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OVERVIEW INFORMATION 

A. Introduction and description of main event. 

The Des Moines Arts Festival®, Iowa’s only free, three-day celebration of the arts, celebrated its 17th-annual 
Festival June 27-29, 2014 with an exciting line-up of visual art, live entertainment, film, community outreach, 
interactive activities, eclectic foods, craft beer, and fine wines in Downtown Des Moines’ Western Gateway Park, 
attracting more than 175,000 guests.  At the heart of the Festival is the juried art fair featuring 195 professional 
selected from a pool of 1,125 applicants.   

The dedication to visual art extends to all ages through the Festival’s Emerging Iowa Artist (EIA) program, and the 
Des Moines Art Center’s Nurturing a Student’s Vision (NSV) program.  Twenty-two students from colleges and 
universities were selected to show and sell their work as part of the EIA program, and 405 students in grades K-12 
from 101 Des Moines metro-area schools were featured in the 2014 NSV exhibit. 

Adults and children of all ages were welcome to engage in a variety of hands-on, arts-related activities including 
the award-winning Prairie Meadows Community Outreach Program that featured 28 non-profit organizations 
presenting everything from salsa dance lessons to marble painting.  The Interactive Art Experience featured a 20' x 
30' mural of George Seurat’s Sunday in the Park on the Island of La Grande Jatte created by Festival guests using 
864 hand-made tiles. If guests didn’t want to get their hands dirty, exhibiting artists demonstrated their craft with 
over 30 Artist Demonstrations. 

The Interrobang Film Festival celebrated the art of film throughout the three-day weekend. 29 films, selected from 
over one hundred entries from around the world, were chosen to be part of the public screenings. Among the 
screenings was a special showing of the Best of 48 Hour Film Project. 

The local community was engaged with the Festival through several community outreach programs including the 
Volunteer Program, Patron Membership Program, and the Non-Profit Partner Program, which allows local 
organizations to raise much-needed funds to support arts-related activities year-round.  1,689 volunteers 
supported the Festival through a variety of opportunities.     

The Festival’s green program grew stronger this year with the rejuvenated Sustainability Program.  Guests, 
vendors, and artists were given the opportunity to reduce, reuse and recycle throughout the event at seventeen 
custom-designed Zero Waste Stations.  The program launched the first phase of its multi-year strategic plan to 
achieve zero waste by 2016. 

The GuideOne Performing Arts Stage headlined with comedian Bill Robison and featured other performances in 
dance, theatre, music, acrobatics, and martial arts.  The Hy-Vee Main Stage an intimate acoustic show by Iris 
Dement immediately following a heavy dose of rain that canceled her ‘plugged-in’ performance. Headliners 
10,000 Maniacs and BoDeans were watched by thousands of guests.  The laid-back indoor Jazz & Wine Pavilion 
offered a variety of fine wines and jazz music on the Civic Music Association Stage.   
The Des Moines Arts Festival has truly put Des Moines, Iowa, on the map, drawing more than three million guests 
to the three-day event during the past 17 years. The Festival has something for everyone to enjoy and it’s all free to 
attend. 
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B. Description and purpose / objective of Event / Program 

The Nonprofit Partner Program is a program of the Des Moines Arts Festival® that provides opportunity for local 
nonprofit organizations to participate in the Festival to promote their organization, raise awareness in the 
community, and in some cases earn money from the sales of beer and wine during the Festival.  Organizations 
selected to be a part of our beverage program are paid a percentage of the net proceeds along with the tips they 
generate at their booth during the annual festival in exchange for their volunteer service to DMAF.  This is an 
important job, as proceeds from the sale of beer and wine help the Festival to remain free to attend.     

Revenues generated by nonprofit organizations in the past range from $2,000 - $14,000 (inclusive of tips) - The 
sale of beer and wine is, however, highly dependent on favorable weather and fast/efficient service.   

 

C. Description of selected cause and why/how it was selected 

The Nonprofit Partner’s that participated in the 2014 Festival were Central Iowa Trails, Center on Sustainable 
Communities, Chow’s, Civic Music Association, Community Outreach Participants, Community Youth Concepts, 
Cowles Montessori and Des Moines Art Center. Each of the non-profit partners were selected because of their 
outstanding community involvement and continued desire to raise awareness and funds for their mission and 
purpose.  

 

Central Iowa Trails: Central Iowa Trails Association’s mission is to create and maintain a single-track bike trail in 
and around Des Moines. CITA was formed in response to trail conflicts in Browns Woods in West Des Moines. 
They work to educate Iowans on the value proposition of sustainable, shared single-track. At the Festival, Central 
Iowa Trails made the Bike Valet a reality. As a part of our Sustainability plan, the bike valet is a crucial part of our 
going green initiative of being a zero waste event by 2016. Central Iowa Trails Association was selected to be 
involved with the Festival because as a part of our sustainability efforts we encourage guests to ride their bikes to 
the event instead of driving.  

 

Des Moines Art Center: The Art Center engages diverse local and international audiences with the art of today 
through its museum and school, adding to the cultural record through collections and programs. They offer studio 
art classes and workshops for students of all ages . The Des Moines Art  Center also offers a community outreach 
program to use art education to inspire students and at-risk youth to acknowledge their unique identities and use 
artistic expression to overcome adversity and establish a sense of worth. As the founding partner and beneficiary 
of the Des Moines Arts Festival®, having the Des Moines Art Center actively involved at the Festival is of great 
importance.  
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Cont.- C. Description of selected cause and why/how it was selected 

Each of the non-profits listed directly below were partners in our Beverage Stations. The selected non-profit 
organizations earned money to assist with their mission and purpose. Any non-profit organization interested in 
participating must complete the Nonprofit Partners application in order to be considered. How the generated 
funds will be directed within the nonprofit, is heavily weighted in the consideration of the selection process. These 
non-profits were selected because of their desire to enhance their programs, and the community.  

Cowles Montessori: Cowles Montessori celebrates diversity, respect, and love for learning using the Montessori 
Method. Their environment nurtures and prepares the child for life in a global community. Cowles believes in the 
powers of the individual child, drawing upon his or her inner motivation to learn. Classrooms are set up in multi-
age groupings where they learn from each other and because of each other. With their constant interaction the 
children learn to take responsibility for themselves and each other. In this child-centered community, parents play 
a critical role in their child’s education. Cowles encourage and welcome parents to be involved in school activities 
and in the child’s daily learning. Cowles plans to direct funds earned by their organization to arts programming 
and arts supplies for classrooms.  

Community Youth Concepts: (CYC) Community Youth Concepts is a mission-driven organization that promotes 
the use of positive youth development principles and bet practices to connect youth to their community and 
assist them in the development of skills that will help them be successful today, and in the future. CYC was 
formed in 2008, and connects adults in the community with youth to form avenues of change by developing 
common ground. Community Youth Concepts helps youth discover their passions and then connects them with 
adults who have similar interests. They believe that with the right opportunities and supports, anything is possible. 
CYC believes the community, as a whole, needs opportunities to learn and explore together in order to create a 
space where adults and youth can learn from one another. Funds earned by Community Youth Concepts will be 
directed towards their service-learning programs.  

The Center on Sustainable Communities:  (COSC) The Center on Sustainable Communities empowers 
individuals and communities to make everyday decisions that result in a better quality of life for all Iowans. The 
mission of COSC is to serve as Iowa’s most trusted educational resource for green building and healthy living. The 
Center on Sustainable Communities was built from a real need for local resource education and connectivity in 
Iowa’s sustainable building marketplace. Since COSC was incorporated in 2005, they have hosted over 350 
workshops and community forums, built valuable relationships with Iowa Department of Economic Development 
and the U.S. Department of Housing and Urban Development and launched Iowa Deconstruction and Reuse 
Initiative to promote the diverse economic and environmental alternatives to demolition just to name a few of their 
many accomplishments. Their funds earned at the Festival will be used to support their sustainable building and 
living programs as well as for online resources.   

Chow’s Gymnastics & Dance Institute seeks to establish the highest-quality gymnastics program possible in the 
United States. Chow’s is dedicated to helping all participants reach their potential both physically and mentally 
through the sport of gymnastics. Chow’s believes all children regardless of ability, deserve the best instruction 
possible. It is their goal to provide a safe and loving atmosphere in which each child knows he or she is valued. 
Chow’s strives to provide and environment that cultivates listening skills, confidence, self-esteem, self-discipline 
and responsibility. Funds earned will go to support their gymnastics programs.  
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Cont.—C. Description of selected cause and why/how it was selected 

Community Outreach :The Community Outreach program is presented by Prairie Meadows. Each participating 
non-profit, its mission statement, and activity are featured in all Des Moines Arts Festival® promotional literature 
and various items, as well as on the Festival website, throughout the Festival and in the program. The 27 non-
profit organizations that participated this year were chosen because of their outstanding community involvement, 
focus on children’s development, dedication to their mission and commitment to art and culture. The participants 
in the 2014 Des Moines Arts Festival Community Outreach Program are listed below.  

AARP Iowa   AARP is dedicated to enhancing quality of life for all as we age. They lead positive social change 
and deliver value to members through advocacy, service, and information.  

AHeinz57 Pet Rescue & Transport   AHeinz57 is a foster based pet rescue organization, closing the gap between 
traditional animal shelters and no-kill rescue centers. They are committed to saving homeless companion animals, 
assisting other shelters/rescues through rescue transports, offering in-home training to keep dogs in their current 
homes, and educating the public on the issues of pet over-population, responsible pet ownership and puppy 
mills.  

Anawim Housing   Anawim Housing has been providing safe, affordable and permanent housing to underserved 
families for 27 years. Anawim's goal is to get families into quality homes they can afford, and help them reach 
stability.  

Animal Lifeline of Iowa   Animal Lifeline of Iowa, Inc. is a special needs, no-kill animal shelter that accepts un-
owned dogs and cats who are handicapped, injured, have a serious medical condition, pregnant or nursing, and 
orphans that need to be bottle fed.  

Animal Rescue League of Iowa, Inc.  The mission of ARL is to promote animal welfare, the human animal bond, 
and prevent the overpopulation of pets.  

Big Brothers Big Sisters of Iowa   The Big Brothers Big Sisters Mission is to provide children facing adversity 
with strong and enduring, professionally supported one -to-one relationships that change their lives for the better, 
forever.  

Blank Park Zoo   The mission of the Blank Park Zoo is to inspire an appreciation of the natural world through 
conservation, education and recreation.  

Central Iowa Shelter & Services   The mission of Central Iowa Shelter & Services is to provide free shelter and 
meals to homeless adults regardless of physical or emotional conditions, and to facilitate their move toward self-
sufficiency.  

Des Moines Downtown Chamber of Commerce    The Downtown Chamber of Commerce is a community of 
businesses and nonprofits focused on Downtown vitality.  
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Cont.—C. Description of selected cause and why/how it was select 

Des Moines Music Coalition   The mission of the DMMC is to aggressively advocate, sponsor and develop an 
independent and progressive live music economy in Central Iowa for the purposes of urban revitalization, regional 
economic development, and securing the future of our region by attracting and retaining young adults to this 
region.  

Des Moines Social Club    The Des Moines Social Club provides a home or local artists, offers unique 
programming spanning all arts disciplines, and brings people of every age and background together under one 
roof— all for the purpose to use the arts as a catalyst to create unprecedented community engagement.  

DMARC/Move the Food.org   The mission of DMARC is to make sure everyone in the Greater Des Moines area 
has enough nutritious food to eat.  

HCI Care Services & Visiting Nurses Services   HCI Care Services & VNS of Iowa’s mission is promoting 
dignity, independence and quality of life for all through education, compassion and effective community-based 
care.  

Iowa CASA   CASA advocates for the safety, permanency about well-being of Iowa children under the court’s 
jurisdiction. Many children have been abused or neglected by their parents or caretakers.  

Iowa Dance Theatre    The Iowa Dance Theatre is an educational dance group that sponsors performance and 
workshops in the community.  

Iowa District Optimists    The mission of Iowa District Optimists is to bring out the best in kids. We do this by 
working in local communities to help children reach their full potential and empower them to become leaders  

Iowa Homeless Youth Centers    Iowa Homeless Youth Centers works to eliminate homelessness among 
children, youth and young families in Polk County. We believe with support and assistance, homeless individuals 
and youth can live independently and attain self-sufficiency.  

Living History Farms    Living History Farms is an interactive outdoor history museum which educates, entertains 
and connects people of all ages to Midwestern rural life experiences.  

Reach Out and Read Iowa    Reach Out and Read promotes early literacy and school readiness by giving parents 
new books to children and advice to parents about the importance of reading aloud to develop critical early 
reading skills.  

Salsa Des Moines  Salsa Des Moines provides high quality dance education experiences for all ages and levels in 
order to expand the dancer community through technique and knowledge. They coordinate with local 
organizations, institutions, and venues to provide social dancing opportunities for the community and the 
students.  
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Science Center of Iowa  The Science Center of Iowa engages and inspires Iowans along their journey of lifelong 
science learning. Our goal is to be a quality community resource for informal science learning where children, 
families, school groups and individuals come to explore science and technology.  

Susan G. Komen  The Iowa Affiliate of the Susan G. Komen for the Cure raises funds to support Komen’s mission 
to empower people, ensure quality care for all and energize science to find the cures. Our goal is to eradicate 
breast cancer as a life-threatening disease by advancing research, education, screening, and treatment.  

Teaching Leaves  Teaching Leaves connects and engages with the community in several educational programs.  

Walnut Creek Church  Walnut Creek Church’s mission is to bless the city, its people and to glorify God.  

Westside Early Education   Westside Early Education seeks to provide a quality preschool program for students 
ages 1-4 and strives to provide a loving environment where children develop their ability to listen, communicate, 
share, care, and learn.  

Youth Emergency Services & Shelter  YESS provides crisis intervention, shelter and counseling services for 
children, newborn through age 18.  

 

D. Target Audience 

The target audience was the entire Festival population of approximately 175,000 guests and potential volunteers. 

 

E. Tie–in of program to main event  

The Nonprofit Partner Program is a critical component of the Festival. The participation of Des Moines-area non-
profit organizations is considered by the Festival to be essential, in order to recognize the great contributions that 
these organizations bring to the community and to involve more and more community members in the production 
of the Festival. As a non-profit itself, the Festival is proud to partner with these non-profit organizations year after 
year and to provide them with a way to promote their mission at the three-day event. 

 

F. Duration of program  

The Nonprofit Partner Program takes place throughout the three days of the Festival . Prior to the Festival, all 
volunteers in the beverage program must take part in a beverage service training to ensure all will adhere to the 
covenants set forth by the information provided in the meeting and laws and regulations of the State of Iowa.  
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H. Description of sponsor / charity / volunteer / school / other group involvement with event / program and 
benefits to each ( if applicable) 

Center on Sustainable Communities empowers individuals and communities to make everyday decisions that 
result in a better quality of life for all Iowans. Community Youth Concepts is a mission-driven organization that 
promotes the use of positive youth development principles and bet practices to connect youth to their community 
and assist them in the development of skills that will help them be successful today, and in the future. Cowles 
Montessori celebrates diversity, respect, and love for learning using the Montessori Method. Chow’s is dedicated 
to helping all participants reach their potential both physically and mentally through the sport of gymnastics. 
These non-profits were this years participating beverage partners. They each benefit from participating in the 
Festival because they have the opportunity to raise funds for their organization and its mission. Not only do they 
have the opportunity to raise money, but also be seen in the community by thousands of people to promote their 
cause. 

Central Iowa Trails Association’s mission is to create and maintain a single-track bike trail in and around Des 
Moines. CITA is our bike valet partner, and assists in our sustainability efforts. Central Iowa Trails benefit from the 
participating in the Des Moines Arts Festival by their involvement with like-minded people at the bike valet. It is an 
excellent opportunity for them to discuss their mission with fellow bike riders and educate the public on the value 
of a sustainable, shared single track. 

Community Outreach Program: Each Community Outreach participant benefits from their Festival involvement 
because it provides them with a free opportunity to interact with thousands of people to promote their 
organization and it’s mission. Community Outreach participants are able to hand out promotional materials in 
addition to their arts activity to make a memorable impact on Festival guests.  

Des Moines Art Center: The Des Moines Arts Festival and The Des Moines Art Center’s relationship is a mutually 
beneficial and highly important one. Together we highlight art and culture in the community. By being actively 
involved in the Festival the Des Moines Art Center has the opportunity to interact with guests and encourage 
patrons to visit the Art Center to experience all that they have to offer.  

I. Overall Effectiveness  

The success of this  event can be measured not only by guest enjoyment but also in the funds raised by our 
nonprofit partners  that will benefit their mission and ultimately the community. Success is knowing that the 
Festival has helped to make a positive impact on the community.  
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SUPPORTING QUESTION 

What did you do to update/ change this program from the year before? Were your updates / changes suc-
cessful? Please provide measurable results/ examples.  

This year the Nonprofit Partner Program merged the alcoholic and non-alcoholic beverages to be in one beverage 
station. Combining all beverage options gives Festival guests more convenience in their Festival experience. This 
new change also gives Nonprofit Partners more opportunities to generate funds within their beverage booth. The 
success of this new merge can be seen in the funds Nonprofit Partners will use towards their missions.  
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