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a. Introduction 
 
The Pennsylvania Horticultural Society’s annual PHS Philadelphia Flower Show is the 
world’s longest-running and largest horticultural event. The Flower Show attracts 
extensive media attention and serves as one of Philadelphia’s signature events. This 
year’s extraordinary presentation was held March 1 through 9 at the Pennsylvania 
Convention Center.  
 
The 2014 theme, “ARTiculture,” celebrated the fusion of art and horticulture. Beautiful 
flowers, gardens and landscapes have always been an inspiration for artists, while great 
horticultural design has become a form of living art. In an unprecedented collaboration 
of Flower Show designers and the nation’s great art museums, the Pennsylvania 
Convention Center was turned into a 10-acre living canvas of exquisite landscapes, 
gardens and floral arrangements. 
 
Proceeds from the Flower Show benefit the year-round programs of PHS, which is 
celebrating its 186th year of gardening, greening and learning. PHS initiatives include 
the PHS City Harvest program, which creates green jobs and supports a network of 
community gardens that raise fresh produce for more than 1,200 families in need each 
week during the growing season. 
 

b. Sponsor 
 
Bank of America is the Exclusive Sponsor of the PHS Philadelphia Flower Show. 
 

c. Sponsorship package 
 

See Sponsorship Package document in binder. 
 

d. Quantity and quality of support to event by sponsor 
 

 



 

 

Bank of America has been a sponsor of the PHS Philadelphia Flower Show since 2012. 
The company’s presence at the show has included a VIP lounge for clients and ATM 
machines for the convenience of guests. 
  
Bank of America expanded its role in the Flower Show by becoming an exhibitor in 2014 
with an extraordinary presentation of original art. Six rarely seen prints from the Andy 
Warhol “Flowers” Series were loaned from the Bank of America Collection for display at 
the Flower Show. The Warhol prints became a major attraction for the “ARTiculture” 
theme, which celebrated the role of horticulture in great art and the art of horticultural 
design.  
 
Bank of America has converted its extensive art collection into a distinctive resource 
from which museums and nonprofit galleries may borrow complete or customized 
exhibitions at no cost, which generates vital revenue for these institutions. Since the 
program’s launch in 2008, more than 50 museums worldwide have host exhibitions of 
works from the collection. 
 

e. Goals and success of relationships for event and sponsor 
 
The 2014 Flower Show placed its spotlight on the relationship of art and horticulture, 
and the Bank of America exhibit was an inspired example of the show theme. The 
presence of works by Andy Warhol, the foremost name in the American pop art 
movement, attracted visitors and brought additional media attention to the event. 
 
The exhibit also cast a spotlight on the sponsor, its art collection, and the philanthropic 
role of the collection. Bank of America also was provided the opportunity to reach its 
targeted markets and highlight its partnership with PHS.  
 
 

f. How the sponsor stands out 
 

Bank of America continues to deepen its partnership with PHS and the Flower Show 
each year. In 2013 and 2014, the bank rose to the level of Exclusive Sponsor (the 
second-highest sponsorship tier). And in 2014, the loan of original art made Bank of 
America a major exhibitor in the Flower Show. 
 
 
 

 



 

 

g. Activation of sponsorship 
 
In 2014, Bank of America expanded its role in the Flower Show with a major exhibit, in 
addition to its VIP lounge and ATM service.  
 
Activation of the sponsorship included pre-opening promotion of the bank, including 
participation in the kick-off press conference in February, trademark recognition on 
show materials and advertising, inclusion in the show app and social media, and e-
blasts to PHS constituents. 
 
On-site promotion of the sponsor included the VIP lounge, three ATM machines for 
show visitors, and the Warhol exhibit with the bank’s brand recognition.  
 
 
 

 



 
 

 

 Introduction:  
The PHS Philadelphia Flower Show, the nation’s largest indoor flower show, began in 1829 and 
continues to bloom in Philadelphia every March at the Pennsylvania Convention Center. The Show 
features the country’s premier landscape designers and florists, who turn 10 acres of the 
Convention Center floor into a floral fantasy world with beautiful plants and cutting-edge designs. 
The Show attracts nearly 300,000 attendees in nine days, making it the world’s largest indoor 
flower show and the largest flower show in the country with a $61M+ impact on the region’s 
economy each year.  
 
Proceeds from the Show support Pennsylvania Horticultural Society (PHS) programs including City 
Harvest which, to date, has donated more than 106 tons of locally grown produce to underserved 
Philadelphia families. This collaborative program enlists help from entrepreneurial growers and the 
Philadelphia Prison System and provides food to nearly 1,000 families a week during the growing 
season, while offering job readiness training to transitioning inmates.  
 
Sponsors of PHS enjoy an association with the region’s highest profile event and affiliation with one 
of the most highly regarded non-profit organizations of its kind in the world. As an Exclusive 
Sponsor of PHS and the Flower Show, Bank of America is provided the opportunity to once again 
reach targeted markets and highlight valuable partnerships. All proceeds from the PHS Philadelphia 
Flower Show, including tickets and sponsorship contributions, support PHS and our acclaimed urban 
greening programs, including maintaining some of the city’s highest profile landscapes.  

 

 

 

 

 

 

 

TOTAL COST OF EXCLUSIVE SPONSORSHIP PACKAGE: 
$125,000 (2013-2014) 



EXCLUSIVE PHS SPONSORSHIP PROPOSAL 
 

PRE-PROMOTION 
As an Exclusive Sponsor for the 2014 PHS Philadelphia Flower Show, PHS will provide Bank of 
America with pre-Flower Show exposure including, but not limited to:  
 

 Executive participation in Flower Show kickoff Press Conference that takes place in 
January, announcing the theme of the Show and key highlights  

 Trademark recognition as an Exclusive Sponsor on Flower Show promotional 
materials* 

 Brand acknowledgement in all paid and promotional advertising* 

 Link to bankofamerica.com from the Official Show website, theflowershow.com.  
From January 1 – March 31, 2014, the Flower Show site had a total of 2,088,000 
views, with an average of 22,900 pages viewed per day. 

 Inclusion in the PHS Flower Show mobile app (downloaded by over 20,000 visitors in 
2013), with active links to Bank of America web properties   

 Listing in the Official Schedule of Events.  Published in 2014 by Montgomery 
Newspapers, Inc and distributed to 40,000+ subscribers, plus copies distributed at 
the Show. 

 Recipient of Facebook, Twitter and Blog mentions leading up to and during the Show 

 Bank of America name and logo will be included as the Exclusive Sponsor various e-
blasts to PHS registrants - a list of over 85,000 constituents with a 20%+ open rate. 
Constituents include PHS Members, donors, Flower Show ticket buyers, and 
volunteers 

 Two (2) Full Page/4 Color ads in PHS Green Scene magazine, including one in the 
Flower Show edition 
 

*Based on existing agreement with Subaru, Bank of America will share joint recognition in these 
areas. 

 
 
ON-SITE PROMOTION 
During Flower Show week (March 1-9, 2014), Bank of America will be acknowledged in a variety 
of ways and given the opportunity to promote its environmental message as well as provide 
brand and client engagement opportunities.  
 

 Bank of America Lounge  
Adjacent to the AIA bookstore, the Bank of America Lounge will be a 40’x40’ space 
located near the top of the escalators close to Hall A.  This highly visible and 
trafficked space provides a great opportunity for engagement, as evidenced at the 
2013 Flower Show.  By increasing the footprint for Bank of America in this area and 
transforming the space into a lounge where Show visitors can rest or enjoy 
refreshments, Bank of America will have the chance to describe a multitude of 
products and to interact one-on-one with current and potential customers.  During 
peak times, Bank of America could run special promotions for those who wish to 
gain entry into the Lounge.  PHS will continue to work with the client development 



EXCLUSIVE PHS SPONSORSHIP PROPOSAL 
 

team to help create an experience that will be meaningful to show visitors and to 
Bank of America’s targeted goals.   

 
 

 Display of Andy Warhol Works with Bank of America Brand Recognition 
Bank of America has the opportunity to collaborate with PHS to create a one-of-a-kind 
exhibit on the main Show floor, viewed by over 250,000 visitors over the course of the 
Show week.  The theme for this garden space would be the display of the Andy Warhol 
“Flowers” works.  Bank of America would work directly with PHS to create an exhibit 
that would be attractive to show visitors, but also tell the story of Bank of America’s 
commitment to the arts, culture, and the environment.  An exhibit on the show floor 
also allows the client development team to engage prospect clients as they tour the 
entirety of the Show and refer them to the Bank of America Lounge to learn more.  The 
location of this exhibit would be in Hall A, near our showcase exhibitors.    
 
 

ATM Locations 
For the 2014 Show, Bank of America will enjoy a minimum of three (3) separate Bank of 
America branded ATM machines on the main Show floor. Installed by PHS, Bank of America has 
the opportunity to design and outfit the machines and surrounding areas to best market its 
brand.  The styling of these ATMs will include detailed messaging on the banners and small 
planters around the area.   
 
 
In addition to the all the above activities, Bank of America will enjoy brand acknowledgement 
as an Exclusive Sponsor in all appropriate paid and promotional advertising, including, but not 
limited to: 

 Listing in the Official Flower Show guide and map 

 Logo recognition on signage throughout the show recognizing all Official Sponsors 
(10 in various locations at the 2013 Flower Show) 

 
 
VIP HOSPITALITY 
PHS Preview Night  
The 2014 Preview Party will take place on Friday evening with all the festivities happening right 
on the Show Floor.  At this black tie opening reception, guests will enjoy cocktails and special 
culinary creations at various food stations all while having the opportunity to explore the entire 
Show floor.  A short awards program will take place honoring best in show exhibits and the 
winner of the Binney Award for environmental stewardship.  Sponsors will enjoy private seating 
lounges on the show floor where they can greet clients and guests.  The popular Preview Night 
After Party will return, allowing guests to close the evening with dancing, specialty cocktails and 
fun surprises.   
 
As part of this exclusive sponsorship package, Bank of America will be provided: 



EXCLUSIVE PHS SPONSORSHIP PROPOSAL 
 

 Twenty (20) Benefactor entry tickets to the Preview Party in addition to the U.S. 
Trust Sponsorship 

 Ten (10) additional entry tickets to the PHS Preview Night After Party 
 
Corporate Skybox Event 
This exclusive entertainment venue overlooks the Main Show floor and can accommodate up to 
three hundred (300) people for an informal reception or 100-150 for a dining experience.  This 
space will also be available on Saturday night.   

 PHS will provide complimentary Skybox space and coat check to Bank of America, 
along with one hundred (100) tickets (at no extra charge). Bank of America is 
welcome to invite additional guests (above and beyond the 100 complimentary 
tickets) at a discounted price of $25 per ticket. Bank of America will be responsible 
for any additional hospitality or other activities. 

 
Private Early Morning Tour and Breakfast 
Bank of America has the opportunity to provide prospects and clients with breakfast in the 
Skybox and a guided early morning tour of the Show floor. 

 PHS will work with Bank of America to conduct tours on a date(s) beneficial to each 
party, with room for up to one hundred (100) people. 

 
Private Pre-Show Viewing 
Offer guests the unique and personal experience of a backstage tour not seen by the general 
public: a view of the main Show floor on February 27, 2014, before opening day! 

 PHS will provide guided tours for up to fifty (50) guests during pre-Show week, 
complete with fifty (50) complimentary tickets for those guests to return the next 
week when the Show floor is complete and ready to be viewed by the general 
public. 

 
PHS Community Celebration 
Join PHS’s biggest supporters and community stewards by taking part in the annual PHS 
Community Celebration. Enjoy a delicious meal, hear from speakers including PHS president 
Drew Becher, and discover what's in store for PHS programs throughout the year.  As part of 
this exclusive sponsorship, Bank of America will have the following opportunities:  

 Executive participation during the event program to provide welcoming remarks and 
be on stage for awards presentations 

 Logo recognition on event invitation and program  

 Twenty (20) tickets to the event (date and time still under consideration) 
 
 

Additional Show Tickets and Hospitality, including: 
 

 One-hundred fifty (150) complimentary Show tickets (valid Sunday, March 1 – 
Sunday, March 9, 2014 after 3pm) 



EXCLUSIVE PHS SPONSORSHIP PROPOSAL 
 

 Eight (8) complimentary VIP badges (valid during all Show hours, including pre-Show 
preview) 

 
 
POST-SHOW INVOLVEMENT 
Just because the Flower Show ends doesn’t mean PHS’s work is done! PHS is dedicated to 
restoring neglected community gardens, parks, and open spaces in the neighborhoods 
throughout Philadelphia and creating a network of green space that stretches throughout city 
areas where concrete otherwise rules.   
 
The PHS Adopt-A-Garden program is a tremendous opportunity for our sponsors to take on an 
active, visible role in revitalizing our shared environment and renewing gardens that have been 
preserved by the Neighborhood Garden Association (NGA), a land trust managed by PHS.  By 
participating in the Adopt-A-Garden program, a meaningful and hands-on employee experience 
in the garden will be created for team Bank of America in one of PHS’s many gardens.  From 
moving soil to pulling weeds to planting new vegetable starts, Bank of America employees will 
be able to get their hands dirty while fulfilling the needs of the garden.  Staff will experience the 
satisfaction of knowing that their work has made an immediate difference and that they are 
supporting the growing of much needed, highly nutritious fruits and vegetable for PHS’s City 
Harvest program.  
 
The roots of community gardens run deep in Philadelphia, and these pockets of open green 
space are vital in our dense urban environment, serving as oases of greenery and tranquility as 
well as much-needed community gathering places everyone can enjoy. 
 
PHS welcomes the opportunity for a crew of Bank of America volunteers to support in PHS 
Adopt a Garden.  Our team will work with you to identify a Philadelphia location that will 
accommodate up to 75 volunteers in the spring of 2013.  PHS will work closely with Bank of 
America representatives to create an event experience that leaving a last impact on corporate 
volunteers and the community they are serving.  



 

 

2014 PHS Philadelphia Flower Show 
 Explores the Fusion of Art and Horticulture 

Great museums collaborate with floral and garden designers for “ARTiculture” 

 

PHILADELPHIA – Beautiful flowers, gardens and landscapes have always been 

an inspiration for artists, while great horticultural design has become a form of living art. 

 The fusion of art and horticulture will be celebrated in “ARTiculture,” an 

extraordinary presentation of the PHS Philadelphia Flower Show on March 1 to 9, 2014, 

when guests will be inspired to let their inner-artist bloom in their own gardens.  

An unprecedented collaboration of Flower Show designers and the nation’s great 

art museums will turn the exhibition space of the Pennsylvania Convention Center into a 

10-acre living canvas of exquisite landscapes, gardens and floral arrangements. 

PHS also will announce the hot new flowers, plants, products and design ideas 

for Spring  2014 at the Flower Show to serve as a consumer’s guide to creating 

fantastic home gardens.  

The entrance garden of “ARTiculture” will be inspired by the paintings and 

dynamic sculptures of Alexander “Sandy” Calder, a member of the historic family of 

artists whose works are found throughout Philadelphia, and will feature a remarkable 

vertical dance troupe who will perform above and within the multi-dimensional display. 

The Pennsylvania Horticultural Society will partner with internationally renowned 

art museums, organizations and institutions for the exhibits in “ARTiculture.” 

Participants include the Getty Center (Los Angeles), the Solomon R. Guggenheim 

Museum (New York City), the Smithsonian Institution’s National Portrait Gallery 

(Washington, D.C.), the Philadelphia Museum of Art, the Barnes Foundation 

(Philadelphia), the Pennsylvania Academy of the Fine Arts (Philadelphia), the 

University of Pennsylvania Museum (Philadelphia), the Brandywine River Museum 



 

 

(Chadds Ford, Pa.), the Brooklyn Museum (Brooklyn, N.Y.), the Noguchi Museum 

(Long Island City, N.Y.), Storm King Art Center (Hudson Valley, N.Y.), Grounds for 

Sculpture (Hamilton, N.J.), the North Carolina Museum of Art (Raleigh, N.C.), Fresh 

Artists (Philadelphia), Tyler School of Art (Philadelphia), the Wayne Art Center 

(Wayne, Pa.), and the Woodmere Art Museum (Philadelphia). 

The region’s great garden clubs will be paired with area art schools – the 

University of the Arts, Philadelphia University, Moore College of Art, and PAFA – to 

compete in the show’s Artistic Classes. 

Special exhibitions at the show will include a selection of the Andy Warhol 

“Flowers” Series from the Bank of America Collection; selections from the West 

Collection, of Oaks, Pa.; and works by sculptor Steve Tobin, of Bucks County, Pa. 

International exhibitors in the 2014 show will include British garden designer 

Andy Sturgeon and Provence-based garden designer James Basson, whose exhibit will 

be inspired by a painting from the Collection of the Prince’s Palace Monaco.  

An exhibit designed by the Crayola Experience will give show visitors the 

opportunity to express themselves in the Convention Center’s Grand Hall. Visitors also 

will show their artistic side in an expanded “Make & Take Room,” where they can create 

a variety of craft and garden projects. The family attractions at the show will include the 

Butterfly Experience, where visitors will interact with 20 species of exotic and domestic 

butterflies, and the Camden Children’s Garden. 

 Let yourself bloom at the interactive, collaborative 2014 Flower Show, and leave 

equipped to practice “ARTiculture” in your own home and garden. 

 

ABOUT THE FLOWER SHOW 

The PHS Philadelphia Flower Show is the nation's largest flower show, which 

blooms every March at the Pennsylvania Convention Center. The show features the 



 

 

world’s premier landscape designers and florists, who turn 10 acres of the Convention 

Center into a floral fantasy of beautiful plants and cutting-edge designs. 

 In addition to the major garden displays, the Flower Show hosts world-renowned 

competitions in horticulture and artistic floral arranging, gardening presentations and 

demonstrations, special events, a mammoth indoor Marketplace, and a Flower Show 

Week celebration throughout the Philadelphia region. 

The Premier Sponsor of the 2014 Flower Show is Subaru, and the Exclusive 

Sponsor is Bank of America.  

Official Sponsors are ACME, Bartlett Tree Experts, Einstein Healthcare Network, 

EP Henry, Green Mountain Energy, Organic Gardening, Parx Casino, and Tourism 

Ireland. Supporting Sponsor is Celebrity Cruises. Contributing Sponsors are LeafFilter 

Gutter Protection, Mid-Atlantic Waterproofing, and QVC. Promotional Partners are 

Apple Vacations, Collette Vacations, Cruise Planners, Gold Key Resorts, Greater 

Philadelphia Falun Dafa Association, Mid-Atlantic Center for Arts & Humanities, On the 

Avenue Marketing, and Power Home Remodeling. Garden Tea Sponsor is Stash Tea. 

Preview Party Sponsor is U.S. Trust, Bank of America Private Wealth Management. 

Media Partners are WPVI-TV 6abc and CBS Radio. 

Proceeds from the Flower Show benefit the year-round programs of PHS, which 

is celebrating its 186th year of gardening, greening and learning. PHS initiatives include 

the PHS City Harvest program, which creates green jobs and supports a network of 

community gardens that raise fresh produce for more than 1,200 families in need each 

week during the growing season. 

For more information, please visit www.theflowershow.com and follow us on 

Facebook and Twitter. 

 
 

 

http://www.theflowershow.com/


 

 

ABOUT PHS 

The Pennsylvania Horticultural Society is a nonprofit organization, founded in 

1827, dedicated to creating beauty and building community through gardening, greening 

and learning. With more than 25,000 member-households throughout the world, PHS 

offers programs and events for gardeners of all levels, and works with volunteers, 

organizations, agencies and businesses to create and maintain vibrant green spaces. 

Proceeds from the PHS Philadelphia Flower Show and donations from foundations, 

corporations, government and individuals support PHS programs, including Plant One 

Million and PHS City Harvest. For information, visit PHSonline.org. 

 

MEDIA CONTACT: 

Alan Jaffe, PHS Director of Communications, 215-988-8833, (m) 267-968-0859, ajaffe@pennhort.org 

 

  

 
 

 

http://phsonline.org/
mailto:ajaffe@pennhort.org


 

 

Warhol’s “Flowers” Series Headlines Special Exhibits 

Works by Bucks County sculptor and West Collection on view 
 

PHILADELPHIA – The 2014 PHS Philadelphia Flower Show, “ARTiculture,” will 

present special exhibitions during the run of the show from March 1 to 9 at the 

Pennsylvania Convention Center. 

Six rarely seen prints from the Andy Warhol “Flowers” Series from the Bank 

of America Collection, one of the largest art collections in the world, will be on view at 

the Flower Show for “ARTiculture.” Bank of America, the Exclusive Sponsor of the 

Flower Show, has converted its collection into a distinctive resource from which 

museums and non-profit galleries may borrow complete or customized exhibitions at no 

cost, which generates vital revenue for these institutions. Since the program’s launch in 

2008, more than 50 museums worldwide have hosted exhibitions. 

Bucks County sculptor Steve Tobin will exhibit several pieces in the Convention 

Center’s Grand Hall that exemplify his connection to the natural world. Tobin is best 

known for his monumental works in bronze, steel, glass and ceramics. His work 

explores the realms of philosophy, science and poetry to create nature-based works 

that evoke a sense of wonder. “Trinity Root,” a bronze piece at St. Paul’s Chapel in New 

York City, is a casting of the 80-year-old sycamore tree which fell and protected the 

chapel on Sept. 11, 2001. His works have also been exhibited at the American Museum 

of Natural History in New York, Grounds for Sculpture in Hamilton, N.J., the 

Philadelphia Museum of Art, and the Musee des Arts Decoratifs in Switzerland. 

A solo exhibition of Tobin’s work, featuring large-scale outdoor and indoor 

sculptures, will open in June at the Michener Museum of Art in Doylestown, Pa. 



 

 

Selections from the West Collection, amassed by Albert P. West, art collector 

and chairman of SEI Investment Company of Oaks, Pa., also will be featured in the 

Grand Hall during the Flower Show.  

The works from the West Collection will include a sculpture by Rob de Mar; a 

two-sided painting resembling a cross-slide of a giant tree, titled “Cookie,” by Sharon 

Levy; a sculpture titled “Licorice Shoes” by Andy Yoder; and an inflatable flower tank 

titled “Seige Weapons of Love” by Zoe Walker and Neil Bromwich. 

 

ABOUT THE FLOWER SHOW 

The PHS Philadelphia Flower Show is the nation's largest indoor flower show, 

which blooms every March at the Pennsylvania Convention Center. The show features 

the country's premier landscape designers and florists, who turn 10 acres of the 

Convention Center into a floral fantasy of beautiful plants and cutting-edge designs. 

 In addition to the major garden displays, the Flower Show hosts world-renowned 

competitions in horticulture and artistic floral arranging, gardening presentations and 

demonstrations, special events, a mammoth indoor Marketplace, and a Flower Show 

Week celebration throughout the Philadelphia region. 

The Premier Sponsor of the 2014 Flower Show is Subaru, and the Exclusive 

Sponsor is Bank of America. 

Proceeds from the Flower Show benefit the year-round programs of PHS, which 

is celebrating its 186th year of gardening, greening and learning. PHS initiatives include 

the PHS City Harvest program, which creates green jobs and supports a network of 

community gardens that raise fresh produce for more than 1,200 families in need each 

week during the growing season. 

For more information, please visit www.theflowershow.com and follow us on 

Facebook and Twitter. 

http://www.theflowershow.com/


 

 

 
ABOUT PHS 

The Pennsylvania Horticultural Society is a nonprofit membership organization, 

founded in 1827, dedicated to creating beauty and building community through 

gardening, greening and learning. PHS offers programs and events for gardeners of all 

levels, and works with volunteers, organizations, agencies and businesses to create 

and maintain vibrant green spaces. Proceeds from the PHS Philadelphia Flower Show 

and donations from foundations, corporations, government and individuals support PHS 

programs, including Plant One Million and PHS City Harvest. For information, visit 

PHSonline.org. 

 

MEDIA CONTACT: 

Alan Jaffe, PHS Director of Communications, 215-988-8833, (m) 267-968-0859, ajaffe@pennhort.org 

 

 

http://phsonline.org/
mailto:ajaffe@pennhort.org
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