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Introduction & Description of Main Event 

 

The mission of the 500 Festival is to produce life-enriching events and programs while 

celebrating the spirit and legacy of the Indianapolis 500 and fostering positive impact on the city 

of Indianapolis and state of Indiana. Corporate sponsorship of the non-profit Festival’s events 

and programs plays a significant role in the ability of the Festival to continue and grow efforts to 

connect with people in meaningful ways.  As a result, when a significant event sponsor is lost, it 

is critical that proposals to targeted new, potential sponsors are specific to them with relevant 

assets and benefits featured and explained.   

 

Taking place the night before the famed Indianapolis 500, the 500 Festival Snakepit Ball is the 

final event of the 500 Festival season. In its 11th year, the Snakepit Ball is a black-tie affair that 

includes corporate tables and ticket buyers, red carpet arrivals by celebrities in town for race 

weekend and special VIP guests. The night includes food, drinks and dancing in a party 

atmosphere that allows everyone from the Mayor of Indianapolis to the 33 500 Festival Princess 

Ambassadors to celebrate a successful month of May.   

 

Name of Sponsor, Introduction, Effectiveness and Success of Sponsor Solicitation 

Package  

 

Given the audience of business leaders and influencers, corporate representatives, and high net-

worth individuals attending the event, the leading companies in the finance and legal categories 

were identified as the best prospects to assume the title position. KeyCorp is one of the 

nation’s largest bank-based financial services companies and has over 70 locations around 

Indiana.  Through discussion and needs analysis, it was determined that KeyBank was looking 

for an opportunity to reach high-level executives to develop commercial banking relationships 

and promote their investment banking products and services to individuals and companies. 

 



The attached title sponsorship proposal was created specifically for KeyBank with those 

objectives in mind.  To show the Snakepit Ball audience was aligned with KeyBank’s target 

audience, a list of past corporate table-buyers was included as part of the event description in 

this proposal.   A new Snakepit Ball event logo was created that included the KeyBank name 

and it and the KeyBank corporate logo were photo-shopped into the title sponsor’s positions 

on every asset (tickets, signage, advertising, etc.) they would receive.  There were a number of 

additional benefits the title sponsor would receive including recognition in the live red carpet 

telecast on the local NBC affiliate and in the local and national 500 Festival Parade telecasts. 

Broadcast shots were pulled from last year’s coverage and KeyBank was again incorporated 

into the relevant assets.  The KeyBank CEO was even photo-shopped into the TV interview 

segment they would receive.  For the full-page 500 Festival Official Program ad they would 

receive, the 500 Festival created a KeyBank spec ad and included it in the Program section of 

the proposal to show position.  

 

 

KeyBank committed to a multi-year agreement to serve as the title sponsor of the 500 Festival 
Snakepit Ball.  Key executives, including the district president, were active in their participation 

with the event and expect to have a long partnership with the 500 Festival. 


