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1. Overview Information 
 
A) Introduction and background of main event 
 
Nationally-recognized nature photographer Ken Jenkins approached the City of Pigeon Forge in 1990 
with the idea of developing a special event designed to increase awareness of nature conservation. 
Originally, the event consisted of a luncheon and one afternoon of lectures, along with a nature 
photography exhibit.  Within a few short years, this half-day event grew to a five-day gathering.  Today, 
Wilderness Wildlife Week encompasses eight days of 340 free lectures and workshops featuring a 
multitude of leaders in the environmental and educational fields of study; 46 free guided hikes 
throughout Great Smoky Mountains National Park; and various other exciting educational event 
components. 
 
The purpose, objective and mission of Wilderness Wildlife Week is to (1) raise awareness within the 
general public to the issues concerning the natural environment and, in particular, the threats facing 
Great Smoky Mountains National Park;  (2) to impart the practice of good environmental stewardship to 
the general public while increasing public knowledge of the varied ways to protect the environment 
through the many educational lectures and materials available onsite; (3) to promote an active interest 
in Appalachian artistic and cultural programs such as painting, basket making, music and other forms of 
modern art such as nature photography; (4) to help affect a change in the way people view 
environmental responsibilities and (5) to increase overnight visitation to Pigeon Forge during a 
traditionally slow tourism period. 
 
From its very inception, Wilderness Wildlife Week was intended to be an event committed to the 
education and enjoyment of the public to the wonders of Great Smoky Mountains National Park.  It has 
been the commitment of the Pigeon Forge Office of Special Events to create an enjoyable; yet enriching 
series of walks, talks and workshops, as well as informative exhibits that entertain while encouraging 
participants to want to know more and involve themselves further in the abundant opportunities this 
beautifully diverse area offers. 
 
In combining efforts from well-qualified authorities, it has benefitted the overall program to include 
presentations and information from other regions of the country as Wilderness Wildlife Week 
endeavors to illustrate how all things are truly connected.  The balance of presentations is a further 
attempt to include a substance of material for every interest and every age level.  
 
The natural history of the region will forever combine with the rich history and folklore of this mountain 
region through a wealth of descendants of the area which is now America’s most visited national park 
while once being their family home.  As these people share their knowledge, expertise and humor with 
those who desire a deeper insight as to the significance and the struggle that resulted in such a resilient 
people who settled the area, the Pigeon Forge Office of Special Events believe a deeper attachment to 
the mountains can be had by all who participate. 
 
The theme of Wilderness Wildlife Week involves a continuous thread of wholesome, family oriented 
programs.   Professional integrity, beginning with the originators, continues to show throughout every 
presentation and excursion associated with the event.  It is a constant aim and commitmment that 
Wilderness Wildlife Week proceeds and succeeds as an event of the highest standards and principles 
and that it be obvious to every participant that this is a safe, encouraging and giving event. 
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B) Description and Purpose / Objective of Children’s Program 
 
In combining efforts from well-qualified authorities, it has benefitted the overall programming of 
Wilderness Wildlife Week to include not only local presentations and information, but also programs 
from other regions of the country as this event attempts to illustrate that all things are truly connected.  
This balance of presentations is a further attempt to include a substance of material for every interest 
and every age level.   
 
Children’s programs, referred to as Kids’ Tracks, are sessions exclusively geared toward children ages six 
and older.  The purpose of the Kids’ Track programs is to educate children in a fun, exciting and easy to 
understand way.  The 24th Annual Wilderness Wildlife Week featured 20 Kids’ Tracks on topics as varied 
as art and illustrations, life as a Civil War soldier, storytelling, old time games and Appalachian 
entertainment, outdoor recreation, environmental protection, animal shows and facts about black 
bears.   
 
The exhibitor and vendor hall at the Wilderness Wildlife Week headquarters allowed 56 organizations to 
participate by setting up booths and distributing literature and other educational materials relating to 
each exhibitor’s area of expertise, as well as selling books and products in relation to each exhibitor to 
raise money for each group.  Some of the non-profit and government organizations present included the 
American Eagle Foundation, Appalachian Bear Rescue, Cades Cove Preservation Association, Cougar 
Rewilding Foundation, Discover Life in America, Keep Sevier Beautiful, Smoky Mountain Historical 
Society, Tennessee State Parks, Suba Environmental Education of Kenya and many more.  These 
organizations also featured demos and hands-on activities children could enjoy with their parents.  Also, 
various vendors sold merchandise marketed to children such as educational books, games and toys that 
teach children about the environment, wildlife and nature as a whole.   
 
Pigeon Forge’s Wilderness Wildlife Week also imparts information regarding the environment, whether 
through reusing or recycling materials or by understanding the importance of maintaining native wildlife 
habitats through the reduction of pollution, both here and in any part of the world.  Keep Sevier 
Beautiful was not only an onsite exhibitor, but also provided programs, a litter pickup, a field trip to 
Sevier Solid Waste, as well as recycling containers and services the duration of Wilderness Wildlife Week 
at the LeConte Center in Pigeon Forge.     
 
The effort of producing Environmental, Educational and Children’s Programming; hosting more than 50 
businesses, non-profits and government agencies as onsite exhibitors; as well as the Photography 
Contest for children and adults at Wilderness Wildlife Week, illustrates only a portion of the many ways 
this event reaches out to the community.   
 
With Pigeon Forge being a popular vacation destination, attracting 9 – 11 million people annually, many 
visitors come to the area not only for the entertainment or the shopping experiences, they also come for 
the scenic beauty of the Smokies.  With Great Smoky Mountains National Park serving as an important 
part of the area’s tourism industry, and to the heritage and lives of men and women whose families date 
back to the mountains for generations, programming of this breadth and variety serves as an important 
connection to all parties concerned. 
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C) Target Audience / Main Target Age Group 
 
The target audience for Wilderness Wildlife Week is out-of-town outdoor and nature enthusiasts, ages 
50 and older.  With the children’s programming portion of the event, the target audience is home 
schooled children ages six and older.  Although Wilderness Wildlife Week is a free, non-ticketed event, 
Kids’ Track classroom numbers show more than 650 children partook in educational programming 
onsite at the event.  This does not include any other programming at the event that was not indicated as 
exclusively for children. 
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D) Attendance / Number of Participants 
 
The cumulative attendance for this year’s Wilderness Wildlife Week was 27,800.  This is the highest 
attendance ever in the history of Wilderness Wildlife Week.  The 2014 event was also the first to take 
place at the new LeConte Center in Pigeon Forge, the city’s new state-of-the-art 240,000 square foot 
event center. 
 
With the Kids’ Track programs, the Pigeon Forge Office of Special Events has discovered that home 
school groups are the main segment of Wilderness Wildlife Week’s overall youth makeup.  As school is 
in session during this time of year and the vast majority of schools have such strict limits with how many 
field trips classes can take per year, it is practically impossible to make things work out with local 
schools. However, home school groups are able to use field trips as educational opportunities outside of 
the home and Wilderness Wildlife Week is a perfect venue for all ages to learn about natural science, 
heritage and history, arts & crafts, music, dance, storytelling, recycling, etc.   
 
According to records kept by volunteer room monitors, Kids’ Track classroom numbers show more than 
650 children partook in educational programming onsite at the event.  This does not include any other 
programming at the event that children might have attended that was not specifically indicated as 
exclusively for children.    
 
Event organizers offered an entire track of educational, environmental and hands-on programming for 
children.  This year, 20 programs were just for children and covered everything from art and 
illustrations, life as a Civil War soldier, storytelling, old time games and Appalachian entertainment, 
outdoor recreation, environmental protection, animal shows and all about black bears.   
 
While 20 of 340 programs were organized just for children, the vast majority of programming topics 
available would be interesting content for children 12 and older.  Classes requiring pre-registration were 
full of children eagerly awaiting the opportunity to learn new hands-on skills. 
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E) Activities / Entertainment Provided 
 
Wilderness Wildlife Week is a perfect venue for all ages to learn about natural science, heritage and 
history, recycling, etc. To make 2014 another great year for attendees of all ages, event organizers were 
able to schedule an entire track of educational, environmental and hands-on programming for children.  
This year, 20 programs, known as Kids’ Tracks, were just for children and covered everything from art 
and illustrations, life as a Civil War soldier, storytelling, old time games and Appalachian entertainment, 
outdoor recreation, environmental protection, animal shows and all about black bears.   
 
Some featured entertainment included wildlife rehabilitator Lynne McCoy showing different species of 
owls, as well as a groundhog and opossum.  Other entertainment featured storytellers Doug Elliott, 
Kathy Gwinn and Jean Leigh Claudette.  Appalachian music, clogging and hands-on workshops were 
other avenues of entertainment for children to enjoy in addition to the Kids’ Track programs. 
 
Lastly, children could compete in the annual Wilderness Wildlife Week Photography Contest; however, 
their entries had to be submitted by 2 p.m. on the opening day of the event.  The contest consists of 
seven distinct categories:  1) Best Youth and Young Adults Image, 2) Amateur, 3) Professional, 4) Best 
Landscape or Seascape Scene, 5) Best Wildlife Scene, 6) Nature’s Wonders in Black & White and 7) 
Manmade Landmarks of Great Smoky Mountains National Park.  Children were allowed to submit 
entries in ALL categories with the exception of Professional; however, only children 17 and under could 
compete in the Best Youth and Young Adults Image category.  Children were actively encouraged to 
enter and enjoy the contest.   
 
First, second and third places in all categories were determined by a panel of professional 
photographers who served as judges for the contest.  A Viewers’ Choice Award was given to the photo 
garnering the most votes, while the esteemed Judges’ Choice Award was given to the photograph the 
judges determined best blended skill, presentation and the idea of what Wilderness Wildlife Week 
represents.  This year’s contest included over 450 entries display among the seven categories.  The 
exhibit itself was well-received by parents and children alike. 
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F) Local School Involvement 
 
Three schools received Wilderness Wildlife Week schedules in advance of the event.  They were Pigeon 
Forge Primary, Pigeon Forge Middle and Pigeon Forge High School.  With school just beginning back into 
session just before the event began, they could not organize field trips to attend; however, teachers 
shared the full program schedule with both parents and students. 
 
Many local parents and students attended evening and weekend sessions.  Several of the Kids Tracks 
were scheduled during both weekends of the event. 
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G) Tie-In of Program to Main Event 
 
Children’s programming is a major part of Wilderness Wildlife Week.  As a free educational event, many 
components highlight Wilderness Wildlife Week’s commitment to attendees and community to provide 
free quality education, to promote enjoyment of Great Smoky Mountains National Park and the great 
outdoors, as well as to help generate revenue for non-profits and Pigeon Forge businesses that are in 
dire need of an economic boast during the slowest tourism period of the year. 
 
Children’s programming further ties into the overall event in that event organizers want to further 
connect young people to Great Smoky Mountains National Park and to have them appreciate nature and 
wildlife, but to pass along that appreciation and the knowledge they learn at Wilderness Wildlife Week 
to others as well.  
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H) Overall Revenue/Expense Budget of Program 
 
The overall budget for Wilderness Wildlife Week in 2014 was $50,000.  This was a $5,000 increase to the 
budget from 2013 as event organizers requested extra funds to help offset the cost of relocating the 
event to the new LeConte Center in Pigeon Forge.  The pie chart below illustrates the breakdown of 
these funds: 

Expenses would be much higher for Wilderness Wildlife Week if the educational program speakers and 
hike & field trip leaders and sweeps were paid for their services.  Instead, these numerous men and 
women volunteer their time and expertise in order for others to gain from their knowledge.  
 
With more than 250 men and women donating their time and expertise to teaching and leading 
activities at Wilderness Wildlife Week, significant costs are saved as the gift of them volunteering is 
priceless to the long and storied success of the event. 
 
With Wilderness Wildlife Week being an entirely free event, there is no revenue the event generates for 
itself with the exception of sponsorships to assist in offsetting event costs.  This year, $4,900 in 
sponsorships was used to offset various event costs.  As stated previously, the primary economic impact 
of Wilderness Wildlife Week is not measured in ticket sales, but in how many attendees the event draws 
in from outside the area and the financial impact they have for eight-days on local business that 
otherwise would not see any bump as January is the slowest month for tourism in Pigeon Forge. 
 
 
 
 
 
 
 
 

Wilderness Wildlife Week Budget for 2014 

Contractors

Printing/Advertising

Promotions/Gifts

Hikes/First Aid

A/V and Décor

Food

Lodging

Other
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I) Description of Sponsor / Charity / Volunteer / School / Other Group Involvement with Program and 
Benefits to Each (If Applicable) 
 
Monetary sponsors involved in this year’s Wilderness Wildlife Week included Chris Myers Art, Southeast 
Photography, Tennessee State Bank, Titanic Museum Attraction, Nantahala Outdoor Center (NOC) and 
GSM Outfitters.  These businesses donated a total of $4,900 to the event to assist with various event 
costs.  All businesses received their logo used in local advertisements and in the official program guide, 
as well as booth space. 
 
A number of non-profit groups were involved as part of Wilderness Wildlife Week as well.  Non-profits 
vending onsite to raise funds included American Eagle Foundation, Appalachian Bear Rescue, Cades 
Cove Preservation Association, Cumberland Trail Conference, Great Smoky Mountains Association, Ijams 
Nature Center, Keep Sevier Beautiful, Wildlife Rehabilitator Lynne McCoy and Smoky Mountain 
Historical Society.  Many non-profits easily raised more than $1,500 during the eight-day event.  In 
addition to selling educational materials related to their organizations, non-profit groups performed 
hands-on demos and educational programming to provide additional classes to attendees.  These 
exhibitors also did programs and demos from their booths to teach adults and children in a different 
setting. 
 
Volunteer involvement can be looked at in one of two ways.  First, there are those who volunteer their 
time leading hikes and field trips and providing presentations.  Another group of roughly 65 volunteers 
assist with hosting, working information tables, serving as room monitors, etc.  Both groups are vital to 
the event and without them this event would not be feasible.  In all, more than 300 volunteers make this 
event happen.  All volunteers are given a gift for their time.  This year the gift was a Wilderness Wildlife 
Week cap and travel bag.  Volunteers who are working during lunch hours were also provided with 
complimentary lunch onsite at LeConte Center in Pigeon Forge.  
 
The impact of schools on Wilderness Wildlife Week should not be taken for granted either as numerous 
presenters are currently (or recently retired) college professors from surrounding colleges and 
universities including Walters State Community College, East Tennessee State University, University of 
Tennessee, Maryville College, Northern Illinois University, Cincinnati State College, Wytheville 
Community College and Virginia tech to name a few.  While universities have been offered exhibit space, 
they have declined as Wilderness Wildlife Week takes place at the start of the spring semester. 
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J) Duration of Program (Start to Finish) and Years Program has been Part of Event 
 
The 24th Annual Wilderness Wildlife Week took place January 25 thru February 1, 2014.  This eight-day 
event has always focused on reaching out to the community through educational and environmental 
programming since the first Wilderness Wildlife (at that time a one-day event) took place on January 19, 
1991.  Since then, more components have been added to the event and more non-profits related to 
nature, wildlife and environmental conservancy have been invited to participate.   
 
Roughly 42 programs took place daily during this year’s Wilderness Wildlife Week and already lead 
event coordinator, Brandon Barnes, believes the number of programs offered in 2015 will exceed 400 
and that hikes and field trips offered may well exceed 55 based on applications that have currently been 
submitted for the upcoming Wilderness Wildlife Week. 
 
In regards to children’s programming, 20 programs geared exclusively as Kids’ Tracks were for children 
ages six and older.  These programs took place each day of the event.  While 20 sessions were just for 
children, hundreds of other presentations were designed for adults and children alike including 
storytelling, Appalachian music, learn-to-play instruments, hands-on workshops, clogging and more. 
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K) What Makes the Program Unique and Creative? 
 
Kids’ Track programming is unique and creative for a number of reasons.  First, the men and women 
who volunteer their time to organize an educational session make sure each Kids’ Track program they 
do is entertaining, educational and true to the goal of connecting children to the outdoors and the 
history of this area. 
 
With 20 sessions exclusively for children, and hundreds of others for adults and children alike, unique 
topics such as Appalachian arts, wildlife facts, animal shows, recycling, etc. are not always the subjects 
found in school systems across the nation.  As such, that is the unique and important aspect of 
Wilderness Wildlife Week’s programming for children in that these important topics and knowledge that 
are part of the heritage and natural world of Pigeon Forge, must be passed down before the knowledge 
is forgotten and lost before future generations can have an opportunity to learn it. 
 
An aspect that makes children’s programming creative is that many sessions for children are hands-on 
workshops and artesian programs.  Outside of Kids’ Track sessions, children can sign-up for session as 
varied as how to make a quill pen, basket making, bandana making dowsing drawing & sketching, make 
a Native American Dreamcatcher, beginning clogging and more.  With such a wide array of programming 
available, children can learn any number of skills to take home with them.    
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L) Overall Effectiveness / Success of Program 
 
The 24th Wilderness Wildlife Week’s was a smashing success.  An all-time record 340 presentations were 
offered to a record-breaking 27,800 cumulative attendees during the eight-day event.  Not only was this 
a record, but the event featured guests from 42 states, Canada and England, which was another record 
for the first Wilderness Wildlife Week to be hosted in the new LeConte Center in Pigeon Forge. 
 
All throughout the event, attendees were impressed with the amount of free educational programming 
that was now available to be offered, as well as the quality of it all.  By providing free education to the 
community at large, it instills a greater community pride.  Already several local businesses and 
organizations have approached the Pigeon Forge office of Special Events in regard to sponsoring the 
event for 2015 as they want to further help with providing a positive family event for the community, 
especially as it relates to having even more activities for children to enjoy.   
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2. Supporting Question 
 
Supporting Questions: What Did You do to Update / Change This Program from the Year Before?  
Were Your Updates / Changes Successful?  (Provide Measurable Results / Examples) 
 
2014 was a major year of change for Wilderness Wildlife Week as it relocated to a new, much larger 
venue.  This change in scenery allowed lead coordinator for the event Brandon Barnes the opportunity 
to schedule more educational sessions than ever before, as well as new tracks of programming.  New 
series included Civil War in the Smokies (in honor of the American Civil War’s sesquicentennial 
anniversary), the Southern Trout Fly Fishing Fair, an extra day of Smokies Through the Lens (hands-on 
photography sessions), an entire day of AppalachiaFest (old time mountain music) and many other 
tracks as well.  While not Kids’ Tracks, children still enjoyed these interactive components. 
 
Children’s programming saw a major change with the addition of eight never before seen Kids’ Tracks on 
subjects such as bears, storytelling and recycling / conservation.  
 
The updates and changes to this year’s Wilderness Wildlife Week were not always easy; however, they 
were incredibly successful as the event drew attendees from 42 states and two foreign countries, as well 
as an overall cumulative attendance of 27,800.  In the month of January crowds like this are vital to 
keeping businesses in a tourism economy such as Pigeon Forge going until winter has passed. 
 
With the business community satisfied, attendees were also pleased with the volume of new classes and 
exhibitors featured.  By offering 340 classes, that increased class count by 78 sessions offered.  If the 
event were to have stayed at its former location, an additional three days would have had to been 
added in to feature all the classes offered this year in the new facility.  Although the first year in a new 
location is hard, different lessons are learned and applied to future installments in order to make them 
better.  If 2014 is any indication, Wilderness Wildlife Week is poised to grow and develop even more 
over the next few years.   
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