
53. BEST NEW EVENT 

BEERS, BRATS, & BRUSHSTROKES

Overview Information
Introduction & description of main event:

Macon, Georgia’s International Cherry Blossom Festival has attracted people to Macon from across the world 

since 1982. Each year over 350,000 Yoshino cherry trees bloom and provide a beautiful setting for the yearly 

Festival. Miller Lite Central City Park, the hub of the 10-day Festival, features live music and entertainment, fair 

food and international cuisine, rides, exhibits, and vendors. Other events outside the Park include concerts, 

parades, shows, and plenty of shopping. Each year, more events like a community outreach week and several 

5K runs are added to the pre- and post-festival activities spanning nearly a month of pink fun. The Festival has 

been named a Top Festival in Georgia for 2013, Top 20 Event in the Southeast, a Top 50 Event in the United 

States, and a Top 100 Event in North America.

Description and purpose of new event: 

New for 2014, Beers, Brats, and Brushstrokes was the Pinkest Party’s unique take on traditional Bavarian 

beer gardens. Held at The Blacksmith Shop, a renovated historic space, and partnering with the newly opened 

brewery, Macon Beer Company, the event acted as the debut for Macon Beer Company’s Macon Love, a 

cherry-flavored pale ale made especially for Cherry Blossom season. Local eatery The Rookery provided a 

selection of bratwurst and sides, while Macon Art Alliance hosted a pop-up gallery in a side section of the 

venue that featured work from regional folk and craft artists. Oompah music was provided by Laurentz und die 

Katzen (Laurence and the Cats), a three-piece group based in Atlanta, Georgia. The event acted as a kick-off 

for the 10-day core of the Festival and numerous VIP and visiting dignitaries attended.

Target audience and attendance / number of participants:

The free admission event drew more than 500 people who purchased tickets for food and drink which 

exceeded the Festival’s expectations for this new event. The event was specifically focused on attracting 

Macon’s large college population who would enjoy the unique culinary tastes, support the new brewing 

company’s latest brew, and appreciate the chic yet historical venue of The Blacksmith Shop.  

Overall revenue / expense budget of event: 

The total revenue generated from the event was $7,955, and the total expense for Beers, Brats, and 

Brushstrokes was $1,965.

Duration of program (start to finish): 

The event began at 6pm and lasted until around 10pm with many in attendance staying the whole time. 



Description of sponsor / charity / volunteer / school / other group involvement with program and 

benefits to each: 

• Macon Beer Company: Macon’s only brewery produced Macon Love, a cherry-flavored pale ale, as their first 

seasonal beer and debuted it at this event. Their distributor, Savannah Distribution Company, contributed 

$2,500 as the presenting sponsor. The Macon Beer Company owners were on-site to meet and greet with 

guests, as well as assist with serving and answer questions about the beer. 

• Alpine Adventure Tours: A Macon-based Swiss Alps tour company provided $1,250 cash and $1,250 in-kind 

support in the form of labor and decorations for the venue. 

• Infinity Network Solutions: The local technical support company provided sponsorship of $1,500 cash. 

• Wolseley Industrial – The industrial supply company provided $1,500 cash sponsorship

• Macon Arts Alliance/Ovations 365 – Local arts agency for Macon-Bibb provided promotional support in the 

form of in-kind ad space on the website, as well as the curation of the Brushstrokes portion of the event, a 

pop-up gallery featuring folk art from regional artists. 

All sponsors received logo recognition in the Festival’s schedule of events, website, and event specific 

print media and TV advertisements. Sponsors also received a designated table at the event as well as 

complimentary food and beverage tickets.

What makes the event unique / creative: 

Beers, Brats, and Brushstrokes combined so many unique elements into one awesome event. It attracted a 

young, vibrant crowd of college age students and young professionals who haven’t always been the primary 

focus of the Festival in years past. This event was a great kick-off of a new season of making the Festival 

appeal to every age group and demographic. The theme of a traditional Bavarian beer garden is not a common 

event, especially when it is executed so carefully from traditional oompah music and perfect décor to Bavarian 

cuisine and beer. 

Overall effectiveness / success of program: 

With over 500 people served, the event exceeded our initial expectations and was a huge hit. We will be 

implementing it at our 2015 Festival with even more sponsors and exciting elements. 

Furthermore, visiting dignitaries made multiple verbal comments to our VIP coordinator about how enjoyable it 

was to have a stress-free and casual welcoming event instead of moving directly to formal activities. 





Visit CherryBlossom.com for a complete listing of events and details

Food Truck Frenzy

The Color Pink Fashion Show & 
Champagne Brunch 

Hromovytsia Ukrainian 
Dance Ensemble

All-American  
Lumberjack Show

Salute to Our  
Troops Concert

Community 
Outreach Week

Party on the Green

GEICO Pinkadelic 
Blossom Parade

Third Street Park 
Festivities

Tunes & Balloons 
Fireworks Finale

World of Song Ft. Mercer 
University Children’s Choir

Central City Park Pink, White, & Blue  
Military Ball

Pink & Green - St. 
Patrick’s Day Concert

Beers, Brats, &  
Brushstrokes - Biergarten!
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