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Overview 
Information



A.  Introduction and background of main event

The Lehigh Valley’s 2014 FIFA World Cup™ SoccerFest and Viewing Party was created by an organizing 
committee comprised of staff members from:

• ArtsQuest (non-profit arts & experience organization)

• Spark (creative agency)

• Discover Lehigh Valley (destination marketing organization) 

• Lehigh Valley United (soccer club)

The idea for this unique, FREE festival stemmed from two members of the organizing committee having 
experienced FIFA FanFest viewing parties in Europe at previous World Cups.  Simply put, the organizing 
committee wanted to bring the excitement and passion of the World Cup to the Mid-Atlantic Region.

The main concern in developing this event was to get FIFA to recognize the festival so that the “World Cup” 
name could be used in marketing efforts and in the name of the event. 

After several attempts at petitioning FIFA for approval, the application was approved in late April 2014.  The 
2014 FIFA World Cup™ SoccerFest and Viewing Party, which took place in June 2014 coinciding with the World 
Cup, ended up being approximately one of four U.S.-based, public viewing events to be sanctioned by FIFA.  

Once the event had the FIFA recognition, it became possible to approach ESPN about doing a live look-in to 
the matches. Additionally, it allowed the event to change its name from the local Lehigh Valley SoccerFest and 
Viewing Party to the nationally recognized 2014 FIFA World Cup™ SoccerFest and Viewing Party, which really 
lended credibility as the committee looked to develop and promote the event throughout the region.  

The event was officially announced on May 6, 2014, leaving only four weeks before the festival’s start to 
market and promote it, which raised some concerns as to how successful it might be. However, word spread 
quickly thanks to a combination of traditional and social media marketing, public relations outreach and 
grassroots marketing efforts via the many organizations associated with the event. 

The Lehigh Valley’s 2014 FIFA World Cup™ SoccerFest and Viewing Party was held at SteelStacks™, an arts and 
cultural campus located on the former site of the city’s Bethlehem Steel plant. The towering blast furnaces 
served as an iconic backdrop for the event. 

More than a picturesque backdrop, the former Bethlehem Steel plant was also once home to the Bethlehem 
Steel Football Club, one of the founding members of the first professional soccer league in the U.S. To this 
day, the Bethlehem Steel FC is one of the winningest teams in U.S. soccer history – between 1913 and 1930, 
the club had two 41-game winning streaks, won 5 National Cups (now the U.S. Open Cup) and was the first 
American team to play in Europe.
 



B.  Description and purpose/objective  
of the new event

The purpose of the 2014 FIFA World Cup™ SoccerFest and Viewing Party was to:
•  Bring the community together to experience the excitement and energy of the World Cup™, as it’s 

celebrated around the world. 

• Increasing awareness and access to youth soccer programming in Eastern PA. 

•  Expose new audiences to ArtsQuest’s arts and cultural programming at the SteelStacks campus and the 
greater Lehigh Valley region. 

The event was originally slated to run over the first two weekends of the World Cup™, June 12-16 and 19-22, 
with a total of 26 matches being shown on large outdoor LED screens. Due to the tremendous popularity of 
the event, with more than 40,000 people attending the first two weekends, the viewing party portion of the 
event was extended to include the remaining 32 matches of the World Cup™. 

The event integrated with the great infrastructure of programming that ArtsQuest was already offering, 
including the music, dance groups and activities of the ¡Sabor! Latin Festival™, free concerts at the Levitt 
Pavilion SteelStacks™ and shows at the TD Community Stage on the Air Products Town Square.

Each day featured activities for people of all ages and there was something for everyone ranging from soccer 
fans and players to families with young children, including: 

• Philadelphia Union Fun Zone

• Philadelphia Union Street Soccer-Style Youth Skills Stations

• Good Shepherd Pediatrics’ Soccer Clinics for Children with Disabilities

• Bethlehem Steel Football Club presentation by historian Daniel Paul Morrison

• National Soccer Coaches Association of America Clinics

•  Youth soccer activities hosted by Eastern Pennsylvania Youth Soccer Association, Lehigh Valley United 
and Parkland Area Soccer Club

• Soccer equipment donation program through U.S. Soccer Foundation’s Passback® program

• Children’s arts and crafts hosted by The Banana Factory

• Glassblowing demonstrations by the ArtsQuest Glass Studio

• Drum circle in conjunction with the Levitt Pavilion SteelStacks and National Levitt Pavilions

• TD Bank Family Fun Station

As part of our mission to increase access to youth soccer programming in Eastern PA, Lehigh Valley 2014 
FIFA World Cup™ SoccerFest and Viewing Party partnered with sponsor Air Products to establish a $5,000 
scholarship fund for local children in need to have the opportunity to attend soccer camps, clinics and 
educational experiences at the Lehigh Valley United club.



C.  Target audience and attendance/number  
of participants

The target audience of the 2014 FIFA World Cup™ SoccerFest and Viewing Party was the Youth Soccer 
community throughout eastern Pennsylvania and the ethnically diverse soccer enthusiasts throughout the  
Mid-Atlantic Region.  

The estimated total attendance for this first-time festival reached an estimated 50,000, with the largest crowds 
gathering for the US Men’s National Team: 

• USA vs Ghana – 8,000+

• USA vs Portugal – 12,000+

• USA vs Germany – 5,000

• USA vs Belgium – 8,000

Additionally, the free Youth Soccer programming was well attended:
• Philadelphia Union Street Soccer-Style Youth Skills Stations (6/14) – 300 children

•  Good Shepherd Pediatrics’ Soccer Clinics for Children with Disabilities (6/20) – 25 children at each 
clinic; 50 total

• Youth soccer activities hosted Lehigh Valley United (6/21) – over 200 children

• Youth soccer activities hosted by Parkland Area Soccer Club (6/22) – over 450 children

D.  Overall revenue/expense budget of  
specific program 

The Lehigh Valley’s 2014 FIFA World Cup™ SoccerFest and Viewing Party was originally an unbudgeted event 
for ArtsQuest.  Expenses for the rented LED screen, security and infrastructure costs came in at just under 
$50,000.  Revenues for this first-time event were generated through sponsorship ($48,000), vendor booth fees 
($5,500) and food & beverage sales ($262,000 gross sales as of July 3, 2014). 

E.  Duration of program (start to finish)

The Lehigh Valley’s 2014 FIFA World Cup™ SoccerFest and Viewing Party was originally scheduled to only 
run the first two weekends of the World Cup™ (June 12-16 and 19-22).  However, the response from the 
community was so great that the viewing party portion of festival was extended to include the entire World 
Cup through the finals July 13 – a total of 58 matches. 

After seeing the success of the event, with more than 25,000 people attending the USA’s three opening 
round matches, additional area businesses became involved to help keep the event going beyond its originally 
proposed end date – even bringing the giant LED screen back for the USA’s huge Round of 16 match versus 
Belgium and the World Cup quarterfinals.



F.  Description of sponsor/charity/volunteer/
school/other group involvement with event 
and benefits to each (if applicable)

The 2014 FIFA World Cup™ SoccerFest and Viewing Party was supported by numerous community partners 
and sponsors, including:

• Air Products
• Bethlehem Sausage Works
• Coca-Cola
• Discover Lehigh Valley
• Good Shepherd Pediatrics
• Lehigh Valley Health Network
• Lehigh Valley Hyundai
•  National Soccer Coaches Association of 

America
• Men’s Health
• The Outlets at Sands Bethlehem
• Phillipsburg-Easton Hyundai
• PBS 39
• Philadelphia Union
• B104

• Sky Blue FC
• Sirius XM FC
• Lehigh Valley Youth Soccer League
• Christmas City Printing
• Eastern Pennsylvania Youth Soccer Association
• Service Electric Cable TV & Communications
• La Ola Radio
• Adams Outdoor Advertising
• Fox Radio Sports
• ESPN Radio 1230/1320 AM
• Parkland Area Soccer Club
• 100.7 WLEV
• Viamedia
• WGPA

Sponsors played a critical role in the event. Without them, we would not have been able to make this FREE 
community event possible. Their funding helped to offset the costs of the giant LED screen, as well as event 
security, sponsor reception, event signage and other infrastructure costs.

The community partners also played a huge role, providing programming and activities for the patrons such as 
soccer clinics & activities, arts & crafts and entertainment.

Sponsors and community partners were recognized for their contributions in a variety of ways.  Benefits 
included: 

• Logo on all marketing and promotional materials
o Emails
o TV commercials
o Radio commercials
o Ads
o Website: lvsoccerfest.com

• Inclusion in press releases, which led to numerous media articles

• On-site booths

• Digital and traditional signage on site

• Ad in event program

• Access to VIP party & reception

• Ability to welcome crowd to event 



The 2014 FIFA World Cup™ SoccerFest and Viewing Party was innovative, fun-filled and exciting, and its 
popularity caught many in the region by surprise. The event:

1. Was one of only handful of events that was officially sanctioned by FIFA.

2.  Took advantage of an awe-inspiring setting created by the Bethlehem Steel blast furnaces by 
developing a welcoming and energetic atmosphere for the community to celebrate the World Cup™ 
(Honestly, celebrating with 10,000 other people is slightly better than sitting on your couch or in a 
crowded bar)

3.  Took place on the grounds of one of the most successful soccer clubs in U.S. history and leveraged 
that history to appeal to a diverse audience.

4.  It incorporated pre-existing programming to offer a variety of activities to patrons while keeping costs 
to a minimum.

5.  It took an international event and gave it local relevance by creating awareness and interest in local 
youth soccer programs. 

6.  It helped the surrounding local businesses, especially restaurants and bars, by drawing tremendous 
crowds during a slow time.

7.  It brought the passion of the World’s Game to tiny Bethlehem, PA, a city of home to only 70,000 
people. 

G.  What makes the event unique and creative?

For a first-time event, the 2014 FIFA World Cup™ SoccerFest and Viewing Party was tremendously successful as evident 
by: 

The estimated 50,000 attendees, including thousands of first-time visitors to the Lehigh Valley and SteelStacks campus 
from the region’s youth soccer and various ethnic communities, a response so great that the viewing party portion of the 
event was extend to include all matches of the World Cup™. 

The Lehigh Valley’s 2014 FIFA World Cup™ SoccerFest and Viewing Party garnered attention in the national spotlight – 
including: 

• ESPN’s national broadcast of the USA vs. Ghana game – reaching more than 11 million viewers 

•  USA Today twice featured the festival as one of the best viewing parties in the country – reaching more than 6 
million subscribers

•  Entertainment Tonight (CBS)

•  ESPN’s Sportscenter

• Sirius XM FC - advance interviews and a live, on-site broadcast on June 14

The success of this event has led to plans to host a similar event for the 2015 FIFA Women’s World Cup™.

H.  Overall effectiveness/success of event



Supporting
Materials



Printed Materials - Program Book

June 12-16 & 
19-22, 2014

SteelSTacks | Bethlehem, Pa

LVSOCCERfEST.COM



Promotional Materials - Rack Card

June 12-16 & 19-22, 2014
SteelSTacks | Bethlehem, Pa

LVSOCCERfEST.COM

• Giant LED screen featuring 26 
fantastic international matches

• Youth soccer clinics and activities

• Adult soccer activities

• Bethlehem Steel FC presentations

• Free concerts by nationally 
touring artists 

• International food and drinks

• Apparel and equipment vendors

• And much more

SOCCERFEST & VIEWING PARTY
 FIFA WORLD CUP

2014

LEHIGH VALLEY, PA

LVSOCCERfEST.COM

Thursday, June 12
Brazil vs. Croatia | 4 PM

Friday, June 13
Mexico vs. Cameroon | 12 PM

Spain vs. Netherlands | 3 PM

Chile vs. Australia | 6 PM

saturday, June 14
Colombia vs. Greece | 12 PM

Uruguay vs. Costa Rica | 3 PM

England vs. Italy | 6 PM

Ivory Coast vs. Japan | 9 PM

sunday, June 15
Switzerland vs. Ecuador | 12 PM

France vs. Honduras | 3 PM

Argentina vs. Bosnia-Herzegovina | 6 PM

monday, June 16
Germany vs. Portugal | 12 PM

Iran vs. Nigeria | 3 PM

Ghana vs. United States | 6 PM

Thursday, June 19
Colombia vs. Ivory Coast | 12 PM

Uruguay vs. England | 3 PM

Japan vs. Greece | 6 PM

Friday, June 20
Italy vs. Costa Rica | 12 PM

Switzerland vs. France | 3 PM

Honduras vs. Ecuador | 6 PM

saturday, June 21
Argentina vs. Iran | 12 PM

Germany vs. Ghana | 3 PM

Nigeria vs. Bosnia-Herzegovina | 6 PM

sunday, June 22
Belgium vs. Russia | 12 PM

South Korea vs. Algeria | 3 PM

United States vs. Portugal | 6 PM



Promotional Materials - Postcard

June 12-16 & 19-22, 2014
SteelSTacks | Bethlehem, Pa

LVSOCCERfEST.COM

Join thousands of other soccer 
enthusiasts for the summer’s 
largest FREE international soccer 
festival and viewing party! 

• Giant LED screen featuring 26 
fantastic international matches

• Youth soccer clinics and 
activities

• Adult soccer activities

• Bethlehem Steel FC 
presentations by noted soccer 
historian Daniel Morrison

• Free concerts by nationally 
touring artists 

• International food and drinks

• Apparel and equipment 
vendors

• And much more

LVSOCCERfEST.COM



Promotional Materials - Flyer

Tuesday, June 17
Belgium vs. Algeria | 12 PM

Brazil vs. Mexico | 3 PM

Russia vs. South Korea | 6 PM

Wednesday, June 18
Australia vs. Netherlands | 12 PM

Spain vs. Chile | 3 PM

Cameroon vs. Croatia| 6 PM

Thursday, June 19
Colombia vs. Ivory Coast | 12 PM

Uruguay vs. England | 3 PM

Japan vs. Greece | 6 PM

Friday, June 20
Italy vs. Costa Rica | 12 PM

Switzerland vs. France | 3 PM

Honduras vs. Ecuador | 6 PM

saturday, June 21
Argentina vs. Iran | 12 PM

Germany vs. Ghana | 3 PM

Nigeria vs. Bosnia-Herzegovina | 6 PM

sunday, June 22
Belgium vs. Russia | 12 PM

South Korea vs. Algeria | 3 PM

United States vs. Portugal | 6 PM

Monday, June 23
(ArtsQuest Center Only)

Netherlands vs. Chile | 12 PM

Australia vs. Spain | 12 PM

Croatia vs. Mexico | 4 PM

Cameroon vs Brazil | 4 PM

Tuesday, June 24
(ArtsQuest Center & Levitt Pavilion)

Italy vs. Uruguay | 12 PM

Costa Rica vs. England | 12 PM

Japan vs. Colombia | 4 PM

Greece vs. Ivory Coast | 4 PM

wednesday, June 25
(ArtsQuest Center & Levitt Pavilion)

Nigeria vs. Argentina | 12 PM

Bosnia-Herzegovina vs. Iran | 12 PM

Ecuador vs. France | 4 PM

Honduras vs Switzerland | 4 PM

Thursday, June 26
(ArtsQuest Center & Levitt Pavilion)

United States vs. Germany | 12 PM

Portugal vs. Ghana | 12 PM

South Korea vs. Belgium| 4 PM

Algeria vs. Russia | 4 PM

LVSOCCERfEST.COM

CATCH EVERY 
WORLD CUP™ MATCH 

AT sTEELsTACKS



Information provided to participants -  
Vendor Sheet

• Available for day, weekend, or entire event

• Assigned on fi rst-come, fi rst-serve basis – payment 
secures location

• Must provide own 10’ x 10’ tent

• An 8’ table & 2 chairs will be provided 

• Power available upon request in most booth locations 
(power and lighting available for additional fee)

Vendor Booths
• Cable & internet available for an additional fee

• Inclusion in program book map (if confi rmed by May 23)

Rates
Single Day booth $300
Weekend booth $500
Entire Event  $750

2014 fifa world cuptm 
soccerfest & viewing party

June 12-16 & 19-22, 2014
Bethlehem, Pa

LVSOCCERfEST.COM

EMAIL: INFO@LVSOCCERFEST.COM

SOCCERFEST & VIEWING PARTY
 FIFA WORLD CUP

2014

LEHIGH VALLEY, PA



Information provided to participants -  
Sponsor Packet

 
 

2014 Lehigh Valley  
Soccer Festival & Viewing Party 

June 12-16 & 19-22, 2014 
www.LVsoccerfest.com   



Supporting photographs

Crowd during USA vs Ghana - June 16, 2014



Supporting photographs

Good Shepherd Pediatrics’ Soccer Clinics for Children with Disabilities - June 20, 2014 



Supporting photographs

Children’s art activites hosted by the staff at the Banana Factory, the visual arts component of ArtsQuest



Supporting photographs

Colombian fans react to a goal - June 14, 2014



Supporting photographs

USA fans await the start of USA vs Ghana - June 16, 2014



Measurable results: tangible & intangible

Video clips on DVD:

• ESPN live look-ins

• News clips from 6abc WPVI-TV (6abc reaches 8 million people)

• Crowd parading into campus

• Crowd reaction to winning goal: USA vs Ghana - June 16
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A.  Introduction and background of main event

The Lehigh Valley’s 2014 FIFA World Cup™ SoccerFest and Viewing Party was created by an organizing 
committee comprised of staff members from:

• ArtsQuest (non-profit arts & experience organization)

• Spark (creative agency)

• Discover Lehigh Valley (destination marketing organization) 

• Lehigh Valley United (soccer club)

The idea for this unique, FREE festival stemmed from two members of the organizing committee having 
experienced FIFA FanFest viewing parties in Europe at previous World Cups.  Simply put, the organizing 
committee wanted to bring the excitement and passion of the World Cup to the Mid-Atlantic Region.

The main concern in developing this event was to get FIFA to recognize the festival so that the “World Cup” 
name could be used in marketing efforts and in the name of the event. 

After several attempts at petitioning FIFA for approval, the application was approved in late April 2014.  The 
2014 FIFA World Cup™ SoccerFest and Viewing Party, which took place in June 2014 coinciding with the World 
Cup, ended up being approximately one of four U.S.-based, public viewing events to be sanctioned by FIFA.  

Once the event had the FIFA recognition, it became possible to approach ESPN about doing a live look-in to 
the matches. Additionally, it allowed the event to change its name from the local Lehigh Valley SoccerFest and 
Viewing Party to the nationally recognized 2014 FIFA World Cup™ SoccerFest and Viewing Party, which really 
lended credibility as the committee looked to develop and promote the event throughout the region.  

The event was officially announced on May 6, 2014, leaving only four weeks before the festival’s start to 
market and promote it, which raised some concerns as to how successful it might be. However, word spread 
quickly thanks to a combination of traditional and social media marketing, public relations outreach and 
grassroots marketing efforts via the many organizations associated with the event. 

The Lehigh Valley’s 2014 FIFA World Cup™ SoccerFest and Viewing Party was held at SteelStacks™, an arts and 
cultural campus located on the former site of the city’s Bethlehem Steel plant. The towering blast furnaces 
served as an iconic backdrop for the event. 

More than a picturesque backdrop, the former Bethlehem Steel plant was also once home to the Bethlehem 
Steel Football Club, one of the founding members of the first professional soccer league in the U.S. To this 
day, the Bethlehem Steel FC is one of the winningest teams in U.S. soccer history – between 1913 and 1930, 
the club had two 41-game winning streaks, won 5 National Cups (now the U.S. Open Cup) and was the first 
American team to play in Europe.
 



B.  Description and purpose/objective  
of the new event

The purpose of the 2014 FIFA World Cup™ SoccerFest and Viewing Party was to:
•  Bring the community together to experience the excitement and energy of the World Cup™, as it’s 

celebrated around the world. 

• Increasing awareness and access to youth soccer programming in Eastern PA. 

•  Expose new audiences to ArtsQuest’s arts and cultural programming at the SteelStacks campus and the 
greater Lehigh Valley region. 

The event was originally slated to run over the first two weekends of the World Cup™, June 12-16 and 19-22, 
with a total of 26 matches being shown on large outdoor LED screens. Due to the tremendous popularity of 
the event, with more than 40,000 people attending the first two weekends, the viewing party portion of the 
event was extended to include the remaining 32 matches of the World Cup™. 

The event integrated with the great infrastructure of programming that ArtsQuest was already offering, 
including the music, dance groups and activities of the ¡Sabor! Latin Festival™, free concerts at the Levitt 
Pavilion SteelStacks™ and shows at the TD Community Stage on the Air Products Town Square.

Each day featured activities for people of all ages and there was something for everyone ranging from soccer 
fans and players to families with young children, including: 

• Philadelphia Union Fun Zone

• Philadelphia Union Street Soccer-Style Youth Skills Stations

• Good Shepherd Pediatrics’ Soccer Clinics for Children with Disabilities

• Bethlehem Steel Football Club presentation by historian Daniel Paul Morrison

• National Soccer Coaches Association of America Clinics

•  Youth soccer activities hosted by Eastern Pennsylvania Youth Soccer Association, Lehigh Valley United 
and Parkland Area Soccer Club

• Soccer equipment donation program through U.S. Soccer Foundation’s Passback® program

• Children’s arts and crafts hosted by The Banana Factory

• Glassblowing demonstrations by the ArtsQuest Glass Studio

• Drum circle in conjunction with the Levitt Pavilion SteelStacks and National Levitt Pavilions

• TD Bank Family Fun Station

As part of our mission to increase access to youth soccer programming in Eastern PA, Lehigh Valley 2014 
FIFA World Cup™ SoccerFest and Viewing Party partnered with sponsor Air Products to establish a $5,000 
scholarship fund for local children in need to have the opportunity to attend soccer camps, clinics and 
educational experiences at the Lehigh Valley United club.



C.  Target audience and attendance/number  
of participants

The target audience of the 2014 FIFA World Cup™ SoccerFest and Viewing Party was the Youth Soccer 
community throughout eastern Pennsylvania and the ethnically diverse soccer enthusiasts throughout the  
Mid-Atlantic Region.  

The estimated total attendance for this first-time festival reached an estimated 50,000, with the largest crowds 
gathering for the US Men’s National Team: 

• USA vs Ghana – 8,000+

• USA vs Portugal – 12,000+

• USA vs Germany – 5,000

• USA vs Belgium – 8,000

Additionally, the free Youth Soccer programming was well attended:
• Philadelphia Union Street Soccer-Style Youth Skills Stations (6/14) – 300 children

•  Good Shepherd Pediatrics’ Soccer Clinics for Children with Disabilities (6/20) – 25 children at each 
clinic; 50 total

• Youth soccer activities hosted Lehigh Valley United (6/21) – over 200 children

• Youth soccer activities hosted by Parkland Area Soccer Club (6/22) – over 450 children

D.  Overall revenue/expense budget of  
specific program 

The Lehigh Valley’s 2014 FIFA World Cup™ SoccerFest and Viewing Party was originally an unbudgeted event 
for ArtsQuest.  Expenses for the rented LED screen, security and infrastructure costs came in at just under 
$50,000.  Revenues for this first-time event were generated through sponsorship ($48,000), vendor booth fees 
($5,500) and food & beverage sales ($262,000 gross sales as of July 3, 2014). 

E.  Duration of program (start to finish)

The Lehigh Valley’s 2014 FIFA World Cup™ SoccerFest and Viewing Party was originally scheduled to only 
run the first two weekends of the World Cup™ (June 12-16 and 19-22).  However, the response from the 
community was so great that the viewing party portion of festival was extended to include the entire World 
Cup through the finals July 13 – a total of 58 matches. 

After seeing the success of the event, with more than 25,000 people attending the USA’s three opening 
round matches, additional area businesses became involved to help keep the event going beyond its originally 
proposed end date – even bringing the giant LED screen back for the USA’s huge Round of 16 match versus 
Belgium and the World Cup quarterfinals.



F.  Description of sponsor/charity/volunteer/
school/other group involvement with event 
and benefits to each (if applicable)

The 2014 FIFA World Cup™ SoccerFest and Viewing Party was supported by numerous community partners 
and sponsors, including:

• Air Products
• Bethlehem Sausage Works
• Coca-Cola
• Discover Lehigh Valley
• Good Shepherd Pediatrics
• Lehigh Valley Health Network
• Lehigh Valley Hyundai
•  National Soccer Coaches Association of 

America
• Men’s Health
• The Outlets at Sands Bethlehem
• Phillipsburg-Easton Hyundai
• PBS 39
• Philadelphia Union
• B104

• Sky Blue FC
• Sirius XM FC
• Lehigh Valley Youth Soccer League
• Christmas City Printing
• Eastern Pennsylvania Youth Soccer Association
• Service Electric Cable TV & Communications
• La Ola Radio
• Adams Outdoor Advertising
• Fox Radio Sports
• ESPN Radio 1230/1320 AM
• Parkland Area Soccer Club
• 100.7 WLEV
• Viamedia
• WGPA

Sponsors played a critical role in the event. Without them, we would not have been able to make this FREE 
community event possible. Their funding helped to offset the costs of the giant LED screen, as well as event 
security, sponsor reception, event signage and other infrastructure costs.

The community partners also played a huge role, providing programming and activities for the patrons such as 
soccer clinics & activities, arts & crafts and entertainment.

Sponsors and community partners were recognized for their contributions in a variety of ways.  Benefits 
included: 

• Logo on all marketing and promotional materials
o Emails
o TV commercials
o Radio commercials
o Ads
o Website: lvsoccerfest.com

• Inclusion in press releases, which led to numerous media articles

• On-site booths

• Digital and traditional signage on site

• Ad in event program

• Access to VIP party & reception

• Ability to welcome crowd to event 



The 2014 FIFA World Cup™ SoccerFest and Viewing Party was innovative, fun-filled and exciting, and its 
popularity caught many in the region by surprise. The event:

1. Was one of only handful of events that was officially sanctioned by FIFA.

2.  Took advantage of an awe-inspiring setting created by the Bethlehem Steel blast furnaces by 
developing a welcoming and energetic atmosphere for the community to celebrate the World Cup™ 
(Honestly, celebrating with 10,000 other people is slightly better than sitting on your couch or in a 
crowded bar)

3.  Took place on the grounds of one of the most successful soccer clubs in U.S. history and leveraged 
that history to appeal to a diverse audience.

4.  It incorporated pre-existing programming to offer a variety of activities to patrons while keeping costs 
to a minimum.

5.  It took an international event and gave it local relevance by creating awareness and interest in local 
youth soccer programs. 

6.  It helped the surrounding local businesses, especially restaurants and bars, by drawing tremendous 
crowds during a slow time.

7.  It brought the passion of the World’s Game to tiny Bethlehem, PA, a city of home to only 70,000 
people. 

G.  What makes the event unique and creative?

For a first-time event, the 2014 FIFA World Cup™ SoccerFest and Viewing Party was tremendously successful as evident 
by: 

The estimated 50,000 attendees, including thousands of first-time visitors to the Lehigh Valley and SteelStacks campus 
from the region’s youth soccer and various ethnic communities, a response so great that the viewing party portion of the 
event was extend to include all matches of the World Cup™. 

The Lehigh Valley’s 2014 FIFA World Cup™ SoccerFest and Viewing Party garnered attention in the national spotlight – 
including: 

• ESPN’s national broadcast of the USA vs. Ghana game – reaching more than 11 million viewers 

•  USA Today twice featured the festival as one of the best viewing parties in the country – reaching more than 6 
million subscribers

•  Entertainment Tonight (CBS)

•  ESPN’s Sportscenter

• Sirius XM FC - advance interviews and a live, on-site broadcast on June 14

The success of this event has led to plans to host a similar event for the 2015 FIFA Women’s World Cup™.

H.  Overall effectiveness/success of event



Supporting
Materials



Printed Materials - Program Book

June 12-16 & 
19-22, 2014

SteelSTacks | Bethlehem, Pa

LVSOCCERfEST.COM



Promotional Materials - Rack Card

June 12-16 & 19-22, 2014
SteelSTacks | Bethlehem, Pa

LVSOCCERfEST.COM

• Giant LED screen featuring 26 
fantastic international matches

• Youth soccer clinics and activities

• Adult soccer activities

• Bethlehem Steel FC presentations

• Free concerts by nationally 
touring artists 

• International food and drinks

• Apparel and equipment vendors

• And much more

SOCCERFEST & VIEWING PARTY
 FIFA WORLD CUP

2014

LEHIGH VALLEY, PA

LVSOCCERfEST.COM

Thursday, June 12
Brazil vs. Croatia | 4 PM

Friday, June 13
Mexico vs. Cameroon | 12 PM

Spain vs. Netherlands | 3 PM

Chile vs. Australia | 6 PM

saturday, June 14
Colombia vs. Greece | 12 PM

Uruguay vs. Costa Rica | 3 PM

England vs. Italy | 6 PM

Ivory Coast vs. Japan | 9 PM

sunday, June 15
Switzerland vs. Ecuador | 12 PM

France vs. Honduras | 3 PM

Argentina vs. Bosnia-Herzegovina | 6 PM

monday, June 16
Germany vs. Portugal | 12 PM

Iran vs. Nigeria | 3 PM

Ghana vs. United States | 6 PM

Thursday, June 19
Colombia vs. Ivory Coast | 12 PM

Uruguay vs. England | 3 PM

Japan vs. Greece | 6 PM

Friday, June 20
Italy vs. Costa Rica | 12 PM

Switzerland vs. France | 3 PM

Honduras vs. Ecuador | 6 PM

saturday, June 21
Argentina vs. Iran | 12 PM

Germany vs. Ghana | 3 PM

Nigeria vs. Bosnia-Herzegovina | 6 PM

sunday, June 22
Belgium vs. Russia | 12 PM

South Korea vs. Algeria | 3 PM

United States vs. Portugal | 6 PM



Promotional Materials - Postcard

June 12-16 & 19-22, 2014
SteelSTacks | Bethlehem, Pa

LVSOCCERfEST.COM

Join thousands of other soccer 
enthusiasts for the summer’s 
largest FREE international soccer 
festival and viewing party! 

• Giant LED screen featuring 26 
fantastic international matches

• Youth soccer clinics and 
activities

• Adult soccer activities

• Bethlehem Steel FC 
presentations by noted soccer 
historian Daniel Morrison

• Free concerts by nationally 
touring artists 

• International food and drinks

• Apparel and equipment 
vendors

• And much more

LVSOCCERfEST.COM



Promotional Materials - Flyer

Tuesday, June 17
Belgium vs. Algeria | 12 PM

Brazil vs. Mexico | 3 PM

Russia vs. South Korea | 6 PM

Wednesday, June 18
Australia vs. Netherlands | 12 PM

Spain vs. Chile | 3 PM

Cameroon vs. Croatia| 6 PM

Thursday, June 19
Colombia vs. Ivory Coast | 12 PM

Uruguay vs. England | 3 PM

Japan vs. Greece | 6 PM

Friday, June 20
Italy vs. Costa Rica | 12 PM

Switzerland vs. France | 3 PM

Honduras vs. Ecuador | 6 PM

saturday, June 21
Argentina vs. Iran | 12 PM

Germany vs. Ghana | 3 PM

Nigeria vs. Bosnia-Herzegovina | 6 PM

sunday, June 22
Belgium vs. Russia | 12 PM

South Korea vs. Algeria | 3 PM

United States vs. Portugal | 6 PM

Monday, June 23
(ArtsQuest Center Only)

Netherlands vs. Chile | 12 PM

Australia vs. Spain | 12 PM

Croatia vs. Mexico | 4 PM

Cameroon vs Brazil | 4 PM

Tuesday, June 24
(ArtsQuest Center & Levitt Pavilion)

Italy vs. Uruguay | 12 PM

Costa Rica vs. England | 12 PM

Japan vs. Colombia | 4 PM

Greece vs. Ivory Coast | 4 PM

wednesday, June 25
(ArtsQuest Center & Levitt Pavilion)

Nigeria vs. Argentina | 12 PM

Bosnia-Herzegovina vs. Iran | 12 PM

Ecuador vs. France | 4 PM

Honduras vs Switzerland | 4 PM

Thursday, June 26
(ArtsQuest Center & Levitt Pavilion)

United States vs. Germany | 12 PM

Portugal vs. Ghana | 12 PM

South Korea vs. Belgium| 4 PM

Algeria vs. Russia | 4 PM

LVSOCCERfEST.COM

CATCH EVERY 
WORLD CUP™ MATCH 

AT sTEELsTACKS



Information provided to participants -  
Vendor Sheet

• Available for day, weekend, or entire event

• Assigned on fi rst-come, fi rst-serve basis – payment 
secures location

• Must provide own 10’ x 10’ tent

• An 8’ table & 2 chairs will be provided 

• Power available upon request in most booth locations 
(power and lighting available for additional fee)

Vendor Booths
• Cable & internet available for an additional fee

• Inclusion in program book map (if confi rmed by May 23)

Rates
Single Day booth $300
Weekend booth $500
Entire Event  $750

2014 fifa world cuptm 
soccerfest & viewing party

June 12-16 & 19-22, 2014
Bethlehem, Pa

LVSOCCERfEST.COM

EMAIL: INFO@LVSOCCERFEST.COM

SOCCERFEST & VIEWING PARTY
 FIFA WORLD CUP

2014

LEHIGH VALLEY, PA



Information provided to participants -  
Sponsor Packet

 
 

2014 Lehigh Valley  
Soccer Festival & Viewing Party 

June 12-16 & 19-22, 2014 
www.LVsoccerfest.com   



Supporting photographs

Crowd during USA vs Ghana - June 16, 2014



Supporting photographs

Good Shepherd Pediatrics’ Soccer Clinics for Children with Disabilities - June 20, 2014 



Supporting photographs

Children’s art activites hosted by the staff at the Banana Factory, the visual arts component of ArtsQuest



Supporting photographs

Colombian fans react to a goal - June 14, 2014



Supporting photographs

USA fans await the start of USA vs Ghana - June 16, 2014



Measurable results: tangible & intangible

Video clips on DVD:

• ESPN live look-ins

• News clips from 6abc WPVI-TV (6abc reaches 8 million people)

• Crowd parading into campus

• Crowd reaction to winning goal: USA vs Ghana - June 16
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