
 

 

 

IFEA Pinnacle Awards 
 

45 Best Green Program 
 

a. Introduction 
 
The Pennsylvania Horticultural Society’s annual PHS Philadelphia Flower Show is the 
world’s longest-running and largest horticultural event. The Flower Show attracts 
extensive media attention and serves as one of Philadelphia’s signature events. This 
year’s extraordinary presentation was held March 1 through 9 at the Pennsylvania 
Convention Center. 
 
The 2014 theme, ARTiculture, celebrated the fusion of art and horticulture. Beautiful 
flowers, gardens and landscapes have always been an inspiration for artists, while great 
horticultural design has become a form of living art. In an unprecedented collaboration 
of Flower Show designers and the nation’s great art museums, the Pennsylvania 
Convention Center was turned into a 10-acre living canvas of exquisite landscapes, 
gardens and floral arrangements. 
 
Proceeds from the Flower Show benefit the year-round programs of PHS, which is 
celebrating its 186th year of gardening, greening and learning. PHS initiatives include 
the PHS City Harvest program, which creates green jobs and supports a network of 
community gardens that raise fresh produce for more than 1,200 families in need each 
week during the growing season. 
 

b. Description and purpose 
 

The Pennsylvania Horticultural Society is the Philadelphia region’s leading organization 
for community greening, and the PHS Philadelphia Flower Show is the major 
fundraising event to support the year-round programs of PHS. The nonprofit has 
adopted sustainable practices throughout the organization, including the use of organic 
gardening and maintenance methods, and leads a variety of programs to improve the 
environmental health of the region, including the multi-state, mass tree-planting 
campaign, Plant One Million. In keeping with the PHS mission to improve the 
environment, steps have been taken each year to increase recycling and repurposing of 
materials at the Flower Show. In 2014, major changes were made by the organization 
and its partners to reduce the carbon footprint of the Flower Show and make it a green 
event. 



 

 

 
c. Target audience 

 
The Flower Show’s audience includes gardeners of all interests, and many of the 
exhibits are aimed at educating visitors about green practices and raising their 
appreciation for the natural world. The show attracts an average of 250,000 visitors over 
the course of nine days. Hundreds of exhibitors participate each year in the Flower 
Show. 
 

d. Green initiatives 
 
PHS took a leading role in environmental stewardship at the 2014 Philadelphia Flower 
Show. For the first time, a sponsor, Green Mountain Energy Company, became the 
Official Carbon Offset Provider of the Flower Show. Green Mountain is working with 
PHS to track and offset the carbon dioxide and other greenhouse gas emissions 
created by factors like the event’s electricity use, staff travel, and vehicles. 
 
Green Mountain will use the collected date to purchase third-party verified carbon 
offsets to help balance out the event’s carbon footprint. Carbon offsets are investments 
in projects that reduce or avoid greenhouse gas emissions, allowing the show to 
balance out its estimated environmental impact and support the continuation of these 
carbon-reduction projects. 
 
The Flower Show also incorporates practices that reduce power consumption, including 
the use of a highly energy-efficient LED lighting system in the new Hamilton Horticourt. 
 
The Flower Show participants also recycle plants and products whenever possible; the 
show resuses props, signs and staging materials; composts horticultural waste; seeks 
eco-friendly contractors; use technology to minimize paper communications; and 
encourages exhibitors to reduce negative impact on the environment through careful 
planning and recycling of their displays. 
 
Strengthening the Flower Show’s green initiatives were the show’s venue, the 
Pennsylvania Convention Center, and catering company, ARAMARK. For the first time, 
the Convention Center was powered with a portion of renewable energy – including 
wind energy – through NRG Energy. ARAMARK moved to multiple-stream recycling 
and the ability to compost on-site.  
 
 



 

 

 
e. How initiatives were promoted to the public 

 
Green Mountain Energy Company created an exhibit at the Flower Show where visitors 
were able to learn more about their support of the show and how they can also support 
renewable electricity. 
 
In addition, a press event was held on the official PHS Members and Media Preview 
Day, Feb. 28, on the Flower Show floor to publicize the partnership of PHS and Green 
Mountain Energy. At the event, the Green Mountain “Sun Club” announced an 
additional donation – valued at $40,000 -- to install solar energy panels at the PHS 
Meadowbrook Farm, a garden center and greenhouses where many of the Flower 
Show’s plants are grown. The panels will be installed at Meadowbrook this summer and 
a public unveiling will be held in early fall.  
 
Many of the educational and governmental institutions – including the Environmental 
Protection Agency -- that exhibit in the Flower Show also emphasize environmental 
messages, including the importance of beneficial insects and pollinators; stormwater 
management; the value of protecting frog and fish habitats; and sustainable landscaping 
practices. A special exhibit in the Convention Center’s Grand Hall, “Public Art With a 
Purpose,” spotlighted the environmentally friendly mode of transport, biking. The exhibit 
featured bicycle racks designed by artists, and the racks were installed after the Flower 
Show throughout the Philadelphia streetscape. 
 
The environmental initiatives at the 2014 Flower Show were also publicized through a 
release distributed in the media kit and on the show website, and in an article that 
appeared in the PHS Green Scene magazine. 
 

f. Education programs 
 
Green messaging is found throughout the Flower Show: in the exhibits created by high 
schools and universities about environmentally sustainable practices; in the Gardener’s 
Studio programs about protecting natural habitats; and in clearly marked signage on 
recycling containers throughout the Pennsylvania Convention Center. 
 
 
 
 
 



 

 

g. Green program enforcement 
 

An audit of Flower Show energy usage began in February and continued through July to 
determine the total amount of usage that would be offset through Green Mountain 
Energy. 
 

h. Who assisted green program 
 

All of the Flower Show exhibitors and vendors are encouraged to repurpose building 
materials used at the Flower Show, transplant all living shrubs and trees, and compost 
other horticultural materials used in the show. 
 

i. Measurable results 
 

The amount of carbon offsets that will be purchased by Green Mountain Energy were 
still being calculated at the time this Pinnacle Award entry was being compiled. 
 
The new LED lighting system in the Flower Show Horticourt reduced its energy usage 
by 70 percent. The Pennsylvania Convention Center adopted a new energy policy that 
included 25 percent renewable energy. The move from single-stream to multiple-stream 
recycling in the Convention Center has increased its recycling capacity by as much as 
75 percent. 
 

j. Non-tangible results 
 
The Flower Show’s overall effect is to raise appreciation for the natural world through 
beautiful landscapes and floral displays. The educational displays increase awareness 
of sustainable environmental practices and eco-friendly, alternative choices in 
gardening and living. 
 
This year, the partnership of the Flower Show and Green Mountain Energy, and the 
implementation of new policies by the show venue, the Pennsylvania Convention 
Center, and food supplier, ARAMARK, further highlighted the responsibility every 
organization, company and individual must take to improve the health of our 
environment and our communities. 
 
 
 
 



 

 

k. Duration of program 
 

The carbon offset program was introduced at the 2014 Flower Show. The new energy 
efficient and recycling policies of the venue and caterer also were adopted in 2014. 
 

l. Description of sponsor 
 
Green Mountain Energy, the nation’s longest serving renewable energy retailer, offers 
consumers the choice to power homes and businesses with renewable energy from 
sources such as wind and solar, and supports and sponsors local green initiatives. In 
Philadelphia, the company also supports the City of Philadelphia’s “Greenworks” 
initiative to increase renewable energy adoption by residents and businesses. 
 

m. Tie-in of program to main event 
 
Green Mountain Energy presented an informational booth on the Flower Show floor and 
co-hosted a media event with PHS to publicize their ongoing partnership. 
 

n. Overall revenue/expenses 
 

There was no cost of this partnership for PHS, and the total cost of the carbon offset 
program is being determined. 
 

o. Overall effectiveness 
 
For the first time, the Flower Show’s carbon footprint will be balanced by the purchase 
of carbon offsets by a sponsor. This a major step forward for an organization and an 
event that have always emphasized the importance of environmental protection and 
building healthier communities. 
 
The overall effect will be an increase in awareness among the 250,000 visitors to the 
Flower Show and the hundreds of participants of the importance of personal 
responsibility in reducing negative impacts on the environment.    
 



 
 

 
INTERNAL USE ONLY 

Pennsylvania Flower Show / 2014 Pennsylvania Sun Club Announcement  
Friday, February 28, 2014 

 
Event Details/Logistics: 
When: Friday, February 28

th
    

Donation Event: @ 12:00 – 12:15PM ET 
Location: PA Convention Center, Green Mountain Booth (located between the Gardner’s Studio and PHS Store) 
  
Address:  
PHS Philadelphia Flower Show 
Pennsylvania Convention Center 
1101 Arch Street 
Philadelphia, PA 19107 
 
On-Site Contact:  
Alan Jaffe, Director of Communications, PHS 
ajaffe@pennhort.org 
Cell:  (267) 968-0859 
 
Green Mountain Contacts: 
Katie Ryan, PR Manager, Green Mountain Energy 
katie.ryan@greenmountain.com 
Cell: (512) 217-2179 
 
Attire:  

 Green Mountain to wear company-branded polo or button down shirt + slacks with logoed lapel clip 
 
News Details 

 $96,500 donation from the Green Mountain Energy Sun Club to four Pennsylvania non-profits: PHS, Green 
Woods Charter School, Venture Outdoors and Spring Mill Fire Station 

 Donations are funded on behalf of Green Mountain Energy Company, employees, and customers – 
including many in the Philadelphia area 

 Since 2002, Green Mountain has donated over $2.5M to 56 solar projects.  Past recipients include two 
additional PA non-profits: Philabundance (2012 – solar generator) and Greensgrow Farms (2013 – solar 
farmstand) 

 
PHS Sun Club Donation 

 Donation: $40,0000  

 Selection: Chosen for ongoing contributions to PA and its environmental dedication through horticulture  

 Use of Funds: Support installation of solar energy and education, size determined post- assessment 

 Expected Application: Solar panels on a greenhouse at Meadowbrook Farm, helps grow Show’s flowers  

 Timing: Currently scoping installation; pending permits and construction, completion target Summer 2014 

 It’s easy to choose renewable energy, and that choice can make a significant difference in your carbon 
footprint. 

 
 
Key Components of News Event 

 Brief remarks by leaders from both organizations 

mailto:ajaffe@pennhort.org
mailto:katie.ryan@greenmountain.com


o Zac Lowder –  PA Market Manager  
o Tony Napolillo – Sun Club Program Manager, Green Mountain 
o Drew Becher – President, PHS 

 This is a photo-op and news event; media invited 

 Green Mountain booth will reveal final piece of display – information about Sun Club donation on panel 
 
Media Opportunities & Visuals: 

 Green Mountain Energy booth: Artistic panels with flowers and a mural theme to support “ARTiculture” 

 “Big reveal” sharing PHS as a Sun Club recipient  

 1:1 interviews after event as needed 

 PHS members + Sun Club supporters in attendance 
 
Event Outline  
12:00 – 12:04PM    Welcome: Zac Lowder, PA Market Manager  
12:04 – 12:10 PM Sun Club: Tony gives information on Green Mountain, Sun Club 
12:08 – 12:10 PM  News: Tony “unveils” booth panel, announces PHS and 3 other PA non-profits as 2014 Sun 

Club recipients, shakes hands with Drew 
12:10 – 12:14 PM  PHS: Drew acknowledges award, thanks Sun Club  
12:14 – 12:15 PM  Close: Tony concludes event; 1:1 interviews as needed 
 

 
Roles and Headlines 
Zac 

1. Welcome and thank you for coming – recognize important people in the audience 
2. Green Mountain is a renewable energy leader and a good partner in Philadelphia 
3. It’s easy to choose Green Mountain as your electricity provider 

Tony 
1. The Sun Club is a unique program that donates solar to non-profits 
2. Today the names of 4 non-profits in Pennsylvania were selected to receive solar energy this year 

a. Congrats to PHS, Green Woods Charter School, Spring Mill Fire Company and Venture Outdoors 
3. There are 3 easy ways to support Sun Club: Be a customer, encourage non-profits to apply, shop online 

Drew 
1. Thank you, Green Mountain Energy Sun Club for selecting PHS to receive solar energy 
2. Thank you, everyone for your continued support of PHS and enjoy the Flower Show 

 
Zac’s Talking Points  

 
Event Welcome (3 minutes) 

 Welcome everyone and thank you for being here.  

 I’m Zac Lowder, the Pennsylvania Market Manager for Green Mountain Energy. 

 It’s great to see members of the media as well as PHS and Green Mountain supporters sharing in the good 
news today. And I hope you’re enjoying this “sneak peak” of the Flower Show like me. Isn’t it amazing? 

 We have about 15 minutes with you today and we hope you walk away from it inspired by the positive 
role of renewable energy, especially in Philadelphia and across the state.   

(Pause – share Green Mountain information)  

 For those that don’t know Green Mountain, we are the nation’s longest serving renewable energy retailer, 
offering consumers the choice to power their homes and businesses with renewable energy from sources 
such as wind and solar. 

 100% of Green Mountain products have environmental benefits and our company operates with a zero-
carbon footprint. 



 In Philadelphia, you may know us from our support of local green initiatives including PHS’s Plant One 
Million and Choose PA Wind as well as seeing us at local farmer’s markets and events. We love this city 
and we’ve seen a lot of positive reception to date. Matter of fact, with the support of our customers, we 
helped build the first utility-scale wind farm in Pennsylvania in 1999. 

 It’s easy to choose us to power your home. If you’re interested in learning more, please talk to me. 
(Pause – introduction to Tony)  

 With that, I’ll turn it over to my colleague, Tony Napolillo.  
 
(TRANSITION – TONY COMES TO THE FRONT, ZAC STEPS BACK)  

 
Tony’s Talking Points  

 
Thank Zac: Introduction 

 Thank you, Zac. 

 I’m Tony Napolillo, the program manager for the Green Mountain Energy Sun Club.  

 No offense to any of my colleagues, but I have the best job at Green Mountain. Not only do I work for a 
company dedicated to cleaner energy, I get to help non-profits realize those benefits as well. 

 The Green Mountain Energy Sun Club was founded in 2002, to help socially responsible non-profits lower 
their electricity bills and promote solar energy in their communities.  

 There’s no other program like this one. 

 Over the last 12 years, we’ve donated $2.5M to 56 non-profits thanks to contributions from Green 
Mountain, its customers, employees and supporters. 

 While these are one-time donations to the recipient non-profits, their value and impact are ongoing, 
benefitting each organization’s bottom line month-after-month and year-after-year.   
 

 (PAUSE – INTRODUCE NEWS)  
 

 Today, we’re announcing the names of four Pennsylvania non-profits that will receive a solar donation in 
2014 from the Sun Club.  

 I’m proud to say that one of those recipients is here with us today. 

 Unveil the panel! 
 
(Katie/Caitlin REVEAL THE PANEL)  
 

 Congratulations to PHS on being the recipient of a $40,000 donation! 
  

(PAUSE – TONY CALLS UP DREW TO SHAKE HANDS) 
 

 Drew, please come up here so we can congratulate you.  
 
(PAUSE – TONY AND DREW SHAKE HANDS, TONY CONTINUES SPEAKING WITH DREW BY HIS SIDE)   
 
About the Donation 

 We selected PHS because of their longtime commitment to the local community and the state of 
Pennsylvania through programs that teach about and provide sustainability through horticulture.  

 We plan to help PHS install solar panels on one of the greenhouses at Meadowbrook Farm, which grows 
many of the flowers you see at the Flower Show today.  

 You should see those up this summer. 

 In addition to PHS, we’re also announcing:  
o $30,000 to Green Woods Charter School in Philadelphia 
o $25,000 to Spring Mill Fire Company in Montgomery County 
o $1,500 to Venture Outdoors in Pittsburgh 



 
(PAUSE – DREW TAKES OVER) 
 

 Drew, I’d like to let you say a few words.  
 

(TRANSITION – DREW TAKES CENTER STAGE, TONY STEPS BACK)  
 

Drew’s Talking Points  
 
Thank you 

 Thank you, Tony and the Green Mountain Energy Sun Club.  

 We’re looking forward to using the power of the sun in support of our mission. 

 Like you said earlier, this may look like a one-time donation, but its value and impact is going to help PHS’s 
bottom line month-after-month and year-after-year. This means, we’ll be able to expand our programs 
and support to the community.  

 Thank you all for your continued support of PHS and enjoy the Flower Show! 
 

(TRANSITION – DREW STEPS BACK, TONY STEP UP)  
 

Tony’s Talking Points  
 

 Thank you, Drew.  

 If any of you want to support the Sun Club so that more non-profits like PHS can benefit from solar 
energy, you can do any of these three things: 

1. Sign-up for pollution-free electricity from Green Mountain. A contribution is made on behalf of 
every PA customer that signs up on any of our plans.  
2. Encourage your favorite non-profit to apply at gmsunclub.com. Deadline is June 15.  
3. Make a purchase on the Sun Club online portal gmsunclub.com. Anyone, anywhere, anytime 
can make a contribution this way.  

 If you’d like to hear more, we’d love to talk to you. 

 That concludes today’s event. 
 

 



 
 
 
 

GREEN MOUNTAIN ENERGY SUN CLUB TO ANNOUNCE 2014  
DONATION RECIPIENTS FOR PENNYLVANIA 

 
 

 
Who:  Green Mountain Energy 
 
What:  Announcement of 2014 Sun Club Donation Recipients for Pennsylvania 
 
When: Friday, February 28 – 12:00 noon 
 
Where: Pennsylvania Convention Center: Philadelphia Flower Show at the Green 
Mountain Energy Booth between the Gardner’s Studio and the PHS Store.    
 
 
Green Mountain Energy, the nation’s longest serving renewable energy retailer, will 
announce its 2014 Sun Club donation recipients for Pennsylvania, just prior to the opening 
of the Philadelphia Flower Show. Green Mountain Energy’s Pennsylvania Market Manager 
Zac Lowder and Sun Club Program Manager Tony Napolillo will make a presentation to 
one Philadelphia recipient during a “sneak peek” into this iconic Flower Show, a 
Philadelphia tradition dating back to 1829.  
 
Green Mountain Energy Sun Club donations provide solar power to non-profit 
organizations enabling them to lower their electricity costs and decrease their 
environmental footprint. Previous Philadelphia recipients include food bank and hunger 
relief organization Philabundance and urban farming leader Greensgrow Farms. 

 
Green Mountain Energy, with an office in Philadelphia, offers consumers the choice to 
power homes and businesses with renewable energy from sources such as wind and 
solar, supports and sponsors local green initiatives including the Food Trust, Plant One 
Million and Choose PA Wind, among others. In addition Green Mountain Energy supports 
the Philadelphia Mayor’s Office of Sustainability “Greenworks” initiative to increase 
renewable energy adoption. 
 
RSVP by Feb. 21 to: 
 
 
James LoPiccolo, GLA Communications  
James@GLAPR.com 
973-564-8591 x 105 

http://www.greenmountain.com/
http://greenmountainenergysunclub.com/
http://www.greenmountain.com/
http://www.greenmountain.com/
mailto:James@GLAPR.com


 

 

Flower Show, Partners Reduce Environmental Impact 

Green Mountain Energy becomes Carbon Offset Provider 

PHILADELPHIA -- The Pennsylvania Horticultural Society is taking a leading role 

in environmental stewardship in 2014 through new sustainable practices at the PHS 

Philadelphia Flower Show, the nation’s largest horticultural event, March 1-9. 

This year, Green Mountain Energy Company is the Official Carbon Offset 

Provider of the Flower Show. Green Mountain is the nation’s longest serving renewable 

energy retailer and provides cleaner electricity to homes and businesses across the 

nation, including Philadelphia, making it a local and sustainable fit for the Show. PHS is 

working with Green Mountain to track and offset the carbon dioxide and other 

greenhouse gas emissions created by factors like the event’s electricity use, staff travel, 

and vehicles.  

Following the Show, Green Mountain will use the collected data to purchase 

third-party verified carbon offsets to help balance out the event’s footprint. Carbon 

offsets are investments in projects that reduce or avoid greenhouse gas emissions, 

allowing the Show to balance out its estimated environmental impact and support the 

continuation of these carbon-reduction projects.  

Green Mountain will also have an exhibit at the Show where visitors can learn 

about their support of the event and how they can support renewable electricity. 

The Flower Show also incorporates practices that reduce power consumption, 

including the use of highly energy-efficient LED lighting system in the new Hamilton 

Horticourt, which cuts energy usage by 70 percent. 

  The show recycles plants and products whenever possible; reuses props, signs 

and staging materials; composts horticultural waste; seeks eco-friendly contractors; 

uses technology to minimize paper communications; and encourages exhibitors to 



 

 

reduce negative impact on the environment through careful planning and recycling of 

their displays. 

A special exhibit in the Grand Hall, “Public Art with a Purpose,” will spotlight the 

environmentally friendly mode of transport, biking. The exhibit is being presented by the 

Bicycle Coalition of Greater Philadelphia, in partnership with the Philadelphia Office of 

Arts, Culture and the Creative Economy, and will include a series of unique bike rack 

designs by competitively selected local artists. The project is funded by the Knight 

Foundation, Center City District, and private donors. The bike racks will be exhibited at 

City Hall following the Flower Show, and will then be installed in Center City to enhance 

the downtown streetscape. 

 

Sustainable Practices at Convention Center 

 Strengthening the Flower Show’s environmental initiatives are new steps being 

taken by the Show venue and catering company. 

In 2014, for the first time, the Pennsylvania Convention Center is being powered 

with a portion of renewable energy – including such sources as wind energy -- through 

NRG Business Solutions, a part of NRG Energy, Inc. The Convention Center’s 

electricity usage will include 25 percent renewable energy as part of the recent 

agreement with NRG. 

The Convention Center’s larger sustainability efforts include LEED-Gold 

certification of the center’s 2011 expansion; stronger and more energy-efficient lighting 

with the use of LED lights in the 12th Street underpass; and plans to upgrade interior 

meeting room lights that will add to visual clarity, cost savings, and reduced energy 

usage. The Convention Center’s green initiatives can be found at 

www.paconvention.com. 

http://www.paconvention.com/


 

 

Coming off the Greenbuild International conference – the world’s largest 

conference and expo dedicated to green building -- hosted at the Convention Center 

last November, the venue’s exclusive catering company, ARAMARK, is also 

implementing more environmentally friendly practices. 

The building is moving away from single-stream recycling to multiple-stream 

recycling and the ability to compost on-site, said David Bianco, general manager for 

ARAMARK at the Convention Center. The building has increased its recycling capacity 

from 15 percent to 75 percent.  

ARAMARK is working with its primary vendors to come into compliance with 

organic and specific geographic parameters in order to utilize locally and naturally 

grown food. Disposable and compostible packaging products are also being introduced 

in order to reduce the eco-footprint of the building. For more information on 

ARAMARK’s environmental stewardship program, visit www.aramark.com. 

 

ABOUT THE FLOWER SHOW 

The PHS Philadelphia Flower Show is the nation's largest flower show, which 

blooms every March at the Pennsylvania Convention Center. The show features the 

world’s premier landscape designers and florists, who turn 10 acres of the Convention 

Center into a floral fantasy of beautiful plants and cutting-edge designs. 

The Premier Sponsor of the 2014 Flower Show is Subaru, and the Exclusive 

Sponsor is Bank of America.  

Official Sponsors are ACME, Bartlett Tree Experts, Einstein Healthcare Network, 

EP Henry, Green Mountain Energy, Organic Gardening, Parx Casino, and Tourism 

Ireland. Supporting Sponsor is Celebrity Cruises. Contributing Sponsors are LeafFilter 

Gutter Protection, Mid-Atlantic Waterproofing, and QVC. Promotional Partners are 

Apple Vacations, Collette Vacations, Cruise Planners, Gold Key Resorts, Greater 

http://www.aramark.com/


 

 

Philadelphia Falun Dafa Association, Mid-Atlantic Center for Arts & Humanities, On the 

Avenue Marketing, and Power Home Remodeling. Garden Tea Sponsor is Stash Tea. 

Preview Party Sponsor is U.S. Trust, Bank of America Private Wealth Management. 

Media Partners are WPVI-TV 6abc and CBS Radio. 

Proceeds from the Flower Show benefit the year-round programs of PHS, which 

is celebrating its 186th year of gardening, greening and learning. PHS initiatives include 

the PHS City Harvest program, which creates green jobs and supports a network of 

community gardens that raise fresh produce for more than 1,200 families in need each 

week during the growing season. 

For more information, please visit www.theflowershow.com and follow us on 

Facebook and Twitter. 

 
ABOUT PHS 

The Pennsylvania Horticultural Society is a nonprofit organization, founded in 

1827, dedicated to creating beauty and building community through gardening, greening 

and learning. With more than 25,000 member-households throughout the world, PHS 

offers programs and events for gardeners of all levels, and works with volunteers, 

organizations, agencies and businesses to create and maintain vibrant green spaces. 

Proceeds from the PHS Philadelphia Flower Show and donations from foundations, 

corporations, government and individuals support PHS programs, including Plant One 

Million and PHS City Harvest. For information, visit PHSonline.org. 

 

MEDIA CONTACT: 

Alan Jaffe, PHS Director of Communications, 215-988-8833, (m) 267-968-0859, ajaffe@pennhort.org 

 

  

 
 

http://www.theflowershow.com/
http://phsonline.org/
mailto:ajaffe@pennhort.org
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