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 Donor Alliance and Denver Comic Con 

 

Introduction & Description of Main 
Event 

The Denver Comic Con (DCC) and 
Literary Conference has come a very 
long way since its development in 
2012.  It is now recognized as the 4th 
largest Comic Con in the country right 
behind San Diego, New York and 
Chicago’s various versions of Comic 
Con. With more than 75,000 in 
attendance in 2014, it has doubled its 
size in just three years. 

The 2014 Con was held over Father’s 
Day weekend at the Colorado 
Convention Center.  The 3 day family 

friendly, pop culture fan convention featured the best in comics along with popular sci-fi and fantasy TV 
shows, movies, Japanese animations, cosplay (fan-created costumes and costumed skits), toys, gaming 
and panel presentations.   

Denver Comic Con has it all! On the main exhibit floor you will find hundreds of vendors selling and 
showcasing a wide variety of items to include comic books, apparel, digital animation, photography, 
games and more. You can also find Artist Valley, where various artists display and sell their artwork and 
Celebrity Summit, where fans can meet and receive autographs from their favorite actors/actresses, 
authors and artists. 

On the lower levels of the Convention Center you will find a gaming area with various rooms filled with 
online gaming, video games, board games, arcade games and more.  Throughout the Con weekend, 
hundreds of topics related to comic books, television, gaming, arts, digital animation industries, are 
discussed with experts, celebrities, authors, artists, and enthusiasts in numerous panel rooms.  Lastly, 
one of the major highlights of the Con is the Cosplay Shindig, an event where attendees compete to be 
the winner of the best costume at Denver Comic Con.  At the Con, you will see over 75% of attendees 
dressed in full costume as their favorite super hero or TV/movie/comic book character.  It is a true 
spectacle! 

Denver Comic Con, is a program produced by Pop Culture Classroom, a nonprofit organization that 
provides free comic book based curriculum to school districts, teachers and community organizations.  
This curriculum improves literacy and art skills, increases student achievement and develops personal 
awareness.   
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Name of Program and Sponsor 
 

As Supporting Sponsor, Donor Alliance was  provided the opportunity to create an experience within 
their exhibit space.  This feature was a hi-lite of the exhibit area promoted with their trademark in all 
applicable marketing, and on the mobile app and other recognition. 
 
While there were a number of options, we thought the interactive feature that would best suit Donor 
Alliance’s brand connection and marketing objectives with the Denver Comic Con was to carry on the 
theme from GoRecycleYourself.com and Scalpel Pal by having a life size game of Operation.  
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Description and Purpose of Event / Program Being Sponsored 
 

Within the Donor Alliances allocated on-site footprint, they led with the GoRecycleYourself.com 
branding and created a very interactive location.  From prize wheels to multiple laptops (so that Comic 
Con gamers could try their hand at Scalpel Pal) as well as sign up on-site to be an organ donor. The main 
interactive feature was a life size game of Operation. Specifically, the program was designed to fulfill the 
following objectives for Donor Alliance:  

 
 Engage DCC’s desirable audience to achieve Donor Alliance’s marketing and communications 

objectives of the importance of becoming an organ donor 
 

 Strong positioning of the GoRecycleYourself.com/Colorado interactive campaign and website 
 

 Build brand identity between Donor Alliance and the largest Comic Con between Chicago and 
San Diego, free from competitor noise. 

 
Talking about organ donation can be very uncomfortable for most people, especially the younger 
generations.  By adding fun and interactive elements, Go Recycle Yourself was able to engage with the 
audience at the Denver Comic Con. 
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Description of Sponsor 
 
Donor Alliance is the federally-designated, non-profit organ procurement organization and an American 
Association of Tissue Banks (AATB) accredited tissue bank serving Colorado and most of Wyoming. As a 
recognized leader in facilitating the donation and recovery of transplantable organs and tissues, Donor 
Alliance’s mission is to save lives through organ and tissue donation and transplantation. To achieve this 
mission, Donor Alliance employs effective family approach and recovery programs in more than 100 
hospitals. Donor Alliance also inspires the public to register as organ and tissue donors through 
community partnerships, public outreach and education campaigns throughout its donation service 
area.   
 
Donate Life Colorado is their main outreach and public branding campaign.  
 
They have recently launched “Go Recycle Yourself” campaign and branding to speak directly to 15 – 30 
year olds, even creating an online game of Scalpel Pal to engage with a generation who loves gaming.   
 

 
 



2014 IFEA Pinnacle Awards Entry by Creative Strategies Group  5 

 

  



2014 IFEA Pinnacle Awards Entry by Creative Strategies Group  6 

 

Level of Sponsorship (cash / in-kind) 
 

The fee to become Supporting Sponsor of the 2014 Denver Comic Con was $8,000.   
 

Details of Benefits Package 
 

As a Supporting Sponsor, Donor Alliance received an extensive menu of rights and benefits designed to 
provide an event marketing platform to meet their sales, marketing and communications objectives and 
upon which to build activation programs and promotional initiatives. Donor Alliance’s menu of benefits 
include: 
 

 Licensing Rights 

 One year licensing use of the Denver Comic Con logo and “Proud Sponsor” moniker 
statewide (Not be used as a commercial endorsement without expressed written permission) 

 

 Premium Exhibition Space 

 Complimentary 10’ x 10’ (100 square feet) of coveted premium exhibition space in main 
exhibition hall ($650 retail rate) 

 Organizer’s discount on electrical, internet and decorating services provided 
 
 

 High Profile Branding in Official Con Program 

 Supporting recognition in 2014 Official Denver Comic Con Program distributed free to 
40,000 Con attendees including: 

 Half page color ad  

 Interior “Sponsor Marquee” trademark recognition 

 Name in bold on exhibitor listing 
 

 Positive On Site Branding  

 Logo placement on Con’s entry arch (Provided by Organizer) 

 Sponsor recognition on easel signs placed throughout Con 

 Right to have two (2) wall banners placed in Convention Center lobby  
(Banners to be provided by Sponsor) 
 

 Mobile Phone App benefits 

 Banner ad with link in “Guidebook” mobile guide for DCC downloaded by 56% of all 
attendees (43,000 downloads in 2013) including: 

 

 Digital Marketing 

 Extensive recognition and interaction on DCC’s website (www.DenverComicCon.com) 
receiving more than 2.4 million visitors annually 

 Logo and link within sponsor ID pillar located on every page of website 

 Trademark ID, 50 word description and link on Sponsor Page   

 Opportunity for single (1x) submission of content-rich information for placement in Denver 
Comic Con’s social media outlets including Facebook (24,000 “Likes”)  

 Opportunity to create special offer one time (1x) in Con’s electronic newsletter distributed 
to 16,500 email addresses    

 

 Customer Relations and Staff Benefits 

 Four (4) Denver Comic Con 3 day VIP credentials ($250 value each) 

 Six (6) three-day general admission badges ($50 value each) 

 Two (2) invitations to the Four Color Mixer, a VIP gathering for sponsors and headliners 
($75 value each) 
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Length of Sponsorship / Partnership 

The sponsorship was in place for the months leading up to the Denver Comic Con (June 13, 14 & 15) and 
then lasted through to the end of June 2014. They have first right of refusal for the 2015 Denver Comic 
Con and all indications point to their renewal. 

  

Overall Effectiveness / Success of the Program 

Donor Alliance was very happy with the event. Katie Cicerchi, Community Outreach Coordinator for 
Donor Alliance, reported that on Saturday of the Con, they doubled their expected donor sign ups. She 
said that they “had a good campaign that was focused on the millenials and the activations were very 
attractive to that audience at the Con”. 

 

Cicerchi reported to her Board of Directors that Donor Alliance’s sponsorship of Denver Comic Con went 
very well! Feedback about the new campaign was overwhelmingly positive and Advocates registered a 
new record number of donors for any single event with 29 NEW registrants! 

 

Recycle Yourself Colorado premiered at Denver Comic Con in June. Denver Comic Con turned out to be 
the perfect venue for the new campaign, with many enthusiastic attendees who were receptive to our 
message. Thanks to Comic Con and social media promotion, 812 unique visitors went to the new site in 
June 2014. 638 of the 1,012 visits to the site were during the launch week, June 9-15. 
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Supporting Question:  What Challenges / Obstacles Did You Encounter in Creating the 
Program, and How Did You Handle Them? 

The only real challenge for this program was working with the shipping company to deliver the life size 
game of Operation on the right day and time.  The Community Outreach Coordinator was on the phone 
with them the week of the Con non-stop.  It seems the shipping company wanted to work around 
conveniences more than the advertised shipping policies. 

 

In the end, the game arrived late and on the opening morning of the Denver Comic Con, but the event’s 
production team and the team from Creative Strategies Group were on hand to help with a quick load in 
and set up so everything was perfectly staged and ready to go when the doors opened at 10 a.m.  

 

 

 

 

 

 

 

 

 

 


