
International Festivals & Events Association  
Best New Promotion Activity  

“Dolphin Gol�n’”  
 

Introduction and background of main event/organization: 
Prior to 2011, The City did not have a signature holiday tradition that the community looked forward to every 
year.  Also, the City’s existing weekly and monthly events lacked  a strong, underlying theme and promotion that 
would tie them together as a unique, fun holiday package.  To unify, powerfully present, and provide the 
community with a month-long present of tropical proportions, the City created, “Sand & Sea-Sun’s Greetings.”  
The 3rd Annual Sand & Sea-Sun’s Greetings was held in December 2013, with pre-events taking place in mid-
November.  

 
Working with Team Sandtastic, a world renowned and International award winning team of sand sculptors, the 
City presents giant sand sculptures each year along its waterfront and in downtown West Palm Beach.  The first 
Sand & Sea-Sun’s Greetings, held in December 2011, featured 12 sand sculptures that highlighted the beauty and 
nostalgia of “Old Florida” by showcasing major landmarks and history indigenous to 12 of the state’s most notable 
cities.  Already an event of tropical proportions, the 2012 event featured more than 3 times the amount of sand 
than its inaugural year and included five 15 ton and one 25 ton sand sculpture and a massive 500 ton holiday sand 
tree. 
 
In 2013, the City of West Palm Beach ushered in the holiday season in true Florida style, with 700 tons of sand and 
a month of festive events for its third annual ‘Sand & Sea-Sun’s Greetings’ celebration. Back by popular demand 
and bigger than ever, guests marveled at the world’s only holiday sand tree, created from 600 tons of sand and 
measuring a staggering 35-feet tall.  In addition to being physically larger than the inaugural year, in 2013, our 
giant holiday sand tree transformed into “Sandi” complete with a giant personality and an animated sound and 
light show that danced her way into the hearts of thousands of residents and visitors.  An additional 100 tons of 
sand were sculpted into four iconic, “Silver Bells and Jingle Shells” tropical holiday scenes on the Waterfront. More 
than a dozen weekly and monthly events centered around “Sandi” as part of Sand & Sea-Sun’s Greetings 2013. 
 
Sand & Sea-Sun’s Greetings 2013 also saw the debut of Dolphin Golfin’, a nine-hole, tropical putt putt course 
decorated with animated, light up holiday flamingos, dolphins, alligators and giant sea creatures made from 
sustainable materials.   
 
Description and purpose / objective of Promotion: 
We were looking for a fun and funky new pastime for Sand & Sea-Sun’s Greetings 2013 that invoked an “Old 
Florida” feel; an activity that was open day and night; and was a highly visible promotion of our December events.  
An attraction that screamed tropical Florida that families could enjoy during December and encouraged them to 
patronize merchants in the downtown West Palm Beach Waterfront The idea surfaced to purchase a professional, 
heavy duty, nine-hole putt putt course which could be used for multiple event promotions as well as at the City’s 
recreation centers.  After considerable research, we purchased a course from a local golf course turf provider and 
set out to create a putt putt tropical paradise in the Waterfront Commons Park, adjacent to “Sandi” the Giant 
Holiday Sand Tree. Centered in Dolphin Golfin’ was one of the Sand & Sea-Sun’s 25 ton sand sculptures composed 
of golfing sea creatures decked in holiday gear. We partnered with a local landscape architect firm to design the 
course, purchased whimsical décor, and laid out the nine holes.  Kitschy scorecards were designed, putt putt clubs 
and balls were purchased, and we were ready for putt putt business with a round of golf costing a mere $2.50. 
 



The objective of Dolphin Golfin’ was to create an affordable new Sand & Sea-Sun’s Greetings promotion that 
brought families down to the West Palm Beach Waterfront in December to enjoy “Sandi” the Giant Holiday Sand 
Tree and to patronize our downtown merchants.  Staffed from 10:00 a.m. – 9:00 p.m. daily, workers were tasked 
to promote downtown West Palm Beach and all of the Sand & Sea-Sun’s Greetings events and activities by 
handing out event brochures and acting as downtown holiday ambassadors. 
 
Description of what was being promoted:  
Dolphin Golfin” promoted the West Palm Beach Waterfront and downtown West Palm Beach as a holiday 
destination for events, activities, dining and shopping to both residents and visitors.  Dolphin Golfin’ was located 
adjacent to “Sandi” the Giant Holiday Sand Tree and in the center of all of the holiday fun.  To play a round of putt 
putt, residents and visitors were directed to the West Palm Beach Visitors Center located in the same area of the 
Waterfront Commons Park.  Once in the Visitors Center, they were exposed to kiosks, pamphlets, posters and 
other information on downtown West Palm Beach events, restaurants, activities, shopping, etc.   Helpful Visitor 
Center staff educated the players on the area and administered a survey to determine demographics, economic 
impact and reasons for their visit.  Additional staff was located at the Dolphin Golfin’ putt putt course handing out 
event brochures, providing information about the downtown West Palm Beach Waterfront and assisting players.  
By placing a Sand & Sea-Sun’s Greetings 25 ton holiday golf themed sand sculpture in the putt putt course, even 
those folks who weren’t golfing visited Dolphin Golfin’. 
 
To promote Dolphin Golfin’, we staged a media photo op on the afternoon the course opened and invited Eric 
Chiang, a World Mini Golf Pro, to give our mayor and commissioners putt putt  playing tips through a round of golf. 
Local television stations and the Palm Beach Post covered the media event and word spread very quickly that the 
West Palm Beach Waterfront now had another affordable, family favorite activity.  
 
What makes this promotion di�erent from any other promotions?  
The City of West Palm Beach Community Events Division produces more than 150 events annually to promote the 
West Palm Beach Waterfront and downtown West Palm Beach.  These events typically take place from set up to 
breakdown in the course of two days and include food, beverage, and other vendors.   
 
Dolphin Golfin’ was our first semi-permanent, ongoing, daily, staffed, recreation endeavor. A very active 
promotion which encouraged participation, yet did not have any related food, beverage or merchandise vendors.  
Dolphin Golfin’ patrons played their rounds of golf and then stayed to visit the downtown West Palm Beach 
merchants.  In fact, a survey by the West Palm Beach Visitors Center of Dolphin Golfin’ patrons indicated that 77% 
of those surveyed spent more than two hours downtown with 31% spending four plus hours downtown.  77% also 
indicated that they were going to dine downtown, 47% stated they would shop and 67% spent social time at area 
establishments.   
 
Dolphin Golfin’ also promoted the downtown West Palm Beach Waterfront to those outside of our area and the 
same survey indicated that 59% of the putt putt players were from outside West Palm Beach, including 13% from 
other states or international. 
 
In general, Dolphin Golfin’ was different than any other promotion in West Palm Beach as there were no 
permanent or temporary putt putt courses nearby and none in Palm Beach County with the beautiful Intracoastal 
Waterway as a backdrop. 
 
Target audience for promotion:  
Families were the target audience for Dolphin Golfin’.  The Visitors Center survey indicated that 47% of players 
were between the ages of 0-17 with 42% between the ages of 26-65.  Because players had to be accompanied by 
an adult, we can surmise from this data that families were the primary participants. 
 
 
 



Attendance / number of participants (if applicable)  
1,199 residents and visitors played Dolphin Golfin’ putt putt.  41% were from West Palm Beach, 46% were from 
other municipalities in Palm Beach County, 7% were from other cities in Florida, 5% were from other states in the 
USA and 2% were international. 
 
Tie-in of promotion to main event/organization:  
Dolphin Golfin’ played a key, consistent role in Sand & Sea-Sun’s Greetings.  The activity was open for twenty 
consecutive days in the heart of our event site and during all Sand & Sea-Sun’s Greetings events and activities.  By 
driving people to the West Palm Beach Visitors Center and providing information on holiday events and activities, 
Dolphin Golfin’ greatly assisted in the promotion of all of the additional components of Sand & Sea-Sun’s 
Greetings including: 
1. “Sandi” the Giant Holiday Sand Tree:  the world’s only 600 ton, 35 foot tall singing and dancing holiday tree 

beautifully created by a team of eight world champion sand sculptors and animated in nightly sound and light 
shows by a renowned show producer.  

2. Satellite Sand Sculptures: Four additional sand sculptures were located along the waterfront in downtown 
West Palm Beach including one holiday, golf themed masterpiece in the center of Dolphin Golfin’.  Named 
“Silver Bells and Jingle Shells”, these sculptures featured some of the same sea creatures and characters 
animating “Sandi” the Giant Holiday Sand tree.  For example, in the Holiday Conchy Tonk sand sculpture, 
frolicking fish partied in an underwater bar with an octopus playing piano and lobster clawed bartenders. 
Santa’s Sea Shells by the Sea Wall featured a giant Santa surrounded by starfish, mermaids and more. 

3. The Aqua Trolley: Back by popular demand was downtown West Palm Beach’s Aqua Trolley, a trolley 
disguised as a one-of-a-kind rolling aquarium, complete with giant 3-D sea creatures, trivia games, tropical 
tunes, and a ‘scuba driver’.  The unique “Under the Sea” travel experience, decked out for the holidays, 
brought thousands of riders to Dolphin Golfin”, to see “Sandi” sing and dance and also served as a free ride 
throughout downtown.  

4. Giant Holiday Photo Cards:  Festive holiday backdrops using our “Holiday Hoopla Under the Sea” characters 
were located adjacent to Dolphin Golfin’ and “Sandi” and inspired countless Instagram, Facebook and Twitter 
“shares” throughout December. 

5. West Palm Beach GreenMarket:   Taking place around Dolphin Golfin’ and “Sandi” the Giant Holiday Sand 
Tree, the weekly West Palm Beach GreenMarket featured Santa making an appearance every Saturday in 
December, children built miniature “Sandi” trees in a giant sand box, and shoppers were able to complete 
their holiday shopping at the region's most popular market.  Saturdays during the greenmarket were some of 
the busiest playing times for Dolphin Golfin’. 

6. Cinema by the Sand @ Screen on the Green:  Double feature at the monthly outdoor movie theatre on Friday, 
December 13, featuring The Smurf’s Christmas Special and Polar Express.  During intermission, kids 
participated in a parade of “floats”:  inner tubes they decorated onsite and paraded around “Sandi” the Giant 
Holiday Sand Tree.  A true family event, many came early and played a round of Dolphin Golfin’ before the 
movies started.   

7. Sunday on the Waterfront “Tropical Holiday Spectacular”:   On Sunday, December 15, this popular monthly 
concert taking place around Dolphin Golfin’ and “Sandi” the Giant Holiday Sand Tree, featured The Aloha 
Islanders Tropical Holiday Spectacular, a high-energy Polynesian song and dance performance that put guests 
in the holiday spirit, West Palm Beach-style. 

8.  Super Circus Holiday Show: And, what could be more unique than to feature a free circus performance 
around Dolphin Golfin’ and “Sandi” the Giant Holiday Sand Tree?  Ringling Bros. and Barnum & Bailey 
presented a 30-minute preview of their show on Thursday, December 19 at Clematis by Night.  The 
performance included elephants side-by-side with elite athletes, astonishing acrobats, awe-inspiring aerialists 
and over-the-top clowns that had the audiences in stitches of laughter. 



9. Holiday Cheers @ Jazz on the Palm:   On December 20, the monthly Jazz concert featured a ‘Holiday Cheers’ 
Jazz concert by Jeff Taylor and Friends on the Waterfront surrounding Dolphin Golfin’ and “Sandi” the Giant 
Holiday Sand Tree. Opening was a one man hand bell virtuoso with a 20-minute holiday hand bell 
performance that jazzed up the holidays. 

 
Overall revenue and expense budget of speci�c promotion: 
Expense Amount 

Golf Course- holes 
& features $12,000.00 
Supplies-
Clubs/balls $1,306.00 
Décor $2,300.00 
Score Cards $800.00 
Staffing $3,060.00 
 Total: $19,466.00 
    
Revenue Amount 
Golf $2,995.00 

 
Note- golf course, supplies, and décor were �rst time, one-time expenses that future Dolphin Gol�n’ activities will 
not incur.   
 
Duration of promotion (start to �nish) : 
Dolphin Golfin’ opened on December 12, 2013 and was open daily from 10:00 a.m. – 9:00 p.m. through December 
31, 2013 for a total of twenty days. 
 
Description of sponsor / charity / volunteer / school / other group involvement with event/organization and 
promotion and bene�ts to each (if applicable): 

Visit Palm Beach/West Palm Beach Visitors Center:  Visit Palm Beach, who runs the West Palm Beach Visitors 
Center, staffed the Visitors Center, rented the clubs and balls and administered the survey to golf patrons.  In turn, 
Dolphin Golfin’ directed 1,199 additional people to the West Palm Beach Visitors Center for exposure to 
downtown West Palm Beach promotional materials. 

Education Gallery Group (EG2):  A local non profit organization that works with kids in the arts, Education Gallery 
Group created funky, giant sea creatures out of water bottles as colorful props in the Dolphin Golfin’ putt putt 
area.  EG2 was provided with a tent at four West Palm Beach Greenmarket events in November to create the giant 
sculptures onsite.  This gave the organization tremendous exposure to an estimated crowd of 28,000 at the four 
events. Additionally, EG2 was provided signage onsite in the Dolphin Golfin’ area and inclusion in the 20,000 Sand 
& Sea-Sun’s Greetings event brochures. 

Dr. Eric Chiang:  Economics Professor at Florida Atlantic University and World Mini Golf Pro volunteered his time 
to instruct the mayor and commissioners during the Dolphin Golfin’ media opportunity.  He also acted as a 
spokesperson for mini golf during the media opportunity and promoted Dolphin Golfin’ at Florida Atlantic 
University.  Dr. Chiang was grateful for the opportunity to promote a sport he advocates for throughout the year. 

Resource Depot:  Resource Depot is a local non profit whose mission is to collect and distribute safe, reusable 
materials to community partners in education for creative learning experiences while preserving the environment.  
We partnered with them for our “float parade” during Sand & Sea-Sun’s Greetings Screen on the Green event.  
Kids were invited and encouraged to visit the Resource Depot booth to use their recycled materials to decorate 



inner tubes and to be part of the “float” parade around “Sandi” the Giant Holiday Sand Tree and Dolphin Golfin’.  
Resource Depot benefitted by the exposure provided, and donations accepted at Screen on the Green. 

Ringling Bros. & Barnum Bailey :  We partnered with Ringling Bros. for a special Clematis by Night Super Circus 
Holiday Show on December 19.  The free, 30 minute show was adjacent to Dolphin Golfin’.  Where else could you 
play mini golf and watch the world’s best circus at the same time?  Ringling Bros. was in town for a week of shows 
at the Palm Beach County Convention Center.  They utilized this sampling as an opportunity to sell tickets and 
promote the full show. 

Downtown Development Authority (DDA) /  Community Redevelopment Agency (CRA )/ Molly’s Trolleys  /  Palm 
Beach Broadcasting /  Divers Direct: We partnered with these groups to create and operate the “Aqua Trolley”, a 
unique, floating aquarium complete with under the sea creatures, a real coral reef display and even a scuba driver!  
The Aqua Trolley transported 61,916 riders in December throughout downtown and to Dolphin Golfin’. The DDA 
assisted us in publicizing the Aqua Trolley and insisted, along with us, that the Aqua Trolley remain in theme after 
the holidays.  Molly’s Trolleys were instrumental in carrying out the theme as they staffed the trolley with their 
most animated drivers who welcomed the role as “Scuba Driver.”  Our radio partner, Palm Beach Broadcasting, 
assisted by producing the hour long “under the sea” themed compilation of songs which added to the spirit of the 
ride, Diver’s Direct provided a mannequin scuba diver to hang from the ceiling and a local printer created the 
aquarium-like wrap for the outside. 

Sponsors:  Gentile, Glas, Holloway, O’Mahoney Landscape Architects assisted us with the layout of the Dolphin 
Golfin’ nine hole course.  In turn, they were provided on site signage and were included in 20,000 Sand & Sea-
Sun’s Greetings brochures.  Additional Sand & Sea-Sun’s Greetings sponsors, receiving varying on site, print, 
signage and other benefits included: Florida Power & Light, Sunny 107.9, WIRK 103.1, WRMF 97.9, X 102.3, The 
Palm Beach Post, Coca-Cola, Wells Fargo, The West Palm Beach Downtown Development Authority, Ultima Fitness 
Downtown, WPBF-TV 25, The West Palm Beach Marriott, Palm Beach Daily News, Visit Palm Beach, Hyatt Place, 
South Florida Fair, Chick-Fil-A, EG2 and Toodol.    

Overall e�ectiveness / success of promotion:  
Dolphin Golfin’ successfully achieved the results we were looking for.   

1. Dolphin Gol�n’ brought attention to downtown West Palm Beach as THE holiday destination: 

Sand & Sea-Suns Greetings PR & Media Results:  

o Radio:  $856,800 value of sponsored :60 radio spots. Seven week campaign on 4 radio stations WIRK 
FM 103.1, WRMF FM 97.9, SUNNY 107.9FM, and Mix 102.3 FM.  136 spots per week on each station 
valued at average cost per spot of $225. 

o Newspaper:  $38,452 value of sponsored ¼ page print ads in the Palm Beach Post on 11/16, 11/22, 
11/29- 3 ads, 12/1, 12/6- 2 ads, 12/13, 12/15, 12/20 and 12/27. Plus 257,500 online ad impressions 
valued at $3,075,837.00 for a grand total of $3,114,289!!!  

o TV: WPBF TV 25 sponsored 60 :30 spots at a value of $40,000 from November 15- December 5, 2013.  
They also broke in live with the actual tree lighting during Jeopardy reaching viewers in a five county 
area during the most popular evening shows in the 7:30 p.m. hour. 

o PR- 21 total stories ran on WPEC CBS 12, WPTV NBC 5, WPBF ABC 10, WFLX Fox, thirty stories ran in 
national, regional and local print and online. Value of Print, broadcast and online editorial coverage 
between November 2 and December 25, 2014:  $55,955.01  

o Total PR and Media value:  $4,067,044.00!!!  

  



 

2. Dolphin Gol�n’ provided an avenue to continuously promote the downtown West Palm Beach Waterfront 
and our Sand & Sea-Sun’s Greetings events and activities: 

o Dolphin Golfin’ was staffed for 220 hours during its 20 day stay.  The staff acted as ambassadors:  
handing out Sand & Sea-Sun’s Greetings brochures; answering questions about the December events 
and activities, downtown restaurants, shopping and businesses, and providing facts and information 
about downtown West Palm Beach in general. 

o The West Palm Beach Visitors Center interacted with 1,199 Dolphin Golfin’ patrons as they rented 
clubs, balls and filled out the survey.  At the same time, the Visitor Center staff was able to direct 
patrons to the wealth of additional information available at their kiosks and brochure racks. 

o 20,000 Sand & Sea-Sun’s Greetings holiday brochures were distributed. 
o Signage listing all of the Sand & Sea-Sun’s Greetings activities was located at the entrance to Dolphin 

Golfin’. 

 

3. Dolphin Gol�n’ brought families to downtown West Palm Beach for a signi�cant duration to patronize 
downtown merchants, including a substantial number of visitors from outside West Palm Beach:  

o WEST PALM BEACH VISITOR CENTER SURVEY RESULTS: 
� Families were the predominant audience for Dolphin Golfin’ with 47% between the ages of 0-17, 

11% between the ages of 18-25, 22% between the ages of 26-36, and 20% between the ages of 
35-65.  Since children were not allowed to play without an adult, we can assume that families 
were the majority of groups playing. 

� The majority of those surveyed spent well beyond two hours on the downtown West Palm Beach 
Waterfront during their visit.  46% spent between two and four hours, 31% spent four plus hours, 
and only 21% spent one to two hours. 

� 60% of those surveyed lived outside of West Palm Beach in Palm Beach County with 7% of those 
from other cities in Florida, 5% from other states and 2% international.  41% of players were from 
West Palm Beach. 

� 77% of those surveyed intended to dine in downtown West Palm Beach, 47% indicated they would 
shop, 67% would spend social time at area establishments, 77% would also sightsee and 60% were 
visiting area attractions. 

� The average dollars spent per party while in downtown West Palm Beach was $113.85 with 47% 
spending more than $50 and 18% spending between $100 and $500. 

 



1.  PRINTED MATERIALS
A) POSTER



B.) BROCHURE: OUTSIDE 



B.) BROCHURE: INSIDE



c.) PRINT AD 



d.) MAILER (FRONT/BACK)



e.) SIGNAGE



2.  PROMO, MARKETING,
MEDIA MATERIALS

A.)   Please see wpbf 12-12-2013 dolphin golfin 6pm
news clip on flash drive



b.)   Please see wpEC 12-12-2013 dolphin golfin 6pm
news clip on flash drive



c.)   Please see wptv 12-12-2013 dolphin golfin 6pm
news clip on flash drive
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Palm Beach Post 
December 21, 2013 



E.)



3.  info provided to participants

A.) GOLF SCORE CARD (COVER/INSIDE)



4.  SUPPORTING PHOTOS





5.  MEASURABLE RESULTS
a.)  PR REPORT

 

Sand & Sea-Suns Greetings 2013 

Public Relations Report 

Summary of print, online and TV coverage  

Press clips featuring Sand & Sea-Sun’s Greetings: 

TV:  
November 2, 2013 (noon): WPEC: Sand sculpting $450 
November 25, 2013 (5:30am): WPTV: Sand sculpting- $250 
November 25, 2013 (6am): WPEC: Sand sculpting- $500 
November 25, 2013 (5:30pm): WPBF: Sand sculpting- $325 
November 25, 2013 (7pm): The List: Sand sculpting- $400 
November 27, 2013 (6am): WPEC: Sand sculpting- $500 
December 3, 2013 (7pm): The List: Sand sculpting- $400  
December 3, 2013 (noon): WPBF: Sand sculpting- $225 

 
December 5, 2013 (10pm): WFLX: Tree lighting- $600 
December 5, 2013 (6:30am): WPBF: Tree lighting- $375 
December 5, 2013 (7:30am): WPBF: Tree lighting- $450 
December 5, 2013 (5pm): WPBF: Tree lighting- $325 
December 5, 2013 (11pm): WPBF: Tree lighting- $500 
December 5, 2013 (5:30am): WPEC: Tree lighting- $400 
December 5, 2013 (11pm): WPEC: Tree lighting- $800 
December 5, 2013 (noon): WPTV: Tree lighting- $175 
December 5, 2013 (5pm): WPTV: Tree lighting- $450 
December 5, 2013 (11pm): WPTV: Tree lighting- $625 

 
December 12, 2013 (6pm): WPBF: Dolphin Golfin’- $400 
December 12, 2013 (6pm): WPEC: Dolphin Golfin’- $750 
December 12, 2013 (6pm): WPTV: Dolphin Golfin’- $850 

 
Print and online placements: 
November 11, 2013: Discover Palm Beach-Living in a Post Card Blog: Holiday events; no ad value 
November 25, 2013: Palm Beach on the Cheap e-blast: Sandi- $75 
November 26, 2013: A Guy on Clematis Blog: Holiday event schedule; no ad value 
November 27, 2013: PB Pulse e-blast/online: Tree lighting- $1,500 
November 27, 2013: The Cool Aunt Blog: Sandi- no price comparison; no sponsored posts 



a.)  PR REPORT

November 29, 2013: Sun Sentinel Showtime (1/3 page): Tree lighting- $551.25 
November 29, 2013: Palm Beach Post (1/6 page) Tree lighting: $1,923.16 
November 29, 2013: Huffington Post Travel: Sandi- $5,250 
November 30, 2013: Palm Beach on the Cheap e-blast: Tree lighting- $75 
December 2013: Palm Beach Illustrated (full page): Sandi - $6,135 
December 3, 2013: Palm Beach Post The Scene (full page): Sandi and tree lighting- $7,733.47 
December 5, 2013: Palm Beach Illustrated e-newsletter: Tree lighting / sand sculptures- $1,295 
December 5, 2013: Hula Frog Weekend Guide: GDP Peppermint Twist- $200 
December 6, 2013: Palm Beach Post The Scene (1/9 page) GDP Peppermint Twist- $1,291.07 
December 6, 2013: Palm Beach Post In Your Community (1/3 page) Tree Lighting- $4,286.40 
December 6, 2013: CNN (HLN Morning Express): Sandi- $1,325 
December 10, 2013: Palm Beach on the Cheap e-blast: Cinema by the Sand- $75 
December 10, 2013: The Ellen Show (online): Sandi- $1,232 
December 11, 2013: Hula Frog Our Pick: SOW Holiday- $200 
December 18, 2013: Macaroni Kid e-blast: Circus- $200  
December 19, 2013: Palm Beach Illustrated Insider e-newsletter: Circus $1,295 
December 19, 2013: Palm Beach Post The Scene (3” x 2”): Circus- $374.93 
December 19, 2013: Shiny Sheet Picks of the Day: Circus- $49.34 
December 20, 2013: Palm Beach Post TGIF (3”x4”): JOTP- $746.91 
December 21, 2013: VisitFlorida.com: Sandi- $1,620 
December 21, 2013: Palm Beach Post The Scene (1/9 page): Dolphin Golfin’- $1,291.07 
December 22, 2013: Palm Beach Post The Scene (1/9 page): Dolphin Golfin’- $1,291.07 
December 23, 2013: Discover Palm Beach-Living in a Postcard Blog: Holiday events; no ad value 
December 2013: Today Show online (today.com): Sandi sunrise- $6,140 
December 25, 2013: Shiny Sheet Picks of the Day: Tree lighting- $49.34 

 
 

Total value of print, broadcast and online editorial coverage: 
$55,955.01 



b.) GOLF SURVEY RESULTS



c.)  DDA SURVEY



c.)  DDA SURVEY



c.)  DDA SURVEY



c.)  DDA SURVEY



c.)  DDA SURVEY



c.)  DDA SURVEY



c.)  DDA SURVEY



c.)  DDA SURVEY



c.)  DDA SURVEY
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