
INTERNATIONAL FESTIVALS & EVENTS ASSOCIATON 
BEST NEW PROMOTIONAL ACTIVITY  

CITY OF WEST PALM BEACH 
4TH ON FLAGLER – TOGETHER WE “CREATE” AMERICA!  

 
Introduction and background: 
In its 26th year, 4th on Flagler is the City of West Palm Beach’s annual Independence Day celebration.  It is South 
Florida’s largest, free July 4th extravaganza attracting 100,000 people annually from throughout the region.  Key 
annual components of the event are two stages of live entertainment, Club 4th a 21 and over indoor ticketed event, a 
kid’s area, a military honor ceremony, the unfurling of a giant 5 story American Flag and an outstanding fireworks 
display over the Intracoastal Waterway choreographed to music and simulcast on all Palm Beach Broadcasting 
stations.  This year, West Palm Beach was chosen by Discover Palm Beach County as the premiere destination for 4th 
of July activities.  An entire weekend of activities was sponsored by The City of West Palm Beach, the Community 
Redevelopment Agency, the West Palm Beach Downtown Development Authority and Visit Palm Beach.  Partnering 
with the City’s Art in Public Places (AIPP) committee and embracing the Downtown’s new Arts & Entertainment 
District, this year’s event theme was  “Together we CREATE America.” 
 
Description and purpose/objective: 
The City of West Palm Beach and the Downtown Development Authority (DDA) have initiated a comprehensive effort 
to promote public art, the City’s many established cultural institutions, and artists of all ages and talent levels. The City 
recently changed its twenty year old Art in Public Places Ordinance to include a 1% surcharge for public art on private 
development as well as public property.  This act will lead to millions of dollars of new public art in West Palm Beach.  
The DDA will launch the Downtown Art and Entertainment District this fall, incorporating all of the museums, theatres, 
performing art venues and artists in the downtown and surrounding area in a vast promotional cooperative.   
 
The objective of the  “Together we CREATE America” promotion was to merge in, and celebrate this flourishing Arts, 
Culture and Entertainment vibe in downtown West Palm Beach with distinctly different activities and graphics.  The 
theme was carried out in all promotional materials, advance event news stunts, and onsite in the United State of the 
Arts Area presented by Alex and Ani. 
� 4th on Flagler Promotional Materials:  We modernized and “4th’d” up the popular American Gothic masterpiece 

and that image, with the theme “Together we CREATE America” was represented on the event Web site, event 
posters, mailers, newspaper ads, signage, flyers, etc.  We even animated the American Gothic duo and “starred” 
them in our 4th on Flagler :30 TV psa.  Thirty large sidewalk decals were made with the Together we CREATE 
America slogan, our American Gothic rendition, and four other masterpieces we put our special patriotic touches 
too.  We affixed the decals throughout downtown West Palm Beach ten days prior to the event.   

� Spirit Poles: The City’s Art in Public Places Committee developed the idea for spirit poles as part of 4th on Flagler to 
generate interest in the community about the AIPP committee and the exciting changes to the AIPP Ordinance, to 
reach out to local amateur and professional artists, and to support and be a partner in the event theme.  They 
commissioned local artists and community centers to design “Spirit Poles” that represented the event theme 
“Together we CREATE America”.  16 poles were designed and presented to the Mayor and City Commissioners at 
the June 9 Commission Meeting.  The poles were then displayed in City Hall during the weeks leading up to the 
event as a perpetual marketing campaign for 4th on Flagler.  On the event day, these 10 foot tall landmarks were 
prominently displayed in the United State of the Arts Area presented by Alex and Ani at 4th on Flagler.   

� The Dirty Car Artist : July 2-4 Scott Wade, the Dirty Car Artist, came to West Palm Beach and created five large- 
scale works of art on sponsored vehicles out of DIRT!  As a 4th on Flagler warm up, Scott designed four vehicle 
windows in patriotic detail, keeping with the “Together we CREATE America” theme.  On July 2nd and 3rd he 
created patriotic versions of Washington Crossing the Delaware, Whistler’s Mother, the Mona Lisa, and a portrait 
of George Washington’s and Benjamin Franklin’s faces off U.S. currency.  We featured Scott “live” creating the 



George Washington/Ben Franklin piece during our July 3rd press conference. Scott finished off with a surprise 
masterpiece of our patriotic version of American Gothic onsite at 4th on Flagler. 

� The Chalk Guys: One of the primary chalk artist teams of the famed Lake Worth Street Painting Festival, The Chalk 
Guys energized the United State of the Arts Area presented by Alex and Ani with a giant 3D chalk art masterpiece.  
This team fully embraced the “Together we CREATE America” theme by drawing a giant patriotic coloring book 
complete with scattered “pages” and loose sidewalk chalk that children could use to color in the patriotic images 
on the pages.  They also provided giant plastic crayons that children could pose for pictures with as if they were 
actually coloring the pages. 

� Impulse Art:  Internationally recognized South Florida artist Daniel Pontet created two giant murals completely 
with his feet.  Mr. Pontet worked to the sounds of live drumming to complete the patriotic masterpieces of an “art 
van toe” American Flag and his version of the famous American Gothic painting. One or both of the creations may 
be used as part of next year’s 4th on Flagler. 

� Master Barber Radames Perez :  Another highlight in the United State of the Arts Area presented by Alex and Ani 
was Radames Perez, a two time defending heavyweight barber champion whose artistic talents with clippers are 
beyond compare.  His patriotic haircuts certainly generated some “buzz”-worthy attention. Radames also made a 
pre-4th appearance at the June 9 Commission Meeting where he created quite a “buzz” using clippers to design a 
portrait of Uncle Sam on a volunteer model’s head. 

� Children’s Area: Kids enjoyed free art activity galore with make your own necklaces, guitar decorating, and 
coloring projects for the little ones. 
 

Description of what was being promoted:  
“Together we CREATE America” promoted 4th on Flagler and the flourishing arts, cultural and entertainment vibe in 
downtown West Palm Beach.  One of Downtown’s slogans is “Always Original.”  There is little doubt that the unique 
and funky artists we featured were original.  The theme was also a terrific method to promote the event itself and an 
avenue we hadn’t travelled before:  showcasing art on Independence Day.  Putting our special patriotic touches on 
well- known masterpieces made for fun and sought after visuals.  In fact, we gave out 250 posters onsite in a matter of 
minutes and, with some degree of effort, half of our semi-permanent masterpiece street decals were removed by the 
public. 
 
What makes this promotion di�erent from any other promotion:  
From start to finish, we hit on the “CREATE” factor of the theme.  We didn’t want to take the normal route of local 
artists in booths selling their wares or someone up on a stage painting a giant mural to music.  We wanted to make a 
splash with an entire area of funky artists whose canvases definitely don’t sit on an easel, and present and honor “way 
out of the box” both onsite and in pre-event promotions.  We introduced the theme at the City Commission Meeting 
in the beginning of June with the artists parading their spirit poles in for display.  Meanwhile, Master Barber, Radames 
Perez buzzed an Uncle Sam portrait into the hair of a model that amazed and delighted the Mayor, Commissioners and 
all present.  To keep the “Together we CREATE America” theme rolling right through to 4th on Flagler, our Impulse Art 
foot artist, Daniel Pontet, created two masterpieces at the City’s Sunday on the Waterfront event on June 15.  A very 
large crowd gathered around Mr. Pontet as he glided through his painting, promoting the 4th on Flagler all the while. A 
week later, thirty sidewalk decals with famous masterpieces patriotically enhanced were on display throughout 
downtown.  Three days before 4th on Flagler, Scott Wade, a.k.a. the Dirty Car Artist, rode into to town to transform the 
backs of five sponsor vehicles with merely a brush and dirt.  His unique trade resulted in two days of media attention 
just prior to the 4th on Flagler. Also on July 3rd, the Chalk Guys hit the pavement to start their version of Together we 
CREATE America.  All of these exceptional talents came together as one at the 4th on Flagler in the United State of the 
Arts Area presented by Alex and Ani. 
 



Targeted Audience: 
The target audience for the 4th on Flagler with the “Together we CREATE America” promotion was families in Palm 
Beach County and surrounding counties. 
 
Attendance/Number of Participants:  

1. Spirit poles- 16 artists created spirit poles.  They were presented to approximately 250 attendees at the City 
Commission Meeting on June 9, 2014.  They were viewed about 8,000 times in the lobby of City Hall from June 
11- July 3.  They were on display at 4th on Flagler for the estimated crowd of 100,000. 

2. Dirty Car Artist - Several hundred downtown residents and workers watched Scott Wade create his automobile 
masterpieces in advance of 4th on Flagler.  The five cars were on display at 4th on Flagler for the estimated 
crowd of 100,000. 

3. The Chalk Guys- Created their temporary art for the 4th on Flagler estimated crowd of 100,000. 
4. Impulse Art- Daniel Pontet provided a sampling and pre promotion for his 4th on Flagler performance at the 

June 15 Sunday on the Waterfront for approximately 1,000 people.  His onsite demonstration at the 4th on 
Flagler was for an estimated crowd of 100,000. 

5. Master Barber Radames Perez - Two hundred and fifty attendees at the June 9 Commission Meeting watched 
Radames style Uncle Sam into his son’s locks.  His onsite demonstration at the 4th on Flagler was for an 
estimated crowd of 100,000. 

 
Tie in promotion to the main event/organization:  
There are 38 incorporated municipalities in Palm Beach County and at least half of these cities and towns host and/or 
produce 4th of July events.  Every year for 4th on Flagler, we seek an original theme and related activities with the goal 
of standing out amongst our peers, both locally and nationally.  This year we also decided we needed a promotion that 
would bolster the city and the DDA’s goal to promote public art, cultural institutions and local artists.  Through the 
theme “Together we CREATE America”, we definitely came to the forefront with our palette of unusual art, ranging 
from shaving heads into patriotic portraits to brushing dirt into marvelous masterpieces.  
 
Overall Revenue/Expense Budget:   
Expense Amount 

Dirty Car Artist $7,500.00 

Impulse Art $700.00 

Chalk Guys $1,000.00 

Radames Perez $100.00 

Spirit Poles $1,600.00 

Total Expense: $10,900.00 

Total Revenue: $0.00 

 
Duration of Promotion: 
The promotion started on June 9, 2014 at the City Commission Meeting and concluded at the 4th on Flagler on July 4, 
2014. 
 
 
 



Description of sponsor/charity/volunteer/school/other group involvement with event/organization and promotion 
and bene�ts to each: 

� West Palm Beach Aftercare Programs:  Created nine of the sixteen spirit poles.  The programs benefitted from 
the exposure on signage in City Hall and at 4th on Flagler.  Plus it was a fun project for the kids.  Additionally, 
we paid for the participating recreation centers to have a membership to an agency that provides arts and 
crafts supplies at no additional charge for one year. 

� West Palm Beach Artists : Seven artists created spirit poles in addition to the ones crafted by the aftercare 
programs.  They benefitted from the exposure on signage at City Hall and at the 4th on Flagler.  Plus they were 
invited to present their spirit poles at a City Commission Meeting and were introduced on site on July 4. 

� Downtown Development Authority:  Benefitted from the advance hype given to the upcoming launch of the 
Arts & Entertainment District. 

� Schumacher Automotive Group:  Schumacher provided the 5 cars that Scott Wade created his masterpieces 
out of dirt on.  They benefitted from the tremendous exposure of having the cars on display with their signage 
for two days prior to 4th on Flagler in key locations downtown, from the 100,000 people that saw the displays 
on site, and from the six media stories specifically about the Dirty Car Art, showcasing their vehicles to a local 
viewership of 155,356. 

 
Overall E�ectiveness/Success of the promotion: 
We were very pleased with the effectiveness of the “Together we CREATE America” promotion.  It brought to the 
forefront the importance the City has placed on arts, culture and entertainment in a lively, hands on fashion.  The 
promotion also created tremendous media attention for the overall event and downtown West Palm Beach in general. 
 
Art in Public Places Promotion:  The City’s Art in Public Places Committee was looking for a project to tie into 
concurrent with the passing of their new ordinance.  The committee finds itself in a very high profile position as it 
accepts the additional 1% surcharge from private developers.  The spirit pole project allowed them to strengthen their 
reach to local artists.  Several hundred local artists received the “call to participate” from AIPP and numerous other 
sources.  Plus the spirit pole project was promoted several times on the City’s Facebook page reaching more than 
12,000 followers. AIPP gained additional attention with the inclusion of their logo in all of the event collateral and 
onsite signage, plus the spirit pole promotion at the City Commission Meeting. 
 
Media Buzz:  The local media was literally “buzzing” with coverage for our funky artists starting with Radames Perez’s 
segment on June 9th.    As mentioned above, Scott Wade, a.k.a. the Dirty Car Artist, was featured in six media stories in 
advance of the 4th on Flagler with a local viewership of 155,356. Overall, the 4th on Flagler with the “Together we 
CREATE America” theme generated tv segments reached a local viewership of 1,424,497 and the total PR and Media 
Value was $141,518.47! 
PR & Media Results:   
Radio:  $175,000 value of sponsored :30 radio spots 
Four week campaign on 4 radio stations WIRK FM 103.1, WRMF FM 97.9, SUNNY 107.9FM, and Mix 102.3 FM.  Total of 
1,000 :30 spots valued at $175 each. 
Newspaper:  $16,840 value of calendar and four sponsored ¼ page print ads in the Palm Beach Post on 6/27, 6/29, 
7/2 . Plus 100,023 online ad impressions valued at $1,396,769.00 for a grand total of $1,413,608!!!  
TV: WPBF TV 25 sponsored $15,000 worth of :30 spots from June 20- July 4, 2014.   
PR:  Twenty nine print and twenty four online stories for a total value of $82,362.81 and fifty three television 
segments for a value of $59,155.66.  GRAND TOTAL PR VALUE OF: $141,518.47!  

Total PR and Media value:  $1,745,126.40!!!  
 



1.  PRINTED MATERIALS
A) POSTER



B.) sidewalk decals 



c.) PRINT AD 



D.) mailer (cover)



D.) mailer (back)



E.) signage 



2.  PROMO MEDIA MATERIALS

A.) See news clip WPEC 6-9-14 
Uncle Sam 11:00 pm on flash drive 



B.) See news clip WPBF 7-2-14 
Dirty Car Art 6:00 pm on flash drive 



 

 

 

 

 

 

 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 

 
 
 

 
FloridaWeekly 

 
July 3, 2014 

c.)



D.)

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 

Sun Sentinel 
June 27, 2014 



E.)

 

 

 

 

 

Palm Beach Daily News 
July 3, 2014 



4th on Flagler 2014 
Artist Application 

 

“United State of the Arts - Spirit Poles”   
 

4th on Flagler, South Florida’s largest Independence Day extravaganza, will take place Friday, 
July 4, 2014 from 5-10pm along the Downtown West Palm Beach Waterfront.  Partnering with 
the City’s Art in Public Places (AIPP) and embracing the Downtown’s new Arts & 
Entertainment District, this year’s event theme is :  “Together we CREATE America.”   
 
The City of West Palm Beach is seeking artists to create a maximum of �fty “Spirit Poles”  
representing the event theme. “Spirit Poles” in the festival world originated with the New 
Orleans Jazzfest.  They are traditionally 10 foot or taller poles adorned with crafty symbols, 
sculptures and/or flags that were used to identify locations of large groups of people on the 
festival site.  
 
The City will provide: 

� One 10 foot PVC pole per spirit pole. 
� Signage indicating artist. 
� Opportunity to present spirit pole at a June 2014 City Commission Meeting. 
� Inclusion in 4th on Flagler public relations efforts. 
� Opportunity to present spirit pole at the July 4th, 4th on Flagler event. 
� $100 honorarium per spirit pole 

 
The Selected Artist is responsible for: 

� Creating Spirit Pole(s) using the 10 foot provided PVC pole(s) provided by the City and 
the conceptual drawing approved by the City. 

� Spirit Poles will be outdoors for up to three weeks; Spirit Pole décor must be made of 
materials that withstand wind and rain weather conditions. 

� Securing all décor on the spirit pole to withstand wind and rain weather conditions. 
� Acknowledgement that all Spirit Poles and the materials used to create Spirit Poles will 

be the property of the City of West Palm Beach. 

5. INFO PROVIDED TO PARTICIPANTS
a.) spirit pole application pg. 1



SPIRIT POLE ARTISIT APPLICATION 
 
NAME(S): 
___________________________________________________________________________ 
ADDRESS: 
___________________________________________________________________________ 
 
___________________________________________________________________________ 
CITY     STATE      ZIP 
 
PHONE :(______)____________________(______) ___________________   

       HOME                     CELL                       
EMAIL ADDRESS:  ______________________________________      

 
WEBSITE: www.________________________________________        
 

� Applicant must provide a conceptual drawing with application of spirit pole. See below 
example.  

� Applicant must list materials expected to use to create and secure spirit poles. Please note 
decor must not hang lower than 5 feet from top of the pole.  

� Applicant can submit one application for multiple spirit poles but each spirit pole must 
have its own drawing attached. 

� Approved conceptual drawings and resulting Spirit Poles will be judged for inclusion 
based on: 

o Relevance to the theme “Together we CREATE America”  
o Family Friendly Nature 
o Identification and use of materials that will have structural integrity and the ability 

to withstand outdoor weather conditions for up to three week 
� May 1, 2014: Spirit Pole application and conceptual drawings due 
� Application submission options: In-person or by mail to: Community Events, Dept. of 

Parks & Recreation, 3rd floor, City Hall 401 Clematis Street, West Palm Beach, FL 33401 
Via email to: kresch@wpb.org or fax # 561-822-1525. On-line at www.wpb.org/4th 

� May 9, 2014: Selected artists notified 
� June 4, 2014: Spirit Poles completed and delivered to the City of West Palm Beach 
� June 8, 2014: Spirit Poles presented by artists at City of West Palm Beach Commission 

Meeting 
� July 4, 2014: Artists welcome to present Spirit Poles at 4th on Flagler 

a.) spirit pole application pg. 2



a.) spirit pole application pg. 3

�  



b.) call to artists

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 

 
 
 
 

Palm Beach Post 
April 8, 2014 



3.  SUPPORTING PHOTOS







4.  MEASURABLE RESULTS
 

 

4th on Flagler 2014 
PR Report 

 
The following report reflects the value of all print, digital and TV placements that highlighted the 4th 
on Flagler Independence Day celebration. 
 
Print placements 
 
Sun Sentinel; 6/6/14:  Club 4th, Showtime, 1/8 pg. full color:  $250 
Florida Weekly; 6/26/14:  Fourth festivities, 1/16 pg., full color:  $240 
Palm Beach Post; 6/27/14:  4th on Flagler, TGIF 1/8 pg., full color:  $2,216.78 
Sun Sentinel, Showtime; 6/27/14:  4th on Flagler, 1 column, B&W:  $521 
Palm Beach Post; 6/28/14:  Patriotic putt, Local & Bus., 1/8 pg., B&W:  $374.93 
Palm Beach Daily News; 6/29/14: 1/10 pg. B&W:     $394.29 
Sun Sentinel; 6/30/14: Community, 4th on Flagler:    $551.25 
Palm Beach Post; 6/30/14: Local, B&W, 1/8 pg.:     $304.65 
Palm Beach Post - 6/30/14: Mini-golf, Accent, 1/9 pg. B&W:  $1,049.06 
Palm Beach Post; 7/1/14: 4th of July Events, Local & Bus., B&W:  $152.62 
Sun Sentinel; 7/1/14: Local section, 1/8 pg., B&W:    $551.25 
Sun Sentinel; 7/2/14: Local section, 1/8 pg., B&W:    $551.25 
Palm Beach Post; 7/2/14: “Festivities on the Fourth:  

A Guide to City Celebrations”,Local section, 1/2 pg., color:  $6,263.33 
Florida Weekly; 7/3/14: 4th on Flagler, 1/4 pg. B&W:    $600 
Palm Beach Daily News; 7/3/14: 4th on Flagler, 1/3 pg. B&W:  $1,022.52 
Palm Beach Post; 7/3/14: “Fourth of July: City-By-City Guide” 

 Local & Business, 1/8 pg.,  B&W:     $187.83 
Sun Sentinel; 7/3/14: Local section, 1/8 pg., B&W:    $551.25 
Sun Sentinel - 7/4/14: Local section, 1/8 pg., B&W:    $551.25 
Palm Beach Post; 7/4/14: Fourth of July Events, Local section, B&W: $187.83 
South Florida Weekender; 7/4/14: 4th on Flagler, /6 pg. color:   $85 
Palm Beach Daily News; 7/6/14: Fourth celebrations, Full color 1/8 pg.: $678.06 
Palm Beach Post; 7/6/14: Patriotic putt-putt , Local, B&W full page:  $11,896.87 

 B&W half page:         $6,679.50 
Florida Weekly; 7/3/14: Patriotism in Paradise, 2 1/4 pg. columns B&W: $1200 
Palm Beach Post; 7/4/14: TGIF & Accent, 1 full pg. full color:   $14,420.21 

 1/2 pg. full color:        $8,470.20 
 1/2 pg. B&W:         $974.94 

Palm Beach Illustrated: June/July issue, Full page, color:   $6,135 
PBG Magazine; 7/2014, “Calendar of Events”, 4th on Flagler:  $425 
 
Online placements 
Discover the Palm Beaches e-blast; 5/21/14:     No ad costs 
WPTV; 6/19/14, PIP weekend of events:     $300 
Macaroni Kid e-blast; 6/19/14, Sponsored email/WPB:   $200 
WFLX.com; 6/25/14: 4th on Flagler:      $300 
Cupcakes, Cocktails, & Kids; 6/25/14:      No ad costs 
PBPulse.com; 6/27/14: 4th on Flagler:     $1,900 



 

 

Macaroni Kid; 6/27/14: 4th on Flagler, Sponsored email/WPB:  $200 
Downtown Update e-blast; 6/27/14:      No ad costs 
Palm Beach Daily News; 6/28/14: 4th on Flagler:    $498 
Jupiter Magazine e-blast; 6/30/14: “13 Places to Watch the Fireworks  
on July 4th”,4th on Flagler mention:      $825 
Hula Frog e-blast; 6/30/14: 4th on Flagler:     $285 
Palm Beach on the Cheap; 6/30/14: Pop-Up Mini Golf, Month/sidebar  
front page:         $75 
Southflorida.com; 7/1/14: 4th on Flagler:     $108 
Palms West Monthly; 7/2014, 4th on Flagler:     $271 
Just Ask Boo; 7/1/14, 4th on Flagler mention:    $225 
Palm Beach Illustrated Insider e-blast; 7/3/14, 4th on Flagler:  $1,295 
Hula Frog e-blast; 7/3/14, 4th on Flagler:     $285 
Palm Beach Lately; 7/3/14, 4th on Flagler:     $1,000 
Market Watch; 7/3/14: “Now even July 4th has a VIP section”,  
Club on 4th mention:        $4,950 
Southflorida.com; 7/3/14, PIP weekend of events:    $108 
Macaroni Kid; 7/4/14, 4th on Flagler, Sponsored email/WPB:  $200 
Palm Beach on the Cheap; 7/4/14: 4th on Flagler,  
1 month/sidebar front page:       $75 
PBPulse.com e-blast; 7/4/14,  4th on Flagler:      $1,900 
Treasurecoast.com;7/4/14, Patriotism in Paradise:    $299 
Total print and online PR value: $ 82,362.81 
 
TV Coverage 
May 5, 2014: WPTV: 7 p.m.:        $966.15 
June 9, 2014: CBS 12: 11:31 p.m.:       $1,334.16 
June 18, 2014: WPTV: 7 p.m.;       $966.15 
June 27, 2014: WPBF: 12:11 p.m.:       $1,180.40 
July 2, 2014: WPBF: 5:37 p.m.:       $764.65 
July 2, 2014: WPBF: 6:13 p.m.:       $1,158.72 
July 2, 2014: CBS 12: 6:17 p.m.:       $1,615.68 
July 3, 2014: WPBF: 5:07 a.m.:       $440.65 
July 3, 2014: WPBF: 5:23 a.m.:       $440.65 
July 3, 2014: WPBF: 6:01 a.m.:       $1,132.60 
July 3, 2014: WPBF: 6:07:        $1,132.60  
July 3, 2014: WPBF: 6:18 a.m.:       $1,303.75 
July 3, 2014: WPBF 6:20 a.m.:       $1,303.75 
July 3, 2014: WPBF: 6:24 a.m.:       $1,303.75 
July 3, 2014: WPBF: 6:47 a.m.:       $1,090.60 
July 3, 2014: WPBF: 6:57 a.m.:       $1090.60 
July 3, 2014: WPBF: 5 p.m.:        $838.86 
July 3, 2014: WPBF: 5:19 p.m.:       $1,043.86 
July 3, 2014: WPBF: 5:35 p.m.:       $923.73 
July 3, 2014: WPBF: 6:02 p.m.:       $1,031.22 
July 3, 2014: WPTV: 7:23 p.m.:       $966.15 
July 3, 2014: WPTV: 11:08 p.m.:       $3,061.10 



 

 

July 4, 2014: WPTV: 3:53 a.m.:       $192.15 
July 4, 2014: WPBF: 5 a.m.:        $565.25 
July 4, 2014: WPBF: 5:06 a.m.:       $565.25 
July 4, 2014: CBS 12: 5:07 a.m.:       $533.05 
July 4, 2014: CBS 12: 5:15 a.m.:       $348.25 
July 4, 2014: WPBF: 6:06 a.m.:       $578.20 
July 4, 2014: CBS 12: 6:07 a.m.:       $522.90 
July 4, 2014: CBS 12: 6:15 a.m.:      $757.75 
July 4, 2014: WPTV: 6:32 a.m.:       $2,351.30 
July 4, 2014: WPBF: 6:56 a.m.:       $782.60 
July 4, 2014: WFLX: 7:02 a.m.:       $330.75 
July 4, 2014: WPBF: 7:27 a.m.:       $1,233.75 
July 4, 2014: WFLX: 8:02 a.m.:       $506.10 
July 4, 2014: WPBF: 8:58 a.m.:       $1,492.75 
July 4, 2014: WPTV: 12:06 p.m.:       $736.19 
July 4, 2014: WPBF: 12:12 p.m.:       $1,157.70 
July 4, 2014: WPBF: 12:27 p.m.:       $714.51 
July 4, 2014: WPBF: 5:03 p.m.:       $574.82 
July 4, 2014: WPTV: 5:05 p.m.:       $2,032.37 
July 4, 2014: CBS 12: 5:07 p.m.:       $1,338.24 
July 4, 2014: WPBF: 5:18 p.m.:       $557.60 
July 4, 2014: WPBF: 5:59 p.m.:       $730.21 
July 4, 2014: WPTV: 6 p.m.:        $3,507.78 
July 4, 2014: WPTV: 11 p.m.:        $2,587.20 
July 4, 2014: WPBF: 11 p.m.:        $4,596.90 
July 4, 2014: WFLX: 11:02 p.m.:       $2,409.81 
July 5, 2014: WFLX: 1:02 a.m.:       $211.40 
July 5, 2014: CBS 12: 5:03 a.m.:       $157.85 
July 5, 2014: WPTV: 6:02 a.m.:       $766.50 
July 5, 2014: CBS 12: 6:06 a.m.:       $57.40 
July 5, 2014: WPTV: 7:04 a.m.:       $1,169.35 
Total Local TV value: $ 59,155.66 
 

Total PR value for 4 th on Flagler 2014: $141,518.47!!!  
 
 












	54 BEST NEW PROMO Together We Create America
	WPBF 7-2-14 Dirty Car Art 6pm
	WPEC 6-9-14 Uncle Sam 11pm v2

