
INTERNATIONAL FESTIVALS & EVENTS ASSOCIATION 
BEST NEW EVENT 

PATRIOTISM IN PARADISE  
 
Introduction and Background of Main Event: 
Since 1987, the City of West Palm Beach has celebrated Independence Day by producing 4th on Flagler, South Florida’s 
largest 4th of July event.  For twenty-five years (the City canceled the annual celebration in 1994 due to budget issues), 4th 
on Flagler has been a one day, free festival attracting an estimated crowd of 100,000 to the West Palm Beach Waterfront 
for live music, kids’ activities, military tributes, activities based on the annual theme and a spectacular fireworks show over 
the Intracoastal Waterway.   

4th on Flagler 2014’s theme, “Together We CREATE America” , embraced the flourishing arts, culture and entertainment 
vibe in Downtown, West Palm Beach. The family friendly event featured activities for all ages including: 
Live Music 
Two stages of non-stop entertainment featuring National recording artists The Lost Trailers and Ryan Star, both performing 
at the Meyer Amphitheatre.  
Fireworks 
Magnificent 16-minute fireworks display featuring dazzling pyrotechnics set to top music hits illuminated the sky over the 
Intracoastal Waterway.   
United State of Arts presented by Alex  and Ani  
Murals made from dirt on cars, sidewalk chalk art, and a barber that creates works of art in people’s hair. Local artists 
created “spirit poles,” large signage reflecting a patriotic theme that were displayed at the event. Award-winning Daniel 
Pontet performed ‘Impulse Art,’ creating paintings with his feet inspired by live music. 
Club 4th 
275 revelers enjoyed the ticketed, 21 and up VIP “Club 4th” area in the Lake Pavilion which featured an air conditioned 
space to party complete with a dance floor and DJ, a bar with beer, wine and specialty cocktails, dinner from Ruth’s Chris 
Steakhouse, and the Pavilion’s beautiful, private terrace to view the fireworks all for $25 per person.  
Tradition 
Military Honor Ceremony that recognized all branches of the armed forces and the unfurling of the giant three-story 
American flag on the side of the Esplanade Grande building.  
Family Fun 
A 9-hole Patriotic Putt-Putt course on the Waterfront open from June 19- July 6 for just $5 a round with a $2.50 club 
deposit, a kid’s activities area and more. A dollar from every game played on July 4, 5 and 6 was donated to the Friends of 
the Veterans, Inc. 
 
Description and Purpose/Objective of New Event:  
Recognizing that July 4th fell on a Friday in 2014 and would remain on a weekend related date for three more years, City 
representatives and staff decided to initiate an effort to bring in additional tourists and attract more residents to West 
Palm Beach during the slow, summer month.  We didn’t have the budget or staffing to expand 4th on Flagler to a three day 
event.  We also wanted to embrace the many interesting areas in our City, not just downtown West Palm Beach, as part of 
our plan.  We partnered with the City’s Community Redevelopment Agency (CRA), the Downtown Development Authority 
(DDA), and Visit Palm Beach to create “Patriotism in Paradise ”:  three days of all American, family friendly fun in the 
coastal town of West Palm Beach, Florida.  With the exception of 4th on Flagler, all of the Patriotism in Paradise events 
were inaugural celebrations created to identify and promote the unique characteristics of the hosting locations. As the new 
events missed the 2013/2014 budget appropriations, they were creatively executed on limited budgets.   
 
To plan this patriotic weekend of fun, City staff organized a Patriotism in Paradise (PIP) committee which included 
representatives from the City, DDA, CRA, Visit Palm Beach, and Discover Palm Beach (Palm Beach County’s CVB).  We 
pitched our three day, four events 4th of July weekend plans to Discover Palm Beach County and they whole heartedly 
came on board to promote “Patriotism in Paradise” as one of Palm Beach County’s “Top Events.”  Considering that every 
city in Palm Beach County produces 4th of July events, this designation was particularly rewarding.  
 
The purpose of Patriotism in Paradise was to expand West Palm Beach’s Independence Day activities on the weekend date 
of July 4th, and to entice additional tourists and residents to multiple thriving or emerging business districts during the slow 
month of July.  Patriotism in Paradise events included: 



 
Friday, July 4, 2014 
4th on Flagler, 5:00 to 10:00 p.m.  
The largest, free outdoor Independence Day celebration in South Florida featured a 16-minute fireworks show, live music 
from national recording artists and more! 
Saturday, July 5, 2014  
Northwest’s Taste of the South BBQ & Brew , 1:00 to 4:00 p.m. 
For just $5, guests received delectable samplings from vendors serving up southern-style barbecue fixings at a family 
friendly outdoor barbecue. There was live music, kid’s activities and more.  Located in the Northwest Area, one mile from 
the downtown West Palm Beach Waterfront.  Produced by the CRA. 
Northwood Village’s Star Spangled Jubilee, 6:00 to 10:00 p.m. 
An Eclectic Evening of Art and Tradition 
Northwood Village's Star Spangled Jubilee combined the essence of the patriotic hometown celebration with all that's 
creative, cultural and even subcultural in America. It's where burgers and lemonade met bruschetta and prosecco. Where 
kite flying in the air met painting en plein air. Where Main Street met Greenwich Village.  Also featured was live music and 
activities for artists of all ages with specials at numerous participating merchants. Northwood Village is located two miles 
north of downtown West Palm Beach.  Produced by the CRA. 
Sunday, July 6, 2014 
Red, White & Brunch FORE  $25,000!  11:00 a.m. to 3:00 p.m.  
Hundreds enjoyed brunch from a variety of Downtown West Palm Beach restaurants and then headed to the Waterfront 
for a catamaran ride, paddle boarding or jet skiing, and enjoying the beautiful Intracoastal Waterways first-hand. Fifty 
participants were randomly selected to tee off for a chance to win $25,000 in a floating hole-in-one golf challenge 
Participants with their receipt from brunch from any of the participating downtown restaurants were allowed expedited 
registration.   Visitors could also participate in a longest putt contest and play the Patriotic Putt-Putt course for the final 
time.  Hole in one and longest putt contestants received a cute mason jar mug with the Red, White and Brunch logo.  
Produced by the DDA and Visit Palm Beach. 
 
Target Audience and Attendance/Number of Participants: 
The target audience for all of the Patriotism in Paradise events was West Palm Beach residents and visitors who would 
generate money for the local economy by staying in West Palm Beach hotels and patronizing local businesses. 
4th on Flagler- Estimated crowd of 100,000 
Northwest’s Taste of the South Brew & BBQ - Estimated crowd of 200. 
Northwood Village’s Star Spangled Jubilee- Estimated crowd of 1,000. 
Red, White & Brunch FORE $25,000 - Estimated crowd for brunch and/or waterfront activities of 1,000. 
 
Overall Revenue and Expense Budget: 

 4th on Flagler Northwest's 
Taste of the 
South Brew & 
BBQ 

Northwood 
Village Star 
Spangled Jubilee 

Red, White and 
Brunch FORE 
$25,000 

Expenses     

Entertainment $24,660.00 $2,750.00 $2,800.00 $1,650.00 

Fireworks $50,000.00 $0.00 $0.00 $0.00 

Logistics $26,938.00 $8,857.00 $11,506.00 $1,000.00 

F&B $5,077.00 $2,524.00 $0.00 $0.00 

Police/Security $24,763.00 $1,500.00 $1,000.00 $160.00 

PR/Marketing $10,753.00 $2,900.00 $2,900.00 $3,625.00 

Miscellaneous $5,510.00 $2,550.00 $3,339.00  

Total Expenses: $147,701.00 $21,081.00 $21,545.00 $6,435.00 

Revenue $71,481.00 $475.00 $0.00 $0.00 

     

 
 



 
Duration of Program: 
Patriotism in Paradise kicked off on June 19, 2014 with the opening of the Patriotic Putt-Putt Course on the West Palm 
Beach Waterfront.  Patriotism in Paradise activities concluded on Sunday, July 6, 2014 with Red, White and Brunch FORE 
$25,000. 
 
Description of Sponsor/Charity/Volunteer/School/Other Group Involvement:  
1. Discover Palm Beach County- Designated Patriotism in Paradise a “top event” which included:  a contest for a 

weekend stay at the West Palm Beach Marriott; eblasts to 500,000 Event Fanatic Consumer Newsletters in May and 
July; listing in the Discover Palm Beach June event newsletter with 150,000 subscribers; webpage under the “Top 
Event” section of the Discover Palm Beach County website all year; placement as a website homepage vignette; details 
on the Palm Beach International Airport welcome screen two weeks prior to July 4; social media promotion on 
Facebook and Twitter and promotion on the Visit Florida Co-Op which is then redistributed to MIA/FLL, Orlando, 
Tampa and Atlanta metro areas. Discover Palm Beach County benefitted as Patriotism in Paradise provided them with 
a significant  weekend of events to lure Florida tourists to West Palm Beach resulting in “more heads in beds.”  They 
also benefitted from the promotion of including their logo on event posters, mailers, ads, signage and websites.  
Additionally, all of the event promotional materials pushed info seekers to Discover’s website instead of any of the 
four event producer’s websites thus potentially exposing many new viewers to palmbeachfl.com. 

2. Community Redevelopment Agency- Oversees the revitalization of the Northwest Neighborhood CRA and the 
Northwood Village CRA taxing districts.  The CRA organized and paid for Saturday, July 5th events: the Northwest’s 
Taste of the South Brew and BBQ and the Northwood Village’s Star Spangled Jubilee.  Although the Northwest 
Neighborhood is emerging as a destination, the BBQ gave exposure to the current BBQ restaurant in the area and also 
was used as a format to give tours to recently renovated buildings available for business opportunities.  The Northwest 
Neighborhood also benefitted from the press received for Patriotism in Paradise as more people became familiar with 
a relatively unknown destination.  Northwood Village merchants offered promotions and hung posters from a 
children’s art contest for the troops in their windows.  Both the Northwest and Northwood areas benefitted from the 
additional foot traffic and business on what would have been a slow, post July 4th Saturday afternoon and night. 

3. Downtown Development Authority- Oversees the merchants and marketing for the downtown West Palm Beach area.  
The DDA organized and paid for the Red, White and Brunch for $25,000 on Sunday, July 6th.  All downtown restaurants 
were encouraged to offer Red, White and Brunch specials.  Participants’ menus were included on the DDA website.  
Residents and visitors who enjoyed brunch at these restaurants were able to take their receipt for a chance to enter 
the hole in one contest for $25,000.  The DDA benefitted from Patriotism in Paradise as it was a promotion that drove 
foot traffic to their businesses both on July 4th after 4th on Flagler and on July 6th for the brunch during the slow month 
of July. 

4. Visit Palm Beach- Operates the West Palm Beach Visitor Center and waterfront activities/rentals throughout the year.  
Visit Palm Beach gave discount rates on July 6th for Red, White and Brunch customers.  Visit Palm Beach benefitted 
from the marketing, public relations and media associated with Patriotism in Paradise.  Their information was included 
on the Discover Palm Beaches website which is primarily directed to tourists 

5. Toodol.com- An up to the minute website of sponsored events in fifteen cities across America used as a search engine 
for tourists and residents for trending events.  Patriotism in Paradise was featured on the home page with a banner ad 
that linked to the official website for Patriotism in Paradise from June 15 – July 6, 2014.  Toodol.com received sponsor 
benefits including logo inclusion in signage, print ads, printed collateral, radio spots and website.  Toodol.com also 
benefitted from the linkage to the Discover Palm Beach County website. 

6. West Palm Beach Marriott - As the official hotel for City of West Palm Beach events, the West Palm Beach Marriott 
was selected to provide the prize package for the Discover Palm Beach County weekend getaway promotion for 
Patriotism in Paradise.  Because of this web and social media promotion, the West Palm Beach Marriott stood out 
amongst all of the hotels in Palm Beach County as the hotel destination for July 4 weekend.  The hotel’s occupancy 
rates were greater than last year for three of the four days of the July 4th weekend.  The West Palm Beach Marriott 
provides hotel rooms for performers for City events throughout the year. 

7. Northwest Vendors:  Eight local restaurants and caterers provided the BBQ samples for the Northwest’s Taste of the 
South Brew and BBQ giving them exposure to a new clientele. 

8. Northwood Village Merchants:  Forty merchants participated with patriotic activities and specials including Table 427, 
Souvlaki Grill, and Garage W. 

9. Lot 42:  Art Gallery in the Northwood Village organized a “Support our Troops” poster contest as part of Northwood 
Village’s Star Spangled Jubilee.  72 posters were submitted, judged and on display in Lot 42 for families to see prior to 
being sent oversees to the troops. 



10. Downtown West Palm Beach Merchants :  Fifteen downtown merchants participated in promotions for the Red, White 
and Brunch FORE $25,000 ranging from “Merica Mary” drink specials to a Sunday Jazz Brunch at the Backyard.  The 
merchants benefitted from the additional promotion and foot traffic from Red, White and Brunch FORE $25,000. 

11. City of West Palm Beach :  The City donated in-kind graphic design services to create posters, post cards, logos and 
print ads.  The City also donated sponsored newspaper ads and 150 :30 spots from our radio bank to promote 
Patriotism in Paradise to local residents.   

 
What makes this event unique and creative?  
� Separate Government Agencies Quickly Working Together on a Common Goal:  Separate government entities aren’t 

often able to pull together quickly, with little to no budget, and create successful programs. It is even a bigger stretch 
to imagine four agencies could collaborate on a project that spanned three distinctly different locations in one 
municipality. Further, it’s even more difficult to believe that the project would include only one existing event and 
three completely new activities. The Patriotism in Paradise committee took on these mountains to climb with four 
months planning time and little to no additional budget for the three new events on Saturday and Sunday of July 4th 
weekend. 

� 4th on Flagler “Together we CREATE America!”:  The kick off event for Patriotism in Paradise set the tone for creativity 
as it celebrated fun and quirky local and national artists.  The showcase of talent included: 
1. Spirit Poles: We commissioned local artists and community centers to design “Spirit Poles” that represented the 

event theme “Together we CREATE America”.  16 poles were designed and presented to the Mayor and City 
Commissioners at the June 9 Commission Meeting.  The poles were then displayed in City Hall during the weeks 
leading up to the event as a perpetual marketing campaign for 4th on Flagler.  On the event day, these 10 foot tall 
landmarks were prominently displayed in the United State of the Arts presented by Alex and Ani Area at 4th on 
Flagler.   

2. The Dirty Car Artist : July 2-4 Scott Wade the Dirty Car Artist came to West Palm Beach and created five large scale 
works of art on sponsored vehicles out of DIRT!  As a 4th on Flagler warm up, Scott designed four vehicle windows 
in patriotic detail, keeping with the “Together we CREATE America” theme.  On July 2nd and 3rd he created 
patriotic versions of Washington Crossing the Delaware, Whistler’s Mother, the Mona Lisa, and a portrait of 
George Washington and Benjamin Franklin’s faces off U.S. currency.  Scott finished off with a surprise masterpiece 
of our patriotic version of American Gothic onsite at 4th on Flagler. 

3. The Chalk Guys: One of the primary chalk artist teams of the famed Lake Worth Street Painting Festival, The Chalk 
Guys, energized the United State of the Arts presented by Alex and Ani Area with a giant 3D chalk art masterpiece 
created directly on the street corner of the United State of the Arts presented by Alex and Ani area.  This team full 
out embraced the “Together we CREATE America” theme by drawing a giant patriotic coloring book complete with 
scattered “pages” and loose sidewalk chalk that children could use to color in the patriotic images on the pages.  
They also provided giant plastic crayons that children could pose for pictures with. 

4. Impulse Art:  Internationally recognized South Florida artist Daniel Pontet, created two giant, murals completely 
with his feet.  Mr. Pontet worked to the sounds of live drumming to complete the patriotic masterpieces of an “art 
van toe” American Flag and his version of the famous “American Gothic” painting.  One or both of the creations 
may be used as part of next year’s 4th on Flagler. 

5. Master Barber Radames Perez :  Another highlight in the United State of the Arts presented by Alex and Ani area 
was Radames Perez, a two time defending heavyweight barber champion whose artistic talents with clippers are 
beyond compare.  His patriotic haircuts certainly generated some “buzz”-worthy attention in the United State of 
the Arts presented by Alex and Ani area. Radames also made a pre-4th appearance at the June 9 Commission 
where he created quite a “buzz” using clippers to design a portrait of Uncle Sam on a volunteer model’s head. 

� New Events were Unique Representations of their Locations:  The Northwest Taste of the South Brew and BBQ 
authentically represented the traditional culture of the neighborhood.  Attendees listened to R&B and Motown bands 
while enjoying free samples of barbecue from the existing hometown restaurant in the block and other West Palm 
Beach BBQ locations.  The Northwood Village Star Spangled Jubilee celebrated the artsy galleries and funky vibe of the 
area with outdoor canvas painting, actors in traditional patriotic garb, wine glass painting and salute our troops 
postcard making.  The Red, White and Brunch FORE $25,000 fully exposed the availability of the beautiful downtown 
West Palm Beach Waterfront for endless watersports and unexpected new traditions.  Hundreds of visitors had 
discount rates on jet ski rentals, catamaran rides, paddle boards and more!  The floating hole in one contest drew 50 
contestants for a unique golfing opportunity “fore” $25,000 into the Intracoastal Waterway. 



Overall E�ectiveness/Success of the Event:  

The Patriotism in Paradise committee was very happy with the inaugural celebration and its potential over the next three 
years to bring additional tourists to Palm Beach County over the July 4th weekend.  We are measuring this first year 
attempt via a number of factors: 
 
Event Attendance:   
4th on Flagler: Despite the fact that dangerous thunderstorms affected the surrounding municipalities in Palm Beach 
County, parking revenues were up from the previous two years and onsite revenues remained constant. 136 additional 
cars were parked for an increase in overall parking revenue of $1,767.  Onsite revenues totaled approximately $35,000 
consistent with the previous year. This followed what we saw onsite:  people came later due to the rain, but the normal 
estimated crowd of 100,000 was in attendance.  
 
Northwest Taste of the South Brew and BBQ :  Approximately 200 people attended this first time authentic event.  Most 
importantly, a diverse crowd patronized an emerging business district in the City near downtown that they may have been 
hesitant to visit in the past.  The Downtown Neighborhood Association brought about half the crowd and the families 
praised the area and commented that they were glad the stepped outside their own, more affluent neighborhood less than 
a mile away. Eight BBQ vendors served approximately 4,000 samples including BBQ chicken, pulled pork, sweet potato pie, 
shrimp and grits, chicken kabobs, collard greens, jerk chicken and stewed okra.  
 
Northwood Village’s Star Spangled Jubilee:  An estimated crowd of 1,000 enjoyed the hip and artsy atmosphere of 
Northwood Village with hands on, interactive FREE art projects, inviting merchants and even red, white and blue veiled 
covered belly dancers.  
 
Red, White & Brunch FORE $25,000 :  Approximately 1,000 ate brunch and/or participated in the water sports and golf on 
July 6.  
 
Discover Palm Beach County Participation:  There are 38 incorporated municipalities in Palm Beach County and at least 
half of these cities and towns host and/or produce 4th of July events.  The fact Discover Palm Beach County (the county’s 
convention and visitors bureau) selected West Palm Beach and Patriotism in Paradise as their ONLY “top event” and July 4th 
weekend event of the summer,  and supported it with $25,000 worth of additional, valuable marketing efforts, spoke 
volumes to the first year success of the collaboration.  Certainly, the twenty six year success of 4th on Flagler influenced 
Discover to take this step in the event’s first year.  From June 10 - July 9, 2014 Discover Palm Beach County states: 
� The Patriotism in Paradise webpage welcomed over 7,100 visitors and 8,200 page views. 
� Over 700 page visitors shared the event on social media. 
� Over half of that website traffic was generated by people searching for an event on Google. 
� Over 50% of the webpage visitors were using a tablet or smart phone. 
 
Participating Merchants :  Fifteen merchants fully participated with Downtown West Palm Beach July 4th weekend specials 
including brunch, Americana menu items and “Freedom Rocks” drink specials. Forty merchants participated in Northwood 
Village?  
 
PR/Marketing/Media Results:   
Radio:  $175,000 value of sponsored :30 radio spots  
Four week campaign on 4 radio stations WIRK FM 103.1, WRMF FM 97.9, SUNNY 107.9FM, and Mix 102.3 FM.  Total of 
1,000 :30 spots valued at $175 each. 
Newspaper:  $16,84 0 value of calendar and four sponsored ¼ page print ads in the Palm Beach Post on 6/27, 6/29, 7/2 . 
Plus 100,023 online ad impressions valued at $1,396,769.00 for a grand total of $1,413,608 !!!  
TV: WPBF TV 25 sponsored $15,000 worth of :30 spots from June 20- July 4, 2014.   
PR: Forty six print and online stories valued at $90,930.44 plus sixty television segments valued at $66,844.52 for a grand 
PR TOTAL VALUE OF $157,774.96!!!  

Total PR and Media value: $ 1,761,382.90!!!  
 

 
 



1.  PRINTED MATERIALS
A) POSTER



B.) POSTCARD (COVER/BACK)



C.) PRINT AD



D.) PATRIOTIC PUTT PUTT SCORE CARD



E.) DDA COASTER CARD



 

 

 

 

2.  PROMO, MARKETING,
MEDIA MATERIALS

A.)



B.)

Palm Beach Illustrated 
July/August 2014 
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Palm Beach Post 
July 6, 2014 
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E.) Please see wpbf 7-3-2014 4th on flagler 5pm
news clip on flash drive



3. Supporting Photographs







PR REPORT

 

 

 
 
 

Patriotism in Paradise  
PR Report 

The following report reflects the value of all print, digital and TV placements that highlighted the 
Patriotism in Paradise weekend of events. 
 
Print placements 
Sun Sentinel; 6/6/14: Club 4th, Showtime, 1/8 pg. full color:     $250 
Florida Weekly; 6/26/14: Fourth festivities, 1/16 pg., full color:     $240 
Palm Beach Post; 6/27/14: 4th on Flagler, TGIF 1/8 pg., full color:     $2,216.78 
Sun Sentinel, Showtime; 6/27/14: 4th on Flagler, 1 column, B&W:     $521 
Palm Beach Post; 6/28/14: Patriotic putt-putt, Local & Business, 1/8 pg., B&W:  $374.93 
Palm Beach Daily News; 6/29/14: 1/10 pg. B&W:      $394.29 
Sun Sentinel; 6/30/14: Community, 4th on Flagler:      $551.25 
Palm Beach Post; 6/30/14: Local, B&W, 1/8 pg.:      $304.65 
Palm Beach Post - 6/30/14: Mini-golf, Accent, 1/9 pg. B&W:    $1,049.06 
Palm Beach Post; 7/1/14: Fourth of July Events, Local & Business, B&W small mention: $152.62 
Sun Sentinel; 7/1/14: Local section, 1/8 pg., B&W:      $551.25 
Sun Sentinel; 7/2/14: Local section, 1/8 pg., B&W:      $551.25 
Palm Beach Post; 7/2/14: “Festivities on the Fourth: A Guide to City Celebrations”, 
Local section, 1/2 pg., color:         $6,263.33 
Florida Weekly; 7/3/14: 4th on Flagler, 1/4 pg. B&W:     $600 
Palm Beach Daily News; 7/3/14: 4th on Flagler, 1/3 pg. B&W:    $1,022.52 
Palm Beach Post; 7/3/14: “Fourth of July: City-By-City Guide”, Local & Business,  
1/8 pg.,  B&W:           $187.83 
Sun Sentinel; 7/3/14: Local section, 1/8 pg., B&W:      $551.25 
Sun Sentinel - 7/4/14: Local section, 1/8 pg., B&W:       $551.25 
Palm Beach Post; 7/4/14: Fourth of July Events, Local section, B&W:   $187.83 
South Florida Weekender; 7/4/14: 4th on Flagler, 1/6 pg. color:    $85 
South Florida Weekender; 7/4/14: Taste of the South, 1/6 pg. color:   $85 
South Florida Weekender; 7/4/14: Northwood Village’s Star Spangled Jubilee,  
1/6 pg. color:           $85 
Palm Beach Post; 7/5/14: Northwest’s Taste of the South BBQ & Brew,  
Accent, 1/8 pg. color:          $500 
Palm Beach Daily News; 7/6/14: Fourth celebrations, Full color 1/8 pg.:   $678.06 
Palm Beach Post; 7/6/14: Patriotic putt-putt , Local, B&W full page:    $11,896.87 

B&W half page:           $6,679.50 
Florida Weekly; 7/3/14: Patriotism in Paradise, 2 1/4 pg. columns B&W:   $1200 
Palm Beach Post; 7/4/14: TGIF & Accent, 1 full pg. full color:     $14,420.21 

1/2 pg. full color:           $8,470.20 
1/12 pg. B&W:           $974.94 

4.  MEASURABLE RESULTS



 

 

Palm Beach Post; 7/5/14: Taste of the South BBQ & Brew, Accent section, B&W 1/9 pg.: $1,291.07 
Sun Sentinel; 7/5/14: Taste of the South BBQ & Brew, Go Guide, ¼ pg. B&W:  $452 
Palm Beach Post; 7/6/14: Red, White & Brunch Fore $25,000, Accent, 1/4 pg. color: $5,343.50 
Palm Beach Illustrated: July/August issue: Full page, color,      $6,135 
PBG Magazine; 7/2014: “Calendar of Events”, 4th on Flagler:    $425 
 
Online placements 
Discover the Palm Beaches e-blast; 5/21/14:       No ad costs 
WPTV; 6/19/14, Patriotic putt-putt:        $300 
Macaroni Kid e-blast; 6/19/14: Sponsored email, Patriotic putt-putt and 4th on Flagler: $200 
WFLX.com; 6/25/14, 4th on Flagler:        $300 
Cupcakes, Cocktails, & Kids; 6/25/14:        No ad costs 
PBPulse.com; 6/27/14, 4th on Flagler:       $1,900 
Macaroni Kid; 6/27/14, 4th on Flagler, Sponsored email/WPB:    $200 
Downtown Update e-blast; 6/27/14:        No ad costs 
Palm Beach Daily News; 6/28/14, 4th on Flagler:      $498 
Jupiter Magazine e-blast; 6/30/14, “13 Places to Watch the Fireworks on July 4th”, 
4th on Flagler mention:         $825 
Palm Beach on the Cheap; 6/30/14, Patriotic putt-putt:, 1 month/sidebar front page: $75 
Hula Frog e-blast; 6/30/14, 4th on Flagler:       $285 
Southflorida.com; 7/1/14, 4th on Flagler:       $108 
Palms West Monthly; 7/2014, 4th on Flagler:       $271 
Palms West Monthly; 7/2014, Taste of the South and Jubilee:    $271 
Just Ask Boo; 7/1/14, 4th on Flagler mention:      $225 
Southflorida.com; 7/2/14, BBQ & Brew:       $108 
Southflorida.com; 7/2/14, Red, White, & Brunch mention:     $108 
Southflorida.com; 7/2/14, Northwood Village’s Star Spangled Jubilee:   $108 
Southflorida.com;7/2/14, Taste of the South BBQ & Brew: slide show:   $108 
Southflorida.com;7/2/14, Taste of the South BBQ & Brew:     $108 
Palm Beach Illustrated Insider e-blast; 7/3/14, 4th on Flagler:    $1,295 
Hula Frog e-blast; 7/3/14, 4th on Flagler:       $285 
Palm Beach Lately; 7/3/14, 4th on Flagler:       $1,000 
Market Watch; 7/3/14, “Now even July 4th has a VIP section”, Club on 4th mention: $4,950 
Southflorida.com; 7/3/14, PIP weekend of events:      $108 
Macaroni Kid; 7/4/14, 4th on Flagler, Sponsored email/WPB:    $200 
Palm Beach on the Cheap; 7/4/14, 4th on Flagler, 1 month/sidebar front page:  $75 
PBPulse.com e-blast; 7/4/14, 4th on Flagler:       $1,900 
Treasurecoast.com;7/4/14, Patriotism in Paradise:      $299 
 
Total print and online PR value:  $90,930.44 
 
 
 
 



 

 

TV Coverage 
May 5, 2014: WPTV: 7 p.m.:          $966.15 
June 9, 2014: CBS 12: 11:31 p.m.:         $1,334.16 
June 18, 2014: WPTV: 7 p.m.;         $966.15 
June 27, 2014: WPBF: 12:11 p.m.:         $1,180.40 
July 2, 2014: WPBF: 5:37 p.m.:         $764.65 
July 2, 2014: WPBF: 6:13 p.m.:         $1,158.72 
July 2, 2014: CBS 12: 6:17 p.m.:         $1,615.68 
July 3, 2014: WPBF: 5:07 a.m.:         $440.65 
July 3, 2014: WPBF: 5:23 a.m.:         $440.65 
July 3, 2014: WPBF: 6:01 a.m.:         $1,132.60 
July 3, 2014: WPBF: 6:07:          $1,132.60  
July 3, 2014: WPBF: 6:18 a.m.:         $1,303.75 
July 3, 2014: WPBF 6:20 a.m.:         $1,303.75 
July 3, 2014: WPBF: 6:24 a.m.:         $1,303.75 
July 3, 2014: WPBF: 6:47 a.m.:         $1,090.60 
July 3, 2014: WPBF: 6:57 a.m.:         $1090.60 
July 3, 2014: WPBF: 5 p.m.:          $838.86 
July 3, 2014: WPBF: 5:19 p.m.:         $1,043.86 
July 3, 2014: WPBF: 5:35 p.m.:         $923.73 
July 3, 2014: WPBF: 6:02 p.m.:         $1,031.22 
July 3, 2014: WPTV: 7:23 p.m.:         $966.15 
July 3, 2014: WPTV: 11:08 p.m.:         $3,061.10 
July 4, 2014: WPTV: 3:53 a.m.:         $192.15 
July 4, 2014: WPBF: 5 a.m.:          $565.25 
July 4, 2014: WPBF: 5:06 a.m.:         $565.25 
July 4, 2014: CBS 12: 5:07 a.m.:         $533.05 
July 4, 2014: CBS 12: 5:15 a.m.:         $348.25 
July 4, 2014: WPBF: 6:06 a.m.:        $578.20 
July 4, 2014: CBS 12: 6:07 a.m.:         $522.90 
July 4, 2014: CBS 12: 6:15 a.m.:        $757.75 
July 4, 2014: WPTV: 6:32 a.m.:         $2,351.30 
July 4, 2014: WPBF: 6:56 a.m.:         $782.60 
July 4, 2014: WFLX: 7:02 a.m.:         $330.75 
July 4, 2014: WPBF: 7:27 a.m.:         $1,233.75 
July 4, 2014: WFLX: 8:02 a.m.:         $506.10 
July 4, 2014: WPBF: 8:58 a.m.:         $1,492.75 
July 4, 2014: WPTV: 12:06 p.m.:         $736.19 
July 4, 2014: WPBF: 12:12 p.m.:         $1,157.70 
July 4, 2014: WPBF: 12:27 p.m.:         $714.51 
July 4, 2014: WPBF: 5:03 p.m.:         $574.82 
July 4, 2014: WPTV: 5:05 p.m.:         $2,032.37 
July 4, 2014: CBS 12: 5:07 p.m.:         $1,338.24 
July 4, 2014: WPBF: 5:18 p.m.:         $557.60 



 

 

July 4, 2014: WPBF: 5:59 p.m.:         $730.21 
July 4, 2014: WPTV: 6 p.m.:          $3,507.78 
July 4, 2014: WPTV: 11 p.m.:          $2,587.20 
July 4, 2014: WPBF: 11 p.m.:          $4,596.90 
July 4, 2014: WFLX: 11:02 p.m.:         $2,409.81 
July 5, 2014: WFLX: 1:02 a.m.:         $211.40 
July 5, 2014: CBS 12: 5:03 a.m.:         $157.85 
July 5, 2014: WPTV: 6:02 a.m.:         $766.50 
July 5, 2014: CBS 12: 6:06 a.m.:         $57.40 
July 5, 2014: WPTV: 7:04 a.m.:         $1,169.35 
July 5, 2014: CBS 12: 6:26 p.m.:         $872.10 
July 5, 2014: WPBF: 11:26 p.m.:         $2,193.80 
July 6, 2014: WPBF: 5:52 a.m.:         $457.45 
July 6, 2014: WPBF: 6:06 a.m.:         $238.35 
July 6, 2014: WPBF: 6:33 a.m.:         $345.80 
July 6, 2014: WPBF: 8:32 a.m.:         $849.80 
July 6, 2014: WPBF: 6:53 p.m.:         $2,731.56 
 
Total Local TV value: $ 66,844.52 
 

Total PR value for Patriotism in Paradise…$157,774.96!!!  
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