overseas Passenger Terminal  
(re-opens Feb.2016) Circular Quay

2,000 sq.m of multipurpose event and exhibition space. Currently under renovation; 1,550 event visitors

Royal Botanic Gardens Several outdoor event spaces set against harbour backdrop. 64,000 attendees for events in proscribed event areas

Art Gallery of NSW  
The Domain, Royal Botanic Gardens

Various event spaces including theatres, studios and auditoriums; maximum event visitors approx. 2,000  
(excludes exhibition attendees) 
In addition 1.1 million exhibition visitors annually

Sydney Exhibition Centre 
Glebe Island

Home for major exhibitions until opening of the new International Convention Centre in 2016. Pavilion-style fully serviced exhibition 
space offering up to 5,000 sq.m of exhibition space. Crowd capacity estimated at 30,000 event visitors

The Star, Daring Harbour 2,000-seat	Lyric	Theatre,	multi	purpose	4,000-seat	(flexible	use)	event	centre	plus	additional	exterior	venues;	6,000	event	visitors

Luna Park, Milsons Point Total event capacity approx. 3,000 sq.m, 3,000 event visitors

Theatre District, Walsh Bay Several theatres, studios and performance spaces built on heritage-listed wharf and former dock space. Area has extensive open 
dock space also used for major events.
Sydney Theatre 896-seat 
Wharf Theatres 
Wharf 1: 324-seat
Wharf 2: 204-seat
Bangarra Theatre: 188-seat 
plus additional studio and spaces

Cockatoo Island 
Sydney Harbour

Heritage-listed island in the middle of Sydney Harbour with diverse event options. Includes 9 major indoor venues offering more than 
5,000 sq.m of mixed-use space plus a further 15,000 sq.m of dedicated exterior event sites with spectacular harbour views. Has 
hosted numerous major events, the largest attracting an audience of more than 11,000 visitors
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The City Precincts 
The Central Business District (CBD) and its 
surrounding inner-city suburbs include venues 
such as the newly refurbished Sydney Town Hall, 
a venue in constant use for live performance and 
events; the heritage-listed State Theatre, which 
each year hosts the Sydney Film Festival; and the 
historic Capitol Theatre, which together with the 
Lyric Theatre are Sydney’s two principal venues for 
long-running musical theatre. The city’s principal 
city square is Martin Place, an outdoor venue 
central to most major festival and events in the city. 

The inner-city areas adjoining the CBD host  
some of the city’s largest and edgiest venues 
including Carriageworks arts centre and Australian 
Technology Park, both housed in former industrial 
and railway facilities at Redfern. Just east of the 
CBD is the major sporting precinct of Randwick 
and Moore Park, which includes the hallowed 
ground of the Sydney Cricket Ground and the 
exciting new event centre at Randwick Race Course. 

Further west is Sydney Olympic Park, the 
extraordinary, multivenue sporting and event 

precinct constructed for the Sydney 2000 Olympic 
Games and which now hosts more than 5,000 
events annually. 

Beachside venues include Bondi Beach – with its 
1.5 kilometre promenade, parklands, event pavilion 
and skate bowl – which each year hosts many 
festivals and events; and Manly Beach – a ferry ride 
from	Circular	Quay	–	which	is	the	home	of	surfing	
in Australia and hosts Sydney’s largest surf and 
youth festival event the Australian Open of Surfing.

KEY VENUES - CITY PRECINCTS MAXIMUM CAPACITY

Sydney Town Hall, CBD Total event capacity 2,116 sq.m in three venues; 2,700 event visitors 

State Theatre, CBD 2,000-seat event theatre, heritage listed (built 1929)

Martin Place, CBD Sydney’s main outdoor plaza, includes performance amphitheatre. Extends across three city blocks. Maximum crowd size 50,000+ 

Capitol Theatre, Haymarket 2,000	seats,	five	event	spaces,	700	event	visitors,	heritage	listed	(built	1928)

Carriageworks, Inner City Redfern Large multi-arts and performance space 2 x theatres (800-seat and 332-seat) plus 
5,313	sq.m	flexible	space;	approx.	5,000	event	visitors

Australian Technology Park 
Inner City Redfern

7,322	sq.m	theatre	and	flexible	venue	space;	up	to	5,000	event	visitors

Randwick Racecourse 
Randwick

Recently redeveloped venue spans more than 80 hectares to include a new six-level grandstand with 52,000 seats plus 15 event spaces 
comprising	more	than	4,740	sq.m	of	flexible	indoor	event	space	for	an	estimated	4,000	event	visitors,	plus	an	outdoor	amphitheatre,	 
which accommodates an additional 4,500 visitors

Sydney Cricket Ground (SCG) 
Moore Park

A central sports precinct comprising the Sydney Cricket Ground and Allianz Stadium which together host more than 100 sports and concert 
events each year. Allianz Stadium capacity is 45,500 and the SCG has recently expanded with new stands increasing crowd capacity to 48,000

Sydney Showground  
Sydney Olympic Park

Crowd capacity 900,000+ and 20 unique venues, event visitors 10,000

ANZ Stadium, Sydney Olympic Park 84,000 seat stadium, 2,341 sq.m event space 2,660 event visitors. 

Allphones Arena 
Sydney Olympic Park

Multipurpose arena, 6,700 sq.m of event space: up to 20,000 event visitors

Bondi Beach, Bondi Major outdoor event venue, includes 1.5 km promenade and park area. Regularly hosts major events 15,000+ event visitors

Many indoor venues including surf life saving clubs and hotels. Bondi Pavilion on the beach boardwalk has 6 event spaces, 565 sq.m plus 
outdoor plaza and verandahs; approx. 1,000 event visitors

Manly Beach, Manly Major outdoor venue, includes 1.5 km beach and promenade. Annual Australian Open of Surfing is Manly’s biggest event, attracts  
16,000+ event visitors. Many beachside indoor venues including surf clubs and hotels

IFEA World Festival & Event City Award / Sydney 2015
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1.E) WATER AND POWER ACCESSIBILITY  
IN OUTDOOR VENUES
Sydney has a wide range of outdoor venues in  
all major event precincts including Circular Quay 
and the Rocks, the Botanic Gardens, Bondi and 
Manly beaches, Cockatoo Island, the Central 
Business District and Inner City. All of the city’s 
major outdoor venues have full access to both 
water and power facilities managed by State and 
Local Government enterprises. Local councils and 
utility organisations provide assistance with any 
additional requirements, which ensures all events 
and festivals hosted by Sydney are capable of 
satisfying the needs of both residents and visitors.

1.F) HOSPITAL AND EMERGENCY  
RESPONSE AVAILABILITY
Sydney continually demonstrates its ability to  
host safe and secure festivals and events, with a 
comprehensive coordinated plan for hospital and 
emergency response procedures. The Ambulance 
Service of NSW, the NSW Police Force, Roads 
and Maritime Services (RMS), Fire & Rescue 
NSW and the major hospitals are able to work 
effectively together to provide essential support  
to many events hosted in Sydney. This successful 
collegiate effort has been demonstrated with the 
smooth running of major international events 
beginning with the Sydney 2000 Olympic Games 
and including subsequent events such as the 
Rugby World Cup, World Youth Day, APEC 
Leaders Conference, World Masters Games, 
Sydney New Year’s Eve celebrations and Vivid 
Sydney which required coordinated emergency 
plans for the hundreds of thousands of visitors  
to Sydney during these major events.

There are 37 major hospitals across Sydney, four 
of which are in close proximity to the city’s centre. 

Within 15 kilometres, another four hospitals service 
major event venues outside central Sydney.

A key component of the healthcare system, the 
Ambulance Service of NSW is one of the largest  
in the world and supports national and 
international events.

The NSW Police Force is involved with major 
events from the early planning stages. The aim  
is for events to operate smoothly and be delivered 
safely. To facilitate this, the Major Events and 
Incidents Group was established to assist planned 
public events. Additionally, a Police Operations 
Centre (POC) is also convened, if required, for 
major events. 

The RMS and the Transport Management Centre 
provide	essential	traffic	and	transport	advice	and	
services to event organisers in order to facilitate 
events	and	find	the	best	solutions	for	locals	and	
visitors to Sydney.

1.G) TOTAL NUMBER OF HOTEL  
ROOMS AVAILABLE
Some	of	the	Asia-Pacific	region’s	best	hotels	are	
located in Sydney. Greater Sydney, including the 
city, has 39,326 rooms within three, four and 
five-star	hotels.	This	number	of	rooms,	recorded	 
at December 2014, will expand dramatically in 
2016 as more than 1600 new hotel rooms are set 
to come online. New hotel developments include: 
the new convention hotel at Darling Harbour, 
Botanic Hotel at the Domain and QT Bondi Beach. 
The Sheraton 4 Points Hotel at Darling Harbour  
is being renovated to include an additional 231 
rooms, making the hotel, at 900 rooms, the largest 
in Australia. Increasing tourism and occupancy 
rates at hotels is supported by the seasonal 
placement of Sydney’s festivals and events.

1.H) PUBLIC TRANSPORTATION OPTIONS
Sydney Airport is Australia’s largest aviation 
gateway, each year accommodating more than  
38 million passenger movements. There are 36 
foreign	airlines	providing	flight	services	into	
Sydney, plus a vast network of domestic interstate 
and regional air services connecting the city to  
all points across Australia.

The airport is located nine kilometres from 
Sydney’s central business district and air 
passengers are quickly and easily transported 
between the city and the airport by the Airport Link 
rail service. Sydney is served throughout its entire 
metropolitan area by an integrated transport 
network of train, bus, ferry, light rail, taxi and water 
taxi services. Intrastate and interstate rail and bus 
networks are also easily accessible from the city.

Information about transport routes and schedules 
is published on the Transport for NSW information 
website (www.transportnsw.info) and printed timetables 
are also available through transport operators. 

Sydney	is	currently	in	the	final	phases	of	
introducing the Opal smartcard system, which 
gives passengers an easy, convenient way to pay 
for travel on public transport. Between Monday 
and Saturday passengers with an Opal card can 
travel all day for no more than $15 per day for 
adults and $7.50 for children under 15; on 
Sundays card holders can travel all day on any 
mode of transport for no more than $2.50. 

The Opal Card has now been fully implemented  
for all services on Sydney ferries and trains as 
well as the NSW TrainLink Intercity services,  
and is currently being rolled out across the  
bus network. 
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In the lead up to major events the NSW 
Government actively works with event organisers  
to ensure public transport is a fundamental part  
of the overall event plan. Consideration is given  
to additional service requirements, network 
implications and promotion to encourage the 
community to leave their cars behind when 
travelling to an event. 

Where possible, public transport fares are 
integrated into the event ticket price (an 
arrangement know as integrated ticketing),  
which allows the public to travel to the venue and 
attend the event while paying for only one ticket. 
This	approach	also	minimises	traffic	disruption,	
streamlines attendance procedures and crowd 
management and ultimately makes major events 
more environmentally sustainable.

1.I) PARKING AVAILABILITY
There are more than 52,000 spaces in the City  
of Sydney. These include metered areas, parking 
stations and free spaces around the city. During 
major events, parking management is a priority  
and organisers and the relevant city planning 
officials	identify	special	parking	areas	to	
accommodate demand. 

These spaces are typically organised at the site of 
the event for the convenience of attendees and 
also	to	ease	traffic	congestion	throughout	the	city.	
A recent trend has been the introduction of bike 
valet parking, which provides secure corrals where 
those cycling to an event can leave their bikes. In 
addition, the city provides special parking zones 
for scooters and motorbikes and bicycle racks are 
located throughout the CBD.

1.J) WALKING PATHS, BICYCLE LANES
Sydney’s picturesque locales and temperate 
climate provide the perfect setting for walking, 
cycling and other outdoor activities and many 
events are developed around the walking tracks; 
for example, The Seven Bridges Walk and 
Sculpture by the Sea.

The City of Sydney has committed itself to 
Sustainable Sydney 2030 and a Liveable Green 
Network to promote walking and bike riding. 
Twelve kilometres of separated cycleways have 
been built to date and two new city centre 
cycleways are under construction. Comprehensive 
wayfinding	signage	has	been	installed	to	help	
riders reach popular inner Sydney destinations  
on bike friendly routes. 

Additionally, Sydney also hosts the annual Sydney 
Rides Festival; a two-week festival of cycling 
events open to people of all ages and abilities. 
This includes Spring Cycle, a scenic ride over the 
Harbour Bridge and past iconic landmarks of the 
city. Visitors can also rent bicycles during their 
stay or take guided city bike tours to explore the 
parks, beaches, harbour and cultural sights.

The City of Sydney has developed a free self-guided 
walking app, which takes visitors through culturally 
and	historically	significant	parts	of	inner	Sydney.

1.K) ESTIMATED CITY VISITORS ANNUALLY 
ATTRIBUTED TO FESTIVALS AND EVENTS

In 2014* more than one million overnight event 
visitors travelled to Sydney from all parts of 
Australia and overseas. Event visitors make up 
eight per cent of all overnight visitors to Sydney 
and their average length of stay was 2.8 nights. 

There were also 2.3 million day-trip event visitors 
comprising 12 per cent of all day-trip visitors to the city.
Of total event visitors to Sydney, the leisure 
market has the largest share (87 per cent), while 
the business market represents 12 per cent.

*Source: International Visitor Survey and National Visitor Survey, Y/E September 2014, Tourism Research Australia
IFEA World Festival & Event City Award / Sydney 2015
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 SECTION 2

COMMUNITY FESTIVALS
AND EVENTS
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COMMUNITY FESTIVALS AND EVENTS
Sydney continually revisits its extraordinary portfolio of sporting, cultural and lifestyle events and festivals; much loved events are 
reinvented to ensure they remain compelling and relevant to audiences; new events are added every year including original and 
creative	events	and	events	of	global	significance.	The	aim	is	to	ensure	event	diversity	and	that	the	city	experience	is	a	dynamic	
ever-changing	reflection	of	its	identity	as	Australia’s	event	capital.

Sydney’s 2014/15 Program of Major Events and Festivals

• ICC Cricket World Cup 2015
• AFC Asian Cup 2015
•  An Evening with Roger Federer  

and Lleyton Hewitt

• NRL Grand Final
• Handa Opera on Sydney Harbour – Aida
• Vivid Sydney
• Sydney Gay and Lesbian Mardi Gras

• Sydney International Art Series
• Australia Day
• Hurley	Australian	Open	of	Surfing

 \\ 24
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AFC ASIAN CUP 2015 
SYDNEY AND NSW GAMES, 9 JANUARY 2015-31 JANUARY 2015

One of the biggest events on the international 
sporting calendar in 2015 was the AFC Asian 
Cup 2015. The 23-day tournament was played 
across five Australian cities in January 2015 
but it was NSW which dominated, securing  
the highest number of match fixtures including 
a quarter final, two semi-finals and the all 
important final in Sydney.

Event Program

NSW’s dominance in hosting the Cup is part of an 
ongoing strategy by Destination NSW to position 
Sydney as the home of international soccer in 
Australia. The NSW Government’s investment in 
the AFC Asian Cup 2015 proved to be particularly 
successful as international and domestic visitors 
flocked	to	attend	high	profile	matches	and	the	
Sydney community turned out in force to cheer on 
all participating teams – making the matches 
some of the friendliest in the tournament.

NSW also leveraged the event through investment 
in an extensive series of activities: securing 
pre-tournament team training camps, including 
that of China; generating local engagement 
activities between visiting teams and Sydney’s 
diverse multi-cultural communities and 
implementing a series of business networking 
events to enhance the city’s links with Asia and 
the Middle East. 

Event Impact 

The AFC Asia Cup 2015 attracted an estimated 
45,000 international visitors and was viewed by  
an audience of more than 2.5 billion across Asia. 
Coverage	significantly	reinforced	positive	
perceptions about Sydney – an attitude which  
was further reinforced by player and fan 
experience as crowds turned out to cheer all 
games and welcome participants – whether  
the Australian team was playing or not.  

Teams from three of NSW’s top trading partner 
nations, China, South Korea and Japan played 
high	profile	matches	in	Sydney	and	associated	
networking forums and events with visiting 
business and government leaders actively 
assisted the forging of business connections. 

Following the success of the AFC Asian Cup 2015, 
Destination NSW continued its support of football 
by a securing visits by current English Premier 
League teams, Tottenham Hotspur and Chelsea 
FC	to	play	the	local	Sydney	FC.	The	high	profile	
matches which took place on May 23 and June 2 
are expected to contribute more than $8 million in 
visitor expenditure as domestic and international 
visitors travelled to Sydney to witness the games. 
The game quality and experience of international 
football	is	also	expected	to	significantly	increase	
the popularity of soccer in Australia and further 
boost participation rates.
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Festival or Event Name AFC Asian Cup Australia 2015

Top Executive Contact Information John	Kelly	-	Chief	Operating	Officer 
Football Federation Australia 
john.kelly@ffa.com.au

Number of Years Festival or Event has been Produced One off event 

Event Dates Various dates throughout January 2015

Primary Target Audience Intrastate, Interstate & Overseas visitors

Local residents (all segments), Multicultural communities

Recurrence Cycle One off special event

Estimated Combined Aggregate Attendance 227,504 cumulative attendance for 7 matches in Sydney

IFEA World Festival & Event City Award / Sydney 2015
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ICC CRICKET WORLD CUP 2015 
ICC CRICKET WORLD CUP WARM UP AND GAMES PROGRAM – SYDNEY AND REGIONAL NSW 
29 NOVEMBER 2014 – 29 MARCH 2015

During the ICC Cricket World Cup 2015 in 
Australia and New Zealand, NSW successfully 
implemented a multi-faceted strategy aimed  
at securing high profile games for the state 
and ensuring that fans across the state had 
many opportunities to see the world’s best 
cricketers in action.

Event Program

The ICC World Cup 2015 was co-hosted by 
Australia and New Zealand, with 49 games played 
by 14 competing teams split between the two 
countries. Australia hosted 26 games in seven 
capital cities.  

In Australia hosting rights for key matches were 
hotly contested between states, and the NSW 
Government	invested	heavily	in	securing	five	 
high	profile	games	(the	most	of	any	state)	
including	a	quarter-final	and	a	semi-final.		

In addition, NSW delivered an innovative program 
aimed at leveraging the opportunities presented 
by the 2015 Cricket World Cup including;

•  Encouraging visitation to NSW to stimulate  
the NSW visitor economy; delivering a range  
of	community	benefits	including	sport	
development; 

•  Encouraging multi-cultural engagement 
particularly from Sydney’s large Indian, 
Pakistani and Sri Lankan communities; and 

•  Promoting active lifestyle messages to  
the public.

To capitalise on international interest in the 
tournament, Destination NSW launched targeted 
consumer marketing activity in key overseas 
markets such as the UK, New Zealand and India.  

The high impact Indian campaign included online 
promotion, broadcast advertising and sponsorship 
of	30	of	the	most	influential	tourism	agents	and	
wholesalers from across India to take part in a 
familiarisation tour of Sydney and regional NSW. 

Local and intrastate attendance to the Cricket 
World Cup matches was also promoted heavily in 
domestic markets through PR and social media 
opportunities.

Destination NSW further leveraged the Cricket 
World Cup by creating the three-month Summer 
Celebration of Cricket, which commenced in 
November 2014 and extended through until the 
start of the Cricket World Cup in February 2015.  

The components of the Summer Celebration  
of Cricket included:

•  Securing six additional ‘warm-up’ matches, 
which were played in Sydney and also in 
Western Sydney, where many multi-cultural 
communities are enthusiastic cricket supporters. 
The aim was to ensure that the NSW Cricket 
World Cup games were as accessible as 
possible for sports fans across Sydney.  

•  Launching a Home Ground Cricket Tour that 
visited 27 towns throughout regional NSW.   
The tour featured a visitnsw.com touring truck 

exhibition, which showcased the history of 
cricket featuring collections from the Bradman 
Museum & International Cricket Hall of Fame 
and the Sydney Cricket Ground (SCG) 
Museum.  

•  Reaching out to each community on the  
Home Ground Cricket Tour through interactive 
activities and programs including cricket  
clinics for young players and the setting-up  
of Live Sites for match viewing and corporate 
hospitality. The Home Ground Cricket Tour  
also encouraged local club involvement through 
scheduling of in2Cricket entry level skills 
development and T20 short form matches, 
which were played by local cricketers with some 
of NSW’s most legendary players, including Doug 
Walters, Nathan Bracken and Michael Bevan.

Event Impact

The three key areas of impact achieved by the 
event included:

• s timulus to NSW’s sport, retail and tourism 
sectors; 

•  enhancement of Sydney’s image as an 
international event destination and 

•  growth in visitation to Sydney and regional 
destinations	as	teams,	officials	and	fan	groups	
flocked	to	the	tournament.
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Festival or Event Name Cricket World Cup

Top Executive Contact Information Nick Hockley – Head of Commercial Projects, Cricket Australia

Number of Years Festival or Event has been Produced One off event

Event Dates Various dates throughout February – March 2015

Primary Target Audience Intrastate, Interstate & Overseas

Recurrence Cycle One off special event 

Estimated Combined Aggregate Attendance 142,355 total crowds for 5 matches at the SCG
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AN EVENING WITH ROGER FEDERER AND LLEYTON HEWITT 
12 JANUARY 2015

Sydney hosted a week of international tennis 
events in January 2015 which was highlighted 
by the global launch of a new fast format for 
tennis at a special evening exhibition match 
played by tennis greats, Roger Federer and 
Lleyton Hewitt. 

Event Program

Federer	and	Hewitt	faced	off	in	a	best-of-five	 
sets match that showcased the new format game, 
‘Fast4’ Tennis. Developed by Tennis Australia and 
piloted at clubs across the country, the new format 
has four rule variations from traditional tennis: no 
advantage scoring, no lets, tiebreaker at three 
games	all	and	the	first	to	four	games	wins.	

One night with Roger Federer and Lleyton Hewitt 
also featured an entertaining Legends doubles 
match between Wimbledon champion Pat Cash, 
‘the magician’ Fabrice Santoro and the hilarious 
Henri Leconte, and Mansour Bahrami.

All four, along with John McEnroe and Pat Rafter 
were also in action in the Legends event at the Apia 
International Sydney 2015, played at Sydney 
Olympic Park Tennis Centre from 11-17 January.

The New South Wales Tennis Open, now known 
as the Apia International Sydney, is one of the 
oldest tournaments in the world, dating back to 
1885. It is a premier event on the NSW Events 
Calendar attracting the world’s top players for two 
weeks of men’s and women’s elite competition. 
The event program also has a strong commitment 
to encouraging community involvement; it includes a 
special Kid’s Tennis Day that now attracts more than 
3000 children and in 2015 the Apia Wheelchair 
International was also integrated into the tournament 
program. The Sydney wheelchair event is now part 
of the ITF Wheelchair Tennis Tour, which originated 
in 1992 with 11 international tournaments, but has 
grown in size and popularity with over 160 events 
now taking place all over the world.

Event Impact

The event, featuring two of the world’s best 
players playing a new format game attracted  
a sell-out audience of more than 10,000 and 
highlighted Sydney’s schedule of summer tennis 
events. The shorter Fast4 game is also an exciting 
development for tennis, particularly at club level  
as it will better position the game to increase 
participation rates by people with busy lifestyles.

The event attracted global publicity through live 
broadcasts of the game and a series of stunts 
which saw Hewitt and Federer attempt to play  
a round of ‘extreme’ tennis whilst zipping across 
Sydney Harbor in two James Bond style  
luxury speed boats and also playing a Fast4 
demonstration game on a court in front of the 
Sydney Opera House.
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Festival or Event Name An Evening with Roger Federer and Lleyton Hewitt

Top Executive Contact Information Alistair MacDonald,  
CEO Tennis Australia NSW 
amacdonald@tennis.com.au 
02 9024 7609

Number of Years Festival or Event has been Produced 2014 was the inaugural year

Event Dates 12 January 2015

Primary Target Audience Intrastate, Interstate & Overseas

Recurrence Cycle One off event

Estimated Combined Aggregate Attendance 10,340

IFEA World Festival & Event City Award / Sydney 2015
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NATIONAL RUGBY LEAGUE (NRL) GRAND FINAL WEEK 
5 OCTOBER 2014

In 2015 Sydney will further consolidate its 
reputation for hosting major sporting events 
by partnering with the National Rugby League 
in one of the country’s largest event activation 
programs built around the 2015 National 
Rugby League Grand Final Week.

Event Program

The National Rugby League (NRL) comprises  
16 teams from across Australia and New Zealand 
and is the most viewed and attended ruby league 
club competition in the world. The season 
culminates in the NRL Grand Final played in 
Sydney in early October.

Over the past two years Destination NSW has 
worked with the NRL to increase event activation 
around the Grand Final in order to boost 
connections with local communities, deliver  

a wide range of commercial opportunities for local 
businesses and to enhance the visitor experience 
for those coming from interstate or overseas to 
attend the event.

In 2015 Destination NSW support will enable  
the lighting of the pylons of the Sydney Harbour 
Bridge with iconic Rugby League imagery, the 
staging of a Grand Final Fan Day at Darling 
Harbour, a children’s fun day, creation of a 
significant	activation	site	at	Darling	Harbour,	 
high	profile	entertainment	and	concerts	the	day	
before the match and creation of a special carnival 
atmosphere at Sydney Olympic Park on the night 
of the event.

Event Impact

The 2015 NRL Grand Final Week in October is 
expected to attract more than 80,000 spectators  

at ANZ Stadium, and generating over $15 million 
in total visitor spend to the NSW economy.

Due to the enduring popularity of the code 
Destination NSW has also continued its support 
for the State of Origin series, played between the 
elite state teams of NSW (the Blues) and 
Queensland (the Maroons).  

Sydney’s State of Origin match in May 2015 
attracted a crowd of more than 80,000 fans who 
watched the match at ANZ Stadium. Between 
2013 and 2017, the State of Origin games in 
Sydney are expected to contribute more than  
$65 million to the NSW economy from spendingby 
overseas, interstate and intrastate visitors
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Festival or Event Name 2014 NRL Grand Final

Top Executive Contact Information David	Smith	–	Chief	Executive	Officer 
Address: Rugby League Central, 
Driver Avenue, Moore Park NSW 2021 
Phone: (+61 2) 9359 8671

Number of Years Festival or Event has been Produced The National Rugby League has been running continuously since 1908

Event Dates 5 October 2014

Primary Target Audience Intrastate, Interstate & Overseas

Recurrence Cycle Annual

Estimated Combined Aggregate Attendance 83,000
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HANDA OPERA ON SYDNEY HARBOUR - AIDA 
27 MARCH-26 APRIL 2015

The fourth spectacular season of Handa  
Opera on Sydney Harbour created a grand 
production of Aida– the action taking place  
on a set which evoked the ancient deserts  
of Egypt, while the striking backdrop was the 
city skyline and the Sydney Opera House. 

Event Program

Giuseppe Verdi’s Aida is traditionally a large-scale 
production and tells the tragic love story of an 
Egyptian commander, a Pharaoh and an enslaved 
Ethiopian princess. 

The Handa production of Aida was performed  
on a giant stage on Sydney Harbour with 
spectacular sets, costumes and lighting. The  
cast included some of the world’s most renowned 
Australian and international artists including US 
soprano Latonia Moore and Italian tenor Walter 
Fraccaro in the lead roles, and was backed by  
a full orchestra, a grand chorus of 60 and 16 
dancers.

Some of the more unusual components of the 
production were a giant head of Nefertiti, which 
hung dramatically suspended over the stage  
and a small heard of camels that carried the 
victors in the Grand March.

The event experience was further enhanced with 
fireworks	and	theming	of	the	adjacent	area	as	a	
fragrant	Middle	Eastern	garden	with	a	fine	dining	
restaurant overlooking the harbour.

Event Impact

Aida attracted more 40,000 attendees and in 
response to buoyant demand the 2015 season 
was extended from three weeks to four.

The production was a commercial and artistic 
success and has ensured Destination NSW’s 
ongoing investment in the annual event. Since 2012 
the appeal of Handa Opera on Sydney Harbour has 
attracted more than 11,300 overseas and interstate 
visitors, delivering $20 million to the NSW economy. 

Destination NSW’s events strategy supports 
international and Australian premiers of major 
musical theatre productions. These currently 
include Matilda the Musical and the 30th 
anniversary production of Les Miserables, which  
is expected to attract more than 91,000 visitors  
to Sydney and generate $32 million in visitor 
expenditure over its six month run. In 2014 the  
city hosted the world premier of Strictly Ballroom 
The Musical which delivered more than $20 million 
in visitor expenditure and the return of Dirty Dancing 
– the Classic Story on Stage. Dirty Dancing made 
its world premiere in Sydney in 2004 and ten 
years later, the 2014 season attracted more than 
43,000 intrastate, interstate and international 
visitors and generated more than $14 million in 
visitor expenditure.

IFEA World Festival & Event City Award / Sydney 2015
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Festival or Event Name Handa Opera on Sydney Harbour: Aida

Top Executive Contact Information Craig Hassall - CEO and Lyndon Terracini - Artistic Director 
Address: 480 Elizabeth St Surry Hills 
Phone: +61 2 9699 1099

Number of Years Festival or Event has been Produced 4 years

Event Dates 27 March – 26 April 2015

Primary Target Audience Intrastate, Interstate & Overseas

Recurrence Cycle Annual 

Estimated Combined Aggregate Attendance Over 40,000
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VIVID SYDNEY 
22 MAY – 8 JUNE 2015

In 2015 Vivid Sydney consolidated its position as 
Australia’s largest festival, smashing visitation 
records for the third year in a row by attracting 
attendance of more than 1.7 million people.

Event Program

Vivid Sydney is an 18-day winter festival celebrating 
light,	music	and	ideas;	the	event	was	first	staged	
in 2009 and is owned and managed by Destination 
NSW and is structured around three core  
program ‘pillars’: 

Vivid Light transforms large parts of Sydney’s 
urban environment with light art sculptures and 
installations and grand scale projections on  
iconic buildings and structures. 

Vivid Music offers an extensive program of 
performance and cross-genre musical collaborations 
featuring the best in contemporary and experimental 
music at venues throughout the city.

Vivid Ideas aims to generate a rich and diverse 
flow	of	ideas	and	creative	influences	to	support	

development of Sydney’s creative industries 
sector. This sector includes architecture and 
design, advertising, R&D, graphic arts, lighting, 
sound and screen production, publishing and 
software design. 

The element that unites the three programs and 
sits at the heart of Vivid Sydney’s identity is its 
focus on creative collaboration, innovation and 
‘the	cutting	edge’.	All	programs	find	expression	 
in the creative applications of digital technology 
and audience engagement is highly interactive 

This year’s event included extension of the 
geographic footprint of the Vivid Light program 
and associated activations to six city precincts  
and	the	significant	expansion	of	the	Vivid	Music 
program from 52 music performances in 2014  
to 110 performances in 2015.

Event Impact

Vivid Sydney	is	now	firmly	established;	this	year’s	
attendance grew by more than 19 per cent  
and attracted more than 1.7 million attendees.

In 2015 more than 36,500 domestic and 
international Vivid Sydney travel packages were 
sold, including 11,000 packages to China alone. 
International visitor attendance from other markets 
also	grew	strongly	reflected	in	a	39	per	cent	
increase in packages from Korea, a 57 per cent 
increase from Singapore and growth of 64 per 
cent from the US market.

Ticket sales for the Vivid Ideas program doubled 
over the previous year – increasing from 35,000 in 
2014 to more than 70,000 in 2015. This increase 
reflected	an	improvement	in	both	the	relevance	
and appeal of the program to diverse professional 
audiences.

The Vivid Music program saw the overall number 
of tickets sold jumping from 52,000 in 2014 to 
90,000 in 2015. The growth in ticket sales was 
credited to a larger event program – featuring better 
known musicians, a stronger and more coherent 
curatorial approach and involvement by more venues.
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Festival or Event Name Vivid Sydney

Top Executive Contact Information Sandra Chipchase 
Chief	Executive	Officer,	Destination	NSW 
88 Cumberland Street, The Rocks NSW 2000 
Phone: +61 2 9931 1111

Number of Years Festival or Event has been Produced 7 years

Event Dates 22 May – 8 June 2015

Primary Target Audience Intrastate, Interstate & Overseas

Recurrence Cycle Annual

Estimated Combined Aggregate Attendance Over 1,700,000

IFEA World Festival & Event City Award / Sydney 2015
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SYDNEY GAY AND LESBIAN MARDI GRAS PARADE 
7 MARCH, 2015

Half a tonne of glitter and more than 150 floats, 
several former Olympians and the largest 
number of Defence Force members to ever 
take part in the event, added to the joyous 
atmosphere of the 37th Gay and Lesbian  
Mardi Gras Parade in Sydney in 2015.

Event Program

The Parade is the centerpiece of a month long 
program of celebrations that includes the Mardi 
Gras Parade and Party, a Harbour Party, Fair Day, 
Little Black Dress Charity Fun Run and a range of 
performing arts, visual arts, community and social 
events. Each year the festival attracts more than 
20,000 interstate and international visitors and is 
recognised globally alongside events such as 

Carnival in Rio de Janeiro and Mardi Gras in  
New Orleans.

The Parade while the major symbol of the festival 
is also in itself, an iconic event for Sydney and 
celebrates the city’s values of openness, creativity 
and inclusion.

With the support of Destination NSW, the Parade 
is currently undergoing a major process of 
reinvention which is focused on improving the 
design and creative quality of the event; giving 
better access by spectators to ticketed viewing 
platforms and seating; engaging domestic and 
international travel markets through improved 
travel packaging and development of direct  
travel and touring options. 

Key components of the 2015 program were the 
introduction of improved Parade route production 
values and special effects, the creation of high 
quality	curated	Parade	floats	and	development	 
of additional ticketed Parade tourism product.

Event Impact

The 2015 event attracted more than 300,000 
participants, including 20,000 international, 
intrastate and interstate visitors who delivered  
an estimated $24 million in visitor expenditure. 
Promotion of the event was improved through 
television coverage and digital broadcast 
production and touring product and experiences 
were expanded to improve the range of  
visitor experiences. 

IFEA World Festival & Event City Award / Sydney 2015
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Festival or Event Name Sydney Mardi Gras (Parade)

Top Executive Contact Information Michele Bauer, CEO 
Suite 6, 94 Oxford St  | Darlinghurst NSW 2010 
P: +61 (0) 2 9383 0923  |  M : +61 (0) 450 461 040   
michele.bauer@mardigras.org.au  

Number of Years Festival or Event has been Produced Annual event since 1978 (37 years)

Event Dates 7 March 2015

Primary Target Audience Intrastate, Interstate & Overseas

Recurrence Cycle Annual

Estimated Combined Aggregate Attendance 300,000 attend the Parade 
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SYDNEY INTERNATIONAL ART SERIES 
NOVEMBER 2014-MARCH 2015

POP/AAH-Avantcard.indd   1 16/12/2014   4:11 pm
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#SYDNEYGOESPOP

ART GALLERY OF 
NEW SOUTH WALES 

Strategic partners Principal sponsor Major partners
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The fifth year of the Sydney International Art 
Series delivered two blockbuster art events  
to Sydney over the summer of 2015: Pop  
to popism one of the most expansive and 
ambitious exhibitions every undertaken by  
the Art Gallery of NSW and the inspiring Chuck 
Close: Prints, Process and Collaboration at  
the Museum of Contemporary Art.

Event Program

Pop to popism 
Art Gallery of NSW (AGNSW) 
1 November 2014 – 1 March 2015

The	exhibition	took	up	the	entire	top	floor	of	the	 
Art Gallery of NSW, with over 200 works on 
display by more than 70 artists. It included the 
work	of	influential,	North	American,	UK,	European	 

and Australian artists and was the most 
comprehensive survey of pop art to be seen in 
Australia. It extended beyond the period of classic 
pop art into works produced in the 1980s giving 
audiences an insight into pop’s enduring legacy 
and the role it played in development of 
contemporary art.

Chuck Close: Prints, Process  
and Collaboration 
Museum of Contemporary Art Australia (MCA) 
19 November – 15 March 2015

The	Museum	of	Contemporary	Art	staged	the	first	
major exhibition of Chuck Close’s work in Australia 
featuring his powerful large-scale photo-portraits. 
Close is one of the world’s most celebrated artists 
working today; an icon of the New York art scene 

and for more than 35 years has created large 
scale	portraits	of	famous	figures	including	rock	
stars, celebrities, composers and presidents.  
The exhibition included over 170 images and  
also featured a series of special events and public 
programs offering visitors a deeper engagement 
with the exhibition.

Event Impact

The Art Gallery of NSW attracted 123,695 visitors 
to Pop to popism including a record 11,517  
school visitors. 

The Museum of Contemporary Art attracted 
77,727 visitors to Chuck Close: Prints, Process 
and Collaboration, including over 7,000 school 
visitors.  
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Strategic partners Principal sponsor Major partners
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ART GALLERY OF NEW SOUTH WALES
#SYDNEYGOESPOP UNTIL 1 MARCH

Andy Warhol Marilyn Monroe 1967 (detail) Frederick R Weisman Art Foundation, Los Angeles © The Andy Warhol Foundation for the Visual Arts, Inc./ARS. Licensed by Viscopy, Sydney. Photo: Bridgeman Images 

Strategic partners Principal sponsor Major partners
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Festival or Event Name Sydney International Art Series

Top Executive Contact Information Sydney International Art Series 
AGNSW: Pop to Popism 
MCA: Chuck Close: Prints, Process and Collaboration

Art Gallery of NSW: Dr Michael Brand - Director 
Address: Art Gallery Road, The Domain, 
Sydney NSW 2000 
T: +61 2 9225 1744

Museum of Contemporary Art:  
Elizabeth Ann Macgregor - Director 
Address: 140 George Street, Sydney, 
NSW 2000 
T: +61 2 9245 2405

Number of Years Festival or Event has been Produced 5 years

Event Dates Pop to Popism: 1 November 2014 – 1 March 2015 

Chuck Close: Prints, Process and Collaboration: 20 November 2014 – 15 March 2015 

Primary Target Audience Intrastate, Interstate & Overseas

Recurrence Cycle Annual

Estimated Combined Aggregate Attendance Approx 200,000
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AUSTRALIA DAY – SYDNEY CELEBRATIONS 
26 JANUARY 2015

In 2015 Sydney expanded celebrations for 
Australia Day through bold and innovative 
programing, increasing the spectacle of this 
national day of celebration and inclusion  
and inviting Australians and visitors to share  
in the experience. 

Event Program

Australia Day is marked across the country by 
thousands of events including community 
festivals,	professional	sporting	fixtures,	concerts	
and public receptions.  However since 1988 when 
Australia celebrated the 200th anniversary of the 
arrival	of	the	first	fleet	of	European	settlers,	
Sydney has been the focus for large-scale events 
that capture the grandeur and importance of this 
day of national celebration.

In 2015 the Sydney event program was revitalised 
through new content and Destination NSW 
assisted the Australia Day Council of NSW 

(ADCNSW) to expand the focus of celebrations  
to the Sydney Opera House and its surrounds.  
The forecourt of the ‘House’ became a new event 
precinct, which hosted two exclusive outdoor 
concerts; a daytime children’s concert hosted  
by The Wiggles and an evening program titled 
Australia Day in Sydney featured leading 
Australian artists. The culmination of the concert 
program	was	a	spectacular	fireworks	display	 
on Sydney Harbour. 

In addition to the concerts at the Sydney Opera 
House Destination NSW also supports the Australia 
Day Yabun Festival, which is the largest one-day 
celebration of Aboriginal And Torres Strait Islander 
culture in the country.  The festival is held annually 
on 26th January upon the traditional lands of the 
Gadigal people at Victoria Park in the inner city.

The festival celebrates Aboriginal culture and 
offers people form all walks of life to the 
opportunity to experience the best of Aboriginal 

art, dance and music. Yabun means ‘song with  
a beat’ in the Eora Aboriginal language. 

Event Impact

Destination NSW was able to leverage the concert 
events through provision of more than 2,000 
tickets to travel distribution partners to assist 
creation of Australia day packages. All three 
programs offered inclusive opportunities for visitor 
and community involvement with available seating 
of 6,000 for each concert at the Sydney Opera 
House, while more than 8,500 people including 
visitors from all parts of Australia attended Yabun. 
The events also afforded many opportunities for 
marketing and publicity including access for 
visiting	film	crews	and	media,	global	distribution	 
of broadcast quality footage and cooperative 
promotions with partners. For the Australian 
people	it	was	an	opportunity	to	reflect	on	the	
nation, its past, its future and the unique identity 
and culture the nation has developed.
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Festival or Event Name Australia Day

Top Executive Contact Information Julia Owens 
Government, Corporate and Regional Coordination Group 
NSW Department of Premier and Cabinet 
Level 13,  52 Martin Place, Sydney NSW 2000 
0428 392 091    
julia.owens@dpc.nsw.gov.au

Number of Years Festival or Event has been Produced Annual celebration since 1788

Event Dates 26 January 2015

Primary Target Audience Intrastate, Interstate & Overseas

Recurrence Cycle Annual 

Estimated Combined Aggregate Attendance Australia Day concerts = 6,074* 
Yabun = 8,733^ 
TOTAL = 14,807

 
*  These are actual attendance figures – please note that it was raining heavily on the day and seating capacity was not reached so the 12,000 figure should not be used.
^ Based on actual crowd count done on day



IFEA World Festival & Event City Award / Sydney 2015 \\ 61



 \\ 62

HURLEY AUSTRALIAN OPEN OF SURFING 
7-15 FEBRUARY, 2015

IFEA World Festival & Event City Award / Sydney 2015

The Australian Open of Surfing is a youth 
lifestyle festival held over nine days at  
Manly Beach – the world-renowned birthplace 
of Australian surfing. Since it was first 
established in 2012 the festival has continued 
to grow in popularity and content and  
now comprises a World Surf League 
sanctioned surfing competition, an elite 
international skateboard competition, live 
music and art and fashion events oriented to 
the youth market.

Event Program

The festival is a key pillar of Destination NSW’s 
Lifestyle Event Strategy and represents a global 
opportunity for positioning Sydney and NSW as 
Australia’s premier surf, beach and coastal 
lifestyle destination. The event is owned by the 
International Management Group (IMG) and is 
supported	by	surfing	and	action	sports	clothing	
company, Hurley and other sponsors.  

The 2015 public festival attracted some of the 
world’s	top	athletes	including	surfing	greats	Steph	
Gilmore and Mick Fanning and skateboarding 
world	#1	Pedro	Barros.	The	surfing	events	
included Men’s and Women’s QS6000 events as 
well as Men’s and Women’s Junior Pro events.  
The skateboarding competition featured both Pro 
and Masters competitions and was held at the 
Hurley Beach Bowl. This giant skate bowl, 
imported from the US for the event, measured 
more than four metres in depth and was ringed  
by grandstands offering crowds views over the 
spectacular panorama of Manly Beach as they 
took in the skate action.

Beachside the action continued with the  
St. George Bank Surf Wall and Hurley Art 
Wall providing a free program of ‘live art’ including 
work	by	media	artists	and	film	makers	and	
performances by some of the biggest names in 
Australian music. Other attractions included a 
diverse range of food offered through event food 
trucks and stalls; free autograph signings with  

the big names of surf and skate; a state-of-the-art 
Hurley	retail	space;	free	film	screenings	on	the	
Nutri-Grain	Outdoor	Cinema	and	the	F45	fitness	
Playoffs, a competition which brought the world’s 
most	innovative	and	challenging	new	fitness	test	
to Manly Beach.  It all added up to a great  
summer festival highlight.

Event Impact

Over the course of the festival more than 45,000 
people	attended,	delivering	a	net	economic	benefit	
to the local visitor economy estimated at around 
$1.2million. 

Destination NSW has also continued its 
investment	in	surfing	events	including	the	final	 
of the Australian Boardriders Battle at another of 
Sydney’s iconic beach destinations, Cronulla. The 
event involves more than 100 of Australia’s best 
boardrider clubs in eight state qualifying rounds, 
culminating	in	the	final	at	Cronulla,	first	staged	in	
2014 on Australia Day weekend. 
Based on 2015 actuals. 
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Festival or Event Name Australian Open of Surfing

Top Executive Contact Information Simon Corkill 
International Management Group (IMG) 
L2, 179-191 New South Head Rd,  
Edgecliff, Sydney NSW 2027 
Simon.Corkill@img.com 
T: +61 2 9260 2331

Number of Years Festival or Event has been Produced Annual event since 2012 (4 years)

Event Dates 7 – 15 February 2015

Primary Target Audience Intrastate, Interstate & Overseas

Recurrence Cycle Annual 

Estimated Combined Aggregate Attendance 60,000
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SUPPORT OF FESTIVALS
AND EVENTS
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CITY/GOVERNMENTAL SUPPORT  
OF FESTIVALS AND EVENTS
The continued development and enhancement of 
Sydney’s annual calendar of events is a strategic 
priority for the NSW Government and is critical to 
its mission of doubling visitor overnight 
expenditure by 2020.

Since 2009 the government has systematically 
implemented a range of policies and initiatives 
aimed at ensuring the success of its major events 
strategy;	first	implementing	the	Major Events Act 
of 2009 (NSW Legislation) to facilitate a whole-of-
government approach to hosting and conducting 
major events; then in 2011 the government 
consolidated responsibility for tourism and major 
events through the establishment of its lead 
agency Destination NSW – which assists event 
owners, organisers and promoters to win events, 
create events, develop travel packages and 
implement promotional campaigns. The agency  
is also a strategic partner and major investor in 
Business Events Sydney (Sydney’s Convention  
& Visitor Bureau).

A key to the success of the state’s event strategy 
is its direct linkages to decision makers in 
government; Destination NSW has a highly 
effective structure that includes an independent 
chairman and expert Board of Management that 
reports to a senior cabinet minister, currently the 
NSW Minister for Trade, Tourism and Major 
Events and Minister for Sport, Stuart Ayers.  
The NSW Premier, Mike Baird also has oversight 
of government performance in delivery of major 
and special events through the Protocol and 
Special Events (PSE) Branch of the NSW 
Department of Premier and Cabinet. This unit 
coordinates all government services including 
maritime	services,	police,	ambulance	and	traffic	
and transport authorities. This support from the 
highest level of government greatly assists 
coordination of major events.

In the 2015/16 budget the NSW Government 
allocated $93 million to secure major arts, 

entertainment and sports events – a move made in 
response to the continued success of the event led 
strategy in increasing visitor numbers, visitor nights 
and visitor expenditure over the proceeding four years.

3.A) DEFINED PUBLIC OBJECTIVES AND 
SUPPORT STATEMENTS FOR FESTIVALS  
AND EVENTS BY THE CITY AND OTHER 
LOCAL GOVERNMENT AGENCIES

Sydney operates in a two-tiered government 
environment. The primary power of authority belongs 
to the NSW (State) Government, whereas local 
Government Councils service the local communities.

In 2011, the NSW Government released NSW 2021, 
its 10-year plan to rebuild the state economy; the 
NSW	Visitor	Economy	was	identified	as	a	critical	
sector and the government adopted a series of 
strategic recommendations to deliver growth, 
which were outlined in the NSW Visitor Economy 
Action Plan. 
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NSW Government Objectives 
The key event objectives, as outlined in the  
NSW Visitor Economy Action Plan are to:

•  Integrate major events and festivals as part 
of the broader brand strategy for Sydney.

•  Prioritise promotion for events and festivals 
that are proven visitation drivers within 
international marketing programs.

•  Develop a year-round, well-planned and 
coordinated calendar of major events and 
festivals in Sydney that results in events 
complementing each other, rather than being  
in competition with one another.

•  Ensure that visitor needs relating to 
disability access to precincts and major  
event venues are understood and effectively 
considered in the transport planning process 
across a wide range of transport modes and 
service providers.

•  Adopt a whole-of-government approach  
to the attraction and hosting of business  
events, brand development and planning and 
integration of events within the broader visitor 
economy in Sydney.

Local Government support for the NSW events 
strategy is largely coordinated by the City of 
Sydney, which is the Local Government authority 
responsible for the central business district (CBD), 
and more than 30 surrounding suburbs. Its role  
is to provide services for its residents as well as 
for	the	daily	influx	of	workers	and	visitors.	

Local Government Objectives 
Each year the City of Sydney provides $3.5 million 
in funding plus in-kind support for festivals and 
events that contribute to one or more of its core 
‘pillars’ of:

• Celebrating culture and creativity 
• Supporting the Economy and Business 
• Ensuring Environmental Sustainability 
• Building Community 

Specific	event	and	festival	objectives	stated	 
by the city are closely aligned to the State 
Government objectives:

•  Celebrate, develop and engage cultural 
participation by the city’s communities.

•  Deliver significant economic benefits to  

the city’s tourism, retail and hospitality  
sectors through the hosting of large-scale 
creative events 

•  Build global competitiveness by fostering 
events and festivals that build the city’s national 
and international reputation as a creative and 
innovative city and Australia’s event capital

•  Ensure events are environmentally 
sustainable in terms of energy use, carbon 
minimisation, waste management, water usage 
and the use of public transportation by those 
attending the event 

•  Integrate the bidding and securing of major 
creative and business events by all levels  
of government and	the	not-for	profit	and	
private sectors

•  Contribute to vibrancy of Sydney’s annual 
event calendar by increasing the number  
of high-quality creative and business events

•  Ensure that city events meets the access 
needs of every member of the community 
through access and inclusion planning 
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3.B) DIRECT FUNDING SUPPORT PROVIDED 
TO AND/OR BUDGETED FOR FESTIVALS AND 
EVENTS FROM THE CITY OR OTHER 
GOVERNMENT AGENCIES
Direct	financial	assistance	support	is	available	 
to festivals and events through Destination NSW, 
other NSW Government agencies and Local 
Government authorities, either through direct 
investment with an expected return on investment 
or through grants and sponsorship programs.

•  Destination NSW invests in events that provide 
economic,	strategic	and/or	community	benefits.	
Key performance indicators are attached to  
the investment, requiring the event owner to 
quantify these impacts using mutually agreed 
measures. There are currently over 75 active 
event contracts in place with Destination NSW. 
In the agency’s 2015/16 budget $93 million was 
allocated to secure major arts, entertainment 
and sports events.

•  The City of Sydney provides direct annual 
funding of $3.5 million to event sponsorship  
and grant programs. In particular, the Cultural 
Grants and Sponsorship Program covers a 

range of arts and culture services, including 
performing	and	visual	arts,	literature,	film,	
industry support, design, and creative 
expression through public festivals, performances 
and exhibitions. Grants are assessed twice 
annually for funding between $5,000 - $50,000 
with approval from the Council.

•  Arts NSW is the NSW Government’s arts policy 
and funding body whose mission is to foster a 
spirited arts and cultural environment in the State. 
The organisation offers a range of funding 
programs directed towards encouraging high 
artistic merit and innovation; building audiences; 
supporting professional and sector development; 
and increasing access to the arts for all.

3.C) IN-KIND SUPPORT PROVIDED TO  
AND/OR BUDGETED FOR FESTIVALS  
AND EVENTS FROM THE CITY OR OTHER 
GOVERNMENT AGENCIES
The State Government provides substantial 
in-kind support to events. This varies according  
to the needs of the event from promotional support 
and city dressing to providing resources and 

expert advice about event organisation, convening 
all-agency	planning	meetings	for	specific	events,	
setting up the Government Coordination Centre  
on event day and waiving charges for services 
provided by the NSW Police, Ambulance Service 
of NSW, and Roads and Maritime Services (RMS), 
under the NSW Government’s User Charges 
Policy for events.

3.D) DEFINED ROLE OF THE CITY IN  
FESTIVAL AND EVENT APPROVAL
Event approvals are initially the responsibility of 
each venue and landholder. Principal landholders 
in Sydney include the City of Sydney, the Sydney 
Harbour Foreshore Authority, the Sydney Olympic 
Park Authority, the NSW Government, local 
councils and in some instances private or 
commercial landholders.

Depending on an event’s components, the approval 
of other NSW Government agencies may also be 
required. For instance, an event proponent wishing to 
sell alcohol at their event, provide amusement rides, 
use	fireworks,	fundraise	or	close	roads	will	need	to	
obtain approval from the relevant authorities.
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If an event is logistically complex and likely to 
impact the city e.g. a fun run on city roads, it may 
be coordinated through the Protocol and Special 
Events branch of the Department of Premier and 
Cabinet. Very large, one-off events can also be 
approved	under	specific	special	event	legislation.	

The City of Sydney and Destination NSW have  
a strategic partnership, through a Memorandum  
of Understanding (MOU), which outlines how  
the	City	will	support	events,	specifically	business	
events and commercial creative events.

Destination	NSW	has	a	defined	role	in	the	event	
approval process – actively identifying, attracting 
and nurturing events that provide economic, 
strategic	and/or	community	benefits	to	Sydney	
and regional NSW. Destination NSW takes a 
highly strategic approach to ensuring that Sydney 
continues	to	fulfil	its	potential	as	a	host	for	global	
events. The level of support that Destination  
NSW gives to an event is contingent on a rigorous 
assessment	process	which	identifies	upfront,	the	
key	benefits	that	an	event	can	bring	to	Sydney.

Strategic consideration is given to a broad range 
of potential impacts including visitation from 
intrastate, interstate or overseas, expenditure, 
seasonal hotel occupancy, potential to encourage 
local	skills	development	and	economic	flow	on	 
to the local business community.

The ways in which an event can contribute to 
destination brand appeal and community pride are 
also part of the strategic assessment. The result is 
a diverse range of cultural, entertainment and 
sporting events. The methodology for assessing 
events is considered best practice by the country’s 
leading academics in this space.

3.E) CITY-PROVIDED FESTIVAL AND  
EVENT PROCESS COORDINATION  
AND ASSISTANCE SYSTEM
Events have access to coordination and assistance 
provided by the state or Local Government. Event 
owners liaise with government and the level of 
support is determined by the type and size of  
each event.

COORDINATION BODIES

•  The City of Sydney facilitates permit, licence 
and public use approvals and city dressing as 
well as providing expert advice and supply of 
services (either on a user pays or cost-exempt 
basis, depending on the characteristics of  
the event).

•  The NSW Events Operations Group (EOG), 
convened by the NSW Department of Premier 
and Cabinet facilitates monthly inter-agency 
meetings which bring together senior 
operational personnel from more than 40  
NSW and Federal Government agencies, Local 
Government and non-Government bodies to 
share information and identify issues related  
to the staging of festivals and events in Sydney.
The agencies consist of four main groups:

 -   Landholders – including Sydney Opera 
House, Sydney Harbour Foreshore Authority, 
Sydney Harbour Federation Trust, Sydney 
Ports, Sydney Olympic Park Authority, Sydney 
Harbour Federation Trust, Royal Botanic 
Gardens and Domain Trust, Centennial 
Parklands and Moore Park Trust, Barangaroo 
Delivery Authority, National Parks and Wildlife 
Service and inner metropolitan councils

  -   Emergency Services – including NSW 
Police Force, Ambulance Service, NSW 
Health, NSW Fire and Rescue, Marine 
Rescue NSW, State Emergency Services 
and the Bureau of Meteorology

 -   Traffic and Transport – including Transport 
for NSW, State Transit Authority, Sydney 
Ferries, State Rail Authority, RailCorp, and 
Roads and Maritime Services

  -   Other bodies that can advise on events 
– for example, Sydney Business Chamber, 
Business Events Sydney, Sydney 
Convention and Exhibition Centre, NSW 
Department	of	Industry,	Office	of	Local	
Government, Destination NSW, Arts NSW 
and	the	Office	of	Sport	&	Recreation.

•  The Event Communications Group (ECG) 
coordinates and implements whole-of-
government communications plans associated 
with major events. Set up in a similar format  
to EOG, the group’s senior communication 
representatives ensure a cooperative, 
coordinated approach between government 
agencies in relation to event communications, 
and supporting the campaigns executed by 
individual government agencies.

	 	This	group	identifies	upcoming	events	that	 
will have an impact on the service delivery  
of agencies and the day-to-day operations  
of the city. It discusses communication and 
stakeholder strategies to reduce any negative 
event-related impacts. The ECG is focused on 
ensuring that key messages developed and 
disseminated by the NSW Government to the 
public are consistent, comprehensive and 
effective	for	each	specific	event.
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  It also determines generic event key messages 
such as safety and health issues and develops 
appropriate communications and advertising 
strategies for them.

  The EOG and ECG provide a channel for event 
organisers, to communicate with government 
agencies about the possible impacts of the event 
on government infrastructure and operations. 
These groups have a permanent, full-time 
secretariat to assist events in the lead-in, 
delivery and debrief phases of their event.

•  The Protocol and Special Events Branch 
within the NSW Department of Premier and 
Cabinet also has an Event Access and Inclusion 
Officer	who	works	with	event	organisers	to	
improve access and participation for people 
with a disability in major and community events 
in Sydney and across NSW.

•  Statutory Authorities are established by the 
NSW Government to deliver some major events 
and have distinct roles and lifespans. Examples 
include the World Youth Day Co-ordination 
Authority, established to support World Youth Day 

planning, and the Sydney 2009 World Masters 
Games Organisation Committee, established 
for the Sydney 2009 World Masters Games.

•  The NSW Police Force Major Events and 
Incidents Group is a dedicated, highly trained 
group that works on planned public events as 
well as responding to unplanned incidents. Its 
establishment was facilitated by the Major 
Events Act 2009,	which	allows	specific	powers	
to be activated in support of a major festival and 
events, as determined by the NSW Government.

3.F) PARTICIPATION IN OFFICIAL CAPACITY 
BY CITY DEPARTMENT REPRESENTATIVES 
ON BOARDS AND PLANNING COMMITTEES 
OF LOCAL FESTIVALS AND EVENTS
The NSW Government facilitates the creation of 
event-specific	boards	and	planning	committees	for	
major events which usually include representatives 
from the NSW Government and City of Sydney.

Depending on the nature of the event, the Premier 
of NSW, government ministers, and senior staff 
from NSW Government departments as well  
as the Sydney Lord Mayor and senior council  

staff routinely sit on event boards and planning 
committees.

These representatives have extensive experience 
and expertise across government and involvement 
in	high	profile	business,	arts	and	sporting	
organisations.	They	bring	significant	value	to	
festivals and events in Sydney, in terms of 
contract management, issues management and 
operational expertise.

3.G) LOCAL LAWS, ORDINANCES, 
REGULATIONS, PERMITS AND POLICIES 
IMPACTING AND SUPPORTIVE OF FESTIVALS 
AND EVENTS
Event owners are responsible for ensuring all 
relevant legal requirements and policies that apply 
to their event (depending on its location, type, 
scale and content) are met and permits obtained.

To assist organisers of events in NSW, the NSW 
Department of Premier and Cabinet maintains an 
online resource to facilitate the safe and 
successful delivery of events in NSW. The Event 
Starter Guide – a resource for organising events in 
NSW provides useful information on a wide range 
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of event elements, as well as templates that  
can be adapted to individual events plus contact 
details for government agencies.

The Event Starter Guide is used by amateur  
and professional event organisers, as well as 
educational institutions, and has helped streamline 
the interaction with government agencies that 
service events. The free publication is available 
from events.nsw.gov.au

3.H) CITY PROVIDED FESTIVAL AND EVENT 
TRAINING PROGRAMS
The City’s event organisers arrange regular, 
event-specific	training	for	event	staff.	If	required	
staff can access training programs delivered by 
several educational institutions and training bodies.

•  The University of Technology Sydney (UTS) 
offers courses in event management ranging 
from Bachelor degrees to shorter courses to 
support on-going training for event professionals.

•  The Australian Centre of Event Management 
(ACEM) was established in 1999 to develop 
and support the work of the University of 

Technology, Sydney in event management 
education, training and research. Their mission 
is to further enhance Australia as a centre of 
excellence in the development of skills and 
knowledge associated with the creation, 
delivery and evaluation of events.

  Since its establishment, ACEM has become a 
world	leader	in	the	field	of	event	management	
education, delivering training programs within 
Australia and internationally to cities such as 
London, Beijing, Edinburgh, Kuala Lumpur, 
Singapore, Kuching and Macau.

•  Australian Progressive Marketing College  
of Business and Communication (APM) was 
established in 1987 to transform school leavers 
into work-ready professionals by offering them 
the forward-focused skills needed to advance  
or change their marketing career. The degree 
focuses on events as a key driver in engaging 
consumers and clients. A hands-on course,  
it teaches emerging event management 
professionals the key concepts of event 
management, and offers valuable practical 
experience through industry internships.

•  The International College of Management, 
Sydney (ICMS) was established in 1996 as  
a specialised College of Higher education.  
In recent years, ICMS has become a global 
leader in management education, using applied 
learning to prepare graduates to be leaders in 
their industries.

  ICMS Event Management programs provide 
graduates with focus on ‘work ready’ skills and 
attitudes developed through the combination  
of comprehensive on-campus study and nine 
months of paid industry training in event 
management.

•  The College of Event Management is 
Australia’s only vocational education college 
specialising solely in event management 
courses. 

•  Meetings and Events Australia (MEA) also 
offer Government Accredited Training courses 
in event management in Sydney.

•  TAFE NSW is Australia’s leading provider of 
vocational education and training with more 
than 500,000 enrolments per year and with 
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courses offered at over 130 campuses across 
Sydney and NSW. TAFE NSW delivers 11 
event-specific	courses	that	can	be	offered	
full-time,	part-time	and	flexibly	through	distance	
and online learning.

3.I) DIRECT INDUSTRY INVOLVEMENT  
/ MEMBERSHIPS BY CITY / CITY 
DEPARTMENTS
Destination NSW and other State and Local 
Government departments are directly involved 
with business and industry groups through 
membership of peak industry associations.  
The associations represent diverse professional 
interests and include major commerce and 
business	organisations,	influential	city	and	tourism	
policy bodies and associations representing the 
business events sector. 

•  Tourism and Transport Forum (TTF) is  
the peak industry group for the Australian 
tourism, transport and aviation sectors.  
TTF is a national, Member-funded CEO  
forum, advocating the public policy interests  
of the 200 most prestigious corporations  

and institutions in the Australian tourism, 
transport, and aviation and investment sectors.

•  Sydney Business Chamber, a division of  
the NSW Business Chamber, represents its 
members to ensure Sydney receives the 
recognition, support and promotion appropriate 
to the needs of Australia’s premier global city.  
In addition to the organisation’s statewide  
policy and advocacy work, it provides a voice 
for Sydney’s business community and lobbies 
on a wide range of issues that impact Sydney.

•  Business Events Sydney (BESydney) is 
responsible for promoting Sydney as a business 
events destination, identifying new business 
event opportunities and bringing these to Sydney 
(BESydney	is	a	not-for-profit	partnership	
between the NSW Government, Destination 
NSW and more than 200 leading tourism 
attractions, venues, event suppliers and 
conference organisers).

•  The Committee for Sydney (CFS) is an 
independent forum of decision makers taking  
a leading role in shaping public policy to 

enhance the economic, social, cultural and 
environmental conditions that make Sydney  
a competitive and creative global city.

•  The International Special Events Society 
(ISES) is a worldwide organisation dedicated  
to personal development, advancement and 
education	within	the	field	of	special	events,	 
to better connect its diverse global network  
of event professionals.

•  Meeting Events Australia (MEA) is a national, 
independent	not-for-profit	organisation	
dedicated to fostering professionalism and 
excellence in all aspects of meetings 
management.

•  The Professional Conference Organisers 
Association (PCO) aims to provide relevant 
industry event training courses to increase  
the standard of professionalism and increase 
the value and yield of members’ business and 
businesses; and develop best practice 
documentation use by members.
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NON-GOVERNMENTAL COMMUNITY  
SUPPORT OF FESTIVALS AND EVENTS
The concentrated focus on events over the past 
three years, led by Destination NSW has greatly 
raised	Sydney’s	profile	as	an	events	city	and	the	
social	and	economic	and	benefits	of	festivals	 
and events are now readily apparent to the local 
community. NSW now leads the nation when it 
comes to attracting new major events and in 2014 
international visitation alone contributed more than 
$7 billion to the state’s economy, which was an 
increase of 5.4 per cent over the previous year. 
This success has generated an unprecedented 
level of support from large and small business, 
associations,	the	not-for-profit	and	educational	
sectors and resident groups:

•  Local businesses contribute sponsorships, 
value-in-kind and marketing support and in 
return	enjoy	the	immediate	economic	benefits	of	
high visitor numbers. They also experience longer 
term, promotional outcomes and tourism visitation 
well beyond the duration of the event itself.

•  Professional associations are important 
partners in the business events sector;  
they lead national and international bids  
for conferences and exhibitions, coordinate 
financial	and	service	support	and	implement	
attendance-boosting activity.

•  The not-for-profit sector largely contributes 
brand endorsement, in-kind support, volunteers 
and connection with the community, which can 
attract additional sponsorship and increase 
attendance.

•  The educational sector is an important partner 
in building events in Sydney. The sector is 
responsible for hosting and implementing many 
events, adds to the city’s stock of accessible 
and unique venues and provides much in-kind 
support to enhance event programs, including 
academic expertise and volunteers. It is also  
an important source for event training, research 
and evaluation.

•  Local associations and community groups 
provide information and language services to 
local residents and assist in building grassroots 
support for the event. They are frequently 
instrumental in overcoming any local obstacles 
that may affect event operations and assist in 
generating attendance and involvement from all 
sectors of the local community.

Community	benefits	include	improved	community	
pride and engagement as well as cross-cultural 
understanding. The importance of community 
impact	is	reflected	in	Destination	NSW’s	strategic	
approach, which places a strong emphasis on 
evaluating	community	benefits	when	investing	 
in festivals and events.
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4.A) VOLUNTEER INVOLVEMENT
Volunteers have become part of the public face  
of Sydney’s festivals and events; in 2014 their 
participation helped deliver the successful 
implementation of Vivid Sydney, Major League 
Baseball Opening Series, Sydney Gay and 
Lesbian Mardi Gras and Clean Up Australia Day.

•  In 2014 Vivid Sydney welcomed volunteers to 
be	part	of	the	festival	for	the	first	time	and	more	
than 250 volunteers registered; in 2015 the number 
increased to 403 who on average contributed 
6.9 shifts to providing guest and information 
services over the 18-day event period. 

•  The Major League Baseball Opening Series, 
one of the biggest international sporting  
events held in Sydney since the 2000 Sydney 
Olympics called for (and received) hundreds  
of volunteers to be part of the historic event. 

•  Sydney Gay and Lesbian Mardi Gras relies  
on over 2,000 volunteers to make the world 
famous festival a success every year. In the 
past 20 years, Australian volunteers have 
devoted more than 24 million hours towards the 
environment through Clean Up Australia Day 
and collected over 200,000 tonnes of rubbish.

The Centre for Volunteering is the peak body in 
NSW and works to enhance, facilitate and 
promote volunteering across Sydney and NSW to 
maximise	the	benefit	to	individuals,	communities	
and organisations. The organisation coordinates 
recruitment of volunteers for many Sydney events 
including: City2Surf, Sydney Royal Easter Show 
and Sydney New Year’s Eve.

NSW is an active participant in National Volunteer 
Week and hosts the prestigious NSW Volunteer  
of the Year Awards. Now in its ninth year, this 
state-wide Awards Program recognises and 
thanks volunteers in NSW who generously give 
more than 235 million work hours each year and 
contribute an extraordinary $5 billion to the State’s 
economy. The Awards promote the importance of 
volunteering to the community.

The City of Sydney draws volunteers for a number 
of the city’s festivals and events through its 
relationship with the educational institution TAFE 
NSW (Technical and Further Education NSW) and 
by invitation to other appropriate schools and 
institutions in the local Government area. The city 
engages in secondments and internships for 
Sydney New Year’s Eve and recruits from various 

institutions, such as National Institute of Dramatic 
Arts (NIDA) and interstate organisations, such as 
Western Australia Academy of Performing Arts 
(WAAPA) and Victorian College of the Arts (VCA).

Many corporations offer their staff ‘on secondment’ 
for festivals and events as part of their training, 
viewing it as an opportunity to engage with 
customers. This helps build a skilled, sustainable 
events workforce.

Another key volunteer service is St. John 
Ambulance,	a	first-aid	organisation,	which	
services	first	aid	and	health	services	at	community	
and public events, such as City2Surf, Sydney 
Royal Easter Show and Sydney New Year’s Eve.

4.B) SPONSORSHIP SUPPORT
A key to Sydney’s success as an event city has 
been the level of sponsorship it generates for 
major festivals and events, many of which rely 
heavily on sponsorship funding, marketing-in-kind 
and budget-relieving contributions to deliver and 
enhance event programs.
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Principal government partners are the NSW 
Government, Destination NSW and the City of 
Sydney who together support the majority of  
major events in the city. Other government 
agencies that support events include the Sydney 
Harbour Foreshore Authority (SHFA) which 
administers the major harbourside precincts of 
The Rocks and Darling Harbour, the Sydney 
Olympic Park Authority (SOPA) and local Councils.

Sydney’s major media partners are metropolitan 
newspaper publishers Fairfax Media (Sydney 
Morning Herald and Sun Herald) and News Corp 
Australia (Daily Telegraph and Sunday Telegraph) 
plus the Australian Broadcasting Commission 
(ABC)	via	its	local	Sydney	radio	affiliate	702	 
ABC Sydney. Additional broadcast sponsorship  
is provided for different events by the Seven,  
Ten and Nine television networks and also through 
the Special Broadcasting Service (SBS), which 
supports cultural events such as the Sydney  
Gay and Lesbian Mardi Gras. Each provides 
extensive promotional and content support for 
major events - especially those with a strong 
community involvement. 

Commercial partners generally support events 
with a combination of cash investment, provision 
of budget relieving services, event content and 
in-kind contributions. The top commercial 
sponsors of Sydney’s major events include:

•  Australia and New Zealand Banking Group 
(ANZ)

• Medibank 
• Blackmores     
• Qantas
• Commonwelath Bank of Australia  
• Samsung
• Coca Cola Amatil    
• Telstra
• Emirates     
• The Star
• Intel      
• Visa
• Woolworths

Many other companies provide major sponsorship 
investment and there is also strong supplier 
support from companies providing value-in-kind 
(VIK) where businesses make budget-relieving 
contributions to the operational elements of the 
festival or event. This could include staff, 
equipment, venues and technology, which can 
also	add	significant	value	to	the	quality	of	the	
event delivery.

4.C) MEDIA SUPPORT
Sydney has a well-developed media landscape 
including two daily newspapers, The Sydney 
Morning Herald and The Daily Telegraph; more 
than 24 free-to-air television stations (including 
digital stations); a range of pay-tv, commercial, 
non-commercial and community radio stations; 
and a vast array of online publications. 

Government and event organisers work closely 
with the media industry to establish collaborative 
partnerships, helping drive interest to cover 
event-related launches and maintain media 
interest during the event. Some media companies 
have direct involvement in organising events, for 



 \\ 88



89 \\ 



 \\ 90IFEA World Festival & Event City Award / Sydney 2015

example the Sun Herald City2Surf is organised  
by a subsidiary of Fairfax media, as is the Sydney 
Morning Herald Good Food Month. 

Securing international and domestic media support 
is usually undertaken by Destination NSW (often  
in conjunction with Tourism Australia). Destination 
NSW has a strong track record in leveraging media 
support for major events and incorporating destination 
coverage. Some recent examples include:

•  The ICC Cricket World Cup 2015 – the  
ICC Cricket World Cup in Sydney generated 
substantial national and international media 
coverage,	with	significant	interest	within	India.	
Destination NSW hosted leading international 
media representing over 20 media outlets 
across broadcast, print and online for visits  
both prior to and during the tournament. It  
also leveraged major broadcast opportunities 
through	official	international	broadcasters.

   Destination NSW also staffed a tourism desk  
in the Sydney Cricket Ground media centre 
over the course of the tournament, providing 
accredited media with destination information 
on Sydney and NSW

•  AFC Asian Football Cup 2015  
Destination NSW produced a series of media 
releases, media fact sheets, footage and images 
for distribution for national and international 
media distribution. Resulting broadcast media 
coverage included coverage on Sydney 
Weekender, BeIn Sports (Al Jazeera English), 
BeIn Sports (Al Jazeera Arabic) and Channel 
Gold in China was briefed in and sent releases 
for a story on the AFC Asian Cup

•  An Evening with Roger Federer  
and Lleyton Hewitt  
In January 2015, Swiss tennis legend and 
current World No. 2 Roger Federer challenged 
Australian great Lleyton Hewitt to a high-impact 
match at the iconic Sydney Opera House, for 
the exclusive global launch of, FAST4 TENNIS, 
an innovative new game format developed by 
Tennis Australia. 

  To launch the new format a stunt was held on 
the Northern Broadwalk of the Sydney Opera 
House, which generated media coverage on  
a national and international scale. Australia’s 
Channel 7 network was the broadcast partner 

and covered the event, backed by print support 
from the Daily Telegraph, Sydney Morning 
Herald and The Australian. Coverage included 
videos and images online featuring destination 
images of Sydney and the Sydney Opera House.

• NRL Grand Final  
  The NRL Grand Final was the most attended 

event at ANZ Stadium in 2014 with the Grand 
Final clash between the South Sydney 
Rabbitohs and Canterbury Bulldogs drawing  
a record crowd of 83,833 spectators, the 
biggest attendance for a sporting event since 
the	stadium	was	reconfigured	after	the	Sydney	
2000 Olympic Games. Destination NSW hosted 
travel, sports and lifestyle media at the match  
to showcase Sydney as a sports city.

•  Handa Opera on Sydney Harbour – Aida 
generated media coverage in a range of high 
calibre national and international outlets. 
Destination NSW supported the event by 
hosting more than 16 media across interstate 
and international outlets including Marie Claire, 
Elle, Metro Newspaper and Oriental Daily, all 
from Hong Kong as well as BBC Good Food 
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Asian Edition from Singapore, the Daily Telegraph, 
Channel 7, Channel 9, Yahoo! 7 USA, Gold 
Coast Bulletin and The Guardian AU.

•  Vivid Sydney 
Vivid Sydney 2014 generated media coverage on 
a national and international scale. All national 
television networks in Australia covered the 
event and domestic media coverage generated 
16,586 pieces of coverage with a circulation of 
1.8 million and an estimated advertising value 
of $35 million. International media coverage 
tracked 1,190 pieces of coverage with a 
circulation of over 1.4million and an estimated 
advertising value of over $5.8 million. 

•  Sydney International Art Series  
Destination NSW hosted 14 interstate and 
international media outlets to experience the 
high	profile	exhibitions	Pop to popism at the  
Art Gallery of NSW and Chuck Close – Print, 
Process and Collaboration at the Museum  
of Contemporary Art (MCA) and sponsored 
broadcast coverage in Australian arts and 
lifestyle programs. 

  Destination NSW also collaborated with  
Urban Walkabout on a customised Sydney 
International Art Series Urban Walkabout map 
to provide a tangible tool to link the two 
exhibitions together. This resulted in a print 
readership of over 150,000 (50,000 circulation), 
online reach of 300,000 page views, EDM 
reach of 16,000 subscribers and social media 
reach of over 12,000 followers resulting in a 
total campaign reach of 478,000. 

•  Australian Open of Surfing  
To	promote	surfing	in	NSW	and	to	encourage	
visitation to Manly for the Hurley Australian 
Open of Surfing (HASO), Destination NSW 
organised a series of individual domestic visits 
with mainstream consumer travel publications 
and pitched stories ranging from reviews of 
surfing	locations	to	‘yoga	safaris’	between	
Byron Bay and Coffs Harbour that incorporated 
HASO athlete interviews. A total of 42 media 
reports mentioned NSW as a destination linking 
Manly to the event with a potential cumulative 
audience of 3,153,389 and had an equivalent 
advertising value of $202,766.

4.D) CHAMBER OF COMMERCE / 
CONVENTION & VISITORS BUREAU SUPPORT
Sydney Business Chamber endorses and regularly 
works with event owners and government to ensure 
the success of festivals and events in Sydney. 

The Chamber has a key advocacy role in  
ensuring that Sydney is positioned to compete 
internationally and provides a voice for Sydney’s 
business community. It lobbies on a wide range of 
issues that impact Sydney and its capacity to host 
festivals and events.

Policy priorities include the successful 
management and utilisation of internationally 
significant	sporting	and	cultural	events	to	promote	
Sydney internationally; the provision of event 
facilities and infrastructure; and ensuring an 
increased supply of hotel accommodation and 
improved transport infrastructure.

Business Events Sydney (BESydney, previously 
the Sydney Convention and Visitor Bureau) is the 
organisation responsible for promoting Sydney as 
a business events destination. Its key focus is to 
identify, attract and secure new conferences, 
incentive tours and meetings to Sydney.
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The organisation is membership-based and has 
more than 200 strategic partners and members 
who span the tourism and events sectors. It  
is partially funded by government and two 
Destination NSW board members are invited to  
sit on its board every year, creating strategic and 
operational synergies. BESydney also maintains 
market representation in Asia, North America and 
Europe/UK to assist in winning, identifying and 
attracting international business event 
opportunities.

BESydney’s 80 Ambassadors are leaders in  
their	field	of	expertise	who	actively	work	with	 
the organisation to secure events for the city.  
In 2012/13 BE Sydney won 73 bids for Sydney, 
which will deliver more than 131,000 delegate 
days and an estimated economic impact of  
more than $113 million.

BESydney programs include: leveraging Sydney’s 
major events calendar to attract international 
business events to the state; organising up to  
100 site inspections annually; production of the 
Sydney and NSW Event Planner’s Guide; bid 
coordination and engagement with industry 
associations and corporate partners; provision  
of free event planning services to business; 

participation in national and international trade 
shows such as Australian Incentives Meetings 
Exhibition (AIME), Imex America and Europe, 
Chinese Incentive Business Travel and Meeting 
Exhibition (CIBTM) and the European Incentive 
Business Travel and Meetings Exhibition (EIBTM). 
In addition, BESydney conducts extensive digital 
marketing activity and media familiarisations.

4.E) DOWNTOWN ASSOCIATIONS
Downtown merchants, service providers and 
retailers are important partners for Sydney’s 
events sector and Destination NSW works  
closely with relevant associations to facilitate 
initiatives which will improve the hosting of  
events in the city.

The NSW Retailers Association, The NSW 
Restaurant and Caterer’s Association and  
Precinct Business Associations are extremely 
active in working with their members to support 
and leverage opportunities presented by major 
festivals and events.

•  The NSW Restaurant and Caterer’s 
Association currently works with Destination 
NSW and Tourism Australia in coordinating 

member participation in an ongoing international 
campaign	that	is	defining	the	city’s	food	and	
wine experience. The association also works 
with Destination NSW in preparing and informing 
members of opportunities associated with 
upcoming events and coordinating research 
into the economic impacts of major events.  
The association also plays an important role in 
preparing members for major events through skills 
training and business development programs.

•  The NSW Retailers Association, recognises 
the	importance	of	major	events	in	filtering	
business to retail stores and in reigniting 
interest in shopping precincts. It provides 
significant	support	through	policy	lobbies	to	
government and in promoting major events and 
sales of associated merchandise through 
in-store and online promotions. 

  Destination NSW is very active in engaging the 
retail sector through inclusion of brochures  
and discount offerings in event campaigns and 
through provision of information on its sydney.com 
and visitnsw.com websites. Destination NSW also 
sits on the city’s Retail Advisory Board to ensure 
events are linked into the city’s retail sectors.
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•  Precinct Business Associations are also 
extremely supportive of the city’s event 
strategies. They not only develop local event 
programs that integrate with major festivals  
(for example, Vivid Sydney has continued to 
expand to new areas of the city through the 
support and participation of local precincts)  
but provide important marketing investment 
through provision of discount offers during 
event periods, advertising in event programs 
and participating in precinct theming.

  Destination NSW has also been very active in 
evaluating event impacts in conjunction  
with downtown associations: as example in 
2014 research for Vivid Sydney was able to 
demonstrated to city businesses that the festival 
added more than $6.6 million dollars worth of 
transactions to cafes, restaurants and pubs, 
takeaway and fast foot outlets, hotels and retail 
business across the event footprint during the 
18 days it took place. This was supported by 
Tourism	and	Transport	Forum	(TTF)	figures	that	
showed that restaurant bookings in the festival 
precincts increased by between 300-500 per 

cent over the festival period and 2014 
Australian Bureau of Statistics (ABS) data 
which showed that hotels in Sydney  
exceeded 80 per cent occupancy.

4.F) ORGANISATIONS TO ASSIST 
INDIVIDUALS WITH DISABILITIES
In 2014 the NSW Parliament passed the Disability 
Inclusion Act 2014 (NSW)	which	significantly	
strengthened regulations relating to people with 
disability and their access to mainstream services 
and inclusion within the community. The Act 
specifically	requires	government	departments	 
and local councils to engage in disability inclusion 
action planning. Although this has been a feature 
of major event planning in NSW for many years, 
the Act has acted as a catalyst to strengthen the 
access and inclusion initiatives undertaken by 
event organisers. This process has been further 
assisted by the actions of a number of organisations:

•  The NSW Event Access and Inclusion (EA&I) 
Project is a partnership between three State 
Government departments: NSW Department of 
Premier and Cabinet (DPC), Family and 

Community Services (FACS) and Ageing 
Disability and Home Care (ADHC). The EA&I 
Project works with other government agencies, 
using existing resources and expertise to 
develop and promote opportunities for people 
with disability to participate in cultural, 
community and sporting events. Strategies 
driven by the Project include: 

 -   Ensuring event organisers provide more 
accessible transport and communication 
options and provide up to date accessibility 
information on event websites

 -   Providing disability awareness training for 
event staff

 -   Encouraging event staging inclusions such 
as accessible viewing areas, captioning, 
audio description, parking and pick up and 
drop off areas

  The EA&I Project has also assisted the 
development and publication of the NSW 
Government’s Event Starter Guide, providing 
information for event organisers on event 
access and inclusion. 

IFEA World Festival & Event City Award / Sydney 2015
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  Since 2014 the EA&I project has worked with  
a wide range of events including Sydney New  
Year’s Eve, Sydney Festival, Sydney Mardi 
Gras, Sydney Biennale, Vivid Sydney, Handa 
Opera on the Harbour, ANZAC Day Dawn 
Service (Martin Place), the Royal visits, the 
International Fleet Review, World Rally (Coffs 
Harbour),V8 Supercars event (Homebush) and 
the Sydney Royal  
Easter Show.

 In 2015 the EA&I Project launched special 
disability	access	training	workshops,	specifically	
designed to address the technical, resource, 
venue and distance challenges experienced by  
event organisers operating in regional areas.  
As part of this initiative organisers of all 37 events 
supported under Destination NSW’s Regional 
Flagship Event grants program were offered 
training through the workshop program.

 Another key focus in 2015 was Vivid Sydney,  
now the largest festival in Australia, which has 
experienced massive year-on-year growth in 
attendance	and	also	significantly	expanded	its	
geographic footprint across city and suburban 
precincts. The rapid growth of the festival 
presented increased challenges for disability 
accessibility and to address these the EA&I 
Project and Destination NSW worked together  
on a wide range of initiatives. These included the 
appointment of a dedicated accessibility customer 
service	officer	to	assist	visitors	to	plan	their	trip	 
to the festival and the appointment of Australian 
Paralympian, Hannah Dodd, to the Vivid Sydney 
ambassador team. 

•  The Australian Centre of Event Management 
(ACEM)	has	specific	programs	to	assist	event	
organisers to facilitate the involvement of 
people with a disability and older people in 

  conferences, festivals, sporting and other 
events. Auslan (Australian sign language) – 
provides interpreters for a number of theatre 
and concert performances. Captioning at 
certain events is also an option, e.g. at  
Handa Opera on Sydney Harbour.

•  Meetings and Events Australia (MEA) 
recently commissioned a user-guide for making 
more events accessible for its members. The 
guide has been developed in partnership with 
the Australian Human Rights Commission,  
and is designed to help those responsible for 
organising events to ensure they are accessible 
for people with a disability. The guide aims to 
help event organisers to identify and address 
features that limit participation of people with a 
disability to access an event; understand what 
organisers can do to ensure the best practice; 
understand the relevance of the Disability 
Discrimination Act1992 (DDA) and state/territory 
anti-discrimination	laws;	and	find	further	
sources of advice, information and assistance.

•  National Disability Services (NDS) in 
association with the NSW Government 
administers the Companion Card. The Card 
enables people with severe, profound and 
permanent disability necessitating lifelong 
attendant care to participate in community 
activities and events without discrimination. 
Companion Card holders are not required  
to purchase an additional ticket for their 
attendant carer, making many venues,  
activities and services more affordable.

•  Destination NSW has also created the Sydney 
For All website at www.sydneyforall.com. The 
website’s accessible design follows guidelines 
published by the World Wide Web Consortium 

(W3) and the focus of the site includes some  
of Sydney’s most popular tourist and event 
precincts including The Rocks and Circular Quay, 
the Royal Botanic Gardens, the Art Gallery of 
NSW and the Sydney Fish Markets.

4.G) LOCAL EVENT CO-OPERATIVES
Described under Part 3.I Direct Industry Involvement.

4.H) SPORTS COMMISSIONS
The Australia Sports Commission (ASC) is 
Australia’s primary national sports administration 
and advisory agency. On behalf of the 
Commonwealth Government, the ASC plays  
a central leadership role in the development  
and operation of the Australian sports system, 
administering and funding innovative sport 
programs and providing leadership, coordination 
and support for the sports sector. The ASC is 
recognised as a world leader in the development 
of high-performance sport and sports participation.

The NSW Office of Sport is an executive agency 
related to the Department of Premier and Cabinet 
is committed to:

•  Enhancing cultural, creative, sporting and 
recreational opportunities

•  Achieving the state’s tourism targets by using 
sporting infrastructure to attract domestic and 
international visitors.

The	NSW	Office	of	Sport	consists	of	a	number	 
of divisions and entities which are highly 
complementary to development of Sydney’s major 
events strategy including:

•  Sport and Recreation which supports the 
sector through grants to sports bodies for 
facilities and programs
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•  Venues NSW which manages government 
owned sporting and entertainment venues  
in Sydney and its surrounding regions

•  Sydney Olympic Park Authority, which has a 
diverse role in developing the Sydney Olympic 
site as a premier destination for cultural, 
entertainment, recreation and sporting events.

•  The NSW Institute of Sport (NSWIS) which 
provides state-of-the-art facilities, services and 
sport programs for elite and emerging athletes 
across NSW

•  Sydney Cricket and Sports Ground Trust is 
responsible for managing two of Australia’s 
most	high	profiles	sports	venues	–	the	Sydney	
Cricket Ground and Allianz Stadium. Together 
these two grounds form a central sports 
precinct of international standing that includes  
a sports museum, member fitness	centre	and	
club facilities 

4.I) EDUCATIONAL INSTITUTION SUPPORT
A key factor in the development of Sydney’s  
event industry has been the partnerships it has 
developed with education providers. The aim has 

been to evolve education and training to address 
innovative approaches to event management and 
to ensure students have vital industry experience 
through structured internships and work 
placement programs. 

Destination NSW has a strong and growing 
relationship with the University of Technology, 
Sydney (UTS) – a leading provider of event 
management education at a tertiary level in 
Australia, which offers both Bachelors and 
Masters degrees in event management. 
Destination NSW provides guest presentations  
at the university, and facilitates placement  
of volunteers at events.

UTS also offers ongoing training for event 
professionals based on emerging needs and  
to encourage industry innovation. Practical 
workshop and short courses cover issues such  
as the design of accessible events, ‘greening’  
of events, contemporary approaches to 
sponsorship and creative problem solving.

Faculty members of UTS are also welcome  
guests at conferences produced by Destination 

NSW to strengthen the links between academia 
and event professionals.

Destination NSW also works with third year 
tertiary students studying event management at 
the International College of Management Sydney 
(ICMS). Students studying international events  
at ICMS are given case studies from Destination 
NSW each term to work on feasibility studies, 
marketing plans, operational improvements, 
sponsorship, media and marketing and sustainability 
and	to	gain	first-hand	knowledge	of	the	benefits	
and impacts major events have on a town, city, 
region or country.

TAFE NSW has a partnership with the City of 
Sydney, providing students with the opportunity  
to volunteer for various events held within Sydney. 
The events unit within the City of Sydney provides 
some internship opportunities and usually 
engages students from institutions within the  
local Government area who are studying event 
management courses. These direct forms of 
experience act as fundamental stepping-stones 
into	the	practical	working	field	of	events.	
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College institutions like the International College  
of Management Sydney offer an extensive  
events program for their students. Students are 
encouraged to volunteer and work with industry 
professionals to extend their knowledge and 
expertise in the events profession.

4.J) SPECIAL INCENTIVES / DISCOUNTS BY 
LOCAL VENUES
Most major events within Sydney are leveraged  
by local businesses to promote increased custom 
and sales. In major retail and hospitality precincts 
such as The Rocks, Darling Harbour and the Central 
Business District, the landlord or precinct management 
will coordinate promotions featuring special deals 
and offers contributed by local businesses. The 
offers are then promoted cooperatively through 
local media, electronic direct marketing and  
social media and on-site voucher distribution. 
Destination NSW will also frequently feature the 
promotions in its advertising and marketing  
activity associated with the event and venues  
will advertise the promotions on their sites and  
on occasion distribute vouchers with tickets. 

As an example during Vivid Sydney 2015, hotels 
and restaurants in the harbourside precincts  
and Sydney CBD offered special meal deals to 
enhance the festival experience. A number of 
other tourism operators including cruise vessels 
offered a Vivid Sydney festival experience from 
the harbour itself. Restaurants and bars were  
also inspired to create special Vivid Sydney 
meals, drinks and cocktails.

The venues, hotels, airlines and tour operators  
will also package special deals to the event, 
offering preferred seating, discounts on travel and 
accommodation, meals and other value inclusions 
which are then featured in Destination NSW’s 

cooperative marketing activity in domestic and 
international markets. Destination NSW also 
actively encourages the packaging of events 
through its partnership marketing and tourism 
industry teams; it is a crucial part of its strategy  
to ensure that Sydney’s major events and festivals 
stimulate visitation from key markets. All major 
Sydney events are supported by this activity  
and sales of event packages are tracked with  
the operators; as an example, for Vivid Sydney 
2015 more than 36,500 international and  
domestic travel packages were sold.

4.K) ACCESS TO INDUSTRY SUPPLIERS  
IN LOCAL MARKET
Sydney’s thriving events industry supports a broad 
network of suppliers; the range of resources and 
available expertise is considerably boosted by  
the city’s love of outdoor events and activities 
which means constant, year round demand. The 
strength of complementary industries such as 
media	production,	lighting,	film,	digital	design	 
and staging industries has also given the city an 
edge in accessing innovative and highly creative 
technology and expertise. 

Sydney’s events expertise is globally acknowledged 
with Sydneysiders engaged to run events such  
as the Opening and Closing Ceremonies at the 
Athens Olympics, London NYE Fireworks, the 
Doha Asian Games and the Sochi 2014 Winter 
Olympic Games Opening and Closing 
Ceremonies. 

Peak industry organisations are very active in 
creating access channels for event organisers  
to locate a wide range of suppliers:

•  Meetings and Events Australia (MEA) – the 
peak body for event practitioners offers a ‘who’s 

who’ of practitioner which can be sourced  
easily from its website link http://secure.
meetingsevents.com.au/whoswhodirectory 

•  Business Events Sydney (BESydney) 
– Australia’s leading business events marketing 
organisation, provides a free event planning 
service that provides everything from 
accommodation, to caterers, entertainers, 
equipment hire and corporate transport. The 
service was recently updated with a new-look 
website and self-service tool that matches 
specific	event	requirements	to	suppliers.	In	
addition to the service BESydney conducts an 
annual Business Events Exchange (BEx) that 
brings together more than 300 event planners, 
executive assistants and event industry suppliers. 

•  The International Special Events Society 
(ISES) Australia represents the interests of 
event producers, managers and suppliers 
working primarily in the corporate sector.  
It is dedicated to advancing, developing and 
educating the special events industry and 
connecting its diverse network of event 
professionals. The society has a searchable 
database of ISES members worldwide.

•  Live Performance Australia (LPA) – 
represents the live performance industry and  
is a registered Employers Organisation with  
a broad membership base that ranges from 
opera, circus and physical theatre to crewing, 
sound and lighting. Its programs range from 
networking events to professional and policy 
development.

•  Exhibition and Event Association of 
Australasia (EEAA) is the peak association  
for the exhibition and event industry in Australia 
and New Zealand, representing all aspects  
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of the exhibition and event industry. EAA 
membership is comprised of event venues, 
exhibition and event organisers, and product 
and service suppliers to the exhibition and 
events industry. The organisation has a website 
with information on related member services 
and products and conducts frequent networking 
and training events.

•  Sydney’s Unique Venues Association 
(SUVA) is a collaboration of 60 Sydney venues 
specialising in making unique locations 
available for any event – ranging from wedding 
receptions to conferences meetings and 
incentives	and	film	shoots.	The	SUVA	website	
offers	an	online	venue	finding	services	and	
assists event planners, corporations and 
individuals	find	places	‘outside	the	box’.

•  Vivid Ideas – is a special program for Creative 
Industry professionals and is part of the 18-day 
annual Vivid Sydney festival. It's a time when 
the world's creative industries gather to 
celebrate, participate, investigate and operate 

business over 18 big days. In 2015, Vivid Ideas 
hosted 150 events and more than 500 speakers 
in a program of conferences, workshops, 
panels, talks, showcases, exhibitions, creative 
product launches, award presentations and 
networking functions. The program is a key 
driver for promoting innovation and allows 
various	suppliers	to	showcase	specific	
applications – many of which are highly  
relevant to the events industry.

4.L) DIRECT INDUSTRY INVOLVEMENT  
/ MEMBERSHIPS
As seen in section 4.k) the Sydney events industry 
is represented through a number of peak industry 
bodies which are highly active and involved in 
policy development and government liaison, 
education and training, research and the 
facilitation of networking and business promotion. 
The tourism industry is also an extremely strong 
advocate for the event sector due to its role in 
stimulating growth in the Sydney Visitor Economy. 

The Business Events industry also maintains 
strong and direct involvement with other  
industry sectors by forming partnerships and 
connections through NSW’s professional 
associations including those associated with  
the state’s largest economic industries including 
Banking and Finance, Professional Services, 
Transport and Logistics, Agriculture and Mining 
and high end Manufacturing.

IFEA World Festival & Event City Award / Sydney 2015
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LEVERAGING ‘COMMUNITY
CAPITAL’ CREATED BY
FESTIVALS AND EVENTS

SECTION 5
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LEVERAGING ‘COMMUNITY CAPITAL’ 
CREATED BY FESTIVALS AND EVENTS
Sydney’s events create ‘community capital’  
by stimulating business, growing tourism, 
celebrating the rich cultural diversity of local 
communities and expressing multiple facets  
of the city’s identity to the rest of the world.

5.A) COMMUNITY BRANDING
Sydney values its brand identity, invests in 
promoting it globally, celebrates it locally and 
cultivates its ongoing enhancement by continuing 
to deliver some of the most innovative, diverse 
and exciting events in the world.

The NSW Government’s consistent support for 
festivals and events is, in a brand sense, directed 
towards broadening perceptions – adding new 
dimensions to what is known and associated  
with the city. 

Events that celebrate business, industry, culture, 
sports the arts and creativity develop an ongoing 
narrative about the city, which presents it in a 
positive light and stimulates the need to connect. 

This in turn pays dividends in terms of attracting 
business investment, tourism, education visitors 
and skilled migration.

Sydney’s festivals and events have also enlivened 
and enriched perceptions that the local community 
has about its city. They have built social cohesion, 
engendered a sense of pride and added very 
tangible	benefits	in	terms	of	employment,	
business stimulus and industry development.

Sydney is building brand awareness through:

•  Adopting a creative and competitive approach 
to systematically bidding for and securing 
events, which showcase Sydney’s leadership 
and capabilities;

•  Implementing innovative marketing programs in 
association with major events to engage global 
audiences;

•  Targeting events that will bring best-practice 
expertise, ideas, arts and cultural works to 
Sydney to stimulate innovation among local 
industries and practitioners; 

•  Positioning Sydney as a world leader in the 
competitive international events market, where 
it is recognised for its creative and operational 
expertise, facilities, use of advanced technology 
and destination appeal.
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5.B) PROMOTING TOURISM
Major events in Sydney differentiate the city  
from other destinations by providing unique 
experiences and iconic attractions for both 
domestic and international visitors. Destination 
NSW promotes major events through mass 
campaigns	and	also	matches	events	to	specific	
target markets through sector campaigns.

The increasing appeal of Sydney’s events and 
festivals has enabled the city to utilise event-led 
marketing to engage audiences and attract 
increased visitation. Marketing programs 
associated with the events have raised awareness 
about the city, expanded and differentiated its 
tourism product (experience) offering, increased 
its	level	of	appeal	and	given	visitors	a	specific	
timeframe and sense of immediacy in visiting 
Sydney now.

Destination NSW has a fully integrated approach 
to promoting events in its tourism campaigns 
which use all communications channels, including 
print media, digital media and high impact outdoor 
and transit advertising.

The ‘It’s ON!’ Campaign promotes the Sydney  
and NSW Events Calendar, increasing visitor 
awareness of major, community, arts, cultural  
and sport events in Sydney and NSW. Annual 
marketing programs featuring combined travel  
and event packages and special offers are currently 
delivering more than 22.4 million website visits 21 
per cent increase YOY and 5.6 million leads to the 
NSW Tourism Industry 51 per cent increase YOY.

Destination NSW’s event advertising is also 
complemented by extensive promotion across 
digital channels and PR and Communication 
activity	associated	with	specific	events.

Digital channels have proved to be a particularly 
strong medium for promotion of Sydney’s events. 
Destination NSW’s events database carries 
information and links to more than 2,500 events 
in NSW and its consumer websites are ranked  
as the 8th largest destination and accommodation 
websites in Australia. National websites with a 
similar consumer reach in the top 10 include 
Tripadvisor, Hotels.com and Booking.com.

Destination NSW also uses its social media 
channels to promote and grow awareness of 
events. As of end June 2015, current audience 
following includes:

• Facebook (2,053,598)
• Twitter (154,001)
• You Tube (1,572,749)
• Google + (2,318,375)
• Instagram (90,976)

Publicity initiatives include sponsorship of visiting 
media; media outreach via print, broadcast and 
online channels, organisation of media stunts and 
promotional events, event ambassador programs 
and sponsored content initiatives.

Marketing Impact

Since 2011, Destination NSW has secured over 322 
events into NSW which is estimated to deliver over 
$1.8 billion in visitor spend. This value has grown 
17.5 per cent over the previous 6 months and over 
38.7 per cent growth over the previous 12 months

In 2014 alone, events delivered an estimated 
$513.1 million in visitor spend – up 9 per cent  
on 2013.

A demonstration of the ability of an event of  
drive visitation from intrastate, interstate and 

international markets is Vivid Sydney, which  
in 2015 delivered more 36,500 domestic and 
international travel packages, including 11,500  
visitors to Vivid from China.

Over the last year Destination NSW generated 
more than 51,000 media stories across print, 
broadcast and digital channels about events  
on the Sydney and NSW Events Calendar. 

5.C) CONVENTION MARKETING
Business Events Sydney (BESydney) is a  
not-for-profit	organisation	that	works	closely	 
with Destination NSW in promoting Sydney as  
a leading meetings, convention, exhibition and 
incentive	destination.	Over	the	past	five	years	
BESydney has helped Destination NSW to  
secure events that have generated an estimated 
$1 billion in economic impact for NSW. 

The organisation’s marketing strategies are 
directed	chiefly	to	domestic	and	international	
professional conference organisers (PCOs), 
corporate clients, and international associations. 
Its marketing approach is highly targeted and 
includes digital marketing campaigns, media 
familiarisation visits and annual coordination of 
more than 100 state-wide site inspections aimed 
at informing, motivating and engaging this highly 
competitive audience segment.

BESydney also leads NSW industry participation 
in international business event trade shows and 
Australia’s signature biannual Dreamtime incentive 
promotion, organised in conjunction with Business 
Events Australia (a subsidiary of Tourism Australia). 
BESydney also targets Australian industry 
associations and corporations through sales  
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visits, and works with them to develop bids and 
prepare event programs to attract international 
and interstate business events.

Sydney’s annual major events calendar has 
proved	to	be	a	significant	factor	in	securing	
international conferences and incentives and 
enhancing delegate programs. Events such as 
Vivid Sydney; Sculpture by the Sea at Bondi 
Beach; Good Food Month; and Chinese New  
Year – the largest lunar New Year celebration 
outside of Asia– have proved particularly popular, 
allowing delegates to enjoy an immersive 
experience and connect with the creative,  
cultural and intellectual life of the city.

This was evident in 2014 when 20,000 
international visitors for the 105th Rotary 
International Convention, took part in the  
Vivid Sydney festivities; and again in 2015  
when the ICC Cricket World Cup 2015 and  
AFC Asian Football Cup 2015, proved to be 
important drawcards for incentive clients from  
Asia and India.

Sydney’s rich and diverse calendar of major 
events	city	has	also	benefited	the	growth	of	
business events by demonstrating an assurance 
of quality and experience in terms of event 
operations. Major events have also assisted  
in	significantly	enhancing	the	appeal	and	image	 
of	the	city,	reflected	in	a	growing	list	of	world	
rankings and recognition awards which act  
as powerful endorsements and validations in 
international pitches for business events.

Rankings and recognition (Sydney) in 2014/15

•  Voted #1 in Australia, NZ & the South Pacific 
in Travel + Leisure’s 2015 World’s Best Awards

•  Voted World’s Best Festival & Major Event 
City, by the International Festivals and Events 
Association for 2014

•  Ranked as Australia’s number one 
destination for meetings by the International 
Congress and Convention Association (ICCA) 
Country and City Rankings in 2015 

 

• Nominated Leading Australasian Destination 
and Leading Meetings and Conference 
Destination by the 2015 World Travel Awards

•  Ranked #1 city in Australia (Trip Advisor 
Traveller’s Choice Awards 2012, 2013 and 2014)

•  Ranked #1 in the world for Sustainability 
and Demographics & Liveability, and second 
for health, safety and security (PwC Cities of 
Opportunity Report 2014)

•  Number one in the Top Five Fabulous 
Destinations for Celebrating Chinese New 
Year 2014, by Forbes Travel Guide

•  Ranked number 7th in the Asia-Pacific 
region for meetings and 25th in the world for 
international conferences by the ICCA Country 
and City Rankings in 2015

5.D) CORPORATE RECRUITING EFFORTS
Sydney is recognised as Australia’s true global 
city, a ‘creative city’ and the leading knowledge-
based economy in the nation. More than 600 
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multinational companies have chosen Sydney  
as their regional headquarters and more than  
$54 billion is spent annually in private sector 
investment in NSW.

Increasingly, the city is using its diverse calendar 
of major events, festivals and business events to 
project a strong contemporary and multi-faceted 
identity to the rest of the world. The creative, large 
scale high-tech nature of many of Sydney’s events 
not only increases the city’s appeal but sends 
clear messages to prospective companies 
regarding Sydney’s creativity, energy and drive;  
its sophisticated and growing infrastructure; its 
reputation as a global talent hub; the accessibility 
to key markets (particularly those in Asia); its 
innovative and diverse industry base; its nature  
as an opening and welcoming city and desirability 
as a place to live and work.

The NSW Department of Industry is the state’s 
leading driver of economic development across 
multiple industry sectors. It works closely with 
Destination NSW and BESydney in implementing 
business promotions associated with major 
events. These include organising business 

showcases; representation at conferences and 
trade exhibitions; sharing of research and insights; 
customised business matching programs to help 
companies search, identify and meet prospective 
business partners; and the setting up of business 
networking opportunities.

A good example of how major events are being 
leveraged	by	the	government	to	benefit	the	
business recruitment process is Vivid Sydney, 
which is a major focus for attracting business 
migration, business investment and talent 
recruitments for the Sydney-based Creative 
Industries and ICT sectors. 

The festival presents multiple opportunities to 
engage with interstate and international business 
leaders ranging from specialist leadership  
and ideas forums to corporate hospitality and 
networking occasions. It has also given rise  
to new iconic images of Sydney – in which the 
Sydney Opera House and Sydney Harbour 
Bridge, lit by dramatic light projections during  
Vivid Sydney have increasingly become the 
expression of the creative and innovative identity 
that Sydney wishes to project to the world. 

The NSW Department of Industry, Destination 
NSW and BESydney also coordinate an ongoing 
strategy to identify, target and attract international 
business	events	that	will	specifically	facilitate	
corporate connections with the city and major 
business and investment outcomes. In the past 
these have included the Forbes Leadership 
Forum,	APEC	Conference	and	influential	meetings	
and conventions associated with NSW’s key 
export industries of Health, ICT, Mining, 
Professional Services, Finance and Banking.

5.E) RELOCATION PACKETS  
AND INFORMATION
The State Government, through the NSW 
Department of Industry, offers a range of  
services and resources to international  
companies relocating to Sydney, including 
business information, advice on local policies  
and regulations, site location and coordination  
support for ‘cutting through red tape’. Other  
forms	of	financial	and	non-financial	support	 
are also available on a case-by-case basis. 
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5.F) FAMILIARISATION TOURS
Destination NSW and its tourism and events 
industry partners invest heavily in familiarisation 
tours hosting international travel agents and 
wholesalers with a view to developing event-led 
holiday packages as well as hosting international 
meeting planners, professional conference 
organisers and incentive buyers to assist growth  
in the business events sector.

Each year Destination NSW sponsors more than 
1,000 travel trade buyers from retail, wholesale 
and inbound sectors to visit Sydney and NSW to 
obtain the latest knowledge about Sydney and 
increase their support and advocacy for the city  
as a tourism and events destination. As events are 
a core component of Sydney’s visitor experience,  
all visits are hosted in association with major 
events; for example in 2015 more than 121 travel 
buyers were sponsored to Vivid Sydney. 

In addition, Business Events Sydney hosts more 
than 40 visits per year by professional conference 
organisers and incentive buyers. Sydney is also  
a regular host of Tourism Australia’s biannual 
business events travel show Dreamtime which 
connects	qualified	incentive	buyers	from	key	
markets including Great China, Singapore, 
Malaysia, Indonesia, India, New Zealand, the US 
ad	UK.	The	event	includes	a	five-day	formal	trade	
show and forum in the host city, as well three day 
educational visits showcasing outstanding 
incentive experiences.

5.G) OUT-OF-MARKET MEDIA COVERAGE
In 2014-15, more than 83.952 media stories  
about Sydney’s major festivals and events 
appeared in out-of-market print, broadcast and 
digital channels. Event coverage also extended  
to the destination, highlighting the atmosphere, 
attractions and experiences offered by the city.

Destination NSW has a comprehensive media 
management strategy that is deployed to 
maximise positive coverage of Sydney. This  
is achieved through:

•  Extensive media outreach through releases, 
newsletters, conferences;

•  Provision of detailed media kits including  
image and footage resources;

• 	Event-specific	media	visits	(350	media	in	
2013-14);

•  Consumer advocacy campaigns through  
digital channels; and

•  Publicity distribution via digital and social  
media channels.

5.H) ENHANCING EXPOSURE TO THE  
ARTS AND OTHER CAUSES
In its 10-year plan NSW 2021, the NSW 
Government has prioritised community attendance 
and participation in arts and cultural activities, 
setting a goal of increasing participation rates  
by	10	per	cent	by	2016.	This	goal	reflects	both	 
a social and economic agenda and is being 
monitored through attendance at selected cultural 
events and venues. 

The arts and cultural sectors are recognised  
by the NSW Government as important economic 
drivers for the state. This importance is evidenced 
through the government’s investment  
of $311 million in its 2014-15 budget.

The allocated capital budget for this 
investment will be distributed to major 
institutions, including:

•  $171 million in operating grants to cultural 
institutions to help them enhance cultural, 
creative and recreational opportunities and 
develop the cultural heritage of NSW

•  $49 million for infrastructure upgrades to 
cultural institutions, particularly the Sydney 
Opera House, Museum of Applied Arts and 
Science and State Library of New South  
Wales to maintain the State’s cultural assets 
and	benefit	the	community	and	economy

•  $14 million to advance plans for the 
transformation of the Sydney Opera House

•  $11 million to enable the Art Gallery to proceed 
with the next stages of planning for major works 

Total funding for 2014-15 included more than  
$22 million provided through the NSW 
Government’s Arts & Cultural Development 
Program. This Program supports a resilient and 
vibrant arts and cultural sector, and delivers 
quality arts and cultural experiences to diverse 
audiences around NSW.

This funding supported:

•  11 major performing arts companies including 
the Australian Ballet, Sydney Theatre Company 
and Bangarra Dance Theatre; 
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•  Major arts festivals including the Sydney 
Festival, Sydney Writers’ Festival and Biennale 
of Sydney; and 

•  Key cultural infrastructure including the Museum 
of Contemporary Art and Carriageworks, the 
largest	and	most	significant	contemporary	
multi-arts centre of its kind in Australia.

$10 million was also invested to support the 
development production of screen projects in 
NSW and promote NSW as the premier screen 
production destination in Australia. 

Through its calendar of major events and festivals, 
Sydney is able to showcase and nurture new and 
existing local talent as well as attract international 
performers and artists. The establishment of new 
events such as Corroboree, the national annual 
Indigenous festival, increases the number  
of opportunities for cultural participation.

Sydney’s major events and festivals are cherished 
by its residents, invoking a sense of civic pride 
which is particularly evident through their support 
of, and participation in, recurring events such as 
Vivid Sydney, the Biennale of Sydney, Sydney 
Festival, Sydney Film Festival, Sydney Writers’ 
Festival and Parramasala (celebrating South  
East Asian Arts).

Maintaining delivery of free events within  
Sydney’s major festival and event programs  
is a key part of the government’s strategy to 
increasing participation and visitation. 

The NSW Events Calendar features a range  
of world-class performances held in Sydney 
including national and international premiers  
of musical theatre productions, dance, opera, 
music concerts and special gallery exhibitions.

5.I) CREATING HIGHLY VISIBLE PUBLIC 
RELATIONS CAMPAIGNS FOR CITY 
FACILITIES AND SERVICES
In Sydney, the creation of public relations 
campaigns to inform the general public about  
the likely impacts of major festivals and events  
is assisted by the city’s major event coordination 
bodies, the NSW Events Operations Group (EOG) 
and the Event Communications Group (ECG).

These groups are convened by the NSW 
Department of Premier and Cabinet, bringing 
together all Government bodies involved in  
an event to plan and implement coordinated 
operations, including public communications.  
Each Government agency involved in providing 
services and facilities supplies and continuously 
updates relevant information; messages are 
centrally coordinated to ensure consistency and 
maximise distribution.

A good example of how this operates occurs when 
an event limits access to the Sydney Harbour 
Bridge: there is an extensive local campaign to 
advise the public and participants about safety, 
transport,	traffic,	access	and	other	key	messages.

Sydney	has	a	significant	number	of	highly	visible	
communication platforms, which event owners use 
to leverage promotional and marketing support. 
These	include	online	information	pages,	flyers,	
street furniture, banner poles, variable message 
signs on roads, messages on transport services, 
outdoor advertising and major campaigns in 
mainstream broadcast and print media.

An example of how these are utilised occurs 
around Sydney New Year’s Eve, which is 
organised by the City of Sydney with the support 

of numerous NSW Government agencies. A highly 
visible marketing communications campaign for 
the event includes signage on the Sydney Harbour 
Bridge pylons, around the city and on public 
transport. The campaign promotes key event  
and behavioural messages so attendees receive 
information to help them have the best possible 
experience and minimise negative crowd 
behaviour. The City of Sydney is committed to 
environmental sustainability and this also forms 
part of the event and communications strategy.

5.J) ENCOURAGING COMMUNITY BONDING, 
PARTICIPATION AND CELEBRATION
A key criterion for Destination NSW’s support of 
major events and festivals is the event’s capacity 
to create positive engagement with diverse 
sections of the community – and generate 
community pride and cohesiveness. 

This may be achieved by the event through: 
participation by the local community, skill 
development giving residents the opportunity to 
acquire or improve skills, through local business 
involvement and deployment of access and 
inclusion policies and volunteer programs.

These criteria are applied when Destination  
NSW considers funding submissions and  
event organisers are answerable through clear 
identification	of	strategies	and	deliverables.	 
On a more macro level, Destination NSW provides 
careful consideration to the range of events it 
supports	on	the	official	Sydney	Calendar	of	Events	
and often extends assistance for existing events 
on the basis of enhancing community involvement. 
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Some examples:

•  Australia Day is a national day of celebration 
and Destination NSW’s support for this year’s 
Sydney event program has enabled the addition 
of large free, public concerts including one 
specifically	for	children.	In	addition	it	has	assisted	
community bonding on the day by providing 
funding assistance to the Yabun festival the 
largest one-day celebration of Aboriginal and 
Torres Strait Islander culture in the country. 

•  Vivid Sydney is now Australia’s largest festival 
attracting more than 1.7 million people to the 
public Vivid Light program. Over the last few 
years the event had grown so rapidly that 
crowds risked disenfranchising people with 
mobility	and	sensory	difficulties	and	limiting	
their participation. A major review of the event’s 
access and inclusion policies resulted in more 
than 6000 people in wheelchairs attending this 
year’s event. 

•  The Sydney Gay and Lesbian Mardi Gras 
since its inception 37 years ago has created 
public awareness of gay issues and politics  
and led to enormous changes in gay rights  

in Australia, the most recent of which has 
influenced	public	support	of	gay	marriage.	 
The annual festival is one of the city’s Hallmark 
Events – encouraging celebration, bonding and 
participation by all sectors of the community.

5.K) HIGHLIGHTING OR DEVELOPING 
UNDERUSED VENUES OR SECTIONS  
OF THE COMMUNITY
Sydney capitalises on its city assets and diverse 
community, creating unique experiences, which 
add value to the event proposition and provide  
a competitive advantage for Sydney.

•  Carriageworks comprises heritage listed 
railway workshop buildings dating from  
1880. They fell into disuse in 1988 but were 
revived for adaptive reuse in 2007 for the 
development of creative work. Since then  
the complex has become a major performance 
venue and hosts a key component of the  
Vivid Sydney music program.

•  Sydney Olympic Park is one of the largest and 
most successful brown site redevelopments in 
Australia’s history. The park was created for the 

   Sydney 2000 Olympic Games by converting  
an abattoir and several polluted and disused 
industrial sites into a state-of-the art sporting 
and events complex. Since the Games new 
venues have been added including the 
Newington Armory as a venue for music 
festivals as well as recently upgraded stadium 
facilities at the Sydney Showground. 

•  Pier 2/3 in Walsh Bay was formerly a working 
dock. The Walsh Bay wharfs were decommissioned 
some years ago and the various buildings, with 
their glorious harbourside location, have been 
renovated for varying uses. Arts NSW has 
leased Pier 2/3 from NSW Maritime for use  
in cultural and creative purposes such as a 
Biennale of Sydney venue. As part of the 
long-term	redevelopment	planning,	five	other	
event and- event-related organisations – 
Australian Chamber Orchestra, Australian 
Theatre for Young People, Bangarra Dance 
Theatre, Bell Shakespeare and Sydney Writers 
Festival - all base their operations from the pier.

•  Cockatoo Island, which sits in the middle of 
Sydney Harbour not far from the Sydney Opera 
House	and	Harbour	Bridge,	was	first	a	prison	
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  and then a shipyard. It has been successfully 
converted to be a festival and event space  
–	as	a	site	for	the	finale	of	the	Red Bull 
X-Fighters World Tour, Cockatoo Island  
Film Festival, Underbelly Arts Festival and  
the 19th Biennale of Sydney.

•  Barangaroo, an inner-city precinct on the 
shores of Sydney harbour, is currently undergoing 
a $6 billion redevelopment. When completed  
in 2016 it will see the transformation of 22 
hectares of disused container wharves.  
Barangaroo Central will be the heart of the  
site and will act as the home for creativity  
and innovation, and will also be a cultural  
and civic focal point for recreation, events  
and entertainment, including Sydney’s New 
Year’s Eve celebrations.

•  Even Sydney Harbour itself has been 
harnessed for major events, Handa Opera  
on Sydney Harbour annually transforms areas 
of the Botanic Gardens into a grand opera 
venue that has presented productions of  
La Traviata in 2012, Carmen in 2013, and 
Madame Butterfly in 2014 and Aida in 2015

5.L) CREATING LEGACIES & IMAGES  
BEYOND THE EVENT
The legacies of Sydney’s major events and 
festivals include:

•  Enhanced planning and operational 
capabilities of NSW Government agencies 
now allow support for the staging of the world’s 
biggest events in Sydney. The experience and 
skills acquired by event personnel and the staff 
of Government agencies operating complex 
events such as the Sydney Mardi Gras and 
Sydney New Year’s Eve provides a powerful 
legacy. These attributes are passed on, both 
locally and internationally

•  The globally recognisable imagery 
generated through many of Sydney’s events 
provides strong branding messages for Sydney. 
Key examples include Handa Opera on Sydney 
Harbour, Parramasala and Chinese New Year 
the lighting of the Sydney Opera House ‘sails’ 
during Vivid Sydney.

•  Sydney New Year’s Eve and Vivid Sydney 
have generated important social legacies, 
redefining	the	Circular	Quay,	The	Rocks	
districts and Darling Harbour Precincts into  
safe places for families to attend events

•  The development of an entire festival 
designed to celebrate creative industries, 
Vivid Sydney has become a valuable asset to 
Sydney and positions Sydney as the creative 
industries	hub	of	the	Asia-Pacific	region

•  Infrastructure upgrades are an important 
legacy, with many of the city’s central parks and 
venues now equipped with the infrastructure 
necessary to stage major events and festivals.

•  The NSW Visitor Economy is on track to 
achieving its goal of doubling visitor expenditure 
by 2020.
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EXTRA CREDIT
6.A) SKILLS DEVELOPMENT – AVAILABILITY 
OF CERTIFICATE OR DEGREE PROGRAMS IN 
FESTIVAL & EVENT MANAGEMENT THROUGH 
A LOCAL UNIVERSITY OR PRIVATE PROVIDER
Australians are regarded internationally as some 
of the world’s best event organisers, which is 
evident in the number and scale of major festivals 
and events hosted in Sydney.

Many of the individuals involved in the Sydney 
2000 Olympic Games, Rugby World Cup and 
World Youth Day projects are now providing 
consulting advice to bidding and organising 
committees all over the world. The skills and 
integrated operations of event and Government 
agency teams was one	of	the	defining	features	of	
the ‘best ever Olympic Games’ in Sydney in 2000.

The NSW Government, through the Australian 
International Sporting Events Secretariat (AISES), 
actively promotes the combined business 

expertise arising from major events. It supports 
the efforts of companies and individuals in NSW 
seeking to win international event contracts.

Australian event organisers have continued  
to increase their international reputation for 
excellence in a wide variety of event expertise 
areas including event concept and design; 
business event management; entertainment  
and production; security and risk management; 
and crowd management and communications.

Creating partnership and networks with 
educational institutions has become increasingly 
important in developing and supporting Sydney’s 
events industry. A wide range of educational 
opportunities are available to students in Sydney 
–	from	formal	qualifications	in event management 
providing the essential theoretical elements,  
to vital industry experience through structured 
internships and work placement programs.

Educational institutions also help local community 
groups through various volunteer programs, which 
are fundamentally acknowledged within the city.

The Sydney Tourism Employment Plan (Sydney 
TEP) is a Commonwealth initiative in partnership 
with the NSW Government delivered through the 
Tourism 2020 Strategy. It aims to address issues 
related to labour shortages and skills development 
in the tourism and hospitality sectors in Sydney. 
The Sydney TEP will enhance the quality of 
service and help Sydney build on its reputation  
as Australia's international gateway.

The development of the Sydney TEP was 
supported by NSW Trade & Investment and 
Destination NSW, and was guided by an industry-
led Steering Committee. The Plan was developed 
over a 12 month period in collaboration with more 
than 300 tourism and hospitality stakeholders 
across 16 local government areas. 
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6.B) MEMBERS OF YOUR EVENT COMMUNITY 
WHO CURRENTLY HOLD A CERTIFIED 
FESTIVAL & EVENT EXECUTIVE (CFEE) 
DESIGNATION
The event community across Sydney is spread 
across both the private and public sectors with 
individuals	holding	a	range	of	qualifications	from	
certificates	to	diplomas	and	degrees.	(See	Section	
7 for list of courses).

6.C) SECONDARY SCHOOL SYSTEM 
GRADUATION REQUIREMENTS THAT 
ENCOURAGE VOLUNTEERISM AND 
COMMUNITY SERVICE DURING FESTIVALS 
AND EVENTS
As part of the NSW curriculum initiatives, the 
Department of Education and Communities 
Student Volunteering Awards program encourages 
all students in NSW Public Schools to undertake  
a minimum of 20 hours of volunteering during  
the time they are enrolled in Years 9 and 10.

In appreciation of this contribution to the 
community,	students	receive	Premier’s	Certificates	
(Bronze, Silver, Gold and Diamond respectively) 
for completing 20, 40, 60 and 80 hours of 
volunteering.	A	new	certificate	-	Black	Opal	–	
acknowledges students that achieve 150+  
hours of volunteering.

Certificates	are	sent	to	schools	annually	for	
distribution.

6.D) FESTIVAL AND EVENT SHARED 
RESOURCE PROGRAM IN YOUR CITY
The Sydney & NSW Events Calendar includes 
thousands of events which appeal to a broad 
spectrum of audiences and experiences.

The calendar includes thousands of community, 
arts, cultural and sporting events, and can be 
accessed via Destination NSW’s consumer websites  
sydney.com/events and visitnsw.com/events which 
attract more than eight million visits per year.

Listing an event on sydney.com and visitnsw.com 
can be done by registering with Get Connected, 
Destination NSW’s website membership program. 
Get Connected membership is free and is open to all 
tourism and event operators within New South Wales.

With Get Connected, Destination NSW gives 
Event Owners the opportunity to showcase their 
event on Destination NSW consumer websites 
free of charge and tap into over 650,000+  
potential customers a month, both domestic and 
international - that’s 7 million people a year who 
are looking for tourism and event related products.

6.E) EFFORTS TO ACTIVELY RECRUIT NEW 
EVENTS TO YOUR CITY
Destination NSW’s role is to market Sydney and 
NSW as one of the world’s premier tourism and 
major events destinations; to secure major sporting 
and cultural events; to work in partnership with 
Business Events Sydney to win major international 
conventions and incentive travel reward programs; 
to develop and deliver initiatives that will drive 
visitor growth throughout the state; and to achieve 
the NSW Government’s goal of doubling overnight 
visitor expenditure to the State by 2020.

A key role for Destination NSW is the provision  
of	professional	event	expertise	and	financial	
assistance to event partners. The aim is to work  
in partnership with industry to develop the NSW 
Events Calendar that delivers both medium - and 
longterm	benefits	to	Sydney	and	NSW.	See	
Appendices for more event related information.

The Sydney International Convention, Exhibition 
and Entertainment Precinct to be opened in 2016 
will provide Sydney with world-class facilities that 
will put Sydney in the best position to attract the 
cream of international conventions and exhibitions 
and provide for a diverse range of conventions, 
exhibitions and entertainment events.

Examples of events actively recruited, procured, 
won or created by Sydney include:

New for 2013/14

•  Australian Boardriders Battle
•  Australian Garden Show Sydney
• 	Australian	Open	of	Surfing
•  Australian Sports Personality Awards
•  Blackmores Sydney Running Festival
•  Blue Man Group
•  Bowl-A-Rama Bondi
•  Corroboree Sydney (Aboriginal Festival)
•  Electronic Music Conference
•  Ferrari Racing Days
•  Just For Laughs
•  Major League Baseball Opening Series
•  Manchester United v A League All-Stars
•  Margaret Olley: Home (famous Sydney Artist)
•  Monster Jam
•  Rob Guest Endowment Concert
•  Royal Australian Navy International Fleet 

Review
•  Semi Permanent
• 	Special	Olympics	2013	Asia	Pacific	Games
•  Strictly Ballroom the Musical (World Premiere)
•  Sydney International Art Series:  

America Painting a Nation
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•  Sydney International Art Series:  
Yoko Ono War is Over! (If you want it)

•  Sydney Moderns (Art Exhibition)
•  The Lion King (Australian premiere for repeat tour)
•  Top Gear Festival
•  Tyrannosaurs Meet the Family  

(Museum Exhibition)

New for 2014/15 and beyond

•  AFC Asian Cup
•  Australian University Games
•  Bingham Cup
•  Communicating the Museum Conference
•  Ironman 70.3 Western Sydney
•  Juventus v A League All Stars
•  Netball World Cup 2015
•  Sydney International Art Series: Chuck Close 

Prints- Process and Collaboration
•  Sydney International Art Series: Pop to Popism
•  V8 Supercars Sydney 500
•  V8 Sydney Motorsport Park Supercar  

Race Weekend

6.F) OTHER CREATIVE ENDEAVOURS
‘Section 7: Supporting Material and Appendices’ 
provides information on other ways we support 
major events and festivals in Sydney.

Chief Funster

The Best Job in the World was a global 
competition led by Tourism Australia and involved 
six of Australia’s State and Territory Tourism 
Organisations (STOs). Each State and Territory 
offered their own unique ‘best job’ as a prize. 

After six weeks, 620,000 applications by 330,000 
individuals from 196 countries, 46,000 video 
entries and thousands of supporting references 
from some of the most famous celebrities in the 
world,	the	finalists	were	selected.	

For the NSW job, Destination NSW created  
a role that will showcased Sydney and NSW, 
Australia’s events capital, with amazing attractions 
and breathtaking scenery.  The NSW job title  
was ‘Chief Funster’ and played a major role in 
increasing the social media coverage of NSW 
events, attractions and experiences with the aim 
to increasing youth visitors and working holiday 

makers to NSW. The role took place for six months 
from December 2013 through to June 2014.

The NSW Chief Funster journeyed around the 
State, and discovered why it is the most fun  
place on earth, and documented and shared  
his experiences with the world via social media. 

More than 12 million impressions were generated 
across digital and social media during the Chief 
Funster’s six-month tenure, with more than 97,000 
visits to the campaign website, www.sydney.com/
workstudyplay.

Key to the Chief Funster campaign was The 
Funster Experiment – a challenge to uncover 
802,000 moments of fun, one for each square 
kilometre of the State, with a real-time tally 
tracking his progress: http://www.sydney.com/
workstudyplay/guide/moments-of-fun

Fun moments adding to the tally included: 2,105 
steps taken while climbing the Sydney Harbour 
Bridge; 1,500 stomped grapes in the Hunter 
Valley; two hot laps with The Stig at Top Gear 
Festival Sydney; 60 seconds of freefall skydiving 
in Wollongong; and 18,000 Elvis impersonators  
at Parkes Elvis Festival.
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VENUE INDOOR/OUTDOOR ESTIMATED 
CAPACITY EXAMPLE OF EVENT/FESTIVAL

Allianz Stadium (Sydney Football Stadium) Indoor/Outdoor 45,500 Rugby Union, National Rugby League, A-League Football, ANZAC Test Match

Allphones Arena Indoor/Outdoor 21,000 Madonna, 2015 AUS X Open, Robbie Williams, KISS, Fleetwood Mac,  
Netball World Cup 2015

ANZ Stadium Indoor/Outdoor 84,000 Bledisloe Cup, NRL State of Origin, NRL Grand Final, Twenty20 International,  
Monster Jam, AC/DC, Taylor Swift

Art Gallery of NSW Indoor 2,000 SIAS: The Great, The Archibald Prize Exhibition

Australian Museum Indoor 1,240 Tyrannosaurs, Wildlife Photographer of the Year

Australian Technology Park,  
Conference & Exhibition Centre Indoor 5,000  

(exhibition hall) Various conference, exhibition and gala dinner

Barangaroo Indoor/Outdoor n/a Under construction

Belmore Sportsground Indoor/Outdoor 25,000 National Rugby League

Blacktown Olympic Park – AFL/Cricket Indoor/Outdoor 10,000 Australian Football League, Australian baseball League 

Bondi Beach Outdoor n/a Sculpture by the Sea, Bowl-A-Rama Bondi

Brookvale Oval Indoor/Outdoor 23,000 National Rugby League

Campbelltown Sports Stadium Indoor/Outdoor 21,000 National Rugby League

Canterbury Racecourse Indoor/Outdoor 20,000 Horse Racing

Capitol Theatre Indoor 2,000 Helpmann Awards, Les Misérables

Carriageworks Indoor 5,000 Mercedes Benz Fashion Week Australia, Semi-Permanent Sydney, Modulations

Centennial Parklands Outdoor 38,000 Tropfest, The Color Run, Sydney Running Festival, Polo in the City

Chinatown Outdoor n/a Chinese New Year Festival, Chinatown Night Market

City of Sydney CDB (various outdoor spaces) Outdoor n/a Sydney Festival, Australia Day, Sydney Mardi Gras

Cockatoo Island Indoor/Outdoor 11,000 Sydney New Year's Eve, Underbelly Arts Festival

Customs House Indoor/Outdoor 1,200 Vivid Sydney, Bleu Blanc Rouge French Festival, photography exhibition

SUPPORTING MATERIAL 1 - PRIMARY INDOOR AND OUTDOOR VENUES IN SYDNEY
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Darling Harbour Outdoor 120,000 Vivid Sydney, Good Design Festival, Sydney International Boat Show,  
Bledisloe Cup Festival, New Years Eve

Entertainment Quarter including Hordern 
Pavilion and Hall of Industries Indoor/Outdoor 1,800  

(Forum Hall) Sydney Family Show (Easter), Cirque du Soleil, Cat Empire

Hockey Stadium Indoor 4,000 2015 Hockeyroos International Test Match Series

Hyde Park Outdoor n/a Night Noodle Market, Art and About, Christmas concert

International Convention Centre (ICC) Sydney Indoor/Outdoor 35,000 Under construction

Leichhardt Oval Indoor/Outdoor 20,000 National Rugby League

Manly Beach Outdoor n/a Australian	Open	of	Surfing,	Surfing	Awards

Museum of Contemporary Art Indoor 1,400 SIAS: Grayson Perry, Vivid Ideas Exchange

Newmarket Complex Indoor/Outdoor n/a Sydney Carnival (Inglis Australian Easter Yearling Sale) 

North Sydney Oval Indoor/Outdoor 20,000 Kirribilli Markets, Rugby Union

Overseas Passenger Terminal Indoor 1,550 (Customs Hall); 
400 Cargo Hall Vivid Sydney

Parramatta Park Outdoor 80,000 Sydney Duathlon, Triathlon Pink, Sydney Festival

Pepper Stadium Indoor/Outdoor 22,000 National Rugby League

Pirtek Stadium Indoor/Outdoor 21,487 National Rugby League

Qantas Credit Union Arena Indoor 12,500 Fast4 Tennis - Federer & Hewitt, Concerts, live performances and exhibitions

Remondis Stadium Indoor/Outdoor 22,000 National Rugby League, Youth Trans-Tasman Touch Football

Rosehill Garden Racecourse Indoor/Outdoor 35,000 Golden Slipper, Australian Camping & Caravan Show

Royal Botanical Gardens Outdoor 64,000 Handa Opera on Sydney Harbour

Royal Randwick Racecourse Indoor/Outdoor 60,500 Sydney Cup Day, functions and conferences

Sports Centre Indoor 5,000 Volleyball World Series, Australia Open of Badminton

State Theatre Indoor 2,000 Sydney Film Festival, Palace of Dreams

Sydney Cricket Ground Indoor/Outdoor 46,000 Cricket World Cup 2015, Major League Baseball, Australian Football League

IFEA World Festival & Event City Award / Sydney 2015
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SUPPORTING MATERIAL 1 - PRIMARY INDOOR AND OUTDOOR VENUES IN SYDNEY continued

Sydney Exhibition Centre @ Glebe Island Indoor 30,000 Sparc International Lighting Event

Sydney Harbour Outdoor n/a Vivid Sydney, Sydney Hobart Yacht Race, Great Sydney Swim, International Fleet Review

Sydney Harbour Bridge Outdoor 6,000 (seated) Sydney New Year’s Eve, Sydney Marathon

Sydney Harbour Foreshore Authority – The 
Rocks Precinct Outdoor 10,000 Vivid Sydney, Aroma Festival, Weekend Market

Sydney International Equestrian Centre Indoor Arena/Outdoor 7,150 Sydney Olympic Games

Sydney International Regatta Centre Indoor/Outdoor 30,000 (outdoor), 
1,000 (pavillion) Sydney International Rowing Regatta, Australian University Rowing Championships

Sydney Motorsport Park Indoor/Outdoor 200,000+ Ferrari Racing Days, Sydney Motorsport Park V8 Supercar Race Weekend 

Sydney Olympic Park Aquatic Centre Indoor 10,000 Sydney Olympic Games, 2015 Australian Elite Junior Diving Championships, Swimming 
NSW State Age Championships. 

Sydney Olympic Park Archery Centre Indoor/Outdoor 1,000 Sydney Olympic Games

Sydney Olympic Park Tennis Centre Indoor/Outdoor 15,500  
(Centre Court) APIA International Tennis

Sydney Opera House Indoor 12,000 Vivid Live, Australia Day and New Years Eve concert

Sydney Showground Indoor/Outdoor 900,000+ Sydney Royal Easter Show

Sydney Town Hall Indoor 2,700 Mercedes-Benz Fashion Week, Sydney Film Festival, Remix

Tabcorp Park Menagle Indoor/Outdoor 15,000 Miracle Mile, Inter Dominion, Chariots of Fire, Country Series

The Big Top Theatre Indoor/Outdoor 2,950 Annual festivals, exhibitions and conferences

The Domain (Parkland) Outdoor 90,000 Woolworths Carols in the Domain, Opera in the Domain, Sydney Festival

The Event Centre - The Star Sydney Indoor/Outdoor 12,000 AACTA Awards, ARIA Awards, ASTRA Awards, Vivid Sydney, Chinese New Year Festival

The Star - Sydney Lyric Theatre Indoor 2,000 Matilda, Dreamlover

Theatre Royal Indoor 1,183 Octonauts Live!, musical theatre

Wharf Theatre Indoor 330 Sydney Theatre Company
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INSTITUTIONS THAT PROVIDE EVENT-RELATED COURSES

INSTITUTION COURSE

TAFE NSW 
www.tafensw.edu.au

Event Management

Certificate	III	in	Events

Events – Diploma

Events – Advanced Diploma 

International College of Management Sydney 
www.icms.edu.au

Bachelor of Business Administration specialising in Event Management

Bachelor of Business Management specialising in Event Management

Bachelor of Event management

Associate Degree in Business specialising in Event Management

Diploma in Event Management

University of Technology Sydney 
www.uts.edu.au

Bachelor of Management in Events and Leisure

Graduate Diploma in Event Management

Graduate	Certificate	in	Event	Management

Master of Management

University of Western Sydney 
www.uws.edu.au Bachelor of Tourism Management - Event Management

AMP College of Business and Communication 
www.apm.edu.au

Bachelor of Business (Event Management)

Advanced Diploma of Business (Event Management)

Charles Sturt University 
www.macleay.edu.au Advanced Diploma of Business (Marketing)

Sydney College of Event Management 
www.collegeofeventmanagement.com.au Diploma in Event Management

Open Colleges 
www.opencolleges.edu.au

Certificate	in	Public	Relation	and	Event	Management 
Diploma of Events 
Diploma of Hospitality

Ivy College of Events 
www.ivy.edu.au

Diploma of Events 
Double Diploma (Events & Marketing)
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MEDIA CONTACTS – TRADE
OUTLET FIRST NAME LAST NAME JOB TITLE STATE POSTCODE

Business Travel Monthly Allan Leibowitz Editor QLD 4216

Convention and Incentive Marketing (CIM) Magazine Ylla Watkins Editor NSW 2065

E-Travel Business News Lana Bogunovich Managing Editor NSW 2000

Travel Australia Shamoli Dutt Editor NSW 2067

Travel Daily Guy Dundas Editor NSW 1685

Travel Daily Bruce Piper Managing Editor NSW 1685

Travel Today Hannah Edensor Digital Reporter NSW 2010

Travel Today / The Nibbler Daisy Melwani Digital Editor NSW 2010

Travel Weekly Richie Kenzie Editor NSW 2010

Travel Weekly Tara Harrison Features Editor NSW 2010

Travel Weekly Anne Majumdar Online Editor NSW 2067

Travel Weekly Daniel Uglow Managing Editor NSW 2067

TravelBulletin Ian McMahon Editor VIC 3163

TravelConsumerDaily.com Clive Dorman Publisher/Editor/Travel & Aviation Writer VIC 3225

TravelMole Ian Jarrett Editor WA 6160

Traveloscopy Roderick Eime Editor NSW 2210

Traveltalk Debbie Sproule Managing Editor WA 6025

Traveltalk Jess Zoiti Deputy Editor WA 6025

Y Hotel Joanne MacDonald Blogger 
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MEDIA CONTACTS – NEWS DESKS
NEWSPAPERS

APN Australian Regional Media 02 6273 6996 newsdesk@apn.com.au http://apnarm.com.au/

Australian Financial Review 02 9282 2512 afrnewsdesk@fairfaxmedia.com.au http://www.afr.com/

Canberra Times 02 6280 2122 media.release@canberratimes.com.au http://www.canberratimes.com.au/

Courier-Mail 07 3666 6517 cos@thecouriermail.com.au http://www.thecouriermail.news.com.au

Daily Telegraph 02 9288 3413 news@dailytelegraph.com.au http://www.dailytelegraph.com.au/

Fairfax Media Limited 02 9282 2020 newsdesk@smh.com.au http://fairfaxmedia.com.au/

Herald Sun 03 9292 1226 news@heraldsun.com.au http://www.heraldsun.com.au

Hobart Mercury 03 6230 0732 mercury.news@themercury.com.au http://www.themercury.com.au/

Northern Territory News 08 8944 9724 ntnmail@ntnews.com.au http://www.ntnews.com.au/

Sun Herald 02 9282 1679 shdmedia@fairfaxmedia.com.au http://www.smh.com.au

Sunday Age 03 8667 2250 sunday@theage.com.au http://www.theage.com.au/

Sunday Herald Sun 03 9292 2963 news@heraldsun.com.au http://www.heraldsun.com.au/

Sunday Mail 08 8206 2772 mailedit@sundaymail.com.au http://www.adelaidenow.com.au/

Sunday Mail 07 3666 6559 editorial@thesundaymail.com.au http://www.couriermail.com.au/news/sunday-mail

Sunday Tasmanian 03 6230 0740 suntas.news@news.com.au http://www.themercury.news.com.au

Sunday Telegraph 02 9288 3305 news@sundaytelegraph.com.au http://www.dailytelegraph.com.au/

Sunday Territorian 08 8944 9722 ntnmail@ntnews.com.au http://www.ntnews.com.au/

Sunday Times 08 9326 9000 anthony.deceglie@news.com.au http://www.perthnow.com.au/

Sydney Morning Herald 02 9282 2018 newsdesk@smh.com.au http://www.smh.com.au/

The Advertiser 08 8206 2312 tiser@adv.newsltd.com.au http://www.theadvertiser.com.au

The Age 03 8667 2250 newsdesk@theage.com.au http://www.theage.com.au

The Australian 02 9288 2317 nsw@theaustralian.com.au http://www.theaustralian.com.au/

The Australian 08 8206 2686 SA@theaustralian.com.au http://www.theaustralian.com.au

The Australian 07 3666 7465 queensland@theaustralian.com.au http://www.theaustralian.com.au

The Australian 03 9292 2800 victoria@theaustralian.com.au http://www.theaustralian.com.au

The Australian 02 9288 2317 nsw@theaustralian.com.au http://www.theaustralian.com.au/

Weekend Australian 02 9288 2317 nsw@theaustralian.com.au http://www.theaustralian.com.au

West Australian 08 9482 3124 cos@wanews.com.au http://www.thewest.com.au
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ONLINE

news.com.au 02 9288 3000 news@news.com.au http://www.news.com.au

NineMSN 9383 6000 wade.oleary@ninemsn.com.au

Yahoo7 8777 7842 y7newsroom@yahoo-inc.com

Bloomberg News 02 9777 8601 sydnews@bloomberg.net

PICTURE DESKS

AAP (Photos) 9322 8705 piceditors@aap.com.au

Australian Financial Review 02 9282 2822 afrphoto@mail.fairfax.com.au http://www.afr.com/

Daily Telegraph 02 9288 3000 photo@dailytelegraph.com.au http://www.dailytelegraph.com.au/

Sunday Telegraph 02 9288 3000 photo@sundaytelegraph.com.au http://www.dailytelegraph.com.au/

Sydney Morning Herald 02 9282 2024 photos@smh.com.au http://www.smh.com.au/

The Australian 03 9292 2888 photo@theaustralian.com.au http://www.theaustralian.com.au

Corbis/Splash +61 447 687 417 ghodgson@splashnews.com http://www.splashnews.com

Getty Images 02 9004 2267 cassie.trotter@gettyimages.com

WIRE

Reuters Australia 02 9373 1800 sydney.newsroom@allreleases.net http://www.reuters.com/places/australia

AAP 02 9322 8271 news.travel@aap.com.au

AAP 02 9322 8000 news.sydney@aap.com.au

MEDIA CONTACTS – NEWS DESKS continued
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TV

ABC TV 8333 4771 tvnews@news.abc.net.au

Channel 10 9650 1010 news@networkten.com.au

Channel 7 8777 7806 news@seven.com.au

Channel 9 02 9965 2170 tcnnewsroom@nine.com.au http://www.ninemsn.com.au

SBS TV (One and Two) 02 9430 3715 cos@sbs.com.au http://www.sbs.com.au/television

SKY News 9886 8000 producers@skynews.com.au

RADIO

2CH 02 8570 0333 newsroom@2gb.com http://www.2ch.com.au

2DAY FM 02 9262 9716 syd.news@austereo.com.au http://www.2dayfm.com.au

2GB 02 8570 0333 newsroom@2gb.com http://www.2gb.com/

2SM 9552 2454 news@2sm.com.au

2UE 02 9930 9954 news@2ue.com.au http://www.2ue.com.au/

ABC 702 8333 2138 radio.news@abc.net.au

Classic Rock 8569 7953 mdews@dmgradio.com.au

KIIS 1065 FM 02 8899 9615 sydnews@arn.com.au http://www.kiis1065.com.au/

MIX106.5 8899 9555 sydnews@arn.com.au

Nova 96.9 FM 02 9564 9800 news@nova969.com.au http://www.novafm.com.au

SBS Radio Sydney 02 9430 2858 radio.news@sbs.com.au http://www.sbs.com.au/radio/

smoothfm 95.3 02 9564 9800 news@nova969.com.au http://www.smoothfm.com.au

Triple J 02 8333 2912 jjj.news@abc.net.au http://www.triplej.abc.net.au/

Triple M Sydney 02 9262 9716 syd.news@sca.com.au http://www.triplem.com.au/sydney

WSFM 8899 9615 news@wsfm.com.au

MEDIA CONTACTS – NEWS DESKS continued
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MEDIA CONTACTS – TRAVEL & LIFESTYLE MEDIA

OUTLET PUBLISHER NAME TITLE COMMENTS

Australian Financial Review Fairfax Katarina Kroslakova Life & Leisure Editor Life & Leisure and Luxury Magazine

Australian Financial Review Fairfax Fiona Carruthers Senior Writer Sophisticated Traveller Magazine

Weekend Australian Review News Ltd Tim Douglas Editor

The Australian - Wish News Ltd David Meagher Editor

Daily Telegraph - Best Weekend News Ltd David Fitzsimons Editor

Herald Sun - Escape News Ltd Jane Frawley Travel Editor National Travel editor 

Leader Community Newspapers News Ltd Harrison Tippet Journalist Regional newspapers

CANVAS - The Courier Mail News Ltd Gillian Cumming Liftout editor and deputy head lifestyle 
and entertainment editor 

Courier Mail - Q Weekend News Ltd Kylie Lang Editor 

Sun Herald Fairfax Jane Reddy National Deputy Editor - Travel 

Sun Herald - Sunday Life Fairfax Danielle Teutsch Editor

SMH - Traveller Fairfax Anthony Dennis Editor Travel

Sunday Telegraph - Sunday Style News Ltd Mel Evans Senior Features Writer

Sunday Telegraph - Sunday Style News Ltd Sarah Grant Deputy Editor

Sydney Morning Herald Fairfax Louise Schwartzkoff Spectrum Editor Spectrum liftout published Saturday

The Australian News Ltd Susan Kurosawa Travel Editor Edits Travel & Indulgence published 
in Saturday edition

The Weekend Australian Magazine News Ltd Christine Middap Editor

The Guardian Nancy Groves Culture Editor 

Australian Traveller Steve Madgwick Digital Editor 

Australian Traveller Quentin Long Managing Director

Time Out Sydney Print & Digital Publishing Nicholas Fonseca Editor

Voyeur Magazine Text	Pacific Kirsten Rowlingson Editor

Qantas - The Australian Way ACP Susan Skelly Editor

AAP AAP Judy Skatssoon News Editor

news.com.au Kate Schneider Travel Editor
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Yahoo!7 Travel Melinda Cornford Head of Yahoo7 Lifestyle/Ent/Travel

Getaway Nine Network John Walsh Executive Producer

Sunrise Seven Network Caroline Pride Producer  

Sunrise / Weekend Sunrise Seven Network Michael Pell Executive Producer

Sydney Weekender Seven Network Jenny Forsyth Supervising Producer

The Morning Show Seven Network Bree Hanson Producer

Reporter/Producer - Weekend Today 
Show Nine Network Jessica Tancred Producer/Reporter

Today Tonight Seven Network Katherine Field Producer

OUTLET PUBLISHER NAME TITLE COMMENTS
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Yuske Aso ABC 702

Barry Parker AFP (Agence France 
Press)

Nonoy Perdon Bayanihan News 

Jon Donnison 
BBC Australia 
Correspondent

Nick Bryant 
BBC UK - Sydney 
correspondent 

Karl Wilson China	Daily	Asia	Pacific

Cassandra China News Channel/
Global Visitor

Manuel Ribeiro Deutsche Welle - 
Portuguese

Dieter Herrmann Deutsche Welle TV

Olaf Krueger Die Woche in Australia

Lyndal Mcfarland Dow Jones

Kristine Madden Eco Media Group

Michael Osborne Editor, Australian 
Associated Press

Markus Weber Emu Productions

Liz Lacerda

Foreign Correspondent - 
Australia/ Executive Board 
Member of the Foreign 
Correspondents 
Association - Australia & 
South	Pacific.	Terra	
Networks (Brazil)

Gerard Newcombe Freelance

April Pressler Freelance

Geoff Hiscock Freelance

Sandip Hor
Freelance art, 
entertainment  
& travel writer

David McGonigal Freelance travel writer

Maggy Oehlbeck Freelance writer

Mark Dapin Freelance writer

David Whitley Freelance writer

Angela Saurine Freelance writer

Ben Stubbs Freelance writer

Brian Johnston Freelance writer

Bronwyn White Freelance writer

Carol West Freelance writer

Cathy Finch Freelance writer

Christina Pfeiffer Freelance writer

Christine Retschlag Freelance writer

Craig Tansley Freelance writer

Diana Plater Freelance writer

Don Fuchs Freelance writer

Ewen Bell Freelance writer

Guy Wilkinson Freelance writer

Jamee Doherty Freelance writer

John Rozentals Freelance writer

Julietta Jameson Freelance writer

Kate Webster Freelance writer

Kay O'Sullivan Freelance writer

Kerry Van Der Jagt Freelance writer

Kris Madden Freelance writer

Kristie Kellehan Freelance writer

Lance Richardson Freelance writer

Lee Mylne Freelance writer

Louise Gold Freelance writer

Louise Southerden Freelance writer

Marc Llewellyn Freelance writer

Marguerite Winter Freelance writer

Mark	Chipperfield Freelance writer

Matt Preston Freelance writer

Michelle Potts Freelance writer

Nikki Wallman Freelance writer

Penny Watson Freelance writer

Peter Needham Freelance writer

Rachel Hayes Freelance writer

Rachel Smith Freelance writer

Rob Ingram Freelance writer

Rob Woodburn Freelance writer

Roberta Muir Freelance writer

Sarah Nicholson Freelance writer

Shaney Hudson Freelance writer

Sheridan Rogers Freelance writer

Shonagh Walker Freelance writer

Sue Williams Freelance writer

Tim The Yowie Man Freelance writer

Tracey Spicer Freelance writer

Winsor Dobbin Freelance writer

Gordon Hammond Freelance writer

Alison Plummer Freelance writer

Ben Groundwater Freelance writer

Bruce Elder Freelance writer

Caroline Gladstone Freelance writer

Felicity (Flip) Byrne Freelance writer

Jane E. Fraser Freelance writer

Rachael Oakes-Ash Freelance writer

Renae Leith-Manos Freelance writer

Kendall Hill Freelance writer

Keith Austin Freelance writer

Glenn A Baker Freelance writer

John Borthwick Freelance writer

Lollie Barr Freelance writer

Ute Junker Freelance writer

Briar Jensen Freelance writer

Roger Allnutt Freelance writer

MEDIA CONTACTS – FOREIGN CORRESPONDENCE MEDIA AND FREELANCERS
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Rob McFarland Freelance writer

Dan Scott Freelance writer

Sally Feldman Freelance writer

Lee Atkinson Freelance writer

Louise Goldsbury Freelance writer

Andrew Bain Freelance writer

Adam Lane Freelance writer

Aleney de Winter Freelance writer

Amanda Woods Freelance writer

Ann Rickard Freelance writer

Annabel Candy Freelance writer

Anthony Gallagher Freelance writer

Belinda Jackson Freelance writer

Beverley Malzard Freelance writer

Brad Crouch Freelance writer

Brenda Christian Freelance writer

Brian Thacker Freelance writer

Bruce Holmes Freelance writer

Cameron Cope Freelance writer

Carla Grossetti Freelance writer

Carmen Jenner Freelance writer

Carrie Kablean Freelance writer

Catherine Marshall Freelance writer

Cathy Wagstaff Freelance writer

Chris Ashton Freelance writer

Christine Salins Freelance writer

Craig Platt Freelance writer

Daniel Resnik Freelance writer

Danielle Lancaster Freelance writer

Danny Gocs Freelance writer

David Naylor Freelance writer

David Potts Freelance writer

Debbie Neilson-Hunter Freelance writer

Deborah Dickson Smith Freelance writer

Diane Armstrong Freelance writer

Emma Ventura Freelance writer

Frank Gallego Freelance writer

Gina Reynolds Freelance writer

Hannah Delaney Freelance writer

Helen Batt-Rawden Freelance writer

Helen Flanagan Freelance writer

Helen Hayes Freelance writer

Huw Kingston Freelance writer

Jane Hodges Freelance writer

Janet McGarry Freelance writer

Jayne D'Arcy Freelance writer

Jenny Burns Freelance writer

Jeremy Bourke Freelance writer

Jill Varley Freelance writer

Jocelyn Pride Freelance writer

John Kerr Freelance writer

John Maddocks Freelance writer

John Pond Freelance writer

Judith Elen Freelance writer

Julie Ihle Freelance writer

Julie Miller Freelance writer

Kara Murphy Freelance writer

Karen Halabi Freelance writer

Kate Armstrong Freelance writer

Katia Iervasi Freelance writer

Katrina Lobley Freelance writer

Kaye Fallick Freelance writer

Keren Lavelle Freelance writer

Kerry Heaney Freelance writer

Kerry Kenihan Freelance writer

Leah McLennan Freelance writer

Lee Mylne Freelance writer

Len Rutledge Freelance writer

Liani Solari Freelance writer

Linda McCormick Freelance writer

Lisa Allen Freelance writer

Lisa Perkovic Freelance writer

Lorraine Ironside Freelance writer

Lucie. Morris-Marr Freelance writer

Maree Azzopardi Freelance writer

Margaret Turton Freelance writer

Marian McGuinness Freelance writer

Marie Barbieri Freelance writer

Marjorie Crowley Freelance writer

Mark Daffey Freelance writer

Mary O'Brien Freelance writer

Melanie Ball Freelance writer

Melanie Grevis-James Freelance writer

Michael Dolan Freelance writer

Michael Woolley Freelance writer

Michelle Hespe Freelance writer

Michelle Matthews Freelance writer

Mike Barrow Freelance writer

Mike Bingham Freelance writer

Mike O'Connor Freelance writer

Natasha Phillimore Freelance writer

Nina Karnikowski Freelance writer

Patrick Horton Freelance writer

Paul Edwards Freelance writer

Philip Game Freelance writer

Quentin Long Freelance writer

NAME OUTLET NAME OUTLET NAME OUTLET
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Rama Gaind Freelance writer

Rebecca Whish Freelance writer

Reg Steel Freelance writer

Rhonda Bannister Freelance writer

Rob Dunlop Freelance writer

Rob Grant Freelance writer

Robert Upe Freelance writer

Roderick Eime Freelance writer

Roderick Eime Freelance writer

Rosie McKay Freelance writer

Sally Hammond Freelance writer

Sally Macmillan Freelance writer

Sandip Hor Freelance writer

Sandy Guy Freelance writer

Scott Goodkin Freelance writer

Seana Smith Freelance writer

Shane Conroy Freelance writer

Shirley Sinclair Freelance writer

Stephanie Williams Freelance writer

Stuart Innes Freelance writer

Sue Preston Freelance writer

Sue Wallace Freelance writer

Susan Gough Henly Freelance writer

Tatyana Leonov Freelance writer

Thomas Perry Freelance writer

Tiana Templeman Freelance writer

Tim Richards Freelance writer

Tracey Croke Freelance writer

Tricia Welsh Freelance writer

Ulrike Lemmin-Woolfrey Freelance writer

Vanessa Walker Freelance writer

Vincent Ross Freelance writer

Sue White
Freelance writer (CNN 
Traveller, SMH, Sun 
Herald)

Roger Maynard
Freelance, Freelance, 
Express, The Independent, 
AIMS

Beverley Hadgraft Freelancer

Pamela Wright Freelancer

Bailey Elise McBride Freelancer

Ian Neubauer Freelancer

Leeta Keens Freelancer 

Angie Kelly Freelancer 

Sonja Goernitz Freelancer - Germany 

Elisa Elwin
Freelancer - Out and About 
with Kids 

Esther Blank German Radio & TV

John Tulloh International Television 
News

Henry Benjamin Jerusalem Post, Scottish 
Herald, J-Wire - US, UK, 
Australia, NZ

Matsumoto, Naoki Kyodo

Suzannah Hills Mail Online

Wolfgang Mueller Media Advantage, sbs 
German

Colin Fraser Movie Review/ Freelancer 

Emily St John MTV - Travel Writer

Leni Andronicos 
MTV.com.au Editor at MTV 
Australia

Janina Sugano NHK TV Producer, c/-SBS

Motoko Setogawa
Nichigo Press / J Style 
website

Yoshinori Kosaka NNA Australia Pty Ltd

Robert Portier

NOS - Foreign 
correspondent Australia, 
New	Zealand	and	Pacific	
President Foreign 
Correspondents' 
Association

Raj Natarajan OzIndian

Jie, Bao, and  
Jingwei, Li PEOPLE’S DAILY (CHINA)

Jade Cadelina

Phil Times.com.au 
(Australia's Filipino 
newspaper)

Kabir Dhanji 
Photojournalist for Kenya 
and Australia

Jonnie Morris
Television producer/Editor, 
Goodmorningbeautiful 
films

Ashok Kumar
The Indian - Sub-continent 
Times

Nandini Chhatre The Indian Sun

Sandra Tiltman 
The Spectator - Travel and 
Lifestyle 

John Pond 
The Spectator - Travel and 
Lifestyle 

Jonathan Pearlman
The Straits Times - 
Australian correspondent

Ian MacTavish 
This	Magnificent	Life	-	blog	
- International editor

Matt Siegel

Thomson Reuters - News 
Correspondent based in 
Sydney 

Thorsten Joses Thor Productions

Hiroki Iijima Tokyo Broadcasting Inc

Susie Boswell Travel editor - Focus 
Magazine /Fairfax Media 

Michelle Karaman-
Jones 

Travel Writer & Executive 
Managing Editor 

MEDIA CONTACTS – FOREIGN CORRESPONDENCE MEDIA AND FREELANCERS continued
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Ruth Wynn Williams

TV NZ Sydney 
correspondent (replaced 
Steve Marshall - also 
previously invited Ateve)

Tom McRae TV3 (NZ) Australian based 
correspondent 

Claudio Paroli TVI Productions

Trinh Quang Minh Vietnam News Agency

Do Thi Hong Van (Van) Vietnam News Agency 
- Sydney Bureau Chief

Ross Kelly Wall Street Journal

Rob Taylor (can't 
come)/Rachel Pannett

Wall Street Journal - 
Deputy Bureau Chief, 
Australia & NZ at The Wall 
Street Journal 

Mike Smith
World Trade Travel/ 
Freelancer

Marcus Casey Xianhua News Agency

Haijing, Xu XINHAU

Samuel Pan Xinhua News Agency 
Canberra

Allison Wallace Yahoo 7 - Sydney and NZ

NAME OUTLET
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APPENDIX 1: EVENT BROCHURE (SYDNEY & NSW IN WINTER)
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APPENDIX 2: EVENT BROCHURE (VIVID SYDNEY)
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APPENDIX 3: IT’S ON EVENT ADVERTISEMENTS

If it’s on in Sydney, it’s on sydney.com

Please note that events are subject to change or cancellation (check relevant website for further details prior to the event). Destination NSW acknowledges and appreciates all photographic images supplied by each event 
owner for use in this advertisement.

Strictly Ballroom The Musical
Now Showing
The film that inspired the world to dance 
has now come to life on stage. 
Sydney Lyric Theatre, The Star 

V8 Supercars Sydney 500 
5 – 7 December, 2014
Grand final showdown for the V8 
Supercars Championship. 
Sydney Olympic Park 

Netball World Cup 2015 Sydney
7-16 August, 2015
Netball’s pinnacle event is coming  
to Sydney!  
Allphones Arena and Netball Central, 
Sydney Olympic Park 

Sydney Festival
8 – 26 January, 2015
One of the world’s most wonderful 
summer festivals!
Various locations across Sydney

Les Misérables
From March, 2015
Cameron Mackintosh’s acclaimed new 
production, with glorious new staging. 
Capitol Theatre, Sydney 

Dirty Dancing - The Classic Story on Stage
From 28 November, 2014
The much-loved musical production 
returns to Sydney for a strictly  
limited season!
Sydney Lyric Theatre, The Star 

Liqui-Moly Bathurst 12 Hour 
6 – 8 February, 2015
Australia’s International Endurance Race. 
Mt Panorama, Bathurst 

Handa Opera on Sydney Harbour – Aida 
27 March – 26 April, 2014
Experience the grandeur of opera 
outdoors on a giant harbour stage. 
Mrs Macquaries Point, Sydney 

NRL Telstra Premiership Grand Final
5 October, 2014
Watch the NRL heavyweights battle 
it out for the top spot. 
ANZ Stadium, Sydney Olympic Park 

WORLD CLASS SPORTING EVENTS

If it’s on in Sydney, it’s on sydney.com

Emirates Australian Open of Golf 
27 – 30 November 2014
The world’s best battle to claim 
Australian golf’s most prized trophy. 
The Australian Golf Club, Sydney

V8 Supercars Sydney 500 
5 – 7 December 2014
Grand final showdown for the  
V8 Supercars Championship. 
Sydney Olympic Park

AFC Asian Cup 2015 
10 – 31 January 2015
Asia’s biggest football tournament is 
coming to Australia. 
Stadium Australia, Sydney Olympic 
Park & Newcastle Stadium

Sydney Autumn Carnival 
March – April 2015
Sydney’s premier racing carnival,  
held over 6 weeks. 
Royal Randwick & Rosehill Gardens, 
Sydney

Australian Badminton Open 
26 – 31 May 2015
The world’s best players compete for 
the largest Superseries prize money in 
the world. 
Sydney Olympic Park Sports Centre

Netball World Cup 2015 
7 – 16 August 2015
Cheer on netball’s elite as the top nations 
go head to head. 
Allphones Arena & Netball Central, 
Sydney Olympic Park

Hurley Australian Open of Surfing 
7 – 15 February 2015
A world class surfing, skateboarding 
and music festival. 
Manly Beach, Sydney

BOWL-A-RAMA Bondi 2015 
17 – 22 February 2015
The largest professional  
concrete skateboarding event  
in the Southern Hemisphere. 
Bondi Beach, Sydney

ICC Cricket World Cup 2015 
27 February & 8, 13, 18, 26 March 2015
See the superstars compete for cricket’s 
greatest prize.  
Sydney Cricket Ground

If it’s on in Sydney, it’s on sydney.com
Please note that events are subject to change or cancellation (check relevant website for further details prior to the event). Destination NSW acknowledges and appreciates all photographic 
images supplied by each event owner for use in this advertisement. 
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Emirates Australian  
Open of Golf 
27 – 30 November 2014
The world’s best battle to 
claim Australian golf’s most 
prized trophy.
The Australian Golf Club, 
Sydney

V8 Supercars  
Sydney 500 
5 – 7 December 2014
Grand final showdown 
for the V8 Supercars 
Championship.
Sydney Olympic Park

Hurley Australian  
Open of Surfing 
7 – 15 February 2015
A world class surfing, 
skateboarding and  
music festival.
Manly Beach, Sydney

Top Gear Festival 
18 – 19 April 2015
Bringing the world famous 
Top Gear TV show to life 
in a weekend of adrenalin 
fuelled stunts, challenges 
and races.
Sydney Motorsport Park

1 2 3 4

43

Some of the world’s greatest international sporting contests will take place in Sydney 
this Summer across the city’s many sporting venues. Find out more at sydney.com or 
talk to your preferred wholesaler for packages to these and many more.
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APPENDIX 4: SYDNEY & NSW EVENTS CALENDAR

CONNECT WITH SYDNEY
facebook.com/seesydney

twitter.com/sydney_sider

@sydney or #ilovesydney

sydney.com

CONNECT WITH REGIONAL NSW
facebook.com/visitnsw

twitter.com/nswtips

@visitnsw or #NewSouthWales

visitnsw.com

2015SYDNEY&NSW
EVENTS CALENDAR
J A N U A R Y  –  D E C E M B E R

THE HUNTER 
VALLEY
About two hours’ drive north of Sydney, this 
famous wine region is set in a picturesque 
location with pretty valleys, a dramatic 
mountain range, rivers and lush vineyards. 
This dynamic region is home to some 
of Australia’s top winemakers and food 
producers and, for visitors, there are 
plenty of ways to enjoy this rich bounty. 
Join a winery tour, stock up on local 
gourmet produce or join a cooking and 
wine-matching class. Other outdoor action 
includes everything from playing golf on 
championship courses, to riding in hot-air 
balloons and cycling through the vineyards. 
Shop for antiques and local art, relax in a 
sublime day spa or luxury spa retreat.

MURRAY AND 
RIVERINA
Australia’s greatest river forms a rich 
agricultural region as well as being a natural 
state border. For visitors, life on the Murray 
is relaxed and laid-back with plenty of ways 
to soak up the ambience. Take a paddle boat 
cruise or hire a houseboat from Echuca-
Moama, Mildura or Wentworth and tour the 
river at your own pace. Griffith in the Riverina 
produces a quarter of Australia’s wine so 
it’s a great place to enjoy wine-tasting at 
local cellar doors. This fertile region is a 
veritable food bowl and local chefs such as 
Albury’s Stefano de Pieri have helped to put 
the region on the state’s culinary map. Marvel 
at a natural wonder along the river – the 
beautiful, 600-year-old Murray River red 
gums that line the river and wetlands.

BLUE 
MOUNTAINS
Just 90 minutes’ drive from Sydney, this 
region is one of the most popular holiday 
destinations in Australia. Small towns and 
villages spread along a narrow escarpment 
are surrounded by the sandstone cliffs and 
deep valleys that are part of the vast Greater 
Blue Mountains World Heritage Area. This 
extraordinary location makes it a perfect 
backdrop for plenty of activities ranging from 
bushwalking and bird-watching to canyoning 
and abseiling. Must-see attractions are the 
Jenolan Caves and Scenic World at Katoomba. 
More relaxing past times include dining 
at award-winning restaurants, browsing 
through galleries and antique shops, golf and 
spa treatments, and taking the meandering 
Greater Blue Mountains Drive.

CENTRAL COAST
An hour’s drive north of Sydney, this region 
is known for its many natural attributes 
- waterways, sparkling beaches and lush 
countryside. National parks packed into this 
region offer many different experiences - 
the beautiful Somersby Falls in Brisbane 
Water National Park, secluded beaches 
and bays of Bouddi National Park and 
whale-watching from Crackneck Lookout 
in Wyrrabalong National Park. Enjoy water 
sports ranging from surfing and fishing to 
sailing and water skiing. Feed pelicans at 
The Entrance or drop into a local zoo to see 
reptiles and Australian animals; play golf, go 
cycling and skydiving, or enjoy a trail ride at 
Glenworth Valley, Australia’s largest horse 
riding and outdoor adventure centre.

SOUTH COAST
Stretching from Stanwell Park, south of Sydney, 
along the coast as far as Eden, the South Coast 
is a region of unspoilt natural beauty with 
more than 30 national parks, marine parks 
and reserves. Crystal-clear bays and lakes, 
uncrowded beaches and beautiful rivers are 
perfect year-round for fishing, diving, canoeing 
and boating while the pristine bushland is 
enjoyed by bush walkers, bird-lovers and 
cycling enthusiasts. Seaside towns and historic 
villages have fascinating histories to reveal and 
fresh local food can be found at many cafes, 
pubs and restaurants. Uncover the region’s 
many experiences by following the Grand 
Pacific Drive which links up to the Sydney-
Melbourne Coastal Drive. Highlights along 
the way include walking on one of the whitest 
sands in the world at Hyams Beach in Jervis 
Bay, whale-and dolphin-watching cruises and 
touring Montague Island.

COUNTRY NSW
This vast region forms the rural heartland 
of NSW and offers an amazing variety of 
holiday experiences at any time of the 
year. Soak in Moree’s hot mineral baths; 
at Parkes, visit The Dish, a giant radio 
telescope, or head to Tamworth during the 
annual Country Music Festival. At Dubbo, 
drive, cycle or walk around Taronga Western 
Plains Zoo, an open-range zoo where you 
can have a ‘Roar and Snore’ sleepover. In 
Orange and Mudgee, indulge in seasonal 
produce including beautiful wine, explore 
the amazing limestone caves at Wellington 
or the dramatic gorges, waterfalls and 
national parks around Armidale. See living 
history in many towns from Braidwood and 
Cowra to Uralla and Young.

OUTBACK NSW
The most intoxicating aspect of this 
grand region is space – it’s vast, open and 
liberating. Here red ochre earth merges with 
clear blue skies and you can contemplate 
ancient history through Aboriginal art or 
walk in the footsteps of explorers. Touring 
by car is an unforgettable adventure that’s 
the best way to explore this remarkably 
diverse region which has all the comforts of 
home. You’ll pass through small towns; drop 
into friendly pubs and camp out under the 
stars; visit heritage homesteads and historic 
shearing sheds. Become bewitched by the 
dark glitter of black opals, travel by historic 
steamer on the Darling River or fall asleep in 
an underground motel.

NORTH COAST
Stretching from Terrigal on the Central 
Coast to The Tweed in northern NSW, 
this region abounds in stunning natural 
treasures: beautiful beaches, big rivers, 
volcanic hinterland and World Heritage 
forests. A highlight of a North Coast holiday 
is the chance to immerse yourself in nature. 
Go surfing at Byron Bay or diving in the 
Solitary Island Marine Park near Coffs 
Harbour, experience the beauty of World 
Heritage-listed Gondwana Rainforests of 
Australia at Dorrigo Rainforest Centre or 
kayak on the serene waters of Myall Lakes 
National Park. Dine well on fresh seafood 
and gourmet produce, luxuriate in a five-
star resort and soak up the vibe of the 
region’s alternative lifestyle.

LORD HOWE 
ISLAND
This World Heritage-listed paradise, located 
two hours’ flight from Sydney or Brisbane, is a 
crescent-shaped island measuring less than 
11km, end to end, and 3km across. At any time, 
you’ll be one of only 400 visitors on the island. 
Swim in the pristine waters of the world's 
southernmost coral reef or explore the palm-
fringed paradise by bike or on foot. Marvel at 
the outstanding natural beauty of Lord Howe 
including its twin peaks, Mt Gower and Mt 
Lidgbird, as well as the woodhens and Kentia 
palms that are endemic to the island. Popular 
activities include swimming, snorkelling and 
diving, fishing, canoeing, bushwalking and 
mountain climbing, as well as bird watching.

SNOWY 
MOUNTAINS
Whatever the season, there’s nowhere quite 
like the Snowy Mountains region. During winter, 
enjoy skiing, snowboarding and snow-play at 
Thredbo, Perisher, Charlotte Pass and Selwyn 
Snowfields; when the snow melts, high-altitude 
landscapes, lakes and waterways become 
the perfect natural setting for adventure. 
Trek to the top of Australia’s highest peak, Mt 
Kosciuszko, find world-class mountain biking 
and road cycling, go bushwalking and hiking, fly 
fishing, and horse riding experiences just like 
the ‘Man from Snowy River’. Water sports are 
another summer favourite. You’ll also discover 
great restaurants and cafes, renowned cool-
climate wines, beer and schnapps, as well as 
exhilarating driving routes to explore, taking 
in spectacular alpine scenery at every turn.

For more information on events, travel and accommodation go to sydney.com and visitnsw.com
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APPENDIX 5: DESTINATION NSW PROSPECTUS
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APPENDIX 6: EVENT FACT SHEET FOR MEDIA

SYDNEY IN SUMMER 2014-15  |  MEDIA INFORMATION

SYDNEY’S SIZZLING 
SUMMER CALENDAR
Summer in Sydney is a non-stop parade of art, music, sport and 
outdoor experiences. The famous Sydney Harbour plays stage to 
world-class events and parties, including the iconic New Year’s 
Eve celebrations, and grandstand sports events pack out the city’s 
major stadiums. Arts and culture across the summer months 
fill the city with creativity as a non-stop parade of talent across 
Sydney’s many exhibition and performance spaces. Summer is 
when this arts capital really shines.

A SPECTACLE EVERY SECOND

Festivals, exhibitions, concerts, arts and culture events flow  
across Sydney’s stages and spaces this summer. 

 ■ Sydney International Art Series is Sydney’s annual celebration 
of two world-class artistic works at the city’s art museums, 
Art Gallery NSW (AGNSW) and Museum of Contemporary Art 
Australia (MCA) brought together by Destination NSW. This 
includes Pop to popism, the most extensive exhibition of Pop 
art ever shown in Australia, with giants by Warhol, Koons and 
Hockney which will be shown at AGNSW (1 November 2014 -  
1 March 2015). The other star of the Sydney International Art 
Series is Chuck Close: Prints, Process and Collaboration (20 
November 2014 - 15 March 2015) at the MCA. The exhibition 
is the largest collection of American visual artist Close’s work 
ever presented in the southern hemisphere. Visitors can also 
purchase a Sydney International Art Pass, providing access to 
both exhibitions offering great value for money. This year visitors 
can also take advantage of the spectacular walking routes 
between the MCA and the AGNSW, using a customised Sydney 
International Art Series Urban Walkabout map.

 ■ Asia Pacific’s Electronic Music Conference (EMC) takes place 
in Kings Cross from 2-4 December and attracts the cream of 
music industry speakers. The theme for 2014 is ‘discovery’ 
and heavyweights include SFX’s Donnie Estopinal and Johnny 
Shockey from LED Presents as well as artists Nina Las Vegas, 
The Aston Shuffle and Nick Thayer.

 ■ Tropfest, on 7 December 2014, is one of the world’s most 
famous short film festivals and a huge annual outdoor 
celebration of cinema, drawing international screen stars as 
well as thousands of film lovers to its beautiful Centennial Park 
outdoor location. The 24th Tropfest’s theme for its short movie 
competition is ‘mirror.’ Tropfest Junior, now in its sixth year, is 
the branch of the competition for kids and attracts thousands of 
entries from talented under-15s. This year’s junior themeis ‘fly.’

TOP: FIRELIGHT CEREMONY, CORROBOREE SYDNEY. 
MIDDLE: HURLEY AUSTRALIAN OPEN OF SURFING 2015. 
BOTTOM: SYDNEY FESTIVAL.

SYDNEY IN SUMMER 2014-15  |  MEDIA INFORMATION

TOP: LUNA PARK, SYDNEY. MIDDLE: DUNGONG, SEA LIFE 
SYDNEY AQUARIUM. BOTTOM: WET N’ WILD SYDNEY.  
LEFT: AZTECS AT THE MUSEUM

FAMILY SYDNEY 
Welcoming, playful, coastal, and with plenty of open space and an 
endless appetite for fun – Sydney is one big family adventure with 
thrills, wildlife and entertainment for all ages. 

WHAT’S NEW
 ■ Sydney’s Ian Potter Children’s Wild Play Garden in Centennial 
Park debuts this summer, bringing new interactive, outdoor 
learning experiences to one of the city’s most beautiful open 
green spaces

 ■ Taronga Zoo’s new High Ropes course offers aerial thrills 
including suspension bridges, rope climbs and zip-lines with 
a bird’s eye view of native animals in the zoo below

 ■ AZTECS, the new blockbuster exhibition at The Australian 
Museum, brings to life the spectacular rise and fall of the 
Aztec empire with more than 200 priceless artifacts and 
dramatic multimedia 

 ■ With a focus on family, Coogee Pavilion has a children’s play 
area and games for all ages, right beside the golden sands 
of Coogee Beach in Sydney/s eastern suburbs. It’s sure to be 
one of Sydney’s hottest food and beverage spots this summer.
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