
 
 
 
 
 
  

BACKGROUND 

 

The Kentucky Lottery began in 1988 and was the first lottery in the United States to be 

implemented as a corporation.  Since Fiscal Year 1999, the Kentucky Lottery has 

provided more than $2 billion dollars to the Kentucky Educational Excellence 

Scholarship (KEES) Program, the College Access Program and the Kentucky Tuition 

Grants Program. Combined, this money has been used to make more than 1.5 million 

financial awards to help Kentucky's best and brightest students remain in Kentucky for 

their post-secondary education.  

The Kentucky Derby Festival executes over 70 events in the 3 weeks leading up to the 

Kentucky Derby.  We have created new and exciting VIP options at several of our 

events including VIP viewing at concerts and ticketed events, special guided tours, 

judging and meet and greet opportunities that are typically reserved for staff, 

volunteers, special guests and sponsors.  However this year we added more and 

offered these truly “bucket-list” experiences for one individual to be named the 

Festival Fanatic! 

 
DESCRIPTION AND PURPOSE 

 

The Kentucky Lottery had been a sponsor of the Festival for many years but took a 

hiatus in 2012 as they felt they had reached maximum impact with their players and the 

focus was too concentrated in Louisville as opposed to statewide promotions.  Kentucky 

Lottery had placed their resources toward a larger footprint at the Kentucky State Fair 

and other events throughout the state.  The Kentucky Derby Festival was able to get the 

lottery back as a sponsor in 2013 by creating a customized promotion called the 

“Thundernator”- the person who turns the key that ignites Thunder Over Louisville.  

   

In early August, the Derby Festival Marketing Team met with Edie Frakes, Promotions 

Manager for Kentucky Lottery, to reconnect and discuss their overall goals and 

objectives for 2014.  Edie shared that Kentucky Lottery liked being a partner of the 

Festival but would be celebrating their 25th anniversary in 2014. Their main objective 

would be to garner more exposure and encompass more of the Festival- not just one 

event.  Kentucky Lottery wanted to make a big splash and have the overall community 

celebrate this big major milestone in their history with them.   

 
 

 

 

54)  Best New Promotion  

Activity 
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EVENT DESCRIPTION 

 

In 2013 the Derby Festival and the Kentucky Lottery had great success using the 

“Thundernator”, (the person who turns the key and ignites Thunder Over Louisville) as 

a prize in the lottery’s Fun Club Rewards program.  Thunder and the Kentucky Lottery 

were both celebrating their 25th year and thus this unique opportunity needed to be a 

part of the overall prize.  We also wanted to help the lottery achieve their goal of 

creating a larger presence during the entire Festival and allow the overall community 

to help celebrate this milestone. 

 

We identified (25) once in a lifetime festival experiences that one lucky Kentucky 

Lottery winner could win to become the 2014 “Festival Fanatic.”   Some of these 

experiences included the following: 

 

 One person to have the chance to fly in one of the Thunder air craft  

 One person to have the chance to ride in a hot air balloon 

 Opportunity to ride in the Pegasus Parade as a VIP  

 Meet and Greet and VIP concert tickets and food vouchers at Kroger’s Fest-a-

Ville 

 Become a slam dunk judge at the Derby Festival Basketball Classic 

 Start a heat during the Great Bed Races 

 VIP seating and overnight accommodations for the Spring Fashion Show 

 Become the Thundernator for the 25th Thunder Over Lousiville 

 
UNIQUE PROMOTION 

 

Based on the input the Marketing Team received from the Kentucky Lottery and the 

internal brainstorming, we determined that a promotion to become the 2014 “Festival 

Fanatic” was the best opportunity and would achieve all of the client’s goals and 

objectives. This would allow us to associate the Kentucky Lottery with the entire 

Festival, not just one event.  We worked closely with the event managers to determine 

VIP opportunities that already existed within their events and we uncovered some new 

experiences that we knew the community would embrace.  Some of the new 

opportunities we uncovered were to have someone ride in the pace car for the 

Marathon/miniMarathon and help hold the Finish Line tape; get a private tour of the 

Belle of Louisville before the Great Steamboat Race; fly in a Thunder aircraft and hot air 

balloon from the U.S. Bank Great Balloon Race, and get to meet and hear from the beer 

makers/wine makers of BeerFest and WineFest.   

 
TARGET AUDIENCE/DURATION OF PROMOTION 

 

The target audience for the Festival Fanatic was lottery players and adults 18-54 who 

live or work in Kentucky and are familiar with the Kentucky Derby Festival.  The 

promotion began January 27th – March 8th.  To enter the promotion, players had to sign-

in or register for a Fun Club Rewards account at www.kylottery.com.  Once logged in, a 

player was able to submit an eligible current non-winning $2 Kentucky Cash Ball or 
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Kentucky’s 5 Card Cash ticket for a chance to be named Festival Fanatic. The winner 

was announced on March 27th. 
 

 
ATTENDANE/NUMBER OF PARTICIPANTS 

 

Over 41,000 fans entered the promotion which kicked off on January 27th.  Players 

signed in or registered for a Fun Club Rewards account at www.kylottery.com.   

The winner was announced on March 27th and Melanie Chilton, a Jefferson County 

Kentucky native and part owner of Family Sports Grill and Pub in Louisville was 

ecstatic.  “When I got the call telling me I was the Festival Fanatic, I thought it was a 

joke! I was sure my kids were pulling a prank on me,” said Melanie Chilton. “I am so 

excited to have the opportunity to be the Festival Fanatic. I’m overwhelmed because 

it’s the chance of a lifetime.”  

 
TIE-IN OF PROMOTION TO MAIN EVENT 

 

The Festival Fanatic received 25 VIP experiences that spanned from March 27th with the 

Derby Festival Spring Fashion Show to May 2nd with the VIP viewing and meet and 

greet with Scotty McCreery for our Waterfront Jam concert.  Each of the Festival event 

managers received contact information for the winner and the Marketing Team served 

as a liaison between the staff and the winner.  Melanie received credentials, 

tickets/vouchers, directions and merchandise for all of her experiences and when she 

arrived at each event, Melanie was greeted by a staff member that explained or 

directed her to a VIP area.  In some instances, such as with Thunder Over Louisville, the 

Basketball Classic and Bed Races, she served a role in the overall event and allowed 

the hometown audience to cheer on one of their own. 

 
  OVERALL REVENUE AND EXPENSE BUDGET 

 

Revenue from sponsor =      $32,500 

In-Kind TV/Radio Advertising =     $10,000 

In-Kind Kentucky Lottery Advertising =    $50,000 

 

Ticket/Experience Expense =   $5,000 
            $27,500 

     Plus in-kind      $60,000 

 

     Total Revenue $87,500* 

       

 

 
OVERALL EFFECTIVENESS 

 

The Derby Festival Marketing team met with Edie and Chip Polston, head of Public 

Relations with the Kentucky Lottery, to discuss the “Festival Fanatic” promotion.  They 

loved the new idea and became excited about the synergy between Kentucky Lottery’s 
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goals and the new sponsorship opportunity.  We developed some enhanced benefits to 

add to the proposal and new advertising vehicles.  These benefits included: 

 

 A Press Conference held at the Kentucky Lottery office to announce the start of 

the promotion 

 A specific portion of the website (a large clickable website ad) was dedicated to 

the promotion from January 27th – March 8th   

 PA announcements made during the Thunder airshow to announce the 

“Thundernator/Festival Fanatic” and Kentucky Lottery’s involvement  

 A press conference from the Command Center on Thunder Eve to “unveil” the 

winner  

 

In addition to the enhanced benefit package, the lottery would include the promotional 

details on their website and in all Point of Sale materials sent to regional lottery outlets.  

The Lottery will also dedicate television advertising to this promotion and conduct the 

contest on their website.  This made for a wonderful partnership. 

 
OVERALL EFFECTIVENESS 

 

The promotion was a huge success far exceeding all anticipated expectations the 

Kentucky Derby Festival and the Kentucky Lottery had set for this new sponsorship.  

During the promotional window of January 27th  – March 8th the Kentucky Lottery Fun 

Club Rewards program received over 41,000 entries to become the “Festival Fanatic”.  

The lottery had set a goal of over 30,000 entries.   The winner, Melanie Chilton, was 

thrilled and became a local celebrity during the Festival and represented both 

organizations very well.  “Our winner last year had an amazing, once-in-a-lifetime 

experience while getting to press the button that started Thunder,” said Chip Polston, 

vice president of communications for the Kentucky Lottery Corporation. “The addition 

of 24 more amazing experiences during Derby week only made this a more incredible 

prize for one very lucky Kentucky Lottery player.” 

     

The Kentucky Lottery also received over $841,961.96 in media total publicity value as a 

sponsor of this promotion.  

 

The Marketing Team and Kentucky Lottery have already talked about the success of the 

event and are working towards a continued relationship for 2015. 


