
 

 

 

IFEA Pinnacle Awards 
61) Best Media Relations Campaign 
 
 

a. Introduction 
 
The Pennsylvania Horticultural Society’s annual PHS Philadelphia Flower Show is the 
world’s longest-running and largest horticultural event. The Flower Show attracts 
extensive media attention and serves as one of Philadelphia’s signature events. This 
year’s extraordinary presentation was held March 1 through 9 at the Pennsylvania 
Convention Center.  
 
The 2014 theme, “ARTiculture,” celebrated the fusion of art and horticulture. Beautiful 
flowers, gardens and landscapes have always been an inspiration for artists, while great 
horticultural design has become a form of living art. In an unprecedented collaboration 
of Flower Show designers and the nation’s great art museums, the Pennsylvania 
Convention Center was turned into a 10-acre living canvas of exquisite landscapes, 
gardens and floral arrangements. 
 
Audiences for the Flower Show have mainly come from the Greater Philadelphia region. 
They generally consist of people interested in gardening and horticultural activities. 
Many of them learn about the show through gardening media, including print, digital and 
broadcast outlets. They also learn about show attractions from mainstream broadcast 
media, including the show’s television partner, 6ABC, or through their daily newspapers, 
weekly neighborhood papers, online publications, the Flower Show website, and PHS 
social media platforms. 
 
The theme for the 2014 Flower Show provided an opportunity to reach a broad new 
audience of people interested in the visual arts. The partnerships with museums located 
across the United States, from Los Angeles to Raleigh, N.C., to Washington, D.C., to 
New York, and beyond, also opened up new possibilities to reach audiences who were 
not familiar with the Flower Show and media that saw fascinating new angles to one of 
the nation’s singular events.  
 
 
 
 
 



 

 

b. Purpose/objective 
 
The purpose of the 2014 media relations campaign for the Flower Show was to reach 
print, broadcast and digital outlets throughout the United States and Canada, with the 
objective of placing stories about the show and attracting visitors from throughout North 
America. 
 
The strategy involved concentrating on mainstream publications with national 
audiences, as well as large-circulation and top-tier media in population centers, such as 
New York, Washington and Los Angeles.  
 
The “ARTiculture” theme also presented the opportunity to pitch the nation’s leading 
arts publications and websites about an event that few had spotlighted in the past.  
 
In addition, the participation of museums from throughout the U.S. lifted the Philadelphia 
event onto the national stage, and presented a chance to appeal to national broadcast 
media for stories about “America’s flower show.” 
 

c. Outline/timeline of media campaign 
 
March 2013 
2014 “ARTiculture” theme announced to travel media and other outlets at 2013 PHS 
Philadelphia Flower Show. 
 
June 
Advance press release to long-lead publications, including national magazines and 
garden media. 
 
September 
Begin pitching arts publications and websites, national broadcast morning shows. 
Sept. 26: Promotional trip to New York City for “ARTiculture” presentation to members 
of the arts media, in association with Philadelphia museum and tourism representatives. 
Social media: Begin focus on new features of the Flower Show. 
 
October: 
Online Flower Show ticket sales announced to regional and national media. 
Begin partnership with Matter, a division of the national publication relations firm 
Edelman, to plan Flower Show pitches and targeted media. 
 



 

 

November: 
Holiday gift guide press release sent to regional media: Flower Show tickets as part of a 
gift package. 
Holiday Pop Up Store opens to promote PHS merchandise and Flower Show tickets. 
Nov. 13: Promotional trip to Montreal to meet with Canadian travel and arts media, in 
association with Philadelphia cultural institutions and tourism representatives. 
National pitches to television and cable networks.  
 
December: 
Press kit information compiled. 
Photos and artists’ renderings posted in Flower Show press room. 
Holiday gift promotion. 
Begin planning Flower Show press conference in February. Invitations sent to potential 
speakers representing city of Philadelphia, sponsors and partners. 
Invite leading garden and art bloggers to begin posting advance stories.  
Request illuminated Flower Show message on PECO Building (electric company tower).  
 
January 2014: 
PHS’s Green Scene magazine publishes preview of 2014 “Hot List,” a horticultural trend 
report to be issued at Flower Show. 
Social media: Focus on theme night tickets and other ticket packages. 
Invitations and press tickets sent to members of the media. 
Press kits mailed, all press releases posted in Flower Show press room. 
Pitch local stories to hometown publications of show exhibitors. 
 
February 
Feb. 4: “ARTiculture” press conference held at Pennsylvania Academy of the Fine Arts. 
First of a series of “Flower Bombs” blows petals over the heads of press conference 
guests. 
Valentine’s promotion of Flower Show tickets as gifts. 
Flower Show posters distributed and posted on store windows. 
 
March:   
Feb. 22-27: Pre-opening media visits to photograph and write about Flower Show 
planning and set-up at Pennsylvania Convention Center. 
Feb. 27: Special Media Preview of Flower Show floor, including a one-hour tour for 50 
writers and producers as show exhibitors complete their displays, followed by supper 
and presentations by PHS President Drew Becher and Chief of Shows Sam Lemheney. 
Feb 28: Official Media Preview Day, noon to 3:30 p.m. 



 

 

 
 
 
 

d. Target audiences 
 

The 2014 Flower Show’s target audience included gardeners of all levels and 
interests and, particularly this year, art-lovers of all ages. The average Flower 
Show attendee is female, over age 45, and about 60 percent of visitors come 
from the Greater Philadelphia region. The media relations campaign, therefore, 
was aimed at local media and national outlets that reach these audiences. 
 

e. Target locations 
 
The primary target locations for the Flower Show are the Greater Philadelphia 
region and the Eastern U.S. corridor from New York City to Washington, D.C.  
But guests come from far beyond those areas, and travel from every state in the 
U.S. to experience America’s Flower Show. Canadian citizens have become a 
growing segment of tourists to Philadelphia and the Flower Show. And visitors 
travel from Great Britain, where the Pennsylvania Horticultural Society has forged 
a strong relationship with the Royal Horticultural Society, as well as other parts of 
Europe.  

 
f. Mediums used for outreach 

 
The mediums used for media outreach included traditional forms, such as press 
tours and phone and email pitches, as well as emerging media and innovative 
events that create excitement around the Flower Show.  
 
Press releases, photos and artists’ renderings are made available for download 
in the Flower Show press room, and information at the Flower Show website 
(theflowershow.com) is an important resource for the media and the public. 
Printed press kits are mailed to a list of 500 media outlets in January, and are 
available in the Media Tent at the show. 
 
Press tours to promote the 2014 Flower Show included a trip to meet New York 
City art and travel writers and broadcast producers in September 2013. A trip to 
Montreal was held in November to meet members of the travel and arts media 
from throughout Canada. 



 

 

 
A promotional campaign, called “Flower Bombs,” also captured the interest and 
imagination of the public and the media in 2014. The campaign started a month 
before the show opened at the Flower Show press conference held in the historic 
building of the Pennsylvania Academy of the Fine Arts, which was covered by 
Philadelphia’s major broadcast, print and digital publications. At the conclusion of 
the speakers’ program, an explosion of flower petals, shot from four air cannons, 
flew over the heads and floated down on the 120 press conference attendees. 
 
In the weeks leading up to the Flower Show opening, other flower bombs were 
“planted”: 

 The set of our media partner 6ABC, was inundated with gorgeous floral 
arrangements during a morning broadcast; 

 

 The exteriors of newsstands at several key Center City Philadelphia 
locations were  “bombed” with floral graphics; 

 

 And the temporary PHS Pop Up Garden, which had attracted 28,000 
visitors over the summer, reopened for a weekend in mid-February on the 
same lot, despite a covering of snow and ice, with floral décor, multi-
colored illuminated trees, and a large tent serving local beers. 

 
The “flower bomb” locations and events were preceded by hints on our social 
media platforms – Facebook and Twitter – and photos were shared on Instagram 
to build the buzz for the Flower Show.   
  

   
g. Measurable results 

 
More than 1,800 articles appeared in local, regional, national and international print and 
online publications between November 2013 and end of March 2014. (Compared to a 
similar total in 2013.) 
 
More than 225 stories were broadcast on local and national television and radio stations 
between November 2013 and end of March 2014. (Compared to 150 broadcast stories 
in 2013, a 50 percent increase.) 
 
Total media impressions (based on circulation and viewership) in February and 
March: 1,147,059,009 (Compared to 893,875,082 in 2013, a 40 percent increase.) 



 

 

 
Earned media value (based on reach and influence): $106,389,723.09 (Compared to 
$8,022,196 in 2013, an increase of over 1000 percent) 
 
The rise in impressions and earned media value mainly can be attributed to the rise in 
national coverage of the 2014 Flower Show, which reached millions of readers and 
viewers around the country. 
 
National media highlights: 
CBS Sunday Morning (5.3 million viewers on March 9) 
The Weather Channel 
QVC 
Architectural Digest 
ARTnews 
Conde Nast Traveler 
Huffington Post 
Los Angeles Times 
New York Times 
Wall Street Journal 
Washington Post 
 
International highlights: 
Edmonton Sun 
Montreal Times 
Toronto Sun 
Vancouver Sun 
El Sol de Mexico (Mexico City) 
London Daily Telegraph 
Departures.com – international travel website 
 
 

h. Overall effectiveness of the campaign 
 

The 2014 Flower Show media relations campaign reached more readers, followers and 
views than any previous year, and helped attract more than 230,000 visitors to the 
event, a 5 percent increase over the previous year.  

 



 

 

The increase in national and international coverage lifted up the show on the world 
stage, and is expected to help attract more national partners and sponsors in the years 
ahead. 
 

2. Supporting Question 
 
 In 2014, there was a concerted effort to increase national exposure of the Flower 
Show. The media relations campaign utilized the national scope of the show 
partnerships – stretching from Los Angeles to New York, and even to the nation of 
Monaco – to pique the interest of media outlets that had not covered the show in the 
past. The “ARTiculture” theme, a new approach for the show’s designers, also was 
spotlighted in the press materials and story pitches throughout the media relations 
campaign. 
 
These efforts were extremely successful, as measured by the number of national print, 
digital and broadcast outlets that covered the Flower Show this year. An excellent 
example is the 4.5-minute feature story that aired on CBS Sunday Morning on March 9. 
This television show had never covered the Flower Show before. Conversations with 
the program’s planning editor began in January 2013, and the editor visited the Flower 
Show that year to see it for herself; the PHS communications director provided a guided 
tour. Conversations resumed 10 months later. Timing of a Sunday morning story about 
a nine-day event would be difficult. The show would not be completed enough to air a 
segment on the first Sunday morning of the show’s run. So, the TV crew was given 
archival photos of Flower Shows from the 1920s to 1950s and construction footage by 
an independent film company of the 2014 set-up. The CBS correspondent and camera 
crew visited the show on the Friday before the opening and interviewed the Flower 
designer and a Flower Show judge. Additional footage was shot once the show opened 
to the public. The story aired on the final Sunday of the Flower Show, reaching 5.3 
million viewers of the most popular morning news program in the nation.  
 
 
 



 

 

2014 PHS Philadelphia Flower Show 
 Explores the Fusion of Art and Horticulture 

Great museums collaborate with floral and garden designers for “ARTiculture” 

 

PHILADELPHIA – Beautiful flowers, gardens and landscapes have always been 

an inspiration for artists, while great horticultural design has become a form of living art. 

 The fusion of art and horticulture will be celebrated in “ARTiculture,” an 

extraordinary presentation of the PHS Philadelphia Flower Show on March 1 to 9, 2014, 

when guests will be inspired to let their inner-artist bloom in their own gardens.  

An unprecedented collaboration of Flower Show designers and the nation’s great 

art museums will turn the exhibition space of the Pennsylvania Convention Center into a 

10-acre living canvas of exquisite landscapes, gardens and floral arrangements. 

PHS also will announce the hot new flowers, plants, products and design ideas 

for Spring  2014 at the Flower Show to serve as a consumer’s guide to creating 

fantastic home gardens.  

The entrance garden of “ARTiculture” will be inspired by the paintings and 

dynamic sculptures of Alexander “Sandy” Calder, a member of the historic family of 

artists whose works are found throughout Philadelphia, and will feature a remarkable 

vertical dance troupe who will perform above and within the multi-dimensional display. 

The Pennsylvania Horticultural Society will partner with internationally renowned 

art museums, organizations and institutions for the exhibits in “ARTiculture.” 

Participants include the Getty Center (Los Angeles), the Solomon R. Guggenheim 

Museum (New York City), the Smithsonian Institution’s National Portrait Gallery 

(Washington, D.C.), the Philadelphia Museum of Art, the Barnes Foundation 

(Philadelphia), the Pennsylvania Academy of the Fine Arts (Philadelphia), the 

University of Pennsylvania Museum (Philadelphia), the Brandywine River Museum 



 

 

(Chadds Ford, Pa.), the Brooklyn Museum (Brooklyn, N.Y.), the Noguchi Museum 

(Long Island City, N.Y.), Storm King Art Center (Hudson Valley, N.Y.), Grounds for 

Sculpture (Hamilton, N.J.), the North Carolina Museum of Art (Raleigh, N.C.), Fresh 

Artists (Philadelphia), Tyler School of Art (Philadelphia), the Wayne Art Center 

(Wayne, Pa.), and the Woodmere Art Museum (Philadelphia). 

The region’s great garden clubs will be paired with area art schools – the 

University of the Arts, Philadelphia University, Moore College of Art, and PAFA – to 

compete in the show’s Artistic Classes. 

Special exhibitions at the show will include a selection of the Andy Warhol 

“Flowers” Series from the Bank of America Collection; selections from the West 

Collection, of Oaks, Pa.; and works by sculptor Steve Tobin, of Bucks County, Pa. 

International exhibitors in the 2014 show will include British garden designer 

Andy Sturgeon and Provence-based garden designer James Basson, whose exhibit will 

be inspired by a painting from the Collection of the Prince’s Palace Monaco.  

An exhibit designed by the Crayola Experience will give show visitors the 

opportunity to express themselves in the Convention Center’s Grand Hall. Visitors also 

will show their artistic side in an expanded “Make & Take Room,” where they can create 

a variety of craft and garden projects. The family attractions at the show will include the 

Butterfly Experience, where visitors will interact with 20 species of exotic and domestic 

butterflies, and the Camden Children’s Garden. 

 Let yourself bloom at the interactive, collaborative 2014 Flower Show, and leave 

equipped to practice “ARTiculture” in your own home and garden. 

 

ABOUT THE FLOWER SHOW 

The PHS Philadelphia Flower Show is the nation's largest flower show, which 

blooms every March at the Pennsylvania Convention Center. The show features the 



 

 

world’s premier landscape designers and florists, who turn 10 acres of the Convention 

Center into a floral fantasy of beautiful plants and cutting-edge designs. 

 In addition to the major garden displays, the Flower Show hosts world-renowned 

competitions in horticulture and artistic floral arranging, gardening presentations and 

demonstrations, special events, a mammoth indoor Marketplace, and a Flower Show 

Week celebration throughout the Philadelphia region. 

The Premier Sponsor of the 2014 Flower Show is Subaru, and the Exclusive 

Sponsor is Bank of America.  

Official Sponsors are ACME, Bartlett Tree Experts, Einstein Healthcare Network, 

EP Henry, Green Mountain Energy, Organic Gardening, Parx Casino, and Tourism 

Ireland. Supporting Sponsor is Celebrity Cruises. Contributing Sponsors are LeafFilter 

Gutter Protection, Mid-Atlantic Waterproofing, and QVC. Promotional Partners are 

Apple Vacations, Collette Vacations, Cruise Planners, Gold Key Resorts, Greater 

Philadelphia Falun Dafa Association, Mid-Atlantic Center for Arts & Humanities, On the 

Avenue Marketing, and Power Home Remodeling. Garden Tea Sponsor is Stash Tea. 

Preview Party Sponsor is U.S. Trust, Bank of America Private Wealth Management. 

Media Partners are WPVI-TV 6abc and CBS Radio. 

Proceeds from the Flower Show benefit the year-round programs of PHS, which 

is celebrating its 186th year of gardening, greening and learning. PHS initiatives include 

the PHS City Harvest program, which creates green jobs and supports a network of 

community gardens that raise fresh produce for more than 1,200 families in need each 

week during the growing season. 

For more information, please visit www.theflowershow.com and follow us on 

Facebook and Twitter. 

 
 

 

http://www.theflowershow.com/


 

 

ABOUT PHS 

The Pennsylvania Horticultural Society is a nonprofit organization, founded in 

1827, dedicated to creating beauty and building community through gardening, greening 

and learning. With more than 25,000 member-households throughout the world, PHS 

offers programs and events for gardeners of all levels, and works with volunteers, 

organizations, agencies and businesses to create and maintain vibrant green spaces. 

Proceeds from the PHS Philadelphia Flower Show and donations from foundations, 

corporations, government and individuals support PHS programs, including Plant One 

Million and PHS City Harvest. For information, visit PHSonline.org. 

 

MEDIA CONTACT: 

Alan Jaffe, PHS Director of Communications, 215-988-8833, (m) 267-968-0859, ajaffe@pennhort.org 

 

  

 
 

 

http://phsonline.org/
mailto:ajaffe@pennhort.org


 

 

 

Art of Alexander Calder Inspires Entrance Garden 
Vertical dance troupe to perform above and within the sculptural garden 

 

PHILADELPHIA – Art and horticulture have been closely aligned on canvas and 

in sculpture from the Old Masters to the Modernists to the contemporary generation of 

artists. That relationship will find new expression in “ARTiculture,” an extraordinary 

presentation of the PHS Philadelphia Flower Show on March 1 to 9, 2014.  

 The entrance garden of “ARTiculture” will be inspired by the paintings and 

sculptures of Alexander “Sandy” Calder, a member of the historic family of artists whose 

works are found throughout Philadelphia, and will feature the remarkable vertical dance 

troupe BANDALOOP, who will perform above and within the multi-dimensional display. 

Visitors to the Flower Show will be able to walk through the exhibit’s central “frame” and 

become part of the art as well. 

“This is the most colorful entrance garden ever created for the Flower Show,” 

explains Sam Lemheney, PHS Chief of Shows & Events, who designed the exhibit with 

Gary Radin and Bill Lance of GMR Design. “Alexander Calder’s art is bold, bright and 

modern, and his primary color palette lends itself so well to interpretation in a Flower 

Show garden.” 

Calder’s two-dimensional work – his paintings and prints – serve as inspiration of 

the exhibit, but it will “come to life in three dimensions” at the Flower Show, Lemheney 

says. Three oversized frames -- the largest will be 30 feet high by 50 feet wide – will 

encompass the garden of topiary shapes, sculpted trees, rounded boxwoods, and 

suspended elements that recall Calder’s remarkable mobiles. As visitors get closer, they 

will discover the surfaces are made of fresh and dried flowers, grasses, stone, glass 

and fabric which reveal individual art forms within the exhibit, decorated by volunteers 

under the guidance of floral designer Barb King of Valley Forge Flowers. The garden 



 

 

will be planted with hyacinths, Gerbera daisies, sunpatiens, red celosia, blue salvia, 

marigolds, schizanthus, tiger eye violas, and other blooms, so that the impact of color 

and scent embraces visitors at every level. 

“The first frame that visitors see as they enter will show how we frame our view of 

art and horticulture,” says co-designer Gary Radin. As they move around the display, 

the exhibit will change dramatically with the visitors’ point of view.  

BANDALOOP, the California-based vertical dance troupe that has performed on 

the sides of skyscrapers, bridges, cliffs and other sites around the world, will animate 

the exhibit like a giant Calder mobile. Suspended from an overhead structure, the 

dancers will perform above the exhibit, on the frames and sculptural pieces, and on 

stages within the display. “The exhibit is designed with the performers in mind,” says 

Radin. “They will interact with the structural elements – climbing on them and bouncing 

off as part of their immersive vertical performance.” BANDALOOP will present six 

performances each day. For a preview of the troupe’s skills, watch the BANDALOOP 

video. 

Between dance performances, digital ultraviolet light shows will illuminate a 

collage of imagery, textures, and glowing phosphorescent paint effects in the garden.  

For ticket information, visit theflowershow.com. 

 

ABOUT THE CALDERS 

 Alexander “Sandy” Calder was the grandson of Alexander Milne Calder (1846-

1923), the son of a stonecutter who studied carving at the Royal Institute of Arts in 

Edinburgh, as well as in Paris and London. In 1868, Alexander Milne came to 

Philadelphia, where he studied at the Pennsylvania Academy of the Fine Arts (PAFA) 

with painter Thomas Eakins. Alexander Milne created more than 200 sculptural 

decorations over the span of two decades for Philadelphia’s City Hall, including the 

http://bandaloop.org/videos/


 

 

statue of William Penn that sits atop the building and is the signature artwork on the city 

skyline. 

 Alexander Milne’s son, Alexander Stirling Calder (1870-1945), also studied at 

PAFA and later at the Academie Julian and Ecole Des Beaux-Arts in Paris. His 

sculptures are found in Philadelphia’s Fairmount Park, Laurel Hill Cemetery and Penn 

Museum. His three Native American statues representing the city’s main waterways are 

found in the Swann Memorial Fountain at Logan Square, surrounded by a landscape 

maintained by the Pennsylvania Horticultural Society.  

 Alexander Milne’s grandson, Alexander “Sandy” Calder (1898-1976), was a 

sculptor, painter, illustrator, printmaker and designer who studied with John Sloan in 

New York.  In Paris, he was influenced by Joan Miro and Paul Klee. His colorful mobiles 

were a major contribution to modern sculpture, and the work of Alexander Calder is 

found in museums throughout the world. His mobile entitled “Ghost” hangs at the 

Philadelphia Museum of Art, in line along the Benjamin Franklin Parkway with his 

father’s fountain at Logan Square and his grandfather’s sculptures on City Hall. 

 

ABOUT PHS 

The Pennsylvania Horticultural Society is a nonprofit organization, founded in 

1827, dedicated to creating beauty and building community through gardening, greening 

and learning. PHS offers programs and events for gardeners of all levels, and works 

with volunteers, organizations, agencies and businesses to create and maintain vibrant 

green spaces. Proceeds from the PHS Philadelphia Flower Show and donations from 

foundations, corporations, government and individuals support PHS programs, including 

Plant One Million and PHS City Harvest. For information, visit PHSonline.org. 

 

MEDIA CONTACT: Alan Jaffe, 215-988-8833, (m) 267-968-0859, ajaffe@pennhort.org 

 

http://phsonline.org/
mailto:ajaffe@pennhort.org


 

 

 

Flower Show Designers Inspired by Museum Partners 
 

PHILADELPHIA – Turner’s landscapes. Van Gogh’s sunflowers. Monet’s water 

lilies. Hiroshige’s cherry blossoms. Warhol’s floral prints.  

Natural settings, floral arrangements, and gardens have served as subject matter 

of some of the world’s greatest paintings, prints and sculpture.  At the 2014 PHS 

Philadelphia Flower Show, “ARTiculture,” on March 1 to 9, floral and garden designers 

will take their inspiration from art found in the nation’s leading museums for horticultural 

exhibits that will transform the Pennsylvania Convention Center into a 10-acre living 

canvas. This fusion of art and horticulture will span world cultures and art history. 

The exhibit being created by the American Institute of Floral Designers (AIFD) for 

the Flower Show will take its inspiration from an extraordinary exhibition at the 

Philadelphia Museum of Art, “Treasures from Korea: Arts and Culture of the Joseon 

Dynasty, 1392-1910,” the first full-scale survey in the U.S. of this celebrated period in 

Korean history.  

 The AIFD team led by Ron Mulray, of Philadelphia, will focus on a specific set 

piece, “The King’s Feast,” from the Joseon exhibition. The Flower Show exhibit will use 

natural materials to interpret Korean dance, literary symbols, the Empress’s robe, a 

culinary setting, and pottery. The centerpiece of the exhibit will recreate a screen that 

was placed behind the royal members at the feast. “A garden sculptor will create this 

piece that interprets the panels, incorporating a metal structure but with the softness of 

floral designs,” Mulray says. 

  Exhibitor Michael Petrie, of Michael Petrie Handmade Gardens in Swarthmore, 

Pa., is creating a display largely derived from works by Henri Matisse found at the 

Barnes Foundation in Philadelphia. Many of Matisse’s cutouts and imagery were 



 

 

inspired by the leaf forms growing in his studio, and Petrie will interpret those natural 

forms in large, abstract, free-form shapes in his Flower Show exhibit. 

 “The visual experience will be more like a painting than a garden, but it will have 

the qualities of a garden. It will be three-dimensional and spatial, and it will change as 

you walk around it,” with colors and shapes that “create compositions” from each side, 

Petrie explains. 

James Basson, whose Provence-based Scape Design focuses on sustainable 

landscapes, is creating a Flower Show garden inspired by a minimalist painting found in 

the private collection of Prince Albert of Monaco. An untitled painting by Monaco artist 

Albert Diato, which will be on view at Basson’s exhibit at the Flower Show, will serve as 

the springboard for the garden, but the design will also represent Diato’s ceramic works 

and his love of the Mediterranean Sea. The garden will reflect the beauty of simplicity 

and will include a large silver bowl, orange arc, terracotta cob wall, and burnt log seat – 

elements inspired by Diato’s life and work. 

Basson’s garden will have a golden hue, like the untitled painting, and he will use 

dry prairie plants and a mixture of grasses and flowers. “It is designed to give a golden 

field, but with nuances and subtle changes as the new growth starts from the base,” the 

designer says. 

A painting by American Modernist Marsden Hartley, titled “Flower Abstraction,” 

which hangs in the Pennsylvania Academy of the Fine Arts, is the inspiration for 

landscape designer Tom Morris, of J. Downend Landscaping in Delaware County, Pa. 

“The colors are so vibrant and ahead of its time,” Morris says. “And there are so many 

levels to the painting. I see a three-dimensional garden as I look at it, like a blueprint 

from above.” 

The J. Downend exhibit will draw on the painting’s geometric shapes and masses 

of bright color combinations. This interactive exhibit will include an intimate sitting area 



 

 

and a path through a contemporary garden that is a mix of hardy, native plant material 

and tropical plants. “People can interpret a garden as they interpret art for themselves,” 

explains Morris. “This will be a kind of fantasy garden.” 

The Pennsylvania Horticultural Society is partnering with internationally 

renowned art museums, organizations and institutions for the exhibits in “ARTiculture.” 

Participants include the Getty (Los Angeles), the Solomon R. Guggenheim Museum 

(New York City), the Smithsonian Institution’s National Portrait Gallery 

(Washington, D.C.), the Philadelphia Museum of Art, the Barnes Foundation 

(Philadelphia), the Pennsylvania Academy of the Fine Arts (Philadelphia), the Penn 

Museum (Philadelphia), the Brandywine River Museum (Chadds Ford, Pa.), the 

Brooklyn Museum (Brooklyn, N.Y.), the Noguchi Museum (Long Island City, N.Y.), 

Storm King Art Center (Hudson Valley, N.Y.), Grounds for Sculpture (Hamilton, 

N.J.), the North Carolina Museum of Art (Raleigh, N.C.), Fresh Artists (Philadelphia), 

the Wayne Art Center (Wayne, Pa.), and the Woodmere Art Museum (Philadelphia). 

Special exhibitions at the show will include a selection of floral prints by Andy 

Warhol from the Bank of America collection; selections from the West Collection of 

Oaks, Pa.; and works by sculptor Steve Tobin of Bucks County, Pa. 

 Let yourself bloom at the interactive, collaborative 2014 Flower Show, and leave 

equipped to practice “ARTiculture” in your own home and garden. 

 

ABOUT THE FLOWER SHOW 

The PHS Philadelphia Flower Show is the nation's largest flower show, which 

blooms every March at the Pennsylvania Convention Center. The show features the 

world’s premier landscape designers and florists, who turn 10 acres of the Convention 

Center into a floral fantasy of beautiful plants and cutting-edge designs. 



 

 

 In addition to the major garden displays, the Flower Show hosts world-renowned 

competitions in horticulture and artistic floral arranging, gardening presentations and 

demonstrations, special events, a mammoth indoor Marketplace, and a city-wide Flower 

Show Week celebration throughout the Philadelphia region. 

The Premier Sponsor of the 2014 Flower Show is Subaru, and the Exclusive 

Sponsor is Bank of America. 

Proceeds from the Flower Show benefit the year-round programs of PHS, which 

is celebrating its 186th year of gardening, greening and learning. PHS initiatives include 

the PHS City Harvest program, which creates green jobs and supports a network of 

community gardens that raise fresh produce for more than 1,200 families in need each 

week during the growing season. 

For more information, please visit www.theflowershow.com and follow us on 

Facebook and Twitter. 

 
ABOUT PHS 

The Pennsylvania Horticultural Society is a nonprofit organization, founded in 

1827, dedicated to creating beauty and building community through gardening, greening 

and learning. With more than 25,000 member-households throughout the world, PHS 

offers programs and events for gardeners of all levels, and works with volunteers, 

organizations, agencies and businesses to create and maintain vibrant green spaces. 

Proceeds from the PHS Philadelphia Flower Show and donations from foundations, 

corporations, government and individuals support PHS programs, including Plant One 

Million and PHS City Harvest. For information, visit PHSonline.org. 

 

MEDIA CONTACT: Alan Jaffe, PHS, 215-988-8833, (m) 267-968-0859, ajaffe@pennhort.org 

 

  

http://www.theflowershow.com/
http://phsonline.org/
mailto:ajaffe@pennhort.org


 

 

 
 
 



 

 

Warhol’s “Flowers” Series Headlines Special Exhibits 

Works by Bucks County sculptor and West Collection on view 
 

PHILADELPHIA – The 2014 PHS Philadelphia Flower Show, “ARTiculture,” will 

present special exhibitions during the run of the show from March 1 to 9 at the 

Pennsylvania Convention Center. 

Six rarely seen prints from the Andy Warhol “Flowers” Series from the Bank 

of America Collection, one of the largest art collections in the world, will be on view at 

the Flower Show for “ARTiculture.” Bank of America, the Exclusive Sponsor of the 

Flower Show, has converted its collection into a distinctive resource from which 

museums and non-profit galleries may borrow complete or customized exhibitions at no 

cost, which generates vital revenue for these institutions. Since the program’s launch in 

2008, more than 50 museums worldwide have hosted exhibitions. 

Bucks County sculptor Steve Tobin will exhibit several pieces in the Convention 

Center’s Grand Hall that exemplify his connection to the natural world. Tobin is best 

known for his monumental works in bronze, steel, glass and ceramics. His work 

explores the realms of philosophy, science and poetry to create nature-based works 

that evoke a sense of wonder. “Trinity Root,” a bronze piece at St. Paul’s Chapel in New 

York City, is a casting of the 80-year-old sycamore tree which fell and protected the 

chapel on Sept. 11, 2001. His works have also been exhibited at the American Museum 

of Natural History in New York, Grounds for Sculpture in Hamilton, N.J., the 

Philadelphia Museum of Art, and the Musee des Arts Decoratifs in Switzerland. 

A solo exhibition of Tobin’s work, featuring large-scale outdoor and indoor 

sculptures, will open in June at the Michener Museum of Art in Doylestown, Pa. 



 

 

Selections from the West Collection, amassed by Albert P. West, art collector 

and chairman of SEI Investment Company of Oaks, Pa., also will be featured in the 

Grand Hall during the Flower Show.  

The works from the West Collection will include a sculpture by Rob de Mar; a 

two-sided painting resembling a cross-slide of a giant tree, titled “Cookie,” by Sharon 

Levy; a sculpture titled “Licorice Shoes” by Andy Yoder; and an inflatable flower tank 

titled “Seige Weapons of Love” by Zoe Walker and Neil Bromwich. 

 

ABOUT THE FLOWER SHOW 

The PHS Philadelphia Flower Show is the nation's largest indoor flower show, 

which blooms every March at the Pennsylvania Convention Center. The show features 

the country's premier landscape designers and florists, who turn 10 acres of the 

Convention Center into a floral fantasy of beautiful plants and cutting-edge designs. 

 In addition to the major garden displays, the Flower Show hosts world-renowned 

competitions in horticulture and artistic floral arranging, gardening presentations and 

demonstrations, special events, a mammoth indoor Marketplace, and a Flower Show 

Week celebration throughout the Philadelphia region. 

The Premier Sponsor of the 2014 Flower Show is Subaru, and the Exclusive 

Sponsor is Bank of America. 

Proceeds from the Flower Show benefit the year-round programs of PHS, which 

is celebrating its 186th year of gardening, greening and learning. PHS initiatives include 

the PHS City Harvest program, which creates green jobs and supports a network of 

community gardens that raise fresh produce for more than 1,200 families in need each 

week during the growing season. 

For more information, please visit www.theflowershow.com and follow us on 

Facebook and Twitter. 

http://www.theflowershow.com/


 

 

 
ABOUT PHS 

The Pennsylvania Horticultural Society is a nonprofit membership organization, 

founded in 1827, dedicated to creating beauty and building community through 

gardening, greening and learning. PHS offers programs and events for gardeners of all 

levels, and works with volunteers, organizations, agencies and businesses to create 

and maintain vibrant green spaces. Proceeds from the PHS Philadelphia Flower Show 

and donations from foundations, corporations, government and individuals support PHS 

programs, including Plant One Million and PHS City Harvest. For information, visit 

PHSonline.org. 

 

MEDIA CONTACT: 

Alan Jaffe, PHS Director of Communications, 215-988-8833, (m) 267-968-0859, ajaffe@pennhort.org 

 

 

http://phsonline.org/
mailto:ajaffe@pennhort.org


 

 

 

2014 Flower Show Praised as Masterpiece of Design 
“ARTiculture” theme, new partners and features receive national spotlight 

 

PHILADELPHIA – The 2014 PHS Philadelphia Flower Show captivated visitors 

to the Pennsylvania Convention Center from March 1 to 9, with a visually stunning 

mash-up of art and horticulture. 

“ARTiculture” took the Flower Show in a new direction, moving from place-based 

presentations to a theme that elevated the level of floral and garden design. Flower 

Show exhibitors drew inspiration from an unprecedented collection of partners -- 22 art 

museums and institutions from around the country -- to create displays that drew 

acclaim from visitors and local, regional and national media. 

The rich history and modern evolution of the show were featured on CBS Sunday 

Morning. The collaboration between exhibitors and museum curators was the focus of 

stories in ARTnews, Architectural Digest, and Architects + Artisans. A Wall Street 

Journal reporter wrote about what it takes to be a Flower Show judge. The New York 

Times’ T Magazine admired the jewelry category in the competitive classes. Gorgeous 

photo essays appeared on the websites of the Los Angeles Times, Conde Nast 

Traveler, and the Huffington Post.  

Live QVC broadcasts from the Flower Show unveiled the inaugural “PHS Hot 

List,” a garden trend report spotlighting the most exciting new plants, products, and 

ideas for the season ahead. 

(Links to the national coverage can be found at www.theflowershow.com/about/news) 
 

Highlights of the Flower Show included the bold colors and sculptural elements of 

the Calder-inspired Entrance Garden and major exhibits that interpreted the spirit of 

http://theflowershow.com/shopping/phs-hot-list/
http://theflowershow.com/shopping/phs-hot-list/
http://www.theflowershow.com/about/news


 

 

Matisse, Kandinsky, the Wyeths, and other artists and world cultures through superb 

horticultural design. 

 An audience of about 230,000 guests from around the world attended the Flower 

Show over the course of its nine-day run, which is the major fundraiser for the year-

round regional greening programs of PHS. 

 The show also welcomed some special guests. Foodie TV star Rachael Ray 

praised the PHS City Harvest program during her Q&A on the main stage with 6ABC’s 

Melissa Magee. Food Network hostess Sandra Lee joined the celebration at Girls Night 

Out. The Fabulous Beekman Boys and Iron Chef Edward Lee shared culinary tips in the 

Garden to Table Studio sponsored by Organic Gardening magazine.   

Pennsylvania’s first lady, Susan Corbett, made a surprise appearance on the 

Gardener’s Studio stage, and Kris Toomey (wife of Sen. Pat Toomey) and Terese 

Casey (wife of Sen. Bob Casey) toured the show together. 

On the main stage, thousands of Flower Show visitors witnessed a live wedding 

between a Philadelphia police officer and school teacher, who won the all-expenses-

paid ceremony and reception from PHS through Philadelphia Wedding magazine’s 

“Greatest Groom” contest, which included a honeymoon in Ireland courtesy of Tourism 

Ireland. The wedding ceremony was preceded by a performance by BANDALOOP, the 

vertical dance troupe that transformed the Entrance Garden into a giant Calder mobile. 

Also on the main stage, the PHS Community Partners Celebration honored the 

organizations and individuals who created the beautiful new Mantua Urban Peace 

Garden and the Strawberry Mansion Green Resource Center.  

The 2014 Flower Show introduced exciting new features: a “Green Room” that 

served as the social media hub; “The Butterfly Experience” that delighted families and 

shutterbugs; and an engaging do-it-yourself crafts room where visitors made artistic 

“fascinators” and terrariums.  



 

 

In the weeks ahead, PHS will offer sneak peeks of the 2015 PHS Philadelphia 

Flower Show, which will celebrate the magic of the movies. 

 

ABOUT PHS 

The Pennsylvania Horticultural Society is a nonprofit organization, founded in 1827, 

dedicated to creating beauty and building community through gardening, greening and 

learning. With more than 26,000 member-households nationwide, PHS offers programs 

and events for gardeners of all levels, and works with volunteers, organizations, 

agencies and businesses to create and maintain vibrant green spaces. Proceeds from 

the PHS Philadelphia Flower Show and donations from foundations, corporations, 

government and individuals support PHS programs, including Plant One Million and 

PHS City Harvest. For information, visit PHSonline.org. 

 

  
MEDIA CONTACTS:  

Alan Jaffe, ajaffe@pennhort.org, 215.988.8833, mobile 267.968.0859 

Marion McParland, mmcparland@pennhort.org, 215.988-8815, mobile 609.238.9599 

 

 

http://phsonline.org/
mailto:ajaffe@pennhort.org
mailto:mmcparland@pennhort.org
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2014 PHS Philadelphia Flower Show 
Publicity Results 

 
The PHS Philadelphia Flower Show “ARTiculture” received significant exposure through print, web and 
broadcast media. Here is a sampling of the coverage. 
 
Print and Online: More than 1,800 articles about the 2014 PHS Philadelphia Flower Show appeared in 
local, individual and syndicated national and international publications and websites between November 
2013 and March 2014. Press highlights include: 
 
International 
Canadian Press 
Departures International.com 
Edmonton Sun 
El Sol de Mexico 
Khaleejtimes (Dubai) 
London Daily Telegraph (AP) 
Mykolaiv City Newspaper, Ukraine 
Montreal Times 
Ponte Al Dia 
Riviera Radio  
Taste Magazine (British Columbia) 
Toronto Sun 
Vancouver Sun 
 
National/Regional 
AAA World Magazine 
Albany Democrat-Herald (OR) 
Albuquerque Business News (NM) 
Altoona Mirror.com (PA) 
Americantowns.com (Dix Hills, NY) 
American Way (American Airlines) 
Anderson Independent Mail (SC) 
Architects & Artisans 
Architectural Digest.com 
Arizona Daily Star (Tucson, AZ) 
Arrive Magazine 
ARTnews 
Associated Press 
Austin American Statesman (TX) 
AZ Family.com (Phoenix, AZ) 
Beatrice Daily Sun (NE) 
Beaumont Enterprise (TX) 
Baltimore Sun (MD) 
Before It’s News 

Belleville News Democrat (IL) 
BigNews.biz 
Bismarck Tribune 
BizBash.com 
Blaze (Irving, Texas) 
Bloomberg Businessweek 
Business Journals 
Business Week 
Brattleboro Reformer 
Bride & Groom Magazine 
Brownsville Herald (Brownsville, TX) 
Cadillac News (Cadillac, MI) 
Cape Gazette (Lewes, DE) 
CapitalGazette.com (Annapolis, MD) 
Chicago Tribune 
Chippewa Herald (Chippewa Falls, WI) 
Chron.com (Houston, TX) 
Cincinnati.com 
Colorado Springs Gazette 
Columbus Telegram (OH) 
Conde Nast Traveler 
Connecticut Post 
Cottages & Gardens 
Contacto Latino 
Crescent-News (Defiance, OH) 
Daily Astorian (Astoria, OR) 
Daily Record (Parsippany, NJ) 
Dayton Business Journal (OH) 
Daily Herald (Chicago, IL) 
DC Military (Washington, D.C.) 
Denver Business Journal (CO) 
Detroit Free Press  
DallasFortWorth.com  
East Oregonian 
Edge Boston 
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Edge Providence 
Edge on the Net 
El Paso Inc. (TX) 
Evening Sun (Chenango County, NY) 
Flower Magazine 
Fortune Features –CNN.com 
FortWayne.com (IN) 
Fosters.com (Dover, NH) 
FreeNewsPost.com 
Fremont Tribune (Fremont, NE) 
Galveston County Daily News (TX) 
Getty Iris 
GoErie.com (Erie, PA) 
GreenwichTime.com (Greenwich, CT) 
Group Tour Magazine 
Herald Palladium (St. Joseph, MI) 
Herald & Review (Decatur, IL) 
Hispanic Business.com 
Hudson Hub Times (Hudson, OH) 
Hudson Valley Almanac Weekly (NY) 
Huffington Post 
Imperial Valley Press (El Centro, CA) 
Indiana Gazette (Indiana, PA) 
Journal Review Online (Crawfordsville, IN) 
Journal Times Online (Racine, WI) 
Las Vegas Review-Journal 
Los Angeles Times 
Mac Weekly 
Madison.com (Madison, WI) 
Marietta Times (Marietta, OH) 
Miami Herald.com  
MTStandard.com (Butte, MT) 
Muscatine Journal (Muscatine, IA) 
My Eastern Shore (MD) 
MYSA.com (San Antonio, TX) 
MyNorthwest.com (Seattle, WA) 
My Suncoast.com (Sarasota, FL) 
National Gardens Club Newsletter 
NBCNews.com 
New Paltz Times (New Paltz, NY) 
NewsOK (Oklahoma City, OK) 
News on Feeds 
News-Sentinel (Fort Wayne, IN) 
NewsTimes.com (Danbury, CT) 
New York Times 
New York Times Style Magazine 
Odessa American Online (Odessa, TX) 
Olathe News (Olathe, KS) 
Organic Gardening 
Pantagraph.com (Bloomington, IL) 
Pendleton Times-Post (Pendleton, IN) 
PerishableNews.com 
Phoenix Business Journal (AZ) 
Pittsburgh Business Times  
PostBulletin.com (Rochester, MN) 
PRLog 

PR Newswire 
Progress-Index (Petersburg, VA) 
Providence Journal (RI) 
PR Web 
Puget Sound Business Journal (Seattle, WA) 
Quad-City Times (Davenport, IA) 
Quincy Herald Whig (Quincy, IL) 
Rand McNally online 
Republic (Columbus, IN) 
Reuters Press Release News Headlines 
Roadtrippers.com 
Sacramento Bee  
Seattlepi.com  
Seattle Times  
San Francisco Business Times  
San Mateo Daily Journal (San Francisco, CA) 
Siouxland News (Sioux City, SD) 
San Francisco Gate  
Smithsonian.com 
Stamford Advocate.com (CT) 
Star Tribune.com (Minneapolis, MN) 
St. Joseph News-Press (St. Joseph, MO) 
SunGazette.com (Williamsport, PA) 
St. Louis Business Journal  
Tampa Bay Business Journal (FL) 
Tampa Tribune (FL) 
Technology News 
Times Democrat (Orangeburg, SC) 
Times of Northwest Indiana (Munster, IN) 
Townhall (Nashville, TN) 
Tri-Town News (Sidney, NY) 
Tribune-Review (Pittsburgh, PA) 
UTSanDiego (CA) 
Valley Morning Star (Rio Grande Valley, TX) 
Valley News (VT) 
Wall Street Journal 
Wall Street Journal Magazine 
Washington Examiner (Washington, D.C.) 
Washington Post 
Washingtonian (Washington, D.C.) 
Washington Times (Washington, D.C.) 
Weekly Surge (Myrtle Beach, SC) 
Worcester Telegram & Gazette (Worcester, MA) 
World News 
Yahoo! News 
Yahoo! Voices 
Zagatbuzz.com 
 
 
Local 
Abington Patch 
Abington Journal 
Advance of Bucks County 
Al Dia 
Ambler Gazette 
Asian News Post.com 
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Bizjournals.com 
Bergen County Record (NJ) 
Black Professionals News 
Broadstreetreview.com 
Bucks County Courier Times 
Bucks County Herald 
Bucks County Magazine 
BucksLocalNews.com 
Burlington County Times 
CentralJersey.com 
Chambersburg Public Opinion (Chambersburg, 

PA) 
Chestnut Hill Local 
Chestnut Hill-Mt. Airy Patch 
City Suburban News (Mainline) 
County Lines Magazine (West Chester) 
Courier Post (Cherry Hill, NJ) 
Daily Local News (Chester County, PA) 
Daily Pennsylvanian 
Daily Journal Online (Vineland, NJ) 
Delaware County Daily Times 
Delawareonline.com 
Doylestown Intelligencer 
El Hispano/El Zol 
Evening Sun (Hanover, PA) 
Examiner.com (Philadelphia, PA) 
Falls News Press (Falls, PA) 
Flying Kite Media (Philadelphia, PA) 
Fun Things to do With Kids (Del. County, PA) 
GPhilly 
Haddonfield Sun (NJ) 
Harrisburg Patriot-News 
Hunterdon County – NJ.com 
Hunt Magazine (Brandywine Valley, PA) 
Intelligencer (Doylestown, PA) 
Intelligencer Journal (Lancaster, PA) 
KOA Life 
Korean Times (Philadelphia, PA) 
Lancaster online.com 
Lancaster Farming (AP) 
Lansdale Reporter 
Latino News and Opinion 
Lawrenceville Patch (NJ) 
Lebanon Daily News (Lebanon, PA) 
Lehigh Valley Live.com 
Lockhaven.com (Williamsport, PA) 
Madison.com (Madison, WI) 
Main Course PHL.com (Philadelphia, PA) 
Mainline Media News  
Mainline Today  
MainlineToday.com  
Mercury (Pottstown, PA) 
Metro Kids 
Mid-Atlantic Events Magazine 
Montgomery Life 
Montgomery Newspapers 

Morning Call (Allentown, PA) 
News Eagle (Hawley, PA) 
New Jersey Herald 
New Jersey Magazine 
News of Delaware County  
Newsworks.org (Philadelphia, PA) 
NJ.com 
NorthJersey.com 
Out In Jersey Magazine 
PennLive.com 
Penn State News 
Pennsylvania Gardener Magazine 
Philadelphia Business Journal 
Philadelphia Daily News 
Philadelphia Gay News 
Philadelphia Inquirer 
Philadelphia Magazine 
Philadelphia Metro 
Philadelphia Style 
Philadelphia Tribune 
Philadelphia Weekly 
PhiladelphiaWeekly.com  
Philebrity.com 
Philly.com 
Phillyburbs.com 
Pocono Record 
Phoenix Reporter & Item (Phoenixville, PA) 
Press of Atlantic City.com 
Proper Philadelphia.com 
Reading Eagle 
Register-News/Central Jersey 
Republican Herald (Pottsville, PA) 
Ridley Town Talk 
Sentinel-Cumberlink (Carlisle, PA) 
Shore News Today (Ventnor, NJ) 
South Brunswick Post 
Sun Gazette.com (Williamsport, PA) 
Sussex Countian (Georgetown, DE) 
Times Herald (Norristown) 
Times Leader (Wilkes-Barre, PA) 
Times News Online (Scranton, PA) 
Times Publishing Newspapers, (Langhorne, PA) 
Trentonian 
University of Delaware 
Visitphilly.com 
Voices of Philadelphia 
Where Philadelphia Magazine 
Wilkes-Barre Times Leader 
Wilmington News Journal 
York Daily Record (York, PA) 
York Dispatch (York, PA) 
 
 
Blogs 
Better Than a Travel Guide 
Dagmar’s Home 
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Daily Vacation 
Dirt Du Jour 
En.paperblog.com 
Family Frugal Fun.com 
Frugal Philly Mom.com 
GardenDrum.com 
Gardenrant.com 
George Weigel.net 
Green Philly Blog 
Heron’s Nest: The Delaware County Daily Times  
Huffington Post Blog 
In the Garden with Charlotte.com 
MissA.com 
Mommy Entourage.com 
Momof6.com 
MyMotherLode.com 
My Scraps 
New Jersey.com blogs 

NewsWorks Blogs  
NWCN.com 
Philadelphia (PA) Business Journal Blogs 
Philadelphia (PA) Weekly Blogs 
Philadelphia Inquirer Blogs  
PhillyChitChat.com 
PhillyPost.com 
Philly PR Girl 
QVC Blog 
Saves the Kales 
Uwishunu 
Vancouver Sun Blog 
Winterthur Garden Blog 
Zagat.com  
 
 
 
 

  
 
 
BROADCAST: More than 225 national and local spots for the 2014 PHS Philadelphia Flower Show were 
broadcast on television and radio stations. 
 
National Television 
ABC owned television stations 
CBS Sunday Morning 
QVC 
The Weather Channel 
 
Local Television 
Azteca Philly TV 
CBS 3 Philadelphia, PA 
NBC Philadelphia 
PA Cable Network 
Telemundo 
Temple News 
WCAU- NBC 10 Philadelphia, PA 
WFXG FOX 54 
WNEP-ABC Scranton, PA 
WPHL 17 Philadelphia, PA 
WPSG-CW Philadelphia, PA 
WPVI-6ABC Philadelphia, PA 
WTXF Fox Philadelphia, PA 
 
 
 
 
 
 
 
 
 
 
 
 

Radio 
B101 Radio 
KYW-AM Philadelphia, PA (live, at show) 
Sirius XM Radio 
WDEL 1150 AM News Talk Radio 
WHYY Philadelphia, PA 
WNJC 
WOGL 
WRDV 
WRRC (live, at show) 
WRTI (live, at show) 
WWDB 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://blportal.burrellesluce.com/mediacontent/default2.aspx
http://blportal.burrellesluce.com/mediacontent/default2.aspx
http://blportal.burrellesluce.com/mediacontent/default2.aspx
http://blportal.burrellesluce.com/mediacontent/default2.aspx
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Television/Radio Websites 
ABCNews6 
ABCNews4 
ABC News 10 
ABC News 13 
ABC 12 WJRT 
ABC27 
ABC40 KRHD-TV 
ABC 33/30 
Action News 5 
AZFamily.com 
AZTV7/Cable 13 
92.7 WOBM  
98.1 WOGL  
10.7 Jack FM 
ABCLocal.com 
CBS 3 Springfield – WSHM 
CBS 4  
CW15-Omaha 
CWGA-BAMA 
CW Richmond WUPV 
Fox 5 Vegas.com 
Fox 14 TV 
FOX 42 
Fox 54 WZDX 
Gardening Q & A – PennLive.com 
Hawaii News Now 
KAALtv.com 
KCTV5 
KFVE The Home Team 
KGW.com 
Kens5.com 
KAIT ABC- 8 
KALB-TV News Channel 
KATVABC-7 
KCAU-TV/ABC9 
KAUZ-TV: NewsChannel 6 Now 
KCBD News Channel 11 
Kcentv.com 
KENS5.com 
KFMB AM 760 
KFMB-TV CBS-8 
KFVS 12 
KGW.com 
KHGI-TV/KWNB-TV 
KHQ Right Now 
Kii tv.com 
King5.com 
KLJB.com 
KLKNTV-ABC-6 
KLTV 7 News 
KMPH Fox 26 
KOAM-TV 7 
Kotanow.com 
KOTA Territory News 
KPLC 7 News 

 
KREM.com 
KSFY News 
KSLA News 12 
KSWO-TV 7 
KSWT News 13 
KTRE ABC-9 
KTUL.com 
KTVB.com 
KVUE.com 
KTVN Channel 2 
Kuam News 
KUSI News 
KVUE.com 
KWQC –TV6 News 
KYTX/CBS 19 
KXNet 
KXXV-TV News Channel 25 
LTEN.com 
Lifestyle-KSTC-TV 
Live5News.com 
MyFoxAl.com 
NewsChannel10 
News Now12 
NBC12 News 
NewsOn6.com 
News9.com 
Toledo News New.com 
TulsaCW.com 
WAVE 3 News 
WCAX.com 
WDEL 1150 AM 
WDRB 41 Louisville 
WFAA.com 
WFMJTV-21 
WGXA.TV 
WHAS11.com 
WHYY.com 
WIS News 10 
WKRN 
WLTZ NBC 38 
WECT TV6 
WMDT 47 News 
WNEP 
WLOX-TV 
WOI-DT News 
WPFO Fox 23 
WRCBtv.com 
WSFA 12 News 
WFLX TV Fox 29 
WGXATV.com 
WLNS.com 
WMBB News 13 
WMBFNews.com 
WRIC-TV 8 
WSET.com ABC 13 

http://blportal.burrellesluce.com/mediacontent/default2.aspx
http://blportal.burrellesluce.com/mediacontent/default2.aspx
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WSFX Fox 26 News 
WTNZ Fox 43 
WTOC 
WTOP.com 
WTRF-TV 
WTVM-TV 
WVEC.com 
WWLTV.com 
WWLTV.com 
WXTX Fox 54 
 
 





Gardens of
Arty Delights
“When I look at this painting,
all these colors immediately
translate into flowers for me—
multiple, three-dimensional
layers of flowers,” says land-
scape designer Tom Morris,
gazing at a reproduction of
Marsden Hartley’s Flower
Abstraction (1914). “The
jagged pink rim around that

22 February 2014 ARTnews
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to the Barnes Foundation. 
Invited to work with the

Pennsylvania Academy of the
Fine Arts, Morris got the idea
for his rendition of Hartley’s
painting during a tour of the
museum’s storage vaults.
“This picture is just so vibrant
and colorful and fun, it blew
me away,” he says. “It
grabbed both me and the
owner of my firm, and we
doubled back to it.” He titled
his project The Avant-Garden,
in keeping with what he de-
scribes as the painting’s
“wild” nature. However, he
adds, “It’s not going to make
a ton of sense in the horticul-
tural world. The painting’s red
and yellow waves will be all
tropical plants—but then that
band of yellow directly across
from them is all black-eyed
Susans, something they can
relate to here in Philly.” 
While Morris devised a fairly

straightforward interpretation
of his source material, other
collaborations in “ARTiculture”
are exceedingly complicated.
Ron Mulray of the American
Institute of Floral Designers,
for example, partnered with
the Philadelphia Museum of
Art and has ambitiously based
his 40-by-55-foot garden on
an upcoming show devoted to
Korea’s Joseon Dynasty,
which opens March 2. 

Michael Petrie, who went
to art school and owns Hand-
made Gardens, chose to work
with the Barnes Foundation.
Anchored by a suite of
painted-plywood forms in ab-
stractly organic shapes, his
display was inspired not by
one specific work at the
Barnes, but by a poster he
saw for an obscure Futurist
exhibition staged in Italy in
1919, and also by Henri Ma-
tisse’s series of delicate paper
cutouts. “What Matisse did is
keep things simple,” Petrie
says, “and I try to remember
how important that is in gar-
dening, too.”—Emily Nathan

throughout the Pennsylvania
Convention Center’s ten rov-
ing acres from March 1 to 9,
the show’s 185th edition
pairs almost half of its partic-
ipants with a leading national
art museum, including the
Getty Museum in Los Ange-
les, the National Portrait
Gallery in Washington, D.C.,
the Guggenheim Museum in
New York, and local institu-
tions ranging from the
Philadelphia Museum of Art

art talk

aqua circle at upper left, that’s
obviously a spiky pink plant
called an astilbe, surrounding a
small pond.”
Morris and his coworkers

at the Pennsylvania-based
horticulture firm J. Downend
Landscaping are among the
nearly 50 major exhibitors at
this year’s Philadelphia
Flower Show, the world’s
largest and oldest indoor flo-
ral exhibition. Titled “ARTi-
culture” and on view

For this year’s Philadelphia Flower Show, landscape designer James Basson 
is basing his garden (top) on Albert Diato’s painting Untitled, ca. 1964 (above).
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Flower Show director Sam Lemheney looked to the work of Alexander Calder when designing the centerpiece for the exhibition. 

A rendering of The Avant-Garden (left) by Tom Morris of J. Downend Landscaping, 
inspired by Marsden Hartley’s 1914 painting Flower Abstraction (right). 
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Links to national coverage of 2014 FS 

CBS Sunday Morning 

http://www.cbsnews.com/videos/philadelphia-flower-show-in-full-bloom/ 

Architectural Digest 

http://www.architecturaldigest.com/blogs/daily/2014/02/2014-philadelphia-flower-show-alexander-

calder 

Wall Street Journal 

http://online.wsj.com/news/articles/SB10001424052702304360704579417420299562280?mg=reno64-

wsj&url=http%3A%2F%2Fonline.wsj.com%2Farticle%2FSB1000142405270230436070457941742029956

2280.html 

Architects  + Artisans 

http://architectsandartisans.com/index.php/2014/02/philadelphia-flower-show-articulture/ 

New York Times “T” Magazine 

http://tmagazine.blogs.nytimes.com/2014/03/10/all-the-rage-ephemeral-designs-from-the-flower-

clubs-of-philadelphia/?_php=true&_type=blogs&_r=0 

Los Angeles Times 

http://www.latimes.com/travel/deals/la-trb-philadelphia-show-in-full-flower-

20140304,0,2989340.photogallery#axzz2vl48V5Oa 

Conde Nast Traveler 

http://www.cntraveler.com/daily-traveler/2014/03/the-philadelphia-flower-show_slideshow_item0_1 

Huffington Post 

http://www.huffingtonpost.com/roadtrippers/spring-into-articulture-a_b_4912963.html 

Washington Post 

http://www.washingtonpost.com/lifestyle/travel/philly-flower-show-brings-art-canvases-to-

life/2014/02/28/ce30f470-a07f-11e3-878c-65222df220eb_story.html 

Departures magazine 

http://www.departures-international.com/home/art-and-culture/events-auctions/the-art-of-

flowers.html 

http://www.cbsnews.com/videos/philadelphia-flower-show-in-full-bloom/
http://www.architecturaldigest.com/blogs/daily/2014/02/2014-philadelphia-flower-show-alexander-calder
http://www.architecturaldigest.com/blogs/daily/2014/02/2014-philadelphia-flower-show-alexander-calder
http://online.wsj.com/news/articles/SB10001424052702304360704579417420299562280?mg=reno64-wsj&url=http%3A%2F%2Fonline.wsj.com%2Farticle%2FSB10001424052702304360704579417420299562280.html
http://online.wsj.com/news/articles/SB10001424052702304360704579417420299562280?mg=reno64-wsj&url=http%3A%2F%2Fonline.wsj.com%2Farticle%2FSB10001424052702304360704579417420299562280.html
http://online.wsj.com/news/articles/SB10001424052702304360704579417420299562280?mg=reno64-wsj&url=http%3A%2F%2Fonline.wsj.com%2Farticle%2FSB10001424052702304360704579417420299562280.html
http://architectsandartisans.com/index.php/2014/02/philadelphia-flower-show-articulture/
http://tmagazine.blogs.nytimes.com/2014/03/10/all-the-rage-ephemeral-designs-from-the-flower-clubs-of-philadelphia/?_php=true&_type=blogs&_r=0
http://tmagazine.blogs.nytimes.com/2014/03/10/all-the-rage-ephemeral-designs-from-the-flower-clubs-of-philadelphia/?_php=true&_type=blogs&_r=0
http://www.latimes.com/travel/deals/la-trb-philadelphia-show-in-full-flower-20140304,0,2989340.photogallery#axzz2vl48V5Oa
http://www.latimes.com/travel/deals/la-trb-philadelphia-show-in-full-flower-20140304,0,2989340.photogallery#axzz2vl48V5Oa
http://www.cntraveler.com/daily-traveler/2014/03/the-philadelphia-flower-show_slideshow_item0_1
http://www.huffingtonpost.com/roadtrippers/spring-into-articulture-a_b_4912963.html
http://www.washingtonpost.com/lifestyle/travel/philly-flower-show-brings-art-canvases-to-life/2014/02/28/ce30f470-a07f-11e3-878c-65222df220eb_story.html
http://www.washingtonpost.com/lifestyle/travel/philly-flower-show-brings-art-canvases-to-life/2014/02/28/ce30f470-a07f-11e3-878c-65222df220eb_story.html
http://www.departures-international.com/home/art-and-culture/events-auctions/the-art-of-flowers.html
http://www.departures-international.com/home/art-and-culture/events-auctions/the-art-of-flowers.html
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