
 

 
 
 

 
 

Entry #53: Best New Event 
Sing Into Spring Vocal Competition 

  



 

Introduction & Background 
The National Cherry Blossom Festival strives to produce and promote the nation’s 
greatest springtime celebration in Washington, DC. The Festival welcomes spring with 
four anchoring weekends and exciting daily events featuring diverse and creative 
programming promoting traditional and contemporary arts and culture, natural beauty, 
and community spirit.  In 2014, the Festival commemorated the enduring friendship 
between the United States and Japan and the 102nd anniversary of the gift of the cherry 
blossom trees from Tokyo to Washington, DC. 
 
The National Cherry Blossom Festival produces signature events and programs, and also 
serves as an umbrella organization, incorporating and promoting events and programs 
from over 40 participating organizations that showcase arts and culture, athletics, 
theater, dance, concerts, and more. The inaugural Sing Into Spring Vocal Competition 
was a new event produced by the Festival in 2014. It  tied in to the largest spectator 
event: the National Cherry Blossom Festival Parade presented by Events DC.  Through 
the competition, five local artists were selected to sing in the Parade.  

 

Description & Purpose  
The Sing Into Spring Vocal Competition was created to refresh, reinvigorate, and engage 
local community participation in the National Cherry Blossom Festival Parade 
presented by Events DC months in advance of the Parade taking place (on April 12, 
2014). The competition was designed to spotlight local talent – diverse in age, ethnicity, 
and background –  residing in Washington, DC, Maryland, and Virginia. It drew 
community participation and created buzz, encouraging residents to be part of the 
Festival and the Parade.  
 
The competition started with a call for entries via online submission. Artists submitted 
one :30 YouTube video online for review. Entries were then narrowed down to 18 solo 
and group vocalists by staff and Parade producers.  
 
Celebrities helped energize the final audition that took place live at Hard Rock Café 
Washington, DC. A panel of judges selected the winners and included Joe Coleman, 
former lead vocalist of The Platters, Louse Robinson of Sweet Honey in the Rock, and 
local radio personality Darik Kristofer.  Former American Idol contestant and longtime 
Festival supporter, Justin Guarini, hosted the event.  Guarini also was a street 
correspondent on Parade day.  
 



 

Target Audience, 
Attendance, Participants  
The target audience for the competition was residents of Washington, DC, Maryland, 
and Virginia. In order to increase awareness about the debut competition and 
encourage entries, grassroots outreach was conducted to approximately 350 
universities, student groups, and past performers. Over 200 local solo and group acts 
entered. The field was narrowed to 18 finalists that auditioned live:  
 

YOUTH (AGES 8-18) 
• Kelvin Dukes (Burtonsville, MD – age 8) – performing since age 3  
• Justin Pineda Fronda (Silver Spring, MD – age 11) – multi-cultural young singer 
• Genevieve Maki Meier (Cabin John, MD – age 13) – avid songwriter, pianist, English 

and Japanese singer 
• InToneNation (Silver Spring, MD – ages 14-18) – student a cappella group from 

Montgomery Blair High School  
• THEYCALLMEPIANO (Centreville, VA – age 15) – passionate singer and songwriter 

influenced by pop and rock  
 

A CAPPELLA 
• The GW Pitches (Washington, DC) –first all-female a cappella group at The George 

Washington University 
• The GW Vibes (Washington, DC) – co-ed a cappella group performing a range of 

styles from R&B to indie rock  
• Impitched (Washington, DC) – semi-professional and co-ed a cappella group with 

members hailing from all over the world 
• Reverb (Washington, DC) – award winning a cappella performance group  
• Vox Pop (Washington, DC) – band emphasizing members’ unique style 
 

POP, SOUL AND R&B 
• Ashley Brown (Mount Rainier, MD) –  R&B/Pop artist 
• Alan Gendreau (Washington, DC) – energetic jazz soloist  
• Geneva Renee (Silver Spring, MD) – adult contemporary pop/soul vocalist  
• Janet Purnell (Washington, DC) – retired grandmother and solo artist  
• Jermaine Harris (Washington, DC) – R&B artist who has performed on shows 

including America’s Got Talent  
• Tami Hayes (Olney, MD) – jazz, gospel and pop artist  
• Tom Maxwell (Gainesville, VA) – solo pop and country singer-songwriter  
• Tyiesha Evans (Woodbridge, VA) – college student and a new mother  



 

 

Overall revenue/ expense 
budget of event 

 
Staffing – $652.91 
Emcee Fee plus Expenses – $2350 
Talent Hospitality –  $164.65 
Printed Program –  $375.60 
TOTAL – $3543.16 

  



 

Duration of Program  
 

SEPTEMBER 2013 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

APRIL 2014 

September-

November 15: Press 

materials distributed; 

grassroots and social 

media outreach 

September 19, 2013:  

Contest officially opens 

to the public 

November 15, 2013: 

Contest closes; 

internal judging 

April 12, 2014: 

Winners sing for 

January 27, 2014: 

Live audition held; 5 

solo and group 

vocalists win coveted 

January 9, 2014: 18 

solo and group 

vocalists selected to 

September-

November 15: 

Hundreds of local 

vocalists enter :30 

YouTube videos for 



 

Description of Sponsor 
Involvement & Benefits 
Sing Into Spring was supported by Hard Rock Café, media partners WPGC 95.5, 94.7 
Fresh FM, El Zol 107.9, and WUSA 9, as well as PR partner Allison+Partners.  
 
Media partners helped the Festival promote the event, with benefits including:  

• 75 :15 second radio spots on WPGC 95.5, 94.7 Fresh FM, and El Zol 107.9 to 
promote the contest opening and live event  

• :15 second web streaming spots 
• Dedicated event information on radio station websites 
• Cross-promotion on social media 

 
All event sponsors received benefits including:  

• Mention in News Post on Festival website  
• Mention in press releases  
• Listing on finalist YouTube playlist 
• Logos in competition e-newsletters 
• Logos in event program 
• Logos in live audition slideshow  
• Logos on live audition signage 

 
Allison+Partners joined the Festival this year as the exclusive in-kind PR Partner for this 
event, coordinating earned media outreach, press materials and interviews.  
 

What makes the event 
Unique & Creative? 
The Sing Into Spring vocal competition energized hundreds of residents to get involved 
in the National Cherry Blossom Festival with an event designed specifically for the local 
community. The competition highlighted a talented pool of local singers, including 
several up-and-coming stars.  
 
While the concept of a singing competition is not new, the Festival was able to use its 
connections and assets to entice participation. Artists learned they would have access to 



 

the celebrity participants as part of the judging process. They would sing for hundreds of 
thousands of people on Parade day, and gain access to a television audience when the 
Parade aired on WUSA 9 locally and was nationally syndicated to 76% of markets across 
the country.    
 
The Festival utilized social media to reinforce the competition and showcase local talent. 
The finalists’ video submissions were available on a YouTube playlist, and cross 
promoted on Facebook and Twitter to encourage public excitement for the live audition. 
Due to capacity restrictions, the live audition was not open to the public. However, in 
order to continue building awareness about the live event, a social media contest was 
held to select two people who to earn special access to meet celebrity host Justin 
Guarini and watch the audition.  
 

Overall Effectiveness / 
Success  
The Sing Into Spring Vocal Competition successfully earned publicity for the Parade and 
had active local participation several months before the Festival took place. The 
competition earned more than 200 entries in its first year, and due to the outstanding 
level of talent, five overall winners were selected (originally, the Festival was going to 
choose up to four singers).  
 
The Festival reached an audience of approximately 37.9 million people through media 
coverage and social media engagement, creating buzz around the Parade in January, a time 
when the Festival does not typically earn media coverage. The live audition was widely 
attended by local media, and select finalists were included in pre and post-event media 
opportunities.  Interviews and coverage included:  

• Festival spokesperson appeared on WUSA 9 to promote entering the 
competition on November 8, 2013 

• Festival President, celebrity host Justin Guarini, and local contestant appeared to 
discuss the live event on January 27 

• The GW Vibes, an a cappella group selected as an overall winner, participated in 
a live segment on WTTG FOX 5 April 9 to sing and discuss the group’s 
involvement in the competition and Parade.  

• “Cherry Blossom Festival to host American Idol-esque singing competition in 
2014,” Washington Business Journal, October 31, 2013 

• “Local group, Prodigy March in Parade,” The Washington Informer, April 10, 2014 
 



 

Parade tickets are one of the Festival’s largest revenue sources. The publicity 
surrounding the competition helped increase grandstand ticket sales, resulting in the 
bleachers selling out prior to Parade day. In addition, an estimated 150,000 people lined 
the Parade route along Constitution Avenue, one of the largest crowds to date.  


