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Event Dates: Friday-Sunday, June 27-29, 2014

2014 DES MOINES 
ARTS FESTIVAL®

Core Values
Foster Appreciation of Arts 
We strive to educate, inspire, and 
engage our audience toward a 
heightened appreciation of visual 
and other forms of art.

Celebrate Original Art
We produce an annual celebration 
of outstanding original visual art in a 
festival atmosphere.

Deliver the Highest Standards 
with Integrity and Accountability
We value professionalism and 
quality. We operate in a fair and 
honorable manner with transparency. 
We are strong financial stewards. 
We manage with responsibility and 
maximize value to our partners.

Value Community
We respect and celebrate the 
involvement of all people and seek 
to enhance the sense of pride in our 
community. 

Strategically Innovate 
We seek to harness new and creative 
ideas for the betterment of the 
Festival and community.

Our Vision 
Within the next five years, the Des 
Moines Arts Festival® will be known 
for its innovations in audience and 
artist engagement, and leadership in 
providing a model to other organizations 
for high-quality execution.

The Des Moines Arts Festival® 
is a multi-day festival 
that adds vibrancy 
to Central Iowa 
by creating opportunities 
for people of all ages, cultures, 
and backgrounds 
to celebrate the arts.”
— Des Moines Arts Festival® Mission Statement
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History/Description of Event
The Des Moines Arts Festival® traces its 
beginnings to 1958 when the Des Moines Art 
Center hosted its inaugural Art in the Park on 
the grounds of Des Moines’ fine art museum 
on the west side of Des Moines.

In 1997 momentum grew to reinvigorate the 
40-year-old event. Armed with a new name 
and a new location, the 1998 Des Moines Arts 
Festival splashed onto the downtown bridges 
that span the Des Moines River. The first Art 
in the Park attracted little more than a few 
hundred people. Nearly five decades later, the 
Festival has established itself as the signature 
arts and culture event in Iowa and one of the 
most admired arts festivals in the world.

Early in the Festival’s growth, it was determined 
that the professional exhibiting artists would 

set the tone. The Festival developed strong 
relationships with recognized professional 
organizations including the National Association 
of Independent Artists and the International 
Festivals and Events Association that assisted in 
developing the artist program, which is now one 
of the strongest in the nation.

Throughout the Festival’s long history, many 
different program and operational additions 
have helped to create a more complex and 
inclusive arts experience including Nurturing a 
Student’s Vision (NSV), which was introduced 
to encourage children in their passion for the 
arts. Beginning in 2002, exhibiting artists were 
asked to demonstrate their craft during the 
Festival, thereby helping to make the art more 
accessible and create a better understanding 
between the artists and their artwork. And in 
2003, the Festival introduced a new program 

to reach new artists in the state of Iowa through 
the Emerging Iowa Artists program. 

In 2006 the Festival moved eight blocks west 
to the Western Gateway Park. In this all-new, 
green space in the downtown community, the 
Festival found its new home. During the same 
year in March, the Festival recruited seasoned 
festival and event executive Stephen King to 
Des Moines as its new executive director.

The Festival celebrated its 10th anniversary 
in 2007 with a special performance by The 
Joffrey Ballet. Interactive art took a front seat 
led by the collective hand of the community 
in creating two billboard-sized replicas of 
Vincent van Gogh’s The Starry Night and Irises. 
The performing arts were also highlighted with 
live street theatre roaming the Festival site 
throughout the weekend.

Historic Arts Festival photos 
show that while some trends 
have changed since the 
Festival’s 1958 beginning, 
appreciation for local 
community and culture have 
remained vibrant throughout 
the years.
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Types of Activities Included 
Under the Festival/Event Umbrella

• Juried Art Fair
• Emerging Iowa Artists Program, 
presented by Principal Financial 
Group, featuring 22 Iowa-based artists

• Prairie Meadows Community 
Outreach Program, showcasing and 
supporting over 30 Central Iowa non-
profit organizations

• Live music on the Hy-Vee Main Stage
• Dance, music acrobats, comedy 
acts and more on the GuideOne 
Performing Arts Stage

• Jazz & Wine Pavilion presented by 
Meredith, featuring the area’s best jazz 

on the Civic Music Association Stage 
and fine wines from Gateway Market

• Interrobang Film Festival
• Green Arts Sustainability Program
• Des Moines Art Center’s Nurturing a 
Student’s Vision K-12 Art Exhibition 
presented by Hubbell Homes

• Professional Artist Demonstrations 
presented by John Deere

• Over 25 Interactive Arts Activities
• Pinot’s Palette Interactive Painting  
Experience

• Iowa Craft Beer Tent
• Culinary Arts
• Sculpture Garden

In 2008, the Festival added the 
Interrobang Film Festival to its 
roster of art-centric activities 
to celebrate the art of film. 
The juried art fair expanded to 
include 175 professional visual 
artists and Festival went green 
by beginning a reduce, reuse 
and recycle program

In 2009, more than 255,000 
people enjoyed the Festival, 
and the art of music went center 
stage with national singer/
songwriter, Gavin DeGraw. 
A new partnership was also 
developed with the Greater Des 
Moines Habitat for Humanity. 
Together, a 1,100 square foot 
home was constructed as a 
“Blitz Build.” 

Despite extreme heat and 
damaging overnight storms, 
2010 proved to be another 
successful year for the Festival 
with attendance of 235,000 
and the premiere of the 
John and Mary Pappajohn 
Sculpture Park. The new park 
served as the perfect backdrop 
for the Festival of fine art and 
became a catalyst for new and 
engaging interactive activities.

2011 marked a more aggressive 
approach to the Festival’s 

Going Green program by 
instituting a number of 
policies for participating 
vendors. Additionally, the 
Interactive Sculpture Project 
took on a new dimension 
with the creation of a 30'x25' 
inverted ice cream cone, 
constructed entirely from 
tissue paper flowers.

2012 marked the Festival’s 
15th Anniversary. An all-Iowa 
lineup of live music fueled the 
celebrations on Friday night 
of the Festival. The Festival’s 
interactive project joined forces 
with The Principal Financial 
Group® to create a giant mural 
for Paint the Skywalk.

2013 was a year introducing 
new partnerships. The Civic 
Music Association partnered 
with the Festival and 
Pavilion sponsor, Meredith 
Corporation, to host the 
Jazz & Wine Pavilion. A new 
approach to the GuideOne 
Performing Arts Stage resulted 
in nationally celebrated acts. 
Register Media introduced its 
popular Where at the Festival. 
And the art of craft beer was 
introduced with the Iowa Craft 
Beer Tent that featured beers 
from 13 Iowa breweries.
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Estimated  
Economic Impact
$2.1 million

Overall Revenue  
and Expense Budget 
Revenue: $905,500 
Expenses: $902,649 

Attendance Numbers 
and Demographics
2014 Attendance
175,000 guests
 
Gender
Male: 37%
Female: 63%

Age
< 18 - 8%
18-20 - 5%
21-24 - 10%
25-29 - 10%
30-34 - 10%
35-39 - 7%
40-44 - 6%
45-49 - 6%
50-54 - 10%
55-59 - 10%
60-64 - 8%
65+ - 10%

Marital Status
Never Married: 35%
Married: 49%
Separated: 1%
Widowed: 3%
Divorced: 10%

Household
Family: 44.07%
2-Person: 32.84%
Single Person: 1.36% 

Education
Middle School or Less: 1%
Some High School: 3%
High School Graduate: 10%
Some College: 20%
College Graduate: 41%
Post-Graduate Degree: 23%;

Income
< $15,000-24,999 - 12%
$25,000-34,999 - 6%
$35,000-49,000 - 12%
$50,000-74,999 - 17%
$75,000-99,999 - 13%
$100,000-149,999 - 15%
$150,000-199,999 - 8%
$200,000+ - 8%

Occupation
Professional/Technical: 36%
Clerical/Secretarial: 4%
Sales: 6%
Service: 5%
Educator: 8%
Unemployed 1%
Military: 1%
Agriculture/Forestry: 2%
Non-Profit: 3%
Construction: 2%
Homemaker: 3.%
Retired: 10%
Student: 13%
Other: 6%

Race
Caucasian: 81%
Black/African American: 5%
Asian: 6%
Hispanic/Latino: 3%
Two or More Races: 3%
Other: 2%

Volunteer Count 
and Demographics
Total Volunteers: 1,689
Female: 70% 
Male: 30%

Staffing Numbers  
and Positions
Staffing Numbers
Full-time staff: 2
Full-time summer interns: 4
Part-time staff: 1

Positions
Executive Director
Production Manager
Program Manager
Intern, Event & Design
Intern, Community Outreach
Intern, Design & Marketing
Intern, Nurturing a Student’s
Vision and Emerging Iowa Artists
Marketing and Communications
Guest Producer, Interrobang Film 
Festival

Founding/Incorporation 
Date and Management 
System 
Founded in 1998 as a 501(c)3  
as a non-profit; volunteer board 
with full time executive director. 







PROMOTIONAL /MARKETING CAMPAIGN & MEDIA OUTREACH

‘‘2014 DES MOINES ARTS FESTIVAL®

 GO WHERE IT    
 TAKES YOU...”
The marketing and promotional campaign for the 2014 
Des Moines Arts Festival® was designed with a focus  
to engage our audiences with the overall experience  
that the Festival has to offer. Promotional materials 
included words that describe the Festival experience:

At the Des Moines Arts Festival®, we believe in following 
a spark of curiosity and going where art takes you... With 
music, performance, film, interactive, culinary, and visual  
arts, the Festival truly has something to inspire everyone. 

Promotion and Marketing goals for 2014:
• Increase awareness of Des Moines Arts Festival®, 

to both local and regional markets, as a destination 
event to attend each summer.

• Strengthen the Festival’s brand as an internationally- 
recognized event and annual regional attraction.

• Increase awareness of the variety of programing 
that is offered at the Festival.

• Increase awareness of the Festival’s sustainability 
initiatives.  

• Promote the Festival as a community event that 
impacts economic development and quality of life 
for Des Moines, Iowa, and the Midwest Region.

• Increase social media engagement with festival 
guests, vendors, sponsors, staff, and volunteers.

• Increase the understanding of the Interrobang Film 
Festival as a stand-alone event.

• Increase awareness of patron membership program.  

Target Audiences:
• Families with Children
• Young Adults (ages 20-35)
• Art Buyers
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Media Relations
The objective of the media relations campaign 
was to engage local media outlets in all aspects of 
the Festival.  Success of this objective was due in  
large part to the relationships formed  
with local media outlets, the distribution of  
timely news releases, and the compilation of  
an effective media kit.  

Through successful media campaigns, the  
Festival has been attracting visitors  
from across the country to downtown  
Des Moines over the past several years. The 
Festival staff actively seeks to improve its 
media/marketing campaign by researching new, 
innovative ways to promote the event—researching 
editorial calendars, pitching distinctive story 
angles, and producing compelling media kits and 
creative promotional materials. In addition, the 
Festival staff works to ensure a successful and 
engaging social media campaign.

To further enhance engagement with attendees, 
this year the Festival implemented three 
new Interactive Media Zones. These zones 
were hosted by our media partners—WHO-
HD News Channel 13, Clear Channel Media 
+ Communications, and Des Moines Radio 
Group—and featured boosted Wi-Fi reception 
provided by CenturyLink, smartphone charging 
stations, and social media streaming powered 
by a new startup application called Tint. Tint 
provided the opportunity for guests to share their 

Festival experiences, status updates, tweets, 
and Instagram photos via the event hashtags 
#DMAF2014 and #GoWhereItTakesYou. Also 
new in 2014 was the launch of the Des Moines 
Arts Festival® Instagram and Pinterest pages.

Media Partnerships
Clear Channel Media & Entertainment consists 
of seven major radio stations in central Iowa. 
The company contributed $78,723 in online and 
on-air promotions, and live broadcasts.

Des Moines Radio Group consists of six major radio 
stations in central Iowa. The company donated 
$41,764 in on-air promotions and interviews, social 
media mentions, and live broadcasts.

The Des Moines Register is a statewide 
newspaper with a circulation of 341,084 (daily/
Sunday combo). The Register provided 630 
inches in print advertising space valued at 
$44,457. The newspaper also provided electronic 
billboard space valued at $1,000. The Official 
Festival Preview—a 3-page, full-color insert—
was printed by The Register and distributed in 
The Des Moines Sunday Register the weekend 
prior to the Festival.

desmoinesregister.com The web counterpart 
to The Des Moines Register ran 500,000 
ROS impressions on desmoinesregister.com.  
Some impressive statistics of the advertising’s  
digital reach include: 

• Digital Display: 947,848 impressions and 337 
clicks received;

• Top 5 Newsletter: 149,673 impressions and 254 
clicks received; 

• Article with Rails: 528,596 impressions and 196 
clicks received;  

• IAB Billboard: 60,036 impressions and 79 
clicks received.

WHO-HD 13, the local NBC–affiliate station, has 
been a consistent Festival partner. WHO provided 
a value of $93,460 to the Festival media coverage 
through several outlets: production facilitations 
and talent, event promotional announcements, 
online presences, live interviews, pre-
recorded interviews, and on-site coverage. 
This included 718 promos before and during  
the event.

Social Media Streaming via Tint
Tint had a profound impact on social 
media impressions for the 2014 Festival, as 
demonstrated by these statistics:
• Total Impressions (total number of 

impressions the campaign has made on 
Facebook, Twitter and Instagram): 1.73 M

• Posts Aggregated (total number of posts 
aggregated from all networks): 1.51 K

• Total Approved Posts on Tint: 1.05 K



Below, an individual Tweet 
illustrates an official Festival 
hashtag in action.

Above, the Festival’s 2014 Tint feed displays real-time 
updates of Festival-related posts from across several social 
media platforms. The feed was embedded into the Festival 
website and also displayed on television screens at the three 
on-site Media Zones.

PROMOTIONAL /MARKETING CAMPAIGN & MEDIA OUTREACH (Supporting Materials)



Below, the cover page of The Des Moines 
Register 3-page Official Festival Preview.
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PRESENTING SPONSOR

OFFICIAL SPONSORS

PARTICIPATING 
SPONSORS

SUPPORTING
SPONSORS

CONTRIBUTING
SPONSORS

EXECUTIVE
CIRCLE

FESTIVAL
PATRONS

Special thanks to the following individuals 
and organizations that help to make the Des 
Moines Arts Festival® a great success!  
Ryan Squire • Brad Hartman • Brian Hemesath • 
City of Des Moines • Des Moines Central 
Library •  Friends of Central Iowa Trails • 
Kum & Go •  Becky and Mark Lage • Western 
Gateway Businesses and Residents

Bank of the West
Dave and Trudy Hurd
DuPont Pioneer
Hubbell Homes
John Deere

American Enterprise Group
Electronic Engineering
EMC Insurance
Fredrikson & Byron, P.A.
Greater Des Moines 
  Convention & Visitors Bureau
Greg Heid
Mercy Emergency Transport   
  Services
NCMIC/Professional Solutions
Reppert Rigging & Hauling

Baker Electric
E.J. Giovannetti
Patty & Jim Cownie 
  Charitable Fund
Scotty’s Body Shop
T. Gordon Welton
West Bank
Ziegler Power Systems

Doll Distributing
State Farm
Visionary Services, Inc.
Waste Management

Adelman Public Relations
Atlantic Bottling Company
Centro Restaurant
CenturyLink
Corporate Image
Gateway Market
Hockenberg Newburgh
Ruan Foundation Trust
Substance Architecture
Torrance
VolunteerLocal
Younkers

OFFICIAL MEDIA SPONSORS

PREMIER SPONSORS PLATINUM SPONSOR FOUNDING PARTNER

FUNVIBRANTCREATIVEORIG
                                               DYN
           ENG
         PERSON
           THOU

June 27-29, 2014 . Western Gateway Park

DES MOINES 
ARTS FESTIVAL

                 CONNECT WITH US:

 #DMAF2014  
#GoWhereItTakesYou

desmoinesartsfestival.org
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Above, this digital 
billboard ran 
through Clear 
Channel Media + 
Entertainment.

Left, this poster 
was displayed at an 
on-site Media Zone 
branded to Clear 
Channel Media + 
Entertainment and 
CenturyLink, which 
encouraged guests 
to engage with the 
official Festival 
hashtags.







WEBSITE/SOCIAL MEDIA/MULTI-MEDIA PROGRAM/CAMPAIGN (with Supporting Materials)

WEBSITE 
DESMOINESARTSFESTIVAL.ORG 
 

MOBILE SITE 
M.DESMOINESARTSFESTIVAL.ORG 
 
WEBSITE VISITS  PAGEVIEWS  NEW VISITS 

94,560  220,297  68%

CONNECTING 
WITH THE 
2014 FESTIVAL
The Des Moines Arts Festival® website and mobile website served, 
and continues to serve, as a useful tool for communicating volunteer 
recruitment, artist listings and links, Festival event schedules, maps, 
and much more. Built with proprietary software Site On Call, the  
site provides for dynamic updating and features controlled exclusively 
by the Festival. Our call to action, “Go where it takes you…” is supported 
by allowing guests to have schedules, maps, and information as close 
as their smartphones. 

The website is updated annually to reflect the current year’s  
creative campaign. Its dynamic, back-end interface allows the Festival 
Staff to schedule through their personal mobile device everything 
from the headline entertainment, to artist demonstrations, to the  
YP Reception on Friday night. Visitors to the Festival site can view an 
online gallery featuring images of artwork from all exhibiting artists. 
The online gallery dates back to 2009, helping guests track down artists 
they may have seen at previous years of the Festival.

The Des Moines Arts Festival® website is an integral tool for 
marketing and public relations, artist and vendor relations, and  
guest information. The site is accessible to anyone, anywhere with  
an Internet connection. And our sponsor, CenturyLink provides 
unlimited Wi-Fi throughout the Festival site so guests and exhibitors 
have uninterrupted access.



OFFICIAL HASHTAGS 

#DMAF2014 
#GOWHEREITTAKESYOU

WAYS TO CONNECT:

 FACEBOOK  
DESMOINESARTSFESTIVAL

TWITTER 
@DMARTSFESTIVAL     

 INSTAGRAM
DES MOINES ARTS FESTIVAL 

PINTEREST
DMARTSFEST

YOUTUBE 
THE DES MOINES ARTS FESTIVAL

SOCIAL MEDIA STRATEGIES
 

The Des Moines Arts Festival® places a heightened focus on  
social media because we are convinced that is where more and  
more young professionals are getting their information. Because  
of this, the Festival’s Facebook, Twitter, and Instagram pages became  
integral tools in reaching out and sharing their Festival experience.
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WEBSITE/SOCIAL MEDIA/MULTI-MEDIA PROGRAM/CAMPAIGN (Supporting Materials)

MULTI-MEDIA

The Festival’s YouTube 
channel (above) featured 
a promotional Interrobang 
Film Festival video (left) 
and other engaging media.
 
A social media streaming 
application called Tint was 
used to generate live feeds 
of all social media posts 
that connected with official 
hashtags (above, right). 
The statistics indicate a 
huge success with 1.73 
million total impressions 
(right).
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As part of a “Go Where It Takes You...” social 
media contest presented several weeks prior to 
the event, participants were encouraged to post 
a photo, video, or short story about where art 
takes them. The winner received a Festival prize 
package. Right, a sampling of participating posts 
demonstrates involvement.







OVERALL SPONSORSHIP 

The Des Moines Arts Festival® Sponsorship 
Program is a relationship approach that 
has maintained a 90%+ retention rate due 
to the personalized attention we pay to our 
Festival sponsors.  Our multi-step process 
is built on the premise that we will listen and 
provide a potential sponsor the marketing 
objectives they seek.

The sponsor relationship begins with 
the Prospectus. The Prospectus is a 
comprehensive document containing 
specific information about the Festival, its 
demographics, and sponsorship offerings. 
This document is available in hard copy 
or as a PDF. It is also made available for 
download from the Festival’s website. After 
delivering a Prospectus and reviewing the 
potential opportunities available, Festival 
staff works with the sponsor in determining 
their goals and objectives for entering into a 
relationship. After determining these goals, a 
comprehensive, sponsor-specific proposal 
is assembled with the commensurate rights 
and benefits. The Festival offers sponsorship 
opportunities at a variety of levels from 
$2,500 to $75,000.

To assist the sponsor with their on-site 
activity and the demand of volunteer/
employee recruitment, the Festival works 
closely with the sponsor’s representative 
through meetings and other electronic 
communications, preparing sponsors with 
logistics, direction, and assistance. 

In addition, Festival staff works with each 
sponsor to generate and successfully 
activate the sponsor’s activity that will best 
reflect their company. 

We assist in sourcing materials, providing 
vision, and execution. On site, sponsors 
are assigned a dedicated member of our 
Sponsor Relations Event Management 
Team to assist them with setup, tear down, 
and all things in between. Following the 
Festival, all sponsors are provided a Final 
Report with comprehensive information 
about the Festival and its ability to provide 
the promised rights and benefits. The Final 
Report is presented at a follow-up meeting 
in an easy-to-navigate binder that includes 
a CD of images of the Festival for the 
sponsor’s use in the future.

OVERALL SPONSORSHIP

From performance 
stages and hospitality 
suites, to interactive 
booths, our partners 
have a wide selection 
of great sponsorship 
opportunities for  
all donor levels.



Presenting Sponsor

Main Stage Jazz & Wine Pavilion Official Sponsor VIP Hospitality 
Suites

Official Media 
Sponsor, Media 

Zone

Official Media 
Sponsor, Media 

Zone

Official Media 
Sponsor, Media 

Zone

Pemier Sponsor Community 
Outreach Program

Emerging Iowa 
Artists Program

Platinum Sponsor Volunteer Program Performing Arts 
Stage

Bank of the West
Participating 

Sponsor

State Farm Insurance
Supporting Sponsor

Dannon
Contributing 

Sponsor

Hubbell Homes
Nurturing A 

Student’s Vision

Visionary  
Services, Inc.

Website

Gateway Market
Contributing 

Sponsor

Dave & Trudy Hurd
Participating 

Sponsor

Waste Management
Supporting Sponsor

Hockenberg  
Newburgh

Contributing 
Sponsor

John Deere
Professional Artist 

Demonstrations

Atlantic Bottling Co.
Contributing 

Sponsor

John Ruan  
Foundation

Contributing 
Sponsor

Doll Distributing
Supporting Sponsor

CenturyLink
On-site Wi-Fi

Substance  
Architecture
Contributing 

Sponsor

DuPont Pioneer
Supporting Sponsor

Centro Restaurant
Artist Breakfast

Torrance
Contributing 

Sponsor

Polk Country Board 
of Supervisors

Supporting Sponsor

Corporate Image
Final Report Binders

VolunteerLocal
Contributing 

Sponsor

Younkers
Contributing 

Sponsor

36 sponsors, totaling 
 $501,000 cash and 

 $427,700 in-kind contributions, 
which represents 

a 14% year-over-year increase.
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OVERALL SPONSORSHIP (Supporting Materials)

The Festival offered a wide 
assortment of sponsorship 
opportunities, from performance 
stages to interactive booths.



 Printed on recycled paper because we believe the earth is a work of art   

 

The famed Billboard Mural Project will make its return in 2014.  It is easily one of the Festival’s most 
popular interactive activities.  We can think of no better way to connect our guests to our mission than 
by ’doing.’  The Billboard Mural Project is a family-oriented visual art activity that promotes a better 
understanding of and appreciation for visual arts in our community. 
 
Led by an experienced and talented staff, a giant interactive mural of a popular work of contemporary 
art will be produced by the guests attending the festival.  Imagine if you will a poster size of Sunday 
Afternoon on La Grande Jatte by Georges Seurat (seen here and only presented as an example). 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
This famous work of art is then divided evenly on a graph (as seen here) and enlarged by patrons using 
the Grid Method of transferring one small image to a larger image.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Platinum Partner of the Des Moines Arts Festival® 
Interactive Art Experience—Billboard Mural Project 
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 Printed on recycled paper because we believe the earth is a work of art   

 

RIGHTS & BENEFITS 

VISUAL                 MUSIC                  PERFORMING ARTS                  INTERACTIVE                  FILM 

Platinum Partner of the Des Moines Arts Festival® 
Sustainability Program Partner 

 
Winner of the Pinnacle Award from the  

International Festivals and Events Association for  
Best Environmental Program 

The following rights and benefits will be made available to MidAmerican Energy Company 
(MidAmerican) as a Platinum Sponsor of the Des Moines Arts Festival® and as presenting 
sponsor of the award-winning Green Arts Sustainability Program: 
 
Naming Rights 
 MidAmerican will be identified as a Platinum Sponsor of the 2014 Des Moines Arts Festival®. 
 MidAmerican will be identified as the presenting sponsor of the award-winning Green Arts 

Sustainability Program.  Festival will work with MidAmerican to “name” the program. 
 
Logo/Brand Recognition: 
 MidAmerican logo will appear on Festival entry and exit signage serving over 200,000 people. 
 MidAmerican logo will appear in sponsor recognition feature in the Official Festival Preview 

distributed by The Des Moines Register on June 15, 2014. 
 MidAmerican logo will appear in sponsor recognition feature in the Official Festival Program 

distributed on-site. 
 MidAmerican logo will appear in the sponsor recognition feature on the Official Festival Map. 
 MidAmerican logo will appear on the one full page advertorial in the Official Festival Program 

describing and featuring the Green Arts Sustainability Program. 
 MidAmerican logo in advertisements placed by the Festival in The Des Moines Register. 

MidAmerican logo will appear on all promotional posters. 
 MidAmerican logo will appear on all promotional postcards. 
 MidAmerican logo will appear in all correspondences related to Sustainability Program. 
 MidAmerican logo will appear on signage related to Sustainability Program. 
 MidAmerican “sustainability” logo will appear in association with Green Arts Sustainability Program. 
 MidAmerican “sustainability” logo placed on recycling stations. 
 MidAmerican “sustainability” logo placed on signage throughout the site that identifies the Festival’s 

efforts to reduce its carbon footprint. 
 MidAmerican logo will appear in sponsor recognition feature in the Official Final Reports. 
 
Official Festival Guide Advertisement  
MidAmerican will receive a complimentary one-full-page advertisement in the Official Festival Program to 
be distributed on-site.  Advertisements in this publication are available exclusively to Festival sponsors.   
 
 

2014 Sponsor Proposal
(above)

Rights & Benefits for 
Sustainability Program 
Sponsor Proposal (left)A sponsor list, divided into donation-level tiers, was 

advertised on the Festival website and in multiple print ads.







CRITICAL COMPONENT PROGRAMS • Volunteer Program (with Supporting Materials opposite)

VOLUNTEER
PROGRAM
 
Each year since the Des Moines Arts Festival® began in 1998, 
the Festival’s success has been due in large part to hundreds of 
volunteers who devote their time and energy during the three-
day weekend and throughout the rest of the year. Historically, 
volunteer recruitment has been determined by programming 
and needs assessment. The Des Moines Arts Festival has grown 
to be an event that the Des Moines community assumes great 
ownership of. Often with encouragement from employers, many 
community members volunteer their time and talents to ensure the 
Festival is successful. The volunteer program is identified through 
three (3) distinct groups of volunteers: General Volunteers, Event 
Management Team (EMT), and Non-Profit Partners.

In 2007, the Festival started a program to recruit and 
provide managerial ownership to key volunteers. The 
Event Management Team (EMT), today comprised 
of 37 members, is in charge of the general volunteers 
on-site throughout the Festival weekend. Each 
member of the team is in charge of a specific area, 
including Artist Relations, Food Operations, Sponsor 
Relations, Volunteer Relations, Stage Management, 
Beverage Management, and more. This structural 
change was essential to allow these key individuals 
to obtain as much from their participation as 
possible, having the Festival’s full support. General 
volunteer opportunities are available for people ages 
16 years and older, in 14 core areas, assisting with 
guests, artists, and vendors.  

In 2014, over 1,700 volunteers worked 6,000 
volunteer hours servicing over 175,000 guests. 70% 
of volunteers were female and 30% were male.  Five 
high schools, four colleges, and six corporations 
represented some of the volunteers.  In many 
cases, the corporations’ employees volunteered to 
fulfill their companies’ required annual volunteer 
hours, college students volunteered to fulfill class 
community service projects, and the high school 
students who volunteered participated in their 
schools’ community service/volunteer program 
(“Silver Cord Program”) to assist with achieving their 
annually required service hours. 

The Festival provides all volunteers complimentary 
t-shirts, snacks, and beverages throughout the 
three-day event. In addition, the Festival hosts a 
welcome party for all volunteers to discuss their 

roles and responsibilities, provides them with 
volunteer information, and sponsors a kick-off event 
including a free, catered breakfast.  After the Festival, 
volunteers were thanked via email and/or personal 
phone calls.

The volunteer program is a self-sustaining program 
as our EMTs lead the program with minimal staff 
supervision.  Each EMT oversees a specific area of 
the Festival and is expected to be on site throughout 
the weekend.  Additionally, they are encouraged to 
recruit volunteers throughout May and June, and 
to attend monthly meetings with Festival staff. The 
EMTs are asked for input in the planning of the event, 
and are provided hospitality on-site.

Volunteer signup and management is handled 
through VolunteerLocal, a web-based software 
program that provides online registration and 
check-in, making the signup process and 
scheduling of volunteers incredibly streamlined 
and easy to facilitate (desmoinesartsfestival.org/
volunteer). Facebook was heavily utilized this year, 
along with online advertising on desmoinesregister.
com. All sponsor organizations were asked to 
distribute information on volunteering through 
their internal channels including newsletters and 
the internet. Many of these organizations were 
instrumental in recruitment. Opportunities were 
also posted on other online volunteer databases 
and communicated through mass emails.
 
Volunteer numbers have grown tremendously, from 
823 volunteers in 2010 to 1,700 volunteers in 2014. 
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The Festival’s 2014  
Volunteer sponsor, ARAG, 
helped support the creation 
of an on-site Volunteer 
Headquarters where 
volunteers could enjoy 
snacks and receive volunteer 
assignments (left).

Each volunteer received a 
free t-shirt, specific to the 

type of volunteer work: 
General Volunteer, Artist 

Relations, or Environmental 
Impact Team (above, right).
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The Festival website offered an easy 
and effective sign-up page for volunteer 
shifts, supported by VolunteerLocal.
Branding for ARAG, the 2014 Volunteer 
Program sponsor, was featured on 
volunteer materials and correspondence.
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Environmental Impact 
Team volunteers 

wore “green” shirts 
to promote the 2014 

Sustainability program. 

The Des Moines Arts Festival® once 
again committed to “reduce, reuse, 
recycle, and repurpose” during the 2014 
Festival with environmentally friendly 
initiatives and a little creativity. Some  
of these energy-effective initiatives included: 

• Worked with Drake University in Des Moines 
to help produce an Event Sustainability 
Guide. This guide is designed to support 
and encourage best practices that ensure 
the Des Moines Arts Festival has a minimum 
negative impact on the environment while 
still delivering a world-class event.  

• Seventeen custom-designed Zero Waste 
Stations were positioned throughout the 
Festival site to accommodate Recyclables, 
Compostables, and Landfill items.

• Banners from prior-year Festivals were re-
purposed to create covers for city trash cans 
throughout the Festival site. This helped 
encourage festival attendees to utilize the 
Festival-designated Waste Stations.

•   The Festival offered a Free Bike Valet service 
provided by Friends of Central Iowa Trails, 
which encouraged guests to reduce carbon 
emissions by cycling to the Festival instead 
of driving. 

• All generators, refrigerated trucks, and 
freezer trailers on the Festival site ran on a 
blend of biodiesel fuel. 

• When possible, any paper correspondence 
was printed using recycled paper and post-
consumer waste materials. 

• Food vendors were required to serve food 
on compostable plates, utensils, napkins, 
and containers. 

• Artists and volunteers were provided 
designated water cooler stations to fill 
reusable bottles, eliminating thousands of 
disposable plastic bottles. 

• Information delivered to all participating 
vendors was sent electronically and posted 
on the Festival’s website in order to eliminate 
paper and other non-recyclable products.

• Beverages were sold in recyclable 
plastic bottles, aluminum, or poured into 
compostable cups. 

• Other merchandise options included 
reusable water bottles and bags constructed 
from prior-year Festival banners that can 
be reused by guests as tote bags. 

• The application process for the juried art 
fair was completely paperless. This was 
achieved by using an online registration, 
application, jury, and communications 
system called ZAPPlication®. 

In the end, the Festival’s environmental efforts 
were a success. By making these adjustments, 
the Festival reduced its impact  on the 
environment during the three-day weekend.

All waste has been logged by category, and the 
information provided in a post-event report 
from Waste Management and Metro Waste 
Authority will help the Festival determine the 
next steps in moving the Festival to a Zero-
Waste event.

GREEN ARTS 
SUSTAINABILITY 
PROGRAM
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Environmental Impact Team volunteers pose next to  
a Zero Waste Station, part of the Festival’s campaign to 
significantly reduce waste and promote compostable items.
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Top view

Right, the custom-designed decals 
were used to clearly designate the 

three types of waste containers.
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The City of Des Moines  
was forced to cut down Ash 
trees due to the Emerald 
Ash Borer. Instead of 
immediately disposing of 
the trees, Festival sponsor 
Silent Rivers Design + 
Build transformed the 
fallen trees into beautifully 
crafted fencing that 
surrounded the Festival’s 
Hospitality Suites.

One-time use vinyl banners used during  
the Festival are recycled and made into 
large tote bags, makeup bags, and other  
fun merchandise items rather than 
deposited in the landfill.
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EDUCATIONAL 
PROGRAM
 
Des Moines Art Center’s Nurturing a Student‘s Vision (NSV), presented 
by Hubbell Homes, celebrates artists in grades K–12. The program was 
developed in 2002 to encourage children to pursue their passion for the 
arts, and to recognize student and teacher achievements and artistic 
talent. The program features a number of recognition opportunities 
including the three-day exhibition, the Visionary Artist Ceremony 
on Saturday of the Festival, a six-week exhibition in the Des Moines 
Central Library, and the NSV Ceremony held at the end of August. 

The NSV program spotlights the creativity of children in grades K–12 
attending schools in central Iowa through a special exhibition on 
site at Iowa’s most prestigious arts and culture festival. Each year, 
teachers and principals from every school in central Iowa (called the 
Golden Circle) are invited to submit up to four pieces of artwork from 
students in their school. Each work is accepted into the program 
regardless of talent level or quality of the work. After submitting the 
artwork, Festival staff mounts each work on matte board, making it 
professionally presentable at the Festival. At the time of the Festival, 
event staff hangs and displays the work inside a massive tent, located 
in a central location at the Festival. The 2,000ft2 tented space is host to 
professional art panels where the artwork is exhibited throughout the 
three-day Festival of arts and culture. 

On Saturday morning of the Festival, the GuideOne Performing Arts 
Stage plays host to the Visionary Artists Ceremony. The ceremony 
is attended by hundreds of parents, grandparents, friends, teachers, 
and of course the young artists. Each exhibiting student’s name and 
school is read aloud, and students are invited to come on stage to be 

congratulated by Rick Tollackson, CEO of 
Hubbell Homes. In addition, each student 
receives a certificate of achievement and 
a one-year student membership to the 
Des Moines Art Center. Participating 
teachers each receive a one-year educator 
membership to the Des Moines Art Center. 

An opportunity to display the artwork is 
extended for six weeks after the Festival 
in a special exhibition at the Des Moines 
Central Library. Every piece of art is hung 
on the first and second floors of the library. 
In late August, Mr. Tollackson and Stephen 
King, Executive Director of the Festival, will 
host students, teachers, and parents at the 
annual NSV Reception located at the Des 
Moines Central Library. At the reception, 
students and schools are randomly selected 
to win over $1,000 in art supplies.
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Student artists proudly 
point to their featured 
artwork, exhibited in the 
Nurturing a Student’s 
Vision tent (left). 

A listing of participating 
schools was included on 

the website and in the 
2014 program brochure 

(right).

NURTURING A 
STUDENT’S VISION

Hubbell Homes, Des Moines Art Center and Des Moines Arts 
Festival® are proud to host Nurturing a Student’s Vision: Celebrating 
Artists K-12 student art exhibition (NSV) at the Des Moines Arts 
Festival on June 27–29, 2014 in downtown Des Moines’ Western 
Gateway Park! NSV is a program that spotlights the creativity of 
children K-12 attending schools in central Iowa through a special 
exhibition on-site at the Festival and the six weeks after at the Des 
Moines Central Library.

Students’ artistic achievements will be recognized at the Visionary 
Artist Ceremony at the Festival on June 28 at 11:30 a.m., NSV 
Reception at the Downtown Des Moines Central Library on Aug. 20 
at 6 p.m., and reward them with a Certificate of Appreciation along 
with a Des Moines Art Center Student Membership. In addition, 
participating teachers each receive an educator membership to the 
Art Center and a chance to win one-of-five $100 awards 
in art supplies.

Thank you to the following schools participating in this year’s 
exhibition:
Adel Elementary
Adel-De Soto-Minburn
Adel-De Soto-Minburn High School
Altoona Elementary
Anderson Elementary
Ankeny Christian (Elementary)
Ankeny Christian (Secondary)
Ashland Ridge Elementary
Ballard East Elementary
Ballard Middle School
Berg Elementary (Newton)
Bergman Academy
Bondurant-Farrar High School
Bondurant-Farrar Middle School
Brookview Elementary
Brubaker Elementary 
Carlisle Elementary
Cattell Elementary
Centennial Elementary
Christ the King
Clay Elementary
Clive Elementary
Collins-Maxwell Middle/High School
Cowles Montessori
Crocker Elementary
Dallas Center Elementary
Dallas Center-Grimes High School
Dallas Center-Grimes MS
De Soto Intermediate
Delaware Elementary
Des Moines Christian
Downtown School
East High School
Easton Elementary
Firebird Academy Homeschool
Hanawalt Elementary
Hills Elementary School
Hoover High School
Indianola Middle School
Jefferson Elementary 
Karen Acres Elementary
Kuemper Catholic
Lawson Elementar

Lincoln Elementary
Madison Elementary
Martensdale-St. Mary’s Elementary
Martensdale-St. Mary’s Jr/Sr High School
Melcher-Dallas High School
Merrill Middle School
Mitchellville Elementary
Monroe Elementary (PCM)
Moulton Elementary
Newton High School
North Polk Central Elementary
North Polk West Elementary
Northeast Elementary
Northview Elementary
Northwest Elementary
Oak Park Elementary
Olmsted Elementary
Oviatt Elementary
Perkins Academy
Pleasantville Elementary
Prairie Trail Elementary
Rolling Green Elementary
Sacred Heart School
Shuler Elementary
South Prairie Elementary
Southeast Elementary
St. Augustin Catholic School
St. Joseph Catholic School
St. Pius X Elementary
St. Pius X Middle School
Roosevelt High School
Twin Cedars Community School
United Community
Valley High School
Vince Meyer Learning Center
Walnut Hills Elementary
Waukee Elementary
Waukee South Middle School
WDMCSD Home School Art Enrichment
Webster Elementary
West Central Valley Dexter Elementary
West Central Valley Stuart Elementary
Westridge Elementary
Willowbrook Elementary
Wright Elementary
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The NSV tent was full of displayed student artwork and 
decorated with large kiosks honoring particular works.
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Hubbell Hero 

Student Artist 
Presented To 

Thank you for your participation in the Des Moines Arts Center’s 
Nurturing A Student’s Vision:  Celebrating Artists K-12 at the 2014 

Des Moines Arts Festival® . 

__________________________________________________ 

Rick Tollakson, President and CEO 

  «Last Name» 

«School Name» 

An award was presented to 
each student artist during 
an awards ceremony where 
students walked across 
the stage proudly to an 
admiring audience.
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CHILDREN’S 
ACTIVITIES
 
Children’s interactive arts activities are one of the main 
pillars of the arts featured each year at the Des Moines 
Arts Festival®. Throughout the Festival, guests of all ages 
had the opportunity to get creative and hands-on with  
art, music, dance, and more! 

One of the Festival’s biggest interactive activities this 
year invited guests to re-create Georges Seurat’s Sunday 
Afternoon on the Island of La Grande Jatte in grand scale.

Each young artist was given a tiny tile of the painting to 
recreate with a variety of artistic materials. The tiles were 
then assembled into a giant, billboard-sized 20'×30' version 
of the famous painting.

In addition to the popular mural project, 27 Central 
Iowan non-profit organizations provided art-related 
interactive activities to engage and delight children. 
 
The 2014 activities included these and more:

Pinot’s Palette This year, Pinot’s art studio brought  
their classes to the Des Moines Arts Festival! They provided 
a self-guided painting class, where Pinot’s helped children 
create masterpieces. 

Custom Coloring Table Draw your favorite animals  
and play a bean bag game with Animal Lifeline of Iowa!

Milagros-Style Engravings Stop by 
the AARP Iowa tent to make a craft foil 
engraving!

Homemade Pet Toys Join AHeinz57 Pet 
Rescue & Transport to make a toy for your 
favorite furry friends!

Mask Decorating & Face Painting  
Make a mask or get your face painted  
with the Animal Rescue League!

Customizable Buttons Join Big Brothers 
Big Sisters of Central Iowa to decorate  
a button!

Red Panda Mask Come to the Blank Park 
Zoo booth to celebrate Asian species by 
making a red panda mask!

Sock Decorating Help Central 
Iowa Shelter & Services with their 
need for socks by decorating a 
paper pair!

Rocket Design & Launch
Help the Des Moines Music 
Coalition gear up for the 80/35 
music festival by decorating  
and launching paper rockets! 

Illustration Come to DMARC/ 
MovetheFood.org’s booth to 
illustrate your idea of a well-
balanced meal!

Canvas Art Create a masterpiece on canvas using many different 
drawing tools and art techniques with Des Moines Downtown 
Chamber of Commerce!

Marble Painting Join the Des Moines Social Club for  
marble painting. 

Memory Books Create your own memory book with HCI  
Care Services.

Origami Learn how to make an origami house with Iowa CASA.

Fabric Wrist Shakers Get creative with the Iowa Dance Theatre! 
Use strips of fabric to make wearable art.

Spin Art Come to the Iowa District Optimists to make spin art!

Farm Animal Art Color a picture of a farm animal and have it 
made into a button to wear with Living History Farms.
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Young artists participated 
in decorating their own 
custom “souvenir” t-shirts, 
an interactive art activity that 
encouraged children to create 
(above, left)!

Pinot’s Palette art  
studio offered exciting 
follow-along painting 
classes throughout the 
weekend for children 
and even their parents  
to enjoy (left, below).
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The mural of George Seurat’s 
famous painting Sunday 
Afternoon on the Island of La 
Grande Jatte being assembled 
from hundreds of childrens’ 
individually created tiles (left), 
and after completion (above).

A full list of 
children’s arts 

activities was listed 
on the 2014 Festival 

website and program 
brochure (right).
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Throughout the years, the Des Moines 
Arts Festival® has featured numerous food 
vendors and beverage options for Festival 
guests. The biggest move throughout 
the years has been towards featuring  
more local vendors along with healthier 
food options with the inclusion of frozen 
yogurt, vegetarian options, and other lower-
calorie choices. 

Within the last few years, the Festival has 
made an effort towards a greener, more 
sustainable Festival overall and has required 
vendors to be a part of that mission as well. 
Vendors have been required to use only 
compostable materials to serve their food 
and beverages since 2011. Vendors have 
also been encouraged to explore local 
supply options for their ingredients and 
greener cooking methods. 

2011 brought about the creation of two Official 
Festival Beers brewed by local brewery Court 
Avenue Brewing Company made especially 
for the Des Moines Arts Festival. The 2014 
Festival brought with it renewed partnerships 
with Iowa Craft Beer, Court Avenue Brewing 
Company, and Gateway Market, a local 
market offering locally sourced organic and 
natural food items.

FOOD AND BEVERAGE PROGRAM

The 2014 Des Moines Arts Festival featured 
even more food and beverage options than 
ever before with 26 different vendors! The 
Festival welcomed new vendors with crowd 
favorites like wood-fired pizza, gyros, 
and lemonade, as well as dishes from 
the Mediterranean, Mesopotamia, South 
America, and Europe.  

The Festival rejuvenated its beverage 
selections this year by renewing partnerships 
with Doll Distributing, Atlantic Bottling 
Company, Gateway Market, and Iowa Craft 
Beer. Guests enjoyed greater selection in 
each of our beverage stations across the 

site with the addition of products like 
Curious Traveler Shandy and Modelo 
Especial, but were still able to find 
favorites like Bud Light and Stella 
Artois. The Festival worked with wine 
provider, Gateway Market, to offer a  
great line-up of wines from across 
the world, which fit perfectly in the 
Jazz & Wine Pavilion. 

This year’s Iowa Craft Beer 
tent was an instant hit with 
guests, offering 24 fantastic taps 
featuring beers from across Iowa!  
The taps ran the entire range of the 

spectrum from the slightly hoppy Soap Creek Shandy from Albia, Iowa 
and the spicy flavor of John’s White from Millstream Brewing Company 
in Amana, Iowa, to Confluence Brewing Company’s High Water Oatmeal 
Stout with chocolate, coffee, and toffee notes. There was something for 
everyone whether they were looking for a local favorite or wanting to try 
something new. 

The Des Moines Arts Festival once again teamed up with Court Avenue 
Restaurant and Brewing Company to produce the official Festival beers. 
One-Eyed Red, an American red ale, was back by popular demand this year. 
The well balanced sweet malt notes and citrusy hops flavor and aromas 
continued to refresh Festival guests. Sassy Saison, a Belgian Farmhouse 
ale, made her debut at this year’s Festival. With spicy and fruity aromas 
and flavors from the Saison yeast, this dry, crisp ale was an instant crowd 
favorite!
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2014 Food Vendor Application 
We are pleased to invite you to apply as a food vendor for the 2014 Des Moines Arts Festival® on June 27-29, 
2014 in downtown Des Moines’ Western Gateway Park. The Des Moines Arts Festival® is a premiere festival 
opportunity in the Iowa market for the promotion of restaurants, caterers, and festival vendors to an audience 
that averages over 200,000. Participating vendors tap into an exceptional marketing opportunity designed to 
drive name recognition and food sales. All participating food vendors will be publicized in advance of the Festival 
on our website at desmoinesartsfestival.org and in the Official Festival Guide distributed at the event. 
 
Split Fee Option 
To assist vendors with the rising costs of doing business, we offer a Split Booth Fee payment option.  Vendors 
may choose to either pay the Booth Fee in full when submitting their application OR pay ½ the Booth Fee with 
the application and the remaining ½ of the Booth Fee on or before July 1, 2014. All other payments (Grill Space 
Fee and Clean-Up Deposit) must be paid in full with the application for consideration of acceptance.  Check box 
below if you are choosing the split Booth Fee payment option. 
 

Yes!  I am choosing the split payment option for the Booth Fee. 
Vendor agrees to provide Booth Fee in two installments, the second installment will be due on or 
before July 1, 2014 (this is two days after the Festival). Grill Space Fee & Clean-Up Deposit must be 
paid in full with the application and will not be included in the split fee option. 

 
Fees & Requirements 

• Booth Fee – check or money order made payable to the Des Moines Arts Festival. 
o $1,950 Food Booth-Only Fee 
o $1,950 Beverage Booth-Only Fee (coffee, homemade juices, etc. – NO water, soda, or alcohol) 
o $2,250 Food & Beverage Booth Fee 

 
• Grill Space Fee – $500.  Additional fee is required if you need extra space for a grill. Grills and fryers 

are not allowed under any tents. Each grill space will be a connected, fenced 5’x10’ reserved area 
outside, to the side of your tent space. A photograph and dimensions of the grill to be used are 
required and must accompany the application. On-site requests for a grill space will not be 
accepted! 
 

• Clean-Up Deposit – $500. All applicants are required to include a separate check or money 
order for the required Clean-Up Deposit (per space) made payable to the Des Moines Arts Festival. 
The Clean-Up Deposit will not be deposited and will be returned after the event if inspection of vending 
space after the event is satisfactory. 
 

• Vendor-provided Tents/Carts/Trailers – If applying for tent/cart space, a photograph of the 
tent/cart you plan to use, along with dimensions must be submitted with the application. All other food 
vendors will be tented by the Festival. No trailers are allowed unless permission has been given by the 
Festival. Small novelty-type trailers or structures could be considered.  Photos and exact dimensions of 
trailer are required with the application. 
 
***DMAF 2014, food vendors are not permitted to use light-weight pop-up tents. All tents must be 
weighted properly with a minimum of 40 lbs of weight on each tent leg. This helps ensure the highest 
degree of safety to the food vendor, their neighbor, and guests. Do NOT rely on us to provide 
sandbags. The proper tent with the proper weights is entirely the responsibility of the food vendor. 
Severe weather can hit at any time. The DMAF staff will not place their lives at risk to secure a tent. 
 

• References – A list of previous festival experience and references with contact information are 
required if you have not been previously accepted to the Des Moines Arts Festival®. 

Above, the 2014 Festival website featured 
a full list of the participating “Culinary 
Arts” food booths. From homemade gyros 
to cookie dough truffles, the menu had 
something for everyone.  

Right, a Festival guest chooses a  
healthy, ethnic (and delicious!) 

option of mango on a stick. 

Far right, a contract for participating food 
vendors, which includes the mandatory 

use of compostable eating utensils as part 
of the Green Arts Sustainability Program.
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Thanks to renewed partnerships, a greater 
beverage selection was available to guests. 
The Festival’s Iowa Craft Beer Tent, which 
featured 24 amazing Iowan-brewed beers, 
was an instant hit.



CRITICAL COMPONENT PROGRAMS • Entertainment Program (with Supporting Materials opposite)

Music has been a part of the Des Moines 
Arts Festival® since its beginnings. With 
the addition of the Performing Arts 
Stage in 2004, the Festival was able to 
offer more variety on the stages and 
additional space for a variety of groups, 
from choirs and jugglers to dancers and 
musicians. Throughout the years, the 
focus for the stage lineups have changed 
as the Festival has grown. 

Special performances throughout the last 
nine years have included Joffrey Ballet, 
Gavin DeGraw, and the Smithereens.  
Each year, lineups combine the best 
of local entertainers, regional talents, 
and national acts! New to the Festival 
in 2014 was an all-jazz lineup in the 
Jazz & Wine Pavilion, thanks to a 
new relationship with Civic Music 
Association. 2014 also brought the 
addition of national headliners to 
the Hy-Vee Main Stage and Festival 
favorites to the GuideOne Performing  
Arts Stage! 

The 2014 Des Moines Arts Festival® 
welcomed national headliners 10,000 
Maniacs, and BoDeans to the Hy-Vee 
Main Stage. With nearly 30 years of 

ENTERTAINMENT PROGRAM
experience on the stage, 10,000 Maniacs brought their unique 
sound to the Festival on Friday night. On Saturday night the Festival 
welcomed BoDeans. Long known as one of the best live acts in the 
business, the Rock and Roll Hall of Fame has them permanently 
displayed as part of its Midwest Artists exhibit. BoDeans brought 
an amazing, high-energy performance to an excited crowd. The 
weekend also welcomed a variety of local favorites like Bonne 
Finken, Chad Elliott, and Jason Walsmith, as well as new acts Iris 
Dement and The Envy Corps! 

The GuideOne Performing Arts Stage showcased its own 
impressive arrangement of acts: dance troupes, martial arts,  
plays, show choir, ballet, and an a cappella classic. This wide array 
of performances provided guests with nonstop entertainment on 
Friday of the Festival. Unfortunately, due to inclement weather 
resulting in unfavorable conditions surrounding the Performing 
Arts Stage, all activities and performances on the GuideOne stage 
had to be canceled following Friday’s performances. Bill Robison, 
equipped with a goofy grin, continued strolling the Festival streets, 
engaging guests with his charming and unique physical comedy.

A new partnership with local non-profit, Civic Music Association, 
helped to pack the stage in the Jazz & Wine Pavilion presented by 
Meredith with top-notch regional jazz musicians like Max Wellman, 
NOLA Jazz Band, and the Dave Rezek Trio. The excellent music 
invited guests into the Jazz & Wine Pavilion to relax, enjoy a glass 
of wine, and tap toes to amazing musicians.

This wide array of music and other entertainment provided guests 
with constant fun and talent throughout the Festival weekend!  
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Left, a musical theatre performance by the Des Moines 
Playhouse blew away a captive audience on the Civic  
Music Association Stage in the Jazz & Wine Pavilion.

Above, guests lounge and relax while enjoying  
a constant array of entertainment on the 
Hy-Vee Main Stage.



2014 Des Moines Arts Festival® Services Agreement 
 
Agreement dated as of Thursday, July 10, 2014, between the Des Moines Arts Festival® ("DMAF"), a corporation organized under the laws of 
the State of Iowa and NAME ("Performer"), a corporation organized under the laws of the State of Iowa. 
 
WHEREAS, DMAF wishes Performer to perform the services described in Schedule A hereto ("Services"), which shall be performed in 
accordance therewith and in accordance with the terms hereof, and 
 
WHEREAS, Performer wishes to perform Services subject to the terms and conditions set forth herein, 
 
NOW, THEREFORE, the parties hereto agree as follows: 
 
ARTICLE 1  Basic Obligations of the Parties 
 
1.1 Services. Subject to the terms and conditions provided for herein, 
 
(a) Performer, in consideration of the Contract Price (as defined in Section 2.1) agrees to perform Services, and 
 
(b) DMAF agrees to pay for Services as set forth in Section 2.1. 
 
1.2 Employees. If applicable, all personnel assigned by Performer to perform Services will be employees of Performer and Performer will pay all 
salaries and expenses of, and all federal, social security, federal and state unemployment taxes, and any other payroll or withholding taxes 
relating to such employees. Performer will be considered, for all purposes, an independent contractor, and it will not, directly or indirectly, act 
as an agent, servant or employee of DMAF, or make any commitments or incur any liabilities on behalf of DMAF without DMAF’s prior written 
consent. 
 
ARTICLE 2   Terms of Payment 
 
2.1 Contract Price. In consideration for performance of Services, DMAF shall make payment to Performer for Services rendered hereunder in 
the amount of $0.00 (the "Contract Price"). The Contract Price includes all amounts to be paid by DMAF under this Agreement. Payment to be 
made after Performer has fully provided all services due under this agreement. 
 
ARTICLE 3  Risk of Loss; Insurance and Laws 
 
3.1 Risk. Performer will provide for all proper safeguards and shall assume all risks of loss to Performer and its employees incurred in 
performing Services hereunder. 
 
3.2 Insurance. Performer will provide insurance coverage for all personal injuries and property damage resulting from the Performer’s delivery 
of Services under this agreement. Said coverage shall be in amount no less than $1,000,000.00.  “Des Moines Arts Festival®” must be listed as 
“additional insured”.  And “Certificate Holder” must be as follows “For the dates of June 27-29, 2014”: 

Des Moines Arts Festival® 
601 Locust Street, Ste. 700 
Des Moines, IA  50309 

 
Performer to deliver to DMAF certificate of insurance upon request. 
 
3.3 Laws. Performer shall comply with applicable federal, state and local laws and regulations governing health and safety of its employees 
assigned to perform Services. 
 
ARTICLE 4  Performance of Services 
 
4.1 Supervision. Performer is responsible for the direct management and supervision of its personnel through its designated representative, 
and such representative will, in turn, be available at all reasonable times to report and confer with the designated agents or representatives of 
DMAF with respect to Services being rendered. 
 
4.2 Qualifications and Removal. Performer agrees that Services to be provided will be performed by qualified, careful and efficient employees 
in strict conformity with the best practices and applicable standards. Performer agrees that excessive drinking before or during the 
performance is unacceptable.  Performer further agrees that upon request of DMAF, Performer will remove from the performance of Services 
hereunder any of its employees who, in the reasonable opinion of DMAF, is guilty of improper conduct or is not qualified to perform assigned 
work. 
 
4.3 Sound. Sound company contracted by DMAF shall have full authority over volume levels, including stage amplifiers. 
 
ARTICLE 5  General 
 
5.1 Assignment. This Agreement may not be assigned by either party without the prior written consent of the other party. 
 
5.2 Governing Law. This Agreement will be governed in all respects by the law of the State of Iowa. 

Above, each act signed an Entertainer Contract.

The 2014 Festival website featured 
a full lineup of music and other performance 
acts (left and above left).

CRITICAL COMPONENT PROGRAMS • Entertainment Program (Supporting Materials)



A nighttime crowd gathers 
around the Hy-Vee Main Stage 
for a show at sunset. BoDeans’ 
high-energy rock set ended the 
evening on a high note.

The BoDeans play their rock set 
to end the Festival’s Saturday 

evening on a high note.
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CRITICAL COMPONENT PROGRAMS • Merchandise Program (with Supporting Materials opposite)

The Des Moines Arts Festival® merchandising 
program featured a wide range of current 
and fashionable original designs. The 
Festival worked with a creative team as well 
as with merchandising professionals from 
Younkers department stores to establish the 
merchandise selections. 

Working directly with these partners, current 
styles, trends, and colors were selected to 
compliment the current creative designs and 
to appeal to a target market that included 
men, women, and children of all ages. The 
Festival also relies on the expertise of the 
Younkers team for building visual displays and 
salesmanship training.

This year’s merchandise included a variety 
of options and featured the artwork of Signe 
and Genna Grushovenko whose painting, 
Downtown Stroll was selected as the 
commemorative poster. 

Merchandise included a line of apparel and 
accessories including tote bags made from 
prior-year Festival vinyl banners, coffee cups, 
notecards, posters, hats, tumblers, and water 
bottles. All were available for purchase prior 
to the Festival at all Des Moines area Younkers 
department stores and online at the Festival’s 
online store.

MERCHANDISE PROGRAM
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Official Festival 
merchandise was 

available at two on-
site merchandise tents 

(below) as well as in 
an online store (right).

10% and 25% merchandise 
coupons were given to 

Festival Patrons pre-event.

25%  off all festival        MerchaNdise 
Valid June 27-29, 2014 at the Arts Festival Shops

DES MOINES ARTS FESTIVAL

ORIGINALDYNAMICPERSONALTHOUGHT-PROVOKING
 T-PROVOKINGVISIONARY-

 ONARYSURPRISINGIN
INTERACTIVEVIBRANT
NTSHOP TO SUPPORTORIGINALDYNAMIC

PERSONALTHOUGHT-PROVOKING
 T-PROVOKINGVISIONARY-

 ONARYSURPRISINGIN

10%  off all festival       
 MerchaNdise 

Valid June 27-29, 2014 at the Arts Festival Shops

DES MOINES ARTS FESTIVAL

INTERACTIVEVIBRANT
NTSHOP TO SUPPORT



CRITICAL COMPONENT PROGRAMS • Community Outreach Program (with Supporting Materials opposite)

COMMUNITY 
OUTREACH
The Des Moines Arts Festival® and co-sponsor Prairie Meadows 
teamed up to present the Prairie Meadows Community Outreach 
Program featuring 26 non-profit organizations. 

Each year, the program offers non-profit organizations the 
opportunity to participate on site and share their mission to 
thousands of guests free of charge. In exchange for free booth 
space, each organization provides an interactive arts activity for 
guests, from salsa dancing to face painting and more!

AARP Iowa Come create art reminiscent of Milagros- 
style engravings using craft foil and a wooden stylus! 

AHeinz57 Pet Rescue & Transport Make homemade 
toys for your favorite dog, or have your face painted. 

Anawim Housing Make a home piggy bank!

Animal Lifeline of Iowa Come enjoy our custom 
coloring table where you can draw your favorite 
animal or play our bean bag toss game!

Animal Rescue League of Iowa, Inc.  
Arts Decorate masks or get your face painted!  
 
Big Brothers Big Sisters of Iowa  
Customize a BBBS button to wear on your shirt or 
backpack! 

Blank Park Zoo Celebrate Asian species at the zoo 
and create a red panda mask! 

Central Iowa Shelter & Services Help us in our 
ongoing need for socks by decorating  
a pair for someone in need.  

Des Moines Downtown Chamber of Commerce 
Create a public work of art by putting paint and other 
mediums on a blank canvas. 

Des Moines Music Coalition Design and launch an 
80/35 themed rocket! 

Des Moines Social Club Join us for a marble 
painting activity.

DMARC/Move the Food.org Illustrate your idea 
of a “well balanced meal” based on guidelines and 
recommendations .

HCI Care Services & Visiting Nurses Services 
Guests will complete and decorate pre-assembled 
foam memory books. 

Iowa CASA Join us in making and decorating origami 
houses!  

Iowa Dance Theatre Come create wrist shakers using 
fabric to use in creative dance activity. 

Iowa District Optimists Create spin art. 

Iowa Homeless Youth Centers Make colorful 
flowers out of tissue paper and pipe cleaners. 

Living History Farms Color a picture of a farm 
animal and have it made into a button to wear. 

Reach Out and Read Iowa Illustrate a booklet using a 
wide array of mediums.

Salsa Des Moines Take mini classes of salsa, 
bachata, merengue, and cha cha to learn about the 
different styles of Latin dance. 

Science Center of Iowa Build a Doodle Bot! Bots 
are simple, battery powered robots that attach to 
crayons or pencils and are used to create art. 

Susan G. Komen Participate in the Kids for the Cure 
Art Contest! The winning entry will be on the t-shirt 
for our Kids for the Cure participants. 

Teaching Leaves Join Teaching Leaves to create your 
own song using Native American instruments!

Walnut Creek Church Create a mosaic using tissue 
paper and light glue. 

Westside Early Education Create your own 
sunshine using paper plates, pipe cleaners, beads, and 
more! 

Youth Emergency Services & Shelter Decorate a  
yellow hard hat to commemorate YESS’ Emergency  
Shelter Expansion! 

Participating non-profits and their corresponding arts activities included:
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Children construct home-
shaped piggy banks (above, 
left) with Anawim Housing. 
While creating a fun craft 
and expressing their inner 
artists, children also learn 
the value of supporting their 
local community. 

                                                 
   
 
 
Description of non-profit organization and its goals 
 
_________________________________________________________________________ 
 
Description of intended use of Festival space (including materials being distributed) 
 
 
_______________________________________________________________________________________ 
 
Detailed description of interactive arts-related activity  
(Your arts-related activity MUST be interactive and engage Festival guests.) 
 
 

 
_______________________________________________________________________________________ 
 
 
See below for a list of creative and interactive arts-related activities:  
(*Note* - stickers and tattoos are NOT allowed) 
CREATE: 

 Blow-Ink Picture 

 Bookmark 

 Bracelet 

 Button 

 Face Painting 

 Fish Print 

 Illustrated Book 

 Mask 

 Memory Book 

 Origami 

 Percussion Instrument 

 Puppet 

 Quilting 

 Sun Catcher 

 Sun Visor 

 
Completed applications may be submitted by email (preferred method), via fax or mailed to: 
 
Maggie Pforts 
700 Locust St, Suite 100 
Des Moines, IA 50309 
515-286-4949 Phone 
515-286-4942 Fax 
mpforts@desmoinesartsfestival.org 

                                                 
   
 
Prairie Meadows Community Outreach Program Application  
Due Friday, April 18, 2014 
 
Please complete this paperwork and return by 5pm on Friday, April 18th in order to be considered for this 
program. Before you submit your paperwork, please make a copy for your records.  
 
NOTE:  If applying to provide an interactive arts-related activity - please describe in detail your arts-related 
activity.  Acceptance is strongly based on the interactive activity provided by the non-profit organization.  
 
Name of Non-profit Organization ________________________________________________ 
 
Contact Person _____________________________________________________ 
 
Title _____________________________________________ 
 
Address, City / Zip ________________________________________________________________________ 
 
Phone (Day) _______________________   Phone (Cell) _______________________ 
 
Email _____________________________________________ 
 
Web site __________________________________________ 
 
Second Contact Person ________________________________________________ 
 
Title _______________________________________________ 
 
Address, City / Zip ________________________________________________________________________ 
 
Phone (Day) _______________________   Phone (Cell) _______________________ 
 
Email _____________________________________________ 
 
Web site __________________________________________ 
 
 
Has your non-profit organization previously participated at Des Moines Arts Festival®? If yes, when? 
__________________________________________________ 
 
Please check one: 
 
Option 1: Provide an on-site interactive arts-related activity and volunteer staff to manage during the length 
of the Festival, with more than one volunteer present at your tent at all times, no exceptions. Your non-profit 
organization will be permitted to display signage and distribute information within the booth. (No fee required) 
 
Option 2: Provide approximately 16 volunteers for an entire day during the Festival. Your non-profit 
organization will be permitted to utilize a community booth for one day to display signage and distribute 
information. The 16 volunteers will be assigned to assist the Festival in general volunteer duties. (No fee 
required) 
 
Option 3: Apply for booth space rental and Festival-provided tent. Your non-profit organization will be 
permitted to display signage and distribute information within the booth. ($600 fee required) 

Application letter to be 
considered as a 2014 
Community Outreach 

participating non-
profit organization.
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Iowa Dance 
Theatre

Each non-profit 
representative was given a 
customized credential for 

the Festival weekend.

Non-profit organizations, 
like AARP, work with young 
artists to create arts projects. 
The Festival’s Community 
Outreach program is a win-win 
for both local non-profits and 
Festival guests!
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COMMUNITY
OUTREACH PROGRAM

CENTRAL IOWA SHELTER & SERVICES
The mission of Central Iowa Shelter & Services is to provide free shelter and 
meals to homeless adults regardless of physical or emotional conditions, 
and to facilitate their move toward self-sufficiency.
Arts Activity: Come decorate your own paper socks to help show one of  
CISS’s biggest needs.

DES MOINES DOWNTOWN CHAMBER OF COMMERCE
The Downtown Chamber of Commerce is a community of businesses and 
nonprofits focused on Downtown vitality.
Arts Activity: Create a public work of art by putting paint and other 
mediums on a blank canvas.

DES MOINES MUSIC COALITION
The mission of the DMMC is to aggressively advocate, sponsor and develop 
an independent and progressive live music economy in Central Iowa for 
the purposes of urban revitalization, regional economic development, and 
securing the future of our region by attracting and retaining young adults to 
this region.
Arts Activity: Design and launch an 80/35 themed rocket!

DES MOINES SOCIAL CLUB
The Des Moines Social Club provides a home for local artists, offers unique 
programming spanning all arts disciplines, and brings people of every age 
and background together under one roof — all for the purpose to use the arts 
as a catalyst to create unprecedented community engagement. 
Arts Activity: Join us for a marble painting activity.

DMARC/MOVE THE FOOD.ORG
Our mission is to make sure everyone in the Greater Des Moines area has 
enough nutritious food to eat.
Arts Activity: Illustrate your idea of a “well balanced meal” based on 
guidelines and recommendations from the USDA’s “Choose My Plate” 
model.

HCI CARE SERVICES & VISITING NURSES SERVICES OF IOWA
Our mission is promoting dignity, independence and quality of life for all 
through education, compassion and effective community-based care.
Arts Activity: Complete and decorate pre-assembled foam memory books. 

IOWA CASA
CASA advocates for the safety, permanency and well-being of Iowa children 
under the court’s jursidiction. Many children have been abused or neglected 
by their parents or caretakers.
Arts Activity: Join us in making and decorating origami houses!

IOWA DANCE THEATRE
The Iowa Dance Theatre is an educational dance group that sponsors 
performances and workshops in the community.
Arts Activity: Come create wrist shakers using fabric for our in creative 
dance activity!

BLANK PARK ZOO
The mission of the Blank Park Zoo is to inspire an appreciation of the 
natural world through conservation, education and recreation.
Arts Activity: Celebrate Asian species by creating red panda masks.

COMMUNITY
OUTREACH PROGRAM

TEACHING LEAVES
Teaching Leaves connects and engages with the community in several 
educational programs.
Arts Activity: Join Teaching Leaves to create your own song using traditional 
Native American flutes and drums! 

WALNUT CREEK CHURCH
Walnut Creek Church’s mission is to bless the city, its people and to glorify 
God.
Arts Activity: Create a mosaic using tissue paper and light glue.

WESTSIDE EARLY EDUCATION
Westside Early Education seeks to provide a quality preschool program for 
students ages 1-4 and strives to provide a loving environment where children 
develop their ability to listen, communicate, share, care, and learn.
Arts Activity: Create your own sunshine using paper plates, pipe cleaners, 
beads, and more!

YOUTH EMERGENCY SERVICES & SHELTER
Youth Emergency Services & Shelter provides crisis intervention, shelter and 
counseling services for children, newborn through age 18.
Arts Activity: Decorate a yellow hard hat to commemorate YESS’ Emergency 
Shelter Expansion!

DESMOINESARTSFESTIVAL.ORG

COMMUNITY
OUTREACH PROGRAM

AARP IOWA
AARP is dedicated to enhancing quality of life for all as we age.  We lead 
positive social change and deliver value to members through advocacy, 
service, and information.
Arts Activity: Come create art reminiscent of Milagros style engravings using 
craft foil and a wooden stylus!

AHEINZ57 PET RESCUE & TRANSPORT 
AHeinz57 is a foster based pet rescue organization, closing the gap between 
traditional animal shelters and no-kill rescue centers. We are committed 
to saving homeless companion animals, assisting other shelters/rescues 
through rescue transports, offering in-home training to keep dogs in their 
current homes, and educating the public on the issues of pet over-population, 
responsible pet ownership and puppy mills.
Arts Activity: Make homemade toys for your favorite dog, or have your face 
painted.

ANAWIM HOUSING
Anawim Housing has been providing safe, affordable and permanent housing 
to underserved families for 27 years. Anawim’s goal is to get families into 
quality homes they can afford, and help them reach stability.
Arts Activity: Show what home means to you by making a home shaped 
piggy bank! 

ANIMAL LIFELINE OF IOWA
Animal Lifeline of Iowa, Inc. is a special needs, no-kill animal shelter that 
accepts un-owned dogs and cats who are handicapped, injured, have a 
serious medical condition, pregnant or nursing, and orphans that need to be 
bottle fed.
Arts Activity: Come enjoy our custom coloring table where you can draw 
your favorite animal or play our bean bag toss game. 

ANIMAL RESCUE LEAGUE OF IOWA, INC.
Our mission is to promote animal welfare, the human animal bond, and 
prevent the overpopulation of pets.
Arts Activity: Decorate masks or get your face painted!

BIG BROTHERS BIG SISTERS OF IOWA
The Big Brothers Big Sisters Mission is to provide children facing adversity 
with strong and enduring, professionally supported one-to-one relationships 
that change their lives for the better, forever.
Arts Activity: Customize a BBBS button to wear on your shirt or backpack.

The Des Moines Arts Festival® and co-sponsor Prairie Meadows 
team up to present the award-winning Prairie Meadows Community 
Outreach Program. This program gives local non-profit organizations 
the opportunity to participate at the Festival free of charge to share 
their mission through an interactive arts activity.

Visit these groups on the Meredith lawn at the west end of the 
Festival site.

DESMOINESARTSFESTIVAL.ORG

IOWA DISTRICT OPTIMISTS
Our mission is to bring out the best in kids. We do this by working in local 
communities to help children reach their full potential and empower them to 
become leaders.
Arts Activity: Join us in creating spin art.

IOWA HOMELESS YOUTH CENTERS
Iowa Homeless Youth Centers works to eliminate homelessness among 
children, youth and young families in Polk County.  We believe with support 
and assistance, homeless individuals and youth can live independently and 
attain self-sufficiency.
Arts Activity: Make colorful flowers out of tissue paper and pipe cleaners!

LIVING HISTORY FARMS
Living History Farms is an interactive outdoor history museum which 
educates, entertains and connects people of all ages to Midwestern rural 
life experiences.
Arts Activity: Color a picture of a farm animal and have it made into a button 
to wear.

REACH OUT AND READ IOWA
Reach Out and Read promotes early literacy and school readiness by giving 
new books to children and advice to parents about the importance of reading 
aloud to develop critical early reading skills in children.
Arts Activity: Illustrate a booklet using a wide array of mediums!

SALSA DES MOINES
We provide high quality dance education experiences for all ages and 
levels in order to expand the dancer community through technique and 
knowledge. We coordinate with local organizations, institutions, and 
venues to provide social dancing opportunities for the community and 
the students. 
Arts Activity: Take mini classes of salsa, bachata, merengue, and cha cha to 
learn about the different styles of Latin dance.

SCIENCE CENTER OF IOWA
The Science Center of Iowa engages and inspires Iowans along their journey 
of lifelong science learning. Our goal is to be a quality community resource for 
informal science learning where children, families, school groups and 
individuals come to explore science and technology.
Arts Activity: Build a Doodle Bot! Bots are simple, battery powered robots 
that attach to crayons or pencils and used to create a piece of art.

SUSAN G. KOMEN IOWA
The Iowa Affiliate of the Susan G. Komen for the Cure raises funds to 
support Komen’s mission to empower people, ensure quality care for all and 
energize science to find the cures. Our goal is to eradicate breast cancer as 
a life-threatening disease by advancing research, education, screening and 
treatment. 
Arts Activity: Participate in the Kids for the Cure Art Contest! The winning 
entry will be on the t-shirt for our Kids for the Cure participants.

COMMUNITY
OUTREACH PROGRAM

The Community Outreach non-profits were featured in several spreads 
of our 2014 Festival Program Brochure, which highlighted the mission 
statements of each organization. This information was also available on 
our Community Outreach website page.
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EMERGENCY
PREPAREDNESS
PROGRAM
 
The Des Moines Arts Festival® Emergency Plan describes the responsibilities 
of the Festival staff, volunteers, and on-duty police and fire officials in the 
event of an emergency during the Festival.

The Festival is subject to all types of emergency situations including, but not 
limited to, weather, fire, and civil disturbance. Festival officials have ultimate 
command of weather-related emergencies. City officials have ultimate 
command of any life-threatening emergency. Specific plans for Police, Fire 
Department, and Emergency Medical Services are developed by the agencies.

The Festival’s temporary, on-site office at 350 13th Street will serve as the 
Command Post or central point of control, coordination, communications, 
and information for the Festival. An off-duty Des Moines police officer is 
assigned to the Command Post during an emergency. This officer will possess 
both a city and Festival radio.

There are three levels of emergency:
Condition Yellow requires information distribution and is an advance 

warning. It typically doesn’t require action by vendors or the public.

Condition Orange requires action on the part of some, but not all  
people at the event.

Condition Red requires action on the part of all people at the event  
and requires a temporary or permanent evacuation.

The Executive Director (ED) and Production 
Manager will have the authority to authorize 
Condition Yellow and Condition Orange 
alerts. The off-duty police supervisor, with 
the Executive Director, will have the authority 
to authorize Condition Red alerts. The off-
duty police supervisor and/or the Executive 
Director may receive direction from police, 
fire, or other public safety officials. The 
only Festival official with authority to call 
for a suspension of Festival operations, an 
evacuation, and/or resumption of Festival 
activities is the Executive Director.

General Instructions
A. All personnel remain on their assigned 

channel unless directed by the ED. If the 
repeater is inoperable, turn to Channel 1.

B. ED or his designee is to make status announcements on the radio frequencies in use as 
needed, but at least every 30 minutes under Condition Yellow and every 10 minutes under 
Condition Red. Announcements will be made at 10, 20, 30, 40 and 50 minutes after the 
hour and/or every hour on the half hour. This is to prevent the necessity for any person 
from asking, “Is there an update?”

C. Do not talk on the radio unless you have something you need to report or have a question. 
Do not ask for weather reports. The ED will keep you informed as information is available. 
Do not report weather conditions that you can not personally see. Do not report information 
from outside sources.

D. Personnel with radios will report to Condition Red assignments.

E. Personnel without radios will report to their Condition Red assignments and check in with 
the Primary Shelter Coordinators for instructions.

F. Beverage and Merchandise Team Leaders are responsible for notification and evacuation 
of volunteers working these areas including instructions on where to go and to remain on 
site to reopen. Do not send volunteers home. Stay with your volunteers so that we can 
advise you by radio when to reopen.
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Above, the Festival’s Emergency Preparedness Plan, which 
was shared with all staff members and Event Management 
Team volunteers. Right, an “Emergency Plan” brief given 
to staff members on their credentials.

Left, a “lost child” form used 
to reunite children with their 
parents/guardians.

Below, an Emergency Action 
Log for determining if all team 

members have completed 
necessary actions.







SPECIAL PROGRAMS • Interactive Arts Activities (with Supporting Materials opposite)

Left, the giant billboard project allowed artists 
of all ages to reproduce Sunday Afternoon on 
the Island of LaGrande Jatte in grand scale!

Interactive arts activities are one of the four main pillars of the arts featured each 
year at the Des Moines Arts Festival®. Throughout the Festival, guests of all ages 
have the opportunity to get creative and hands-on with art, music, dance, and 
more! These activities can be found throughout the Festival at sponsor booths, 
the Creative Kid’s Zone, and even electronically though texts.

Community Outreach Program
The Prairie Meadows Community Outreach Program 
offered 26 interactive arts activities for guests—
everything from face painting to salsa dancing.

Sponsor Activities
All sponsors participating in the Festival were required 
to provide an interactive, arts-related activity. Sponsors 
hosted a multitude of activities such as spin art.

Paint your own t-shirt
Children loved getting their creative juices flowing while 
painting their very own t-shirt with fabric markers. 
Two booths for t-shirt decorating were on-site at the 
Festival, next to the merchandise tents.

Pinot’s Palette Painting Lessons
Pinot’s Palette offers a relaxed, fun environment to get 
expert guidance from local artists. This year, Pinot’s 
brought their classes to the Des Moines Arts Festival. 
They provided a self-guided painting class, where they 
helped guests create a masterpiece. Patrons could 
choose from a selection of popular paintings like 
Japanese Moon Garden and Moonlight Blossoms.

Billboard Project
We invited guests to help re-create Sunday Afternoon 
on the Island of LaGrande Jatte in grand scale by 
transforming the painting into a giant billboard- 
sized 20'x30' painting! 

INTERACTIVE 
ARTS ACTIVITIES
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Children could participate in over 
26 creative arts activities sponsored 

by Central Iowa non-profit 
organizations. Spin art, above, 

was a popular activity!

Left, the mural project’s tent 
provided a wide arrangement of 
materials. Guests could tap into 
their individual creativity for this 
collective project.



SPECIAL PROGRAMS • Emerging Iowa Artists Program (with Supporting Materials opposite)

Sponsored by The Principal Financial Group®, the Emerging Iowa Artists 
Program featured 22 Iowa residents currently enrolled in institutions of higher 
education. Each artist was required to submit an application and be juried into 
the Festival in the same manner as the professional artists. Those receiving 
the top scores were invited to participate free of charge. On site, each artist 
demonstrated his or her creative process to the public, either at The Principal® 
tent or at the individual’s booth. 

This year’s Emerging Iowa Artists included:

EMERGING IOWA ARTISTS

Dillon Baker  
Iowa State University

Emily Baxter  
Iowa State University

Abigail Cooper  
Grand View University

Kathleen Davenport  
Grand View University

Gina James Pritchard  
University of Iowa

Peter Kasper  
Iowa State University

Mark Kirschenman  
Iowa State University

Nick LaPole  
Grand View University

Sodam Lee  
Iowa State University

Sarah Lokenvitz  
Iowa State University

Judy Long  
Grand View University

Kelsey McFarlin  
Grand View University

Calli Moore  
University of Iowa

Zora Murff  
University of Iowa

Kara Schlabaugh  
Drake University

Saulaman Schlegel  
Grand View University

Cody Sherman 
Iowa State University

Paige Stanton 
Iowa State University

Gavin Warnock  
Grinnell College

Haley Warth  
Grand View University

Tammy Wood-Smith 
Grand View University

Jose Marentes-  
  Gonzalez  
Grand View University



      
 
 
Emerging Iowa Artists presented by The Principal Financial Group® 
 

 Artists are required to attend a Mandatory EIA Meeting on Friday, June 27 at 7:45 a.m. on the Festival site, in 
front of the EIA tents, on 13th Street between Grand and Locust. 

 Artists are required to provide one (1) demonstration at a scheduled time during the Festival. 
 Artists are required to be present and available throughout all hours of the Festival June 27-29. 

 Friday, June 27  11 a.m. – 10 p.m. 
 Saturday, June 28 11 a.m. – 10 p.m. 
 Sunday, June 29 11 a.m. – 5 p.m. 

 All Artists are provided a booth sign.  The booth sign is expected to be displayed in a prominent place within the 
booth space. 

 All Artists are provided basic electricity.  Artists provide their own extension cords and artwork lighting. 
 Cords must be minimum 50’ and #12 gauge (orange) 
 Anything else will be removed by staff 
 All power plugs must be positioned above the ground 

 
Morning of the First Day / Check-In Information 

 Do NOT attempt to park on the Festival site prior to the Mandatory EIA Meeting at 7:45 a.m. There simply is not 
enough space to accommodate all vehicles.  After the Mandatory Meeting you will be permitted to enter the 
site to unload your vehicle if needed.  You will want to park near the 13th street entrance (off Walnut).  Once 
given the green light, you will enter off Walnut Ave. onto 13th street to unload/load-in. 

 Check-in will be at the Mandatory EIA Meeting on Friday, June 27 at 7:45 a.m.  
 Two forms of I.D. will be required at check-in:  school I.D. and separate photo I.D. (driver’s license)  
 At check-in you will receive: parking permit, credential, booth sign, info packet. 
 All set-up must be completed no later than 10 a.m. on Friday, June 27, at which time all vehicles must be off the 

site.  
 
Credentials  

 Credentials are a critical form of security.  
 Credentials are used by you to access the site after hours (before and after the event closes to the public). 

Because this is a free event there is no restriction to those who enter and exit the site. When the event closes, 
private security and Des Moines Police are on duty to protect the site. 

 Credentials also identify you to our guests. You must always wear your credential in a place it can be seen.  
 Credentials allow access to the Express Lane at all food vending and beverage stations and the restrooms 

located inside the Pappajohn Center (Volunteer Headquarters). 
 If you have a working assistant and a need for them to access the site after hours, their name must be submitted 

in advance of the Festival (before June 1). We will provide one (1) Artist Assistant credential with their name for 
each artist. Generic Artist Assistant credentials will not be provided nor will they be honored.  

 
Load-in Procedures: 

 Check-in first. 
 You may drive up to the front of your booth (or close to it depending on space) to unload.  Enter the site off 

Walnut street. 
 Once in front of your booth, unload and park your car off site.  Do NOT set-up your booth while your car is on 

13th street in front of your booth.  
 You are asked to work with your fellow artists and limit the time your vehicle remains on-site.   
 Vehicles will need to be off the site by 10 a.m. on Friday, June 27. 
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Left, each of the 22 Emerging Iowa 
Artists did a demonstration for 
Festival guests, sponsored by The 
Principal Financial Group®.

Below and right, documents 
detailing booth specifications, 

dimensions, and other 
information regarding setup.
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Are you on FACEBOOK?  “Like” us.  Then watch for weekly 
updates including information about YOU!  We will be posting 
information about each of our exhibiting artists leading up to 

the Festival starting after Jan. 10. 

Congratulations on your selection to be part of the 2014 Des 
Moines Arts Festival’s Emerging Iowa Artist Program sponsored 
by Principal Financial Group®.  Thanks to support from Principal, 
this unique program is free and allows you to show and sell your 
work to an expected 200,000+ guests.  This Emerging Iowa Artist 
(EIA) Planning Guide includes information you will need to 
navigate your planning between now and the Festival. 
 
Please read all the information provided here and return the 
enclosed documents POSTMARKED on or before January 10, 
2014.  Your failure to return the requested documents will result 
in your being eliminated from the program.  We encourage you 
to copy the documents you will be returning for your records.  
This same planning guide may be found on our web site on a 
special page generated specifically for participating artists -  
  
 desmoinesartsfestival.org> 
 Artists>  
 For Participating Artists.   
 
Please bookmark this page and refer 
back to it when needed. 
 
There are two meetings planned for 
you between now and the start of 
the Festival.  The first is the EIA 
WORK SESSION with executive 
director, Stephen King and local professional artist Chris Vance in 
March. The exact date and time will be emailed within the next 
couple of weeks.  This session is designed to assist you with 
preparations for the Festival—how to sell, how to price your art, 
expectations, etc.  We even set up one of the booths you will be 
using so you may inspect the space before the Festival.  The 
second meeting is CHECK-IN on Fri., June 27, 2014 at 7:45 a.m.  
 
This packet is the only communication you will receive from us 
on paper.  Our communications going forward will be entirely via 
email.  Please be sure to take time to make the necessary 
adjustments to your spam or email filter to allow emails from 
our organization, especially if you use AOL (extension 
@desmoinesartsfestival.org). 
 

 

 

The following are enclosed forms to be completed and 
returned to us postmarked on or before January 10, 2014: 
 
Exhibitor Agreement and Release Form   This is a simple 
contract between you and the show. 
 
Information & Request Form    Iowa Sales Tax Permit 
Number or Social Security Number. It is the Festival’s policy 
not to ask for Social Security Numbers on the Artist 
Application, however, we ask for this information on your 
Exhibitor Release Form in order to get pre-approval for Iowa 
Sales Tax.  All participating artists must pay sales tax and 
securing the appropriate paperwork is something we assist 
you in obtaining prior to the Festival. 
 
Demonstration Form    All EIA’s are required to provide a 
demonstration during the Festival.  This was a prerequisite to 
application and all artists are expected to comply.  Please use 
this form to indicate the three top time preferences for your 
demonstration.  You are expected to provide materials unique 
to your demonstration.  DMAF will provide infrastructure like 
a potter’s wheel, easel or other production pieces that may be 
too bulky to transport to the Festival.  Demonstrations take 
place either under the Principal Financial Group 
Demonstration Tent or at your booth.  The Festival will assign 
the demonstration location. 
———————————————————————————— 
MANDATORY MEETING    There is a mandatory meeting at 
7:45 a.m. on Friday, June 27 to check in and receive your 
Welcome Packet, review Festival guidelines, answer questions. 
 
CHECK-IN INFORMATION    Check-in will be at the 
mandatory meeting on Friday, June 27 at 7:45 a.m. A photo 
I.D. and School I.D. is required for check-in.  At the time of 
check-in you will receive a packet of information that will also 
include a parking permit and credential(s). Parking location 
options will be provided at a later date. 
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Festival rules, including but not limited to checking 
identification.  Your submitted application and signature on 
the Artist Agreement (for those invited) is your indication 
that you agree that noncompliance can result in expulsion 
and ineligibility for jurying, awards and participation in 
future Festivals. If an artist is removed from the show for 
non-compliance of the rules, no booth fee refunds will be 
issued nor compensation made, and the artist will be 
ineligible to exhibit for a period of at least two years.    

1. All work exhibited must be original art produced by the 
exhibiting artist(s). Work done by a production studio, in 
classes or workshops, “Buy-sell” and/or imports, work from 
kits, commercial designs, and derivative work is prohibited. 
Artists selling work that is not their own will be expelled 
from the Festival. 

2. It is the work by the artist that is juried, therefore any 
change in the overall body of work by the artist after the 
jury process accepts the juried work is not considered juried 
and may not be exhibited until approved by the director of 
the show.  Please see the description of our New Directions 
program below.  Absolutely no consideration will be made if 
the work is of a different discipline. 

3. Artists may only exhibit work in the medium(s) in which 
they are accepted (juried). 
 
4. Prints may only be exhibited by artists accepted in the 
Printmaking category. Prints must be produced in signed, 
limited editions of no more than 250, which are hand-pulled 
by the artist. 
 
5. No reproductions are allowed.  If it’s a copy of any kind, 
regardless of medium, don’t bring it.  (If a work exists as a 
painting, watercolor, drawing, etc. and is copied by digital or 
photographic means and printed on an offset press, a 
serigraph press or through a computer by means of an ink 
jet or electrostatic printer, this would be a reproduction. 
This includes giclees.) 
6. All artists associated with the juried work must be present 
to exhibit.  If artists apply as partners, each artist must be 
present.  If each artist is not present, the artist who is 
present will not be permitted to set-up or exhibit.  No proxy 
of any kind is permitted.  If artists working as partners are 
found to apply as a single artist, the artist will be 
disqualified without a refund regardless of the calendar of 
stated deadlines.  
 
7. Booth and display must remain intact during all hours of 
the show.   
 
8. A picture ID is required at artist check-in by all artists, 
including partners, accepted to exhibit. In addition, the 
Festival reserves the right to check ID each day of the 

Festival to ensure the artist is present.  Artists may NOT 

set-up or have their booth set-up until they have provided proof 
of their presence. 
 
9. Artists may not sell promotional items such as postcards, 
notecards, calendars, t-shirts or photocopy and/or offset 
reproductions of any kind.  The sale of non-original promotional 
items is prohibited.  Artists may display for review portfolio or 
bound publications.  These may not be sold but may be given 
away. 
 
10. Artists are responsible for proper insurance and protection 
of work and setup.  The DMAF will not be responsible for 
damage to work or setup for any reason.  All artists are 
encouraged to maintain insurance. 
 
11. Only artists accepted in the jewelry category may display 
and sell jewelry.  
 
12. Artists are responsible for collecting and reporting all taxes, 
including 6% Iowa sales tax.  
 
13. All work submitted for jury must be for sale at the time of 
the jury. 

14.  We do not allow sharing of booths except under 
extraordinary circumstances and ONLY if prior approval is 
provided in writing from the director.  Absolutely no 
consideration is given if the request is made at the time of set-
up or during the show. 

 Printed on recycled paper because we believe the earth is a work of art   

emerging iowa artists  

EIA Street View, Des Moines Arts Festival® 

ARTIST PLANNING 
des moines arts festival® 

Facebook.com/desmoinesartsfestival 

Emerging Iowa Artist 
Work Session 

 

Saturday, April 5th 
10 a.m.-12 p.m. 

 
Congratulations on being selected to exhibit at the Des Moines Arts Festival (DMAF).  DMAF is one of 

the most celebrated festivals in the country having won over 125 Pinnacle Awards from the 
International Festivals and Events Association, including the prestigious Grand Pinnacle Award for 

overall excellence in marketing, promotions, programming and event management.  In addition, the 
Festival was named a Top 10 Art Festival by AmericanStyle Magazine. 

Are you ready? 
 

Whether this is your first time or you are a seasoned veteran of selling your work, nothing can 
prepare you for over 200,000 people potentially passing by your booth and making a decision to buy 

your artwork.  Exhibiting, selling and marketing your work at the annual Festival is an incredible 
challenge and opportunity.   

 
Join DMAF Executive Director Stephen King and Iowa artist Chris Vance in a Saturday morning work 

session designed to help you: 
 

 Prepare for the DMAF experience 
 Market your art work before, during and after the Festival 
 Sell more art work while at the show and after 
 Make your experience at one of the nation’s top art fairs a positive experience 

 
Chris will work with you on how to price your work, plan for the appropriate inventory, booth set-

up, negotiate with guests, accept commissions, and much more. 
 

April 5th, 2014 
Arthur Davis Conference Center  

(Greater Des Moines Partnership Building at 700 Locust St. in downtown Des Moines) 
Refreshments will be served 

Free parking available in building’s parking garage (enter off Locust at 8th Street) 
 

Chris Vance, a Des Moines, Iowa, native, received his Bachelor of 
Fine Arts degree from Iowa State University. Two years after 
graduation, Vance founded the Paint Pushers, a local supportive 
group of visual artists who regularly meet to critique each 
others’ works. Since then, Vance has been accepted into major 
art shows around the country and received numerous awards. 
His work has been seen at such shows as Des Moines Arts 
Festival (of course), Cherry Creeks Arts Festival (Denver, CO), 
Uptown Arts Festival (Minneapolis, MN), Valley Junction Art 
Festival (Des Moines), Two Rivers Art Expo (Des Moines), 
Artsplash (Sioux City), GSLAA Spring Art Festival (St. Louis), and 
Town Art Show (Kansas City). Vance was the featured artist of 
the 2007 Des Moines Arts Festival with his work entitled “can’t 
stop” selected as the inaugural commemorative poster image.  
He has also exhibited in four one-man shows at Greater Des 
Moines art galleries, including his most recent at Moberg Gallery. 
 
 

Special Thanks to : 
 
 
 
 
 
 

With Iowa Artist Chris Vance and  
Festival Executive Director Stephen King 

RSVP today by replying to ksmith@desmoinesartsfestival.org or 
 by calling 515-286-4952 

Left, the EIA Work Session helped prepare artists for 
the Festival. Local professional artist Chris Vance led 
the interactive session.

Below, the Artist Planning Guide walked the collegiate 
artists through all preparation process details pre-event. 
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FIREWORKS 

BIKE VALET 
As a part of the Festival’s sustainability initiative, a free bike valet 
service was provided to guests, courtesy of Friends of Central 
Iowa Trails. Offering this service encourages guests to cycle to the 
Festival instead of driving.

Saturday was capped off with a fireworks celebration at 
10 p.m. Visible from anywhere on-site, this annual event 
lit up the sky and marked the conclusion of another fun-
filled day of art. 



Don’t miss out on the opportunity to be involved 
with the Eighth-Annual Interrobang Film Festival. 
Contact the Des Moines Arts Festival for more 
information on the 2015 Interrobang Film Festival:

INTERROBANG FILM FESTIVAL
601 LOCUST STREET, SUITE 700

DES MOINES, IA 50309

INTERROBANGFILM.ORG

in•ter•ro•bang \in-’ter-ә-baŋ\ n [interrogation 
(point) + bang (printers slang for exclamation 
point)] (1967) 1: a punctuation mark !? designed 
for use esp. at the end of an exclamatory 
rhetorical question  2: Film Festival that 
celebrates diversity and innovation in cinema

SPECIAL PROGRAMS • Interrobang Film Festival (With Supporting Materials)

The Interrobang Film Festival program, 
right, was given to all visitors and 

detailed film descriptions, filmmakers, 
and a comprehensive showing schedule.

INTERROBANG FILM FESTIVAL
In its seventh year, the Interrobang Film Festival (IFF) 
continued with its exceptional standard of merging 
traditional film production with public screenings. 

The 2014 IFF featured 30 films. Categories for submission 
included Features, Mids, Shorts, Short Shorts, 
Documentaries, and Free Form, while entrants had 
the option of applying in either the Professional or the 
Student filmmaker division. 

In addition to the screenings, the IFF gave audiences 
something extra to cheer about with updated sound and 
projection at the Des Moines Public Library.
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Friday, June 27 – Room A 

11 a.m.  Metaphysical World 
2 p.m.  The Grace of Jake 
4 p.m.  Believe it Anyway! 
4:45 p.m. Moustache 
5:15 p.m. Shorts Selection 
  The Bear 
  Bear Cop 
  Waiting for the End of the World 
6 p.m.  Mid-Range Double Feature 
  Into the Dark 
  Jildrae Jida 
7 p.m.  The Best of the 48hr Film Project 
9 p.m.  Hereditario 

Friday, June 27 – Room B 

11:15 a.m. Walking The Walk: March Against Drone Warfare 
12 p.m.  Cowjews & Indians 
1:45 p.m. Shorts Selection 
  Steve’s Problem 
  My Forest 
  Limit 
2:30 p.m. Farewell to Factory Towns 
3:45 p.m. Happy Birthday Tommy 
4:15 p.m. The One Who Loves You 
6:15 p.m. Shorts Selection 
  Chypre 
  Infection 
7:15 p.m. Tilt 
8:50 p.m. The Liar 

Saturday, June 28 – Room A 

11:45 a.m. Journey for Happiness 
12:15 p.m. The Ranch for Kids 
1:30 p.m. Ghosts of Empire Prairie 
3 p.m.  Midwest Filmmaker Panel 
5 p.m.  Midwife 
7 p.m.  Shorts Selection 
  Montony 
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Awards were granted to the best 2014  
Iowa Filmmaker and Student Filmmaker.

Above, a film schedule details times 
for the three-day film showings.
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The jurying process (above) creates a Festival atmosphere 
of highly professional, exceptional artists and works.

JURIED 
ART FAIR 
 
The Des Moines Arts Festival® showcased a highly 
competitive juried art fair. The jurying process began ten 
months prior to the actual Festival, when five members 
of the local and national arts community selected 195 
of the best artists from 1,125 applicants. 

This intensive process resulted in a collection of 
vibrant, innovative, and masterful original works of art 
from 12 mediums, including: Mixed Media, Ceramics, 
Drawing/Pastels, Fiber, Graphics/Printmaking, Glass, 
Jewelry, Metalworks, Painting, Photography, Sculpture 
and Wood. More than one million dollars in art is sold 
during the Festival. Prices range from $5 to $150,000. 

The Festival continues to utilize ZAPPlication®, an online 
application service to process the jurying, developed for 
artists by artists and festival organizers. This transcendent 
technology saw its inception in 1999 when the Western 
State Arts Federation (WESTSAF) met with the 
National Association of Independent Artists (NAIA) and  
two prominent art show directors - one being our very 
own Stephen King – met to discuss the feasibility of 
developing a web-based system to enable artists to 
apply to art fairs, festivals and shows online. 

Discussions regarding this technology persisted over 
the next few years, and in March of 2004, WESTAF 

began developing the online application system in 
consultation with NAIA and 10 major art shows across 
the country. The ultimate product was branded ZAPP®, 
the universal online arts application, and was launched 
that September. 

The system works quite simply, in that registered artists 
receive emails from participating shows to announce 
that the show is accepting applications. 

Artists may then log onto their personal accounts and 
submit up to six images of their work, along with a brief 
artist statement. Those artists receiving the top scores 
are invited to participate.  
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Artists selected from the 
jurying process exhibit their 
wonderful works during the 

three-day Festival.

Above, the jury scorecard 
helps determine invited artists 
for each artistic medium.



SPECIAL PROGRAMS • Media Zones (With Supporting Materials)

The Festival’s free on-site Media Zones provided 
boosted WI-Fi, smartphone charging devices, and 
social media streaming.

MEDIA 
ZONES
 
With the goal to further engage with 
guests during the three-day event, 
the Festival introduced the all-new 
interactive Media Zones. 

These interactive Media Zones, hosted 
by our media partners, WHO-HD News 
Channel 13, Clear Channel Media + 
Communications, and Des Moines 
Radio Group, featured boosted Wi-Fi 
provided by CenturyLink, smartphone 
charging stations, and social media 
streaming powered by Tint.  

Social media streaming provided the 
opportunity for guests to share their 
Festival experiences, status updates, 
tweets, and Instagram photos via 
the event hashtags #DMAF2014 and 
#GoWhereItTakesYou.

FUNVIBRANTCREATIVEORIG
                                               DYN
           ENG
         PERSON
           THOU

June 27-29, 2014 . Western Gateway Park

DES MOINES 
ARTS FESTIVAL

                 CONNECT WITH US:

 #DMAF2014  
#GoWhereItTakesYou

desmoinesartsfestival.org
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Signe and Genna Grushovenko, 2014 
Featured Artists of the Festival, unveil 
their commemorative poster painting, 
Downtown Stroll.

The 2014 Des Moines Arts Festival® Preview 
Celebration was May 21 at the Des Moines Art 
Center. Guests enjoyed complimentary hors 
d’oeuvres and beverages, including the Festival’s 
very own craft beer, Sassy Saison.  The Preview 
celebration is an opportunity to share with 
sponsors and stakeholders a preview of the 
June event. It is also an opportunity to thank 
sponsors for their generous contributions that 
assist the Festival with achieving its mission-
based goals, and help keep the event free to 
attend. The evening’s main event featured the 
unveiling of Downtown Stroll by Signe and Genna 
Grushovenko, the 2014 Commemorative Poster.

In addition to the poster reveal, the Festival 
paid tribute to several volunteers of the Event 
Management Team who were completing their 
5th and 10th years of service with the Festival.  
Additional recognition went to members of the 
Des Moines Arts Festival board of directors who 
were completing their second term and rotating 
off the board.

PREVIEW
CELEBRATION
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Patrons are thanked with gift certificates, drink 
coupons, valet parking passes, and other 

bonuses, like the Young Professionals Event 
(below). The event was an excellent networking 
opportunity for YPs eager to support local art.

PATRON
PROGRAM
 
Financial supporters of the Des Moines Arts Festival® receive 
a wide assortment of benefits and access to exclusive events 
and offerings. From a Patron Package that includes gift 
certificates and other goodies, to special Young Professional 
events held in local hotspots, the Patron program has 
successfully ensured continued support for the local art 
community as well as the Festival’s longevity.

Preview Celebration
The 2014 Des Moines Arts Festival annual Preview 
Celebration fell on May 21 at the Des Moines Art Center. 
Guests enjoyed complimentary hors d’oeuvres and 
beverages, courtesy of Gateway Market, Court Ave. Brewing 
Co., and Doll Distributing. The evening’s main event featured 
the unveiling of Signe and Genna Grushovenko’s Downtown 
Stroll as the 2014 Commemorative Poster. Partners in both 
life and art, Genna and Signe have been collaborating for 
nearly fifteen years.

Genna begins their process by applying rich layers of pattern 
and tone to gessoed masonite or linen supports. Signe then 
selects an inspiration image from their extensive collection 
of reclaimed vintage photos, draws with oil pastel atop 
the abstract under-layer using the photo for reference, and 
completes the image with blocky ‘panes’ of oil color.  The 
final results of their collaboration are multi-layered paintings 
with deep surfaces, crisp at first glance but rewarding the 

careful viewer with an undercurrent of complex 
tonality and color-play. Their original work, 
Downtown Stroll, is a complex blend of retro 
imagery with a focus on Des Moines’ iconic 
State Capitol Building. 

Young Professional Event
This year’s Young Professional Event was held 
at Leona Ruby in the East Village in Downtown 
Des Moines. This trendy spot proved to be the 
perfect location to host the Young Professional 
Happy Hour. 

The event was held on June 10th and featured 
patrons Chris Diebel, and Laura Palmer as well 
as artist Ben Schuh. Stephen King spoke about 
affordable art under $200 at the Festival, and 
guests were encouraged to support the arts by 
becoming Young Professional Patrons! 

Hospitality 
The Hospitality Event was held on June 27, 
Friday night of the Festival. Marc-Stephens 
Salon hosted the Hospitality event, during 
which guests enjoyed complimentary 
beverages from Doll Distributing, socializing 
in a relaxing atmosphere.
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VIP Patrons enjoy the serene, beautifully designed 
atmosphere of the on-site VIP Hospitality Suites.

The all-new Silent Rivers VIP Hospitality 
Suites at the Des Moines Arts Festival® offers 
an entirely new hospitality experience. 

The Silent Rivers VIP Hospitality Suites 
provide private accommodations for guests’ 
special reception. Ideal for enjoying the 
Festival in comfort and style, the suites offer 
guests a vibrant, exclusive way to experience 
the Festival. 

Positioned strategically across from and in 
front of the Festival’s Main Stage on the west 
lawn of the Downtown Library, the Silent 
Rivers VIP Hospitality Suites are designed 
to provide private accommodations for 
special receptions and to see headlining acts 
Friday and Saturday nights, along with acts 
throughout the day. 

Tastefully designed and decorated by Silent 
Rivers Design + Build, the Suites are ideal 
for VIP’s wishing to enjoy the Festival in 
VIP comfort.  

HOSPITALITY  
SUITES



IOWA CRAFT  
BEER TENT
 
The Iowa Craft Beer Tent is a festival favorite. It all started 
with two characters created by local artist, Chris Vance – 
Bucktoothed Blonde and One-Eyed Red. These characters 
were the driving force behind the craft beer of the Festival. 

The Festival teamed up with local brewery, Court Avenue 
Restaurant & Brewing Co. (CABCo.) to use these characters 
as a starting point to produce a specialty red beer as well 
as a blonde wheat beer to be served at the Festival. In 2013, 
we were proud to introduce One-Eyed Red’s sassy younger 
sister, Sassy Saison!  

Sassy is a Belgian Farmhouse Ale with spicy and fruity 
aromas and flavors from the Saison yeast.  It is light in color 
and has a dry, crisp, easy finish. Both beers were available on 
site at all four beverage stations. 

SPECIAL PROGRAMS • Iowa Craft Beer Tent (With Supporting Materials)

The Iowa Craft Beer Tent  
offered guests over 25  

different Iowan beers for  
all tastes to enjoy.



2014 GRAND PINNACLE AWARD: DES MOINES ARTS FESTIVAL®

The 2014 Festival website 
featured a listing of all 
Iowa craft beers, including 
the two featured brews. 
Iowan breweries, like 
those pictured (right), were 
served on tap to guests.

An application form for 
delivery logistics (right).





 



‘‘What did you do to 
update/change the event 
from the year before?  
Were your updates/
changes successful?”

SUPPORTING 
QUESTIONS

It is safe to state that everything about the Festival goes through 
some changes based on feedback and experience from the year 
before, including an ever-changing downtown urban environment. 
While the Festival focuses on its main pillars of visual arts, 
interactive arts, performing arts, film, and music, programming 
within each of these sees yearly change.

Artists 
The make-up of the exhibiting artists is new each year 
as a result of the vigorous jury process. 195 artists were 
selected by a jury from 1,125 applicants. This year, 57% of 
the artists were new to the Festival. The result is a new 
experience each year for guests, and the Festival has a new 
look and feel of professional visual artists. This creates an 
entirely “new” show.
 
Sustainability Program 
Working with Drake University Capstone Project 
students, the Festival and local stakeholders developed 
a comprehensive Event Sustainability Plan with 
the goal of accomplishing zero waste by 2016.  
This year, the Festival experienced Phase One of the 
plan’s implementation.

Social Media 
Pinterest, You Tube, and Instagram joined Facebook and 
Twitter in our social media offerings. The Festival’s public 
relations campaign capitalized on these new avenues, and 
new Media Zones were added around the Festival site to 
compliment our efforts.

Interactive Art Experience 
Designed to engage the entire community in a single large-
scale art project, a 20'x30' replication of George Seurat’s 
Sunday Afternoon on the Island of La Grande Jatte was 
created by the hands of the community using 864 10''x10'' 
tiles. This collaborative project was the activation of The 
Principal Financial Group’s sponsorship. 

Young Professional Outreach
Heavily utilizing social media, we encouraged young 
professionals to attend two unique receptions. Our goal 
was to humanize art and encourage art collecting. We 
introduced the festival’s Under $200 Program with a 
brochure dedicated to identifying exhibiting artists with 
artwork for under $200. The Festival benefited by earning 
patron dollars from the attendees.

Media Zones 
Working with media sponsors, the Festival introduced 
Media Zones. Each zone was equipped with boosted 
Wi-Fi, charging stations for hand-held devices, and 
streamed multi-media posts powered by Tint.

Culinary Options 
Answering the call to provide more local restaurants and 
spotlight Des Moines’ diverse population, the Festival 
added additional food vendors that offered a wide variety 
of eclectic and healthy food options.

Beverage Stations 
Giving way to operational challenges, the Festival combined 
all beverage booths into single beverage stations serving 
both alcoholic and non-alcoholic beverages. 

Staff 
The Festival executes with 2.25 FTE’s. One of those 
positions, Operations Manager, was filled by James 
Bruton. Joining the staff in January of 2014, he executed 
the 2014 Des Moines Arts Festival® with style and grace.

SUPPORTING QUESTIONS
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From new artists (left), grand-scale 
Interactive Arts Activities (above), eclectic 
and savory food options (above, right) and 
wonderful new staff members (right), the 
2014 Festival was able to shine brightly 
amidst gloomy weather forecasts.



‘‘What makes this 
event stand out as 
an internationally 
recognized event?

through direct funding totaling more than $50,000 
annually. This funding supports a variety of educational 
and arts-related outreach programs throughout the year. 
Since its inception, the Festival has given back more than 
one million dollars to local nonprofit organization from 
proceeds derived from the Festival.

Its award-winning Volunteer Program attracts a 
dedicated pool of over 1,200 volunteers. The centerpiece 
of the Festival is its Juried Art Fair; considered one 
of the best in the nation and one of the nation’s most 
competitive. It is recognized year after year by numerous 
publications and blogs, but the real numbers come in 
the form of professional artists applying to be part of 
the Festival. With over 1,100 applications annually, the 
Festival maintains its place among the elite art venues 
in the country.

The Festival is recognized locally, regionally, and 
internationally as a leader in the industry on many 
levels.  Locally the Festival has been recognized with 

the Encore Award from Bravo Greater Des Moines. The 
Encore Award is presented to arts organizations that 
show fiscal and sustainable leadership while maintaining 
high standards of excellence and engagement. The 
Festival is always thinking forward about how to remain 
relevant in an ever-changing and demanding climate 
of humanity that gets most of its entertainment from a 
small hand-held device. The Festival remains a thriving, 
fiscally strong leader in the field of the arts and culture 
in Central Iowa.

In a year when storms and the potential for storms 
threatened the site on a regular basis, our staff and 
volunteers stepped-up in a remarkable way to execute 
the Festival’s emergency preparedness plan in a way that 
provided our guests with an incredible experience in a 
safe environment.  It’s moments like Saturday afternoon 
when after a two hour delay in activities, the streets of 
the Festival filled to capacity almost immediately, that 
illustrates the significant value of the Des Moines Arts 
Festival to the community.

The Des Moines Arts Festival® is everything and more the 
industry expects. It’s a world-class, highly evolved, well 
managed, fiscally responsible, mission-centered, representation 
of its community. It is recognized nationally as one of the most 
respected and competitive art fairs by professional visual 
artists and their trade organizations. The Festival is led by an 
experienced staff who is actively involved in the events and art 
fair industry. The Festival values professionalism and quality 
with a meticulous approach to deliver the highest standards in 
safety, design, production, and responsibility.

Centered on its core values, the Festival supports over 35 
nonprofit organizations including the Des Moines Art Center 

SUPPORTING QUESTIONS



Creating over one million 
impressions through social 

media was just the beginning 
of the Festival’s influence: 

Hundreds of photos were posted 
on Twitter, Facebook and other 

social platforms. The Festival 
had a measurable impact on the 

memories of all guests.

Over 1,200 volunteers 
devoted time and 
passion to putting on 
the Festival. The event 
is simply not possible 
without the support of 
the local community.

Though the Festival closed for several hours due to 
weather conditions, the site’s streets soon filled with 
eager guests as the rain cleared. The dedication to 
local culture and community is admirable, and makes 
the Festival incredibly meaningful to all.
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‘‘Why should the event win 
the IFEA/Haas & Wilkerson 
Grand Pinnacle Award?”

Because the Festival is free-to-attend. 
We offer a world-class Festival of art, music, dance, film, 
and interactive activities for people of all ages and economic 
conditions to attend, participate and engage.

Because the Festival is innovative, creative, and true 
to its mission of providing an opportunity for all ages to 
embrace the arts.

Because we strive to educate, inspire, and engage 
our audience toward a heightened appreciation of visual 
and other forms of art.

Because the 2014 retention rate 
of all sponsors for the Des Moines Arts Festival® was 94%.

Because we lead the way on arts education 
and back it up with programs that engage and spotlight 
creativity.

Because we design and execute programs
that provide community nonprofit organizations to benefit 
financially from the Festival so that they may execute their 
programs in arts education.

Because we design and execute the Festival
to look professional and act professionally. Every banner 
and sign is designed to our specifications, reflecting the 
professional, creative, and clean look our audience has 
come to expect.

Because the Festival is recognized nationally 
by professional visual artists as one of the best in the country 
evidenced through the extraordinary number of applications 
it receives.

Because we are and remain committed 
to an industry 
that believes special events and festivals are critical to the 
important economic vitality of any community.

Because the Festival contributes, in a  
significant manner, 
to extraordinary quality of life and economic vitality in the 
state of Iowa.

Because its leadership is recognized 
for bringing and maintaining the highest level of integrity to 
the industry and being a professional advocate for artists.

Because the Festival gives back 
to the community directly through programming like 
Emerging Iowa Artists, Nurturing a Student’s Vision and 
Non-Profit Programs. 
 

Because we, the 
Des Moines Arts Festival®, 
are the example.

SUPPORTING QUESTIONS

The Des Moines Arts Festival® deserves to win the IFEA/
Haas & Wilkerson Grand Pinnacle Award because it is an ideal 
representation of community and a successful industry. The 
Festival is the crown jewel of Iowa and never loses site of the 
audience it serves and the sponsors who pay to keep it moving 
forward. The Festival is financially supported by the local 
community, with a 94% retention rate and 100% return rate by  
local businesses.
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