
INTERNATIONAL FESTIVALS & EVENTS ASSOCIATION 
MOST CREATIVE EFFECTIVE NEWS STUNT, PATRIOTISM IN PARADISE  

Introduction and background of campaign/event: 
Since 1987, the City of West Palm Beach has celebrated Independence Day by producing 4th on Flagler, South Florida’s largest 4th of 
July event.  For twenty-five years (the City canceled the annual celebration in 1994 due to budget issues), 4th on Flagler has been a 
one day free, festival attracting an estimated crowd of 100,000 on the West Pa lm Beach Waterfront for live music, kids’ activities, 
military tributes, activities based on the annual theme and a spectacular fireworks show over the Intracoastal Waterway.   

4th on Flagler 2014’s theme, “Together We CREATE America” , embraced the flourishing arts, culture and entertainment vibe in 
Downtown, West Palm Beach. The family friendly event featured activities for all ages including the United State of the Arts Area 
presented by Alex and Ani where murals were made from dirt on cars, sidewalk chalk art, a barber that created works of art in 
people’s hair and an internationally renowned South Florida artist who painted patriotic masterpieces with only his feet to the beat 
of drums.  Local artists also created “spirit poles”, large signage reflecting the “Together we CREATE America theme, that were 
displayed in advance of and the day of the event. 4th on Flagler also featured two stages of non-stop entertainment, Club 4th- a 21 
and over VIP area, a military honor ceremony for all branches of the armed services, the unfurling of a 3 story American flag, a nine 
hole Patriotic Putt Putt course which opened from June 19 through July 6 , and a magnificent 16-minute fireworks display set to top 
music hits illuminated the sky over the Intracoastal Waterway. 
 
Recognizing that July 4th fell on a Friday in 2014 and would remain on a weekend related date for three more years, City 
representatives and staff decided to initiate an effort to bring in additional tourists and attract more residents  to multiple, thriving 
or emerging business districts during the slow month of July.  We did not have the budget or staffing to expand 4th on Flagler to a 
three day event.  We also thought it would be a good idea to embrace the many interesting areas in our City, not just downtown 
West Palm Beach, as part of our plan.  We partnered with the City’s Community Redevelopment Agency (CRA), the Downtown 
Development Authority (DDA) and Visit Palm Beach to create “Patriotism in Paradise ”:  three days of all American, family friendly 
fun in the coastal town of West Palm Beach, Florida.  With the exception of 4th on Flagler, all of the Patriotism in Paradise events 
were inaugural celebrations created to identify and promote the unique characteristics of the hosting locations. As the new events 
missed the 2013/2014 budget appropriations, they were creatively created on shoestring budgets.   

To plan this patriotic weekend of fun, City staff organized a Patriotism in Paradise (PIP) committee w hich included representatives 
from the City, DDA, CRA, Visit Palm Beach and Discover Palm Beach (Palm Beach County’s CVB).  We pitched our three day, four 
event 4th of July weekend plans to Discover the Palm Beaches and they whole heartedly came on board to promote “Patriotism in 
Paradise” as one of Palm Beach County’s “Top Events.”  Considering that every city in Palm Beach County produces 4th of July events, 
this designation was particularly rewarding. Patriotism in Paradise events included: 
Friday, July 4, 2014 
4th on Flagler, 5:00 to 10:00 p.m . 
The largest, free outdoor Independence Day celebration in South Florida featured a 16-minute fireworks show, live music from 
national recording artists and more! 
Saturday, July 5, 2014  
Northwest’s Taste of the South BBQ & Brew, 1:00 to 4:00 p.m.  
For just $5, guests received delectable samplings from vendors serving up southern-style barbecue fixings at a family friendly 
outdoor barbecue. There was live music, kid’s activities and more.  Located in the Northwest Area, one mile from the downtown 
West Palm Beach Waterfront.  Produced by the CRA. 
Northwood Village’s Star Spangled Jubilee, 6:00 to 10:00 p.m.  
An Eclectic Evening of Art and Tradition 
Northwood Village's Star Spangled Jubilee combined the essence of the patriotic hometown celebration with all that's creative, 
cultural and even subcultural in America. It's where burgers and lemonade met bruschetta and prosecco. Where kite flying in t he air 
met painting en plein air. Where Main Street met Greenwich Village.  Also featured was live music and activities for artists of all ages 
with specials at numerous participating merchants. Northwood Village is located two miles north of downtown West Palm Beach.  
Produced by the CRA. 
Sunday, July 6, 2014 
Red, White & Brunc h Fore $25,000! 11:00 a.m. to 3:00 p.m.  
Hundreds enjoyed brunch from a variety of Downtown West Palm Beach restaurants and then headed to the Waterfront for a 
catamaran ride, paddle boarding or jet skiing, and enjoying the beautiful Intracoastal Waterways first-hand. Fifty participants were 
randomly selected to tee off for a chance to win $25,000 in a floating hole -in-one golf challenge by showing their receipt from 
brunch at participating downtown restaurants.   Visitors could also participate in a longest  putt contest and play the Patriotic Putt -
Putt course for the final time.  Hole in one and longest putt contestants received cute mason jar mugs with the Red, White an d 
Brunch logo.  Produced by the DDA and Visit Palm Beach. 
 



 
Detailed description of news stunt: 
The City and its Patriotism in Paradise partners organized a “creative” and spirited press conference to show and tell the 
media about the July 4th weekend of festive fun planned in three beautiful areas of coastal West Palm Beach.  The intention 
was to showcase all of the unique events and activities AND to tackle the hard news angle of our first time concerted effort to 
draw tourists over the three day Independence Day period. 
 
The press conference was held the afternoon of July 3.  The backdrop was the picturesque Intracoastal Waterway.  Jet Skis 
zipped along the seawall and the Hakuna Matata catamaran sailed proudly in the distance. Families played the Patriotic Putt 
Putt course nearby while the bulk of event set up for 4th on Flagler bustled around the press conference site.  Media cameras 
and guests were visually greeted by Scott Wade, a.k.a. “The Dirty Car Artist” who was creating a patriotic masterpiece out of 
dirt on the back window of a Subaru Forester. An internationally recognized artist, Scott impressed the media and attendees 
with his quirky work which has been featured in print and on television around the world, including Ripley’s, The History 
Channel’s Modern Marvels, TMC’s Country Fried Home Videos, and the CBS Early Show.  Scott was working on one of five car 
“masterpieces” which he would complete onsite as part of the Together we CREATE America event theme.  Flanking the 
podium of the press conference site were “spirit poles” which further represented the funky art at 4th on Flagler. 
 
Press conference speakers included: City of West Palm Beach Mayor, Jeri Muoio; City Commissioner Sylvia Moffett; Director of 
Parks and Recreation, Christine Thrower; Jorge Pesquera, President and CEO of Discover the Palm Beaches; Jon Ward, CRA 
Executive Director; and Raphael Clemente, Executive Director of the DDA. The Mayor spoke of the overall importance of the 
July 4th weekend and each organizing entity.  Jorge Pesquera expressed the integral role Patriotism in Paradise would play in 
bringing tourists to Palm Beach County during a slow summer month.  The remaining partners hyped the highlights of the 
upcoming events on Saturday (Northwest’s Taste of the South Brew & BBQ and Northwood Village’s Star Spangled Jubilee) 
and Sunday’s Red, White and Brunch FORE $25,000.  Commissioner Moffett and CRA Executive Director, Jon Ward, revealed 
winners of the Northwood Village “Support our Troops” kids’ poster contest. 
 
After the speaking program, everyone followed the Mayor to the Waterfront dock for a lesson from West Palm Beach Golf Pro 
Judy Dickinson, on how to hit a hole-in-one on the floating green 50 yards out in the Intracoastal.  Just about everyone gave it 
a shot, including the media; however, Judy’s best efforts did not result in success but did garner plenty of laughs. 
 
How did the news stunt �t into the overall media campaign for your event?  
Primary to our overall marketing and public relations plan for Patriotism in Paradise was the promotion of West Palm Beach as 
a tourist destination for July 4th weekend.  Our marketing efforts included significant support by Discover the Palm Beaches 
valued at $25,000.  They designated Patriotism in Paradise a “top event” which included a contest for a weekend stay at the 
West Palm Beach Marriott, eblasts to 500,000 Event Fanatic, Consumer Newsletters in May and July, listing in their June event 
newsletter with 150,000 subscribers, webpage under their Top Event section of the Discover Palm Beach County website all 
year, placement as a website homepage vignette and details on Palm Beach International Airport welcome screen two weeks 
prior to July 4, and social media promotion on Facebook and Twitter.  Discover also promoted on their Visit Florida Co-Op 
which is then redistributed to MIA/FLL, Orlando, Tampa and Atlanta metro areas. We also pitched stories to news outlets in 
multiple Florida cities to encourage the drive in tourists.  The news conference purpose was to alert the local media and 
community of our committed effort for the next three years to bring out of town guests in to fill hotel rooms and create a 
bigger economic impact.  To validate this effort, it was very important to show the media Discover the Palm Beaches’ role 
through the CEO’s participation and endorsement at the press conference. 
 
The sampling of the fun and quirky elements of the Patriotism in Paradise weekend events engaged the media and resulted in 
clips from the press conference being used throughout the weekend on newscasts to promote the events.  In fact, the 
segment of video where the commissioner took a swing at the floating hole in one off the dock was shown numerous times on 
multiple stations July 3rd through July 6th.  Since the Saturday and Sunday events were brand new and no previous years’ 



footage existed, it was very important to our overall media campaign to provide a visual in advance that would attract crowds 
and interest in the inaugural year. 

 
Sponsor/Charity involvement and why: 
City of West Palm Beach:  The Mayor and the Director of Parks and Recreation spoke on the overall Patriotism in Paradise 
concept and specifically on the kick off event produced by the City of West Palm Beach:  4th on Flagler on July 4.  The City also 
coordinated and paid for the Dirty Car Art exhibition and spirit poles. 
Discover the Palm Beaches:  Jorge Pesquera, CEO and President spoke on the importance of Patriotism in Paradise as a 
weekend long, new tradition to draw tourists to Palm Beach County during the generally slow summer months. 
Community Redevelopment Agency:  Gave highlights on the events they produced: Northwood Taste of the South Brew and 
BBQ and Northwood Village’s Star Spangled Jubilee. 
Downtown Development Authority:  Raphael Clemente, Executive Director, relayed the potential economic impact the 
weekend would have for downtown merchants and the specifics of the Red, White and Brunch FORE $25,000.   
Visit Palm Beach:  Provided the water sport activities in the press conference back drop and set up the floating hole in one for 
all to try. 
West Palm Beach Country Club:  Provided Head Pro, Judy Dickinson, to give tips to the attendees on how to hit the hole in 
one.  They also provided the golf clubs and balls. 
Schumacher Auto Group:  4th on Flagler sponsor provided five vehicles for Scott Wade, the Dirty Car Artist, to use as his 
canvases for his patriotic masterpieces brushed from dirt.  The three vehicles already transformed plus the one Scott was 
painting during the press conference were strategically placed with sponsorship signage sure to be included in any camera 
shot of the car painting activity. 
 
Was there an increase in media coverage for your event as a result of the stunt?  
We garnered $1,57,774.96 in media coverage for Patriotism in Paradise events.  The television clips alone from July 3rd 
forward reached a total local viewership of 1,163,990 people! The press conference provided us with a hard news angle 
regarding tourism and economic impact and also additional visuals rather than just the typical day before set up shots.  Also, 
as mentioned before, including the hole-in-one attempts and the dirty car artist provided the news stations with footage to 
use all weekend long for events that had never happened before.  They may have cut their segments shorter or not covered 
the new events at all without these visuals. 
PR/Marketing/Media Results:  
Radio:  $175,000 value of sponsored :30 radio spots  
Four week campaign on 4 radio stations WIRK FM 103.1, WRMF FM 97.9, SUNNY 107.9FM, and Mix 102.3 FM.  Total of 1,000 
:30 spots valued at $175 each. 
 
Newspaper:  $16,840 value of calendar and four sponsored ¼ page print ads in the Palm Beach Post on 6/27, 6/29, 7/2 . Plus 
100,023 online ad impressions valued at $1,396,769.00 for a grand total of $1,413,608!!!  
TV: WPBF TV 25 sponsored $15,000 worth of :30 spots from June 20- July 4, 2014.   
 
OVERALL PATRIOTISM IN PARADISE PR:  
Total print and online PR value for thirty five and thirty online stories:  $90,930.44.   
Total value of sixty TV segments:   $66,844.52 
Total PR Value for Patriotism in Paradise:  $157,774.96 
Total PR and Media value  for Patriotism in Paradise :  $1,761,382.90!!!  
 
PATRIOTISM IN PARADISE PR VALUE FROM PRESS CONFERENCE FORWARD: 
Total print and online value for twenty two print and twenty one online stories from the July 3 press conference forward:  
$70,217.03.  .   
Total value of fifty three TV segments from July 3rd forward:  $58,858.61   
Total PR Value for Patriotism in Paradise July 3rd (press conference date) forward:  $129,075.64 
TOTAL PR AND MEDIA VALUE FOR PATRIOTISM I N PARADISE FROM JULY 3RD PRESS CONFERENCE FORWARD:  
$1,732,683.60!!  



 
What challenges/obstacles did you foresee/encounter in creating the promotion and how did you handle them? 
Dirty Car Art Logistics:  We had to work through the staffing and logistics to schedule a time when five people were available 
during a heavy event set up day to retrieve the cars from the Police Garage and weave them through the event site close to 
the West Palm Beach Waterfront Seawall.  Once onsite, we needed to secure the cars and keep them safe from the public and 
any rain.  We tented the vehicles and sectioned them off with “Caution - Grime Scene” tape.  Security that was already onsite 
for event set up kept their eyes on the vehicles prior to the press conference. 
 
Floating Hole-in-One:  Placing the floating hole-in-one in the Intracoastal for the press conference was an excellent practice 
round for the July 6th competition.  The floating hole-in-one came with a reasonable anchor, well, maybe reasonable for a 
stagnant pond.  We secured the floating hole in one with the accompanying anchor and it sure did float- right back to the 
dock.  The current on the West Palm Beach Waterfront can run like a river and July 3rd a hurricane had just passed by out in 
the ocean.  So, Visit Palm Beach ran the floating hole in one back out from the dock and dropped it attached with several 
heavy cement blocks.  It did not budge. 
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WPB NEWS FOR IMMEDIATE RELEASE 
 

PATRIOTISM IN PARADISE: ENJOY FOURTH OF JULY 
WEEKEND IN WEST PALM BEACH, FLA. 

Three days of patriotic, free family fun in the coastal town of West Palm Beach, Fla,.  
July 4-6, 2014 

 
West Palm Beach Fla.  – The coastal town of West Palm Beach, Fla., will host  
a weekend of family friendly, free events called ‘ Patriotism in Paradise’  from July 4-6 2014. 
The weekend kicks off with the popular 4th on Flagler free outdoor celebration on July 4, which  
draws more than 100,000 people for the largest fireworks show in South Florida illuminating the  
Intracoastal Waterway. Other highlights include a chance to win $25,000 at a floating hole-in- 
one golf challenge at the Red, White & Brunch event on Sunday, a ‘ Taste of the South BBQ  
& Brew’  sampling event in Northwest neighborhood and an eclectic All-American Star 
Spangled Jubilee in nearby Northwood Village. 
 
Full details on the four events are below. For more information, please visit 
PalmBeachFl.com/July4. 

 
 
Friday, July 4, 2014; 5 to 10 p.m. 
4th on Flagler 
Free admission 
 4th on Flagler, one of South Florida’s largest free outdoor Independence Day events, takes place 
on the West Palm Beach Waterfront on Friday, July 4, 2014. More than 100,000 guests are 
expected to attend the celebration, home to the largest fireworks display in South Florida.  
  
This year’s theme, “Together We CREATE America” embraces the flourishing arts, culture  
and entertainment vibe in Downtown, West Palm Beach. The family friendly event features  
activities for all ages. 
 
Event highlights: 
Live Music 
Two stages of non-stop entertainment featuring National recording artists The Lost Trailers and 
Ryan Star will perform at the Meyer Amphitheatre.  

 
Fireworks 
Magnificent 16-minute fireworks display featuring dazzling pyrotechnics set to top music hits 
illuminating the sky over the Intracoastal Waterway.   

 



United State of Arts presented by Alex and Ani  
Murals made from dirt on cars, sidewalk chalk art and a barber that creates works of art in 
people’s hair. Local artists will create “spirit poles,”  large signage reflecting a patriotic theme to 
be displayed at the event. Award-winning Daniel Pontet will perform ‘Impulse Art,’ creating 
paintings with his feet inspired by live music. 
 
Club 4th 
The ticketed, 21 and up “Club 4 th” area in the Lake Pavilion features an air conditioned space to 
party complete with a dance floor and DJ, a bar with beer, wine and specialty cocktails, dinner 
from Ruth’s Chris Steakhouse, and the Pavilion’s beautiful, private terrace to view the fireworks 
all for only $25 per person.  For tickets, visit club4thtickets.com. 
 
Tradition 
Military salute for all branches and the unfurling of the giant three-story American flag on the 
side of the Esplanade Grande building.  
 
Family Fun 
A 9-hole Patriotic Putt-Putt course on the Waterfront for just $5 a round (with a $2.50 club 
deposit refunded at end’s game), an interactive kid’s area and more. To kick off the fun, The 
putt-putt course opens on June 19th. Open daily through July 5th from 5 to 9 p.m. with closing 
day hours on July 6th from 11 a.m. to 3 p.m. 
 
Location: West Palm Beach Waterfront, 101 S. Flagler Drive, West Palm Beach 
Sponsored by: Alex and Ani, Art in Public Places, Budweiser, Coca-Cola, 97.9 WRMF, WIRK 103.1, SUNNY 
107.9, X 102.3, The Palm Beach Post, Duffy's Sports Grill, WPBF 25 News, Ruth’s Chris Steak  House, Pollo 
Tropical, The Town of Palm Beach, Match Action, Storm Tight Windows, Southern Waste Systems, Toodol.com 
and the West Palm Beach Marriott. 
 
 
 
 
 
 
Northwest’s Taste of the South BBQ & Brew  
Saturday, July 5, 2014; 1 to 4 p.m. 
Free admission 
Get an authentic taste of the south at this family friendly outdoor barbecue with free admission 
from 1 to 4 p.m., just two blocks North of Banyan Boulevard in downtown West Palm Beach. 
Guests receive FREE delectable samplings from vendors serving up southern-style barbecue 
fixings including shrimp and grits, mac and cheese, BBQ chicken, stewed okra tomato and more. 
Local craft beer is available.  Kids can cool off with fun water games. Enjoy live music from 
blues and R&B bands.  

 
Location: Two blocks North of Banyan Boulevard on Rosemary Avenue in Downtown West 
Palm Beach  
 
 
Sponsored by: Discover the Palm Beaches and Toodol.com 

A) PRESS RELEASE



A) PRESS RELEASE
 
Northwood Village’s Star Spangled Jubilee  
Saturday, July 5, 2014; 6 to 10 p.m. 
An Eclectic Evening of Art and Tradition 
Free admission 
Northwood Village's Star Spangled Jubilee is free and combines the essence of the patriotic 
hometown celebration with all that's creative, cultural and even subcultural in America. It's 
where burgers and lemonade meet bruschetta and prosecco. Where kite flying in the air meets 
painting en plein air. Where Main Street meets Greenwich Village. With live music and activities 
for artists of all ages.  
 
Listen to live music, create a thank-you card for the troops, see patriotic art by local children, and 
get creative by decorating a blank canvas or wine glass! 
 
Location: Two miles north of Downtown West Palm Beach on Northwood Road, 24th & 25th 
Streets.  
 
Sponsored by: Discover the Palm Beaches and Toodol.com. 
 
Sunday, July 6, 2014; 11 a.m. to 3 p.m. 
Red, White & Brunch Fore $25,000! 
Cost per activity varies 
Enjoy a relaxing patriotic brunch at your choice of participating restaurants in Downtown West 
Palm Beach. After you get your fill, jump on the Aqua Trolley and head to the Waterfront! 
Discounted rates on water activities from Visit Palm Beach are from 11 a.m. to 3 p.m. Plus, 
there’s $25,000 up for grabs in a floating hole-in-one golf hole contest. No Purchase Necessary. 
Complete contest rules available. 
 
Banana Boat Rides 
Enjoy a 10-minute thrill ride on a 12-seat banana boat pulled by a Jet Ski through the tropical 
waters. Cost is $15 per person. 
 
Catamaran lunch/brunch Sails 
The 30-minute trip includes a hot dog, chips, watermelon and lemonade 
Cost is $15 per person.  
Sail times: 11am, 11:45am, 12:30pm, 1:15pm, 2pm 

 
 

Jet Ski rentals 
Cost: $50 per ½ hour   

 
Paddleboard rentals 
Cost: $10 per hour, $50 per day 

 
Kayak Rentals 
Cost: $10 per hour, $50 per day 



A) PRESS RELEASE

 
 Call 1-888-PB-IS-FUN to reserve your spot. 
 
Location: Downtown West Palm Beach and the Waterfront 
Sponsored by: the West Palm Beach Downtown Development Authority, Visit Palm Beach, Toodol.com and 
Discover the Palm Beaches. 
 
Patriotism in Paradise is a partnership between the City of West Palm Beach, Community Redevelopment 
Agency, Discover the Palm Beaches, Visit Palm Beach, and the West Palm Beach Downtown Development 
Authority 
 
 
For more information on any of these events, please call 561-822-1515 or visit 
PalmBeachFl.com/July4.  

### 



B) PRESS CONFERENCE SCRIPT

                                           
 
                                                                                                            
                                                                                                                                                      

Patriotism in Paradise Press Conference 
July 3, 2014 // 2 p.m. 

PROGRAM SCHEDULE & TALKING POINTS 
 
 
 
CHRISTINE THROWER, Parks and Recreation, City of West Palm Beach 
Welcome, everyone. Ready for a weekend of fun?  
 
This year, the City of West Palm Beach is thrilled to unveil an unparalleled fun, free weekend of 
festivities to celebrate the 4th of July! Dubbed Patriotism in Paradise, local residents and guests 
from Florida and around the world are being invited to head to our paradise for events 
throughout our beautiful City.  
 
Speaking of festive, check out what artist Scott Wade has created on these cars with just dust and 
a paintbrush! These incredible patriotic masterpieces will be on display at tomorrow’s 4th on 
Flagler celebration. You probably also noticed this nine-hole mini golf course, Patriotic putt-putt. 
Visitors can play a round of golf for just $2.50 per round now through July sixth. 
 
To tell you more about this weekend of events, please welcome Mayor Jeri Muoio. 
 
Mayor Jeri Muoio, City of West Palm Beach: 
Thank you, everyone, for joining us. Building off of the enormous 26 year success of 4th on 
Flagler – which we’re proud to say is South Florida’s largest 4th of July event – the City has 
created a weekend of spectacular, family friendly events along our waterfront, in our 
neighborhoods and along our Downtown.  
 
The fun will now happen all weekend long – and the City is planning to continue this tradition 
over the next three years that the 4th of July happens during the weekend. Considering marking 
off your calendar now to make West Palm Beach your destination for 4th of July fun.  
 
To create experiences throughout the City, the City has partnered with its Community 
Redevelopment Agency, Downtown Development Authority and Visit Palm Beach, and is proud 
to announce we were selected by Discover Palm Beaches – formerly the county’s convention and 
visitor’s bureau – as an annual “top event” and the best county-wide destination for 4th of July. 
Who could argue with them?  
  
To share more with you about the value of a power-packed weekend like celebrating Patriotism 
in Paradise and what it means for local tourism, let me welcome…  
 
 
 



Jorge Pesquera, President and CEO of Discover the Palm Beaches         
 

{Presentation note: Jorge Pesquera steps to the podium}                                                                                                                   
 
 
Jorge Pesquera: 

A few recommended talking points: 
� Value of holiday-related tourism to Palm Beach County especially during the summer 

months 
o Numbers typically up in PBC during holiday weekends. 

� How this specific line-up will attract guests locally, state-wide and nationally. 
� Elaborate on why Discover selected Patriotism in Paradise as a top summer event. 

 
 
 
  

{Presentation note: Christine Thrower returns to the podium; introduces Jon Ward, CRA 
Executive Director}                                                                                                                       

 
 
 
Jon Ward: 
On Saturday, everyone’s invited to two events that will prove to be delicious, fun and full of 
creative flair:  
 

Northwest’s Taste of the South BBQ & Brew  
Saturday, July 5 from 1 to 4 p.m. 
Located two blocks north of Banyan Boulevard on Rosemary Avenue in Downtown West 
Palm Beach. 
Free samples of delicious southern-style food from shrimp and grits to collard greens and 
barbecue chicken! Plus, live R&B music, kid’ s activities, and a lot more. 

 
Rounding out the night is Northwood Village’s  Star Spangled Jubilee 
6 to 10 p.m. 
Located two miles north of Downtown West Palm Beach on Northwood Road, 24th & 25th 
Streets. 

It’s an eclectic evening of art and tradition! Consider this event a patriotic hometown 
celebration with special opportunities for guests to give back to the troops. Guests will see 
kite flying, painting en plein air (that’s artists painting outside), live music, photo booths, 
paint your own canvases and wine glasses, plus more activities for all ages.  

Decorate cards that will be mailed to troops in partnership with Operation Gratitude, and 
view an incredible exhibit of 50 patriotic posters by children in grades 3-6 that also will be 
sent over to our troops. It’s a not-to-miss evening under the stars.  
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{Presentation note: Christine returns to the podium; introduces Raphael Clemente, 
executive director of the West Palm Beach Downtown Development Authority} 

                                                                                                                 
 
 
Raphael Clemente: 
To cap o� the weekend, everyone’s invited to culminate a blissful weekend of Patriotism in 
Paradise right here in Downtown West Palm Beach with Red, White & Brunch Fore $25,000. 
From 11 a.m. to 3 p.m., it’s brunch, water events… and so much more: $25,000 is up for grabs in 
a floating hole-in-one golf challenge!  
 
Fifty participants get to take a swing at the cash this Sunday after dining on brunch at 
participating restaurants including Pistache, Backyard Bar and O’Shea’s.  
 
Visit Palm Beach is offering specials on all of their water activities, too… guests can enjoy 
Hakuna Matata catamaran with rides on the half hour, rent jet skis, paddle boards and more to 
enjoy the day on the beautiful Intracoastal Waterway. 
 
{Presentation note: Raphael invites Mayor back to the podium}  
  
 
*Mayor introduces Judy Dickinson, golf pro from the West Palm Beach Golf Course, and 
invites everyone to join her to take a practice swing at the floating hole-in-one.        
 
 
 
{Presentation note: Group moves to dock for tips from Judy and practice shots}                                                                                          
 
-Adjourn                                                                                                                                              
                                                                                                                                                      
                                                                                                                                                      
  
 



 

 

 
 
 

Patriotism in Paradise  
PR Report 

The following report reflects the value of all print, digital and TV placements for the Patriotism in 
Paradise weekend of events.  The highlighted stories and segments ran from the July 3rd Patriotism in 
Paradise press conference forward. 
 
Print placements 
Sun Sentinel; 6/6/14: Club 4th, Showtime, 1/8 pg. full color:     $250 
Florida Weekly; 6/26/14: Fourth festivities, 1/16 pg., full color:     $240 
Palm Beach Post; 6/27/14: 4th on Flagler, TGIF 1/8 pg., full color:     $2,216.78 
Sun Sentinel, Showtime; 6/27/14: 4th on Flagler, 1 column, B&W:     $521 
Palm Beach Post; 6/28/14: Patriotic putt-putt, Local & Business, 1/8 pg., B&W:  $374.93 
Palm Beach Daily News; 6/29/14: 1/10 pg. B&W:      $394.29 
Sun Sentinel; 6/30/14: Community, 4th on Flagler:      $551.25 
Palm Beach Post; 6/30/14: Local, B&W, 1/8 pg.:      $304.65 
Palm Beach Post - 6/30/14: Mini-golf, Accent, 1/9 pg. B&W:    $1,049.06 
Palm Beach Post; 7/1/14: Fourth of July Events, Local & Business, B&W small mention: $152.62 
Sun Sentinel; 7/1/14: Local section, 1/8 pg., B&W:      $551.25 
Sun Sentinel; 7/2/14: Local section, 1/8 pg., B&W:      $551.25 
Palm Beach Post; 7/2/14: “Festivities on the Fourth: A Guide to City Celebrations”, 
Local section, 1/2 pg., color:         $6,263.33 
Florida Weekly; 7/3/14: 4th on Flagler, 1/4 pg. B&W:     $600 
Palm Beach Daily News; 7/3/14: 4th on Flagler, 1/3 pg. B&W:    $1,022.52 
Palm Beach Post; 7/3/14: “Fourth of July: City-By-City Guide”, Local & Business,  
1/8 pg.,  B&W:           $187.83 
Sun Sentinel; 7/3/14: Local section, 1/8 pg., B&W:      $551.25 
Sun Sentinel - 7/4/14: Local section, 1/8 pg., B&W:       $551.25 
Palm Beach Post; 7/4/14: Fourth of July Events, Local section, B&W:   $187.83 
South Florida Weekender; 7/4/14: 4th on Flagler, 1/6 pg. color:    $85 
South Florida Weekender; 7/4/14: Taste of the South, 1/6 pg. color:   $85 
South Florida Weekender; 7/4/14: Northwood Village’s Star Spangled Jubilee,  
1/6 pg. color:           $85 
Palm Beach Post; 7/5/14: Northwest’s Taste of the South BBQ & Brew,  
Accent, 1/8 pg. color:          $500 
Palm Beach Daily News; 7/6/14: Fourth celebrations, Full color 1/8 pg.:   $678.06 
Palm Beach Post; 7/6/14: Patriotic putt-putt , Local, B&W full page:    $11,896.87 

B&W half page:           $6,679.50 
Florida Weekly; 7/3/14: Patriotism in Paradise, 2 1/4 pg. columns B&W:   $1200 
Palm Beach Post; 7/4/14: TGIF & Accent, 1 full pg. full color:     $14,420.21 

1/2 pg. full color:           $8,470.20 
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1/12 pg. B&W:           $974.94 
Palm Beach Post; 7/5/14: Taste of the South BBQ & Brew, Accent section, B&W 1/9 pg.: $1,291.07 
Sun Sentinel; 7/5/14: Taste of the South BBQ & Brew, Go Guide, ¼ pg. B&W:  $452 
Palm Beach Post; 7/6/14: Red, White & Brunch Fore $25,000, Accent, 1/4 pg. color: $5,343.50 
Palm Beach Illustrated: July/August issue: Full page, color,      $6,135 
PBG Magazine; 7/2014: “Calendar of Events”, 4th on Flagler:    $425 
 
Online placements 
Discover the Palm Beaches e-blast; 5/21/14:       No ad costs 
WPTV; 6/19/14, Patriotic putt-putt:        $300 
Macaroni Kid e-blast; 6/19/14: Sponsored email, Patriotic putt-putt and 4th on Flagler: $200 
WFLX.com; 6/25/14, 4th on Flagler:        $300 
Cupcakes, Cocktails, & Kids; 6/25/14:        No ad costs 
PBPulse.com; 6/27/14, 4th on Flagler:       $1,900 
Macaroni Kid; 6/27/14, 4th on Flagler, Sponsored email/WPB:    $200 
Downtown Update e-blast; 6/27/14:        No ad costs 
Palm Beach Daily News; 6/28/14, 4th on Flagler:      $498 
Jupiter Magazine e-blast; 6/30/14, “13 Places to Watch the Fireworks on July 4th”, 
4th on Flagler mention:         $825 
Palm Beach on the Cheap; 6/30/14, Patriotic putt-putt:, 1 month/sidebar front page: $75 
Hula Frog e-blast; 6/30/14, 4th on Flagler:       $285 
Southflorida.com; 7/1/14, 4th on Flagler:       $108 
Palms West Monthly; 7/2014, 4th on Flagler:       $271 
Palms West Monthly; 7/2014, Taste of the South and Jubilee:    $271 
Just Ask Boo; 7/1/14, 4th on Flagler mention:      $225 
Southflorida.com; 7/2/14, BBQ & Brew:       $108 
Southflorida.com; 7/2/14, Red, White, & Brunch mention:     $108 
Southflorida.com; 7/2/14, Northwood Village’s Star Spangled Jubilee:   $108 
Southflorida.com;7/2/14, Taste of the South BBQ & Brew: slide show:   $108 
Southflorida.com;7/2/14, Taste of the South BBQ & Brew:     $108 
Palm Beach Illustrated Insider e-blast; 7/3/14, 4th on Flagler:    $1,295 
Hula Frog e-blast; 7/3/14, 4th on Flagler:       $285 
Palm Beach Lately; 7/3/14, 4th on Flagler:       $1,000 
Market Watch; 7/3/14, “Now even July 4th has a VIP section”, Club on 4th mention: $4,950 
Southflorida.com; 7/3/14, PIP weekend of events:      $108 
Macaroni Kid; 7/4/14, 4th on Flagler, Sponsored email/WPB:    $200 
Palm Beach on the Cheap; 7/4/14, 4th on Flagler, 1 month/sidebar front page:  $75 
PBPulse.com e-blast; 7/4/14, 4th on Flagler:       $1,900 
Treasurecoast.com;7/4/14, Patriotism in Paradise:      $299 
 
Total print and online PR value:  $90,930.44 
Highlighted stories occurred after the Patriotism in Paradise press conference (July 3 rd) 
Total print and online PR value post Patriotism in Paradise press conference (July 3 rd on):  $70,217.03  
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TV Coverage 
May 5, 2014: WPTV: 7 p.m.:          $966.15 
June 9, 2014: CBS 12: 11:31 p.m.:         $1,334.16 
June 18, 2014: WPTV: 7 p.m.;         $966.15 
June 27, 2014: WPBF: 12:11 p.m.:         $1,180.40 
July 2, 2014: WPBF: 5:37 p.m.:         $764.65 
July 2, 2014: WPBF: 6:13 p.m.:         $1,158.72 
July 2, 2014: CBS 12: 6:17 p.m.:         $1,615.68 
July 3, 2014: WPBF: 5:07 a.m.:         $440.65 
July 3, 2014: WPBF: 5:23 a.m.:         $440.65 
July 3, 2014: WPBF: 6:01 a.m.:         $1,132.60 
July 3, 2014: WPBF: 6:07:          $1,132.60  
July 3, 2014: WPBF: 6:18 a.m.:         $1,303.75 
July 3, 2014: WPBF 6:20 a.m.:         $1,303.75 
July 3, 2014: WPBF: 6:24 a.m.:         $1,303.75 
July 3, 2014: WPBF: 6:47 a.m.:         $1,090.60 
July 3, 2014: WPBF: 6:57 a.m.:         $1090.60 
July 3, 2014: WPBF: 5 p.m.:          $838.86 
July 3, 2014: WPBF: 5:19 p.m.:         $1,043.86 
July 3, 2014: WPBF: 5:35 p.m.:         $923.73 
July 3, 2014: WPBF: 6:02 p.m.:         $1,031.22 
July 3, 2014: WPTV: 7:23 p.m.:         $966.15 
July 3, 2014: WPTV: 11:08 p.m.:         $3,061.10 
July 4, 2014: WPTV: 3:53 a.m.:         $192.15 
July 4, 2014: WPBF: 5 a.m.:          $565.25 
July 4, 2014: WPBF: 5:06 a.m.:         $565.25 
July 4, 2014: CBS 12: 5:07 a.m.:         $533.05 
July 4, 2014: CBS 12: 5:15 a.m.:         $348.25 
July 4, 2014: WPBF: 6:06 a.m.:        $578.20 
July 4, 2014: CBS 12: 6:07 a.m.:         $522.90 
July 4, 2014: CBS 12: 6:15 a.m.:        $757.75 
July 4, 2014: WPTV: 6:32 a.m.:         $2,351.30 
July 4, 2014: WPBF: 6:56 a.m.:         $782.60 
July 4, 2014: WFLX: 7:02 a.m.:         $330.75 
July 4, 2014: WPBF: 7:27 a.m.:         $1,233.75 
July 4, 2014: WFLX: 8:02 a.m.:         $506.10 
July 4, 2014: WPBF: 8:58 a.m.:         $1,492.75 
July 4, 2014: WPTV: 12:06 p.m.:         $736.19 
July 4, 2014: WPBF: 12:12 p.m.:         $1,157.70 
July 4, 2014: WPBF: 12:27 p.m.:         $714.51 
July 4, 2014: WPBF: 5:03 p.m.:         $574.82 



 

 

July 4, 2014: WPTV: 5:05 p.m.:         $2,032.37 
July 4, 2014: CBS 12: 5:07 p.m.:         $1,338.24 
July 4, 2014: WPBF: 5:18 p.m.:         $557.60 
July 4, 2014: WPBF: 5:59 p.m.:         $730.21 
July 4, 2014: WPTV: 6 p.m.:          $3,507.78 
July 4, 2014: WPTV: 11 p.m.:          $2,587.20 
July 4, 2014: WPBF: 11 p.m.:          $4,596.90 
July 4, 2014: WFLX: 11:02 p.m.:         $2,409.81 
July 5, 2014: WFLX: 1:02 a.m.:         $211.40 
July 5, 2014: CBS 12: 5:03 a.m.:         $157.85 
July 5, 2014: WPTV: 6:02 a.m.:         $766.50 
July 5, 2014: CBS 12: 6:06 a.m.:         $57.40 
July 5, 2014: WPTV: 7:04 a.m.:         $1,169.35 
July 5, 2014: CBS 12: 6:26 p.m.:         $872.10 
July 5, 2014: WPBF: 11:26 p.m.:         $2,193.80 
July 6, 2014: WPBF: 5:52 a.m.:         $457.45 
July 6, 2014: WPBF: 6:06 a.m.:         $238.35 
July 6, 2014: WPBF: 6:33 a.m.:         $345.80 
July 6, 2014: WPBF: 8:32 a.m.:         $849.80 
July 6, 2014: WPBF: 6:53 p.m.:         $2,731.56 
 
Total Local TV value: $ 66,844.52 
Highlighted TV segments ran the day of the Patriotism in Paradise Press Conference (July 3) on.  
Total Local TV value of segments ran July 3 on:  $58,858.61  
Estimated total local viewership for Patriotism in Paradise segments : 1,381,800!!  
 

Total PR value for Patriotism in Paradise…$157,774.96!!!  
 
Total PR value for Patriotism in Paradise from the July 3 rd 
Press Conference forward:  $129,075.64!!!  
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Media Viewership and Publicity Value report 

 

 

WPBF 
(ABC)7/3/2014 

5:07:42 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local Viewership: 
9,588 

Local 
Publicity 
Value: 

$440.65 

associated with patriotism in 
paradise. that's when the city 

will announce all the free 
events for the whole family to 
enjoy. the celebration starts 
tomorrow and last through 
suuday. kicking off with fop 

lar fourth on flagler 
celebration. the  

 

WPBF 
(ABC)7/3/2014 

6:01:54 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local 
Viewership: 

38,198 

Local 
Publicity 
Value: 

$1,132.60 

. >> fourth on flagler. sorry. 
got that backward. good 

morning. thanks for waking 
up with us. i'm paul lagrone. 
>> i'm felicia rodriguez. it's 
thursday, july 3rd. breaking 

news from overnight. our first 
hurricane of the 2014 atlantic 
organized for sure. there's a 
very large eye, but around 

this eyeball, very high-topped 
showers and storms and 

those hurricane-force wind 

 



 

WPBF 
(ABC)7/3/2014 

6:08:05 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local 
Viewership: 

38,198 

Local 
Publicity 
Value: 

$1,132.60 

. that's when the city will 
announce all the free events 
the whole family can enjoy. 

the celebrations start 
tomorrow lance through 

sunday, kicking off with, of 
course, the popular fourth on  

 

WPBF 
(ABC)7/3/2014 

6:18:45 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local 
Viewership: 

43,968 

Local 
Publicity 
Value: 

$1,303.75 

beach forecast, hot sapped 
and a high uv index. that 

trend continuing throughout 
the holiday. great for the 
fourth on flagler. slight 

chance of an isolated shower, 
but i think it will be clear.  

 

WPBF 
(ABC)7/3/2014 

6:24:14 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local 
Viewership: 

43,968 

Local 
Publicity 
Value: 

$1,303.75 

one. >> i'm sure some 
people in california would 

take exception to been called 
unpatriotic. >> we've been 

talking about patriotism with 
the fourth of july coming up 
this weekend. we're excited 
for fourth on flagler. paul, 

you'll be out there. >> 
looking forward it to. >> my 

first fourth on flagler. i'm 
excited. >> it's a lot of fun,  
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WPBF 
(ABC)7/3/2014 

6:47:54 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local 
Viewership: 

36,913 

Local 
Publicity 
Value: 

$1,090.60 

here is your weather rate 
most accurate seven-day 
forecast. it paints a lovely 
typical south florida picture 

for the holiday weekend 
ahead. fourth of july, slight 

chance of mainly inland  

 

WPBF 
(ABC)7/3/2014 

6:57:27 AM  

West Palm Beach, FL 

WPBF 25 News Mornings 

Local 
Viewership: 

36,913 

Local 
Publicity 
Value: 

$1,090.60 

celebrations start tomorrow 
and last through sud, kicking 
off with the popular fourth on 
flagler celebration. >> paul, 
you'll be out there tomorrow 

for the fires,. >> and the 
weather will be ideal, albeit  

 

WPBF 
(ABC)7/3/2014 

5:01:59 PM  

West Palm Beach, FL 

WPBF 25 News at 5:00 

Local Viewership: 
19,416 

Local 
Publicity 
Value: 

$838.86 

businesses down here in 
restaurants and have a great 
time. >> and for more on all 

of the festiveitiis go tt 
wpbf.com you will find a link 
to the fourth on flagler event 
as well as we will have more 
information coming up at 6 
thal tell you how you can 

light up your own fireworks 
but how you do it safely. 

that's new at 6. live on the  



 

WPBF 
(ABC)7/3/2014 

5:19:47 PM  

West Palm Beach, FL 

WPBF 25 News at 5:00 

Local 
Viewership: 

24,167 

Local 
Publicity 
Value: 

$1,043.86 

>> obviously we are in better 
shape for the fourth. back 

with a look at the 
celebrations that will be going 

on. >> i'm not just talking 
about the big fourth on 

flagler. if you need something  

 

WPTV 
(NBC)7/3/2014 

7:23:41 PM  

West Palm Beach, FL 

The List 

Local Viewership: 
21,883 

Local 
Publicity 
Value: 

$966.15 

...one of the biggest songs 
this summer is all about 

being fancy. "i'm so 
fancy..."you can be baller on 

a budget at west palm's 
fourth on flagler. a 25-dollar 
"club 4th" ticket will get you  

 

WPTV 
(NBC)7/3/2014 
11:08:33 PM  

West Palm Beach, FL 

NewsChannel 5 at 11 

Local 
Viewership: 

49,915 

Local 
Publicity 
Value: 

$3,061.10 

july!and as you can see here 
crews have áalready begun 
preparing the barges for the 
one thing we all can't have 

the holiday without--
fireworks! the fireworks will 

be apart of the the "fourth on 
flagler" --a traditional event 

for the city of west palm 
beach-- kicking off tomorrow 
evening and lasts all weekend 
long. also tonight dozens of  
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2. PROMOTIONAL MATERIALS
A.) PALM BEACH POST TGIF

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



A.) PALM BEACH POST TGIF

 

 

 

 

 

 



A.) PALM BEACH POST TGIF

 

Palm Beach Post 
July 4, 2014 



B.)

Palm Beach Illustrated 
July/August 2014 
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FloridaWeekly 
 

July 3, 2014 
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E.)



3.  video documentation
Please see attached WPBF 7-3-2014 4th on Flagler 
5pm news video  on flash drive.



4.  supporting photos
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