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Introduction & Description of Main Event 

One of the original events produced by the 500 Festival, the IPL 500 Festival Parade, has grown 

to be one of the signature events held in the United States each year. This year more than 

300,000 people lined the streets of downtown Indianapolis on the Saturday of Memorial Day 

weekend to enjoy this spectacular event. Approximately 2,500 volunteers helped coordinate 

the 2014 IPL 500 Festival Parade. The Parade featured all 33 drivers of the 2014 Indianapolis 

500®, 33 500 Festival Princesses, spectacular floats, bands from across America, giant balloons 

and specialty units. In addition, the Parade was nationally televised on NBC Sports Network 

and locally on WISH-TV Channel 8, a CBS affiliate. Throughout the years, the financial support 

from the title sponsor and float and balloon sponsors has helped to further the development of 

creative ideas to enhance the Parade on the street as well as its telecast. Each year the Parade 

reflects the Festival theme through its floats and special décor on the Parade route. 

 

 

Name of Opportunity and Sponsor 

The 33 IndyCar drivers who make up the starting field of the 2014 Indianapolis 500® will be 

Honorary Grand Marshals and participate in the IPL 500 Festival Parade.  Drivers and their 

families are staged in a private hospitality area prior to entering the Parade line-up.  St. Vincent 

Sports Performance served as the driver hospitality area sponsor. 

 

 

Description and purpose of New Sponsorship Opportunity 

The private hospitality area for the 33 IndyCar drivers and their families has always been an 

operational expense for the 500 Festival that includes facility rental, food and beverages, and 

coolers and sunscreen.  Recognizing the drivers as athletes helped to define them as a specific 

demographic and potential target market that lead to an opportunity for the Festival to create a 

new sponsorship that would help offset the costs associated with staging the drivers and lower 

the overall expense of producing the parade. 



Description of the targeted sponsor and why targeted 

St. Vincent Sport Performance first emerged in 1987 as a small group of physicians and athletic 

trainers working together to combine performance training, medicine, psychology and nutrition 

to improve performance of athletes at all levels.  St. Vincent Sports Performance now serves 

19,000 families and individuals ranging from Jr. High School soccer teams to Olympic-medal 

winning athletes in gymnastics and track & field.   Since IndyCar drivers need to physically and 
mentally prepare to compete for 500 miles at 230 mph, they are very much potential clients for 

St. Vincent Sports Performance and their services.  

 

  

Synergy between sponsor and event 

For an athlete to compete at their highest level, they need a successful approach towards 

training, health and mental preparedness.  St. Vincent Sports Performance was created 

specifically to provide those services and has been working to help athletes achieve their goals 

since 1987.  By becoming the exclusive sponsor of the pre-Parade driver hospitality area, in 

addition to the signage and recognition in the venue, St. Vincent Sports Performance 

representatives were able to have direct access to 33 IndyCar drivers to make meaningful 

connections.  The similarities of training for a season of track & field leading up to the Olympics 

to preparing for a season of IndyCar racing leading up to the Indy 500 are significant.  Physical 

fitness, injury prevention or recovery and the mental ability to peak at the right moments led to 

easy conversations and opportunities for later discussions. 

 

Overall effectiveness/success of the program 

St. Vincent Sports Performance was very satisfied on their return from this new sponsorship by 

securing a new client to their roster of athletes and expect to add others in the coming 

months.   

 

 

 

 


