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Des Moines Arts Festival® 

2014 Sponsor Report 
 

In an effort to provide the sponsor with a comprehensive review of the rights and benefits delivered by Des 
Moines Arts Festival® in accordance with what was originally promised, the following side-by-side report is 
submitted for review.  
 
Owner shall use its best efforts to provide the following rights to Sponsor during the Term of this Agreement 
as an Official Sponsor. 
Delivered. Naming Rights: presenting sponsor of the Volunteer Program. 
Delivered. Naming Rights:  identified as an Official Sponsor. 
Delivered. Logo will appear on the back of volunteer t-shirts worn by all general volunteers during the  
  Festival.  The Festival will collaborate with Sponsor on design and message of the t-shirt  
  design. 
Delivered. Logo will appear on all Festival entry and exit signage. 
Delivered. Logo will appear in the sponsor recognition feature in the Official Festival Preview distributed 
  in The Des Moines Register on June 15, 2014. 
Delivered. Logo will appear in the sponsor recognition feature in the Official Festival Program   
  distributed on-site. 
Delivered. Logo will appear on the official Festival Map identifying the location of Volunteer Check-in. 
Delivered. Logo will appear in the Official Sponsor logo recognition feature at the bottom of the Official  
  Festival Map. 
Delivered. Logo will be rotated in the Festival print advertisements placed in The Des Moines Register. 
Delivered. Logo will appear when appropriate in print materials and promotions when the Volunteer  
  Program is identified. 
Delivered. Logo will appear in print materials related to Volunteer Procedures. 
Delivered. Logo will appear on signage at Volunteer Check-In identifying Sponsor.   
Delivered. One half-page advertisement produced and delivered camera-ready to appropriate   
  specifications in the Official Festival Program to be distributed on-site.   

FINAL REPORT - ARAG 
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Delivered. Logo will appear with advertorial information about Volunteer Program on dedicated page in  
  the Official Festival Program.   
Delivered. Rights to one 400 square foot (20’ x 20’) or two 200 square foot (10’ x 20’) tented booth(s) and/
  or space (s) will be made available for Sponsor promotions and additional family art activity.  
  Festival provided banner with company logo/brand flown above booth.   
Delivered. Logo recognition and hyperlink on Festival official website sponsor page. 
Delivered. Logo, hyperlink and message on Festival’s dedicated volunteer page. 
Delivered. One framed 2014 Des Moines Arts Festival® commemorative poster. 
Delivered. 10 complimentary tickets to Des Moines Arts Festival® sponsor reception at the Des Moines  
  Art Center on May 24, 2014. 
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JURIED ART FAIR 
The 2014 Des Moines Arts Festival® showcased a highly competitive juried art fair. The jurying process began 
ten months prior to the actual Festival, when five members of the local and national arts community selected 
195 of the best artists from 1,125 applicants. This intensive process resulted in a collection of vibrant, 
innovative and masterful original works of art from 12 mediums, including: Mixed Media,  Ceramics, 
Drawing, Fiber, Graphics/Printmaking, Glass, Jewelry, Metalworks, Painting, Photography, Sculpture and 
Wood. More than one million dollars in art is sold during the Festival, with prices ranging from $25 to 
$150,000.  
 
The Festival continues to utilize ZAPPlication®, an online application service to process the jurying, 
developed for artists by artists and festival organizers. This transcendent technology saw its inception in 
1999 when the Western State Arts Federation (WESTSAF) met with the National Association of Independent 
Artists (NAIA) and two prominent art show directors—one being our very own Stephen King—to discuss the 
feasibility of developing a web-based system to enable artists to apply to art fairs, festivals and shows 
online.  
 
Discussions regarding this technology persisted over the next few years, and in March of 2004, WESTAF 
began developing the online application system in consultation with NAIA and 10 major art shows across the 
country. The ultimate product was branded ZAPP®, the universal online arts application, and was launched 
that September.  

2014 HIGHLIGHTS 
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The system works quite simply, in that registered artists 
receive emails from participating shows to announce that the 
show is accepting applications. Artists may then log onto 
their personal accounts and submit up to six images of their 
work, along with a brief artist statement. The jury, selected 
by the director of each event, later views and scores each 
set of submitted artist images once the application process 
has closed. Those artists receiving the top scores are invited 
to participate.   
 
EMERGING IOWA ARTIST PROGRAM  
presented by The Principal Financial Group® 
Sponsored by Principal Financial Group®, the Emerging Iowa 
Artists Program featured 22 Iowa residents currently enrolled 
in institutions of higher education. Each artist was required 
to submit an application and be juried into the Festival in the 
same manner as the professional artists. Those receiving the 
top scores were invited to participate free of charge. On-
site, each artist demonstrated his or her creative process to 
the public, either at The Principal® tent or at the individual’s 
booth. On Friday, the on-site jury critiqued and scored each 
EIA to determine a Best of Show winner, who received a 
$1,000 award and an automatic invitation to the 2015 
Festival. This year’s EIA Leysens Family Award for Best of 
Show was awarded to Sodam Lee, a printmaker from Ames, IA.  
 

COMMUNITY OUTREACH PROGRAM presented by 
Prairie Meadows 
The Des Moines Arts Festival® and co-sponsor Prairie 
Meadows teamed up to present the award-winning 
Prairie Meadows Community Outreach Program 
featuring 28 non-profit organizations. Each year, the 
program offers non-profit organizations the opportunity 
to participate on-site to share their mission to 
thousands of guests free of charge. In exchange for its 
free booth space, each organization provided an 
interactive arts activity for guests, from salsa dancing 
to face painting and more. 
 
 

 

2013  H IGHL IGHTS,  CON’ T  
2014 HIGHLIGHTS 
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Des Moines Art Center’s NURTURING A STUDENT’S VISION: 
CELEBRATING ARTISTS K-12 ART EXHIBITION presented by 
Hubbell Homes  
Hubbell Homes, the Des Moines Art Center and the Des Moines Arts 
Festival® hosted Nurturing a Student’s Vision: Celebrating Artists K-12 Art 
Exhibition (NSV) on-site at the Festival. This year’s exhibit spotlighted the 
work of students from 84 schools throughout central Iowa. In addition to 
the exhibition, a jury selected the artwork of five participating students to 
be made into banners that accompanied the on-site exhibit at the Festival. The entire collection is currently on 
display at the Downtown Public Library, while the banners are featured at the Des Moines Art Center.  
 
Hubbell Homes CEO Rick Tollackson and 341 young artists were recognized at the Visionary Artists’ Ceremony 
on Saturday, June 29. Each student received a Nurturing a Student’s Vision certificate of participation and a 
Des Moines Art Center student membership.  
 
INTERROBANG FILM FESTIVAL 
In its seventh year, the Interrobang Film Festival (IFF) continued with its exceptional standard of merging 
traditional film production with public screenings. IFF, which was presented by Nationwide, featured 30 films. 
Categories for submission included Features, Mids, Shorts, Short Shorts, Documentaries and Free Form, while 
entrants had the option of applying in either the Professional or the Student filmmaker division. In addition to 
the screenings, the IFF gave audiences something extra to cheer about with updated sound and projection at 
the Des Moines Public Library.  

 
GREEN ARTS SUSTAINABILITY PROGRAM 
The Des Moines Arts Festival® once again committed to reduce, 
reuse and recycle during the 2014 Festival with environmentally-
friendly initiatives and a little creativity. Worked with Drake 
University in Des Moines to help produce an Event Sustainability 
Guide. This guide is designed to support and encourage best 
practices that ensure the Des Moines Ats Festival® has a minimum 
negative impact on the environment while still delivering a world-
class event.   

Seventeen custom built Zero Waste Stations were placed throughout 
the site with the goal of reducing the waste footprint created by the 
Festival each year.  Free bike valet service was provided by Friends 
of Central Iowa Trails, and artists and volunteers were provided 

designated water cooler stations to fill reusable bottles. All on-site generators, refrigerators and freezer trucks 
ran on a biodiesel blend.  And while ZAPPlication® continued to provide for a paperless registration process, all 
Festival paper correspondence, including welcome packets, programs and all binders, were made with 
recycled, 100% post-consumer waste materials.   

2014 HIGHLIGHTS 
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PREVIEW CELEBRATION 
The 2014 Des Moines Arts Festival® Preview 
Celebration was May 21 at the Des Moines Art 
Center.  Guests enjoyed complimentary hors 
d’oeurvres and beverages, including the 
Festival’s very own craft beer, Sassy 
Saison.  The Preview celebration is an 
opportunity to share with sponsors and 
stakeholders a preview of the June event.  It is 
also an opportunity to thank sponsors for their 
generous contributions that assist the festival 
with achieving its mission-based goals and help 
keep the event free to attend.  The evening’s 
main event featured the unveiling of Downtown 
Stroll by Signe and Genna Grushovenko, the 
2014 Commemorative Poster.   
 
In addition to the poster reveal, the Festival paid tribute to several volunteers of the Event Management Team 
who were completing their 5th and 10th years of service with the Festival.  Additional recognition went to 
members of the Des Moines Arts Festival board of directors who were completing their second term and 
rotating off the board. 

 

ENTERTAINMENT 
Indi rockers 10,000 Maniacs and roots rock 
band BoDeans headlined a stellar line-up on 
the Hy-Vee Main Stage. With nearly 30 years 
of experience on the stage, 10,000 Maniacs 
brought their unique sound to the Festival on 
Friday night. Saturday night the Festival 
welcomed BoDeans. Long known as one of 
the best live acts in the business, Rock and 
Roll Hall of Fame has them permanently 
displayed as part of their Midwest Artists 
exhibit. They brought their amazing, high 
energy performance to the Festival, turning 

out a great crowd.  The weekend also welcomed a variety of local favorites Bonne Finken, Chad Elliott, and 
Jason Walsmith as well as new acts Iris Dement and The Envy Corps!  
  
The GuideOne Performing Arts Stage showcased its own impressive arrangement of acts, including dance 

2014 HIGHLIGHTS 
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troupes, martial arts, plays, show choir, ballet and an a cappella classic. This wide array of music and 
performance entertainment provided guests with non-stop on Friday of the Festival. Unfortunately due to 
inclement weather resulting in unfavorable conditions surrounding the Performing Arts Stage, all activities and 
performances on the GuideOne stage had to be cancelled. Bill Robison strolled the Festival streets, engaging 
guests with his charming and unique physical comedy. 

 
 

JAZZ & WINE PAVILION presented by Meredith Corporation  
The 2014 Des Moines Arts Festival® marked a resurgence of activity in the relaxed and shaded atmosphere of 
the Jazz & Wine Pavilion presented by Meredith. A refreshing variety of music from local and regional artists 
resented on the Civic Music Association Stage included Belin Quartet, Max Wellman, Bella Soul Jazz Trio, Hot 
Club of Des Moines, and more. All was offered alongside tasty selections of wine from Gateway Market.  
 

 

2014 HIGHLIGHTS 

INTERACTIVE ART EXPERIENCE 
Guests interacted with one of the art world’s most fa-
mous paintings. Sunday on the Island of La Grande 
Jatte by Georges-Pierre Seurat came to life over the 
three-days of the Festival. Starting as a simple poster-
sized print, the beautiful pointillism painting was 
brought to life by Festival guests applying their per-
sonal interpretation.  Guests received a 10”x10” canvas 
on which they expressed their vision of the paint-
ing.  Each of the 864 canvases came together on a gi-
ant scaffold structure to create the billboard-sized ren-
dering of the original painting.  On Sunday afternoon, 
all guests who contributed to the project were invited 
back to retrieve their individual canvas to take home as 
a souvenir.  
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EVENT SUMMARY 

ARTIST BREAKFAST AND AWARDS 
Participating professional and emerging artists celebrated their peers 
while enjoying an immaculate breakfast prepared by the talented chefs of 
Centro Restaurant at the Artist Breakfast and Awards on Sunday morning. 
Awards were presented to the Best of Show, along with Awards of 
Excellence, Juror’s Awards and the Leysen’s Family Award for Best 
Emerging Artist.   

 

WHERE AT THE FESTIVAL 
Register Media sponsored a Where at the Festival contest.  Much like a 
scavenger hunt, guests were invited to pick-up an entry form and search 
through the 195 visiting visual artists.  Identify the images and win prizes!  
Over 100 people participated in the contest! 
 
FIREWORKS 
Saturday was capped off with a fireworks celebration at 10 p.m. Visible 
from anywhere on-site, this annual event lit up the sky and marked the 

           conclusion of another fun-filled day of art.  
 
MEDIA ZONES 
With the goal to further engage with guests during the 
three-day event, the Festival introduced the all-new 
interactive Media Zones.  These interactive media 
zones, hosted by our media partners, WHO-HD News 
Channel 13, Clear Channel Media + Communications, 
and Des Moines Radio Group, featured boosted Wi-Fi 
provided by CenturyLink, smartphone charging 
stations, and social media streaming powered by 
Tint.  Social media streaming provided the opportunity 
for guests to share their Festival experiences, status 
updates, tweets, and Instagram photos via the event 
hashtags #DMAF2014 and #GoWhereItTakesYou.  

 
IOWA CRAFT BEER TENT 
The art of craft beer continues its stronghold on Festival guests with 
the Iowa Craft Beer Tent.  Craft beers from 13 breweries were available 
adjacent to the Hy-Vee Main Stage where the tent made its home for 
the three-day festival. 
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Mission:     The Des Moines Arts Festival® is a multi-day Festival that adds vibrancy to Central Iowa by 
creating opportunities for people of all ages, cultures and backgrounds to celebrate the arts. 
 
Our Core Values: 
Foster Appreciation of the Arts   We strive to educate, inspire and engage our audience toward a 
heightened  
appreciation of visual and other forms of art.  

Celebrate Original Art*   We produce an annual celebration of outstanding original visual art in a festival 
atmosphere. 

Value Community   We respect and celebrate the involvement of all people and seek to enhance the sense 
of pride in our community. 

Deliver the Highest Standards with Integrity and Accountability   We value professionalism and 
quality.  We operate in a fair and honorable manner with transparency. We are strong financial stewards. We 
manage with responsibility and maximize value to our partners. 

Strategically Innovate   We seek to harness new and creative ideas for the betterment of the festival and 
community. 

Our Vision:    Within the next five years, the Des Moines Arts Festival® will be known for its innovations in 
audience and artist engagement, and leadership in providing a model to other organizations for high quality 
execution. 
 

 
Overall Revenue/Expense Budget:     Revenue $905,500/Expenses $902,649 

Attendance:  175,000+ 
 
Des Moines Arts Festival®  Staff:     A staff of two full-time and one quarter-time employees (Executive 
Director, Production Manager, Program Manager), two seasonal contractors (Marketing and Film Festival 
Producer) and four seasonal interns manage the Festival. 
 
Volunteer Count:   1,689 
 
Management System:     The Des Moines Arts Festival® operates as a 501(c)3 non-profit organization with a 18
-member volunteer board of directors. 
 
 

EVENT SUMMARY 
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EVENT SUMMARY 

The Des Moines Arts Festival®, Iowa’s only free, three-day celebration of the arts, celebrated its 17th-annual 
Festival June 27-29, 2014 with an exciting line-up of visual art, live entertainment, film, community outreach, 
interactive activities, eclectic foods, craft beer, and fine wines in Downtown Des Moines’ Western Gateway 
Park, attracting more than 175,000 guests.  At the heart of the Festival is the juried art fair featuring 195 
professional selected from a pool of 1,125 applicants.   
 
The dedication to visual art extends to all ages through the Festival’s Emerging Iowa Artist (EIA) program, and 
the Des Moines Art Center’s Nurturing a Student’s Vision (NSV) program.  Twenty-two students from colleges 
and universities were selected to show and sell their work as part of the EIA program, and 405 students in 
grades K-12 from 101 Des Moines metro-area schools were featured in the 2014 NSV exhibit. 
 
Adults and children of all ages were welcome to engage in a variety of hands-on, arts-related activities including 
the award-winning Prairie Meadows Community Outreach Program that featured 28 non-profit organizations 
presenting everything from salsa dance lessons to marble painting.  The Interactive Art Experience featured a 20' 
x 30' mural of George Seurat’s Sunday Afternoon on the Island of La Grande Jatte created by Festival guests 
using 864 hand-made tiles. If guests didn’t want to get their hands dirty, exhibiting artists demonstrated their 
craft with over 30 Artist Demonstrations. 
 
The Interrobang Film Festival celebrated the art of film throughout the three-day weekend. 29 films, selected 
from over one hundred entries from around the world, were chosen to be part of the public screenings. Among 
the screenings was a special showing of the Best of 48 Hour Film Project. 
 
The local community was engaged with the Festival through several community outreach programs including 
the Volunteer Program, Patron Membership Program, and the Non-Profit Partner Program, which allows local 
organizations to raise much-needed funds to support arts-related activities year-round.  1,689 volunteers sup-
ported the Festival through a variety of opportunities.     
 
The Festival’s green program grew stronger this year with the rejuvenated Sustainability Program.  Guests, ven-
dors, and artists were given the opportunity to reduce, reuse and recycle throughout the event at seventeen cus-
tom-designed Zero Waste Stations.  The program launched the first phase of its multi-year strategic plan to 
achieve zero waste by 2016. 
 
The GuideOne Performing Arts Stage headlined with comedian Bill Robison and featured other performances in 
dance, theatre, music, acrobatics, and martial arts.  The Hy-Vee Main Stage an intimate acoustic show by Iris 
Dement immediately following a heavy dose of rain that canceled her ‘plugged-in’ performance. Headliners 
10,000 Maniacs and BoDeans were watched by thousands of guests.  The laid-back indoor Jazz & Wine Pavil-
ion offered a variety of fine wines and jazz music on the Civic Music Association Stage.   
 
The Des Moines Arts Festival has truly put Des Moines, Iowa, on the map, drawing more than three million 
guests to the three-day event during the past 17 years. The Festival has something for everyone to enjoy and it’s 
all free to attend. 



 Printed on recycled paper because we believe the earth is a work of art   

DES MOINES ARTS FESTIVAL 

VISUAL   I   MUSIC   I   PERFORMING ARTS   I   INTERACTIVE   I   FILM  

The Des Moines Arts Festival® traces its beginnings to 1958 when the Des Moines Art Center hosted its 
inaugural Art in the Park on the grounds of Des Moines’ fine art museum on the west side of Des Moines. 

In 1997 momentum grew to reinvigorate the 40-year-old event. Armed with a new name and a new location, 
the 1998 Des Moines Arts Festival splashed onto the downtown bridges that span the Des Moines River. The 
first Art in the Park attracted little more than a few hundred people. Nearly five decades later, the Festival has 
established itself as the signature arts and culture event in Iowa and one of the most admired arts festivals in 
the world. 

Early in the Festival’s growth, it was determined that the professional exhibiting artists would set the tone. 
The Festival developed strong relationships with recognized professional organizations including the 
National Association of Independent Artists and International Festivals and Events Association that assisted 
in developing the artist program, which is now one of the strongest in the nation. 

Throughout the Festival’s long history, many different program and operational additions have helped to 
create a more complex and inclusive arts experience including Nurturing a Student’s Vision (NSV), which was 
introduced to encourage children in 
their passion for the arts. Beginning 
in 2002, exhibiting artists were asked 
to demonstrate their craft during the 
Festival, thereby helping to make the 
art more accessible and create a 
better understanding between the 
artists and their artwork. And in 2003, 
the Festival introduced a new 
program to reach new artists in the 
state of Iowa through the Emerging 
Iowa Artists program.  

In 2006 the Festival moved eight 
blocks west to the Western Gateway 
Park. In this all-new, green space in 

HISTORY 
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the downtown community, the Festival found its new home. During the same year in March, the Festival 
recruited seasoned festival and event executive Stephen King to Des Moines as its new executive director. 

The Festival celebrated its 10th anniversary in 2007 with a special performance by The Joffrey Ballet. 
Interactive art took a front seat led by the collective hand of the community in creating two billboard-sized 
replicas of Vincent van Gogh’s The Starry Night and Irises. The performing arts were also highlighted with live 
street theatre roaming the Festival site throughout the weekend.  

 
In 2008, the Festival added the Interrobang Film Festival to its roster of art-
centric activities to celebrate the art of film. The juried art fair expanded to 
include 175 professional visual artists and Festival went green by beginning a 
reduce, reuse and recycle program 

In 2009, more than 255,000 people enjoyed the Festival, and the art of music 
went center stage with national singer/songwriter, Gavin DeGraw. A new 
partnership was also developed with the Greater Des Moines Habitat for 

Humanity. Together, a 1,100 square foot home was constructed as a “Blitz Build.”  

Despite extreme heat and damaging overnight storms, 2010 proved to be another successful year for the 
Festival with attendance of 235,000 and the premiere of the John and Mary Pappajohn Sculpture Park. The 
new park served as the perfect backdrop for the Festival of fine art and became a catalyst for new and 
engaging interactive activities. 

2011 marked a more aggressive approach to the Festival’s green program by instituting a number of policies 
requiring participating vendors to engage. The Interactive Sculpture Project took on a new dimension with the 
creation of a 30'x25' inverted ice cream cone, constructed entirely from tissue paper flowers. 

2012 marked the Festival’s 15th Anniversary. An all-Iowa lineup of live music fueled the celebrations on Friday 
night of the Festival. The Festival’s interactive project joined forces with The Principal Financial Group® to 
create a giant mural for Paint the Skywalk. 

2013 was a year introducing new partnerships. The 
Civic Music Association partnered with the 
Festival and Pavilion sponsor, Meredith 
Corporation, to host the Jazz & Wine Pavilion. A 
new approach to the GuideOne Performing Arts 
Stage resulted in nationally celebrated acts. 
Register Media introduced its popular Where at 
the Festival. And the art of craft beer was 
introduced with the Iowa Craft Beer Tent that 
featured beers from 13 Iowa breweries  

HISTORY 
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 2013 Best Cultural Attraction by the Des Moines Business Record. 
 2012 Recipient of 25 Pinnacle Awards from the International Festivals and Events Association. 
 2012 Recipient of the Bronze Grand Pinnacle Award from the International Festivals and Events Association. 
 2012 Best Cultural Attraction by the Des Moines Business Record. 
 2012 Recipient of the Bravo Greater Des Moines’ “Encore Award”. 
 The Best Annual Event from City/View Best of Des Moines Annual Reader’s Poll.  
 2011Recipient of 19 Pinnacle Awards from the International Festivals & Events Association.  
 2011 Named 2011 Best Cultural Event in Des Moines by the Des Moines Business  Record.  
 2011 Recipient of the Bronze Grand Pinnacle Award from the International  
 Festivals and Events Association. 
 2010 Recipient of the Gold Grand Pinnacle Award from the International Festivals  and Events Association. 
 2010 Recipient of 21 Pinnacle Awards from the International Festivals & Events  Association. 
 2010 Named on AmericanStyle Magazine’s Top 10 Fairs & Festivals. 
 2010 Inducted into the National Association of Independent Artists Hall of Fame. 
 2010 Selected as Top Annual Event by dsm Magazine. 
 2010 Received the Hometown Hero Award from the Greater Des Moines Convention and Visitors Bureau. 
 2009 Recipient of 22 Pinnacle Awards from the International Festivals & Events Association. 
 2009 Recipient of Silver Grand Pinnacle Award from the International Festivals & Events Association. 
 Named 2009 Best Cultural Event in Des Moines by the Des Moines Business Record. 
 2009 Top 10 Art Fair & Festival by AmericanStyle Magazine. 
 2008 Recipient of 17 Pinnacle Awards from the International Festivals & Events Association. 
 2008 Bronze Grand Pinnacle Award from International Festivals & Events Association. 
 Named 2008 Best Cultural Event in Des Moines by the Des Moines Business Record. 
 2008 Top 10 Fair & Festival by AmericanStyle Magazine (No. 10). 
 Ranked 7th among 300 art festivals in artist sales by the 2007 ArtFair SourceBook. 
 2007 Bronze Grand Pinnacle Award from the International Festivals & Events Association. 
 2007 Recipient of 17 Pinnacle Awards from the International Festivals & Events Association. 
 Named Best Cultural Attraction of 2007 by Des Moines' Business Record. 
 2006 Bronze Grand Pinnacle Award from the International Festivals & Events Association. 
 Named one of the Top 100 Events in North America for 2007 by The American Bus Association. 
 2006 Recipient of eight Pinnacle Awards from the International Festivals & Events Association. 
 Ranked 25th among 300 art festivals in artist sales by the 2006 ArtFair SourceBook. 
 Winner of four National Association of Independent Artist (NAIA) Artist Choice Awards. 
 Ranked 3rd among 300 art festivals in artist sales by the 2005 ArtFair SourceBook. 
 Received the 2004 Tourism and the Arts Award at the annual Iowa Tourism Conference. 
 2004 recipient of 11 Pinnacle Awards from the International Festival & Events Association. 
 Ranked 4th among 300 art festivals in artist sales by the 2004 ArtFair SourceBook. 
 2003 Recipient of 11 Pinnacle Awards from the International Festivals & Events Association. 
 Ranked 5th among 300 art festivals in artist sales by the 2003 ArtFair SourceBook. 
 2002 Recipient of two Pinnacle Awards from the International Festivals & Events Association. 
 Named the 2001 Iowa Tourism Event of the Year by the Iowa Division of Tourism. 

AWARDS & RECOGNITION 
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P REMEIR S PONSORS 

P RESENTING S PONSOR 

SPONSORS 

P LATINUM S PONSOR 
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P A R T I C I P A T I N G  S P O N S O R S  
Bank of the West 
DuPont Pioneer 
Hubbell Homes 

Dave and Trudy Hurd 
John Deere  

 
S U P P O R T I N G  S P O N S O R S  

Doll Distributing 
Polk County Board of Supervisors 

State Farm 
Visionary Services, Inc. 

Waste Management 
 

C O N T R I B U T I N G  S P O N S O R S  
Adelman Public Relations 
Atlantic Bottling Company 

Centro Restaurant 
CenturyLink 

Corporate Image 
Gateway Market  

Hockenberg Newburgh 
John Ruan Foundation 
Substance Architecture 

Torrance 
VolunteerLocal  

Younkers 
 

E X E C U T I V E  C I R C L E  2 0 1 4  
American Enterprise Group, Inc., Electronic Engineering, EMC Insurance, Fredrikson & Byron, P.A., Greater 

Des Moines Convention & Visitors Bureau, Mercy Emergency Transport Services,  
NCMIC/Professional Solutions, Reppert Rigging & Hauling 

OFFIC IAL MEDIA S PONSORS 

SPONSORS 
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F E S T I V A L  P A T R O N 
Baker Electric, E.J. Giovannetti, Patty & Jim Cownie Charitable Trust 

Scotty’s Body Shop, Natalie Tomaras, T. Gordon Welton, West Bank, Ziegler Power Systems 
 

F E S T I V A L  C U R A T O R  
Bill & Beth Koenig, Gregory & Suzie Glazer, Harry Bookey and Pamela Bass-Bookey 

Kevin & Kim Broders, Pat McFarland & Jim Carney, Jeff and Carrie Fleming, Lori Vodraska,  
Robert & Susan Josten, Sara & Luther Hill, Sarah Buckley, Stan & Dotty Thurston, Theresa Wahlig 

Midwest Scaffolding Service, NB Golf Cars,  
Laura Palmer & Kevin Hansen, RDG Dahlquist 

 
S P E C I A L  T H A N K S  T O  T H E  F O L L O W I N G  I N D I V I D U A L S  A N D  O R G A N I Z A T I O N S  T H A T  H E L P  T O  M A K E  

T H E  D E S  M O I N E S  A R T S  F E S T I V A L ® A  G R E A T  S U C C E S S !  
Brad Hartman 

Brian Hemesath 
Des Moines Central Library 

Friends of Central Iowa Trails 
Hammer Medical Supply 

Kum & Go 
RDG Dahlquist Art Studio 

Western Gateway Businesses & Residents 
 

F O U N D I N G  P A R T N E R  

SPONSORS 
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The marketing and promotional campaign for the 2014 Des Moines 
Arts Festival® was designed with a focus to engage our audiences 
with the overall experience that the Festival has to offer. Promotional 
materials include words that describe the Festival experience: 
 

FUN • VIBRANT • CREATIVE • ORIGINAL • DYNAMIC • 
ENGAGING • PERSONAL • THOUGHT-PROVOKING 

VISIONARY • SURPRISING • INTERACTIVE • 
BREATHTAKING 

 
Whether through art, music, or film, there truly was something for 
everyone at the three-day celebration. The goals for this year’s 
Festival were to: 
 Increase awareness of Des Moines Arts Festival®, to both local 

and regional markets, as a destination event to attend each 
summer 

 Strengthen the Festival’s brand as an internationally-recognized 
event and annual regional attraction. 

 Increase awareness of the variety of programing that is offered at 
the Festival. 

 Increase awareness of the Festival’s sustainability initiatives. 
 Promote the Festival as a community event that impacts economic development and quality of life for Des 

Moines, Iowa, and the Midwest Region. 
 Increase social media engagement with festival guests, vendors, sponsors, staff, and volunteers. 
 Increase the understanding of the Interrobang Film Festival as a stand-alone event. 
 Increase awareness of patron membership program. 
 

TARGET AUDIENCES 
• Families with children  
• Young Adults (20-35) 
• Art Buyers 
 
MEDIA OUTREACH 
The objective of the media relations campaign was to engage local media outlets in all aspects of the Festival.  
Success of this objective was due in large part to the relationships formed with local media outlets, distributing 
timely news releases and compiling an effective media kit.   
 
For the past several years through successful media campaigns, the Festival has been attracting visitors from 
across the country to downtown Des Moines.  The Festival staff actively seeks to improve its media/marketing 
campaign by researching new and innovative ways to promote the event–researching editorial calendars, 

MARKETING & MEDIA CAMPAIGN 
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pitching distinctive story angles, and producing compelling media kits and creative promotional materials. In 
addition, the Festival staff works to ensure a successful and engaging social media campaign.  
 
This year, to further enhance the engagement with attendees, the Festival implemented three new Interactive 
Media Zones.  These zones, hosted by our media partners, WHO-HD News Channel 13, Clear Channel Media 
+ Communications and Des Moines Radio Group, featured boosted Wi-Fi reception provided by CenturyLink, 
smartphone charging stations, and social media streaming powered by Tint.  Social media streaming provided 
the opportunity for guests to share their Festival experiences, status updates, tweets, and Instagram photos via 
the event hashtags #DMAF2014 and #GoWhereItTakesYou.   
 
New in 2014 was the launch of the Des Moines Arts Festival® Instagram and Pinterest pages. 
 
MEDIA PARTNERSHIPS 
Clear Channel Media & Entertainment consists of seven major radio stations in central Iowa and contributed 
$78,723 in online and on-air promotions and live broadcasts. 
 
Des Moines Radio Group consists of six major radio stations in central Iowa and donated $41,764 in on-air 
promotions, social media mentions, on-air interviews and live broadcasts. 
 
The Des Moines Register is a statewide newspaper with a circulation of 341,084 (daily/Sunday combo) 
provided 630 inches in print advertising space valued at $44,457.  In addition, Electronic billboards were 
provided which were valued at $1000. The Official Festival Preview was printed by The Register and distributed 
in The Des Moines Sunday Register the weekend prior to the Festival. 
 
desmoinesregister.com Ran 500,000 ROS impressions on DMR.com. Digital Display: 947,848 impressions 
served, 337 clicks received.  Top 5 Newsletter: 149,673 impressions served, 254 clicks received, Article w/Rails: 
528, 596 impressions served, 196 clicks received.  IAB Billboard: 60,036 impressions served, 79 clicks received. 
 
WHO-HD 13 is the local NBC –affiliate station, which has been a consistent Festival partner.  Through 
production facilitates and talent, event promotional announcements, online presences, live interviews, pre-
recorded interviews and on-site coverage, WHO provide a value of $93,460 to the Festival media coverage.  
This included 718 promos before and during the event. 
 
 
 
 
 
 
 
 

MARKETING & MEDIA CAMPAIGN 
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SOCIAL MEDIA  
 
Social media streaming powered by a company called Tint provided the opportunity for guests to share their 
festival experiences, Facebook status updates, tweets, Instagram photos via the event hashtags #DMAF2014 
and #GoWhereItTakesYou. 
 
 Total Impressions (the total number of impressions the campaign has made on Facebook, Twitter and 

Instagram): 1.73 M 
 Posts Aggregated (the total number of posts aggregated from all networks): 

1.51 K 
Total Number of Approved Posts: 1.05 K 
 
 Influential Twitter Contributors: DMRegister, JustinWise, Travel_Iowa, catchdesmoines, dmJuice, 
DesMoinesMetro, dsmisnotboring, DMschools, ABC5_WOI, DMCC 
 
Outspoken Twitter/Instargram Contributors:  Des Moines Arts Festival, Michal Morain, Elizabeth Adelman, 
drberger22, npecks, IA CraftBeerTent, Lazer1033 

MARKETING & MEDIA CAMPAIGN 
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WEBSITE 
www.desmoinesartsfestival.org 

PROMOTIONAL COLLATERAL 
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PROMOTIONAL POSTER 
ACTUAL SIZE 11 IN X 17 IN 

PROMOTIONAL COLLATERAL 
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PROMOTIONAL POSTCARD 
ACTUAL SIZE 4 IN X 6 IN 

PROMOTIONAL COLLATERAL 
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PRINT ADVERTISMENTS 
ACTUAL SIZE 4 7/8 IN X 9.5 IN 

The Des Moines Register 

Datebook 4/17 

341,084 Daily Readership 

The Des Moines Register 

Iowa Life 5/11 

341,084 Daily Readership 

PROMOTIONAL COLLATERAL 
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The Des Moines Register  

Iowa Life 6/01 

341,084 Daily Readership 

PROMOTIONAL COLLATERAL 

PRINT ADVERTISMENTS 
ACTUAL SIZE 4 7/8 IN X 9.5 IN 

The Des Moines Register  

Iowa Life 6/8 

341,084 Daily Readership 
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The Des Moines Register  

Datebook 5/22 

341,084 Daily Readership 

PROMOTIONAL COLLATERAL 

PRINT ADVERTISMENTS 
ACTUAL SIZE 10 IN X 9.5 IN 
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The Des Moines Register  

Datebook 6/5 

341,084 Daily Readership 

PROMOTIONAL COLLATERAL 

PRINT ADVERTISMENTS 
ACTUAL SIZE 10 IN X 9.5 IN 
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PROMOTIONAL COLLATERAL 

PRINT ADVERTISMENTS 
ACTUAL SIZE 10 IN X 9.5 IN 

The Des Moines Register  

Datebook 6/12 

341,084 Daily Readership 
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The Des Moines Register  

Datebook 6/19 

341,084 Daily Readership 

PROMOTIONAL COLLATERAL 

PRINT ADVERTISMENTS 
ACTUAL SIZE 10 IN X 9.5 IN 
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PROMOTIONAL COLLATERAL 

PRINT ADVERTISMENTS 
ACTUAL SIZE 4 7/8 IN X 9.5 IN 

The Des Moines Register  

Juice 5/28 

341,084 Daily Readership 

The Des Moines Register  

Juice 6/18 

341,084 Daily Readership 
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The Des Moines Register  

CityView  6/10 

 

PROMOTIONAL COLLATERAL 

PRINT ADVERTISMENTS 
ACTUAL SIZE 10 IN X 9.5 IN 
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PRINT ADVERTISMENTS 
ACTUAL SIZE 4 7/8 IN X 9.5 IN 

The Des Moines Register  

Juice 6/11 

341,084 Daily Readership 

The Des Moines Register  

 Juice 5/14 

341,084 Daily Readership 
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The Des Moines Register  

Juice  6/4 

341,084 Daily Readership 

PROMOTIONAL COLLATERAL 

PRINT ADVERTISMENTS 
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PROMOTIONAL COLLATERAL 

PRINT ADVERTISMENTS 
ACTUAL SIZE 4 7/8 IN X 9.5 IN 

The Des Moines Register  

Iowa Life 5/19 

341,084 Daily Readership 

The Des Moines Register  

Iowa Life 6/20 

341,084 Daily Readership 
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PRINT ADVERTISMENTS 
ACTUAL SIZE 4 7/8 IN X 9.5 IN 

The Des Moines Register  

Iowa Life 6/22 

341,084 Daily Readership 

The Des Moines Register  

Datebook 5/29 

341,084 Daily Readership 
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The Des Moines Register Juice - 6/20 
ACTUAL  S IZE  10  IN X 9 .5  IN  

355,656 Daily Readership 

PROMOTIONAL COLLATERAL 

DIGITAL BILLBOARD 
ACTUAL SIZE 



 Printed on recycled paper because we believe the earth is a work of art   

DES MOINES ARTS FESTIVAL 

VISUAL   I   MUSIC   I   PERFORMING ARTS   I   INTERACTIVE   I   FILM  

DSM MAGAZINE 
ACTUAL S IZE  10  IN X 10  IN 

PROMOTIONAL COLLATERAL 

PRINT ADVERTISMENTS 
ACTUAL SIZE 4 7/8 IN X 9.5 IN 



 Printed on recycled paper because we believe the earth is a work of art   

DES MOINES ARTS FESTIVAL 

VISUAL   I   MUSIC   I   PERFORMING ARTS   I   INTERACTIVE   I   FILM  

PROMOTIONAL COLLATERAL 

WALL CLING 
ACTUAL SIZE 150 IN X 84 IN 
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DIGITAL ADVERTISMENTS 
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DIGITAL ADVERTISMENTS 
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PREVIEW CELEBRATION COLLATERAL 

PROMOTIONAL COLLATERAL 
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PROMOTIONAL COLLATERAL 

PATRON MEMBERSHIP MAILER 
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PATRON/SPONSOR COLLATERAL 

PROMOTIONAL COLLATERAL 
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SOCIAL MEDIA 

PROMOTIONAL COLLATERAL 
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The Des Moines Arts Festival® website: desmoinesartsfestival.org 
 
Designed, built, and maintained by Visionary Services, Inc. 
 
The Des Moines Arts Festival® website has served and continues to serve as a useful tool for volunteer 
recruitment, artist information, Festival event schedules, maps and much more. Featuring the main categories 
of Festival Info, Visual Arts, Performing Arts, Interactive Arts, Live Music, Interrobang Film Festival, Sponsors, 
and About Us; the site provides visitors with all of the information needed to help them enjoy their visit to the 
Festival. 
 
The website is updated annually to reflect the current year’s marketing campaign. An updated, interactive and 
appealing website is extremely important, as the media relations campaign directs the public and participating 
artists, food vendors, and sponsors to the website for further information needs. 
 
The website allows guests to print site and booth maps, directions to the Festival, membership and art gift 
certificate order forms, and entertainment schedules. Visiting the website also allows guests to read about the 
Festival’s children’s art activities and interactive art activities throughout the Festival, special programs or 
events, food vendor choices, and much more. 

EVENT WEBSITE 

OFFICIAL WEBSITE 
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OFFICIAL WEBSITE 

Under the “Visual Arts” tab, visitors to the Festival site can view an online gallery featuring images of artwork 
from all professional and emerging exhibiting artists. The online gallery dates back to 2002, helping guests track 
down artists they may have seen at previous years of the Festival. The tab also features a unique  
communications tool entitled “For Participating Artists”. This section includes up-to-date information on local 
hotels, schedules, load-in directions, artist rules and regulations, and more details. 
 
The Des Moines Arts Festival® website is an integral tool for marketing and public relations, artist and vendor 
relations, and guest information. The site is all accessible to anyone, anywhere with an Internet connection. 

Site On Call Admin Panel 
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OFFICIAL WEBSITE 
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JURIED ART FAIR 
The Des Moines Arts Festival® features a highly competitive juried art fair presented by Bank of America Merrill 
Lynch. The annual jury process begins ten months in advance of the Festival. This year, five jurors were invited to 
select 185 of the best artists from 1,104 applications. The result is a variety of creative, thought-provoking, original 
works of art in 12 mediums, including mixed media, ceramic, drawing/pastels, fiber, glass, graphics/printmaking, 
jewelry, metalworks, painting, photography, sculpture, and wood. More than one million dollars in art is sold 
during the Festival, with prices ranging from $25 to $150,000. 
 
The Festival uses ZAPPlication®, an online application service developed for artists by artists and fine art festival 
organizers, to process the jurying. This truly magical partnership started in 1999 when the Western State Arts 
Federation (WESTAF) convened several meetings with the National Association of Independent Artists (NAIA) and 
art show directors, one being our own Stephen King, to discuss the feasibility of developing a web-based system 
that enables artists to apply to art fairs, festivals and shows online. Discussions regarding this technology 
continued over the next few years. In March 2004, WESTAF began the development of an online application 
system in consultation with NAIA and 10 major art shows across the U.S. The system was branded ZAPP®, the 
universal online arts application, and was launched in September of 2004. 
 
Artists receive an email from participating shows announcing that the show is ready to accept applications. Artists 
log on and create their personal account on www.zapplication.org. From here, they submit six images of their 
work, along with a brief statement about their creative and technical process. The jury, selected by the director, 
views and scores each of the sets of images. Those artists receiving top scores are invited to participate in the 
Festival. 

2014 ARTIST AWARD WINNERS 

Best of Show - Dylan Strzynski, Mixed Media 

Best of Emerging Iowa Artist - Sodam Lee 

Award of Excellence - Deborah Mae Broad, Printmaking 

Award of Excellence - Susan Frerichs, Jewelry 

Award of Excellence - Anthony Hanson, Metalworks 

Nicario Jimenez, Mixed Media 

Award of Excellence - Grant Silverstein, Printmaking 

Juror Award - Michael Schwegmann, Ceramics 

Juror Award - Helen Gotlib, Drawing 

Juror Award - Patty Roberts, Glass 

VISUAL ARTISTS 
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Kathrine Allen-Coleman, Mixed Media  

Joel Anderson, Photography  

Will Armstrong, Drawing/Pastels  

Sally Austin, Mixed Media  

William Bailey & Lisa Bailey, Jewelry   

Amanda Barr, Ceramics  

Billie Barthelemy, Fiber  

Shellie Bender, Jewelry  

Sloane Bibb, Mixed Media  

James Bird & Vicki Ryer, Photography  

David Bjurstrom, Drawing/Pastels  

John Booth, Painting  

Mike Bose, Ceramics  

Deborah Mae Broad, Graphics/Printmaking  

Gene Brown, Mixed Media  

Jack Brumbaugh, Drawing/Pastels  

Chris Bruno, Mixed Media  

Valerie Bunnell, Mixed Media  

Lisa Burge, Graphics/Printmaking & Painting   

David Burton, Mixed Media  

Andrew Carson, Sculpture  

Theresa Carson, Jewelry  

John Charbonneau, Mixed Media  

Janet Chico, Fiber  

Ann Marie Cianciolo, Jewelry  

Susan Clayton, Sculpture  

Micheal Paul Cole, Photography  

David Conroy, Jewelry  

Jim Copeland, Photography  

Josh Coté, Sculpture  

Donna D'Aquino, Jewelry  

Chris Dahlquist, Photography  

Randy Dana, Photography  

Ruth  Davis, Fiber  

Chip DuPont, Drawing/Pastels  

Leah Dziewit, Fiber  

Steve Edgar, Fiber  

Renee Engebretson & James Engebretson, Glass  

Suzanne Ens, Fiber  

Paul Eshelman, Ceramics  

Jennifer Falter, Ceramics  

Nathan Falter, Ceramics  

ZL Feng, Painting  

Andy Fletcher, Painting  

James Floyd, Mixed Media  

Delores Fortuna, Ceramics  

Larry Fox, Sculpture  

Susan Frerichs, Jewelry  

Michele Friedman, Jewelry  

Scott  Gamble, Glass  

Mark & Julie Glocke, Glass  

Helen Gotlib, Mixed Media  

Keith Grace, Mixed Media  

Jeremy Griffith, Glass  

Signe Grushovenko & Genna Grushovenko, Painting  

Anthony Hansen, Metalworks  

Stephen Harmston & Bonnie Harmston, Graphics/

Printmaking 

Diane Harty, Fiber  

Julie Havel, Painting  

Charles Hazelaar, Sculpture  

Audrey Heller, Photography  

Matthew Hemminghaus, Photography  

Clifton Henri, Photography  

Aaron Hequembourg, Mixed Media  

Ginny Herzog, Painting  

Susan Hill, Fiber  

Janice Ho, Jewelry  

Cali Hobgood, Photography  

Carrie Hoffnagle, Jewelry  

Tim Hooper, Painting  

Pyper Hugos & Jarrod Eastman, Jewelry  

Julie Jerman-Melka & Jeffrey Melka, Jewelry  

Nicario Jimenez, Mixed Media  

Bruce Johnson, Ceramics  

Aletha Jones, Painting  

Sarah Kaufman, Painting  

Steve Keating, Photography  

Pam Kehoe-Peterson, Jewelry  

Greg Klassen, Wood  

Joachim Knill, Painting  

Paul Lambrecht, Wood  

Amy Lansburg, Mixed Media  

Robin Lauersdorf, Drawing/Pastels  

Deb LeAir, Ceramics  

Michele Ledoux, Graphics/Printmaking & Mixed Media 

  

Seung Lee, Graphics/Printmaking  

Rusty Leffel, Photography  

William Lemke, Photography  

Linda Lewis, Sculpture  

Sally Linville & Susan Ebright, Sculpture  

PROFESSIONAL ARTIST LISTING 
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Susan Littman, Photography  

Becky & Steve Lloyd, Ceramics  

Martha Monson Lowe, Fiber  

Ynon Mabat, Mixed Media  

Glenn Mace, Wood  

Michael Madzo, Mixed Media  

Susan Mahlstedt, Jewelry  

Clare Malloy, Drawing/Pastels  

Brian Mancl, Photography  

Souphong Manikhong, Wood  

Kelly Marshall, Fiber  

Brianna Martray, Sculpture  

Robert Matthews & Leslie Guinan, Mixed Media  

Shadow May, Ceramics  

Brice McCasland, Mixed Media  

Toby McGee, Glass  

Michael Mckee, Drawing/Pastels  

Jack McLean & Alice McLean, Metalworks  

Don McWhorter, Ceramics  

Kimberly Morris, Fiber  

Ray Mosteller, Photography  

Katie Musolff, Painting  

Matthew Naftzger, Metalworks  

Steve Nowatzki, Graphics/Printmaking  

Xavier Nuez, Photography  

Laura Nugent, Painting  

Randy O'Brien, Ceramics  

Janet O'Neal, Photography  

James Ochs, Graphics/Printmaking  

David Oleski, Painting  

Lawrence Oliverson, Photography  

Gena Ollendieck, Mixed Media  

Scott Olson, Mixed Media & Painting  

Steven Olszewski, Ceramics  

Arunas Oslapas, Metalworks  

Anthony Pack, Mixed Media  

Jim & Shirl Parmentier, Ceramics  

Jamie Perry, Painting  

Jodi Perry, Painting  

James Petran, Painting  

John Petrey, Sculpture  

Peggy Petrey, Jewelry  

H.C. Porter, Mixed Media  

Steven Potts, Wood  

Terrell Powell, Mixed Media  

Daniel Powers, Photography  

Rone' Prinz, Jewelry  

Luke Proctor, Metalworks  

Gregg Rasmusson, Ceramics  

Marjorie Rawson, Jewelry  

Frank Relle, Photography  

Randall Riemer, Metalworks  

Larry Roberts, Sculpture  

Patty Roberts, Glass  

Chris Robleski, Photography  

Greg Roche, Fiber  

Joshua Rodine, Glass  

David Royce, Glass  

Joan Sample, Jewelry  

Mark  Schlabaugh & Doreen Schlabaugh, Mixed Media 

Beryl Schmid, Fiber  

Ben Schuh, Painting  

Jack Schwab, Mixed Media  

Michael Schwegmann, Ceramics  

Patty Schwegmann, Jewelry  

Grant Silverstein, Graphics/Printmaking  

Andrew Sovjani, Photography  

Thomas Spake, Glass  

Grace Stokes, Jewelry  

Julie Sutter-Blair, Graphics/Printmaking  

Steve Swagerle, Painting  

Ken Swanson, Graphics/Printmaking  

John Sweitzer, Wood  

Scott Swezy, Graphics/Printmaking  

Allan Teger, Photography  

Justin Teilhet, Ceramics  

Daryl Thetford, Photography  

Louise Valentine & Brian Provencher, Fiber  

Chris Vance, Painting  

Taman VanScoy, Painting  

Connie Verrusio, Jewelry  

Nha Vuu, Drawing/Pastels  

Thomas Wargin, Sculpture  

Marzena Weber, Fiber  

Christopher Wheeler, Mixed Media  

Jonathan White, Ceramics  

Kimberly Willcox & Kevin Nordhausen, Mixed Media  

Mark Winter, Sculpture  

R. Michael Wommack, Drawing/Pastels  

Nick Wroblewski, Graphics/Printmaking  

Kreg Yingst, Graphics/Printmaking  

Nestor Yulfo, Mixed Media  
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JURIED ART FAIR—ARTIST PROSPECTUS 

 
DES MOINES ARTS FESTIVAL® 

2013 PROSPECTUS 

WINNER OF THE GRAND PINNACLE AWARD 
from the International Festivals & Events Association 

  
Artist Reactions to Des Moines 

 “Simply put, your show is the best run we have encountered.” 

 "Very well run show, I see the pride everyone takes in it!" 

 "You all really put on a top-notch show and I feel honored to have participated this year." 

 "It is very obvious how much care and respect there is for the artists and 

 the community and the nurturing of the relationship of both." 

  “This show was a delight to participate in--well designed, well managed, lovely location, responsive and helpful 
staff.” 

Join us on Facebook!   Facebook.com/DesMoinesArtsFestival 

Twitter  DMArtsFestival 
 
The City of Des Moines invites you to be part of the award-winning Des Moines Arts Festival® on June 28-30, 
2013.  The Des Moines Arts Festival (DMAF) is one of the nation’s most respected arts events hosting 185 of the 
nation’s top artists in a beautiful urban street setting surrounding the 4.4 acre John and Mary Pappajohn Sculpture 
Park.  The outdoor Festival of arts and culture attracts more than 200,000 people each year to its downtown 
location in Iowa’s capital city and largest metropolitan area.  DMAF is a show dedicated to the highest standards 
and works diligently to maintain a positive environment for artists and their clients.  DMAF is a non-profit 
organization founded by the Des Moines Art Center.  The Festival contributes more than $50,000 annually from 
its proceeds to support the Des Moines Art Center, numerous area non-profit organizations and the continuation 
of the DMAF.   
 
While we are pleased to share with you accolades we receive from exhibiting artists, we also receive a number of 
suggestions about how we can improve.  We are always striving to make our event better for artists and our 
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guests.  Our goal each and every day is to explore ideas and improvements.  If you have questions about our 
event and how we are addressing concerns, please contact us, and we will happily provide to you our goals going 
forward. 

Application Information:  DMAF uses the ZAPP application system.  To apply, go to www.zapplication.org.  If 
you have not done so already, open an account (free) and do a search for "Des Moines Arts Festival."  Follow the 
instructions from there. 

The Fact Sheet (all information subject to change) 

LOCATION: Downtown Des Moines, Iowa, on Locust Street and Grand Ave. between 16th Street and 10th Street. 
EVENT NAME: Des Moines Arts Festival®  
CONTACT:  Stephen King, Executive Director 
MAILING ADDRESS: 700 Locust Street, Suite 100, Des Moines, IA 50309 
TELEPHONE:  515.286.4927 
FAX: 515.286.4942 
AVG. SALES: Gross Avg. = $6,349 (Source – 2012 Artist Post-event Survey) 
ONE-TIME JURY 
IMAGES:  5 images of work + 1 booth image 
VIEWED:  Projected simultaneously with image 1, 2, 3 on top from left to right, and 4, 5, booth from left to right, 
on bottom. 
JURORS:  5 paid. Includes two invited (exempt) artists from 2012. 
SCORING:  1-7, no 4, “Rounds” 
JURY/APPLICATION FEE:  $25 
BOOTH SPACE FEE:  $375/$475 
CASH AWARDS:  $10,000 at press time 
BOOTH SPACE:  10’x10’ with 1’ buffer all around, most with abundant storage close to booth. 
ELECTRIC:  Provided. Generators not allowed. 
PRODUCED BY:  Downtown Events Group, 501(c)3 Non-profit corp. 
ARTIST PRESENCE:  All required (individual and partners).  
NO. OF EXHIBITORS EXPECTED FROM JURY POOL:  170-175 (we jury spaces with the final number of spaces 
available being 185) 
NO. OF ARTISTS EXEMPT FROM JURY:  at least 10 (award winners from previous year) 
SECURITY:  24-hour 
PARKING:  Free/reserved/off-site dedicated.  All street parking in the downtown area is free after 5 p.m. on Friday 
and throughout the weekend. 
 
Artist Information and Amenities 
•    Projected Attendance – 200,000+.  
•    $10,000 in cash awards at the time of publication. $1500 to the Best of Show; up to five Awards of Excellence 
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at $1000 each; three Juror Awards of $500 each presented by each of the jurors; $1000 to the Best of 
Emerging Iowa Artist.   These amounts may be altered by the jury, but the total will remain intact. 
•    Each of the above awards includes an automatic invitation to 2014 show.   
•    Official Festival Program includes color thumbnail image of each exhibiting artist.  
•    Web site includes full-color image with name and live link to artist Web site.  
•    Free WiFi throughout Festival site. 
•    Free reserved parking.  
•    Invitations to special events and receptions.  
•    Hospitality Area.  
•    Air-conditioned restroom facilities. 
•    Exclusive “Express Lane” concessions.  
•    24-hour Security.  
•    Free Electricity.  
•    Leisurely set-up (full day is available).  
•    Booth sitters and energetic volunteers.  
•    Booth Amenities.  
1.    10' x 10' Booth with at least 121 square feet (1’ on sides and back).  
2.    All booths on street at press time.   
3.    Storage behind booth. Some booths will have 1’ behind booth, others a full sidewalk; however, keep in 
mind that these sidewalks are used for electric cords and passage by Gators and people 
 
Festival Hours 
Friday, June 28, 2013 
11 a.m. – 10 p.m. 
  
Saturday, June 29, 2013 
10 a.m. – 10 p.m. 
Sunday, June 30, 2013 
10 a.m. – 6 p.m. 
  
Hours subject to change (the DMAF board is currently considering a change in the closing time). 
  
Important Dates - 
Application Available – September 4, 2012 
 
Application Deadline - October 31, 2012 12:59:59PM CST 
Jury – Tentatively scheduled for Nov. 28-30, 2012 in Des Moines, IA 
Notifications Emailed – Dec. 7, 2012 
Please note:  we do NOT notify artists through ZAPP.  You will receive an email from the DMAF office. 
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Deadline to confirm participation – January 11, 2013 
Refund Deadline -  March 15, 2013 
 
About our jury process – 
The jury is tentatively scheduled for  November 28-30, 2012. The location for the projection jury is the Arthur 
Davis Conference Center, 700 Locust Street, Suite 100 in downtown Des Moines, Iowa.  
  
Applying artists and special guests are invited to a special Jury Preview on November 27, 2012, beginning at 
5:30 p.m.  Projection of images for the jury begins promptly at 6 p.m.  The jury preview is an opportunity for 
artists to view their images at the same time and in the same manner the jury will see them.  An email notice will 
be sent to all applicants of the details. 
  
170-175 spaces will be available via the jury process. Ten (10) booth spaces are reserved for 2012 award winners 
and up to five (5) spaces are reserved for special invitations. 

We will implement a new scoring process beginning this year. 
Round One will be the traditional 1 through 7, with no 4. 
Round Two – the jury will view all remaining artists and a majority vote moves the artist into the next round. 
Round Three – the jury will make final selections for invited and waitlist artists 

The jury uses the following standards to guide their decision: 

 Projection “blind" jury 
 The jury will view each artist’s set of six images. One of the six images shall be an actual image of the artist's 

booth showing body of work. The images will be projected in two rows, three images on top and three 
images on bottom, simultaneously. 

 The ideal work will reflect excellence. 
 The work should be well conceived and expertly executed. 
 The work should show an identity of design. 
 All work must be original and made by hand. 
 Artwork is considered solely on the merit of the work pictured. This and your submitted Artist Statement will 

be the only criteria considered. (See below regarding Artist Statement). 
 The work should be professionally and creatively presented. The better the image presented, the better your 

opportunity. 
 The work presented for jury must be representative of the artist’s body of work . If the work is not current, 

do not submit the image. 
All applications from professional artists must submit an authentic booth image– Booth images may not be 
created in a computer program.– Booth images may not contain the artist name, company name or any other 
affiliation; artists may use Photoshop techniques to remove the name(s). – The booth image must include the 
entire booth, not a portion.– The booth image must be that of your outdoor booth (no indoor booth images).– If 
you submit an application without the booth image or the booth image does not follow the criteria as stated 
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here, your application will be returned to you for modification.  Application fees will not be returned.  Artists 
may choose to submit the image as is with the understanding that against other booth images that provide the 
guidelines, yours may be scored down by the jury after being offered the opportunity to make a change. 
A note about the booth image. The booth image shows the jury your body of work, provides dimension and 
scale, a sense of artistic and creative presentation, and reflects what your booth will look like at the show in 
June.  It will also report to the jury if the work submitted in the individual images reflects your current style and 
overall body of work.  Please note that EIA’s will show a sixth image in place of the booth image. 

Artist Statement  
The application will automatically have a question for an artist description of material and technique of up to 
200 characters. You are encouraged to enter a description of material and technique that is concise and 
explains well the body of work. The jury responds best to a description of technique rather than how you are 
inspired. The first (up to) 200 characters of the submitted statement will be read aloud to the jury.   

Notification 
- On or before December 7, 2012, the DMAF will notify applicants of results using the email provided in your 
Zapplication.  
- In addition to the email notification, accepted artists will be posted on www.desmoinesartsfestival.org.  
- Results will not be given over the phone. 
- Juror scores and comments (if any) from Round One will be released as a general document.  The Artist ID 
number will be listed alongside the jury cumulative score for the initial round. 
 
All decisions of the jury are final. 
  
The Emerging Iowa Artist Program (EIA) 
Iowa residents currently enrolled in or recently graduated (within one year) from a university, college or art 
school anywhere in the U.S. are eligible to apply to the Emerging Iowa Artists (EIA) program.  This program 
provides individuals the opportunity to promote their talents and sell their artwork at the Des Moines Arts 
Festival®. It also provides opportunities to artists beginning their careers. 
  
Artists can participate in the EIA program for two years (either consecutively or non-consecutively). Because of 
financial support from Principal Financial Group®, this program is free to qualified artists. There is no charge to 
submit images for the jury or for booth space once the work is accepted by the jury. 
  
Qualified artists are required to apply to the show in the same manner as professional artists and submit their 
work in accordance to the specifications.  All applicants are required to provide at the time of application proof 
of residency and enrollment to ensure the integrity of the program.  All work submitted is juried by the same 
jury. All rules and submission requirements remain the same for EIA applicants. 
  
If you are a qualified EIA, apply under the medium (category) "Emerging Iowa Artist." To waive the application 
fee, you must enter the coupon code EIA2013.  The Festival will not refund the application fee if you do not 
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enter the coupon code.  Please note that DMAF requires a booth image from its professional artists as part of 
the application - EIA applicants will instead provide an additional image of their work in place of the booth 
image.  
 
Waitlist 
The DMAF maintains a waitlist from the jury process.  Our goal is to identify at least two artists from each 
medium to be placed on the waitlist.  Artists will be called off the waitlist in order, based on their original score 
in Round One.  If the scores of the waitlisted artist are the same, the artist will be called as a result of a simple 
random draw.  Artists will be called by medium.  For example, a painter will be called if a painter withdraws.  If 
we go through all painters on the waitlist, we will ask the artist with the next highest score, regardless of medium. 

-  Artists are notified by the Festival when a space becomes available. 

Booth fees and Artist paperwork including the Agreement are due by January 11. 2013.   Double booths are 
available to artists who jury into two separate mediums.  
Single Booth Fee:         $375 
Double Booth Fee:       $750 (available only to artists juried in two mediums) 
Corner Booth Fee:       $100 additional fee paid by separate check 
  
A full refund of booth fee, including corner if paid, is available until Wednesday, March 13, 2013.  After this date 
no refund is provided for any reason. 
 
Rules 
The DMAF considers its enforcement of the rules our exclusive right and responsibility.  Festival officials will 
visit all displays at intervals throughout the Festival to ensure that exhibitors comply with all Festival rules, 
including but not limited to checking identification.  Your submitted application and signature on the Artist 
Agreement (for those invited) is your indication that you agree that noncompliance can result in expulsion and 
ineligibility for jurying, awards and participation in future Festivals. If an artist is removed from the show for non
-compliance of the rules, no booth fee refunds will be issued nor compensation made, and the artist will be 
ineligible to exhibit for a period of at least two years.    

1.All work exhibited must be original art produced by the exhibiting artist(s). Work done by aproduction studio, 
in classes or workshops, “Buy-sell” and/or imports, work from kits, commercial designs, and derivative work is 
prohibited. Artists selling work that is not their own will be expelled from the Festival. 
2. It is the work by the artist that is juried, therefore any change in the overall body of work by the artist after the 
jury process accepts the juried work is not considered juried and may not be exhibited until approved by the 
director of the show.  Please see the description of our New Directions program below.  Absolutely no 
consideration will be made if the work is of a different discipline. 
3. Artists may only exhibit work in the medium(s) in which they are accepted (juried). 
4. Prints may only be exhibited by artists accepted in the Printmaking category. Prints must be produced in 
signed, limited editions of no more than 250, which are hand-pulled by the artist. 
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5. No reproductions are allowed.  If it’s a copy of any kind, regardless of medium, don’t bring it.  (If a work exists 
as a painting, watercolor, drawing, etc. and is copied by digital or photographic means and printed on an offset 
press, a serigraph press or through a computer by means of an ink jet or electrostatic printer, this would be a 
reproduction. This includes giclees.) 
6. All artists associated with the juried work must be present to exhibit.  If artists apply as partners, each artist 
must be present.  If each artist is not present, the artist who is present will not be permitted to set-up or 
exhibit.  No proxy of any kind is permitted.  If artists working as partners are found to apply as a single artist, the 
artist will be disqualified without a refund regardless of the calendar of stated deadlines.  
7. Booth and display must remain intact during all hours of the show.   
8. A picture ID is required at artist check-in by all artists, including partners, accepted to exhibit. In addition, the 
Festival reserves the right to check ID each day of the Festival to ensure the artist is present.  Artists may NOT set
-up or have their booth set-up until they have provided proof of their presence. 
9. Artists may not sell promotional items such as postcards, notecards, calendars, t-shirts or photocopy and/or 
offset reproductions of any kind.  The sale of non-original promotional items is prohibited.  Artists may display 
for review portfolio or bound publications.  These may not be sold but may be given away. 
10. Artists are responsible for proper insurance and protection of work and setup.  The DMAF will not be 
responsible for damage to work or setup for any reason.  All artists are encouraged to maintain insurance. 
11. Only artists accepted in the jewelry category may display and sell jewelry.  
12. Artists are responsible for collecting and reporting all taxes, including 6% Iowa sales tax.  
13. All work submitted for jury must be for sale at the time of the jury. 
14.  We do not allow sharing of booths except under extraordinary circumstances and ONLY if prior approval is 
provided in writing from the director.  Absolutely no consideration is given if the request is made at the time of 
set-up or during the show. 

In addition to the rules of exhibiting, the following guidelines/restrictions apply to the jury process:  
1. Artists may jury in more than one medium only with a distinctly different body of work. 
2. Artists wishing to exhibit work produced in more than one medium must create a new profile for each medium 
on Zapplication and submit a jury fee for each medium.  Only one application may be submitted per body of 
work represented.  Multiple applications must represent work in different mediums.  Artists whose work is 
selected in multiple mediums are eligible for a single double booth space. 
3. Jewelry may only be submitted for jury in the jewelry category. 
4. Furniture makers may not enter in sculpture category. 
5. Photography may only be submitted for jury in the photography category. 
**6. Upon receipt of application, the Festival reserves the right to return any application if it is deemed 
noncompliant for a particular medium or does not provide the information requested.  If you submit an 
application that does not follow the criteria as stated here, your application may be returned to you for 
modification.  Application fees will not be returned.  Artists may choose to submit the image as is with the 
understanding that a full point may be deducted from the artist’s final score for not adhering to the guidelines set 
forth in this application after being offered the opportunity to make a change. 
 
PLEASE NOTE – REGARDING COLLABORATING ARTISTS: If you are submitting an application as a 
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collaborating artist/partner, you must submit the name(s) with the application. Here is how to submit your 
application as a collaborating artist: go to “My Profile” on Zapplication. Enter one of the two collaborating 
artists as the primary contact in the profile form (this name will always appear first in publications and online if 
accepted). After completing the information requested, enter the collaborating artist’s name(s)  in the section at 
the bottom of the profile page. This information is carried over to the application for purposes of identifying a 
collaborative effort. You may not add a partner after the jury. If you have any questions or difficulties registering 
the partner, please contact the DMAF office before submitting your application. 
  
Medium Descriptions 
Ceramics – Original functional and/or non-functional works created by the artist from clay, earthenware, 
porcelain, and/or stoneware.  No factory-produced work, no slip-cast or commercial molds permitted. If 
multiple pieces of the same design are displayed, each piece must be signed. 
Drawing/Pastels – Original compositions that are drawn by the artist’s hand using pencil, crayon, ink, charcoal, 
pastels and a variety of other marking media. 
Emerging Iowa Artist – The Emerging Iowa Artist Program provides the opportunity for Iowa residents enrolled 
in universities, colleges and art schools across the country to participate in the DMAF free of charge. Please 
see above description for qualifications and description. 
Fiber  – Includes artwork from fibers such as basketry, embroidery, weaving, leatherwork, tapestry and 
papermaking. This work can be wearable or non-wearable. No mass or factory-produced work is allowed. 
Glass  – work that has been hand-crafted by the artist by blowing, fusing, casting or kiln forming.  No pre-
manufactured items are allowed.   
Printmaking  – Printmaking is defined as multiple originals where the artist’s hand has manipulated the plates, 
stones, blocks, composite reliefs, or screens and which are properly signed and numbered in limited 
editions.  Photocopies, giclees, or offset reproductions are not permitted.  
Jewelry – All jewelry must be designed and executed by the artist and must have been juried in the Jewelry 
medium. Work which has been designed by the artist but with no subsequent hands-on work is prohibited. No 
more then 15% of a piece may consist of commercial findings. 
Metalworks – Original work created through the forging, twisting and fabricating of various metals. 
Mixed Media – Includes any combination of a variety of materials to create an original work of art.  
Painting – Original compositions created by he artist’s hand to form in colors a figure of likeness on a flat 
surface, as upon canvas; to represent by means of colors or hues; to exhibit in a tinted image; to portray with 
paints; as, to paint a still life, portrait or a landscape. 
Photography – The process of capturing images that begins with a camera lens, then printing the images, by 
chemical or digital means, onto a surface. The photography category includes traditional film photography, 
hand colored images, emulsion transfers and digital photography that has not been excessively manipulated to 
achieve results beyond what could be done in a traditional darkroom. Any digital alteration and/or hand 
painting, over painting, etc. must be disclosed with the photograph.  All pieces must be signed, numbered and 
dated in limited editions of no more than 250.  Prints must have been processed by the artist or under the 
artist’s direct supervision.  In addition to the above, the surface on which the photographs are printed must be 
identified in the description (paper, aluminum, wood, fabric, canvas, etc.).  Traditional photography using digital 
means will apply in the photography category.   
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Sculpture  – Three-dimensional work(s) incorporating any materials that are designed and executed in the round 
or in relief, as by chiseling marble, modeling clay, or casting metal. 
Wood  – Original work in wood that is that is hand-tooled or machine worked. 
 
New Directions 
New Directions is designed for professional visual artists (the distinction is made because of the emerging 
artists program) who are juried into the show and who, between the time they are juried and the date of the 
show, are exploring new directions in their current work. Exhibiting artists will have this opportunity available to 
them to introduce to our guests expressions of new art they are exploring.    
  
All artists will jury with their body of work as they normally do. Upon acceptance into the show, artists will be 
notified of the details of the policies surrounding its integrity. Should any juried artist find themselves exploring 
a new direction with their work and wants to participate in the program, we will work with them on a case-by-
case basis within a set of parameters that all involved (including the show) must follow.    
  
In order to keep in tact the decisions of the jury, we will institute a few parameters: new work may not occupy 
but a small percentage of the overall exhibit space; the work will be identified as “new work” within the exhibit 
space; the work must be an extension of the work juried into the show; the new work must be clearly defined 
within the exhibit; and it all must be original. It may not be a completely new body of work. 
  
Our goal is to encourage artistic exploration while trying to maintain the high standards of the jury process. We 
recognize an artists desire to explore and often find themselves rejuvenated by the journey of discovering a new 
talent, but didn’t because you were working too hard to stay inside the box we created for you. And because 
we appreciate that we are collaborators in this industry we are reaching out to offer this “new direction.” 
  
Many thanks for your interest in the Des Moines Arts Festival. Should you have any questions about the 
process, please do not hesitate to call Stephen King, Executive Director, at 515.286.4927 or email 
sking@desmoinesartsfestival.org. 
  
We value your participation and look forward to seeing you in June 2013! 
All information is subject to change without official notice. 
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Iowa’s up-and-coming student artists could be discovered at the Festival, as they 
launched their careers in visual arts in the Emerging Iowa Artists (EIA) program 
sponsored by Principal Financial Group®. This year, the EIA program featured 22 
Iowa residents currently enrolled in colleges, universities and places of higher education across the country. Each 
participant, selected by the same jury that chose the professional artists, was invited to participate in the Festival 
free of charge. On-site, the student artists showcased demonstrations of the techniques they use to create art. In 
addition, an on-site jury scored each artist to determine a Best of Show Emerging Iowa Artist, who received a 
$1,000 award. This year’s winner was Sodam Lee of Ames, IA.  
 
Artist    School 
Dillon Baker   Iowa State University 
Emily Baxter   Iowa State University 
Abigail Cooper   Grand View University 
Kathleen Davenport  Grand View University 
Gina James Pritchard  University of Iowa 
Peter Kasper   Iowa State University 
Mark Kirschenman  Iowa State University 
Nick LaPole   Grand View University 
Sodam Lee   Iowa State University 
Sarah Lokenvitz  Iowa State University 
Judy Long   Grand View University 
Jose Marentes-Gonzales Grand View University 
Kelsey McFarlin  Grand View University 
Calli Moore   University of Iowa 
Zora Murff   University of Iowa 
Kara Schlabaugh  Drake University 
Saulaman Schiegel  Grand View University 
Cody Sherman   Iowa State University 
Paige Stanton   Iowa State University 
Gavin Warnock   Grinnell College 
Haley Warth   Grand View University 
Tammy Wood   Grand View University 

EMERGING IOWA ARTIST PROGRAM 
PRESENTED BY PRINCIPAL FINANCIAL GROUP® 

VISUAL ARTISTS 
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DES MOINES ART CENTER’S  
NURTURING A STUDENT’S VISION  
PRESENTED BY HUBBELL HOMES 

Hubbel Homes, Des Moines Art Center and Des Moines Arts Festival® are proud to host Nurturing a 

Student’s Vision: Celebrating Artists K-12 student art exhibition (NSV) on-site at the the Festival on 
the corner of 13th and Locust Streets. This year the exhibit showcased the work of 405 students from 101 
schools!   In addition to the exhibition, a jury selected artwork from five (5) of the students to be made into 
banners that accompany the exhibit at the Festival.  After the Festival, the entire exhibit will be on display at the 
Downtown public Library and banners will be displayed at the Des Moines Art Center.   

Adel Elementary School 

Adel-De Soto-Minburn Middle School 

Altoona Elementary School 

Anderson Elementary School 

Ashland Ridge Elementary School 

Aurora Heights Intermediate School 

Berg Elementary School 

Bergman Academy  

Bondurant-Farrar High School  

Bondurant– Farrar Middle School 

Brubaker Elementary School 

Carlisle Elementary School 

Centennial Elementary School 

Central Elementary School  

Clay Elementary School 

Clive Elementary School 

Colfax-Mingo Elementary School 

Collins-Maxwell High School 

Cowles Montessori School 

Crestview Elementary School 

Crossroads Park Elementary School 

Dallas Center Elementary School 

Dallas Center Grimes High School 

Dallas Center Grimes Middle School 

De Soto Intermediate School 

Delaware Elementary School 

Eason Elementary School 

East High School 

Fairmeadows Elementary School 

Gilbert High School 

Hartford Upper Elementary School 

Hillside Elementary School 

Holy Family School 

Holy Trinity Catholic School 

Hoover High School 

Indianola Middle School 

Interstate 35 Secondary School 

Jensen Elementary School 

Jordan Creek Elementary School 

Kuemper Catholic School 

Lakewood Elementary School 

Lawson Elementary School  

Madison Elementary School 

Martensdale– St. Mary’s Elementary School 

Martensdale– St. Mary’s Jr./Sr. High School 

DCG Meadows School 

Melcher-Dallas Elementary School 

Melcher-Dallas High School 

Mitchellville Elementary School 

Newton High School 

North Ridge Elementary School 

Northeast Elementary School 

Northwest Elementary School 

Panorama Elementary School 

PCM Middle School 

Perkins Academy 

Perry Elementary School 

Perry Middle School 

Henix Elementary School 

Prairie City Elementary School 

Prairie Trail Elementary School 

Rolling Green Elementary School 

Runnells Elementary School 

Sacred Heart School, Boone  

Sacred Heart School, West Des Moines 

Samuelson Elementary School 

South Prairie Elementary School 

Southeast Elementary School 

St. Augustin Catholic School 

St. Pius X Elementary School 

St. Pius X Middle School 

Thomas Jefferson Elementary School 

Twin Cedars Community School 

Valerius Elementary School 

Walnut Hills Elementary School 

Waukee Elementary School 

Waukee Middle School 

WDMCSD Home School Enrichment 

Webster Elementary  School 

West Central Valley Middle School 

Western Hills Elementary School 

Westridge Elementary School 

Willard Elementary School 

Willowbrook Elementary School 

Woodrow Wilson School 

VISUAL ARTISTS 
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INTERACTIVE ARTS 

Interactive arts activities are one of the five main pillars of the arts featured each year at the Des Moines Arts 
Festival®. Throughout the Festival, guests of all ages have the opportunity to get creative and hands-on with art, 
music, dance and more! These activities can be found throughout the Festival at sponsor booths and the 
Creative Kid’s Zone, and provided by twenty-one area non-profit organizations.  
 
Interactive Art Experience – Guests of the Festival interacted with one of the art world’s most famous 
paintings. Sunday on the Island of La Grande Jatte by Georges-Pierre Seurat was assembled over the three-day 
Festival. Starting as a simple poster-sized print, the beautiful pointillism painting was brought to life by Festival 
guests applying their personal interpretation.  Guests received a 10”x10” canvas on which they expressed their 
vision of the painting.  Each of the completed 864 canvases came together on a giant scaffold structure to create 
the billboard-sized rendering of the original painting.  On Sunday afternoon, all guests who contributed to the 
project were invited back to retrieve their individual canvas to take home as a souvenir.  
 
Paint Your Own T-Shirt   Guests enjoyed putting their creative juices to work in decorating memorable t-shirts 
using fabric paint. Next to the merchandise tents, these color-filled booths were frequented by many guests 
wishing to customize the empty picture frame on their t-shirt to make it their own.  
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Spin Art    Festival guests and children enjoyed time at the Prairie Meadows booth spinning their own art 
creation, a classic favorite interactive activity. 
 
Balloons     Stop by the WHO-HD Des Moines booth on the Meredith Corporation Lawn to meet on-air 
personalities and get a balloon.  
 
Pinot’s Palette   Pinot's offered a relaxed, fun environment to get expert guidance from local artists. Guests 
enjoyed self-guided painting class, where Pinot's assisted guests to create a masterpiece. Selections popular 
paintings like Japanese Moon Garden and Moonlight Blossoms just to name a few.  
 
Milagros Style Engravings Stop by the AARP Iowa tent to make a craft foil engraving! 

Homemade Pet Toys Join AHeinz57 Pet Rescue & Transport to make a toy for your favorite furry friend! 

Mini Canvas Painting Show what home means to you at 
the Anawim Housing booth! 

Custom Coloring Table Come draw your favorite animal 
or play a bean bag game with Animal Lifeline of Iowa! 

Mask Decorating & Face Painting Make a mask or get 
your face painted with the Animal Rescue Leauge! 

Customizable Buttons   Join Big Brothers Big Sisters of 
Central Iowa to decorate a button! 

Red Panda Masks Come to the Blank Park Zoo booth to celebrate Asian species with this fun craft! 

Sock Decorating Help Central Iowa Shelter & Services with their need for socks by decorating a paper pair!  

Canvas Art   Show off your inner Picasso and create a masterpiece on canvas using many different drawing 
tools and art techniques with Des Moines Downtown Chamber of Commerce! 

Rocket Design and Launch Help the Des Moines Music Coalition gear up for the 80/35 music festival by 
decorating and launching paper rockets!  

Marble Painting   Join the Des Moines Social Club for fun with magic marble painting. 

Illustration  Come to DMARC/MovetheFood.org's booth to illustrate your idea of a well balanced meal! 

INTERACTIVE ARTS 
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INTERACTIVE ARTS 

Memory Books   Create your own memory book with HCI Care Services and decorate it with favorite 
memories. Then, take your memory book home with you to continue to add to with more and more memories! 

Origami Learn how to make an origami house and have fun decorating your creation with Iowa CASA. 

Fabric Wrist Shakers Get creative with the Iowa Dance Theatre! Use strips of fabric to make wearable art. 

Spin Art  Come to the Iowa District Optimists to make super spin art! 

Tissue Paper Flowers Make colorul flowers out of pipe cleaners and tissue paper with Iowa Homeless Youth 
Centers! 

Farm Animal Art   Color a picture of a farm animal and have it made into a button to wear with Living History 
Farms. 

Book Illustrations Join Reach Out and Read Iowa in illustrating books! 
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The mission of the Des Moines Arts Festival® is to create an opportunity for 
people of all ages, cultures and backgrounds to celebrate the arts. By continuing 
to expand the children’s programming and encouraging all on-site participants to 
offer even more creative and interactive arts activities, the Festival was able to fulfill this mission. 
 
The Des Moines Arts Festival® and co-sponsor Prairie Meadows teamed up to present the Prairie Meadows 
Community Outreach Program. The program offered non-profit organizations the opportunity to participate 
on-site to share their mission to thousands of guests free of charge. In exchange for its free booth space, 
each organization either provided an interactive arts activity for guests or provided volunteers for the Festival. 
 
All participating non-profit organizations were promoted in Festival marketing materials, on the official Festival 
website, and in the official Festival guide. As a fellow non-profit, the Festival understands the significance and 
the need for offering a program that provides options for local groups to share their mission to a wide 
audience at no charge. These organizations are an integral part of the Des Moines community, and with 

PRAIRIE MEADOWS COMMUNITY OUTREACH PROGRAM 

COMMUNITY OUTREACH 
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support from co-sponsor Prairie Meadows the Festival is pleased to offer this 
opportunity. The following 22 organizations participated this year: 
 
AARP Iowa  
AARP is dedicated to enhancing quality of life for all as we age. We lead positive social change and deliver 
value to members through advocacy, service, and information.  
Arts Activity: Come create art reminiscent of Milagros style engravings using craft foil and a wooden stylus!  
 
AHeinz57 Pet Rescue & Transport  
AHeinz57 is a foster based pet rescue organization, closing the gap between traditional animal shelters and no-
kill rescue centers. We are committed to saving homeless companion animals, assisting other shelters/rescues 
through rescue transports, offering in-home training to keep dogs in their current homes, and educating the 
public on the issues of pet over-population, responsible pet ownership and puppy mills.  
Arts Activity: Make homemade toys for your favorite dog, or have your face painted.  
 
Anawim Housing  
Anawim Housing has been providing safe, affordable and permanent housing to underserved families for 27 
years. Anawim's goal is to get families into quality homes they can afford, and help them reach stability.  
Arts Activity: Make a home shaped piggy bank! 
 
Animal Lifeline of Iowa  
Animal Lifeline of Iowa, Inc. is a special needs, no-kill animal shelter that accepts un-owned dogs and cats 
who are handicapped, injured, have a serious medical 
condition, pregnant or nursing, and orphans that need to be 
bottle fed.  
Arts Activity: Come enjoy our custom coloring table where you 
can draw your favorite animal or play our bean bag toss game! 
 
Animal Rescue League of Iowa, Inc.  
Our mission is to promote animal welfare, the human animal 
bond, and prevent the overpopulation of pets.  
Arts Activity: Decorate masks or get your face painted!  
 
Big Brothers Big Sisters of Iowa  
The Big Brothers Big Sisters Mission is to provide children 
facing adversity with strong and enduring, professionally 
supported one -to-one relationship that change their lives for the better, forever.  
Arts Activity: Customize a BBBS button to wear on your shirt or backpack!  
 
Blank Park Zoo  
The mission of the Blank Park Zoo is to inspire an appreciation of the natural world through conservation, 

COMMUNITY OUTREACH 
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education and recreation.  
Arts Activity: Celebrate Asian species at the zoo and create a red panda mask!  
 
Central Iowa Shelter & Services  
The mission of Central Iowa Shelter & Services is to provide free shelter and meals to 
homeless adults regardless of physical or emotional conditions, and to facilitate their move toward self-
sufficiency.  
Arts Activity: Help us in our ongoing need for socks by decorating a pair for someone in need.   
 
Des Moines Downtown Chamber of Commerce  
The Downtown Chamber of Commerce is a community of businesses and nonprofits focused on Downtown 
vitality.  
Arts Activity: Create a public work of art by putting paint and other mediums on a blank canvas  
 
Des Moines Music Coalition  
The mission of the DMMC is to aggressively advocate, sponsor and develop an independent and progressive 
live music economy in Central Iowa for the purposes of urban revitalization, regional economic development, 
and securing the future of our region by attracting and retaining young adults to this region.  
Arts Activity: Design and launch and 80/35 themed rocket!  
 
Des Moines Social Club  
The Des Moines Social Club provides a home or local artists, offers unique programming spanning all arts 
disciplines, and brings people of every age and background together under one roof— all for the purpose to 
use the arts as a catalyst to create unprecedented community engagement.  
Arts Activity: Join us for a marble painting activity  
 
DMARC/Move the Food.org  
Our mission is to make sure everyone in the Greater Des Moines area has enough nutritious food to eat.  
Arts Activity: Illustrate your idea of a “well balanced meal” based on guidelines and recommendations from the 
USDA’s “Choose My Plate” model.  
 
HCI Care Services & Visiting Nurses Services  
Our mission is promoting dignity, independence and quality of life for all through education, compassion and 
effective community-based care.  
Arts Activity: Guests will complete and decorate pre-assembled foam memory books.  
 
Iowa CASA  
CASA advocates for the safety, permanency about well-being of Iowa children under the court’s jurisdiction. 
Many children have been abused or neglected by their parents or caretakers.  
Arts Activity: Join us in making and decorating origami houses!   
 

COMMUNITY OUTREACH 
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Iowa Dance Theatre  
The Iowa Dance Theatre is an educational dance group that sponsors performance and 
workshops in the community.  
Arts Activity: Come create wrist shakers using fabric to use in creative dance activity.  
 
Iowa District Optimists  
Our mission is to bring out the best in kids. We do this by working in local communities to help children reach 
their full potential and empower them to become leaders  
Arts Activity: Join us in creating spin art.  
 
Iowa Homeless Youth Centers  
Iowa Homeless Youth Centers works to eliminate homelessness among children, youth and young families in 
Polk County. We believe with support and assistance, homeless individuals and youth can live independently 
and attain self-sufficiency.  
Arts Activity: Make colorful flowers out of tissue paper and pipe cleaners.  
 
Living History Farms  
Living History Farms is an interactive outdoor history museum which educates, entertains and connects people 
of all ages to Midwestern rural life experiences.  
Arts Activity: Color a picture of a farm animal and have it made into a button to wear.  
 
Reach Out and Read Iowa  
Reach Out and Read promotes early literacy and school readiness by giving parents new books to children and 
advice to parents about the importance of reading aloud to develop critical early reading skills.  
Arts Activity: Illustrate a booklet using a wide array of mediums 
Salsa Des Moines  
We provide high quality dance education experiences for all ages and levels in order to expand the dancer 
community through technique and knowledge. We coordinate with local organizations, institutions, and venues 
to provide social dancing opportunities for the community and the students.  
Arts Activity: Take mini classes of salsa, bachata, merengue, and cha cha to learn about the different styles of 
Latin dance.  
 
Science Center of Iowa  
The Science Center of Iowa engages and inspires Iowans along their journey of lifelong science learning. Our 
goal is to be a quality community resource for informal science learning where children, families, school 
groups and individuals come to explore science and technology.  
Arts Activity: Build a Doodle Bot! Bots are simple, battery powered robots that attach to crayon or pencils and 
are used to create a piece of art.  
 
Susan G. Komen  
The Iowa Affiliate of the Susan G. Komen for the Cure raises funds to support Komen’s mission to empower 

COMMUNITY OUTREACH 
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people, ensure quality care for all and energize science to find the cures. Our goal is to 
eradicate breast cancer as a life-threatening disease by advancing research, education, 
screening, and treatment.  
Arts Activity: Participate in the Kids for the Cure Art Contest! The winning entry will be on 
the t-shirt for our Kids for the Cure participants.  
 
Teaching Leaves  
Teaching Leaves connects and engages with 
the community in several educational 
programs.  
Arts Activity: Join Teaching Leaves to create 
your own song using traditional Native 
American flutes and drums!!  
 
Walnut Creek Church  
Walnut Creek Church’s mission is to bless 
the city, its people and to glorify God.  
Arts Activity: Create a mosaic using tissue 
paper and light glue.  
 
Westside Early Education  
Westside Early Education seeks to provide a 
quality preschool program for students ages 
1-4 and strives to provide a loving 
environment where children develop their 
ability to listen, communicate, share, care, 
and learn.  
Arts Activity: Create your own sunshine 
using paper plates, pipe cleaners, beads, and 
more!  
 
Youth Emergency Services & Shelter  
YESS provides crisis intervention, shelter and 
counseling services for children, newborn 
through age 18.  
Arts Activity: Decorate a yellow hard hat to 
commemorate YESS’ Emergency Shelter 
Expansion!  
  
 

COMMUNITY OUTREACH 
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In its seventh year, the Interrobang Film Festival (IFF) continued with 
its exceptional standard of merging traditional film production with 
public screenings. IFF featured 30 films. Categories for submission 
included Features, Mids, Shorts, Short Shorts, Documentaries and Free Form, while entrants had the option of 
applying in either the Professional or the Student filmmaker division. In addition to the screenings, the IFF gave 
audiences something extra to cheer about with updated sound and projection at the Des Moines Public Library.  
 
A $700 cash prize is awarded to the Festival’s Professional Best of Show, $200 to the Student Best of Show, 
and a $200 Iowa Filmmaker Award is given to a production company or department that resides in the state of 
Iowa or whose film was primarily shot in Iowa (at least fifty percent). 
 

2014 AWARD WINNERS 
 

Student Filmmaker Award ($200): 
Bob Hope, Careen Ingle 

Iowa Filmmaker Award ($200): 
Around Crab Orchard, Sarah Kanouse 

Best of Show ($700): 
Me vs. The Tooth Fairy, Gregory D. Dixon 

 
THE FILMS 
The Bear directed by Rachael Sonnenberg (USA) 
The story of 9-year-old Elian, and his favorite stuffed bear. 8 mins. 
 
Bear Cop directed by Stephen Corston (Canada) 
'Bear Cop' is an action, comedy short film that tells the story of police officer, Hank Decker the Bear Cop. He 
claims that bears are committing crimes only a human being could do. Shunned by unbelieving colleagues, 
superiors, and his family. Only rookie officer Stevie Ditko takes Hank's side in his war on furry crime. During 
Hank's investigation on bears doing 'people crimes' he uncovers a discovery that he never expected and will 
change his life forever. 12 minutes 
 
Believe it Anways! Directed by Paul Bryan (USA) 
Believe it Anyway consists of five silent vignettes, each depicting a different story of the Old Testament of the 
Christian Bible: the creation narrative, the flood narrative, the story of Abraham and Isaac, the fall of Jericho, 
and the book of Job. It is set in a chiastic form, reflecting the concentric nature of Hebrew writing and the epic 
cycle of life and death (to life again). Creation, destruction, wrestling, destruction, creation form the structure 
for the videos and the music as a five-piece whole. Also, the ensembles reflect this chiastic nature: 11 musicians, 
6 musicians, 2 musicians, 6 musicians, 11 musicians (with 2 players at the end that mark a coda attributing to the 
importance of the middle of the chiasmus). 36 mins 

INTERROBANG FILM FESTIVAL 
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The Best Bar In America directed by Eric & Damon Ristau (USA) 
A whiskey-fuel writing assignment takes one man on an epic motorcycle road trip through the bars and taverns 
of the American West. Sanders is a down-on-his-luck writer on a mission to chronicle every watering hole along 
the way. With the help of Northway, a fellow traveler and dharma bum, Sanders learns the way of the road and 
the zen of the bar. Motorcycling the West, sleeping on the ground, chasing mermaids, and drinking in America's 
most legendary taverns, Sanders experiences firsthand the brotherhood of the bike and the bar. Along the way, 
he gets advice from Ernest Hemingway and Jim Harrison on writing, drinking, and living life to the fullest. The 
Best Bar in America is a classic road movie for the modern age. 87 mins 
 
Chypre directed by Anish Dedhia (USA/INDIA) 
A young woman Lauren finds her relationship with her husband in troubled waters.The only interesting time is her 
commute to work where she takes notice of a certain fellow commuter .On one hand Lauren tries to rekindle her 
relationship with her husband but on the other she continues her silent rendezvous with the fellow lady 
commuter. The mystery surrounding the two gets deeper as Lauren tries to approach her . The two ladies share a 
secret that leads Lauren to take a drastic step. 15 mins 
 
Confessions of a Womanizer directed by Miguel Ali (USA) 
What happens when a compulsive womanizer becomes best friends with a transgendered prostitute? 
Confessions of a Womanizer, a hybrid-improv film starring Gary Busey, C Thomas Howell, Andrew Lawrence, 
Jillian Rose Reed, Kelly Mantle and The Bella Twins. 90 mins 
 
CowJews and Indians: How Hitler Scared My Family, and I Woke Up in an Iroquois Longhouse with a 
Picture of Jesus, Reminding Me, for the Wrong Reason, that I Owe the Mohawks Rent directed by Marcus 
Halberstadt (USA) 
My Jewish family lost its home to the Nazis. I decide to return the reparations to the occupiers of our home in 
Germany, and I go to Germany to get our home back. In Germany, I suddenly realize I'm a hypocrite: here I am, 
complaining about the property taken from my ancestors, when in America I'm living on and profiting from the 
land taken from the Native Americans. And then I have an idea: If Germany owes me for sixty five years of back 
rent, and I owe the Native Americans for sixty five years of back rent, why not let the Native Americans collect 
directly from Germany and cut out the middleman? Four Native Americans go to Germany to execute the 
'assigned claim.'  86 mins 
  
A Different Type of Farm directed by Caroline Harding (USA) 
In 1998, aquaculturists Carol and Craig Schmarr decided to save the seahorse. Seahorses were disappearing from 
the world's oceans at an alarming rate and so they quit their jobs, packed their bags, and moved to Hawaii where 
they used their life savings to build the world's first seahorse farm. The only hitch - the seahorse had never been 
bred in captivity and they were told by scientists it was impossible. This is the story of how they discovered the 
secret, their endeavor to challenge the pet-trade industry, and how they are educating the public about the large 
number of fish taken yearly from the world's reefs. 63 mins. 
 

INTERROBANG FILM FESTIVAL 
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Farewell to Factory Towns? Directed by Maynard Seider (USA) 
What can residents of communities that have been devastated by deindustrialization do to improve their 
condition during a time of austerity, war and anti-labor attacks? The film focuses on the introduction of a 
massive museum of contemporary art in the same buildings that housed Sprague Electric Company in a 
typical New England mill town. Billed as an engine of economic development, the museum hasn't produced 
the jobs it promised and the city's downtown is semi-deserted. The film argues that national policy must 
change and that vibrant unions and social movements are needed to bring about a new 'New Deal' to deal 
with the social and economic crisis facing U.S. cities today. 61 mins 
 
Ghosts of Empire Prairie directed by Blake Eckard (USA) 
Empire Prairie, where Lonnie Enright grew up. He's headed home now, to see his ailing father and little 
brother. Bad things are coming. Featuring Jon Jost, Frank Mosley, and Ryan Harper Gray.  86 mins 
 
The Grace of Jake directed Chris Hicky (USA) 
Fresh out of prison, drifter musician Jake steals a car and says goodbye to California. His destination is 
Palestine, Arkansas, population 678. It's here where his father lives and works as a crop duster pilot. Jake 
has never met his father, but holds him responsible for all of life's troubles: failure, jail, the death of his 
mother. Jake travels intent on revenge, but once he gets to this small town big things start to happen, and 
Jake learns that his momma may not have been quite so innocent through it all. Jake soon becomes part of 
a colorful ensemble cast that is as authentic and soulful as it gets. This is a movie about people and place, 
the characters just as important as the location. 90 minutes 
 
Happy Birthday Tommy directed by Brandon Smalls (USA) 
On the morning of his birthday, Tommy's roommates Kristoff and Patrick wake him and his girlfriend Jenna 
for the tradition of doling out birthday spanks. Since Tommy has to spend most of his day working at the 
hospital, Patrick resolves to document the day on camera. The roommates do their best to psych him up for 
the night's festivities before Tommy has to leave for work. 21 mins.  
 
Hereditario directed by Sergio Lacerda & Johil Carbalho (Brazil) 
The film tells the story of three brothers who, after a long time without news of his father, receive from him a 
letter inviting them to participate in a mysterious job. 20 mins. 
 
Infection directed by David Adesman (USA) 
Puberty is rough.. Karen isn't what you might call a normal young girl. When she isn't being home schooled, 
or locked up in the house with only her controlling mother, she's being forced to compete in beauty 
pageants that she is never able to win. But when her body begins to change, her and her mothers worlds 
begin to twist and enmesh. 16 min. 
 
Into The Dark directed by Lukas Hassel (USA) 
Two men, strapped in back to back, on a journey from Moon to Earth. Just Reality. Real Justice. 14 mins. 

INTERROBANG FILM FESTIVAL 
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Jindairae Jida directed by Kyungsu Kim 
A lady who had been composing a musical piece for a gayageum performance is seen busily preparing 
dinner. However, the image of the happy figure soon fades away (fantasy), and in her place the exhausted 
and tired features of an old woman appear inside the mirror. At that moment, the wind blows the sheet 
music into the room, and the elderly woman chases after it and finds the musical competition she dreamed 
in her youth taking place (fantasy). In her make-believe world, she is a young woman performing her 
gayageum on stage with great passion. But as her performance reaches its climax, Japanese soldiers appear, 
sneering and throwing 99 yen worth of coins at her (the amount paid as welfare pension for the victims of 
the Japanese military sexual slavery). 13 mins 
 
Journey For Happiness directed Marie Vence Thesbjerg (Denmark) 
A women travels for happiness on a pilgrimage to the sacred Buddhist site Bodh Gaya in India. She wants to 
do good, create good karma, and happiness. But how is it possible confronted with unpleasant situations: 
insisting beggars, locals who cheat her, and her own anger? 22 mins. 
 
The Liar directed by Remsy Atassi 
The Liar is a story about choice set at the turn of the 20th century. Lucas and Gabriel are criminals trying to 
escape the law through a forest path, but quickly find themselves off the path and lost for days. After joining 
a mysterious Man who offers to show them the way out of the forest, Lucas and Gabriel find themselves in 
conflict and on a trajectory towards violence. 22 mins 
 
Metaphysical World directed by Eric Kline (USA) 
An examination and investigation into the misconceptions within the paranormal field from psychics to 
possession and much more. Paranormal researcher and producer Eric Kline along with fellow investigator 
Jackie Means interview several other paranormal researchers, psychics, mental health professionals, 
Realtors, and the general public to gain a wide range of perceptions on how they feel the paranormal field 
has evolved along with media and Hollywood influences on it. Eric and Jackie also examine methods of 
protection against unwanted or malicious spirit energies and test out the Summer solstice to examine its 
influences on supernatural activity. Metaphysical World covers a bunch of topics for wide audiences. 154 
mins 
 
Midwife directed Alllison Kuznia (USA) 
Midwife follows Minnesota home birth midwife, Sarah Biermeier (of Geneabirth), during her first year as a 
Certified Professional Midwife (CPM). The documentary quietly shows the life of a home birth midwife, from 
prenatals, to births, to postpartums, while also examining what the birth environment looks like in states 
where home birth midwifery is not legal, and families are faced with fewer birth options. 103 mins 
 
Monotony directed by Joanne Postlewaite (United Kingdom) 
In a dystopian future a strange encounter breaks up the monotony of a man's working day. 2 min 

INTERROBANG FILM FESTIVAL 
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Moustache directed by Carl Evans (USA) 
Bill falls in love at first sight with a beautiful woman in a jazz club. She plays hard to get with him through her 
seductive wit, but Bill charms her and proves himself worthy of her attention. It appears that a romance is in 
bloom until Bill discovers there’s eyes watching his every move. He’s in a notorious mobster’s bar hitting on 
his girl. He must decide if this woman is worth risking both of their lives for a brief moment of passion in this 
charming film oozing with classic Hollywood Noir from the golden age of cinema. 20 mins. 
 
My Forest directed by Sebastien Pins (Belgium) 
With the view of a child, travel throughout the forest to discover its magic, its mysteries and its meetings. 7 
mins. 
 
The One Who Loves You directed by Katharyn Gran (USA) 
It's 1974. Gloria Bethune faces a bleak existence after failing as a singer in New York. She retreats to her small 
hometown where she falls for a grifter, who claims to be the former manager of a famous Country singer. 
Through this flawed man's faith in her, Gloria's passion for singing is reborn, but she is pushed into 
uncharted territory.  95 mins 
 
The Ranch For Kids directed by Jesse Nesser (USA) 
American couples adopt children languishing in foreign orphanages, hoping that a loving home will heal the 
scars of abuse and neglect. Heartfelt becomes heartache when the parents discover that their adopted child 
suffers from severe psychological and behavioral disorders which now threaten the stability of their home, 
and sometimes, even the lives of their family members. When all other treatment options have failed, a 
ranch in the remote Northwestern corner of Montana offers these families one last hope: an unconventional 
program run by a unique team of people aimed at helping the children control their anti social behaviors. Set 
against the boundless beauty of rural Montana, The Ranch For Kids is a moving documentary about the 
elusive journey to unconditional love. 68 mins 
 
Steve’s Problem directed by Mike Lars White (USA) 
A stranger offers Steve a little help with his pee shyness, only to cause much worse problems later on. 15 
min. 
 
Tilt directed by Phil Holbrook (USA) 
Paul hasn't connected with his daughter for over 10 years, but when their world is turned upside down by an 
unthinkable act, he has to decide what's more important: doing the right thing or setting things right?  77 
mins. 
Waiting For The End Of The World directed by Mathew K (USA) 
A down on his luck doomsday prophet who begins to question everything as his bitter rival, St. Simon’s 
'doomsdate' quickly approaches. His best friend and their Apocalypse Anonymous support group aren’t 
making things any easier for him.  As the end of the world looms, a desperate Russell takes some unlikely 

INTERROBANG FILM FESTIVAL 
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advice from a feisty environmental protester that may be the key to saving his ego and, time-permitting, the 
world.  26 mins 
Walking The Walk: A March Against Drone Warfare directed by James Knight (USA) 
In June, 2013, 25 people set out to walk across Iowa to protest a weaponized Predator drone base being 
planned for the Des Moines National Guard Air Base. Walking the Walk follows their pilgrimage, telling their 
story and the political story that is the back-ground of their ideals and mission. 30 min. 

INTERROBANG FILM FESTIVAL 

Friday, June 27 – Room A 
11 a.m.  Metaphysical World 
2 p.m.  The Grace of Jake 
4 p.m.  Believe it Anyway! 
4:45 p.m. Moustache 
5:15 p.m. Shorts Selection 
  The Bear 
  Bear Cop 
  Waiting for the End of the World 
6 p.m.  Mid-Range Double Feature 
  Into the Dark 
  Jildrae Jida 
7 p.m.  The Best of the 48hr Film Project 
9 p.m.  Hereditario 
 
Friday, June 27 – Room B 
11:15 a.m. Walking The Walk: March Against Drone  
  Warfare 
12 p.m.  Cowjews & Indians 
1:45 p.m. Shorts Selection 
  Steve’s Problem 
  My Forest 
  Limit 
2:30 p.m. Farewell to Factory Towns 
3:45 p.m. Happy Birthday Tommy 
4:15 p.m. The One Who Loves You 
6:15 p.m. Shorts Selection 
  Chypre 
  Infection 
7:15 p.m. Tilt 
8:50 p.m. The Liar 
 
Saturday, June 28 – Room A 
11:45 a.m. Journey for Happiness 
12:15 p.m. The Ranch for Kids 
1:30 p.m. Ghosts of Empire Prairie 

3 p.m.  Midwest Filmmaker Panel 
5 p.m.  Midwife 
7 p.m.  Shorts Selection 
  Montony 
  Into the Dark 
  Infection 
  Waiting for the End of the World 
8:30 p.m. Confessions of a Womanizer 
 
Saturday, June 28 – Room B 
12:30 p.m. Cowjews & Indians 
2 p.m.  Believe it Anyway! 
2:50 p.m. The One Who Loves You 
4:30 p.m. Metaphysical World 
7:30 p.m. The Best Bar in America 
 
Sunday, June 29 – Room A 
11 a.m.  Shorts Selection 
  Montony 
  Into the Dark 
  Infection 
  Waiting for the World to End 
12 p.m.  Walking the Walk: march Against Drone 
Warfare 
12:45 p.m. Midwife 
2:30 p.m. Ghosts of Empire Prairie 
 
Sunday, June 29 – Room B 
11:45 a.m. The Grace of Jake 
1:30 p.m. Believe it Anyway! 
2:15 p.m. Shorts Selection 
  The Bear 
  The Bear Cop 
  Steve’s Problem 
3 p.m.  Tilt 

THE SCHEDULE 
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The Des Moines Arts Festival®  once again committed to reduce, reuse, recycle, and repurpose during the 2014 
Festival. This year, the Festival energized this commitment by engaging Drake University to help produce an 
Event Sustainability Plan. This Plan is designed to support and encourage best practices that ensure the Des 
Moines Arts Festival has a minimal negative impact on the environment while still delivering a world-class 
event.  
 
At this year’s Festival, seventeen Waste Stations were positioned throughout the Festival site to collect 
Recyclables, Compostables, and Landfill items. Free bike valet service was provided by Friends of Central 
Iowa Trails, and artists and volunteers were provided designated water cooler stations to fill reusable bottles. 
All on-site generators, refrigerator trucks, and freezer trailers ran on a blend of biodiesel fuel. ZAPPlication® 
continued to provide for a paperless registration process, and all Festival paper correspondence was printed 
on recycled paper and post-consumer waste materials. Information delivered to all participating vendors was 
sent electronically and posted on the Festival’s website in order to eliminate paper waste. 
The Festival enriched its sustainability efforts this year through relationships with local sustainability 
stakeholders Metro Waste Authority and Waste Management.  Each contributed significantly to the overall 
efforts and will continue to be a part of the conversation as the Festival works with key stakeholders to 
implement the Event Sustainability Plan, identifying the strategies and objectives needed to move the Festival to 
a Zero Waste event by 2016.  
 
Seventeen custom-designed Zero Waste Stations were placed at strategic locations throughout the site to 
accommodate guests. Each zero waste station was set up to have three separate containers for recyclables, 
compostables, and landfill items. Volunteers helped keep an eye on these stations and educated people about 
which items could go into each of the three bins. Once full, the bags were collected by Waste Management 
and carted to an off-site location where the bags were deposited inside the appropriate roll-off containers. All 
waste was then logged and accounted for to provide a 
comprehensive view of the volume for each of the three 
categories.  
 
In addition to these steps taken to accommodate guests, the 
Festival required all food vendors to use compostable 
products. Beverages were sold in recyclable plastic  bottles, 
aluminum or poured into compostable cups.  
Metrics gathered from this year’s Festival will help our 
Sustainability Team recruit a Festival Environmental Impact 
Team that will continue to help educate guests about items 
that can be diverted from the landfill through both recycling 
and composting. Undoubtedly, the most important step in this 
year’s efforts was energizing a base of environmentally 
conscious volunteers who will help implement our plan to 
make the Des Moines Arts Festival® a Zero Waste event by 
2016.   

GREEN ARTS SUSTAINABILITY PROGRAM 
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GREEN ARTS SUSTAINABILITY PROGRAM 

2014 “GREEN” INITIATIVES: 
 Seventeen custom-designed Waste Stations were positioned throughout the Festival site to accommo-

date Recyclables, Compostables, and Landfill items. 

 Banners from prior-year Festivals were repurposed to create covers for city trash cans throughout the 

Festival site. This helped encourage festival attendees to utilize the Festival-designated Waste Stations. 

 Free Bike Valet service provided by Friends of Central Iowa Trails encouraged guests to reduce carbon 

emissions by cycling to the Festival instead of driving.  

 All generators, refrigerated trucks, and freezer trailers on the Festival site ran on a blend of biodiesel 

fuel.  

 Any paper correspondence was printed on recycled pa-

per and post-consumer waste materials.  

 Food vendors were required to use compostable plates, 

utensils, napkins, and containers.  

 Artists and volunteers were provided designated water 

cooler stations to fill reusable bottles, eliminating thou-

sands of disposable plastic bottles.  

 Information delivered to all participating vendors was 

sent electronically and posted on the Festival‘s web site in order to eliminate paper and other non-

recyclable products.  

 Other merchandise options included reusable water bottles and bags constructed from prior-year Fes-

tival banners that can be reused by guests as tote bags.  

 Beverages were sold in recyclable plastic bottles, aluminum, or poured into compostable cups.  

 The application process for the juried art fair was completely paperless by using an online registration, 

application, jury, and communications system called ZAPPlication®.  

In the end, the Festival‘s efforts were a success. By making these adjustments, the Festival reduced the envi-
ronmental impact it left during the three-day weekend. All waste has been logged by category and the infor-
mation provided from Waste Management and Metro Waste Authority in a post-event report will help the 
Festival to determine the first steps in moving the Festival to a Zero Waste event. 
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VOLUNTEER PROGRAM PRESENTED BY ARAG 
 
Each year since the Des Moines Arts Festival® began in 1998, the Festival’s success has 
been due in large part to hundreds of volunteers who devote their time and energy during 
the three-day weekend and throughout the rest of the year. The program is identified 
through three (3) distinct groups of volunteers:  General Volunteers, Event Management 
Team (EMT), and Non-Profit Partners. 
 
In 2007, the Festival started a program to recruit and provide managerial ownership to key volunteers. The 
Event Management Team (EMT), today comprised of 37 members, is in charge of the general volunteers on-site 
throughout the Festival weekend. Each member of the team is in charge of a specific area, including Artist 
Relations, Food Operations, Sponsor Relations, Volunteer Relations, Stage Management, Beverage 
Management, and more. This structural change was essential to allow these key individuals to obtain as much 
from their participation as possible, having the Festival’s full support. General volunteer opportunities are 
available for people ages 16 years and older, in fourteen core areas, assisting with guests, artists, and vendors.   
 

VOLUNTEER PROGRAM 
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The Non-Profit Partners Program began in 2009 as another method of giving back to local, non-profit 
organizations while supporting Festival infrastructure needs.  Non-Profit Partners are selected through an 
application process to manage the Festival’s beverages stations. In exchange for the volunteer support 
provided by the organization, they each receive 10-15% of the net profit from the beverage station they 
manage, along with tips earned.  Profits earned by these organizations have supported a variety of initiatives 
in the community from dance performances to a new soccer field. 
 
As a small, 501(c)3 non-profit organization, the Festival employs a very small staff.  Reliance on a strong volunteer base is 
critical, and therefore the Festival goes to great lengths to build and maintain a strong volunteer force. 
 
In 2014, over 1,689 volunteers worked 6,000 volunteer hours servicing over 175,000 guests. 70% of volunteers 
were female and 30% were male.  Five high schools, four colleges, and six corporations represented some of 
the volunteers.  In many cases, the corporations’ employees volunteered to fulfill their companies’ required 
annual volunteer hours, college students volunteered to fulfill class community service projects, and the high 
school students who volunteered participated in their schools’ community service/volunteer program (“Silver 
Cord Program”) to assist with achieving their annually required service hours.  
 

The Festival provides all volunteers 
complimentary t-shirts, snacks, and beverages 
throughout the three-day event. In addition, the 
Festival hosts a welcome party for all 
volunteers to discuss their roles and 
responsibilities, provides them with volunteer 
information, and sponsors a kick-off event 
including a free, catered breakfast.  After the 
Festival, volunteers were thanked via email 
and/or personal phone calls. 
 
The volunteer program is a self-sustaining 
program as our EMTs lead the program with 
minimal staff supervision.  Each EMT oversees 
a specific area of the Festival and is expected 
to be on site throughout the weekend.  
Additionally, they are encouraged to recruit 
volunteers throughout May and June, and to 
attend monthly meetings with Festival staff. 

The EMTs are asked for input in the planning of the event, and are provided hospitality on-site. 
 
Volunteer signup and management is handled through VolunteerLocal, a web-based software program that 
provides online registration and check-in, making the signup process and scheduling of volunteers incredibly 
streamlined and easy to facilitate (desmoinesartsfestival.org/volunteer). Facebook was heavily utilized this year, 
along with online advertising on desmoniesregister.com. All sponsor organizations were asked to distribute 
information on volunteering through their internal channels including newsletters and the internet. Many of 

VOLUNTEER PROGRAM 
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these organizations were instrumental in recruitment. Opportunities were also posted on other 
online volunteer databases and communicated through mass emails. 
  
Volunteer numbers have grown tremendously, from 823 volunteers in 2010 to 1,689 volunteers in 
2014.  
 
VOLUNTEER JOB DESCRIPTIONS 
 
Artist Relations  Artist Relations volunteers are the first line of 
support for the artists. They served as booth-sitters, as well as 
distributed refreshments, newsletters and newspapers during the 
Festival. 
Des Moines Arts Festival® Sculpture Garden   Volunteers help to keep 
the Sculpture Garden safe and secure, and make sure that guests do not 
handle or play on the sculptures. Those volunteering in this area also 
help to keep the Sculpture Garden area clean and free of trash. 
Ice Distribution   The Ice Distribution volunteers assisted with 
distributing bags of ice to the beverage tents and ice freezers, and 
staffed the ice truck. 
Information Booth   The Information Booth volunteers assisted guests 
by answering questions, directing guests to appropriate locations and 
tending to their needs when applicable. 
Interrobang Film Festival   Volunteers monitored guests and equipment 
at the Interrobang Film Festival. Volunteers were also responsible for 
greeting guests and keeping the auditoriums clean and ready for the next 
films. 
Jazz & Wine Pavilion   The Pavilion is one of three entertainment areas at the Festival, and volunteers 
maintained and supervised the Pavilion. They also handled crowd management, kept the stage area clean and 
orderly, and assisted entertainers with equipment set-up and tear down. 
Market Research Study Volunteers helped to obtain demographic information from guests by inviting 
them to take our Festival survey. Volunteers were responsible for gathering survey responses from guests in 
one of three zones within the Festival site throughout the weekend. 
Merchandise Sales   Volunteers assisted in the sale of official Festival merchandise at two Arts Festival Shops. 
They assisted guests with finding merchandise in correct sizes and selection. Select volunteers handled sales 
on cash registers and credit card machines. 
Nurturing a Student’s Vision   The Nurturing a Student’s Vision (NSV) exhibit showcases artwork from local 
students in grades K-12. Volunteers in this area helped by greeting patrons and assisting them in finding specific 
pieces of artwork. 
Pappajohn Sculpture Park  Volunteers helped keep the sculpture park safe, clean and free of trash.  They 
were also responsible for making sure that Festival guests did not handle or play on the sculptures. 
Set-Up  Set-up volunteers assisted staff with the set-up of the Festival site, including banner/signage hanging, 

VOLUNTEER PROGRAM 
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sandwich board assembling and other general site 
needs. 
Tear-Down  Tear-down volunteers assisted staff with 
the tear-down of the Festival site, including removal of 
banners/signage, sandwich board disassembly, 
organizing and boxing up remaining merchandise and 
other general site needs. 
Volunteer Relations  EMT volunteers were the initial 
contact for incoming volunteers in Volunteer 
Headquarters.  They helped greet and check-in 
volunteers, distributed t-shirts, directed volunteers to 
assigned areas and kept Volunteer Headquarters 
organized. They were also asked to be “floaters” and 
were assigned to other volunteer areas when necessary. 
Waste/Recycle Stations  Volunteers monitored 17 
(seventeen) Zero Waste Stations located around the 
Festival site that allowed guests to dispose of their 
waste into 3 (three) categories - Compost-able, 
Recyclable and Landfill.  Volunteers assisted guests 
with disposing of their waste appropriately, and 
showed them the best practices for disposal. 
 
Recruitment methods/materials/applications 
With such a massive volunteer base, the Festival 
constantly works to recruit new volunteers. Although 
the primary source of recruitment comes from the 
Festival EMTs and through the official Festival website, 
other forms of recruitment are also implemented. A 
hands-on approach was taken by handing out 
promotional materials at local community events and 
volunteer fairs. Press releases and postings detailing 
the Festival’s many volunteer opportunities were 
distributed to media in the months preceding the event 
in June. Facebook was heavily utilized this year, along 
with online advertising on desmoniesregister.com. All 
sponsors were asked to distribute information on 
volunteering through their internal channels including 
newsletters and the internet, and many of these 
organizations were instrumental in recruitment. 
Opportunities were also posted on other online 
volunteer databases and communicated through mass 
emails. 

VOLUNTEER PROGRAM 
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The Festival worked with a creative team, as well as with merchandising professionals from Younkers 
department stores to establish the merchandising program. Working directly with these partners, current styles, 
trends, designs, and colors are selected to compliment the current creative designs and appeal to a target 
market that included men, women, and children of all ages. The Festival also relies on the expertise of the 
Younkers team for building visual displays and salesmanship. 
 
The Festival works to appeal to all visitors. Merchandise comes in a variety of colors as well as sizes for 
babies, youth, and adults. There are a variety of other items to appeal to numerous individuals including but 
not limited to hats, visors, bags, posters, notecards, water bottles, mugs, tumblers and more.  
 
Festival merchandise was promoted through print advertisements as well as shout outs from the Festival’s 
Facebook and Twitter pages. There was also a banner ad on the Festival website to promote the in store sales. 
An online store supports the sale of apparel as well as Patron Memberships. Throughout the year, the Festival 
will continue to offer a variety of coupon codes for different products to Facebook friends and e-newsletter 
subscribers.  Community volunteers helped to sell the merchandise at onsite Arts Festival Shops.  In advance 
of the Festival, all area Younkers Department Stores sold merchandise beginning Memorial Day weekend 
through June 26. 

MERCHANDISE PROGRAM 
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M ERCHANDISE ,  C ONT.  
 

Corn & Culture (Grey) Vibrant Corn & Culture (Green) 

MERCHANDISE PROGRAM 

Nomad Sweatshirt (Grey) Sugar Skull (Blue) I [Umbrella] DSM (Green) 

Vibrant Sweatshirt Paint Your Own Sugar Skull (Red) 
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M ERCHANDISE ,  C ONT.  
COMPLETE LINE OF BAGS FROM RECYCLED FESTIVAL BANNERS 

MERCHANDISE PROGRAM 
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M ERCHANDISE ,  C ONT.  
 

Creative Tee (maroon) Iowa Art (Sapphire)  

Des Moines Detour by William Armstrong (indigo, charcoal, orchid) 

DMAF Color Swatches  
Sweatshirt (Black) 

Nomad (charcoal) 

Trending Words Tee (Navy) DMAF NYPD  
Sweatshirt (Grey) 

MERCHANDISE PROGRAM 
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Kid’s Nomad (Pink) Kid’s Nomad (Grey) 

DMAF Visor (White) 

Iowa Art (White) 

DMAF Tumblers (Swatches & 
Small City. Big Art) 

Sculpture Tee (White) Small City. Big Art (Grey) Small City. Big Art (Leaf) 

M ERCHANDISE ,  C ONT.  
MERCHANDISE PROGRAM 
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L IVE  M US IC AND E NTERTA INMENT,  C ONT.  

 
PERFORMING ARTS 
 
The GuideOne Performing Arts Stage was a victim of the constant rain storms 
over the weekend of the Festival.  With large amounts of rain leading into the 
Festival weekend and a forecast for it to continue, the Creative Kid’s Zone was closed on Saturday morning 
because the conditions on the lawn warranted a closure.  Friday and into Friday night, the stage was able to 
feature the sounds of River Glen and Rich Webster, along with featured performer Bill Robison. 
 
The GuideOne Performing Arts Stage showcased Bill 
Robison.  For over 25 years, Bill Robison has charmed 
audiences young and old around the world with his 
unique and masterful style of physical comedy. Using 
his rubber-like face, elastic body and limitless energy, 
he transports audiences to a zany, unpredictable and 
hilarious world.  His performances are a synthesis of 
outlandish comedy, a penchant for the absurd and a 
reckless sense of abandon. His extensive background in 
all types of theatrical and physical performance allows 
him infinite creativity in creating countless comic 
situations, seamlessly combining the timeless feel of old 
Vaudeville with European style clowning. 

ENTERTAINMENT 
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LIVE MUSIC 
Hours of live music were featured on two stages at the 2014 Des Moines Arts Festival.  Headlining the Hy-Vee 
Main Stage on Friday evening was Indi rock band 10,000 Maniacs.  Saturday night featured the Roots Rock 
band BoDeans, presented by Curious Traveler.  Throughout the three-day weekend, performances from The 
Envy Corps, Iris DeMent, Jason Walsmith, Bonne Finken, Chad Elliott, Jefferson County Green band, Dustin 
Smith Dave Zollo, Central Iowa Music Lab, Britches and House Ukulele Club, and an inspired Revival Center 
Gospel Choir lit up the Hy-Vee Main Stage. 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
The Jazz & Wine Pavilion presented by Meredith Corporation featured live jazz 
music on the Civic Music Association Stage in a relaxed and shaded atmosphere. A 
complete variety from local and regional entertainers were offered alongside 
selections of wine, sangria and mimosas from Gateway Market, and a variety of 
Budweiser products and craft beer.  

 
 
 
 
 
 
 
 
 
 

 
 

ENTERTAINMENT 
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HY-VEE MAIN STAGE 
Friday, June 27 
12-2 p.m. Chad Elliott 
2:30-4 p.m. Jefferson County Green Band 
4:30-6 p.m. Bonnie Finken 
6:30-8 p.m. The Envy Corps 
8:30-10 p.m. 10,000 Maniacs presented by Curious Traveler 
 
Saturday, June 28 
12-2 p.m. Dustin Smith 
2:30-4 p.m. Dave Zollo & the Body Electric 
4:30-6 p.m. Pieta Brown (did not perform due to rain) 
6:30-8 p.m. Iris DeMent (performed acoustic set due to 
   rain) 
8:30 p.m. BoDeans presented by Curious Traveler 
 
Sunday, June 29 
11a.m.-12 p.m. Britches and House Ukulele Club 
12:30-1:15 p.m. Revival Gospel Choir 
1:15-3:15 p.m. Central Iowa Music Lab 
3:30-5 p.m. Jason Walsmith * The Lamplighters 
 
CIVIC MUSIC ASSOCIATION STAGE 
Friday, June 27 
11a.m.-12p.m. MBR Trio 
12:30-1:30 p.m. Belin Quartet 
2-4 p.m. The Tim Daugherty Trio 
4:30-6:30 p.m. The Commons Collective 
7-8:30 p.m. Dave Rezek Trio 
9-10 p.m. Dave Camwell & the Jazz Addicts 
 
Saturday, June 28 
11 a.m.-12 p.m. Java Jews 
12:30-2 p.m.  John Morgan Trio 
2:30-4 p.m. The Midnight Cruisers 
4:30-6 p.m. John Kizilarmut Trio 
6:30-8:30 p.m. Parranderos Latin Combo 
9-10 p.m. Max Wellman 
 
Sunday, June 29 
11a.m.-12p.m. John Krantz Quintet 
1-2:30 p.m. NOLA Jazz Band 
3-5 p.m. Susie Miget 

GUIDEONE PERFORMING ARTS STAGE 
Friday, June 27 
11-11:30 p.m. Debbie Doo Wop & Dynamight 
Dan  
12:30-1 p.m. Bill Robison 
2:30-3 p.m. Jacey 
3:30-4:30 p.m. Bill Robison 
4:30-5 p.m. River Glen 
7-10 p.m. Rich Webster Band 
 
Saturday, June 28 
11-11:30 a.m. Des Moines Playhouse 
11:30 a.m. Nurturing a Student’s Vision 
  Visionary Artist ceremony 
1 p.m.  Bill Robison 
2 p.m.  Rising Stars Show Choir 
3 p.m.  Bill Robison 
4 p.m.  Flying Eagle Acrobalance 
5 p.m.  Ballet Des Moines 
6 p.m.  Gilbert Goldsmith 
7;30 p.m. Dan Tedesco 
 
Sunday, June 29 
11 a.m.  Party of Four 
12:30 p.m. Bill Robison 
1:30 p.m. Des Moines OnStage 
2:30 p.m. Bill Robison  
3:30 p.m. Rob Lumbard 
 
Note* With the exception of Bill Robison, the 
scheduled performances on Saturday and 
Sunday were canceled as a result of weather 
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A variety of tastes were featured at the 2013 Des Moines Arts Festival.  From fine crafted beers and wines, to 
culinary options from around the globe. 

WINE 
Gateway Market teamed up with the Festival to offer a sensational array of fine wines.  Gateway wines were 
the perfect compliment to the fine food and art surrounding the Festival.  Wines were available at any one of 
the four beverage stations located around the Festival.  The Jazz & Wine Pavilion presented by Meredith 
presented several wines of different character and prices.   

Wines in Beverage Stations: 

Gateway Vinho Verde  Hints of crisp green apple and grapefruit, fresh and 
appealing. Floral and aromatic herb expressions, bringing a lively, fresh character, 
supplemented by a delicate touch of fizz on the finish. 

Gateway Vinho Verde Rose Lively strawberry and red currant complemented with floral notes. It is well 
balanced with good acidity and fresh fruity notes, young, crisp with a smooth and delicate finish.  

Astoria Primo Rosso Voluptuous red blend of Cabernet Sauvignon, Pinot Noir and Merlot, that is very 
approachable with smooth flavors of dark fruit lined with hints of chocolate finishing with soft tannins.  

Wines in Jazz &Wine Pavilion only: 

Cartlidge & Brown Sauvignon Blanc Herbaceous and  refreshing lemongrass and citrusy green apple greets 
you upon uncorking this lovely wine. Slight mineral tastes and white peach tease your palate and leave you 
with a smooth, light finish.  

Dr. L Riesling An intense aroma of grapefruit and peach pit, with a juicy, fruity blast on the palate followed by 
an acid-driven dryness of the finish.  

Bonterra Chardonnay An initial impression of rich, buttery cream quickly turns to toasted aromas of honey 
and lightly toasted almonds, followed by tropical aromas of pineapple, citrusy lemon and creme brulee. 

Heron Pinot Noir Ripe red berry and black cherry fruit balance its delicate spiciness. 

Liberty School Cabernet Sauvignon Opens with aromas of black cherry, plum and violets, followed by subtle 
flavors of stawberry and allspice. Firn yet supple tannins finish off this approachable fruit-driven wine. 
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CRAFT BEER 
It all started with two characters created by local artist, Chris Vance – Bucktoothed Blonde and One-Eyed Red. 
These characters were the driving force behind the craft beer of the Festival. The Festival teamed up with local 
brewery, Court Avenue Restaurant & Brewing Co. (CABCo.) to use these characters as a starting point to 
produce a specialty red beer as well as a blonde wheat beer to be served at the Festival. In 2013, we were 
proud to introduce One-Eyed Red's sassy younger sister, Sassy Saison!  Sassy is a Belgian Farmhouse Ale with 
spicy and fruity aromas and flavors from the Saison yeast.  It is light in color and has a dry, crisp, easy finish. 
Both beers will be available on-site at all four beverage stations.  

A partnership with the Iowa Craft Beer Tent continues to provide a strong line-up of local craft beers— 

Albia Brewing Company     Albia, IA 
Watermelon Pilsner: Refreshing Watermelon flavor  

Backpocket Brewing     Coralville, IA 
Slingshot: Deep roasted flavor, with a light drinkable body 
Jack Knife: Crisp, clean hop forward 
Pennywhistle: Spicy German style Wheat 

Confluence Brewing Company     Des Moines, IA 
Des Moines IPA: Hoppy, approachable, highly drinkable, and  well balanced 
Blue Corn Lager: Light finish, a touch of sweetness with a solid body 
High Water, Oatmeal Stout: Full bodied, smooth creamy finish, chocolate/coffee/toffee notes 

CULINARY ARTS 
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Court Avenue Brewing Company     Des Moines, IA 
One Eyed Red: dry-hopped red ale, with toasty/caramel flavors. 
Sassy Saison: Sweet malty aroma, crisp easy finish 
Rootbeer: fresh homemade, with honey and vanilla 

Exile Brewing Company     Des Moines, IA 
Ruthie: Incredibly balanced German Gold Lager 
Gigi: A malty German Dark Lager 

Great River Brewery     Davenport. IA 
483 Pale Ale: This pale ale sports a nice bitterness and a good long aftertaste with a smack of grapefruit. Beer 
for the hop lover. 

Keg Creek Brewing Company     Glenwood, IA 
Apricot Wheat: Smooth with subtle apricot notes  

Madhouse Brewing Company     Newton, IA 
Hopburst: Smooth bitterness and bright hops flavors 
Honey Pilsner: Light and easy drinking lager 

Millstream Brewing Company     Amana, IA 
Schild Brau Amber: Malty-full bodied. 16 time award winning! 
Johns White: Belgian citrus flavors. 10 time award winning! 
Iowa Pale Ale: Iowa's own IPA 

Peace Tree Brewing Company     Knoxville, IA 
Red Rambler: This ale is brewed with the finest quality pale, caramel, and lightly roasted malts. Balanced with 
the flavor, bitterness and aromas of three varieties of hops. 

Raccoon Brewing Company Des Moines, IA 
Vanilla Cream: Cream ale flavor with natural vanilla 

Twisted Vine Brewery     Winterset, IA 
Sassie Blonde: Puckeringly tart, refreshing blonde ale thats a bit on the wild side 

West O Beer Brewing Company West Okoboji, IA 
Smoked Red: Roasated malt with caramel and campfire flavors 
Holy L Session IPL: Clean Lager + Classic IPA hops   
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Spice up your visit to the Des Moines Arts Festival® by visiting 
one of our two Food Courts, along with several independent 
stations located throughout the Festival. Some of the best 
Central Iowa has to offer from over 20 establishments. The 
Festival’s food vendors represent some of the best culinary 
treats Central Iowa has to offer with everything from Indian, 
Thai, Bar-B-Que, Brats, Fajitas, Curry Chicken, Gyros, Steak 
Kabob, Hand-dipped corn dogs, Lambres, Buckwheat Noodles, 
and more. Refreshing beverage products include fresh 
squeezed lemonade, smoothies, ice tea, beer, and wine. 

All Star Catering   Hudson, WI 
Offers classic American favorites and traditional festival treats. Menu items include: brats, burgers, corn dogs, 
cheese curds, cheese friend, chicken tenders, gyros, chicken fajitas & fresh-squeezed lemonade. 
All Things Cookie Dough!   Minneapolis, MN 
Who doesn't love cookie dough? All Things Cookie Dough! takes it over the top with everything a cookie dough 
lover could hope for. Menue items include: cookie dough dip, cookie dough sundae & cookie dough truffles. 
Baja Smoothies   St. Paul, MN 
With each stand piled high with fresh fruit, you'll know your smoothie is 100% all natural and 100% delicious!
Cafe Fuzion   Des Moines, IA 
Tantalize your tastebuds with this elcectic Asian cuisine. Menu items include: bacon rangoons, spring rolls, 
fried rice, and sweet & sour chicken. 
Greek Flame Foods   Miami, FL 
Calling all Mediterranean food lovers! Menu items include: gyros on pita, chicken pitas, Greek salads, Greek 
sampler platters, seafood sampler platters & artichoke platters. 
Gusto Pizza   Des Moines, IA 
Enjoy some of the most unique made-from-scratch pizza around! Menu items include: Vincent Van Goat, 
Mona Lisa, Jackson Pollack, classic pepperoni pizzas and caprese salad skewers 
Hawaiian Grill   Pleasant Hill, IA 
Look no further for sweet and savory. Menu items include: Hawaiian chicken combos, Hawaiian grilled chicken 
on a stick, crab rangoons, egg rolls, and grilled spam musabi. 
Hey Brothers Ice Cream   Dixon, IL 
This isn't your average ice cream! Hey Brothers offers a wide variety of menu items including: shaved ice, fresh
-baked waffle cones, ice cream, fruit smoothies, funnel cake, coffee, french cappuccino, lemon shake ups and 
cheese curds. 
International Cocessions   Knoxville, TN 
Craving seafood, with a Greek influence? International has got you covered! Menu items include: seafood 
sampler, seafood wrap, brochettes, maryland crab cakes, greek salad, chicken divine, charcoaled chicken 
platter, lemonad and strawberry lemonade. 
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Jose's Tacos   Des Moines, IA 
Squash your hunger with this extensive selection of traditional Latin-American dishes. Menu items include: 
alambres, steak or chicken tacos, steak philly sandsiches, steak or chicken burritos, fruit cups & mango on a 
stick. 
Kabab House   West Des Moines, IA 
Offers a wide variety of traditional Mediterranean dishes, Menu items include: gyro wraps, chicken kababs, 
tandoori chicken wroaps, falafel wraps, spinakopita, samosa, baklava and chana masala with naan. 
Mediterranean Grill   Des Moines, IA 
Enjoy your  favorite Mediterranean foods! Menu items include: merinated steak kebabs, marinated chicken 
shish kebabs, kefta kebab on pitas, chicken, lamb, beef or vegetarian gyros and chocolate covered 
strawberries. 
Mjay's Asian A La Carte   Des Moines, IA 
Bangin', kickin' and flamin' Asian foods can be found at Mjay's! Offering your classic favorites with a special 
twist. Menu items include: ninja roll, kung-fu creme rangoon, bangin' beef jerky, fiery papaya salad, kickin' 
chicken wing on a stick, glazin' grilled shrimp skewer, samurai skewers, lemongrass beef skewer, flamin' fried 
meatball skewer, fury fried rice, flippin' fried noodles, strikin' sticky-icky rice, bubble tea drinks, and thai iced 
coffe & tea. 
Otte's Concessions   Sauk Centre, MN 
Serving up all the classics! Menu items include: hand dipped corn dogs (6" and footlong), french fries, family 
fries, funnel cakes, cheese curds, sno cones and lemonade. 
Otte's Old Fashion Kettle Korn   Sauk Centre, MN 
Get your salty and sweet on with a bag of toasty kettle korn! 
Over the Top Ice Cream   Pleasant Hill, IA 
All over the top, and all homemade! Menu items include: homemade ice cream (cup or cone) with the option 
to add chocolate or caramel topping. Flavors include: vanilla, black raspberry, coffee toffee chunk, knee deep 
in chocolate, mint chocolate chunk & strawberry sorbet (non-dairy) 
Pacific Rim Noodle House   Hornick, IA 
Like noodles? Like veggies? Come to Pacific Rim! Offering delicious wok stir-fry soba noodles with your 
favorite vegtables. 
Patton's Restaurant & Catering   Des Moines, IA 
Offering the best in southern soul food, Patton's is the place to be! Menu items including: Ms. Pam's soul rolls, 
red beans & rice, southern fried fish po'boy, red velvet waffle & topping, and caribbean jerk chicken sandwich. 
Premiere Kettle Corn   Marion, IA 
Look no further for your kettle corn fix. We have it on good authority the the large bag is the tastiest! 
Sabor Tropical   Ames, IA 
Enjoy all the best tropical flavors at Sabor. Menu items include: Watermelon juice, tropical flavor popcicles, 
and brazilian style hot dogs. 
Scimeca's Italian Sausage   Kansas City, MO 
Your stop for all things Italian sausage! Menu items include: Italian sausage with peppers and onions, jumbo all 
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beef hot dog, fresh squeezed lemonade, limeade, cherry lemonade and cherry limeade. 
Sim Catering   Iowa City, IA 
Offering all your favorites on a stick. Menu items include: grilled chicken on a stick, grilled steak on a stick, 
chocolate coverered strawberries on a stick, twister foot long dogs and twister potatoes. 
Streets of Europe   Des Moines, IA 
Serving up delicious European dishes. Menu items include: European style hot dog (Eurodog), Merquez 
sausage sandwich, Italian pritata sandwich, and pomme frites with dipping sauces. 
Taco Loco   Des Moines, IA 
Enjoy this selection of Latin American dishes. Menu items include: tacos, flour tacos, burritos, Mexican 
sandwiches, quesadillas, taco salads, quesadilla and soft shell corn taco combos, popsicles and nachos. 
Thelmas Treats   Des Moines, IA 
"It's okay to smile with your mouth full." Menu items include: chocolate chip ice cream sandwiches, 
snickerdoodle ice cream sandwiches, spicy ice cream sandwiches, peanut butter banana ice cream sandwiches 
and peanut butter chocolate ice cream sandwiches. 
Yanni's Grill   Ankeny, IA 
Enjoy this selection of premier Greek and Italian dishes. Menu items inclued: gyros (lamb, chicken, or steak), 
homemade tiramisu, homemade cannolis, baklava, and chicken skure. 
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