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   Photobucket and Denver Comic Con 
 

Introduction & Description of Main 
Event 

The Denver Comic Con (DCC) and 
Literary Conference has come a very 
long way since its development in 
2012.  It is now recognized as the 4th 
largest Comic Con in the country right 
behind San Diego, New York and 
Chicago Comic Cons. With over 75,000 
people in attendance in 2014, it has 
doubled its size since its beginning. 

The 2014 Con was held over Father’s 
Day weekend at the Colorado 
Convention Center.  The 3 day family 
friendly, pop culture fan convention 

featured the best in comics along with popular sci-fi and fantasy TV shows, movies, Japanese 
animations, cosplay (fan-created costumes and costumed skits), toys, gaming and panel presentations.   

Denver Comic Con has it all! The main exhibit floor is filled with hundreds of  vendors selling and 
showcasing a wide variety of items to include comic books, apparel, digital animation, photography, 
games and more. You can also find Artist Valley, where various artists display and sell their artwork and 
Celebrity Summit, where fans can meet and receive autographs from their favorite actors/actresses, 
authors and artists. 

On the lower levels of the Convention Center is the gaming area with various rooms filled with online 
gaming, video games, board games, arcade games, LARPing and more.  Throughout the Con weekend, 
hundreds of topics related to the comic book, television, gaming, arts, and digital animation industries 
are discussed with experts, celebrities, authors, artists and enthusiasts in numerous panel rooms.  Lastly, 
one of the major highlights of the Con is the Cosplay Shindig, an event where attendees compete to be 
the winner of the best costume at Denver Comic Con.  At the Con, you will see over 75% of attendees 
dressed in full costume as their favorite super hero or TV/movie/comic book character.  It is a true 
spectacle to see! 

Denver Comic Con is a program produced by Pop Culture Classroom, a 501 (c)(3) nonprofit organization 
that provides free comic book based curriculum to school districts, teachers and community 
organizations.  This curriculum improves literacy and art skills, increases student achievement and 
develops personal awareness.   

 
 
 
 

2014 IFEA Pinnacle Award Submission: 

40) Best Sponsor Partner 
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Description of Sponsor, Level of Sponsorship, Detailed Benefit Package & Sponsorship Term 

Photobucket, an image hosting and video hosting website and online community, was a sponsor of the 
Denver Comic Con for its first year in 2014.  Photobucket’s branch in Denver, CO experienced their first 
event marketing experience at the Con.  Their sponsorship objectives include:  
 

 Build brand identity between Photobucket and the largest Comic Con between Chicago and 
San Diego, free from competitor noise. 

 Engage DCC’s desirable audience to achieve Photobucket’s marketing and communications 
objectives of reengaging a young tech savvy audience with Photobucket’s positioning of “The 
same only better.”  

 Driving 75,000 photo-shooting consumers to Photobucket to post, view, share and store their 
hundreds of thousands of photos from Denver Comic Con. 

 

CSG along with the Denver Comic Con management team met with Photobucket to discuss their current 
marketing and communications objectives to fine tune their sponsorship benefits and promotional 
activations.   
 

Level of Sponsorship  
 

Photobucket was one of eight Supporting Sponsors of the Denver Comic Con.  It is a single year 
agreement which is set to be renewed annually each fall. Their annual sponsorship fee is $5,000 cash.  
Further, Photobucket invested an additional $2,800 cash in activating their sponsorship.  
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Details of Sponsor Benefit Package 
Photobucket receives an extensive sponsorship package of rights and benefits.  Key among those 
benefits are: 

 Contributing Sponsorship of the 2014 Denver Comic Con 

 Contributing Sponsor status for the prestigious Denver Comic Con  

 You are guaranteed strong, positive presence to the largest possible audience estimated to 
exceed 75,000 people 

 Right to exclusive period of negotiation to renew sponsorship for 2015 Con or option for 
multi-year agreement to provide strategic implementation of sponsorship benefits and the 
opportunity to build brand equity with the Denver Comic Con 

 Opportunity to Select Comic Con Featured Venue or Program 

 Photobucket may select and will be recognized as the co-presenter of Vertical Photo Wall 
Experience, one of the Con’s featured attractions.  

 Recognition benefits for Vertical Photo Wall Experience include: 

 Presentation rights – “Photobucket Vertical Photo Wall Experience”  

 Recognition in advertising when the Vertical Photo Wall Experience is featured 

 Opportunity to create promotion associated with Vertical Photo Wall Experience 

 Official # Hashtag promotion – In order to drive traffic to Photobucket, Denver Comic Con will 
establish a photobucket-specific tag and promote it in advance using digital and social media 
outlets as well as onsite at the event 

 Premium Exhibition Space 

 Complimentary 10’ x 10’ (100 square feet) of coveted premium exhibition space in main 
exhibition hall ($650 retail rate) 

 High Profile Branding in Official Con Program 

 Supporting recognition in 2014 Official Denver Comic Con Program distributed free to 
40,000 Con attendees including: 

 Half page color ad  

 Interior “Sponsor Marquee” trademark recognition 

 Name in bold on exhibitor listing 
 Mobile Phone App benefits 

 Recognition in “Guidebook” mobile guide for DCC downloaded by 56% of all attendees 
(43,000 downloads in 2013) including: 

 Banner ad with link 

 Exclusive full window for company information or promotion with link 
 Customer Relations and Staff Benefits 

 Hospitality packaging includes:  

 Two (2) Denver Comic Con VIP credentials good for three days of Con including “Speed 
Pass,” access to hospitality lounge and VIP meet & greets ($250 value each) 

 Four (4) three-day general admission badges ($50 value each) 

 Two (2) invitations to the Four Color Mixer, a VIP gathering for sponsors and headliners 
($75 value each) 

 Four (4) Official DCC T-shirts  ($20 value each)  
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Quantity and Quality of Support to Event by Sponsor 

 
CSG assigned a member of their account services team to serve as “fulfillment manager” for 
Photobucket.  Photobucket’s staff consulted with CSG and DCC organizers to create experiences for 
participants and spectators that were innovative, interactive and fun. Among the convention 
enhancements enterprised with Photobucket are: 
 

 Photobucket Vertical Wall Experience – 
Photobucket, Denver Comic Con and 
Scenographics, a set design company, put their 
heads together to create the Photobucket Vertical 
Wall Experience.  Playing into the 50th Anniversary 
of Batman theme at Denver Comic Con, a scene 
was created based off of the 1960’s original 
Batman show, where Batman and Robin would 
climb up the sides of buildings using a rope.   
Scenographics branded the structure with 
Photobucket’s logo.  Throughout the Con, 
Photobucket employees took pictures and videos 
of Comic Con attendees climbing up the wall.  
Attendees could then download their pictures and 
videos off of the Photobucket website and was 
offered a coupon for five free prints using a 
promotional code. 

 
 

 
 Official # Hashtag promotion – Denver Comic Con 

and Photobucket collaborated to create an official hashtag 
where all attendees were encouraged to use the hashtag 
“DCC2014” when they posted their Comic Con pictures to 
Facebook, Instagram, Twitter and other social media outlets.  
Photobucket set up an account on their website where they 
were able to collect over 12,000 Denver Comic Con images 
with the official hashtag included.  
 

 Animated GIF maker Lauch - Photobucket launched 
its Animated GIF maker for iPhone and Android at Denver 
Comic Con.   This app allowed 20 million Photobucket mobile 
users to create their own animated GIFs to share on 
Photobucket, social networks, forums and blogs. The new 
Animated GIF Maker was made available on the Photobucket 
mobile apps and is free to download through iTunes and the 
Google Play stores.  Photobucket promoted this new app 
activation at the Photobucket Vertical Wall Experience and 

         their expo space on the main exhibit floor. 
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Goals and Success of Relationships for Both the Event and Sponsor 
 

It comes as a shock that this is the first event marketing experience that Photobucket has ever had. The 
partnership that CSG created with Photobucket and Denver Comic Con was a huge success for both 
parties.  Simply put, Photobucket received the exposure they were seeking and the opportunity to 
connect with the Comic Con audience.  Thousands of DCC attendees experienced the Photobucket 
Vertical Experience Wall and have shared their experiences with their friends and family using social 
media and Photobucket.  The event was promoted and broadcasted on Photobucket’s website with over 
12,000 photos readily available to be viewed, shared and downloaded.  This was a true partnership 
where the goals of both the event and sponsor were met.  
 
Among the benefits to the Denver Comic Con: 

 $5,000 in funding for the 2014 Denver Comic Con 
 Exposure on the Photobucket website 
 Added features and enhancements, courtesy of Photobucket 
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How the Sponsor Stands Out Over All Other Sponsors 

We believe a picture (or two) is worth a thousand words! 

 
Main Exhibit Floor, Photobucket launches the Animated GIF Maker  

 
Photobucket Veritcal Wall Experience           
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Activation of Sponsorship by Sponsor 
 

Photobucket had many creative activations at Denver Comic Con and amoung them, the Photobucket 
Vertical Wall Experience was a very impressive additional feature.  The custom built structure exposed 
both the event and the sponsor by incorporating both the Denver Comic Con and Photobucket brands 
into the background scenery.  The wall not only fit in with the nature of Denver Comic Con, it also was a 
perfect fit for the 50th Anniversary of Batman.    The Wall was displayed near the main entrance of the 
Convention Center and was welcomed with excitement from all who walked by it.   The Vertical Wall 
allowed attendees to have a one of a kind super hero experience.  It is a true sentiment of the 2014 
Denver Comic Con. 
 
 
 


