
 

 
 
 
 
 
 
 
 
 

 
 
 

Entry # 47 - Best Children’s Programming 
  



 

Introduction / Background 
The National Cherry Blossom Festival strives to produce and promote the nation’s 
greatest springtime celebration in Washington, DC. The Festival welcomes spring with 
four anchoring weekends and exciting daily events featuring diverse and creative 
programming promoting traditional and contemporary arts and culture, natural beauty, 
and community spirit. The 2014 Festival began on the first day of spring, March 20, and 
continued through April 13, commemorating the102nd anniversary of the gift of the 
cherry blossom trees from Tokyo to Washington, DC. 
 
Family Days is one of the National Cherry Blossom Festival’s free signature events, held 
on its opening weekend, Saturday and Sunday, March 22-23. It is presented in 
partnership with the National Building Museum (NBM). In 2014, active participation was 
at the forefront of Festival messaging, inviting the public to Step Into Spring with 
branding and programming elements. This theme was woven into various aspects of 
Family Days.  
 

Description & Purpose   
The Festival and NBM partnered in 2006 to create a multidisciplinary event for all ages, 
reflecting the mission of both the Festival and the museum. Family Days celebrates 
Japanese arts and design as well as spring, with hands-on activities, arts and crafts 
projects, exhibitions, and youth and youth-oriented performances throughout the day. 
In 2012, the Festival the event was expanded from one day to the full weekend. It is 
100% accessible, with no admission fee and no cost to complete any of the hands-on 
activities or watch performances.  Family Days consistently draws over 10,000 people 
each year.  
 
The objective and purpose is to provide a place dedicated to families that engages 
children with art, culture, design, and performance.  Family Days complements the 
pillars of the Festival’s mission, with programming that showcases traditional and 
contemporary arts and culture, natural beauty in the environment, and community 
spirit. Families work on collaborative craft projects to take home, and have a positive, 
fun, social experience while learning. It fosters a celebratory community environment 
where everyone can explore.  
 
There are two main components of Family Days: activity areas and performances.  The 
Festival and NBM work with a variety of renowned museums and exhibitors – including 
the National Children’s Museum and Textile Museum – to provide activities that offer a 
variety of interactive experiences.  Cross-cultural performances from youth-oriented 
groups occur on stage throughout the event.  



 

 

Target Audience / main target age group 
The target audience is children ages 5-12 and their families. Minimum age requirements 
are posted as necessary, but there is something for every age at the event. According to 
the most recent survey (2013 TSTD 6270—Tourism/Hospitality Mgmt. Research), the 
majority of attendees are from DC, Maryland, or Virginia, and are attending with 
children ages 3-9.  
 

Attendance / Number of participants 
There were 10,500 total attendees, comprised of 6,249 on Saturday, and 4,300 on 
Sunday. There were 30 groups presenting activities or performances.  
 



 

Activities /Entertainment provided 
People enjoyed 13 activity areas as well as performances from 17 youth and youth-oriented 
groups. Attendees enjoyed surprise appearances from costumed characters, including Cookie 
Monster, the Washington Nationals Racing Presidents, and oversize balloon “Bubble Champs” 
that were custom-created just for Family Days. Activity areas included: 
• Experience Japan! with the Japan Information & Culture Center 
• Make Origami Mayflower Boats with the Society of Mayflower Descendants 
• Build a Cha-shitsu tea house with the National Building Museum 
• Make a balloon flower with New Balloon Art, presented by ABC7/WJLA-TV, 

contributing to a growing Balloon Garden 
• Design a Japanese garden with the National Building Museum 
• “Make it Bloom” cherry blossom popcorn tree craft with Safeway 
• Create paper cherry blossoms with the National Children’s Museum 
• Blossom decal decorating with Chrysler 
• Share your dreams in the arts with the DC Arts & Humanities Education Collaborative 
• Cherry blossom inspired hair with Hair Cuttery 
• Twist friendship bracelets with the Festival Goodwill Ambassadors, presented by 

Entertainment Cruises 
• Make up-cycled cherry blossom pendants with The Textile Museum 
• Dance Dance Revolution presented by 98.7 WMZQ 
 
A variety of youth and youth-oriented groups took center stage:  
• Adventure Theatre MTC’s Student Ensembles 
• Ballet Petite & Youth Performing Arts School’s Ballet Performance Company 
• Blues Alley Youth Orchestra 
• Capitol Movement 
• Chin Hamaya Daiko 
• The Dance Place Step Team 
• Justin Pineda Fronda 
• Girl Scouts Step Showcase 
• Gojin – Japanese High School Folk Dance Team 
• Greenbelt S.I.T.Y. Stars jump rope performers 
• Joy of Motion Dance Center DanceFusion Jazz Project 
• Nen Daiko taiko drummers 
• New Hope Performing Arts Center 
• Peabody Preparatory Harp Department 
• Philadelphia Youth Ballet 
• Shizumi Kodomo Dance Troupe, Inc. 
• YSL Hapmudo Martial Arts Studio  



 

Local School involvement 
Local schools come into play at Family Days primarily through the display of   Youth Art 
Contest and Community Art Show entries. Each year, the Festival works with the DC Arts 
& Humanities Education Collaborative to hold the contest for youth, and the top three 
finalists within four grade categories are displayed at Family Days. The Festival accepts 
entries from public and charter school students in grades K-12 across 36 DC public and 
charter schools. Students created artwork reflecting the Step Into Spring active theme.  
 
In addition, Turner Elementary School, a DC public school, donated the Dance Dance 
Revolution Classroom edition equipment for use at Family Days.  
 

Tie-in of program to main event 
Family Days is a community event open to all, a cornerstone of the National Cherry 
Blossom Festival. The event’s reputation has grown over the years and successfully 
engages thousands of families. It encompasses programming themes, encouraging 
hands-on arts and culture, natural beauty in the environment, and community spirit.  
Reflecting this year’s Step Into Spring active emphasis, organizers provided a showcase 
of the region’s exciting and talented youth groups, enlivening the event with step, 
dance, martial arts, and jump rope. Throughout certain demonstrations, the audience 
joined in and learned parts of routines. 
 
Family Days incorporates the blossoms and branding of the Festival through décor, 
branding, signage and staging.  This year, Premier Plantscapes and Bell Nursery provided 
a beautiful assortment of plants that filled the Center Court Fountain, bringing the 
outdoors inside.  Also creating a visual centerpiece, two oversize cherry blossom 
balloons rose above the event. The soaring space of the National Building Museum’s 
Great Hall is transformed to encapsulate the start of spring in Washington, DC on the 
Festival’s opening weekend. 
 

  



 

Overall revenue and expense budget of specific 
program / event 
 
2014 Family Days 

REVENUE  

EXPENSES  

      Programming $20,313.75 

      Venue $3,700.00 

      Site Infrastructure $13,281.47 

     Event-related labor $33,164.13 

     Collateral Materials $2,566.28 

     Marketing $3,500.00 

     Miscellaneous $624.29 

Total $77,149.92 

Projected Surplus 
 
 

  



 

Description of Sponsor 
Involvement / Benefits  
 
Family Days is presented with the National Building 
Museum and sponsored by Safeway. The event is also 
supported by Hair Cuttery, Entertainment Cruises, and 
media partners Washington Parent magazine, 98.7 
WMZQ radio and ABC7/WJLA-TV.  
 
Sponsors are included in event promotion and 
recognized onsite. Benefits include:  

• Logo/listing in event postcard 
• Social media mentions on Facebook and Twitter 
• Inclusion in press release 
• Inclusion in e-blasts 
• Logo on video monitors 
• Signage 
• Event Program 

 
 

Duration of Program / Years as Part of the Event  
Family Days began in 2006. The ninth annual event took place on Saturday, March 22 
from 10:00am to 4:00pm, and Sunday, March 23 from 11:00am to 4:00pm. 
 

  



 

What makes the program unique and 
creative? 
Family Days becomes an exciting indoor playground for children 
and their parents, with multiple options to explore and ways to 
participate that engage all the senses.  Programming at Family 
Days goes above and beyond to entertain youth, and it is the 
only event of the Festival that is completely dedicated to 
children.   
 
The National Building Museum is a one-of-a-kind museum in 
Washington, DC, with space to accommodate tens of thousands. 
Its flexibility enables the transformation into a “playground,” 
allowing for creative experiences throughout the event. To add 
to the décor and provide an interactive experience, attendees 
created balloon flowers that were added to a “garden,” 
constructing an enormous balloon display.  Custom Bubble 
Champs – larger than life balloon costume characters – roamed 
the space and posed for photos, adding a twist to character 
appearances.  
 
At Family Days, the sponsors and participants understand the 
audience and bring stimulating additions that enhance the event. 
Safeway showcased its popcorn brand by creating cherry trees 
out of it with families. Hair Cuttery provided cherry blossom 
inspired hair with temporary, washable pink hairspray. 
Submissions from the Youth Art Contest are exhibited and 
display the immense creativity from DC public and charter school 
students. Children absorbed culture and history through 
different arts and crafts.  They used traditional Japanese origami 
to construct Mayflower boats. They also built cha-shitsu tea 
house structures, a structure traditionally used for Japanese tea 
ceremonies, and designed Japanese gardens.  
 
The long awaited event is a highlight for families. Throngs of 
people line up outside the National Building Museum, waiting for 
the doors to open when they can begin the fun. 
 
 

  



 

Overall effectiveness / success of program 
Family Days is effective and successful because it consistently delivers high quality 
programming for children and continues to engage families each year. According to the 
most recent survey of attendees, (2013 TSTD 6270—Tourism/Hospitality Mgmt. 
Research), 96% of attendees were either “very likely” or “likely” to recommend the 
event to others, and 90% were either “very likely” or “likely” to attend the event in the 
future.  
 
Media coverage of Family Days helped increase awareness of the event and successfully 
reached:  

• Local television audience of 271,926, valued at $17,564 
• Online coverage earned more than 130,880,532 unique pageviews, valued at 

$76,325  
• Prominent print coverage, including The Washington Post, Express, and 

Washington Parent magazine.  
• Engaged families through coverage on blogs including “DCThriftyMom,” “Free in 

DC,” and “Family Vacation Critic.”    

  



 

Supporting questions – what did you do to 
update/change this program from the year before?  
Many aspects of programming intentionally aligned with this year’s emphasis on Step 
Into Spring energy and activity. To add variety to the “make-and-take” aspect of many of 
the other hands-on activities presented at Family Days, the Festival incorporated a “do-
and-go” area of engagement by setting up an area for short group sessions of Dance 
Dance Revolution (DDR). Utilizing DDR Classroom edition equipment loaned by Turner 
Elementary School, up to 18 dancers at a time would participate in a two-minute dance 
session, following the instructions that were projected onto a large screen in the NBM’s 
auditorium. Everyone was a “winner” for completing the session, and as such, literally 
took a Step Into Spring by being a part of the activity. 
 
The Festival successfully met a goal to program at least half of time on the performance 
stage with step or athletically-inspired performance. Many of the aforementioned 
groups engaged the audience, encouraging attendees to learn and perform the step 
routines with them. The groups included, but were not limited to:  

• Martial arts from Hapmudo Martial Arts “Team YSL”  
• Step showcase from the Girl Scouts of the Nation’s Capital  
• Greenbelt S.I.T.Y jump rope demonstration 
• Dance Place Step Team  
• Capitol Movement Pre-Pro and CMI Kidz (hip hop dance) 
• DanceFusion Jazz Project, a teen jazz company  
 

Finally, a new goal for the 2014 Family Days was to incorporate roving entertainment, 
emphasizing the Step into Spring campaign. Utilizing assets from event partners like the 
National Children’s Museum’s relationship with Sesame Street and the Washington 
Nationals Baseball Club, the event had special appearances from Cookie Monster and 
Teddy and Billy (part of the Washington Nationals’ Racing Presidents) over the two days. 
In addition to these known entities, the Festival worked with Addi Somekh, a nationally 
known balloon artist who appeared on the TLC program “The Unpoppables,” to create 
the custom Bubble Champs costumes worn by volunteers throughout both days as they 
roamed the event space. 


