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Best Educational Program 

(For festivals/events who have a specific educational component built into their programming.) 

1. Overview Information:  

Please provide a detailed overview explaining the following, using no more than one (1) page to explain 

each section: 

 

  a.  Introduction and background of main event 

The Dubai Festivals and Retail Establishment (DFRE), an agency of the Department of Tourism and 

Commerce Marketing (DTCM) of the Government of Dubai, created, launched and organizes the 

premier retail shopping and entertainment events in the Middle East: The Dubai Shopping Festival 

(DSF) and Dubai Summer Surprises (DSS). These two annual events have pioneered shopping tourism 

in the region and are a powerful engine and linchpin of commercial, tourism and leisure development 

for the Emirate of Dubai. Launched eighteen years ago, the Dubai Shopping Festival became the 

paradigm for shopping festivals across the region and a hugely popular attraction, not only in the 

Middle East and North Africa, but globally. The success of DSF encouraged DFRE to establish a summer 

version, Dubai Summer Surprises, in 1998. The focus of DSS was broadened from the retail aspect to a 

more tourism and entertainment-oriented offering. The summer festival has grown from attracting 

600,000 visitors in its first edition in 1998 to attracting 4.4 million visitors during the summer of 2013. 

The growth in visitor spend has been equally spectacular, growing from 850 million AED in its first 

edition to 12.5 billion in 2013. 

 

Since its launch in 1998 Dubai Summer Surprises (DSS) has become the leading summer festival in the 

Middle East, attracting millions of visitors from Gulf Cooperation Countries (GCC) and International 

tourists to Dubai. Over 6,000 retailers participate in the annual event to offer visitors promotions, 

bargains and family entertainment throughout the summer. The sustained success of DSS has made it 

the paradigm for summer festivals throughout the region. DSS is a vast, citywide event that showcases 

a dazzling number of retail and entertainment features in Dubai, with a coordinated complement of 

programs aimed at attracting and providing citizens, residents and tourists from the region and around 

the world with an unforgettable experience. DSS was originally created to drive retail sales during 

summer months with multiple promotions and chances for visitors to win exciting prizes. Over the 

years, the event has evolved into a more tourism and entertainment focused experience that features 

concerts, shows, exhibitions and many events and activities around the city for families and children. 

DSS has an inherent edutainment component in the Modhesh World themed park, Kidzania, SEGA 

Republic, Aquaventure and Dubai Dolphinarium. DSS also introduces visitors from around the world to 

the rich culture of the United Arab Emirates through its distinctive cuisine, traditional architecture, gold 

souks and waterside attractions. 
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b.  Description and purpose / objective of Educational Program 

 

In 2006 DFRE introduced a ground-breaking educational component to Dubai Summer Surprises with 

the creation of The DSS Apprenticeship Program, a unique destination marketing internship program 

that has grown into an annually anticipated event.  

The genesis of this initiative was the perceived need to build capacities among young people in a region 

where over 60% of the population are under 25 years of age, with the highest unemployment and 

under-employment figures in the world. The aim of the Apprenticeship Program is for participants to 

bring learnings from the DSS experience back to their home countries and give them a taste of how an 

eminently successful large-scale marketing event works.  

Since its inception 9 years ago, the DSS Apprenticeship Program has become an institution, growing 

from 2 participating countries in its first edition to 14 countries in 2013, with students from an additional 

3 countries participating in the 2014 edition. 

 

The Program was designed to give a team of promising 3rd and 4th year business and marketing 

undergraduates from universities across the region a chance to experience working for one of the 

world’s great tourism marketing success stories. University undergraduates from a growing number of 

countries in the MENA region are selected through a rigorous process to participate as Apprentice 

interns during the course of the DSS season.  The Apprentices are given a unique opportunity to work 

with DFRE’s seasoned marketing professionals and experience first-hand how a complex, world-class, 

citywide festival is implemented. During an intensive two week period, the Apprentices participate in 

implementing campaign strategies and are tasked to contribute their own ideas and insights to improve 

future editions of Dubai Summer Surprises. The DSS Apprenticeship Program offers participating 

students a unique opportunity to acquire corporate skills through on-the-job training with the team 

responsible for putting together the longest-running and most successful tourism and marketing event 

in the Arab world. 

Launched under the directive of Sheikh Mohammed Bin Rashid Al Maktoum, Prime Minister and Vice 

President of the United Arab Emirates and Ruler of Dubai, the program aims to facilitate the transfer 

and sharing of knowledge and expertise between neighboring countries. It also aims to promote local 

talent and enhance the education of participating students in the field of marketing and business 

administration. Now in its 9th edition, the DSS Apprenticeship Program will continue to bring together 

the best and brightest students from across the Middle East & North Africa to participate behind the 

scenes in the DSS experience, participating in the first major summer tourism event conceived in the 

Middle East region.   
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The objectives of DSS Apprenticeship Program are: 

 To facilitate the transfer and sharing of knowledge and expertise with neighbouring countries 

 To promote local talent and enhance the education of participating students in the field of 

Marketing and Business Administration 

 To continue to bring together the best and brightest students from across the MENA region 

 To reinforce Dubai’s position as the leader in destination tourism marketing while offering 

undergraduates from across the region a unique experience that will nurture their professional 

development  

 To capture ideas from educated young Arabs to enhance the DSS in the future with new, 

innovative and youth-oriented concepts and features 

 To make Dubai Summer Surprises a dynamic platform for capacity building in this vital and 

growing market and business sector  

 

c.  Target audience / attendance / number of participants 

The DSS Apprenticeship Program targets undergraduate students in marketing and business from 

universities across the MENA region with the aim of providing talented young people from the region 

the opportunity to have an intensive experience of the marketing of a major event as it happens. Since 

its inception in 2006, the number of students has continued to increase as more universities from more 

countries sign on to the program. Each participating university in every country has the opportunity to 

nominate 6 students for consideration. In 2013 DSS received 240 applications from 80 universities in 14 

countries. After a rigorous elimination process only one student from each country is selected as the 

Apprentice for the year. 

In 2006, the inaugural year, 2 students from 2 countries – Saudi Arabia and Kuwait – participated. In 

2013 14 students from 14 countries participated. In the current version in 2014, 17 students from 100 

universities in 17 countries will be fielding nominees with new participating countries including Libya, 

Yemen and Tunisia.  

Significantly, the program has grown to include most countries in the MENA region, including countries 

that have been suffering from violence and political instability like Syria, Iraq, Egypt, Bahrain, Yemen, 

Libya, Sudan, Tunisia and Palestine.  

DFRE worked out a mechanism for identifying top marketing and business students across the MENA 

region. First the top 2-3 educational institutions in each market are briefed on the Apprenticeship 

Program, its advantages and benefits for students with the dean of the school requested to nominate 

the top six 3rd and 4th year students for the academic year from the marketing, business administration 

and travel & tourism studies. Nominees are sent an E-package containing the necessary application 

form, marketing collateral, and other relevant forms for participation. Nominees are asked to fill out 

the documents and answer the essay question: “You have been assigned the position of Chief 

Marketing Officer for Dubai Summer Surprises. What would you do differently for the next edition of 
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DSS in terms of promoting and positioning this event for your local market?” Nominees are expected to 

outline strategic marketing tools and tactics that would boost the DSS brand and that of Destination 

Dubai and present bold and bright ideas on how to make DSS bigger and better.  

A jury comprised of key DFRE Executives and other marketing professionals evaluates the entries and 

selects one winning representative from each participating country. Winners are chosen based on the 

quality of their essays and completion of documents as well as their character, ambition, energy, and 

potential to make valuable contributions to improve DSS. Shortlisted candidates are further evaluated 

through detailed 1:1 telephone interviews to ensure that the nominees actually composed their 

submissions and ascertain character and communications skills.  Winners from each country are 

announced with an aggressive media campaign across all markets. Media exposure for nominees has 

created a cachet for the Program, encouraging ambitious hopefuls to participate in succeeding years. 

Apprentices each receive return flights and a two-week stay at The Emirates Academy of Hospitality 

Management (EAHM), strategic partners for the program for the third consecutive year. 

 

d.  Provide a detailed description of the education program / curriculum 

The DSS Apprenticeship Program was designed as a practical on-the-job laboratory for business and 

marketing students accustomed to theory and classroom academics. The aim was to give Apprentices 

intensive exposure to the promotion of a massive scale attraction involving both private and public 

sector participants, and insights into how an event of this nature is conceived and implemented.  

The program includes a 3-day orientation agenda to introduce the Apprentices to the city of Dubai, its 

infrastructure and the various components that make the DSS happen, working directly under the DSS 

CEO, CMO and marketing teams. The Apprentices are also required to prepare and present creative 

solutions to the DSS board of directors to improve the next year’s edition of DSS. In addition, training 

programs have been developed to help the Apprentices to create their presentations to present to the 

board. Over the two-week internship, the daily schedule for the Apprentices is divided into three parts.  

Every day the Apprentices make two morning visits to participating institutions, including Emaar Retail 

(owners of Dubai Mall, the world’s largest shopping center, and managers of Burj Khalifa, the world’s 

tallest building), MBC (Middle East Broadcasting Company), one of the largest satellite television 

broadcasters, Dubai’s Roads and Transport Authority (RTA), MasterCard, Brand Dubai, Emirates 

Airlines, Dubai’s Foreign Direct Investment Office and other critical partners that have contributed to 

the long-term success of DSS and Destination Dubai.  

The second part of the program is for Apprentices to participate in real-life planning of the Festival and 

to witness DSS activities and events coming to life.  The Apprentices are given daily tasks to complete 

in support of the marketing and communications team, from planning a press conference to 

announcing a signature event, as well as being part of an on-the-ground implementation team at one of 

a hundred activities sites across the city, to work alongside the DFRE management team to realize a 

range of family entertainment events like “Hello Kitty”, “Smurfs”, “Ben10” stage shows and others 
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featured in the festival. This gives the undergraduates a first-hand experience of the time, effort and 

attention to detail required to create events that have a cumulative impact on the success of this 

signature festival, and present the students with a series of real-life problem-solving challenges to 

overcome.  

The third part of the Apprentices’ daily regimen is to conduct research to support the creative ideas to 

improve the Festival they are required to present as a group to DFRE executives a culmination of the 

experience. Groups are comprised of 3-5 Apprentices who, together, develop an improvement, in the 

form of a new feature or activity that could enhance the DSS offering.   

These three daily activities integrate the Apprentices into the workings and dynamics of DSS, engages 

them with high-level strategic partners and provides unique practical work experience in running a 

complex, large-scale marketing and business event.   

 

e.  Who provided the education and in what setting? 

The Apprenticeship Program is based at DFRE headquarters but the students spend most of their time 

out in the field, visiting key partners and stakeholders and participating in actual events and activities. 

The educational program is put together by DFRE organizers under the direct supervision of DFRE CEO 

Laila Suhail, who has been a driving force in realizing and sustaining the program over 9 consecutive 

years. The DFRE Marketing and Events Departments and Media Center play major roles in building the 

curriculum every year as DSS evolves. In addition, professionals and trainers from various external 

organizations also provide input into the curriculum, including DFRE’s long-standing public relations 

agency, which for 9 years has managed most of the program logistics.  

 

In 2012 DFRE signed an MoU with The Emirates Academy of Hospitality Management, part of the 

Dubai-based luxury hospitality company Jumeirah Group, to provide the winners with a holistic 

immersion and introduction to the tourism and hospitality industry in addition to being the home for 

the Apprentices during their 2 week stay in Dubai. This world-class hospitality institute, located in the 

immediate vicinity of Dubai’s iconic Burj Al Arab, Jumeirah Beach and Madinat Jumeirah Resorts offers 

the Apprentices a unique overview of this highly complex and competitive industry and further 

enhances the benefits that the award-winning destination-marketing program offers the students. The 

Emirates Academy offers each student on-campus accommodation in modern and spacious studios 

equipped with a kitchen, a work area with direct dial telephone and broadband network connection, 

and an en-suite bathroom. In addition to being their home away from home for 2 weeks where they can 

enjoy all the facilities and amenities required to ensure they are performing at their peak while 

simultaneously enjoying the best Dubai has to offer. All participating Apprentices will also be taken 

through a day-long capsule course on hospitality management by EAHM, specially designed to give the 

students an overview of this highly complex and competitive industry. 
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The program is constantly evolving; year on year, to ensure it addresses the development and evolution 

of continuously changing marketing and communications disciplines and keeps pace with the dramatic 

evolution of the city of Dubai. 

 

f.  Involvement by local educational institutions and professional education (if any) 

The DSS Apprenticeship Program has grown from 4 participating universities in two countries (Saudi 

Arabia and Kuwait) in its first year to include the participation of 100 educational institutions in 17 

countries from across the Middle East and North Africa in the current edition in 2014.   The 2013 edition 

of the Apprenticeship Program took place in August 2013 with more than 80 universities from 14 

markets in the region. The local educational institution in each of those markets plays an important role 

in the long term success and growth of the program.  

The program begins early in the year when DFRE approaches universities from across the region to 

participate in the Apprenticeship Program. This is done by working directly with the Dean of Business 

or sometimes the President of the university directly, to nominate six of their brightest junior and 

senior students from the marketing, business administration and travel & tourism streams.  

Once the nominees’ names are received, DFRE sends out an E-package containing the necessary 

application form, marketing collateral, and other relevant forms for participation. Students are given 

one month to review all the material given to them by the organizers but further demands are made on 

the students to ensure that they research DFRE, its brands, and Dubai, to be able to respond. The DSS 

Apprenticeship Program aims to bring together the best and brightest minds from the region so the 

criteria as to who ultimately attends have become increasingly demanding as the program expands.   

Once entries are received, a jury comprised of key DFRE Executives and other marketing professionals 

evaluate the entries shortlist up to 3 candidates from each country that are able to move to the next 

level. 

 

DFRE marketing and communications executives make calls to each of the shortlisted candidates and 

have detail conversations with each nominee. This is to determine that the candidate actually 

composed the essay and document submission without help from others.  During the call, there are a 

series of parameters that determine whether this student is deemed fit to move to the final stage of 

being selected a winner. An excellent command of the English language, character, confidence, public 

speaking techniques and confident, and the ability to sell their ideas that were in their essays to the 

person conducting the 1:1 interview. 

 

Out of a scorecard and score of 10, the winner from each country is selected to represent his/her 

country in the program. 
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g.  What was the take-away for attendees / participants? 

The program gives Apprentices the opportunity to build valuable corporate skills and gain exposure to 

best practices in business administration, marketing and events management by training alongside the 

talented experts responsible for putting together DSS. The students get hands-on experience working 

on DSS as well the chance to visit and audit key events during the festival period. The Program also 

presents Apprentices with a unique and valuable opportunity to establish a great network of potential 

future employers and corporate mentors. 

Apprentices are able to have in-depth face-to-face meetings with key decision makers from national 

anchor institutions like Emirates Airlines, Emaar Retail, Department of Tourism & Commerce 

Marketing, Brand Dubai and others integrally involved in promoting Destination Dubai. The Program 

enables business, tourism and marketing students to apply their classroom knowledge and learn from 

seasoned professionals in a dynamic, on-the-job setting. The Apprentices are placed into high-pressure, 

time-sensitive situations where they’re required to make a collective analysis and take a decision that 

might impact an event.  Over the last 3 years there has been increasing focus on social media and public 

relations, and how their use impacts on the positioning of festivals locally, regionally, and 

internationally. In the 2013 edition a member of the PR team walked into a boardroom with all 14 

Apprentices and gave each group a realistic but fictitious brief on a potential crisis that could break out 

in traditional and online media and gave them an hour to collaborate together in their groups and come 

up with an immediate and effective solution and present it to the Director of Operations. This exercise 

underscored the seriousness of the task at hand and produced some seriously good solutions.   

Apprentices are also given a series of theoretical presentations covering subjects like Public Speaking 

and Media Training as it would relate to DSS that can prepare them to face media interviews.  Other 

classroom sessions include Marketing for Festivals, putting together a budget and operations and 

marketing plan for a new property which is done by the Emirates Academy during their full day training 

course with the students. 

Another take-away for the Apprentices is that many get a taste of what it’s like to be a local celebrity 

and a national ambassador through an intensive media campaign that features the winners in the 

national press.  

The take away for DFRE is the ability to engage with a young people who represent the future of the 

region and mine creative ideas to improve the DSS experience. Apprentices are very much seen as 

advisors as well as learners and the interaction between the organizers and the students has nourished 

the Festival.   
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h.  Duration of program (start to finish) and years the program has been part of the event 

The DSS Apprenticeship Program takes place over a period of 14 days during Dubai Summer Surprises. 

The two-week limit is dictated by university timings as some students must be excused from summer 

courses. Several universities give academic credit for the Program. The Program is now its 9th annual 

edition and has been part of DSS since 2006. Work on the Program begins four months prior to the 

beginning of Dubai Summer Surprises, with an annual outreach program to each university. This 

involves direct communications with business and marketing departments, receipt of nominees, 

distribution of applications, and receipt of submissions, evaluation and judging with an announcement 

of winners. The DFRE team then handles the logistics of bringing students from every country into 

Dubai, including securing visas for those who need them, handling flights and all the attendant 

logistics.  

 

i.  Tie-in of program to main event 

The DSS Apprenticeship Program is completely integrated into the main Dubai Summer Surprises 

event. The Apprentices become a part of the DSS marketing and operations team and participate in 

high-level brainstorming to identify ways of improving the event in the future. Many innovations 

suggested by Apprentices have been deployed in subsequent editions of DSS. The curriculum (See 

Section d.) is completely integrated into the overall implementation of DSS and the Apprentices are all 

treated as team members throughout the duration of their stay.  

 

 

j.  Overall revenue/expense budget of program 

The overall program budget ranges between USD 150,000 and USD 200,000 in actual value and is 

funded entirely by DFRE, with the support of the program’s strategic partner. The two main expenses 

are travel and accommodation costs for the students. Travel is paid by DFRE and accommodation is 

arranged through a strategic barter agreement with the Emirates Academy of Hospitality 

Management. The remainder of costs, including flights, meals, transportation and leisure activities, are 

funded by DFRE. In addition, at the end of the program students receive an attractive bonus for their 

hard work in the form of shopping vouchers that can be used at one or both of Dubai’s premier malls 

(Dubai Mall and Mall of the Emirates) allowing the Apprentices to enjoy their own DSS shopping 

experience. Over the years the Apprenticeship budget has increased over 2,000% due to the dramatic 

expansion of the program. There is no return on the investment except for enriching the education and 

professional lives of the young Apprentices and mining new insights from bright minds on how to 

improve this iconic summer festival.   
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k.  Description of sponsor / charity / volunteer / school / other group involvement with 

program and benefits to each (if applicable) 

The DSS Apprenticeship Program is an initiative sponsored and organized solely by DFRE in association 

with strategic partner Emirates Academy of Hospitality Management (EAHM), which provides an 

abbreviated training program and accommodation for the Apprentices throughout the duration of their 

stay in Dubai.  

 

l.  Overall effectiveness / success of program 

The DSS Apprenticeship Program has been a sustained success, continually growing and evolving and 

giving an ever-increasing number of students an indelible and dynamic experience of commerce and 

festival marketing in action. The proof is in the enthusiastic ongoing participation of a growing number 

of universities that have recognized the positive impact participation has upon their students. Whereas 

the first year was a struggle convincing universities to participate, such is the reputation of the program 

in academic circles that an increasing number of universities are now requesting to participate.  

The Apprenticeship Program’s success has also attracted increasing attention from the Government of 

Dubai, which has thrown its full support to ensure its growth and development. The Program has been 

endorsed by His Highness Sheikh Mohammed bin Rashid Al Maktoum, the Ruler of Dubai and has 

continued to grow in spite of the instability in many countries in the region, with universities from 

Bahrain, Syria, Egypt, Iraq, Sudan and Palestine participating. This initiative sends a message of hope to 

young people in a very uncertain world. In 2012 the Syrian winner was refused entry visa into the UAE 

because of the political situation and a DFRE senior executive went personally to the head of the Dubai 

Naturalization and Residency Department to intercede on the student’s behalf, explaining the program 

and its importance for Destination Dubai. The visa was issued immediately.  

In the 2013 edition, one of the sons of the Dubai Ruler Sheikh Majid bin Mohamed Al Maktoum who 

heads the Dubai Culture and Arts Authority as well as holding a number of other governmental 

positions, met with the Apprentices and spoke to them about their experiences in the Program. In the 

2014 edition the Ruler himself, Sheikh Mohamed bin Rashid Al Maktoum, may meet the students (his 

personal office has asked DFRE specifically about the Apprenticeship Program and how Brand Dubai 

can play a bigger part in it). 

The response of participating students has been 100% positive, as reflected in anonymous electronic 

surveys students fill out every year at the Program’s end. These have reflected complete satisfaction 

with every aspect of the program. The only negative comment ever received was that the program was 

too short. Apprentices from previous years have kept in touch with organizers. Many have graduated 

and gone on to work in local corporations and multinationals such as P&G and Nestle. Some were so 

impressed with their experience in Dubai during the Apprenticeship Program that upon graduation they 

moved to the emirate to start their careers.   
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Another sign of the Program’s success is that winning a place as an Apprentice makes the winner a local 

media hero and an ambassador for their country. Winning Apprentices sometimes receive front page 

coverage. Over the years, media coverage has increased to include hundreds of clippings in every 

edition totaling more than 5,000 impressions during the last 9 years. 

 

2. Supporting Question: (10 points) 

 What did you do to update / change this program from the year before? Were your updates 

/ changes successful? Please provide measurable results / examples. 

Since its inception in 2006 involving four universities from two countries, the DSS Apprenticeship 

Program has continually grown and evolved. Since the inaugural edition, the DSS Apprenticeship 

Program has continued to expand, adding at least one country every year until students from 80 

universities in 14 countries participated during the 8th edition in 2013 with 100 students from 17 

countries slated to participate in the 9th edition in 2014. Students from an ever-expanding number of 

countries participated in the program.  

 2006 Saudi Arabia and Kuwait  

 2007 Bahrain, Qatar, Oman, Lebanon and Egypt.  

 2008 Jordan 

 2009 UAE 

 2010 Syria joined the program and, despite the upheavals and violence within the country 

since then students from Syria have participated in the Apprenticeship Program up to 2014. 

 2011 Palestine  

 2012 Morocco  

 2013 Sudan and Iraq  

 2014 Libya, Tunisia and Yemen  

 2015 DSS Apprenticeship Program will celebrate its tenth anniversary with plans to expand 

beyond the MENA region internationally to the UK, Germany, Russia, India, China and 

Australia.   

DFRE recently made an announcement that the Program would mark its 10th anniversary in 2015 by 

going global reaching out 150 universities in 22 countries including non-Arab markets. Proposed 

international markets include Australia, India, Singapore, Malaysia, and China.   

Another development in the evolution of the Program was the increased interaction between 

Apprentices and leading decision makers. Top executives who now participate include Fahad Al 

Gergawi, Chief Executive Officer of the FDI (Foreign Direct Investment Dubai), Boutros Boutros, 

Divisional Senior Vice President Corporate Communications at Emirates, Tarek Al Gurg, Chief Executive 

Officer, Dubai Cares,  Sheikh Majid bin Mohammed Bin Rashed Al Maktoum, Chairman of the Dubai 

Culture and Arts Authority, among others. 
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In a region that continues to suffer from upheavals and instability in many parts, Dubai is an island of 

stability and the DFRE Apprenticeship Program is a beacon of hope and sustained optimism for young 

people struggling to make their way in a very challenging and uncertain world.  

 

 

 If the program is a new promotion, please answer the below question instead. 

 

 “What challenges / obstacles did you foresee / encounter in creating the program, and how 

did you handle them?” 

 

The greatest challenge DFRE faced at the outset was reaching out to universities across the region and 

convincing the deans of marketing and business departments that the DSS program was a valuable 

learning opportunity for their best and brightest students and not just a promotional gimmick. This 

required extensive communications with university representatives and administrators, including 

presentations and direct conversations and personal visits. As the Program has successfully grown, this 

is no longer an obstacle.  However, each time a new country is added, it takes much time and effort to 

research its educational landscape and select the right institutions to invite into the program. With each 

new university we have to sell the program. While it is easier than at the beginning, this still represents 

a serious challenge.  We are also looking for new educational institutions in existing markets to reach 

out to. For example when we first started with UAE participation in the DSS Apprenticeship Program in 

2009, we only worked with 3 universities The American University in Dubai, American University in 

Sharjah, and the Higher Colleges of Technology (HTC), a few years later we ensured that we reached 

out to a larger number of universities now inviting ones such as Zayed Universities, Emirates Academy, 

Wollongong University, University of Dubai among others. 

Setting up and implementing the Program every year is one of the greatest ongoing challenges DFRE 

faces. The logistical task of reviewing and analyzing over 240 entries to give each candidate a fair 

chance, is daunting. The elimination process is painstaking and time-consuming. At the same time, 

creating a workable agenda to keep all Apprentices engaged over a two-week period is complex, 

combining orientations, training sessions, interviews with decision-makers, sight-seeing and exposure 

to and participation in DSS key events as well as time to build their end-of-Program presentations. 

Without effective communications, no one would know about the DSS Apprenticeship Program. The 

DFRE media center along with the external PR agency create multiple versions press releases (in 2013, 

14 different versions of every press release were drafted) designed for each country. The star of the 

Program is the Apprentice and press releases included 3 different quotes drafted for 14 different 

markets; 42 individual quotes for one announcement.  
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Finally, DFRE has overcome obstacles in some of the political unstable countries in the region. 

Universities in Palestine have been participating every year since 2011. We hire a limousine to take the 

Apprentice from Palestine to Amman to join the Jordanian Apprentice to catch a flight.  Egypt has been 

participating in the Program since 2007 throughout the revolution and its aftermath. Whatever is 

necessary to bring the student Apprentices to Dubai to take part in the apprenticeship program, DFRE 

makes sure they make it happen to enable these bright young students to participate in this once-in-a-

lifetime educational experience.  

 

#Ends# 



The DSS Apprenticeship Program 2013 

Award Supporting Material 

...تقدم   In Strategic Partnership  
with 



Objectives 

Launched under the directives of Sheikh Mohammed Bin Rashid Al 
Maktoum, Vice President and Prime Minister of the United Arab Emirates 
and Ruler of Dubai, the program aims to:- 

 

1. Facilitate the transfer and sharing of knowledge and expertise with 
neighboring countries. 

2. Promote local talent and enhance the education of participating 
students in the field of Marketing and Business Administration. 

3. Continue to bring together the best and brightest students from across 
the MENA region. 

4. Cement Dubai and DFRE’s positions as leaders in destination tourism 
marketing, while offering students an enriching experience for their all-
round professional development. 



A Word of Guidance 
H.E. Laila M Suhail – DFRE Chief Executive Officer 

 Eight years of Unparalleled Opportunity For Young Arab Minds 

 

  “As we enter the eighth year of this incredible journey, the DSS 
Apprenticeship Program is once again set to hand pick the Arab world’s 
brightest young minds to work together on the region’s biggest and 
most successful summer festival.  

  “As a powerful platform of cultural exchange and professional 
development, the DSS Apprenticeship Program is unrivalled in its reach 
and ability to offer students from across the Middle East and North Africa 
the chance to develop real-life strategic thinking skills and deepen their 
practical knowledge within their chosen degree programs.  

  “This year we once again expand the reach of the programme by adding  
a student from Sudan and Iraq into the talent pool, bringing the 
participating countries to 14. We look forward to warmly welcoming our 
young apprentices once again.” 



Program Snapshot 

• The 8th edition of the DSS Apprenticeship Program brought together 14 
of the brightest young minds representing 14 countries, to participate in a 
two-week destination marketing internship program, which took place 
between June 15 – June 28, 2013.  

• Students from leading universities were asked to compete on the basis of 
written essays that outline strategic marketing tools and tactics that 
would boost the DSS brand and that of Destination Dubai.  

• The authors of the winning essays won an all-expense-paid internship in 
Dubai that will allow them the opportunity to work on one of the most 
successful tourism and commercial events in the world. 

• The DSS Apprenticeship Program offered winning students the golden 
opportunity to build valuable corporate skills by training alongside the 
talented experts who are responsible for putting together DSS. 

• As part of the program students learnt to execute complex campaign 
strategies, and got the chance to witness and take part in the launch of 
this globally-respected event.   



What Was New in the 2013 Edition? 

 

In 2013 the Apprenticeship Program 
welcomed Sudan and Iraq as the thirteenth 
and fourteenth participating countries, 
bringing the total number of invited 
universities to a spectacular 80, taking the 
program further than ever before. 



Development of the Program 

• The DSS Apprenticeship Program has embarked on a tremendous growth journey since its 
inception in 2006. Beginning  with just 2 participating countries in its inaugural edition, the 
program has evolved each year to continue to expand its reach in the MENA region – adding 
at least one new country every edition to its growing roster of participating markets. Today, 
it has transformed into a regional phenomenon of a kind, hosting its largest-ever group of 17 
countries in 2014. 
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2013 WINNERS 

When asked what they would do differently if they became 
Chief Marketing Officer for Dubai Summer Surprises  

 

Here is what last year’s winners had to say… 

 



Ahmad Alerwi 
King Saud University, KSA 

Based on my experience working in the marketing and tourism 
industries in KSA, I have learned that one of the growing market 

segments DSS can tap into is the youth market, specifically those in the 
19-27 year age group. This market segment begins to explore the idea 

of traveling, and Dubai is the perfect destination for them. With special 
travel and tourism packages that will make parents comfortable with 
sending their children to Dubai, the youngsters will get the approval 

they seek and enjoy Dubai with their siblings and friends. The 
campaign, to be successful in reaching the youth, should be promoted 

through the use of social media as well as universities in KSA.  



Khaled Al-Nuaimi 
 Emirates Academy of Hospitality Management, UAE 

As Chief Marketing Officer, I would use innovative and creative ways to 
promote brand awareness for DSS. One of my tactics would be to utilize 
the character of Modhesh, and use him in implementing an on-ground 
marketing campaign that the public will be asked to participate in. My 

other tactic would involve tapping into the youth’s love for 
photography through an online photo competition that calls on the 

public and a team of judges to vote for a winner. These photos could 
then be exhibited in major areas around the city. I’m certain that these 

steps will help incite interest among the public, and increase their 
excitement for the coming summer festival.  



Rabaa Al-Hajri 
 Australian College of Kuwait, Kuwait 

Working as its Chief Marketing Officer, I have reached, after careful 
study of the previous DSS editions as well as the market I am 

operating within, the decision to devise a cost-effective, holistic 
promotional plan. My plan is to implement a marketing campaign that 

will have three phases of which the first is called ‘Social Explosion’ 
and targeted at the 18-27 year age group. With Kuwait’s youth being 
tech savvy, this phase comes with aggressive promotions via Twitter, 
Facebook, Instagram and Kik. The second phase will aim to get the 
attention of kids aged 5-10 years by using meet-and-greet sessions 

with Modhesh in malls and schools. The last phase focuses on 
business-to-business collaborations, targeting the 40+ age group by 

partnering with large travel agencies and companies that can come up 
with special packages to Dubai during DSS. This holistic approach 

hopes to target all relevant sectors that are essential segments, and 
would hope to ultimately double the number of visitors from Kuwait 

during the event period.  



Sarah Al-Ashban 
 Royal University for Women, Bahrain 

If I were the Chief Marketing Officer for DSS, I would start by working on 
a SWOT analysis, and by revisiting the mission statement of the festival. 

After which, I will then create strategies and device implementation 
plans as well as evaluation reports for the event. More specifically, I 

would look at upgrading and developing a new logo for DSS. I believe 
that the logo is very important in brand development, and an update to 

its look will help in widening DSS’s reach in larger markets.  



Safa Al-Badai 
Muscat Private College, Oman 

Given the opportunity, I will start by determining the main theme of the 
festival and by building a talented team that would work with me. Then, 
I shall work on the components of the festival and select the activities 

that would be attractive to the largest number of visitors. Lastly, I 
believe that the festival can be promoted successfully through a good 

working relationship with the local media.  



Touline Alish 
University of Jordan, Jordan 

As its Chief Marketing Officer, I would promote DSS by building up huge 
anticipation about the event through Twitter, creating a Facebook page 
that will keep tabs on event updates, and releasing two-minute video 

teasers on Youtube that promote DSS. Aside from these online 
marketing efforts, I believe that awareness of DSS will increase by 

executing on-ground promotions. I suggest organizing raffle draws as 
well as putting up branded vans inside the mall where kids can come 
and get treats. I am certain that aggressive use of social media plus 

exciting on-ground marketing campaigns would help increase 
awareness about DSS.  



Tatiana Oneissy 
Lebanese American University, Lebanon 

I believe that aside from understanding the effective channels that can 
be used in promoting DSS, it is also equally important to focus on the 

type of message we send across the target markets. Working as its 
Chief Marketing Officer, I suggest that in Lebanon the marketing 

strategy focuses on mixing fun with social responsibility, as our youth 
loves to interact with other nationalities during activities that help 

others. Besides promoting this message, affordable travel packages and 
competitions should also be on offer. The best means to communicate 

the message is through social media, television, travel agencies and 
universities. With this marketing plan on hand, I am sure that more 

people will be interested in visiting Dubai during the festival.  



Christie Rizkallah 
Misr International University, Egypt 

I believe that the best way to promote DSS in Egypt is to create a 
television ad that will be aired during the time of highest viewership. As 

Chief Marketing Officer, I would also employ a heavy public relations 
campaign to boost awareness about the festival. I will organize PR 

activities such as hosting dinners for select guests including high profile 
personalities, celebrities and related media, as well as running 

competitions via SMS and mall raffle draws in order to increase the buzz 
about DSS.  



Oussama Errachidy 
Al Akhawayn University, Morocco 

Since Morocco is predominantly a middle class economy, I believe it is 
best to target the upper class families for a festival such as DSS. As its 

Chief Marketing Officer, I would position the event as ‘classy yet 
practical’ therefore affordable travel packages would help a lot to attract 

the segment. So far as promoting the event goes, an aggressive 
marketing campaign needs to be implemented by using social media, 

television and widely-read dailies.  



Maram El-Ali 
Birzeit University, Palestine 

If given the chance to be its Chief Marketing Officer, I would like to 
promote DSS in Palestine by channeling a creative campaign that will 

attract the people’s attention. I suggest organizing an event that will be 
widely publicized by promoting through social media networks, using 

eye-catching banners in city streets, road shows and live marketing 
gimmicks. The event in itself will have to be exciting and family-

oriented, wherein loads of surprises await guests, including a child 
winner who will be part of creating an iPhone and Android application 

about Modhesh. These types of creative campaigns will certainly 
attract attention, raise awareness and eventually lead to visits to Dubai 

during DSS.  



Mohammad Hussaini 
University Of Kalamoon, Syria 

Being its Chief Marketing Officer, I will study and understand the 
market that I operate in. At this point in time, in order to attract Syrian 
visitors, I recommend infusing fun into family-oriented activities that 

will run throughout DSS. Comic shows as well as interactive 
competitions and unique events in the malls will help put variety in the 

entertainment mix. Also, providing affordable packages to Syrian 
tourists can help encourage the people to travel during this period. In 

terms of promotions, I suggest using social media and mobile 
applications that will keep the people up-to-date regarding DSS events 
on a real-time basis. Last but not least, I suggest conducting contests 

and competitions that will grab people’s attention, and ultimately 
encourage them to travel to Dubai during the summer festival.  



Dana Al-Malki  
Stenden University, Qatar 

It is not easy to improve an already successful event such as DSS, but if 
I were to be its Chief Marketing Officer, I would promote the festival in 

other areas not just in this region but also to European and Asian 
countries. This broader publicity campaign strategy targeting new 

markets will give the festival a huge boost in term of revenues, 
popularity and variety. Moreover, since summer is the time for children 

and parents to take a break, I believe that devising exciting family-
related entertainment would be perfect while, of course, not ignoring 
the needs of single people and couples who will also travel to Dubai. 
Lastly, I suggest scheduling the entertainment in the evening out of 

respect for the sanctity of the celebrations during the Holy Month of 
Ramadan.  



Taha Faris 
American University of Iraq, Sulaimani, Iraq 

I believe that at this point in time, the best way to create brand 
awareness for DSS is by positioning it as a once-a-year event that will 

fulfill people’s desire for great family getaways as well as amazing 
shopping sprees. This market positioning will surely get the attention of 

the upper income bracket, especially those in Iraq’s Kurdistan region. 
Simultaneously, promoting DSS in smaller villages should focus more 
on it being a multi-cultural activity that acts as a channel to interact 

with other nationalities. In Iraq, the marketing promotions will be best 
implemented through television to achieve maximum brand awareness 

for DSS. As its Chief Marketing Officer, I believe that these efforts 
would entice people to travel to Dubai during DSS.  



Alyaa Osman 
Ahfad University for Women, Sudan 

As Chief Marketing Officer, I would make sure that DSS attracts families, 
groups of friends and the business sector from Sudan by initiating 

attractive and affordable programs such as providing bulk deals with 
airlines, offering loyalty and discount shopping cards and devising 

campaigns in agreement with banks to support travel to Dubai during 
DSS. Moreover, I would promote these programs in Sudan through 
awareness initiatives including intensive traditional marketing via 

outdoor ads, university promotions, print and television advertising.  



TWO WEEKS OF 
LEARNING  

DSS Apprenticeship Program 2013  

Internship Highlights 



DSS Apprentices 2013 Winner’s  



Apprentices Attending Orientation & Ice Breaking 
Activities Session 



Group Picture with His Highness Sheikh Majid bin Rashid Al Maktoum 
(son of HH Sheikh Mohamed bin Rashid Al Maktoum, Ruler of Dubai) 



Group Picture at the Emirates Academy of Hospitality 
Management  



Apprentices preparing for their final presentations at 
the EAHM Library 



Group Presentations during Finale Session 



Group Activities: Dune Bashing, Ski Dubai, Pillow Fighting, Burj 
Al Arab & Burj Khalifa Visits 



Corporate Visits: DTCM, Dubai Cares, MBC Group 



Corporate Visits: Dubai Airport, Emarat Al Youm, & 
Emirates Academy of Hospitality Management 



Corporate Visits: Dubai SME, RTA, Modhesh World 



Certificate of Participation 



IN THE MEDIA 

DSS Apprenticeship Program 2013  

Select Media Coverage 



Media Coverage (1) 



Media Coverage (2) 



Media Coverage (3) 



Media Coverage (4) 



Media Coverage (5) 



Media Coverage (6) 



Media Coverage (7) 



Media Coverage (8) 



Media Coverage (9) 



A full collection of broadcast interviews for the DSS 
Apprenticeship Program are available on the 

Program’s dedicated YouTube Channel below: 

to view channelhere Click  

http://www.youtube.com/channel/UC_8nrN3_1gqHXTHacbXabUw


 
Thank You! 
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