
56. BEST MONEY MAKING IDEA  

STEEPLE CHASE AND BLOSSOMS TOUR

Overview Information
Introduction & description of main event:

Macon, Georgia’s International Cherry Blossom Festival has attracted people to Macon from across the world 

since 1982. Each year over 350,000 Yoshino cherry trees bloom and provide a beautiful setting for the yearly 

Festival. Miller Lite Central City Park, the hub of the 10-day Festival, features live music and entertainment, fair 

food and international cuisine, rides, exhibits, and vendors. Other events outside the Park include concerts, 

parades, shows, and plenty of shopping. Each year, more events like a community outreach week and several 

5K runs are added to the pre- and post-festival activities spanning nearly a month of pink fun. The Festival has 

been named a Top Festival in Georgia for 2013, Top 20 Event in the Southeast, a Top 50 Event in the United 

States, and a Top 100 Event in North America.

Macon is a remarkably historic place with over 6,500 individual buildings listed on the National Register of 

Historic Places and 12 separate historic districts. Naturally, with a city so full of rich history, locals and tourists 

alike thoroughly enjoy the Cherry Blossom Festival tour series. 

Description of money making event: 

New for 2014, the Steeple Chase and Blossoms Tour was a 3-hour guided bus tour for locals and visitors to 

enjoy firsthand the beauty and history of six houses of worship in Macon, while viewing the picture-perfect 

beauty of our Yoshino cherry trees. The tour was designed to draw more direct community participation in our 

tour program and offer a wonderful opportunity for the churches in Macon to get involved in the Festival in a 

very direct way. Every single one of the churches was thrilled to be part of a new tour where they could share 

the history and stories of their house of worship to each group. Our guides gave some history before entering 

the church, and then turned the tour over to a representative of the church.

We had very good reviews for the tour and will present it to the public for 2015.

Target audience: 

The target audience for the Steeple Chase and Blossoms Tour included both locals and tourists who enjoy 

history, architecture, and beauty. 

Attendance / number of participants: 

The Steeple Chase and Blossoms Tour occurred three times during the main week of the Festival and 75 

people attended. 



Mediums used to promote idea: 

Our team did a fantastic job of promoting the idea on Facebook, giving the Tour its own page on the website, 

creating beautiful posters and flyers for distribution around town and to local businesses, and including the Tour 

in each Festival guide that was created. 

Tie-in of promotion to main festival: 

The Festival celebrates the beauty of the Yoshino Cherry trees and invites visitors from around the world to 

make themselves at home in our wonderful city. The Steeple Chase and Blossoms Tour takes visitors and 

locals alike on an interesting and lovely experience of getting to see and know six Macon houses of worship. 

Furthermore, the tour follows some of the Cherry Blossom Trail, giving tour-goers a chance to experience the 

incredible blooming Cherry Blossom trees. 

Overall revenue / expense budget of idea: 

There was no cost to the Cherry Blossom Festival and the Tour made $1,000 in revenue. The Macon Transit 

Authority didn’t charge the Festival for using the buses, volunteers served as guides, and the houses of worship 

did not charge any admission fee. 

Overall effectiveness / success of program: 

The Steeple Chase and Blossoms Tour was a great success. It received raving reviews from participants, 

churches, and guides. We will most certainly do it again in 2015, expanding the number of tour offerings. With 

only 75 participants, the Festival still made $1,000 which is fantastic. 
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