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PREMIER’S MESSAGE

Sydney – Continuing to Lead Australia on the World Stage

On behalf of the New South Wales Government, I am proud to support 
the submission from Destination NSW for the 2014 IFEA World Festival 
& Event City Award. 

As Australia’s leading tourism and events destination, Sydney attracts 
more international leisure, business and education visitors than any other 
city in Australia.

Sydney has built a strong reputation as Australia’s global city. It is known 
for some of the world’s most recognised and iconic attractions, including 
the Sydney Opera House and the Sydney Harbour Bridge which enhance 
the outstanding natural beauty of our stunning harbour. 

Sydney is the centre of Australia’s business, media and creative services 
industries with a multi-cultural population of almost 4.8 million who speak 
more than 200 languages.

Sydney has a vibrant energy and dynamic cultural life. It offers world class 
food and wine experiences, shopping and green spaces against an exciting 
cityscape. Sydney is renowned for its stunning natural attractions, beautiful 
beaches and national parks, all of which are located within easy access of 
the city.

Sydney continues to build on the success it has enjoyed from staging the 
‘best Olympic Games’ in 2000 through the development of Australia’s most 
compelling calendar of major events.

The NSW Government, through its tourism and major events agency 
Destination NSW, delivers the NSW Events Calendar which offers a 
range of events and experiences that add to the city’s social, cultural 
and artistic landscape. 

Over the past year, Sydney has hosted unique events including the 
Opening Series of Major League Baseball, Handa Opera on Sydney 
Harbour’s production of Madama Butterfl y, the International Naval Fleet 
Review, Vivid Sydney Festival, the world première of Baz Luhrmann’s 
Strictly Ballroom the Musical and Corroboree Sydney, the new national 
annual Indigenous cultural festival.

Sydney is extremely proud of being recognised in the IFEA World Festival 
& Event City Awards for the past three years. This success is achieved by 
working in partnership with event owners, industry and the community, all 
of whom play a key role in helping Sydney to host events that will further 
its reputation as Australia’s leading tourism and events destination.  

The NSW Government appreciates events generate considerable economic 
benefi t for the State’s economy and provide employment opportunities to 
thousands of people. 

We have already achieved remarkable success through the outstanding 
NSW Events Calendar and will continue to attract and grow events to 
enhance Sydney’s reputation and offer opportunities to leverage the city’s 
brand throughout the world. 

Yours sincerely,

Mike Baird
NSW Premier
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SYDNEY – A GLOBAL 
EVENTS CITY
Sydney’s major festivals and events are integrated into the 
fabric of the city; they unite communities, celebrate life, talent 
and achievement and communicate Sydney’s true essence to 
the rest of the world. Sydney has a will to succeed as a global 
events city; this is driven by the knowledge that events bring 
great benefi t to the community – and the city has much to 
share with the rest of the world.
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1.A-B) CURRENT CITY POPULATION / CURRENT SMSA 
OR LUZ POPULATION
Sydney is the capital city of New South Wales (NSW), a state 
that is home to approximately one third of Australia’s total 
population. Sydney, including the small inner city metropolitan 
areas and Greater Sydney region, has a residential population 
of 4.76 million (as at June 2013).

Sydney is among the world’s most multicultural cities with more 
than 40% of its residents born overseas. It is Australia’s global 
city, its largest capital and the most internationally renowned.

Sydney’s glorious harbour, exciting urban design and surrounding 
natural environment makes it a city of exceptional beauty. It is 
consistently rated as one of the world’s best in terms of livability 
and also as a desired travel destination for international and 
domestic travellers. 

1.C) POPULATION WITHIN A 50-MILE RADIUS OF 
APPLICANT CITY
Sydney’s population relates to an area classifi ed by the Australian 
Bureau of Statistics (ABS) as the Greater Sydney (Greater Capital 
City Statistical Area). This region is approximately equivalent to a 
50-mile radius around the city, which equates to 4.72 million people.

1.D) PRIMARY FESTIVAL AND EVENT VENUES AVAILABLE
A key to Sydney’s success in hosting major festivals and events 
is the range and diversity of its venues which include international 
icons such as the Sydney Opera House, purpose built, state-of-
the-art event and exhibition centres, major sporting venues and 
stadia, plus a rich asset base of cultural venues comprising 
historic theatres, art galleries, museums and performance spaces. 

Sydney’s exceptional natural environment and temperate climate 
ensures that outdoor spaces are added to the mix, and venues 
include city parklands, gardens and open plazas as well as beaches 
and even islands located on Sydney Harbour. The harbour itself 
has been described as the city’s town plaza; its foreshores a 
place where up to a million people gather to view the great 
harbour spectacles such as Vivid Sydney and New Year’s Eve.

A key advantage for the city is the close proximity of its major 
cultural and event venues, which means that multiprogram events 
can be easily handled across a variety of indoor and outdoor 
venues, creating event precincts such as The Rocks and Circular 
Quay, the Botanic Gardens, Darling Harbour and Walsh Bay. City 
precincts include the Central Business District, Inner City, Sydney 
Olympic Park, Moore Park plus the key beach event locations 
of Bondi and Manly.

COMMUNITY OVERVIEW
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New Developments 
As part of Sydney’s 2020 strategic plan to lead the tourism and 
events sector in Australia and to enhance the city’s international 
reputation as a major festival and events city, Sydney is 
transforming with large-scale infrastructure projects underway 
including an exciting range of new venue developments. 

International Convention Centre (ICC) Sydney
Sydney’s Darling Harbour will be transformed with a new 
state-of-the-art, fully integrated international convention, 
exhibition and entertainment precinct. Due for completion 
in late 2016, this 20-hectare development will become 
Australia’s largest convention and exhibition facility. The new 
venue will feature a striking contemporary design, leading 
technology throughout and fl exible meeting spaces to cater 
for the changing architecture of meetings. Facilities include: 

• The largest exhibition space in Australia, at 40,000 
square meters

• The biggest Australian convention hall capacity with the ability 
to accommodate more than 10,000 people over four areas

• A renewed and upgraded public domain, which will include 
an outdoor event space for up to 25,000 people. 

Barangaroo
Located on the western edge of Sydney’s CBD, Barangaroo is 
a 22-hectare former container port that is being transformed into 
a vital $6 billion extension of the harbour city. 

The development represents an extraordinary opportunity for 
urban waterfront renewal, rarely available to global cities. Lauded 
as one of the most ambitious and signifi cant waterfront greening 
projects 
in the world, Barangaroo will include an iconic new landscaped 
Headland Park (opening in 2015) and a new precinct, Barangaroo 
Central, which will be a cultural and civic focal point for events, 
festivals and entertainment, all serviced by new and extended 
transport systems.

Sydney Exhibition Centre @ Glebe Island
To accommodate exhibitions during the development of Sydney’s 
new international convention, exhibition and entertainment 
precinct (December 2013–2016), an interim exhibition facility 
has been constructed at Glebe Island, Sydney Exhibition Centre 
@ Glebe Island. The facility opened for its fi rst show on 15 
February 2014 and has been specifi cally designed for Sydney’s 
leading trade and consumer exhibitions. It comprises a high-quality 
structure offering up to 25,000 square meters of exhibition space.

Sydney Cricket Ground
The Sydney Cricket Ground at Moore Park has recently undergone 
a $186 million redevelopment of the historic sporting centre that 
has upgraded and improved facilities and raised the capacity of 
the ground to 48,000. It was operational in time for the Ashes Test 
of January 2014. 
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Sydney Showground, Sydney Olympic Park
Sydney Showground, located within Sydney Olympic Park,  
has been further enhanced with the expansion of the Southee 
Complex, a new, purpose-built pavilion, suitable for large-scale 
and multi-use events. It offers more than 11,000 square meters 
that can cater for approximately 9,300 visitors. Sydney Olympic 
Park currently hosts more than 5,000 events per year including 
Australia’s largest annual event The Sydney Royal Easter Show, 
which attracts more than a million visitors.

Royal Randwick
The iconic racecourse at Royal Randwick has undergone a 
spectacular $150 million redevelopment that has transformed the 
historic home of Australian racing into a progressive new facility  
for entertainment, exhibitions, meetings and events. Launched  
in August 2013, a new state-of-the-art, five-level grandstand 
features a vast selection of function spaces, including a 1,000 
seat ballroom. An adjacent outdoor amphitheatre complex, set  
in a landscaped concourse, can accommodate 4,500 people for 
concerts and live shows under the stars. 

The Star
The reopening of The Star entertainment precinct at the southern 
end of Darling Harbour has seen the $860 million transformation  
of the former Star City complex, with new premium dining, 
shopping, entertainment and accommodation options. In 2013  
The Star opened its latest addition, a dedicated events space 

boasting 2,200 square meters and the capacity to cater for up to 
4,000 people. The development also included the new 2000-seat 
Lyric Theatre designed specifically for musical theatre, opera and 
ballet performances.

MAJOR FESTIVAL AND EVENT PRECINCTS 

The Harbour Precincts
In and around the small bays of Sydney Harbour on the city side 
are a wide range of festival and event venues, which comprise the 
precincts of Circular Quay and The Rocks, the Botanic Gardens, 
Walsh Bay and Darling Harbour. They are joined by a 14-kilometre 
continuous foreshore walkway. Much of this area is a major festival 
and event precinct featuring some of Sydney’s most outstanding 
indoor venues and outdoor event spaces, all of which are set 
against the backdrop of Sydney Harbour. Another harbour venue 
is Luna Park, a heritage-listed entertainment, amusement park 
and event centre situated just over the Harbour Bridge at Milsons 
Point. In addition to the foreshore venues are the islands on 
Sydney Harbour; Cockatoo Island — a former shipbuilding site  
— is now one of Sydney’s largest and most interesting major 
event precincts.
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KEY VENUES - HARBOUR PRECINCT MAXIMUM CAPACITY

Sydney Opera House,  
Bennelong Point 

8 venues
5,738 event visitors (theatres and studios)
6,000 event visitors (exterior forecourt)
Total capacity approx. 12,000 event visitors
In addition 1.4 million visitors annually to performances.

Museum of Contemporary Art, 
Circular Quay

1,500 sq.m event space (excluding galleries) for 1,400 event visitors.  
In addition more than one million exhibition visitors annually

Customs House  
Circular Quay

Heritage building with several interior event spaces and a colourful exterior piazza. Includes 428 sq.m interior space (400 pax);  
781 sq.m external space (1,000 visitors est.) 

Overseas Passenger Terminal  
(re-opens Feb.2015), Circular Quay

2,000 sq.m of multipurpose event and exhibition space. Currently under renovation; 1,550 event visitors

Royal Botanic Gardens Several outdoor event spaces set against harbour backdrop. 64,000 attendees for events in prescribed event areas

Art Gallery of NSW,  
The Domain, Royal Botanic Gardens

Various event spaces including theatres, studios and auditoriums; maximum event visitors approx. 2,000  
(excludes exhibition attendees) 
In addition 1.1 million exhibition visitors annually

Sydney Exhibition Centre, 
Glebe Island

Home for major exhibitions until opening of the new International Convention Centre in 2016. Pavilion-style  
fully serviced exhibition space offering up to 5,000 sq. of exhibition space. Crowd capacity estimated at 30,000 event visitors.

The Star, Daring Harbour 2,000-seat Lyric Theatre, multi purpose 4,000-seat (flexible use) event centre plus additional exterior venues; 6,000 event visitors

Luna Park, Milsons Point Total event capacity approx. 3,000 sq. m, 3,000 event visitors

Theatre District  
Walsh Bay

Several theatres, studios and performance spaces built on heritage-listed wharf and former dock space. Area has extensive open  
dock space also used for major events.
Sydney Theatre 896-seat 
Wharf Theatres 
- Wharf 1: 324-seat
- Wharf 2: 204-seat
Bangarra Theatre: 188-seat 
plus additional studio and spaces

Cockatoo Island 
Sydney Harbour

Heritage-listed island in the middle of Sydney Harbour with diverse event options. Includes 9 major indoor venues offering more than  
5,000 sq.m of mixed-use space plus a further 15,000 sq.m of dedicated exterior event sites with spectacular harbour views. Has hosted 
numerous major events, the largest attracting an audience of more than 11,000 visitors
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The City Precincts
The Central Business District (CBD) and its surrounding inner-city 
suburbs include venues such as the newly refurbished Sydney 
Town Hall, a venue in constant use for live performance and 
events; the heritage-listed State Theatre, which each year hosts 
the Sydney Film Festival; and the historic Capitol Theatre, which 
together with the Lyric Theatre are Sydney’s two principal venues 
for long-running musical theatre. The city’s principal city square is 
Martin Place, an outdoor venue central to most major festival and 
events in the city.  

The inner-city areas adjoining the CBD host some of the city’s 
largest and edgiest venues including the Carriageworks Arts 
Centre and Australian Technology Park, both housed in former 
industrial and railway facilities at Redfern. Just east of the CBD  
is the major sporting precinct of Randwick and Moore Park,  
which includes the hallowed ground of the Sydney Cricket Ground 
and the exciting new event centre at Randwick Race Course.  

Further west is Sydney Olympic Park, the extraordinary, 
multivenue sporting and event precinct constructed for the 
Sydney 2000 Olympic Games and which now hosts more  
than 5,000 events annually. 

Beachside venues include Bondi Beach — with its 1.5 kilometre 
promenade, parklands, event pavilion and skate bowl — which 
each year hosts many festivals and events; and Manly Beach  
— a ferry ride from Circular Quay — which is the home of surfing 
in Australia and hosts Sydney’s largest surf and youth festival 
event the Australian Open of Surfing.
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KEY VENUES - CITY PRECINCTS MAXIMUM CAPACITY

Sydney Town Hall 
Central Business District 

Total event capacity 2,116 sq.m in three venues; 2,700 event visitors 

State Theatre 
Central Business District

2,000-seat event theatre, heritage listed (built 1929)

Martin Place 
Central Business District

Sydney’s main outdoor plaza, includes performance amphitheatre. Extends across three city blocks. Maximum crowd size 
50,000+ 

Capitol Theatre 
Haymarket

2,000 seats, five event spaces, 700 event visitors, heritage listed (built 1928)

Carriageworks  
Inner City Redfern

Large multi-arts and performance space 2 x theatres (800-seat and 332-seat) plus 
5,313 sq.m flexible space; approx. 5,000 event visitors

Australian Technology Park 
Inner City Redfern

7,322 sq.m theatre and flexible venue space; up to 5,000 event visitors

Randwick Racecourse 
Randwick

Recently redeveloped venue spans more than 80 hectares to include a new six-level grandstand with 52,000 seats plus 15 
event spaces comprising more than 4,740 sq.m of flexible indoor event space for an estimated 4,000 event visitors, plus an 
outdoor amphitheatre, which accommodates an additional 4,500 visitors.

Sydney Cricket Ground (SCG) 
Moore Park

A central sports precinct comprising the Sydney Cricket Ground and Allianz Stadium which together host more than 100 sports 
and concert events each year. Allianz Stadium capacity is 45,500 and the SCG has recently expanded with new stands 
increasing crowd capacity to 48,000.   

Sydney Showground  
Sydney Olympic Park

Crowd capacity 900,000+ and 20 unique venues, event visitors 10,000

ANZ Stadium 
Sydney Olympic Park

84,000 seat stadium, 2,341 sq.m event space 2,660 event visitors. 

Allphones Arena 
Sydney Olympic Park

Multipurpose arena, 6,700 sq.m of event space: up to 20,000 event visitors

Bondi Beach 
Bondi

Major outdoor event venue, includes 1.5 km promenade and park area. Regularly hosts major events 15,000+ event visitors
Many indoor venues including surf life saving clubs and hotels. Bondi Pavilion on the beach boardwalk has 6 event spaces, 
565 sq.m plus outdoor plaza and verandahs; approx. 1,000 event visitors.

Manly Beach 
Manly

Major outdoor venue, includes 1.5 km beach and promenade. Annual Australian Open of Surfing is Manly’s biggest event, 
attracts 5,000+ event visitors. Many beachside indoor venues including surf clubs and hotels.
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1.E) WATER & POWER ACCESSIBILITY IN OUTDOOR VENUES
Sydney has a wide range of outdoor venues in all major event 
precincts including Circular Quay and the Rocks, the Botanic 
Gardens, Bondi and Manly beaches, Cockatoo Island, the Central 
Business District and Inner City. All of the city’s major outdoor 
venues have full access to both water and power facilities managed 
by State Government enterprises. Local councils and utility 
organisations provide assistance with any additional requirements, 
which ensures all events and festivals hosted by Sydney are 
capable of satisfying the needs of both residents and visitors.

1.F) HOSPITAL AND EMERGENCY RESPONSE AVAILABILITY
Sydney continually demonstrates its ability to host safe and secure 
festivals and events, with a comprehensive coordinated plan for 
hospital and emergency response procedures. The Ambulance 
Service of NSW, the NSW Police Force, Roads and Maritime 
Services (RMS), Fire & Rescue NSW and the major hospitals are 
able to work effectively together to provide essential support  
to many events hosted in Sydney. This successful collegiate 
effort has been demonstrated with the smooth running of major 
international events beginning with the Sydney 2000 Olympic 
Games and including subsequent events such as the Rugby World 
Cup, World Youth Day, APEC Leaders Conference, World Masters 
Games, Sydney New Year’s Eve celebrations and Vivid Sydney 
which required coordinated emergency plans for the hundreds  
of thousands of visitors to Sydney during these major events.

There are 27 major hospitals across Sydney, four of which are in 
close proximity to the city’s centre. Within 15 kilometres, two further 
hospitals service major event venues outside central Sydney.

A key component of the healthcare system, the Ambulance 
Service of NSW is one of the largest in the world and supports 
national and international events.

The NSW Police Force is involved with major events from the 
early planning stages. The aim is for events to operate smoothly 
and be delivered safely. To facilitate this, the Major Events and 
Incidents Group was established to assist planned public events. 

Additionally, a Police Operations Centre (POC) is also convened, 
if required, for major events. 

The RMS and the Transport Management Centre provide 
essential traffic and transport advice and services to event 
organisers in order to facilitate events and find the best solutions 
for locals and visitors to Sydney.

1.G) TOTAL NUMBER OF HOTEL ROOMS AVAILABLE
Some of the Asia-Pacific region’s best hotels are located in 
Sydney. Greater Sydney, including the city, has 41,519 rooms in 
three-, four- and five-star hotels. This number of rooms, recorded 
at March 2014, is continually growing. There are a number of new 
hotel developments: the new convention hotel at Darling Harbour, 
Botanic Hotel at the Domain, QT Bondi Beach and InterContinental 
Hotel Double Bay. Increasing tourism and occupancy rates at 
hotels is supported by the seasonal placement of Sydney’s 
festivals and events. The Sheraton 4 Points Hotel at Darling 
Harbour is being renovated to include an additional 200 rooms, 
making the hotel, at 900 rooms, the biggest in Australia.

1.H) PUBLIC TRANSPORTATION OPTIONS
Sydney Airport is Australia’s largest aviation gateway, each year 
accommodating more than 38 million passenger movements. 
There are 36 foreign airlines providing flight services into Sydney, 
plus a vast network of domestic interstate and regional air 
services connecting the city to all points across Australia.

The airport is located nine kilometres from Sydney’s Central 
Business District and air passengers are quickly and easily 
transported between the city and the airport by the Airport Link rail 
service. Sydney is served throughout its entire metropolitan area 
by an integrated transport network of train, bus, ferry, light rail, 
taxi and water taxi services. Intrastate and interstate rail and bus 
networks are also easily accessible from the city.

Information about transport routes and schedules is published on 
the Transport for NSW information website (www.transportnsw.info) 
and printed timetables are also available through transport operators.  
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Sydney is currently in the final phases of introducing the Opal 
smartcard system, which gives passengers an easy, convenient 
way to pay for travel on public transport. Between Monday and 
Saturday passengers with an Opal card can travel all day for no 
more than $15 per day for adults and $7.50 for children under  
15; on Sundays card holders can travel all day on any mode of 
transport for no more than $2.50.

The Opal card has now been fully implemented for all services on 
Sydney ferries and trains as well as the NSW TrainLink Intercity 
services, and is currently being rolled out across the bus network.  

In the lead up to major events the NSW Government actively 
works with event organisers to ensure public transport is a 
fundamental part of the overall event plan. Consideration is given 
to additional service requirements, network implications and 
promotion to encourage the community to leave their cars behind 
when travelling to an event. 

Where possible, public transport fares are integrated into the 
event ticket price (an arrangement know as integrated ticketing), 
which allows the public to travel to the venue and attend the event 
while paying for only one ticket. This approach also minimises 
traffic disruption, streamlines attendance procedures and crowd 
management and ultimately makes major events more 
environmentally sustainable.

1.I) PARKING AVAILABILITY
There are more than 52,000 spaces in the City of Sydney. These 
include metered areas, parking stations and free spaces around 
the city. During major events, parking management is a priority 
and organisers and the relevant city planning officials identify 
special parking areas to accommodate demand. These spaces 
are typically organised at the site of the event for the convenience 
of attendees and also to ease traffic congestion throughout the 
city. A recent trend has been the introduction of bike valet parking, 
which provides secure corrals where those cycling to an event 
can leave their bikes. In addition, the city provides special parking 
zones for scooters and motorbikes and bicycle racks are located 
throughout the CBD.

1.J) WALKING PATHS, BICYCLE LANES
Sydney’s picturesque locales and temperate climate provide the 
perfect setting for walking, cycling and other outdoor activities. 
Events are even developed around the walking tracks; for 
example, The Seven Bridges Walk and Sculpture by the Sea.

The City of Sydney has committed itself to Sustainable Sydney 
2030 and a Liveable Green Network to promote walking and 
cycling. Ten kilometres of separated cycleways have been built  
to support the increase in cycling and many more are planned. 

Additionally, Sydney also hosts the annual Sydney Rides Festival; 
a two-week festival of cycling events open to people of all ages 
and abilities. This includes Spring Cycle, a scenic ride over the 
Harbour Bridge and past defining landmarks of the city. Visitors 
can also rent bicycles during their stay or take guided city bike 
tours to explore the parks, beaches, harbour and cultural sights.

The City of Sydney has developed a free self-guided walking app, 
which takes visitors through culturally and historically significant 
parts of inner Sydney.

1.K) ESTIMATED CITY VISITORS ANNUALLY ATTRIBUTED  
TO FESTIVALS AND EVENTS
In 2013 more than one million overnight event visitors travelled  
to Sydney from all parts of Australia and overseas. Event visitors 
make up nine per cent of all overnight visitors to Sydney and their 
average length of stay was 2.4 nights. 

There were also 2.6 million day-trip event visitors1, comprising  
12 per cent of all day-trip visitors to the city.

Of total event visitors to Sydney, the leisure market has the  
largest share (87 per cent), while the business market represents 
13 per cent.

1 International Visitor Survey and National Visitor Survey, Y/E March 2013,  
Tourism Research Australia).
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COMMUNITY FESTIVALS 
AND EVENTS



COMMUNITY FESTIVALS AND EVENTS
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Sydney is Australia’s leading event city. It continually adds new dimensions to its extraordinary 
portfolio of events and strives to leverage enduring benefi ts for the community ranging from cultural 
enrichment to economic and industry development.

Sydney’s annual event calendar is created through collaborative 
partnerships between the NSW Government, local communities, 
business and industry. These diverse groups are united by two 
key objectives: ensuring that Sydney remains Australia’s leading 
events city and that it continues to enhance its reputation and 
capability in staging global events.

This strategic focus has led to the constant evolution of Sydney’s 
events calendar. The city achieves this by expanding existing 
large-scale ‘signature’ events; mounting determined campaigns 
to win major international events, theatrical productions and 
cultural exhibitions; and nurturing innovative new events that both 
engage the community and achieve international prominence. 

Sydney also has a strong commitment to event diversity, 
constantly expanding its range of cultural, sporting and business 
events. It is committed to achieving the highest standards in 
creativity, technical production, event marketing and staging.

SYDNEY’S 2013/14 PROGRAM OF MAJOR EVENTS 

Major League Baseball Opening Series

Rugby Union
• Bledisloe Cup Festival 
• Bingham Cup

International Soccer
• FFA Friendly - Socceroos v South Africa
• Juventus v Australian League All Stars

National Rugby League
• State of Origin Series
• National Rugby League Grand Final & Grand Final Week

Royal Australian Navy International Fleet Review

Sydney International Art Series
• America: Painting a Nation
• War is Over! (if you want it): Yoko Ono

Handa Opera on Sydney Harbour
• Madama Butterfl y

Musical Theatre
• The Lion King
• Strictly Ballroom the Musical
• Matilda the Musical

Vivid Sydney 2014

Surf and Skate
• Australian Open of Surfi ng
• Bowl-A-Rama Bondi
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MAJOR LEAGUE BASEBALL  OPENING SERIES
22 – 23 MARCH 2014
In March 2014, Sydney achieved a major international sporting coup when it hosted the two opening 
games of America’s Major League Baseball (MLB) season.  

MLB competition games have never before been played in 
Australia and the two matches secured for Sydney not only 
delivered signifi cant economic and promotional benefi t, but also 
confi rmed Sydney’s profi le as a global city capable of hosting 
international sporting events of this scale and signifi cance.

Event program
The event program comprised the two opening games for the 
National League season and was played between the Los 
Angeles Dodgers and the Arizona Diamondbacks; two additional 
matches were also played as demonstration games between 
each team and a composite Australia side.  

Although cricket dominates Australia’s summer sports, it also has 
a long baseball history and is regarded as a highly prized market 
for potential recruits to the American leagues.  

To host the event, Sydney transformed the hallowed turf of the 
Sydney Cricket Ground (SCG) into a Major League Baseball fi eld.  

In Australia, marketing programs associated with the event 
attracted signifi cant interstate and intrastate visitation and also 
sell-out attendance at the SCG.

The games were heavily promoted to baseball audiences in 
the US during the 2013 MLB season and also generated strong 
international news coverage.

Event Impact
The games were broadcast to an estimated international 
television audience of more than 168 million across key visitor 
markets in the US, Japan, China, Korea and Taiwan.  

Viewership was also assisted by the MLB agreeing to schedule 
no other games over the course of the weekend.

Games were also scheduled to account for Sydney’s time 
difference and ensure games were broadcast live at prime 
viewing time in Asian markets.

More than 100,000 people attended the four days of baseball, 
including 23,000 visitors arriving from interstate of overseas to attend.  

The games delivered more than $13 million direct visitor 
expenditure plus additional fl ow on benefi ts to business, tourism 
and publicity for the city. 

MLB offi cials and players praised Sydney’s facilities, the passion 
of the fans and the city’s friendliness and natural beauty.

a) Festival or Event Name Major League Baseball Opening Series

b)  Top Executive Contact 
Information

Moore Sports
Jason Moore - Owner/ Director
Address: Level 4, 280 George Street, 
Sydney, NSW 2000
Phone: (02) 9227 9777

c)  Number of Years 
Festival or Event has 
been Produced

One-off event

d) Event Dates 22 - 23 March 2014

e) Primary Target Audience Intrastate, Interstate & Overseas

f) Recurrence Cycle One-off event

g)  Estimated Combined 
Aggregate Attendance

106,000
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 RUGBY UNION
Sydney’s focus on high profi le Rugby Union events will deliver two major contests to the city in 2014: 
the Bingham Cup which is the world’s largest international Gay Rugby competition, plus the Bledisloe 
Cup Festival which celebrates one of the greatest sporting rivalries in world Rugby – the Australian 
Qantas Wallabies versus the New Zealand All Blacks.
Bingham Cup
24 - 31 August 2014
The Bingham Cup is the world’s biggest Gay Rugby event; it 
is held biennially and attracts both male and female teams from 
more than 15 countries across Europe, North and South America, 
Asia and Australia. 

Sydney will host the seventh cup tournament, the fi rst time 
the event has been staged in the Southern Hemisphere. It is 
expected to attract more than 10,000 players, offi cials, media 
and supporters to participate in the week-long festival of events.

Australia’s fi rst gay Rugby team, the Sydney Convicts will host 
the tournament, which is also sanctioned and supported by the 
International Gay Rugby Association Board and the Australian 
Rugby Union.  

The NSW Government is an extremely active supporter, providing 
investment and marketing support through Destination NSW as 
well as additional government services to support the staging and 
logistics of the event program.

After a series of warm up matches, game play will occur over 
three days between 29 - 31 August on some of the city’s best 
and most scenically beautiful harbour-side football ovals. 

A major feature of the Bingham Cup is its social program and the aim 
for the 2014 event is to showcase the best of gay and lesbian Sydney. 

The program includes two major opening and closing events, 
an Aussie pool party and barbecue, movie night, a special 
women’s event and touring programs to help visitors see and 
experience Sydney.

Bledisloe Cup Festival
4 - 16 August 2014
The Bledisloe Cup Festival is the result of a strategy led by 
Destination NSW, to secure a ten-year commitment to hosting at 
least one test match of the annual three match series in Sydney. 
The matches are always capacity sellouts and when played in 
Australia generate high numbers of interstate and New Zealand 
visitors to the host city. The competition previously extended off 
the fi eld with Australian East Coast States competing intensively 
to host the matches.
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The Festival (now in its third year), has already achieved success 
in assisting Destination NSW to plan and execute long term 
programs to tap high yielding visitor markets, build relationships 
with international sponsors, encourage female participation and 
promote involvement by regional communities.

The 2014 program will include a race day, golf day, team 
appearance and fan day, ladies breakfast plus a series of 
business events. A highlight will be the ‘Bush to Bledisloe’ tour 
through Western Sydney and the regional NSW cities of Dubbo, 
Orange and Bathurst.

IMPACT OF EVENTS

Bingham Cup
The hosting of the Bingham Cup adds to Sydney’s reputation as 
an international sporting destination. The event is also consistent 
with Sydney’s core values as an open and welcoming city, which 
accepts diversity. It will also celebrate and support the city’s large 
gay and lesbian community, which has contributed so much to the 
creative energy and dynamism of the city.  

The event itself has also acted as a catalyst to bring the concept 
of acceptance of diversity in sport onto the national agenda. At the 
launch of the Bingham Cup in August 2013, the Australian Rugby 
Union (ARU) announced its commitment to develop an inclusion 

policy, aimed at stamping out homophobia and discrimination 
in Rugby Union in Australia 

This was followed in April 2013 by event organisers bringing 
together the heads of fi ve major Australian sporting codes to sign a 
commitment to eliminating homophobia in their sport. Organisations 
making the commitment included the Australian Football League 
(AFL), National Rugby League (NRL), the ARU and Cricket Australia. 

On a more general level the event will reinforce the inclusive 
nature of sport and highlights the role of sport in making 
communities throughout the city strong, healthy and connected.

Given the large interstate and international attendance, tourism is 
also expected to be a major winner. Destination NSW has worked 
with organisers and the travel industry to maximise international 
and interstate attendance (estimated at more than 1,500 visitors) 
and encourage pre and post touring to NSW regional 
destinations.

Bledisloe Cup Festival
Sydney is expected to attract more than 15,000 international, 
interstate and intrastate visitors to the Bledisloe Cup Festival. 
The projected visitor spend is $8 million in new money to the 
NSW economy. Total attendance at the match is tipped to 
exceed 70,000 people.

a) Festival or Event Name Bledisloe Cup Bingham Cup

b) Top Executive Contact Information Bill Pulver - Chief Executive Offi cer
Address: ARU Headquarters, 29-57
Christie Floor, St Leonards, NSW 2065
Phone: (02) 8005 5555

Andrew Purchas - President
Address: Unit 1, 167 Hastings Parade, 
Bondi, NSW 2026
Phone: 0421 724 666

c) Number of Years Festival or Event has been Produced The fi rst Bledisloe Cup was held in 1931 or 1932 The fi rst Bingham Cup was held in 2002

d) Event Dates 16 August 2014, TBC 2015-2021 24 - 31 August 2014

e) Primary Target Audience Intrastate, Interstate & Overseas Intrastate, Interstate & Overseas

f) Recurrence Cycle Annual Biennial

g) Estimated Combined Aggregate Attendance Approx 80,000 n/a
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INTERNATIONAL SOCCER
Sydney has positioned itself as the home of international soccer in Australia by securing a series of high 
profi le international soccer games. The 2014 program featured a ‘friendly’ match between Australia and 
South Africa in preparation for the 2014 FIFA World Cup, plus a major coup for Sydney, with the hosting 
of the legendary Italian team, Juventus to play a team of the Australian A-League All Stars.

FFA Friendly - Australian Socceroos v South Africa
26 May 2014
In the lead up to the 2014 FIFA World Cup, Sydney hosted an 
important warm up match between Australia’s national team, the 
Socceroos and the South Africa national team. The high profi le 
event was the launch pad of the Socceroos’ international campaign.

The event took place on May 26, a few days before the Socceroos 
headed off to Brazil to take part in the world’s greatest football 
competition; the 2014 FIFA World Cup. 

The Sydney match, played before a crowd of more than 50,000 at 
ANZ Stadium, gave fans a chance to farewell their national team 
and wish them well in the FIFA World Cup. 

Juventus v A-League All Stars
10 August 2014
In 2013 Destination NSW and the Football Federation of Australia 
(FFA) brought Manchester United to Sydney for a pre-season tour 
played against a fan-selected squad of A-League All Stars before 
a crowd of 83,000 fans. 

The success of that event, which also attracted global television 
coverage, resulted in Sydney securing a second international tour for 
2014, this time by the legendary Italian team Juventus – a professional 
Italian association football club based in Turin, Piedmont. 

The club has the world’s largest fan base numbering more than 
250 million supporters with support for Juventus widespread 
throughout Italy and abroad; in Australia there are more than 1.4 
million club supporters. Juventus has become a symbol of the 
nation's culture and italianità (‘Italianness’) and is also the former 
club of Australian A-League superstar, Alessandro Del Piero.

The A-League All Stars is assembled for events such as the 
Juventus and Manchester United visits. In 2013 the All Stars were 
‘selected’ by 30,000 fans voting online to select their player favourites 
from the 10 clubs involved in the national A-League competition.

Due to the success of this concept, FFA has indicated a desire to 
develop Sydney as the ‘Home of the All Stars’, and the second 
game is an important step in securing this position.  
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IMPACT OF EVENTS

South Africa vs Australia
The ‘friendly’ match between Australia and South Africa was 
a high profi le soccer event that the NSW Government secured 
for Sydney in 2014 through its partnership with the Football 
Federation of Australia (FFA).  

The match was signifi cant as it represented the last chance for 
Australian soccer fans to see the Australian Socceroos before the 
team departed for the 2014 FIFA World Cup. The match also 
reinforced Sydney’s position as Australia’s principal host city for 
international soccer events. 

Apart from the match’s positive impact on the local visitor 
economy, the event also attracted additional support from the 
FFA. This included locating the Socceroos’ fi nal training camp 
in the NSW regional city of Gosford, which brought signifi cant 
economic value to the local economy.

Juventus v A-League All Stars
The event partnership between Destination NSW and the FFA 
is paying strong dividends for the city in terms of leveraging the 
growing wave of support for soccer in Australia. The visit by such 
high profi le clubs as Manchester United and Juventus, coupled 
with the All Stars concept, not only builds grass roots support for 
the code, but delivers substantial economic value to the city and 
creates worldwide media attention. 

It is also expected to attract more than 26,000 overseas and 
interstate visitors and deliver game attendance of more than 
80,000 fans. The positioning of the A-League All Stars match 
vehicle in Sydney also delivers ongoing opportunities to host 
international level football events – which are highly attractive 
for business and media investment and also very effective in 
attracting visitors to the city.

a) Festival or Event Name Juventus v A-League Socceroos World Cup Farewell Match

b) Top Executive Contact Information David Gallop - Chief Executive Offi cer
Address: Level 22, 1 Oxford St
Darlinghurst, NSW 2000
Phone: (02) 8020 4000

David Gallop - Chief Executive Offi cer
Address: Level 22, 1 Oxford St
Darlinghurst, NSW 2000
Phone: (02) 8020 4000

c) Number of Years Festival or Event has been Produced One-off event One-off event

d) Event Dates 10 August 2014 26 May 2014

e) Primary Target Audience Intrastate, Interstate & Overseas Intrastate, Interstate & Overseas

f) Recurrence Cycle One-off event One-off event

g) Estimated Combined Aggregate Attendance Over 80,000  50,000
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NATIONAL RUGBY LEAGUE 
The two major contests of the sport of Rugby League in Australia are the Grand Final of the National 
Rugby League’s (NRL) annual competition and the State of Origin matches played between fi erce 
state rivals, New South Wales and Queensland.  

In 2014, Sydney consolidated its reputation for hosting major football events by adding new dimensions 
to these events through innovative event activation programs.

The State of Origin Series
The three-game contest between the elite state teams of NSW 
(the Blues) and Queensland (the Maroons) is amongst the most 
strongly supported and most-watched events in Australian sport.

In 2014 Sydney hosted Game 2 of the series and made it the star 
event in the series by working with the NRL to develop an event 
activation program which included lighting displays, extensive 
media campaigns, tourism marketing initiatives to ensure 
visitation from interstate was maximised and expanded retail, 
dining and entertainment in the event precinct.

National Rugby League Grand Final Week
The 2014 NRL Grand Final Week will take place from Saturday 
27 September until the NRL Grand Final on Sunday October 5 and 
will feature one of the country’s largest event activation programs, 
geared primarily towards building community engagement and 
celebration in the week before the Grand Final.  

The event program generates citywide excitement and 
anticipation; the atmosphere in the city at this time is electric 
and attracts visitors from throughout Australia who fl ock to the 
city to share in the experience. 

In 2014 Destination NSW support will enable signifi cant 
expansion of the program to include the lighting of the pylons 
of the Sydney Harbour Bridge with iconic Rugby League imagery, 
a Grand Final Fan Day at Darling Harbour, a children’s fun day, 
creation of a special live site at Darling Harbour, high profi le 
entertainment and concerts the day before the match and the 
creation of a special carnival atmosphere at Sydney Olympic 
Park on the night of the event.
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IMPACT OF EVENTS

State of Origin
Sydney’s State of Origin match in June 2014 attracted over four 
million viewers and a crowd of more than 80,000 fans who 
watched the match at ANZ Stadium. 

Between 2013 and 2017, the State of Origin games in Sydney 
are expected to contribute more than $65 million to the NSW 
economy, including visitor spend by overseas, interstate and 
intrastate visitors.

NRL Grand Final Week
The 2014 NRL Grand Final in October is expected to exceed 
2013 results, delivering a capacity crowd of more than 82,000 
at the ANZ Stadium, attracting more than 15,000 interstate 
visitors to Sydney for the event and generating over $17 million 
in total visitor spend to the NSW economy.

a) Festival or Event Name State of Origin National Rugby League Grand Final and Grand 
Final Week

b) Top Executive Contact Information David Smith – Chief Executive Offi cer
Address: Rugby League Central,
Driver Avenue, Moore Park, NSW 2021
Phone: (02) 9359 8670

David Smith – Chief Executive Offi cer
Address: Rugby League Central,
Driver Avenue, Moore Park, NSW 2021
Phone: (02) 9359 8671

c) Number of Years Festival or Event has been 
Produced

State of Origin matches have been
played since 1908

The National Rugby League has been running 
continuously since 1908

d) Event Dates 18 June 2014, TBC 2015-2016 29 September - 5 October 2014 
TBC 2014-2021

e) Primary Target Audience Intrastate, Interstate & Overseas Intrastate, Interstate & Overseas

f) Recurrence Cycle Annual Annual

g) Estimated Combined Aggregate Attendance Approx. 80,000 - one match only in Sydney Approx. 82,000 (match only)
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INTERNATIONAL FLEET REVIEW  
3–11 OCTOBER 2013

In October 2013 Australia celebrated the centenary of the establishment of the nation’s fi rst naval fl eet. 
This was an anniversary that engendered great national pride as it marked the important achievements 
and rich maritime history of the Royal Australian Navy (RAN). An international fl eet of naval vessels from 
17 countries sailed into Sydney Harbour to participate in the celebrations.

The 10-day program of events took place between October 3-11 
and included spectacular international naval fl eet ceremonies, 
defence and maritime conferences, trade exhibitions, inter-navy 
sporting competitions, special religious and commemorative 
ceremonies and a lively program of community events. The NSW 
Government partnered with the Royal Australian Navy (RAN) in 
planning the content of the event program and delivered logistics, 
security and global marketing and promotion

The centrepiece of the program was the Ceremonial Review, 
which in both scale and symbolism was one of the most 
signifi cant events to be held in Sydney since the Sydney 2000 
Olympic Games. This event involved the largest peacetime 
gathering of naval ships on Sydney Harbour in a generation, 
with 18 visiting warships from 17 countries, 20 Australian 
warships and 16 tall ships taking part. 

Daytime celebrations included formation fl y-pasts, naval gun 
salutes and a moving line of RAN ships symbolising the 1913 
entry of the fi rst Australian naval fl eet into Sydney Harbour. The 
spectacular evening event used advanced technology to deliver 
a show, which for the fi rst time used shore-based iconic structures 
and naval ships on the harbour as both a canvas and launching 
pad for fi reworks, illuminations and projections. The history of the 
RAN was presented through multi-media projections on the 
shells of the Sydney Opera House and the pylons of the Sydney 
Harbour Bridge. A crowd of more than one million spectators 
fl ocked to the harbour foreshores throughout the day and evening 
to watch the event.
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After the Ceremonial Review the ships remained moored in 
Sydney Harbour for more than a week, attracting large numbers 
of sailing vessels and leisure craft onto the water, providing an 
ongoing and festive maritime presence. Many of the ships were 
open to the public and drew thousands of visitors. The multi-
nation naval presence comprised more than 8,000 visiting sailors. 

Important business event contributions of the week-long 
celebrations included the hosting of the RAN Sea Power 
Conference on naval defence and the 2013 International Maritime 
Congress and Exposition which showcased the latest in marine 
engineering and port technology. The two events were the largest 
maritime defence and industry events held in the Asia Pacifi c 
region in 2013.

Event Impact
The visitor spend of the event is estimated at more than $60 
million in new money to NSW.  This fi gure was based on attending 
naval crew numbers and attendance fi gures provided by the RAN 
and Destination NSW research which tracked additional interstate 
and overseas visitation directly related to the event. This showed 
that 3,138 visitors from interstate and 11,183 from overseas 
countries came to Sydney specifi cally to attend the International 
Fleet Review. In addition, a further 25,000 unique intrastate 
visitors also attended the celebrations. Visitor numbers delivered 
a total of 368,210 bed nights.

a) Festival or Event Name International Fleet Review

b) Top Executive Contact Information Nick Hart - CMDR, Royal Australia Navy
International Fleet Review Director PR and Marketing
Address: Level 10, Defence Plaza Sydney, 270 Pitt St, Sydney NSW 2000
Phone: (02) 9393 2166

c) Number of Years Festival or Event has been Produced One-off event

d) Event Dates 3 - 11 October 2013

e) Primary Target Audience Intrastate, Interstate & Overseas

f) Recurrence Cycle One-off event

g) Estimated Combined Aggregate Attendance  Over 1 million
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The Sydney International Art Series (SIAS), now in its fourth year, has become the 
lynchpin of Sydney’s international exhibition calendar, creating a major focus for 
public engagement with the city’s two foremost art institutions, the Art Gallery of NSW 
and the Museum of Contemporary Art
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SYDNEY INTERNATIONAL ART SERIES 2013-14:
America: Painting a Nation 
8 November 2013 - 9 February 2014

 War is Over! (if you want it): Yoko Ono 
15 November 2013 - 23 Februar y 2014
The catalyst for creating this focus is Destination NSW’s event 
strategy aimed at maximising exhibition attendance and community 
involvement and building international and interstate visitation to 
the city. Implementation of the strategy has enabled each gallery 
to bring annual ‘blockbuster’ exhibition programs to Sydney. 
Co-timing of the events creates a signifi cant focus for promotion of 
the art series over summer and enlivens the city’s art scene with 
extensive community and artist programs associated with the main 
exhibitions. The series also reinforces Sydney’s global reputation 
as a creative hub and major centre for the arts in Australia. 

For its exhibition America: Painting a Nation, the Art Gallery of 
NSW brought to Sydney more than 80 works from art institutions 
in Los Angeles, Philadelphia, Chicago and Houston. The 
exhibition featured the work of some of America’s most famous 
artists and by tracking more than 200 years of American art 
examined the spirit and psyche of the American people.

A broad suite of public programs was scheduled in association 
with the exhibition including two special night showings, an 
American art symposium and an Epic America fi lm series.

The Museum of Modern Art presented Yoko Ono’s fi rst solo 
exhibition in Sydney: War is Over! (if you want it): Yoko Ono which 
included performance, sculpture, installation, written texts, fi lms, 
sound compositions and participatory art works.

A special inclusion of the exhibition were two works inspired 
by Sydney: Play it by Trust an interactive chessboard which 
referenced the beauty of the harbour and the Sydney Opera 
House and Wish Tree for Sydney, which invited exhibition visitors 
to write private messages of peace and tie them to the branches 
of six lemon-scented eucalyptus saplings.

IMPACT OF EVENTS
Since 2010 the Sydney International Art Series has generated 
more than $80 million to the NSW economy and attracted more 
than one million attendees, 90,000 who travelled from interstate 
and overseas specifi cally to attend the event.

a) Festival or Event Name Sydney International Art Series: 
Yoko Ono- War is Over! (if you want it)

Sydney International Art Series: 
America - Painting a Nation

b) Top Executive Contact Information Museum of Contemporary Art:
Liz Ann Macgregor - Director
Address: 140 George Street, Sydney, 
NSW 2000
T: +61 2 9250 8443

Art Gallery of NSW: 
Dr Michael Brand - Director
Address: Art Gallery Road, The Domain, 
Sydney NSW 2000
T: +61 2 9225 1744

c) Number of Years Festival or Event has been Produced 4 years 4 years

d) Event Dates 15 November 2013 - 23 February 2014 8 November 2013 - 9 February 2014

e) Primary Target Audience Sydney, NSW, across Australia & internationally Sydney, NSW, across Australia & internationally

f) Recurrence Cycle Annual Annual

g) Estimated Combined Aggregate Attendance  Approx 100,000   Approx 100,000
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HANDA OPERA ON SYDNEY HARBOUR
Handa Opera on Sydney Harbour continued its program of spectacular operas with the 2014 production 
of Puccini’s Madama Butterfl y. This was the third production in the series and its sell out season of 
21 performances was pivotal in confi rming a further three–year commitment to the annual event.

Madama Butterfl y
21 March – 12 April, 2014
Handa Opera on Sydney Harbour is a major and exclusive event 
for Sydney. Each year a different classical opera is staged on an 
outdoor set which fl oats above the waters of Sydney Harbour, 
against a background of the Sydney Opera House and Sydney 
Harbour Bridge.

The 2014 production, Madama Butterfl y, featured an international 
cast that included Japanese soprano Hiromi Omura in the lead 
role as the tragic Cio-Cio San and Russian Georgy Vasiliev as her 
lover, Pinkerton. Spanish creative powerhouse La Fura dels Baus 
artistically led the production, which included director Alex Olle, 
set designer Alfons Flores and costume designer Lluc Castells. 

As in previous years the scale and design of the staging 
presented great creative and technical challenges. For this year’s 
production the stage featured an undulating set mimicking the 
hills of Japan, a full bamboo garden, and two giant infl atable 
orbs to represent the sun (12 metres in diameter) and the moon 
(six metres in diameter) which rose from the water to hang 
above the stage. Every performance featured fi reworks.

In keeping with the opera, the harbour-front site, adjacent to 
the stage and seating area was transformed into an exquisite 
Japanese garden hosting a superb range of dining options, 
including a formal Japanese restaurant where, before the 
performance, diners could enjoy a three-course meal, 
overlooking the harbour.

EVENT IMPACT
The 2014 production of Madama Butterfl y attracted over 40,000 
people and provided employment to more than 750 people who 
were directly involved in the staging, performance and organisation 
of the opera, plus fl ow-on employment to the tourism and hospitality 
industries, which benefi ted from increased visitation to the city.

All three seasons, which previously included La Traviata (2012) 
and Carmen (2013) have been artistic and commercial successes, 
with the event’s complex and technically demanding staging 
providing a catalyst for innovation. The success of Madama 
Butterfl y assisted Opera Australia in securing additional investment 
from the NSW Government and from Japanese philanthropist, Dr 
Haruisa Handa, through the International Foundation for Arts and 
Culture. This will be used to support staging of another three 
opera spectaculars over the next three years.  

The Handa Opera on Sydney Harbour events have also made 
opera more accessible with many people attending an Opera 
Australia performance for the fi rst time. This in turn is translating 
into a slow but steady improvement in ticket sales for other opera 
productions – an achievement which is bucking international 
opera trends and delivering a wider audience demographic to 
Opera Australia’s productions.
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Destination NSW’s extensive international promotion of the event 
generated growing visitor interest and there is now strong support 
from travel wholesalers in the UK, China, Asia and New Zealand. 
Since 2012 Handa Opera on Sydney Harbour has attracted more 

than 11,300 overseas and interstate visitors, who came to Sydney 
specifi cally for Handa and contributed more than $20 million to 
the NSW economy.

a) Festival or Event Name Handa Opera on Sydney Harbour - Madama Butterfl y

b) Top Executive Contact Information Craig Hassall - CEO
and Lyndon Terracini - Artistic Director
Address: 480 Elizabeth St Surry Hills
Phone: (02) 9318 8200

c) Number of Years Festival or Event has been Produced 3 years

d) Event Dates 21 March - 13 April 2014

e) Primary Target Audience Intrastate, Interstate & Overseas

f) Recurrence Cycle Annual

g) Estimated Combined Aggregate Attendance  Over 40,000
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MUSICAL THEATRE 
Three major musical theatre productions secured for Sydney by Destination NSW are expected to 
attract 93,000 interstate and overseas visitors and contribute more than $193 million to the NSW 
visitor economy. In addition the infl ux of major musical productions has boosted Sydney’s reputation 
as the fi rst choice destination for premiering Australian and global musical theatre productions. 

The Lion King
Australian Premiere December 2013
In December 2013 Sydney launched the highly anticipated return 
of one of the most successful musicals of all time, the Australian 
season of Disney’s blockbuster musical The Lion King. Securing 
the musical for the launch season was a major win for Sydney as 
the show is expected to deliver extraordinary economic returns to 
the city; the last Sydney season (which ended in 2005) ran for 
almost two years and played to 1.35 million people. Now the 
latest production is engaging a new generation of theatregoers to 
this much-loved musical.

Strictly Ballroom the Musical
Global Premiere March 2014
In March 2014 Sydney premiered Strictly Ballroom the Musical 
based on Baz Luhrmann’s classic global movie of the same name. 
It is one of the most anticipated musicals in recent times and 
Sydney was chosen over London and New York for the global 
premiere because of its profi le as an international events 
destination. 

Strictly Ballroom The Musical was developed by the original 
creative team behind the 1992 fi lm: Director and Co-writer 
Baz Luhrmann, Set and Costume Designer Catherine Martin, 
Choreographer John O’Connell and Co-writer Craig Pearce. 
Destination NSW is also a key investor in the theatrical 
production, which secured a six-month exclusive season 
at the Sydney Lyric Theatre.  

The score was created from original classics from the fi lm 
including Love is in the Air, Perhaps Perhaps Perhaps and 
Time After Time as well as new compositions developed 
specifi cally for the 2014 production.  

Matilda the Musical
Australian Premiere July 2015
In February 2014 NSW secured one of the world’s most highly 
acclaimed and sought after stage shows, Matilda the Musical 
to make its Australian Premiere in Sydney in August 2015.  
Destination NSW won a highly competitive pitch to launch 
the Australian season which refl ects the growing move by 
international theatrical producers to premiere new Australian 
and global productions in Sydney 

The Royal Shakespeare Company’s (RSC) stage musical 
adaptation of Roald Dahl’s much loved novel about a girl who 
dreams of a better life and changes her destiny is currently 
showing on stage on Broadway and in the West End. The 
Australian Premiere of this musical will play at Sydney’s Lyric 
Theatre. It features the music and lyrics by Australian comedian, 
musician and composer Tim Minchin.

IMPACT OF EVENTS
Destination NSW’s musical theatre strategy has seen it engage 
in highly competitive bids to win major musical productions for 
Sydney. Musical theatre is a proven event winner, generating 
value for the economy, encouraging creative excellence, and 
attracting signifi cant visitation to the city, with many overseas 
and interstate visitors travelling specifi cally to attend the shows.
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Visitor spend varies depending on the length of the season and 
the profi le and appeal of each musical but the projected results 
for these shows are substantial: Lion King is expected to attract 
50,000 visitors from interstate and overseas, generate half a 
million ticket sales and contribute more than $100 million to the 
local economy; Strictly Ballroom the Musical is set to deliver 
around 53,000 interstate and overseas visitors and more than 

$20 million in visitor expenditure; Matilda the Musical as a new 
production with a strong global appeal is anticipated to bring more 
than 113,000 interstate and international visitors to Sydney and 
contribute more than $36 million to the NSW economy.

The more theatrical and arts events that Sydney wins, the more 
it is known as the cultural capital of Australia.

a) Festival or Event Name The Lion King Strictly Ballroom The Musical Matilda The Musical

b) Top Executive Contact Information Disney Theatrical Productions 
Australia and New Zealand
James Thane -Vice President and 
Managing Director
Address: Level 3, 68 York Street, 
Sydney, NSW 2000
Phone: (02) 8622 8444

Global Creatures Pty Ltd
Carmen Pavlovic 
Director and CEO
Address: 20 William Lane, 
Woollomooloo, NSW 2011
Phone: (02) 8014 7684

Louise Withers and Associates 
Pty Ltd
Louise Withers - Managing Director
Address: 1/2A Rowntree Street, 
Balmain, NSW 2041
Phone: (02) 9555 9955

c)  Number of Years Festival or Event 
has been Produced

One-off event One-off event One-off event

d) Event Dates 5 December 2013 - 31 August 2014 
TBC

12 April - TBC 2014 August 2015 - TBC

e) Primary Target Audience Sydney, Regional NSW and 
National

Sydney, Regional NSW and 
National

Sydney, Regional NSW and National

f) Recurrence Cycle One-off event One-off event One-off event

g)  Estimated Combined Aggregate 
Attendance

Approx. 500,000 n/a n/a
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VIVID SYDNEY
23 MAY – 9 JUNE 2014
Sydney’s 18-day festival of light, music and ideas is now the Southern Hemisphere’s biggest winter 
celebration, attracting hundreds of thousands of visitors. It is internationally acclaimed as one of the 
most important and innovative events for the world’s creative industries and in 2013 was named 
Australian Event of the Year.  

In 2014 Vivid Sydney comprised a program of more than 180 events 
and generated a rich and diverse cross fl ow of ideas and creative 
infl uences. Spectacular lighting displays were projected onto the 
sails of the Sydney Opera House, the Sydney Harbour Bridge, 
Darling Harbour and buildings throughout the city during the 
festival – lighting up winter and refl ecting Sydney’s creative focus.

Vivid Sydney has three core event programs:

• Vivid Light featuring large scale lighting installations, artworks 
and projections on buildings throughout the Sydney Harbour 
Foreshore, the Rocks Precinct, Darling Harbour, Martin Place 
and CBD Buildings.

• Vivid Music (including Vivid Live at the Sydney Opera 
House) which brings the world’s most innovative musicians to 
Sydney for series of performances and musical collaborations 
at studio spaces and performance venues located in 

harbourside and edgy, inner city precincts.

• Vivid Ideas combines a professional and community focus: 
industry and practitioner events include symposiums, master 
classes, exhibitions, conferences and high profi le award 
ceremonies which acknowledge the best of the creative 
industries. Public programs explore new ideas and creative 
perspectives on subjects ranging from contemporary music, 
writing, design, fi lm, lighting and photography, to advertising 
and the digital universe.

Vivid Light in 2014 added new areas of the city to its lighting 
program: ferries and vessels decked out with computer controlled 
LED lights made shifting patterns and tracks as they moved 
across the water; Martin Place at the heart of the Central 
Business District became part of the city’s transformation with a 
giant light installation; Darling Harbour was transformed with 
dancing water jets and laser beams for France’s ‘Aquatique’ show 
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and extended its lighting footprint to include the façade of the Star 
Entertainment precinct, which used changing projections to give 
visual expression of ‘A day in the life of Sydney’; at North Sydney 
a sea of lanterns formed a huge sculptural display under the 
Sydney Harbour Bridge and children decorated the lantern poles 
by writing an answer to the question: “What lights up your life?”

Award-winning international multi-media company, 59 Productions, 
famed for its work in the Opening Ceremony of the 2012 London 
Olympic Games, was commissioned to create an artwork to light 
the sails of the Sydney Opera House. The projections took the 
viewer on a dramatic journey through time from the birth of 
architecture and civilisation through to the pinnacle of human 
and technological achievement.  

Vivid Music featured new venues and acts and multi-media 
productions in an immersive environment including: pop up music 
restaurants and ‘mood cellars’ where music, food and visuals 
stimulated the central nervous system of patrons. The program 
also featured some unusual music collaborations such as the 
work performed by the Australian Chamber Orchestra and the 
electronic music duo the Presets, which presented a full history
 of music in two hours. This year, for the fi rst time, Vivid Music 

hosted Modulations, a multi-disciplinary program ranging across 
music, art, interactive installations, innovative food and 
contemporary ideas. Headlined by the famous music duo, 
The Pet Shop Boys, this year’s program was curated to actively 
engage audiences and create unique experiences, reinterpreting 
contemporary spaces, artists, experiences, food and ideas. 

In response to growing demand around the Vivid Ideas 
program, Destination NSW enhanced the focus on design with 
the expansion of a number of new events, including Semi 
Permanent and the Good Design Festival. Both events work 
in tandem: Semi-Permanent brought together internationally 
renowned designers, artists and creative icons for live events 
and workshops, while the Sydney Good Design Festival provided 
one of Australia’s best forums for professional designers and 
manufacturers to showcase their design expertise to a national 
and international audience.

EVENT IMPACT
Vivid Sydney 2014 attracted more than 1.43 million attendees 
from Sydney and visitors from around NSW, Australia and 
overseas. The Festival saw more than 85,000 tickets sold to 
festival events. 



IFEA World Festival & Event City Award / Sydney 2014  51  \\ 

In 2013, the event delivered over $20 million in visitor spending 
to Sydney. The long-term impact of the event is the stimulus it 
provides to Australia’s creative industries. NSW already hosts 
around 40 per cent of all businesses working in this sector – most 
of them based in Sydney. Vivid Sydney positions the creative 

output of the city to global audiences and brings the best and 
brightest creative minds from around the globe to Sydney to 
engage and interact, thereby creating a catalyst for industry 
growth and expansion.

a) Festival or Event Name Vivid Sydney

b) Top Executive Contact Information Destination NSW
Sandra Chipchase - CEO 
Address: Level 2, 88 Cumberland Street,
The Rocks, NSW 2000
Phone: (02) 9931 1314

c) Number of Years Festival or Event has been Produced 6 years

d) Event Dates 23 May - 9 June 2014

e) Primary Target Audience Local and Interstate

f) Recurrence Cycle Annual

g) Estimated Combined Aggregate Attendance 1.43 million
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SURF AND SKATE
Sydney’s international surf and skate events, the Australian Open of Surfi ng and Bowl-A-Rama Bondi, 
deliver elite international sport competition, create festival opportunities for the celebration of youth 
culture and promote the city’s unique beach lifestyle to global audiences. 

Australian Open of Surfi ng (AOS)
8 - 16 February 2014
The nine-day summer event was held at Manly Beach, the 
birthplace of surfi ng in Australia. It attracted some of the world’s 
biggest names in surfi ng to compete in the 6-star ASP Men and 
Women’s and 2-star Junior Male and Junior Female contests, 
and the Nike SB (Skateboard) Classics Cup. 

The 2014 competition was the second in the series, which was 
fi rst established with the support of Destination NSW in 2012. 
The continuing success of the AOS in attracting locals, visitors 
and global television audiences has achieved a long held 
ambition by Sydney’s surfi ng community to bring a world surfi ng 
title back to Manly. The iconic beach was the location for the fi rst 
World Surfi ng Championships held in 1964 and has since hosted 
numerous world professional surfi ng tournaments and boasts 
many historical moments

Apart from the surfi ng events, highlights of the festival included 
the Nike SB Classics Cup, a three-day bowl-riding event that 
attracted a fi eld of more than 50 international skateboarding 
legends. The centerpiece of the Cup was the custom bowl-to-pool 

transformation that featured authentic pool coping with the 
addition of classic backyard pool elements, including a diving 
board and ladder for the Best Trick competition.

The cultural program highlights included two days of music and 
entertainment on a stage set on the beach plus an exciting line-up 
of renowned Australian street artists whose work was displayed
and produced live on-site.

Bowl-A-Rama Bondi
18 - 22 February 2014
Among the world’s most prestigious concrete bowl skate 
competitions, Bowl-A-Rama Bondi was fi rst established on Bondi 
Beach in 2005. Since then the competition has gone global with 
annual championship skateboarding events now held in some of 
the world’s most iconic destinations including New York, Rio de 
Janeiro, Wellington and Getxo in Spain. In 2014 Bowl-A-Rama 
Bondi in Sydney celebrated its 10th anniversary by transforming 
Sydney’s Bondi Beach into a skateboarding precinct for six days 
of internationally ranked competition featuring some of the world’s 
best professional skateboarders. The event program also included 
a youth orientated cultural festival featuring art, fi lm and music.  
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IMPACT OF EVENTS

Australian Open of Surfi ng
More than 60,000 attendees fl ocked to Manly Beach, including 
1,900 visitors from interstate and overseas, to watch and 
participate in the AOS. Destination NSW extensively promoted 
the event at college campuses on the US West Coast and in 
New Zealand and special travel packages were developed 
by the tourism industry to cater to international demand. An 
indication of the stability and growing success of the AOS 

came when the event attracted a title sponsor for a two-year deal 
and was rebranded as the Hurley Australian Open of Surfi ng.

Bowl-A-Rama Bondi
The event attracted over 10,500 attendees, and generated a solid 
return to the local economy with more than 1,600 visitors from 
interstate and overseas. Securing Tony Hawk to compete in 
the master’s competition of the event was a huge coup and 
Destination NSW was able to leverage his immense social media 
following to promote Sydney to his millions of fans and followers.

a) Festival or Event Name Australian Open of Surfi ng Bowl-A-Rama Bondi

b) Top Executive Contact Information IMG
Simon Corkill
Address: Level 2 
179 – 191 New South Head Road, 
Edgecliff NSW 2027
Phone: (02) 9260 2366 

Frontside Events
Chad Ford - Director
Address: Suite A, Ground Floor, 188 Oxford 
Street, Paddington, NSW 2021
Phone: (02) 9018 0142

c)  Number of Years Festival or Event 
has been Produced

Inaugral event held in 2012 Inaugral event held in 2005

d) Event Dates 8 - 16 February 2014, TBC February 2015 22 February 2014, 
TBC February 2015

e) Primary Target Audience Intrastate, Interstate & Overseas Intrastate, Interstate & Overseas

f) Recurrence Cycle Annual Annual

g) Estimated Combined Aggregate Attendance 60,000 10,500
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CITY/GOVERNMENTAL SUPPORT 
OF FESTIVALS AND EVENTS
The NSW Government’s strategic policies, strong and consistent 
investment, and whole-of-Government approach to securing, 
nurturing and staging major events have been signifi cant drivers 
in Sydney’s success as an event destination.

The introduction of the Major Events Act 2009 (NSW Legislation), 
the recent appointment of a Senior Cabinet Minister to the 
Tourism and Events Portfolio (Deputy Premier and Minister for 
Tourism and Major Events, Andrew Stoner) provides for a highly 
supportive environment in which to stage major festivals and 
events.

Following the formation in 2011 of the State’s new tourism and 
events authority, Destination NSW, the Government was able 
to deliver an unprecedented level of strategic and operational 
alignment in order to achieve its goal of doubling visitor 
expenditure by 2020.

No other state in Australia has a “one-stop shop” agency to assist 
event owners, organisers and promoters to win events, create 
events, develop travel packages and implement promotional 
campaigns. Destination NSW is also the major investor in 
Business Events Sydney (Sydney’s Convention & Visitor Bureau).

The NSW Government also has a team in the Protocol and 
Special Events (PSE) Branch of the NSW Department of Premier 
and Cabinet. This team reports directly to the State Premier, Mike 
Baird, and is permanently staffed to coordinate the operational 
delivery of major and special events. The PSE Branch is 
responsible for coordination of all Government services including 
maritime services, police, ambulance and traffi c and transport 
authorities. This support from the highest level of Government 
greatly assists coordination of major events.

3.A) DEFINED PUBLIC OBJECTIVES AND SUPPORT 
STATEMENTS FOR FESTIVALS AND EVENTS BY THE 
CITY AND OTHER LOCAL GOVERNMENT AGENCIES
Sydney operates in a two-tiered Government environment. 
The primary power of authority belongs to the NSW (State) 
Government, whereas the local Government councils service 
the local communities.

In 2011, the NSW Government released NSW 2021, its 10-year 
plan to rebuild the state economy, and created a series of industry 
taskforces, which were charged with developing Industry Action 
Plans (IAPs) to lift performance in key economic sectors.
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The NSW visitor economy was identifi ed as a critical growth 
sector. The NSW Visitor Economy Taskforce was established 
to undertake an extremely comprehensive consultation process 
encompassing federal, state and local tiers of Government, 
business, the arts and all parts of the tourism and events industries.

The key purpose of the taskforce was the development of the 
Visitor Economy Action Plan to achieve the NSW Government’s 
ambitious target of doubling overnight visitor expenditure by 2020. 
Festivals and events are integral to the success of the plan, which 
is now in the early phases of its implementation, driven largely 
by Destination NSW.

Each year events generate more than $600 million in revenue to 
NSW - and most of this revenue is delivered by Sydney events.

Key event objectives outlined in the plan include:
• Integrating major events and festivals as part of the broader 

brand strategy for Sydney.
• Prioritising promotion for events and festivals that are proven 

visitation drivers within international marketing programs.
• Ensuring that there is a year-round, well-planned and 

coordinated calendar of major events and festivals in Sydney 
that results in events complementing each other, rather than 
being in competition with one another.

• Ensuring that visitor needs relating to disability access 
to precincts and major event venues are understood and 

effectively considered in the transport planning process 
across a wide range of transport modes and service providers.

• That NSW adopts a whole-of-Government approach to the 
attraction and hosting of business events, brand development, 
planning and integration of events, with the broader visitor 
economy in Sydney and across the relevant regions.

Local Government support for the NSW events strategy is largely 
coordinated by the City of Sydney, which is the local Government 
authority responsible for the Central Business District (CBD), and 
more than 30 surrounding suburbs. Its role is to provide services 
for its residents as well as for the daily infl ux of workers and visitors. 

The City of Sydney provides funding or in-kind support across 
a range of community, cultural, economic and environmental 
activities, including festivals and events. It acts as a champion 
for Sydney and strives to advance and enhance its reputation 
as Australia’s premier city.

Departments within the City of Sydney, such as Sport and Arts, 
along with the local Councils, invest in festivals and events 
aimed at the local community. For example, Sydney is proud 
of its multicultural population and hosts the Chinese New Year 
Parade (the largest outside China), St Patrick’s Day Parade 
and Sydney Mardi Gras.
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3.B) DIRECT FUNDING SUPPORT PROVIDED TO AND/OR 
BUDGETED FOR FESTIVALS AND EVENTS FROM THE CITY 
OR OTHER GOVERNMENT AGENCIES
Direct fi nancial assistance support is available to festivals and 
events from the NSW Government through Destination NSW, 
Government agencies and local Government authorities, either 
through direct investment with an expected return on investment, 
or through grants and sponsorship programs.

The NSW Government through Destination NSW invests in 
events that provide economic, strategic and/or community 
benefi ts. Key performance indicators are attached to the 
investment, requiring the event owner to quantify these impacts 
using mutually agreed measures. There are currently over 65 
active event contracts in place with Destination NSW.

Arts NSW is the NSW Government’s arts policy and funding body 
whose mission is to foster a spirited arts and cultural environment 
in the state. The organisation offers a range of funding programs 
directed towards encouraging high artistic merit and innovation; 
building audiences; supporting professional and sector 
development; and increasing access to the arts for all.

Direct funding support provided through the City of Sydney’s 
Grants and Sponsorship Programs can be accessed for a diverse 
range of services and projects that directly benefi t the community 
and contribute to the life of the city. In particular, the Cultural 

Grants and Sponsorship Program covers a range of arts and 
culture services, including performing and visual arts, literature, 
fi lm, design, food and wine, and expression through public 
festivals, performances and exhibitions. Grants can be accessed 
annually for funding over $5,000 with approval from the Council.

Through the Major Festivals Program, the City of Sydney 
supports and provides sponsorship to seven major festivals in 
recognition of their signifi cant contribution to the social, cultural 
and economic life of Sydney. These include Sydney Festival, 
Sydney Writers’ Festival, Biennale of Sydney, Sydney Film 
Festival, Sydney Gay and Lesbian Mardi Gras, Australia Day 
Council of NSW and the Indigenous Festivals, Yabun and 
Corroboree. Funding through this program is directly negotiated 
between the organisation and the City and is reviewed every 
three years.

The City of Sydney also produces the Sydney New Year’s Eve 
celebrations, Chinese New Year Festival, and Art & About, a 
festival of art in the public domain. 

The Community Relations Commission provides funding for 
projects involving culturally diverse and socially or geographically 
isolated communities in NSW, promoting the commitment of the 
NSW Government to multiculturalism and the value of cultural 
diversity. The sponsorship grant is for special events such as 
local annual festivals and major cultural events.
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3.C) IN-KIND SUPPORT PROVIDED TO AND/OR BUDGETED 
FOR FESTIVALS AND EVENTS FROM THE CITY OR OTHER 
GOVERNMENT AGENCIES
The State Government provides substantial in-kind support to 
events. This varies according to the needs of the event from 
promotional support and assistance in event bidding processes to 
providing resources and expert advice about event organisation, 
convening all-agency planning meetings for specifi c events, 
dressing the city for major events, setting up the Government 
Coordination Centre on event day and waiving charges for 
services provided by the NSW Police, Ambulance Service of 
NSW, and Roads and Maritime Services (RMS), under the NSW 
Government’s User Charges Policy for events.

3.D) DEFINED ROLE OF THE CITY IN FESTIVAL 
AND EVENT APPROVAL
Each venue and landholder, including the City of Sydney and 
the Sydney Harbour Foreshore Authority, are the initial approval 
bodies for an event on their land. Depending on an event’s 
individual elements, the approval of other NSW Government 
agencies may also be required. 

For instance, an event proponent wishing to sell alcohol at their 
event, provide amusement rides, use fi reworks, fundraise or close 
roads will need to obtain approval from the relevant authorities. 
If an event is logistically complex and likely to generate wide 
impacts beyond the event, for instance a fun run on city roads, 

it may be coordinated through the Protocol and Special Events 
branch of the Department of Premier and Cabinet. Very large, 
one-off events can also be approved under specifi c special 
event legislation.

The City of Sydney and Destination NSW have a strategic 
partnership, through a Memorandum of Understanding, which 
outlines how the City will support events, specifi cally business 
events and commercial creative events.

Destination NSW has a defi ned role in the event approval process 
– actively identifying, attracting and nurturing events that provide 
economic, strategic and/or community benefi ts to Sydney and 
regional NSW. It takes a highly strategic approach to ensuring 
that Sydney continues to fulfi l its potential as a host for global 
events. The level of support that Destination NSW gives to an 
event is contingent on a rigorous assessment process. This 
identifi es upfront the key benefi ts that an event can bring to a 
host destination.

Strategic consideration is given to a broad range of potential 
impacts including visitation from intrastate, interstate or overseas, 
expenditure, seasonal hotel occupancy, potential to encourage 
local skills development and economic fl ow on to the local 
business community.

The ways in which an event can contribute to destination brand 
appeal and community pride are also part of the strategic 
assessment. The result is a diverse range of cultural, 
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entertainment and sporting events. The methodology for 
assessing events is considered best practice by the country’s 
leading academics conducting research in this sector.

3.E) CITY-PROVIDED FESTIVAL AND EVENT PROCESS 
COORDINATION AND ASSISTANCE SYSTEM
Events have access to coordination and assistance provided by 
the NSW Government, the City of Sydney and/or local councils. 
Event owners liaise with Government and the level of support is 
determined by the type and size of each event.

The City of Sydney facilitates permit, license and public use 
approvals and city dressing as well as providing expert advice 
and supply of services (either on a user pays or cost-exempt 
basis, depending on the characteristics of the event).

The NSW Events Operations Group (EOG), convened by the 
NSW Department of Premier and Cabinet, demonstrates the 
strength of the support by the NSW Government for festivals and 
events. The monthly inter-agency meeting brings together senior 
operational personnel from over 40 NSW and Federal 
Government agencies, local Government and non-Government 
bodies to share information and identify issues related to the 
staging of festivals and events in Sydney. The agencies consist 
of four main groups:

• Landholders – including Sydney Opera House, Sydney 
Harbour Foreshore Authority, Sydney Harbour Federation 

Trust, Sydney Ports, Sydney Olympic Park Authority, Sydney 
Harbour Federation Trust, Royal Botanic Gardens and Domain 
Trust, Centennial Parklands and Moore Park Trust, Barangaroo 
Delivery Authority, National Parks and Wildlife Service and 
inner metropolitan councils

• Emergency Services – including NSW Police Force, 
Ambulance Service, NSW Health, NSW Fire and Rescue, 
Marine Rescue NSW, State Emergency Services and the 
Bureau of Meteorology

• Traffi c and Transport – including Transport for NSW, State 
Transit Authority, Sydney Ferries, State Rail Authority, RailCorp, 
and Roads and Maritime Services

• Other bodies that can advise on events – for example, 
Sydney Business Chamber, Business Events Sydney, Sydney 
Convention and Exhibition Centre, NSW Department of 
Trade and Investment, Regional Infrastructure and Services, 
Department of Local Government, Destination NSW, Arts NSW 
and the Department of Sport and Recreation.

Event communications plans are also coordinated on a whole 
of Government basis through the Event Communications Group 
(ECG). Set up in a similar format to EOG, the group’s senior 
communication representatives ensure a cooperative, coordinated 
approach between Government agencies in relation to event 
communications, and supporting the campaigns executed by 
individual Government agencies.
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This group identifi es upcoming events that will have an impact on 
the service delivery of agencies and the day-to-day operations of 
the city. It discusses communication and stakeholder strategies to 
reduce any negative event-related impacts. The ECG is focused 
on ensuring that key messages developed and disseminated by 
Government to the public are consistent, comprehensive and 
effective for each specifi c event.

It also determines generic event key messages such as safety 
and health issues and develops appropriate communications and 
advertising strategies for them.

The EOG and ECG provide a channel for event organisers, to 
communicate with Government agencies about the possible 
impacts of the event on Government infrastructure and operations. 
These groups have a permanent, full-time secretariat to assist 
events in the lead-in, delivery and debrief phases of their event.

The Protocol and Special Events branch within the NSW 
Department of Premier and Cabinet also has an Event Access 
and Inclusion Offi cer who works with event organisers to improve 
access and participation for people with a disability in major and 
community events in Sydney and across NSW.

Through the formation of statutory authorities with distinct roles 
and life spans, the NSW Government has successfully delivered 
a number of major events. Examples include the World Youth Day 
Co-ordination Authority, established to support 2008 World Youth 
Day planning, and the Sydney 2009 World Masters Games 

Organizing Committee, established for the Sydney 2009 World 
Masters Games.

The Major Events Act 2009 also allows specifi c powers to be 
activated in support of a major festival and event, as determined 
by the Government. A signifi cant development has been the 
establishment within the NSW Police Force of the Major Events 
and Incidents Group. This unit in Police is a dedicated, highly 
trained group that works on planned public events as well as 
responding to unplanned incidents.

3.F) PARTICIPATION IN OFFICIAL CAPACITY BY CITY 
DEPARTMENT REPRESENTATIVES ON BOARDS & 
PLANNING COMMITTEES OF LOCAL FESTIVALS & EVENTS
Event-specifi c Boards and Planning Committees are created as 
needed for major events and often include representatives from 
the NSW Government and City of Sydney.

Depending on the nature of the event, the Premier of NSW, 
Ministers, and senior staff from NSW Government departments 
as well as the Sydney Lord Mayor and senior council staff 
routinely sit on event boards and planning committees.

These representatives have extensive experience and expertise 
across Government and involvement in high profi le business, 
arts and sporting organisations. They bring signifi cant value to 
festivals and events in Sydney, in terms of contract management, 
issues management and operational expertise.
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3.G) LOCAL LAWS, ORDINANCES, REGULATIONS, PERMITS 
AND POLICIES IMPACTING AND SUPPORTIVE OF 
FESTIVALS AND EVENTS
Event owners are responsible for addressing all relevant legal 
requirements and policies that apply to their event (depending  
on its location, type, scale and content) and that all necessary 
permits are obtained.

To assist organisers of events in NSW, the NSW Department of 
Premier and Cabinet has produced a resource to facilitate the 
safe and successful delivery of events in NSW. The Event Starter 
Guide – a resource for organising events in NSW provides useful 
information on a wide range of event elements, as well as 
templates that can be adapted to individual events plus contact 
details for Government agencies.

The Event Starter Guide is used by amateur and professional 
event organisers, as well as educational institutions, and has 
helped streamline the interaction with Government agencies  
that service events. The free publication is available from  
events.nsw.gov.au

3.H) CITY PROVIDED FESTIVAL AND EVENT TRAINING 
PROGRAMS
The City’s event organisers arrange regular, event-specific 
training for event staff. If required staff can access training 
programs delivered by several educational institutions and 
training bodies.

The Australian Centre of Event Management (ACEM) was 
established in 1999 to develop and support the work of the 
University of Technology, Sydney in event management 
education, training and research. Their mission is to further 
enhance Australia as a centre of excellence in the development  
of skills and knowledge associated with the creation, delivery  
and evaluation of events.

Since its establishment, ACEM has become a world leader in  
the field of event management education, delivering training 
programs within Australia and internationally to cities such as 
London, Beijing, Edinburgh, Kuala Lumpur, Singapore, Kuching 
and Macau.

Australian Progressive Marketing College of Business and 
Communication (APM) was established in 1987 to transform 
school leavers into work-ready professionals by offering them  
the forward-focused skills needed to advance or change their 
marketing career. The degree focuses on events as a key driver 
in engaging consumers and clients. A hands-on course, it teaches 
emerging event management professionals the key concepts of 
event management, and offers valuable practical experience 
through industry internships.

The International College of Management, Sydney (ICMS) was 
established in 1996 as a specialised College of Higher Education. 
In recent years, ICMS has become a global leader in management 
education, using applied learning to prepare graduates to be 
leaders in their industries.

ICMS Event Management programs provide graduates with  
focus on ‘work ready’ skills and attitudes developed through  
the combination of comprehensive on-campus study and nine 
months of paid industry training in event management.

The College of Event Management is Australia’s only vocational 
education college specialising solely in event management courses. 

Meetings and Events Australia (MEA) also offer Government 
Accredited Training courses in event management in Sydney.

TAFE NSW is Australia’s leading provider of vocational education 
and training with more than 500,000 enrolments per year and  
with courses offered at over 130 campuses across Sydney and 
NSW. TAFE NSW delivers 11 event-specific courses that can  
be offered full-time, part-time and flexibly through distance and 
online learning.
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3.I) DIRECT INDUSTRY INVOLVEMENT/MEMBERSHIPS BY 
ANY OF THE ABOVE
Across the NSW Government a number of public servants and 
elected officials hold memberships with leading international and 
national industry bodies, including:

• Tourism Transport Forum (TTF) is an industry group for the 
Australian tourism, transport, aviation and investment sectors, 
representing over 460,000 employees. TTF delivers strong 
policy support and works on various levels to provide influence, 
access and value to member business.

• Sydney Business Chamber, a division of the NSW Business 
Chamber, represents its members to ensure Sydney receives  
the recognition, support and promotion appropriate to the 
needs of Australia’s premier global city. In addition to the 
organisation’s statewide policy and advocacy work, it provides 
a voice for Sydney’s business community and lobbies on a 
wide range of issues that impact Sydney.

• Business Events Sydney (BESydney) is responsible for 
promoting Sydney as a business events destination, identifying 
new business event opportunities and bringing these to  
Sydney (BESydney is a not-for-profit partnership between 
the NSW Government, Destination NSW and more than 200 
leading tourism attractions, venues, event suppliers and 
conference organisers).

• The Committee for Sydney (CFS) is an independent forum  
of decision makers taking a leading role in shaping public  
policy to enhance the economic, social, cultural and 
environmental conditions that make Sydney a competitive and 
creative global city.

• The International Special Events Society (ISES) is a 
worldwide organisation dedicated to personal development, 
advancement and education within the field of special events, to 
better connect its diverse global network of event professionals.

• Meeting Events Australia (MEA) is a national, independent 
not-for-profit organisation dedicated to fostering professionalism 
and excellence in all aspects of meetings management.

• The Professional Conference Organisers Association 
(PCO) aims to provide relevant industry event training courses 
to increase the standard of professionalism and increase the 
value and yield of members’ business and businesses; and 
develop best practice documentation use by members.
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NON-GOVERNMENTAL COMMUNITY SUPPORT 
OF FESTIVALS AND EVENTS
Over the past three years Sydney has greatly raised its profi le 
as an events city and the social and economic and benefi ts 
of festivals and events are now readily apparent to the local 
community. This has generated an unprecedented level of 
support from large and small business, associations, the 
not-for-profi t and educational sectors and resident groups.

Local businesses contribute sponsorships, value-in-kind and 
marketing support and in return enjoy the immediate economic 
benefi ts of high visitor numbers. They also experience longer-
term, promotional outcomes and tourism visitation well beyond 
the duration of the event itself.

Professional associations are important partners in the business 
events sector; they lead national and international bids for 
conferences and exhibitions, coordinate fi nancial and service 
support and implement attendance-boosting activity.

The not-for-profi t sector largely contributes brand endorsement, 
in-kind support, volunteers and connection with the community, 
which can attract additional sponsorship and increase attendance.  

The educational sector is an important partner in building events 
in Sydney. The sector is responsible for hosting and implementing 
many events, adds to the city’s stock of accessible and unique 
venues and provides much in-kind support to enhance event 
programs, including academic expertise and volunteers. It is also 
an important source for event training, research and evaluation. 

Local associations and community groups provide information 
and language services to local residents and assist in building 
grassroots support for the event. They are frequently instrumental 
in overcoming any local obstacles that may affect event 

operations and assist in generating attendance and involvement 
from all sectors of the local community.

Community benefi ts include improved community pride and 
cross-cultural understanding. The importance of community 
impact is refl ected in Destination NSW’s strategic approach, 
which places a strong emphasis on evaluating community 
benefi ts when investing in festivals and events.

4A) VOLUNTEER INVOLVEMENT
Volunteers in NSW generously give more than 235 million work 
hours each year and contribute an extraordinary $5 billion to the 
state’s economy. They are essential to the smooth running of 
festivals and events in Sydney and help to drive community 
engagement and audience enjoyment.  

Volunteers have become part of the public face of festivals and 
events; in 2014 their participation helped deliver the successful 
implementation of Vivid Sydney, Major League Baseball Opening 
Series, Sydney Gay and Lesbian Mardi Gras and Clean Up 
Australia Day. 

Vivid Sydney 2014 welcomed volunteers to be part of the event 
for the fi rst time and attracted more than 200 participants who 
fulfi lled a minimum of four shifts over the 18 day event period. 
When the Major League Baseball Opening Series, called for 
volunteers, hundreds responded, keen to be part of the historic 
event. Each year the Sydney Gay and Lesbian Mardi Gras relies 
on over 2000 volunteers to make the world famous festival such 
an outstanding success. In the past 20 years, Australian 
volunteers have devoted more than 24 million hours towards the 
environment through Clean Up Australia Day and collected over 
200,000 tonnes of rubbish.
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The Centre for Volunteering enhances, facilitates and promotes 
volunteering across Sydney and NSW. It coordinates volunteer 
programs for some of Sydney’s biggest events including City2Surf 
fun run, Sydney Royal Easter Show and Sydney New Year’s Eve. 
It also hosts the annual NSW Volunteer of the Year Awards, held 
during National Volunteering Week, which recognise the 
contribution and achievements of teams and individuals. 

The City of Sydney draws volunteers for a number of the city’s 
festivals and events through its relationship with the educational 
institution TAFE NSW (Technical and Further Education NSW) 
and by invitation to other appropriate schools and institutions 
in the local Government area. The city also runs secondment 
and intern programs for Sydney New Year’s Eve and recruits 
volunteers from various performing arts institutions, such as 
National Institute of Dramatic Arts (NIDA) and interstate 
organisations, such as Western Australia Academy of Performing 
Arts (WAAPA) and Victorian College of the Arts (VCA).

Many corporations also offer their staff ‘on secondment’ for 
festivals and events as part of their training, viewing it as an 
opportunity to engage with customers. This helps build a skilled, 
sustainable events workforce.

Another key volunteer service is St. John Ambulance, a fi rst-aid 
organisation, which provides fi rst aid and health services at 
community and public events, such as City2Surf, Sydney 
Royal Easter Show and Sydney New Year’s Eve.

4.B) SPONSORSHIP SUPPORT
A key to Sydney’s success as an event city has been the level of 
sponsorship it generates for major festivals and events, many of 
which rely heavily on sponsorship funding, marketing-in-kind and 
budget-relieving contributions to deliver and enhance event programs.

Australia Day — the state’s largest celebration — relies heavily on 
sponsorship to deliver its city-based event program, including the 
Harbour Concert Series and fi reworks spectacular on Sydney 
Harbour. The retail giant, Woolworths, is a long-time sponsor of 
the Australia Day Ambassador program, which sees high-
achieving and proud Australians attend local Australia Day 
celebrations in towns and cities across the nation.

Now in its sixth year, Vivid Sydney has grown immensely and 
much of this growth can be attributed to an integrated approach to 
corporate sponsorship. In 2014, Vivid Sydney welcomed a record 
number of returning and fi rst-time sponsors including Intel, Canon 
Australia, Martin Place Owners Group, The University of Sydney 
and IBM. Each sponsor benefi ted from Vivid Sydney brand equity 
and the unique tailored sponsorship approach. Intel came on 
board for the fourth year as a Vivid Partner and led the way with 
its sponsorship of the Harbour Lights program on Sydney 
Harbour. This saw vessels on Sydney Harbour light up with LED 
lights that changed colours when they entered different aquatic 
precincts. Each vessel’s light show was powered using an Intel 
Galileo board.



  // 78



79 \\ 



  // 80 IFEA World Festival & Event City Award / Sydney 2014  

Another key contribution by business is marketing-in-kind (MIK) 
whereby businesses promote the event via mainstream media 
(TV, print, outdoor, radio), online and through direct channels to 
reach a broader target market and drive visitation. This is widely 
used across many key events such as Sydney Festival, Chinese 
New Year, Vivid Sydney and Sydney Mardi Gras as well as most 
musical theatre productions. Many of the cultural and art festivals 
rely heavily on this type of business and marketing support as 
they have limited budgets.

The other key area is value-in-kind (VIK) whereby businesses 
make budget-relieving contributions to the operational elements 
of the festival or event. This could include staff, equipment, 
venues and technology, which can also add signifi cant value 
to the quality of the event delivery.

4.C) MEDIA SUPPORT

Sydney has a well-developed media landscape including two 
daily newspapers, The Sydney Morning Herald and The Daily 
Telegraph; more than 15 free-to-air television stations (including 
digital stations); a range of pay-TV, commercial, noncommercial 
and community radio stations; and a vast array of online 
publications. Government and event organisers work closely 
with the media industry to establish collaborative partnerships, 
helping drive interest to cover event-related launches and media 
interest during the event.

The 2014 Opening Series of Major League Baseball in Sydney 
generated media coverage on a national and international scale. 
All national television networks in Australia covered the event and 
domestic media coverage generated more than 31,000 unique 
visits online and across major media outlets including The Sydney 
Morning Herald, The Daily Telegraph, Yahoo 7 and MX.  

More than 350 US print and online publications featured the 
opening series of Major League Baseball in Sydney. Coverage 
included videos and images online featuring destination images of 
Sydney while ten US broadcasters ran regular news stories about 
the event. 

The coverage resulted in a total online reach of almost 147 million 
unique visits, a broadcast reach of 4.5 million and an equivalent 
advertising value of US$1.23 million.    

4.D) CHAMBER OF COMMERCE / CONVENTION & VISITOR 
BUREAU SUPPORT
The Sydney Business Chamber endorses and regularly works 
with event owners and government to ensure the success of 
festivals and events. 

It has a key advocacy role in ensuring that Sydney is positioned 
to compete internationally and provides a voice for Sydney’s 
business community. It lobbies on a wide range of issues that 
impact Sydney and its capacity to host festivals and events.   
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Policy priorities include the successful management and 
utilisation of internationally signifi cant sporting and cultural events 
to promote Sydney internationally; the provision of event facilities 
and infrastructure; and ensuring an increased supply of hotel 
accommodation and improved transport infrastructure.

Business Events Sydney (BE Sydney, previously the Sydney 
Convention and Visitor Bureau) is the organisation responsible for 
promoting Sydney as a business events destination. Its key focus 
is to identify, attract and secure new conferences, incentive tours 
and meetings to Sydney. 

The organisation is membership-based and has more than 200 
strategic partners and members who span the tourism and 
events sectors. It is partially funded by government and two 
Destination NSW board members are invited to sit on its board 
every year, creating strategic and operational synergies. BE 
Sydney also maintains market representation in Asia, North 
America and Europe/UK to assist in winning, identifying and 
attracting international business event opportunities.

BE Sydney’s 80 Ambassadors are leaders in their fi eld of 
expertise who actively work with the organisation to secure events 
for the city. In 2012/13 BE Sydney won 73 bids for Sydney, which 
will deliver more than 131,000 delegate days and an estimated 
economic impact of more than $113 million.

BE Sydney programs include: leveraging Sydney’s major event 
calendar to attract international business events to the state; 

organising up to 100 site inspections annually; production of the 
Sydney and NSW Event Planner’s Guide; bid coordination and 
engagement with industry associations and corporate partners; 
provision of free event planning services to business; participation 
in national and international trade shows such as Australian 
Incentives Meetings Exhibition (AIME), Imex America and Europe, 
Chinese Incentive Business Travel and Meeting Exhibition 
(CIBTM) and the European Incentive Business Travel and 
Meetings Exhibition (EIBTM). In addition, BE Sydney conducts 
extensive digital marketing activity and media familiarisations.

4.E) DOWNTOWN ASSOCIATIONS
Downtown merchants, service providers and retailers are 
important partners for Sydney’s events sector.

The NSW Retailers Association, The NSW Restaurant and 
Caterer’s Association and Precinct Business Associations are 
extremely active in working with their members to support and 
leverage opportunities presented by major festivals and events.

The NSW Restaurant and Caterer’s Association is working with 
Destination NSW and Tourism Australia in coordinating member 
participation in a major international campaign that is defi ning the 
city’s food and wine experience. The association also works with 
Destination NSW in preparing and informing members of 
opportunities associated with upcoming events and coordinating 
responses to research into economic impacts. In 2013 Vivid 
Sydney research showed that restaurants showed a 300 per cent 
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increase in diners during the festival. The association also plays 
an important role in preparing members for major events through 
skills training and business development programs.  

The NSW Retailers Association is supportive of major events in its 
policy lobbies to government, recognising the importance of major 
events in fi ltering business to retail stores and reigniting interest in 
shopping precincts. In addition, major retailers are signifi cant in 
promoting major events and sales of associated merchandise 
through in-store and online promotions.

Destination NSW is extremely active in engaging the retail sector 
through inclusion of brochures and discount offerings in event 
campaigns and through provision of information on its sydney.
com and visitnsw.com websites. Destination NSW also sits on 
the city’s Retail Advisory Board to ensure events are linked into 
the city’s retail sectors.

Precinct Business Associations are also extremely supportive 
of the city’s event strategies. They not only develop local event 
programs that integrate with major festivals (for example, Vivid 
Sydney has continued to expand to new areas of the city through 
the support and participation of local precincts) but provide 
important marketing investment through provision of discount 
offers during event periods, advertising in event programs and 
participating in precinct theming.

4.F) ORGANISATIONS TO ASSIST INDIVIDUALS WITH 
DISABILITIES

The NSW Event Access and Inclusion (EA&I) project is a partnership 
between the NSW Department of Premier and Cabinet (DPC), 
Family and Community Services (FACS) and Ageing Disability 
and Home Care (ADHC) to promote greater opportunity for 
participation and inclusion of people with disability in NSW 
Government-supported events. The project works with other 
agencies, using and promoting existing capacity and expertise 
to further develop and promote opportunities for people
with disability to participate in cultural, community and 
sporting activities.

Some strategies include: better transport and communication 
options; disability awareness training for event staff; and an 
increase in access considerations to events that include accessible 
viewing areas, captioning and audio description. Events the 
project has worked with include Sydney New Year’s Eve, Sydney 
Festival, Sydney Mardi Gras, Sydney Biennale, Vivid Sydney, 
Handa Opera on the Harbour, ANZAC Day Dawn Service (Martin 
Place), the royal visits, the International Fleet Review and the V8 
Supercars event (Homebush).

The project also supports the NSW Government’s Event Starter 
Guide, providing information for event organisers on event access 
and inclusion. 
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Destination NSW has also created a Sydney For All website at 
www.sydneyforall.com. The website’s accessible design follows 
guidelines published by the World Wide Web Consortium (W3C). 
Destination NSW’s website is the result of a research project into 
accessible tourism experiences in Sydney. The project was 
undertaken by the University of Technology Sydney, as the lead 
partner with the Sustainable Tourism Cooperative Research Centre, 
in a research project on Visitor Accessibility in Urban Centres.

The focus of the site at this stage are some of Sydney’s most 
popular tourist and event precincts including The Rocks and 
Circular Quay, the Royal Botanic Gardens, the Art Gallery of  
NSW and the Sydney Fish Markets. 

Other organisations and initiatives that are encouraging participation 
in events and festivals by individuals with disabilities include:

The Australian Centre of Event Management (ACEM)  
– has specific programs to assist event organisers to facilitate  
the involvement of people with a disability and older people  
in conferences, festivals, sporting and other events. Auslan 
(Australian sign language) – provides interpreters for  
a number of theatre and concert performances. Captioning  
at certain events is also an option, e.g. at Handa Opera on 
Sydney Harbour.

Meetings and Events Australia – recently commissioned a 
guide for making more events accessible for its members. The 
guide has been developed in partnership with the Australian 

Human Rights Commission, and is designed to help those 
responsible for organising events to ensure they are accessible 
for people with a disability, whether they are presenters, sponsors 
or participants. It is based on the experience of organisers who 
are responsible for creating accessible events. Under both state/
territory and federal law, making events accessible for people  
with a disability is a legal requirement. The guide aims to help 
event organisers:

• when planning an event, to identify and address features that 
limit participation of people with a disability to access an event;

• understand what organisers can do to ensure the best practice; 
• understand the relevance of the Disability Discrimination Act 

1992 (DDA) and state/territory anti-discrimination laws; and
• find further sources of advice, information and assistance. 

National Disability Services (NDS) in association with the  
NSW Government administers the Companion Card. The Card 
enables people with severe, profound and permanent disability 
necessitating lifelong attendant care to participate in community 
activities and events without discrimination. Companion Card 
holders are not required to purchase an additional ticket for their 
attendant carer, making many entertainment, leisure and 
recreation venues, activities and services more affordable.

4.G) LOCAL EVENT COOPERATIVES
Described under Part 3.I Direct industry involvement.
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4.H) SPORTS COMMISSIONS

The Australian Sports Commission (ASC) is Australia’s primary 
national sports administration and advisory agency. On behalf  
of the Australian Government, the ASC plays a central leadership 
role in the development and operation of the Australian sports 
system, administering and funding innovative sport programs  
and providing leadership, coordination and support for the  
sports sector. The ASC is recognised as a world leader in the 
development of high-performance sport and sports participation.

NSW Sport and Recreation, part of the Office of Communities,  
is committed to providing and facilitating sport and recreation 
services for the people of NSW.

Through their ongoing focus and support of high-performance  
and grassroots participation in sport, the Sports Commissions  
in Australia strongly support the major event platform.

4.I) EDUCATIONAL INSTITUTION SUPPORT

Creating partnership and networks with educational institutions 
has become increasingly important in developing and supporting 
Sydney’s events industry. A wide range of educational 
opportunities are available to students in Sydney: from formal 
qualifications in event management providing the essential 
theoretical elements, to vital industry experience through 
structured internships and work placement programs.

Educational institutions also help local community groups through 
various volunteer programs, which are fundamentally 
acknowledged within the city. 

Destination NSW has a strong and growing relationship with  
the University of Technology, Sydney (UTS) — a leading provider 
of event management education at a tertiary level in Australia  
— which offers both Bachelor and Master degrees in event 
management. Destination NSW provides guest presentations at 
the university, and facilitates placement of volunteers at events.

Faculty members of UTS are also welcome guests at conferences 
produced by Destination NSW to strengthen the links between 
academia and event professionals.

Destination NSW also works with third-year tertiary students 
studying event management at the International College of 
Management Sydney (ICMS). Students studying international 
events at ICMS are given case studies from Destination NSW 
each term to work on feasibility studies, marketing plans, 
operational improvements, sponsorship, media and marketing 
and sustainability and to gain first-hand knowledge of the benefits 
and impacts major events have on a town, city, region or country.

TAFE NSW has a partnership with the City of Sydney, providing 
students with the opportunity to volunteer for various events held 
within Sydney. The events unit within the City of Sydney provides 
some internship opportunities and usually engages students from 
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institutions within the local Government area who are studying event 
management courses. These direct forms of experience act as 
fundamental stepping stones into the practical working fi eld of events.

College institutions such as the International College of 
Management Sydney offer an extensive events program for their 
students. Students are encouraged to volunteer and work with 
industry professionals to extend their knowledge and expertise 
in the events profession.

4.J) SPECIAL INCENTIVES / DISCOUNTS BY LOCAL VENUES
During Vivid Sydney 2014, hotels and restaurants around Circular 
Quay, The Rocks precinct, Sydney CBD and Darling Harbour 
offered special meal deals to enhance the festival experience. 
There were a number of other tourism operators including cruise 
boats that offered a Vivid Sydney festival experience from the 
harbour itself. Restaurants and bars also were inspired to create 
special Vivid Sydney meals, drinks and cocktails.

4.K) ACCESS TO INDUSTRY SUPPLIERS IN LOCAL MARKET
Sydney boasts a signifi cant number of industry suppliers readily 
available in Sydney and the surrounding regions. A “who’s who” 
of registered members of Meetings and Events Australia, the 
peak body for event practitioners, can be sourced easily from its 
website: secure.meetingsevents.com.au/whoswhodirectory 

Business Events Sydney, Australia’s leading business events 
marketing organisation, provides a free event-planning service that 
provides everything from accommodation, to caterers, entertainers, 
equipment hire and corporate transport.

The International Special Events Society (ISES) Sydney is dedicated 
to advancing, developing and educating the special events industry 
and connecting its diverse network of event professionals.

To maintain and enhance the quality and integrity of events, 
suppliers are constantly challenged to use innovative and creative 
new ways to offer their services.

Due to the huge array of public, commercial and community events 
hosted in Sydney, there is no shortage of event professionals. 
Sydney’s events expertise is globally acknowledged with 
Sydneysiders engaged to run events such as the Opening and 
Closing Ceremonies at the Athens Olympics, London NYE 
Fireworks, the Doha Asian Games and the Sochi 2014 Winter 
Olympic Games Opening and Closing Ceremonies.

4.L) DIRECT INDUSTRY INVOLVEMENT / MEMBERSHIPS
Industry professionals are used extensively in the organisation 
and running of festivals and events in Sydney.

The International Special Events Society (ISES) is a global 
umbrella organisation that comprises more than 7,000 events 
professionals from more than 38 countries representing all areas 
of event planning and execution. One of its major offi ces is in 
Sydney, which provides easy access to the skills and services this 
group provides. Affi liation with local chapters provides education 
and ideas exchanges.

Meetings and Events Australia (MEA) is the largest national 
association of individuals and businesses covering all sectors of 
the events industry. MEA is a professional and industry association 
that provides a networking base for its members and, through the 
Business Events Council of Australia, lobbies government on 
issues affecting the meetings industry in Australia.
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LEVERAGING ‘COMMUNITY CAPITAL’ 
CREATED BY FESTIVALS AND EVENTS
Sydney’s expanding calendar of business, lifestyle, sporting, arts and cultural events is a powerful 
point of leverage for attracting business and business migration, tourism and global media engagement. 
The nature of the events also add dimension to the city’s identity, showcasing its creative industries, 
its thriving arts and cultural environment, its energy and dynamism, and its drive to succeed.

5.A) COMMUNITY BRANDING
Sydney values its brand identity, invests in promoting it globally, 
celebrates it locally and cultivates its ongoing enhancement by 
continuing to deliver some of the most innovative, diverse and 
exciting events in the world.

The NSW Government’s consistent support for festivals and 
events is, in a brand sense, directed towards broadening 
perceptions: adding new dimensions to what is known and 
associated with the city. 

Events that celebrate business, industry, culture, sports, the arts 
and creativity develop an ongoing narrative about the city that 
presents it in a positive light and stimulates the need to connect. 
This, in turn, pays dividends in terms of attracting business 
investment, tourism, education visitors and skilled migration.

Sydney’s festivals and events have also enlivened and enriched 
perceptions that the local community has about its city. They have 
built social cohesion, engendered a sense of pride and added 
very tangible benefi ts in terms of employment, business stimulus 
and industry development.

Sydney is building brand awareness and leveraging community 
capital through:
• Adopting a creative and competitive approach to systematically 

bidding for and securing events, which showcase Sydney’s 
leadership and capabilities;

• Implementing innovative marketing programs in association 
with major events to engage global audiences;

• Targeting events that will bring best-practice expertise, ideas, 
arts and cultural works to Sydney to stimulate innovation 
among local industries and practitioners; and 
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• Positioning Sydney as a world leader in the competitive 
international events market, where it is recognised for its 
creative and operational expertise, facilities, use of advanced 
technology and destination appeal.

5.B) PROMOTING TOURISM
The increasing appeal of Sydney’s events and festivals has 
enabled the city to utilise event-led marketing to engage 
audiences and attract increased visitation.  

Marketing programs associated with the events have raised 
awareness about the city, expanded and differentiated its tourism 
product (experience) offering, increased its level of appeal and 
given visitors a specifi c timeframe and sense of immediacy in 
visiting Sydney now. 

Destination NSW has a fully integrated approach to promoting 
events in its tourism campaigns which use all communications 
channels, including print media, digital media and high impact 
outdoor and transit advertising. 

The ‘It’s ON’ Campaign promotes the Sydney and NSW Events 
Calendar, increasing visitor awareness of more than 90 high-
quality events plus more than 1,100 other distinctive community, 
arts, cultural and sport events in Sydney and NSW. 

Annual marketing programs featuring combined travel and event 
packages and special offers are currently delivering more than 
18.5 million visitors to Destination NSW’s consumer websites 
and more than 3.8 million sales leads to the tourism and events 
industry. Last fi nancial year (2012–13) more than 183,000 unique 
visitors travelled to Sydney from interstate and international 
markets to specifi cally attend an event and this year the trend is 
showing signifi cant growth.

The record-breaking crowds at Vivid Sydney 2014, a sell-out 
season of Disney’s The Lion King musical, six sold-out sports 
matches at ANZ Stadium (including the FAA Manchester United 
versus All Stars match, two NRL State of Origin matches and 
the 2013 NRL Grand Final), Top Gear Live, Ferrari Racing Days, 
Handa Opera on Sydney Harbour, plus the recent Major League 
Baseball Opening Series and launch of Strictly Ballroom 
— The Musical, have all had a major impact on overnight visitor 
expenditure, which fl ows through the whole NSW economy.

In international markets a strong marketing focus on working with 
the travel industry to package and promote event travel holidays 
has seen increasing integration of events into Sydney itineraries. 
In 2013, more than 11,000 international visitors travelled to 
Sydney on a Vivid Package, including 7,200 Chinese tourists who 
stayed an estimated 28,800 visitor nights and spent more than 
$6.65 million in NSW. 
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Digital channels are a particularly strong medium for promotion of 
Sydney’s events. Destination NSW’s events database (powered 
by the Australian Tourism Data Warehouse) carries information 
and links to more than 1,500 events in NSW. Destination NSW’s 
consumer websites are ranked as the fi fth-largest Destination and 
Accommodation websites in Australia (as reported by Hitwise, 
April 2014). Other websites with similar consumer reach in the 
Top 10 include Tripadvisor, Hotels.com and Booking.com.

Destination NSW also uses its social media channels to promote 
and grow awareness of events: current audience following 
includes social media channels on Facebook (1.6 million fans); 
Twitter (119 thousand fans); Google+ (1.2 million fans) and 
YouTube (2.2 million video views).

Marketing impacts in 2013–14 include:

• Sales leads to partners: The launch of 52 cooperative 
campaigns in 14 markets to stimulate consumer visitation 
delivered more than 3.8 million leads to industry partners.

• Growth in visitor expenditure: NSW achieved an overall 
increase of 7.3 per cent in domestic and international overnight 
visitor expenditure in 2013.

• Media coverage: Destination NSW generated 51,000 media 
stories across print, broadcast and digital channels about 
events on the Sydney and NSW Events Calendar. The 
estimated publicity value across print and broadcast was 
around $77 million.

• Impact to the tourism industry: NSW’s tourism industry 
has grown to a level where there are now more than 96,500 
businesses involved in tourism in NSW, and the industry directly 
employs 158,000 people, accounting for one in every 23 jobs 
in NSW (1 in every 14 direct and indirect jobs) in the state.

5.C) CONVENTION MARKETING
Business Events Sydney (BE Sydney, previously known as the 
Sydney Convention and Visitor Bureau) has, over the past 10 
years, helped to secure events that have generated an estimated 
$1.7 billion in economic impact for NSW. The not-for-profi t 
organisation works closely with Destination NSW to help promote 
Sydney as a leading meetings, convention, exhibition and 
incentive destination.  

Sydney’s major event calendar is a huge drawcard for 
international conferences and incentives and annual favourites 
include Vivid Sydney; Sculpture by the Sea at Bondi Beach; 
Crave Sydney International Food Festival; and Chinese New 
Year, the largest lunar New Year celebration outside of Asia.

BE Sydney has actively encouraged the business events it has 
secured to align their programs to these (and other) landmark 
events. As an example, last year six international events secured 
by BE Sydney were held alongside Vivid Sydney, allowing 
delegates to enjoy an immersive experience in our city, while 
also exposing some of the world’s leading professionals and 
academics to the city’s local intellectual capital. 
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This year, an estimated 18,000 delegates from the 105th Rotary 
International Convention took part in the festivities.

BE Sydney’s marketing strategies are directed chiefl y to domestic 
and international professional conference organisers (PCOs) and 
corporate clients. Its marketing approach is highly targeted and 
includes digital marketing campaigns, media familiarisation visits 
and annual coordination of more than 100 city-site inspections 
aimed at informing, motivating and engaging this highly 
competitive audience segment.  

BE Sydney also leads NSW industry participation in international 
business event trade shows and Australia’s signature biannual 
Dreamtime promotion, organised in conjunction with Business 
Events Australia (a subsidiary of Tourism Australia). BE Sydney 
also targets Australian industry associations and corporations 
through sales visits, and works with them in developing bids and 
preparing event programs to attract international and interstate 
business events.

Similar to Destination NSW’s marketing approach, BE Sydney 
integrates events and festivals into all aspects of its marketing 
program; events and festivals help to defi ne the character of the 
city, boost its appeal in terms of timetabling and aligning business 
events.  Sydney’s rich calendar of events also present an 
assurance of quality and experience in terms of event operations 
and the creative possibilities that could be included in a business 
events program.  

In addition the city’s growing list of world rankings and recognition 
awards act as powerful endorsements and validations in 
international pitches for business events. 

Rankings and Recognition (Sydney) in 2013

• Voted World’s Best Festival and Major Events City, by the 
International Festival and Events Association 2013

• Ranked as Australia’s number one destination for meetings 
by the International Congress and Convention Association 
(ICCA) Country and City Rankings in 2013

• Named the world’s most reputable city in the Reputation 
Institute’s City RepTrak Study 2013

• Ranked the world's safest city, with the friendliest people 
by Anholt-GfK City Brands Index (CBISM) 2013

• Ranked number four in the Asia-Pacifi c region for meetings 
by the ICCA Country and City Rankings in 2013

• Ranked second most innovative city in the Asia-Pacifi c region 
by Solidance The Most Innovative Cities in the Asia-Pacifi c 2013

• Number one in the Top Five Fabulous Destinations for 
Celebrating Chinese New Year 2014, by Forbes Travel Guide
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5.D) CORPORATE RECRUITING EFFORTS
Sydney’s large and diverse calendar of major events and festivals 
and aligned business events offers considerable leverage to 
attract new business and investment to the city.  

The city’s event program is a rich communication platform that 
sends clear messages to prospective companies regarding 
Sydney’s creativity, energy and drive; its sophisticated and 
growing infrastructure; its reputation as a global talent hub; the 
accessibility to key markets (particularly those in Asia); its 
innovative and diverse industry base; its nature as an opening 
and welcoming city and desirability as a place to live and work. 

NSW Trade & Investment is the state’s leading driver of economic 
development across multiple industry sectors. It works closely 
with Destination NSW and BE Sydney in implementing business 
promotions associated with major events. These include 
organising business showcases; representation at conferences 
and trade exhibitions; sharing of research and insights; 
customised business matching programs to help companies 
search, identify and meet prospective business partners; and  
the setting up of business networking opportunities. 

A good example of how major events can benefit the business 
recruitment process is Vivid Sydney, which is a major focus for 
attracting business migration, business investment and talent 
recruitments for the Sydney-based Creative Industries and ICT 
sectors. The festival presents multiple opportunities to engage 
with interstate and international business leaders ranging from 
specialist leadership and ideas forums to corporate hospitality  
and networking occasions.

NSW Trade & Investment, Destination NSW and BE Sydney  
also coordinate an ongoing strategy to identify, target and attract 
international business events that will specifically facilitate 
connections with the city and major business outcomes. In the 
past these have included the Forbes Leadership Forum, APEC 
Conference and influential meetings and conventions associated 
with NSW’s key export industries of Health, ICT, Mining, 
Professional Services, Finance and Banking.

5.E) RELOCATION PACKETS AND INFORMATION
The State Government, through NSW Trade & Investment,  
offers companies relocating to Sydney a range of services and 
resources, including business information, advice on local policies 
and regulations, site location and coordination support for ‘cutting 
through red tape’. Other forms of financial and non-financial 
support are also available on a case-by-case basis.

5.F) FAMILIARISATION TOURS
Each year Destination NSW brings more than 1,000 travel trade 
buyers from retail, wholesale and inbound sectors to Sydney  
on 90 trade familiarisation tours. The aim is to assist them in 
obtaining the latest knowledge about Sydney and to increase  
their support and advocacy for the city as a tourism and  
events destination. 

Increasingly, the tours are scheduled around major events that 
have a strong appeal in each market: for example there is 
significant interest out of Asia for the Chinese New Year 
Celebrations, the Sydney Autumn Racing Carnival, the Sydney 
Royal Easter Show and Vivid Sydney. The summer programs 
associated with the Sydney Festival, combined with the relaxed 
beach and outdoor activities of Sydney in summer, are an ideal 
focus for trade familiarisations from northern hemisphere markets.  

Destination NSW also facilitates more than 350 visits by high-
profile Australian and international media, which generate large 
volumes of positive coverage reaching global media audiences. 
An ongoing focus for the media program is the promotion of 
Sydney’s events calendar, which has helped to build NSW’s 
reputation as Australia’s leading events city.

In 2014 some of Sydney’s highlight events included in media 
familiarisation visits included Handa Opera on Sydney Harbour, 
Australia’s premiere season of Baz Luhrmann’s Strictly Ballroom 
— The Musical, the Sydney Royal Easter Show and the Opening 
Series for Major League Baseball.
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5.G) OUT-OF-MARKET MEDIA COVERAGE
In 2013-14, more than 99,000 media stories about Sydney’s 
major festivals and events appeared in out-of-market print, 
broadcast and digital channels. Event coverage also extended  
to the destination, highlighting the atmosphere, attractions and 
experiences offered by the city.

Destination NSW has a comprehensive media management 
strategy that is deployed to maximise positive coverage of 
Sydney. This is achieved through:

• Extensive media outreach through releases, newsletters, 
conferences;

• Provision of detailed media kits including image and  
footage resources;

• Event-specific media visits (350 media in 2013-14);
• Consumer advocacy campaigns through digital channels; and
• Publicity distribution via digital and social media channels.

5.H) ENHANCING EXPOSURE TO THE ARTS  
AND OTHER CAUSES
In its 10-year plan, NSW 2021, the NSW Government has 
prioritised community attendance and participation in arts and 
cultural activities, setting a goal of increasing participation rates 
by 10 per cent by 2016. This goal reflects both a social and 
economic agenda and is being monitored through attendance  
at selected cultural events and venues.  

The arts and cultural sectors are recognised by the NSW 
Government as important economic drivers for the state. This 
importance is evidenced through the Government’s investment  
of more $255 million in 2013-14.

• The allocated capital budget for this investment will be 
distributed to major institutions:

• $185 million in operating grants to cultural institutions to help 
them enhance cultural, creative and recreational opportunities

• $65 million for infrastructure upgrades to cultural institutions, 
particularly the Sydney Opera House, Museum of Applied Arts 
and Science and State Library of New South Wales

•  $7.1 million for the State Library’s Digital Excellence program

Through its calendar of major events and festivals, Sydney is able 
to showcase and nurture new and existing local talent as well as 
attract international performers and artists. The establishment of 
new events such as Corroboree, the national annual Indigenous 
festival, increases the number of opportunities for cultural 
participation, another goal stated by the NSW Government.

Sydney’s major events and festivals are cherished by its 
residents, invoking a sense of civic pride which is particularly 
evident through their support of, and participation in, recurring 
events such as Vivid Sydney, the Biennale of Sydney, Sydney 
Festival, Sydney Film Festival, Sydney Writers’ Festival and 
Parramasala (celebrating South-East Asian arts).

Maintaining delivery of free events within Sydney’s major festival 
and event programs is paramount to increasing participation  
and visitation. 

The Sydney & NSW Events Calendar features a range of world-
class performances held in Sydney, including national and 
international premiers of musical theatre productions, dance, 
opera, music concerts and special gallery exhibitions.

5.I) CREATING HIGHLY VISIBLE PUBLIC RELATIONS 
CAMPAIGNS FOR CI ITIES AND SERVICES
In Sydney, the creation of public relations campaigns to inform  
the general public about the likely impacts of major festivals and 
events is assisted by the city’s major event coordination bodies, 
the NSW Events Operations Group (EOG) and the Event 
Communications Group (ECG).  

These groups are convened by the NSW Department of Premier 
and Cabinet, and brings together all Government bodies involved 
in an event to plan and implement coordinated operations, 
including public communications. Each Government agency 
involved in providing services and facilities, supplies and 
continuously updates relevant information; messages are centrally 
coordinated to ensure consistency and maximise distribution.

IFEA World Festival & Event City Award / Sydney 2014  
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A good example of how this operates occurs when an event limits 
access to the Sydney Harbour Bridge: there is an extensive local 
campaign to advise the public and participants about safety, 
transport, traffi c, access and other key messages.  

Sydney has a signifi cant number of highly visible communication 
platforms, which event owners use to leverage promotional and 
marketing support. These include online information pages, fl yers, 
street furniture, banner poles, variable message signs on roads, 
messages on transport services, outdoor advertising and major 
campaigns in mainstream broadcast and print media.

An example of how these are utilised occurs around Sydney 
New Year’s Eve, which is organised by the City of Sydney with 
the support of numerous NSW Government agencies. A highly 
visible marketing communications campaign for the event 
includes signage on the Sydney Harbour Bridge pylons, around 
the city and on public transport. The campaign promotes 
key event and behavioural messages so attendees receive 
information to help them have the best possible experience 
and minimise negative crowd behaviour. The City of Sydney 
is committed to environmental sustainability and this also forms 
part of the event and communications strategy.

5.J) ENCOURAGING COMMUNITY BONDING, PARTICIPATION 
AND CELEBRATION
Major events and festivals play an important part in building 
social cohesion by bringing communities together to celebrate, 
commemorate and express their unique social identities. A key 
consideration for Destination NSW and event stakeholders is to 
ensure community participation and consultation when planning 
major events for the city.

The city’s largest celebration is Sydney New Year’s Eve set on 
Sydney Harbour and featuring the iconic Harbour Bridge, the 
event signals the start of another year to millions of people in 
Sydney, across Australia and throughout the world. The fi reworks 
display and party atmosphere attract a huge crowd of local, 
interstate and international visitors. Thanks in large part to 

proper planning, availability of event information and the 
combined efforts of many branches of the public service and 
private industry, the event generates a strong feeling of 
community and goodwill.

Community participation and bonding is a key element of all 
events supported by Destination NSW. Every January, Sydney 
Festival enlivens and transforms Sydney with a bold cultural 
celebration based on the highest quality art and big ideas. The 
festival opens each year with a unique three-week ticketed and 
free program that reaches an audience of more than 500,000 
people. A particular focus has been to involve communities in 
Sydney’s west. Cultural events are now scheduled at venues 
throughout the metropolitan area.

Inclusive programming, a broad range of free events and 
accessible pricing policies for the ticketed shows means that 
Sydney Festival is open to all, welcoming Sydneysiders and 
visitors from everywhere.

A powerful example of how events can bond a community is 
Parramasala – an international arts festival, held each October 
that celebrates the contribution of the arts and cultures of Western 
Sydney communities. Parramatta is home to vibrant arts and 
entertainment including music, dance, theatre, comedy, fi lm and 
visual arts from around the world, and Parramasala captures this 
wealth and folds it into a unique cultural event.

In 2014, due in large part to the many events held around Sydney, 
the city has so far attracted 7.5 million overnight visitors 
domestically and 2.7 million international visitors.

5.K) HIGHLIGHTING OR DEVELOPING UNDERUSED VENUES 
OR SECTIONS OF THE COMMUNITY
Sydney capitalises on its venues and diverse precincts, creating 
unique experiences, which add value to the event proposition and 
provide a competitive advantage for Sydney.

NSW secured the rights until 2016 to host the series fi nale of the 
annual V8 Supercars Series, the Sydney 500, at Sydney Olympic 
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Park, and also secured a further race within the series, the V8 
Supercar Test Day, at the redeveloped Sydney Motorsport Park  
as part of this deal. Past rounds of this event have attracted 
audiences of more than 522,000 people.

Pier 2/3 in Walsh Bay, Sydney, was formerly a working dock.  
The Walsh Bay wharfs were decommissioned some years ago  
and the various buildings, with their glorious harbourside location, 
have been renovated for varying uses. Arts NSW has leased Pier 
2/3 from NSW Roads & Maritime Services for use in cultural and 
creative purposes, including as a Biennale of Sydney venue. As 
part of the long-term redevelopment planning, five other event and 
event-related organisations — Australian Chamber Orchestra, 
Australian Theatre for Young People, Bangarra Dance Theatre, 
Bell Shakespeare and Sydney Writers Festival — all base their 
operations from the pier.

Cockatoo Island, which sits in the middle of Sydney Harbour not 
far from the Sydney Opera House and Harbour Bridge, was first  
a prison and then a shipyard. It has been successfully converted  
to be a festival and event space, as a site for the finale of the  
Red Bull X-Fighters World Tour, Cockatoo Island Film Festival, 
Underbelly Arts Festival and the 19th Biennale of Sydney.

Barangaroo, an inner-city precinct on the shores of Sydney 
Harbour, is currently undergoing a $6 billion transformation. At  
the moment comprising 22 hectares of disused container wharves, 

Barangaroo Central will be the heart of the site and will act as a 
home for creativity and innovation, and will also be a cultural and 
civic focal point for recreation, events and entertainment, including 
Sydney New Year’s Eve celebrations.

Sydney Harbour itself has been harnessed for a major event, 
Handa Opera on Sydney Harbour. This was a sponsored event  
in conjunction with Opera Australia that presented productions  
of La Traviata in 2012, Carmen in 2013, and Madama Butterfly  
in 2014 on the harbour itself with the audience in specially built 
seating on the foreshore. The event was a tremendous success 
and NSW has secured the event for another three years in Sydney.

The Carriageworks Arts facility was formerly a superseded and 
largely abandoned railway workshop in the previously rundown 
and industrial inner city precinct of Redfern. Its grand hangars and 
broad track areas have now been converted with two theatres and 
numerous multipurpose performance spaces that host some of the 
edgiest arts cultural programs of the Sydney Festival and a rich 
collection of other events.

5.L) CREATING LEGACIES AND IMAGES BEYOND THE EVENT
The issue of legacy planning is a major consideration when 
planning large events in Sydney and is reflected in Destination 
NSW’s strategic planning and objectives. Destination NSW 
specifically considers an event’s ability to encourage investment, 
infrastructure development, enhanced industry capacities, 
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workforce skills, environmental improvements and other activities 
that will ensure the sustainability of future events.

The Sydney 2000 Olympic Games left tangible legacies for the  
city, including development of Sydney Olympic Park as both a 
major sports and entertainment precinct and as urban parkland. 
The event also established a platform for a whole-of-Government 
approach to coordinating operational and logistical support for 
annual and one-off major events in Sydney.  

More recently the development of an entire festival which 
celebrates the innovations, artistry and output of the city’s creative 
industries, Vivid Sydney has become a valuable asset to Sydney:  
it has successfully positioned Sydney as the creative industries 
hub of the Asia-Pacific region.

The globally recognisable imagery generated through many  
of Sydney’s events provides strong branding messages for 
Sydney. Key examples include Handa Opera on Sydney Harbour, 
Parramasala and the lighting of the Sydney Opera House ‘sails’ 
during Vivid Sydney.

Sydney New Year’s Eve and Vivid Sydney have generated 
important social legacies by redefining Circular Quay, The Rocks 
and Darling Harbour precincts as safe places for families to enjoy 
events. Infrastructure upgrades are an important legacy, with 
many of the city’s central parks and venues now equipped with 
the technology and spaces necessary to stage major events  
and festivals.

The enhanced planning and operational capabilities of NSW 
Government agencies now allow support for the staging of the 
world’s biggest events in Sydney. The experience and skills 
acquired by event personnel and the staff of Government 
agencies operating complex events such as the Sydney Mardi 
Gras and Sydney New Year’s Eve provide a powerful legacy:  
an industry with expertise and output that is in demand 
internationally and which is a key factor in the growth of the  
local visitor economy.
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 EXTRA CREDIT
6.A) SKILLS DEVELOPMENT – AVAILABILITY OF 
CERTIFICATE OR DEGREE PROGRAMS IN FESTIVAL 
& EVENT MANAGEMENT THROUGH A LOCAL UNIVERSITY 
OR PRIVATE PROVIDER
The skills and integrated operations of event and government 
agency teams is a defi ning feature of the NSW events industry.  

The number and scale of major festivals and events hosted in 
Sydney has seen Australian event organisers continue to increase 
their international reputation for excellence in a wide variety 
of event expertise areas including event concept and design; 
business event management; entertainment and production; 
security and risk management; and crowd management and 
communications.

They are well supported by NSW’s education sector with private 
and public providers offering degree, certifi cate and specialist 
practitioner courses to support the diverse needs of the industry 
(see sections 3.H, 4.I.).

However a unique aspect of NSW skills development approach 
is the support provided by the government in promoting the 
expertise of the industry in international markets.

The NSW Government, through the Australian International 
Sporting Events Secretariat (AISES), actively promotes the 
combined business expertise arising from major events. It 
supports the efforts of companies and individuals in NSW seeking 
to win international event contracts, which has resulted in NSW 
companies providing consulting advice and operational expertise 
to event organising committees in all parts of the world.

Another skills development initiative is aimed at ensuring that the 
quality of the event experience is also extended to the tourism 
and hospitality visitor experience, particularly with regards to 
service. By 2015 Sydney is expected to account for an additional 
17,000 jobs in the tourism and hospitality sector and workforce 
planning and skills development are priority issues.

The Sydney Tourism Employment Plan (Sydney TEP) is 
a Commonwealth initiative in partnership with the NSW 
Government, announced in March 2014 and set to be delivered 
through the Tourism 2020 Strategy. It aims to address issues 
related to labour shortages and skills development, careers 
promotion and enhancement and Indigenous employment 
opportunities in the tourism and hospitality sectors in Sydney. 
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The Sydney TEP will enhance the quality of service and help 
Sydney build on its reputation as Australia's international gateway. 
The development of the Sydney TEP was supported by NSW 
Trade & Investment and Destination NSW, and was guided by an 
industry-led Steering Committee. The Plan was developed over a 
12-month period in collaboration with more than 300 tourism and 
hospitality stakeholders across 16 local government areas. 

6.B) MEMBERS OF YOUR EVENT COMMUNITY WHO 
CURRENTLY HOLD A CERTIFIED FESTIVAL & EVENT 
EXECUTIVE (CFEE) DESIGNATION
The event community across Sydney is spread across both the 
private and public sectors with individuals holding a range of 
qualifi cations from certifi cates to diplomas and degrees. 
(See Section 7 for list of courses).

6.C) SECONDARY SCHOOL SYSTEM GRADUATION 
REQUIREMENTS THAT ENCOURAGE VOLUNTEERISM AND 
COMMUNITY SERVICE DURING FESTIVALS AND EVENTS
As part of the NSW curriculum initiatives, the Department of 
Education and Communities Student Volunteering Awards 
program encourages all students in NSW Public Schools to 
undertake a minimum of 20 hours of volunteering during the 
time they are enrolled in Years 9 and 10.

In appreciation of this contribution to the community, students 
receive Premier’s Certifi cates (Bronze, Silver, Gold and Diamond 

respectively) for completing 20, 40, 60 and 80 hours of 
volunteering. A new certifi cate - Black Opal – acknowledges 
students that achieve 150+ hours of volunteering.

Certifi cates are sent to schools annually for distribution.

6.D) A FESTIVAL AND EVENT SHARED RESOURCE 
PROGRAM IN YOUR CITY
The Sydney & NSW Events Calendar includes thousands 
of community, arts, cultural and sporting events that appeal 
to a broad spectrum of audiences and interests.

The key information source for events is accessed by millions 
of visitors each year via Destination NSW’s consumer websites: 
sydney.com/events and visitnsw.com/events.

Listing an event on sydney.com and visitnsw.com can be done 
by registering with Get Connected, Destination NSW’s website 
membership program. Get Connected membership is free and is 
open to all tourism and event operators within New South Wales.

With Get Connected, Destination NSW gives Event Owners 
the opportunity to showcase their event on Destination NSW 
consumer websites free of charge and each month tap into 
over 650,000+ potential customers in domestic and international 
markets. The service delivers a total annual potential client base 
of more 7.8 million people a year who are looking for tourism and 
event related products.
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6.E) EFFORTS TO ACTIVELY RECRUIT NEW EVENTS 
TO YOUR CITY
A key role for Destination NSW is the provision of professional 
event expertise and fi nancial assistance to event partners. The 
aim is to work in partnership with industry to develop the Sydney 
& NSW Events Calendar and deliver both medium- and long-term 
benefi ts to Sydney and NSW (see appendices for more event 
related information).

The Sydney International Convention, Exhibition and 
Entertainment Precinct to be opened in 2016 will provide Sydney 
with cutting edge facilities that will assist Sydney in attracting 
the cream of international conventions and exhibitions and 
provide for a diverse range of conventions, exhibitions 
and entertainment events.

Examples of new events actively recruited, procured, won 
or created by Sydney include:

New for 2013/14

SPORTING EVENTS
• Australian Boardriders Battle
• Australian Open of Surfi ng
• Australian Sports Personality Awards
• Blackmores Sydney Running Festival
• Bowl-A-Rama Bondi
• Ferrari Racing Days

• Major League Baseball Opening Series
• Manchester United v A League All-Stars
• Monster Jam
• Special Olympics 2013 Asia Pacifi c Games

CULTURAL EVENTS
• Corroboree Sydney (Aboriginal Festival)
• Royal Australian Navy International Fleet Review

ARTS EVENTS
• Blue Man Group
• Electronic Music Conference
• Just For Laughs
• Margaret Olley: Home (famous Sydney Artist)
• Rob Guest Endowment Concert
• Semi Permanent
• Strictly Ballroom the Musical (World Premiere)
• Sydney International Art Series: America Painting a Nation
• Sydney International Art Series: Yoko Ono War is Over! 

(If you want it)
• Sydney Moderns (Art Exhibition)
• The Lion King (Australian premiere for repeat tour)
• Tyrannosaurs Meet the Family (Museum Exhibition)

LIFESTYLE EVENTS
• Australian Garden Show Sydney
• Top Gear Festival
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New for 2014/15 and beyond

SPORTING EVENTS
• AFC Asian Cup
• Australian University Games
• Bingham Cup
• Ironman 70.3 Western Sydney
• Juventus v A League All Stars
• Netball World Cup 2015
• V8 Supercars Sydney 500
• V8 Sydney Motorsport Park Supercar Race Weekend

ARTS EVENTS
• Communicating the Museum Conference
• Sydney International Art Series: Chuck Close Prints

- Process and Collaboration
• Sydney International Art Series: Pop to Popism

6.F) OTHER CREATIVE ENDEAVOURS
In 2014 Destination NSW participated in a six-month global 
initiative to engage the youth market with an emphasis on fun, 
adventure and experiencing the state’s major events and festivals. 

The Best Job in the World promotion began with a global 
competition led by Tourism Australia and involving Australia’s six 
state and territory tourism organisations (STOs). Each state and 
territory offered their own unique ‘best job’ as a prize. In NSW’s 
case the job offer was ‘Chief Funster’ a role that showcased 
Sydney and NSW as Australia’s events capital, with amazing 

attractions and breathtaking scenery. The successful applicant 
would document and share their experiences with the world via 
social media.  

After six weeks, 620,000 applications by 330,000 individuals from 
196 countries, 46,000 video entries and thousands of supporting 
references from some of the most famous celebrities in the world, 
the fi nalists were selected. 

The NSW Chief Funster began his journey in December and more 
than 12 million impressions were generated across digital and 
social media during the Chief Funster’s six-month tenure, with 
more than 97,000 visits to the campaign website, 
www.sydney.com/workstudyplay

Key to the Chief Funster campaign was The Funster Experiment 
– a challenge to uncover 802,000 moments of fun, one for 
each square kilometre of the State, with a real-time tally 
tracking his progress: 
http://www.sydney.com/workstudyplay/guide/moments-of-fun

Fun moments adding to the tally included: 400 Ferraris at Ferrari 
Racing Days; 2,050 seats at Strictly Ballroom The Musical; two 
hot laps with The Stig at Top Gear Festival Sydney; 192 fi lms at the 
Sydney Film Festival; 400kg of glitter at Sydney Gay and Lesbian 
Mardi Gras, and 56 unique light installations at Vivid Sydney.

‘Section 7: Supporting Material and Appendices’ provides information 
on other ways we support major events and festivals in Sydney.
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SUPPORTING MATERIAL 1 
PRIMARY INDOOR AND OUTDOOR VENUES IN SYDNEY  
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VENUE INDOOR/
OUTDOOR

ESTIMATED 
CAPACITY EXAMPLE OF EVENT/FESTIVAL

Allianz Stadium (Sydney Football Stadium) Indoor/Outdoor 45,500 Rugby Union, National Rugby League, A-League Football, ANZAC Test Match

Allphones Arena Indoor/Outdoor 20,000 Disney on Ice, Justin Timberlake, Miley Cyrus, Temptation Reloaded

ANZ Stadium Indoor/Outdoor 84,000 Juventus vs A-League All Stars, British & Irish Lions, Bledisloe Cup, NRL State of Origin, NRL 
Grand Final, Twenty20 International, Monster Jam

Aquatic Centre Indoor 7,700 Sydney Olympic Games

Archery Centre Indoor/Outdoor 1,000 Sydney Olympic Games

Art Gallery of NSW Indoor 2,000 SIAS: America - painting a nation, The Archibald Prize Exhibition, Sydney Moderns

Australian Museum Indoor 1,240 Tyrannosaurs, Menagerie

Australian Technology Park, Conference & 
Exhibition Centre

Indoor 5,000 
(exhibition hall)

One Fine Baby, The Pharmacy Guild of Australia National Convention

Barangaroo Indoor/Outdoor n/a Under construction

Belmore Sports Ground Indoor/Outdoor 25,000 National Rugby League

Blacktown Olympic Park – AFL/Cricket Indoor/Outdoor 10,000 Australian Football League, Australian baseball League 

Bondi Beach Outdoor n/a Sculpture by the Sea, Bowl-A-Rama Bondi

Brookvale Oval Indoor/Outdoor 23,000 National Rugby League

Campbelltown Sports Stadium Indoor/Outdoor 21,000 National Rugby League

Canterbury Racecourse Indoor/Outdoor 20,000 Horse Racing

Capitol Theatre Indoor 2,000 The Lion King, Helpmann Awards, Wicked, Chicago

Carriageworks Indoor 5,000 Mercedes Benz Fashion Week Australia, REMIX Sydney, Semi-Permanent Sydney,  
Electronic Music Conference

Centennial Park Outdoor 38,000 The Australian Garden Show Sydney, Australian 6 Hour, Tropfest 

Chinatown Outdoor n/a Chinese New Year Festival Parade 

City of Sydney CDB (various outdoor spaces) Outdoor n/a Sydney Festival, Australia Day

CUA Stadium Indoor/Outdoor 22,000 National Rugby League

Cockatoo Island Indoor/Outdoor 11,000 Sydney New Year’s Eve, Underbelly Arts
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Customs House Indoor/Outdoor 1,200 Vivid Sydney, Spaceship Earth, Earth Hour

Darling Harbour Outdoor 120,000 The Big Issue Street Football Festival, Vivid Sydney – Aquatique

Eastern Creek International Raceway Indoor/Outdoor 100,000 A1 Grand Prix, V8 Supercar Championships

ES Marks Field, Centennial Park Indoor/Outdoor 8,000 Track and Field

Entertainment Quarter including Hordern 
Pavilion and Hall of Industries

Indoor/Outdoor 1,800  
(Forum Hall)

Sydney Family Show (Easter)

Hockey Stadium Indoor 4,000 Women’s Champion Trophy Hockey

Hyde Park Outdoor n/a Sydney Cellar Door, Crave Sydney Night Noodle Market

International Convention Centre (ICC) 
Sydney

Indoor/Outdoor 35,000 Under construction

Leichhardt Oval Indoor/Outdoor 20,000 National Rugby League

Luna Park Indoor/Outdoor 3,000 Vivid Sydney, Come Together Festival

Manly Beach Outdoor n/a Australian Open of Surfing, Manly Food and Wine Festival

Menangle Park Raceway Indoor/Outdoor 15,000 Miracle Mile (standardbreds)

Museum of Contemporary Art Indoor 1,400 SIAS: War Is Over! (if you want it) - Yoko Ono, Vivid Ideas Exchange

Newmarket Complex Indoor/Outdoor n/a Sydney Carnival (Inglis Australian Easter Yearling Sale) 

North Sydney Oval Indoor/Outdoor 20,000 Kirribilli Markets, Rugby Union

Overseas Passenger Terminal Indoor 1,550(Customs 
Hall); 400 
Cargo Hall

Mercedes Benz Fashion Week Australia

Parramatta Park Outdoor 80,000 Sydney Duathlon, Sydney Symphony in Parramatta Park

Parramatta Stadium Indoor/Outdoor 20,741 National Rugby League

Rosehill Gardens Racecourse Indoor/Outdoor 35,000 Golden Slipper, Australian Camping & Caravan Show

Royal Botanical Gardens Outdoor 64,000 Handa Opera on Sydney Harbour

Royal Randwick Racecourse Indoor/Outdoor 60,500 Australian Derby Day, Future Music Festival, Doncaster Day, Sydney Cup Day 

Sports Centre Indoor 5,000 Sydney Latin Festival, Oceania Olympic Table Tennis Qualifying Tournament 

VENUE INDOOR/
OUTDOOR

ESTIMATED 
CAPACITY EXAMPLE OF EVENT/FESTIVAL
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State Theatre Indoor 2,000 Shadowland, Mondo Rock, Snow White - Winter Family Musical

Sydney Exhibition Centre @ Glebe Island Indoor 30,000 Sydney International Boat Show

Sydney Cricket Ground Indoor/Outdoor 48,000 Major League Baseball, Australian Football League, Ashes Test Match 

Qantas Credit Union Arena Indoor 12,500 Jordan Belfort, Kanye West, The Voice

Sydney Harbour Outdoor n/a Rolex Sydney Hobart Yacht Race, Great Sydney Swim, International Fleet Review, Corroboree

Sydney Harbour Bridge Outdoor 6,000 (seated) Sydney New Year’s Eve, Sydney Marathon

Sydney Harbour Foreshore Authority  
– The Rocks Precinct

Outdoor 10,000 Vivid Sydney

Sydney International Equestrian Centre Indoor Arena/
Outdoor

7,150 Sydney Olympic Games

Sydney International Regatta Centre Indoor/Outdoor 30,000 
(outdoor),1,000 
(pavillion)

Sydney International Rowing Regatta

Sydney Motorsport Park Indoor/Outdoor 200,000+ Top Gear Festival, Ferrari Racing Days, Sydney Motorsport Park Supercar Race Weekend 

Sydney Opera House Indoor 12,000 Just For Laughs, Patyegarang, Rigoletto

Sydney Showground Indoor/Outdoor 900,000+ Sydney Royal Easter Show

Sydney Town Hall Indoor 2,700 Mercedes-Benz Fashion Festival Sydney

Tennis Centre Indoor/Outdoor 15,500  
(Centre Court)

APIA International Tennis

The Domain (Parkland) Outdoor 90,000 Woolworths Carols in the Domain, Opera in the Domain

Theatre Royal Indoor 1,183 Stomp, Classical Triple bill, 1984 by George Orwelll

The Star Indoor/Outdoor 12,000 AACTA Awards, ARIA Awards

The Star - Sydney Lyric Theatre Indoor 2,000 Strictly Ballroom The Musical, Blue Man Group, Grease The Musical

Toyota Stadium Indoor/Outdoor 22,000 National Rugby League

Wharf Theatre Indoor 330 Mojo. Macbeth, Children of the Sun

VENUE INDOOR/
OUTDOOR

ESTIMATED 
CAPACITY EXAMPLE OF EVENT/FESTIVAL
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INSTITUTIONS THAT PROVIDE EVENT-RELATED COURSES

INSTITUTION COURSE

TAFE NSW 
www.tafensw.edu.au

Event Management

Certificate III in Events

Events – Diploma

Events – Advanced Diploma 

International College of Management Sydney 
www.icms.edu.au

Bachelor of Business Administration specialising in Event Management

Bachelor of Business Management specialising in Event Management

Bachelor of Event management

Associate Degree in Business specialising in Event Management

Diploma in Event Management

University of Technology Sydney 
www.uts.edu.au

Bachelor of Management in Events and Leisure

Graduate Diploma in Event Management

Graduate Certificate in Event Management

Master of Management

University of Western Sydney 
www.uws.edu.au

Bachelor of Tourism Management - Event Management

AMP College of Business and Communication 
www.apm.edu.au

Bachelor of Business (Event Management)

Advanced Diploma of Business (Event Management)

Charles Sturt University 
www.macleay.edu.au

Advanced Diploma of Business (Marketing)

Sydney College of Event Management 
www.collegeofeventmanagement.com.au

Diploma in Event Management
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SYDNEY IN WINTER
YOUR GUIDE TO

FEATURING VIVID SYDNEY 2014 
LOVE EVERY SECOND

PLAN YOUR  
TRIP TO VIVID  
SYDNEY 2014!

MAKE THE MOST 
OF SYDNEY THIS 
WINTER

GREAT SHORT 
BREAKS TO  
REGIONAL NSW

VIVID PARTNER

4 /   SHARE YOUR VIVID EXPERIENCES #VIVIDSYDNEY 

More than 50 spectacular light installations and sculptures, 3D-mapped building projections,  
the Lighting of the Sails of the Sydney Opera House… Vivid Sydney is back in 2014 for 18 days  
and nights to light up Sydney in Winter.   

VIVID 2014 HIGHLIGHTS

SYDNEY OPERA HOUSE
See the stunning Lighting 
of the Sails, book tickets to 
a Vivid LIVE show from the 
extraordinary contemporary 
music line-up, join a 
backstage tour and visit the 
pop-up restaurant and bar.

CIRCULAR QUAY 
This colourful precinct is 
part of the Light Walk and 
has good access to ferries 
and Customs House, plus 
many harbourside cafés, 
bars and restaurants. 

NORTH SYDNEY
Use a touchscreen to 
light up the bridge before 
walking across (or catching 
a ferry) to the city, see the 
Lighting of the Sails from 
afar and enjoy plenty of 
casual dining options. 

WALSH BAY
Explore the western branch 
of the Light Walk, enjoy  
a drink in a harbourside 
bar or restaurant, or check 
out what’s on at Sydney 
Theatre and Wharf Theatre.  

LI

GHTS ON

6PM  E V E RY N
IG

H
T

START PLANNING YOUR VIVID TRIP NOW! VIVIDSYDNEY.COM    / 5

 FESTIVAL FAVOURITE 
The Lighting of the Sydney Opera House 
Sails tells the world that Vivid Sydney is 
on, and thrills residents and visitors alike. 

This year, Vivid LIVE has commissioned 
award-winning international artists,  
59 Productions, to create a new projection 
artwork for the sails. Lauded for developing 
'the most sophisticated use of film in  
the theatre to date' (Metro) and creating 
'an entirely new art form' (The Guardian, 
UK), 59 Productions now takes the iconic 
building on a dramatic journey through 
time – from the birth of architecture and 
civilisation through to the pinnacle of 
human and technological achievement.

When:  Every night from 6pm to midnight, 
23 May – 9 June, 2014

Where:  Sydney Opera House,  
Western Facade.

 SYDNEY OPERA HOUSE
During Vivid the Sydney Opera  
House offers an exciting range of 
entertainment and experiences. 

It’s home to Vivid-inspired menus, 
late-night live music, Winter’s best 
pop-up bar and café scene, as well as 
backstage guided tours. Best places  
to eat include Opera Bar – the ultimate 
Sydney dining destination – and Opera 

Kitchen, where you can indulge in the 
food of celebrated chefs and sushi 
artists. Pre-theatre dining and drinks 
are available at Bistro Mozart, or enjoy 
bubbles, cocktails and snacks at one of 
the many Theatre Bars before a Vivid 
LIVE show. You can also sample the fare 
from Sydney’s best food trucks on the 
Opera House Forecourt.

LIGHTING THE SAILS

Artist impression by 59 Productions†

DARLING HARBOUR
This is the home of Vivid 
Aquatique Water Theatre 
as well as the Australian 
National Maritime 
Museum’s rooftop 
projections, bars, cafés  
and restaurants.

HARBOUR LIGHTS
Travel around Sydney 
Harbour aboard one of its 
newest and most colourful 
attractions. Selected ferries 
and cruise vessels depart 
from Circular Quay and King 
Street Wharf.

NEW

THE ROCKS 
Follow the amazing Light 
Walk and discover the 
lighting installations 
around the precinct. See 
3D-mapped projections 
onto the MCA, and chill out 
at a cool bar or restaurant.

MARTIN PLACE
Vivid’s new precinct comes 
alive with spectacular light 
installations. Head to a cosy 
bar or restaurant located in 
or near Martin Place before 
checking out more of  
Vivid Sydney.

NEW

CARRIAGEWORKS
Modular and Carriageworks 
takes over the main stage 
during Vivid Music. Three 
days of music, installations 
and ideas in a funky 
inner-city venue with 
fabulous bars and food.

THE STAR
The Star joins Vivid Sydney 
as the entire facade of the 
Astral Tower, The Darling 
hotel and the Sky Terrace 
rooftop are transformed 
into a light show.  

NEW NEW

Artist impression by 59 Productions†

Artist impression by Anthony Rawson†

Opera Bar - Vivid Sydney 2013Artist impression†

PLAN YOUR REGIONAL NSW SHORT BREAK   / 35

FINE WINES
Why not explore the beautiful NSW  
wine regions close to the city? 

Australia’s oldest wine-producing region, 
the Hunter Valley, and one of its newest, 
the Southern Highlands, offer plenty of 
tempting food and wine experiences as 
well as a range of accommodation from 
five-star resorts to luxe guesthouses, 
B&Bs and country cabins. Sample local 
gourmet produce from olives to cheese, 
chocolate to coffee, pick berries fresh 
from the farm or meet the farmers and 
winemakers. You’re bound to find 
something special in one of the 150-plus 
wineries, vineyards and cellar doors in  

the Hunter Valley, while the Southern 
Highlands has 15 cellar doors in an idyllic 
country setting. Another wine region, the 
Shoalhaven, has 13 cellar doors with the 
majority located around Gerringong, 
Berry and Shoalhaven Heads. Medal-
winning, cool-climate wines are now 
being produced at Coolangatta Estate, 
where Alexander Berry planted the first 
vines of the region in the 1820s. A local 
cellar door trail leads to some very 
enjoyable food and wine experiences 
ranging from French provincial in style  
to modern Australian.

With cooler weather on the way, it’s time to begin planning  
a short break in NSW during Autumn and Winter. 

REGIONAL NSW
SHORT BREAKS

COLOURFUL SHORT BREAKS
The regions within three hours’ drive  
of Sydney offer an inspiring list of 
experiences perfectly suited to a short 
break or easy getaway with the kids. 

This beautiful time of the year is when 
cool-climate gardens in the Southern 
Highlands and the Blue Mountains are 
colourful and romantic, and bushwalks 
and cosy pub lunches are especially 
welcoming. Wander through weekend 
village markets that are packed with 
freshly-picked local food and artisan 
produce, join a chestnut picking tour  
or learn how to make jams and jellies 
from fresh seasonal fruit. In the Blue 
Mountains you can even celebrate 
Christmas in July with Yuletide fare  
and good cheer. Along the coast,  

walking tracks and cycle paths can  
be enjoyed at a leisurely pace. 

In Port Stephens and Jervis Bay, the 
resident dolphins share the limelight 
with migrating whales as they cruise 
along the NSW coast during their 
journey to warmer waters. It’s also  
a good time of the year to get great 
accommodation deals at a desirable 
beach location from Wollongong to  
the Central Coast, Newcastle to Port 
Stephens. In the Hunter Valley, the 
vintage season is well under way, 
celebrated with a calendar of exciting 
food, wine and music events as clear 
blue skies, bare vines and colourful 
gardens turn the region into  
a photographer’s dream.

 NATURAL HIGHS 
Wherever you stay on your short break, 
you’re bound to be close to one of the 
State’s 850 national parks or reserves. 

Take your walking boots, a day pack or 
overnight gear, and head out in search of 
adventure; from idyllic day walks to soul 
searching multi-day treks, there’s a walk 
for everyone. Great day walks include the 
stunning coastal track in Bouddi National 
Park on the Central Coast or the 
mammoth 250 km, 16-day Great North 
Walk from Sydney’s Lane Cove to the 
Hunter Valley and Newcastle. Passing 
through several national parks, including 
Brisbane Water National Park (for 34 km), 
it’s often described as one of the best 
walks in NSW. 

Other inspiring walks include Belmore 
Falls Walking Track in Morton National 
Park and the National Pass Walk in Blue 
Mountains National Park, which takes  
you past waterfalls and scenic lookouts. 

During Winter, you may be lucky enough  
to do some whale-watching from a coastal 
national park. In Port Stephens, the 
invigorating short walk to the summit of 
Tomaree Head offers unparalleled views  
of the region’s waterways and coastline 
while the White Sands Walk at Jervis Bay 
is a beautiful, and easy, loop walk. Along 
the track, you’ll be treated to serene  
bay views, seeing birds in the wild and 
dolphin-watching. For outdoor fun, take 
the kids to Hunter Wetlands National Park 
near Newcastle for a picnic and easy 
cycling or wander along the scenic trails  
of the Illawarra Escarpment State 
Conservation Area, near Wollongong.

 EATING OUT 
Chefs are making their mark on dining 
experiences in NSW by using fresh 
regional produce as the basis for  
terrific menus. 

In the quaint villages of Katoomba, Leura, 
Wentworth Falls and Blackheath, you’ll 
find a range of cosy cafés, restaurants, 
country pubs and wine bars to choose 
from. Popular Leura Garage is worth a 
visit for its Central Ranges wine list and 
hearty Italian-inspired menu – but for 
special occasions, hatted Darley’s at 
Lilianfels, and Echoes restaurant, with  
its stunning views, are perfect. Beachside 
Newcastle is also a very appealing food 
and wine destination. Now, with hatted 
restaurants Subo and Restaurant Mason, 
the city has some serious food 

credentials. Eating out in Newcastle  
has never been more enjoyable so check  
out the city’s four distinctive dining 
neighbourhoods – The Boardwalk at 
Honeysuckle Wharf, Beaumont Street  
in Hamilton, Darby Street in Cooks Hill 
and The Junction. 

Along the Central Coast, cafés and 
restaurants are dotted along beaches 
and inland from Pearl Beach and Erina  
to Hardy’s Bay, Killcare and Terrigal. 
Wollongong also has some fantastic 
beachside eateries with sublime ocean 
views including a string of cafés and 
pubs along the scenic coastal drive from 
Stanwell Park to Austinmer, Thirroul  
and on, to Gerringong.

There are now so many seriously 
good places to eat out in regional 
NSW that your next short break 
could be all about the food! To 
help your planning, here’s a list of 
restaurants that have recently won 
awards for their fine food, service 
and/or wine lists:  

›  Blue Mountains – Darley’s, 
Restaurant Como   

›  Central Coast – Manfredi at 
Bells, Pearls on the Beach, Reef 
Restaurant, The Cowrie 

›  Hunter Valley – Bistro Molines, 
Chez Pok, Muse Kitchen, Muse 
Restaurant, Restaurant Botanica, 
Roberts Restaurant

›  Newcastle – Carrington Place, 
Merewether Surfhouse, Subo, 
Restaurant Mason

›  Southern Highlands - Biota Dining, 
Eschalot, Horden’s 

›  Wollongong – Caveau.

AWARD           WINNERS 

SCAN TO DOWNLOAD  
THE OFFICIAL BLUE  
MOUNTAINS GUIDE

34    IT'S ON VISITNSW.COM
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APPENDIX 3: EVENT FACT SHEET FOR MEDIA

Current as at 1 March 2014  

 

 

Enjoy the sheer pleasure of the journey with inspirational drives in NSW. 
Visitors will discover views, wildlife, national parks full of natural wonders, 
beaches that make the rest of the world envious and quiet country towns 
with plenty of stories to tell. Essential lifestyle ingredients such as 
wineries, great regional dining and fantastic places to spend the night cap 
it all off. Travel slowly and discover a state that is full of adventures. 

The Legendary Pacific Coast  

Fast facts  
• A scenic coastal drive north from Sydney to Brisbane in 

Queensland. 

• Alternatively, fly to Newcastle, Ballina Byron or the Gold Coast and 
hire a car. 

• 940km from start to finish.  

Why drive it? 
To the west is the Great Dividing Range, green pastures, rainforests, 
sleepy villages and waterfalls. Along the coast is an almost continuous 
line of beaches and rocky headlands.  

The Legendary Pacific Coast has many possible themed itineraries: 

• Culture and Heritage Trail 

• Food and Wine / Farm Gate Journey 

• National Parks Trail 

• Surfing Safari 

• Backpacker / Working Holiday  

What can visitors do along the way? 
• On the Central Coast, drop into a wildlife or reptile park to meet 

Australia’s native animals. 

• Stop off at the Hunter Valley for cellar door wine tastings and 
delicious cheeses. 

• Take a detour along Bucketts Way through deep forest to the 
historic villages of Stroud and Gloucester. 

• Stop at South West Rocks and visit Smoky Cape Lighthouse for 
ocean views and to see the historic Trial Bay Gaol.  

• Turn west to Bellingen, explore this village and go on to Dorrigo 
National Park for World Heritage-listed rainforests and waterfalls. 

• Take in the wonders of the Coffs Coast - try surf rafting, kayaking 
or surf lessons, play golf in a rainforest setting or go diving at 
Solitary Islands Marine Park. 

 
GREAT DRIVES IN NSW 

 
The Legendary Pacific Coast 

 

The Legendary Pacific Coast 

 

Coffs Coast Marketing; Destination NSW 

 
Current as at 3rd March 2014 

 

 

New places to stay and sights to see, tours shedding new light on 
our favourite icons and destinations; there’s always a reason to 
come back to Sydney.  

Accommodation 

Atura Blacktown, Blacktown 
AHL has launched a new brand of hotel into the Australian market called 
Atura. Atura is a designer hotel brand with a high value offering. The first 
Atura opened in 2013 in Blacktown in Western Sydney close to the new 
Sydney Wet n Wild, Eastern Creek Raceway, and the new Skyline Drive-
In. The property has 122 urban, industrial, art inspired guest rooms all 
with an ensuite, a king and sofa bed, fully equipped kitchenette, flat 
screen TV and work desk. There is complimentary Wi-Fi throughout the 
hotel, the Roadhouse Bar & Grill, poolside entertainment area with 
outdoor dining and bar areas, a gymnasium and five conference rooms. 
The lobby business centre offers free use of iMacs and printers, and 
mobile check-in from the lobby on a tablet is available. 

Tel: + 61 2 9421 0000  
www.aturablacktown.com.au 

Central Station Hotel, Sydney City 
Central Station Hotel is a stylish, contemporary hotel just 300 metres 
from Sydney’s Central Station, a hub for train and bus travel, within easy 
walking distance of Chinatown, Surry Hills, Darling Harbour and Sydney 
CBD. The hotel has undergone a multimillion dollar makeover to ensure a 
comfortable, contemporary look, without losing the old-world charm of the 
beautiful building. Spacious and comfortable, each of the heritage guest 
rooms is different, yet all feature high ceilings, panelled windows and 
modern bathroom facilities. Guests can enjoy complimentary ADSL2+ 
WiFi, Foxtel with a range of TV channels and reverse-cycle air 
conditioning. The hotel offers a range of rooms including single, king, 
triple, family and studios, and breakfast packs can be purchased at 
reception.  

Tel: +61 2 8488 9677 
www.centralstationhotel.com.au 

NEW PRODUCTS  
IN SYDNEY 
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APPENDIX 5: DESTINATION NSW PROSPECTUS

PARTNER OPPORTUNITIES
WITH DESTINATION NSW

PROSPECTUS
JULY 2014 – JUNE 2015

DOMESTIC CAMPAIGNS   98   DOMESTIC CAMPAIGNS

Domestic Campaigns
Destination NSW domestic marketing campaigns 
offer industry partners a variety of ways to promote 
their business and generate sales. Campaigns are 
implemented throughout the year and by working 
with Destination NSW as well as our program 
partners, we can identify a range of cost effective 
ways for you to be involved.

Sydney Seasonal Campaigns – Targeted to intrastate, interstate 
and selected international markets to drive visitation over Summer 
and Winter periods, these campaigns showcase Sydney’s 
attractions, experiences and events.

Regional NSW Campaigns – Targeted to intrastate and interstate 
markets in SE Queensland, ACT, Western Australia and Victoria to 
drive visitation year round, these campaigns showcase NSW 
destinations, attractions, experiences and events.

It’s ON! Event Campaigns – Targeted to intrastate, interstate and 
New Zealand markets, Destination NSW promotes many of its 
major events as part of its Sydney and Regional campaigns. The 
suite of unique event experiences are also promoted via the 
It’s ON! in Sydney and It’s ON! in NSW campaigns. Destination 
NSW also invests in partnership marketing, advertising 
campaigns and promotions co-funded by event owners, sponsors, 
agencies and related stakeholders.

Partnership Campaigns – Partnership marketing is strategically 
important as it enables Destination NSW to leverage the 
substantial advertising and marketing investment of well-known 
travel brands and tourism industry organisations to promote NSW 
destinations and events. Partnership campaigns are usually timed 
to occur in conjunction with Destination NSW seasonal campaigns 
for Sydney and NSW – thus creating a stronger overall share of 
voice in the market for NSW travel messages. Examples include 
campaign partnerships with hotels, wholesalers, airlines, online 
travel agencies and retailers.

SYDNEY CAMPAIGNS
Destination NSW develops campaigns to reinforce Sydney as the 
number one destination in Australia, promoting it as an exciting, 
energetic and stylish destination. Showcasing Sydney’s unique 
experiences, attractions and events, seasonal campaigns are 
undertaken each year to drive visitation over the Summer and 
Winter periods. Signature events, key cultural and sporting events, 
festivals and musicals are used throughout these campaigns as 
the trigger to visit now.

Campaigns primarily use high profile outdoor media sites and high 
impact formats; newspaper insert magazines; digital and social 
media; innovative digital and content generation programs; media 
promotions and publicity.

The Destination NSW ‘Love Every Second’ campaign platform 
showcases how memorable, exciting and spectacular Sydney is 
every second of the day. The campaign creative portrays a variety 
of experiences captured as ‘seconds in time’ in Sydney.

Opportunities for key tourism, trade partners and event owners 
are integrated across all media channels and many of our 
airline and co-operative partners are also now using this 
campaign mark and messaging.

EVENT PARTNERSHIPS AND MARKETING OPPORTUNITIES   2726   EVENT PARTNERSHIPS AND MARKETING OPPORTUNITIES

LEVERAGING EVENTS
The official Sydney & NSW Events Calendar features over 90 
Sydney and regional public events and offers extensive potential for 
marketing leverage by corporate partners.

Commercial Partnerships

Destination NSW marketing specialists work closely with corporate 
partners to identify potential event sponsorship and marketing 
opportunities. These include:

• Review of proposals

• Assessment of brand alignment

• Ideas for leveraging targeted events

•  Facilitating introductions with some of the best event owners in 
the world.

Vivid Sydney – Vivid Sydney provides corporate partnership 
opportunities to integrate your brand into Vivid Sydney. It also 
facilitates introductions to NSW Government authorities and 
creative industries. Recent partners include Intel, Sydney Harbour 
Foreshore Authority, City of Sydney and Canon Australia.

How to get involved – Visit destinationnsw.com.au/events and 
download the Sydney & NSW Events Calendar to identify relevant 
events and email us at partneropportunities@dnsw.com.au 
for assistance.

MATERIALS FOR BUSINESS 
EVENT ORGANISERS 
Our publication, The Official Sydney 
Guide is available to be distributed at 
conferences and business events in 
Sydney or NSW. For enquiries contact 
Colin Ritchie, Publisher, Hardie Grant 
Magazines on: (02) 9908 8222 or  
colinritchie@hardiegrant.com.au

FREE EVENT LISTING 
Australia’s most comprehensive listing of events in Sydney and 
NSW is on sydney.com and visitnsw.com. The database includes 
hundreds of key events on the official Sydney & NSW Events 
Calendar as well as more than 2000 other community, arts, cultural 
and sporting events.

In addition to being featured on sydney.com and visitnsw.com 
(which attract more than 18.5 million visits per year), Destination 
NSW has a series of content partnerships with media and industry 
organisations – which means that your event listing is 
automatically connected from our database to third party websites 
further increasing promotional reach.

Listing an event on sydney.com and visitnsw.com is free and 
created by event organisers, venues, event promoters and any 
member of the public.

To create an event listing simply register with Get Connected, 
Destination NSW’s website membership program. Go to 
http://getconnected.dnsw.com.au/mytourism/registration and 
complete the registration form. You will receive an email within 24 
hours with a link to activate your membership.  Once activated, you 
are ready to create event listings on sydney.com and visitnsw.com. 
Be sure to include a detailed description, load up to nine high 
resolution images, video and the event’s social media links. 
Your event will be published within 24 hours.
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MEDIA CONTACTS - TRADE
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COMPANY FIRST NAME LAST NAME JOB TITLE EMAIL PHONE FREQUENCY

accomnews.com Graham Vercoe Managing Editor g.vercoe@resortpublishing.com.au 07 5440 5322 Online

Asia Today International Florence Chong Editor florence@asiatoday.com.au 02 9970 6477 Weekly

Australasian Special Events Trevor Connell Editor / Publisher editor@specialevents.com.au 02 6287 3246 Online

Australian Hotelier Clyde Mooney Editor cmooney@intermedia.com.au 02 9660 2113 Monthly

Australian Hotels & Hospitality 
Association Inc

Katie O’connor Manager k.oconnor@ahavic.com.au 03 8631 7922

Australian Motel Owners’ Journal, The Neil Muir Director neil@adbourne.com 03 9758 1433 Twice a year

Australian Travel Agent Update Ian McIntosh Editor ianmac.agentupdate@gmail.com +61 08 8363 2273 E-newsletter

btTB Online Nigel Wardropper Managing Director nigelw@bttbonline.com 07 3374 3792 Online

btTB Online Allan Leibowitz Editor editor@bttbonline.com 07 3374 3792 Online

Club Life Magazine Olivier Bjorksater-Bleylock Editor objorksater@clubsnsw.com.au 02 9268 3000 Monthly

Convention and Incentive Marketing 
Magazine (CIM)

Sheridan Randall Journalist sheridan@creativehead.com.au 02 9438 2300 Monthly

Convention and Incentive Marketing 
Magazine (CIM)

Ylla Wright Managing Editor ylla@creativehead.com.au 02 9438 2300 Monthly

e-Global Travel Media Peter Needham Managing Editor 
- Australasia

peter@egtmedia.com 02 8208 8866 E-newsletter

E-travel blackboard Editor Managing Editor 
- Australasia

editor@etbnews.com 02 8208 8866 E-newsletter

e-Travel Business News (ETB) News Lana Bogunovich Editor/Journalist lana@etbnews.com 02 8208 8866 Online

Executive PA Louis Allen Editor in Chief louis@executivepa.com.au 07 3839 4911 Every other 
month

Hospitality Aoife Boothroyd Journalist aoife.boothroyd@cirrusmedia.com.au 02 9422 2880 Monthly

Hospitality Brea Carter Journalist brea.carter@cirrusmedia.com.au 02 9422 2880 Monthly

Hospitality Danielle Bowling Managing Editor danielle.bowling@cirrusmedia.com.au 02 9422 2880 Monthly

KarryOn Daisy Melwani Editor daisy@karryon.com.au 02 8096 6510 Online

LATTE Luxury news News news@signaturemedia.com.au 02 9406 4400

MICEBTN Chris Hurd Managing Editor chris@impactpub.com.au 08 9382 8388 Quarterly

Micenet Australia Brad Foster Managing Editor brad@btp.net.au 02 8264 4444 Every other month

Micenet Australia Sirima Eamtako Contributor info@mice.net.au 02 8264 4444 Every other month

North East Tourist News Jeff Zeuschner Group Editor jzeuschner@nenews.com.au 03 5723 0100 Quarterly
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RCI Holiday/RCI Endless Vacation Andrew Heslehurst Product Manager Andrew.Heslehurst@rci.com +61 07 5588 8518 Quarterly

Resort News Graham Vercoe Managing Editor g.vercoe@resortpublishing.com.au 07 5440 5322 Monthly

Road Ahead, The Barry Green Editor/Reporter roadahead@racq.com.au 07 3872 8653 Every other 
month

Spanton Media Group David Spanton Managing Director info@spantonmedia.com 02 0000 0000 Online

Spice News Emma Gardiner Editor spice@intermedia.com.au 02 9660 2113 Online

Tourism Review post@tourism-review.com.au UK:  
+44 161 408 5003

Daily & weekly 
tnewsletter and 
magazine 

Travel Australia Shamoli Dutt Editor shamolidutt1@bigpond.com 0431 072 064 Twice a month

Travel Daily Bruce Piper Managing Editor bruce@traveldaily.com.au 02 8007 6760 Online

Travel Daily Matt Lennon Reporter matt.lennon@traveldaily.com.au 02 8007 6760 Online

Travel Daily Guy Dundas Editor guy.dundas@traveldaily.com.au 02 8007 6760 Online

Travel Daily Asia info@traveldailyasia.com Bangkok:  
+66 (0) 2630 8915

Travel Monitor Lisa Monk Co-Editor lisa@travelmonitor.com.au 

Travel Monitor Christine Kane Co-Editor christine@travelmonitor.com.au 

Travel Today Steve Jones Editor at Large stephen.jones@cirrusmedia.com.au 0424 612 843 Online

Travel Today Anne Majumdar Online Editor anne.majumdar@cirrusmedia.com.au 0424 612 843 Online

Travel Weekly Daniel Uglow Publisher/Editor in 
Chief

daniel.uglow@cirrusmedia.com.au 02 8484 0949 Twice a month

Travel Weekly Tara Harrison Destinations Editor /
Features Editor

tara.harrison@cirrusmedia.com.au 02 8484 0978 Twice a month

TravelBulletin Ian McMahon Editor/Owner/
Associate Publisher

imcmahon@travelbulletin.com.au 03 9568 4464 Monthly

TravelConsumerDaily.com Clive Dorman Publisher/Editor/
Travel & Aviation 
Writer

clivedorman@hotmail.com 03 5258 2068 Online

TravelMole Ian Jarrett Editor ianjarrett@me.com 08 9433 6455 Online

Traveloscopy.com Roderick Eime Editor editor@traveloscopy.com 02 8569 1818 Online

Traveltalk Jessica Zoiti Deputy Editor jess@traveltalkmag.com.au 08 9401 8682 Monthly

Traveltalk Debbie Sproule Managing Director debbie@traveltalkmag.com.au 08 9401 8682 Monthly

COMPANY FIRST NAME LAST NAME JOB TITLE EMAIL PHONE FREQUENCY
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MEDIA CONTACTS - NEWS DESKS

NEWSPAPERS
APN Australian Regional Media 02 6273 6996 newsdesk@apn.com.au http://apnarm.com.au
Australian Financial Review 02 9282 2512 afrnewsdesk@fairfaxmedia.com.au http://www.afr.com
Australian Financial Review 02 9282 2512 afrnewsdesk@fairfaxmedia.com.au http://www.afr.com
Canberra Times 02 6280 2122 media.release@canberratimes.com.au http://www.canberratimes.com.au
Courier-Mail 07 3666 6517 cos@thecouriermail.com.au http://www.thecouriermail.news.com.au
Daily Telegraph 02 9288 3413 news@dailytelegraph.com.au http://www.dailytelegraph.com.au
Fairfax Media Limited 02 9282 2020 newsdesk@smh.com.au http://fairfaxmedia.com.au
Herald Sun 03 9292 1226 news@heraldsun.com.au http://www.heraldsun.com.au
Hobart Mercury 03 6230 0732 mercury.news@themercury.com.au http://www.themercury.com.au
MX Newspaper - Melbourne 03 9292 1800 news@mxnet.com.au http://www.mxnet.com.au
MX Newspaper - Sydney 02 9288 8480 mxnews@mxnet.com.au
Northern Territory News 08 8944 9724 ntnmail@ntnews.com.au http://www.ntnews.com.au
Sun Herald 02 9282 1679 shdmedia@fairfaxmedia.com.au http://www.smh.com.au
Sunday Age 03 8667 2250 sunday@theage.com.au http://www.theage.com.au
Sunday Herald Sun 03 9292 2963 news@heraldsun.com.au http://www.heraldsun.com.au
Sunday Mail 08 8206 2772 mailedit@sundaymail.com.au http://www.adelaidenow.com.au
Sunday Mail 07 3666 6559 editorial@thesundaymail.com.au http://www.couriermail.com.au/news/sunday-mail
Sunday Tasmanian 03 6230 0740 suntas.news@news.com.au http://www.themercury.news.com.au
Sunday Telegraph 02 9288 3305 news@sundaytelegraph.com.au http://www.dailytelegraph.com.au
Sunday Territorian 08 8944 9722 ntnmail@ntnews.com.au http://www.ntnews.com.au
Sunday Times 08 9326 9000 anthony.deceglie@news.com.au http://www.perthnow.com.au
Sydney Morning Herald 02 9282 2018 newsdesk@smh.com.au http://www.smh.com.au
The Advertiser 08 8206 2312 tiser@adv.newsltd.com.au http://www.theadvertiser.com.au
The Age 03 8667 2250 newsdesk@theage.com.au http://www.theage.com.au
The Australian 02 9288 2317 nsw@theaustralian.com.au http://www.theaustralian.com.au
The Australian 08 8206 2686 SA@theaustralian.com.au http://www.theaustralian.com.au
The Australian 07 3666 7465 queensland@theaustralian.com.au http://www.theaustralian.com.au
The Australian 03 9292 2800 victoria@theaustralian.com.au http://www.theaustralian.com.au
The Australian 02 9288 2317 nsw@theaustralian.com.au http://www.theaustralian.com.au
Weekend Australian 02 9288 2317 nsw@theaustralian.com.au http://www.theaustralian.com.au
West Australian 08 9482 3124 cos@wanews.com.au http://www.thewest.com.au

ONLINE
news.com.au 02 9288 3000 news@news.com.au http://www.news.com.au
NineMSN 9383 6000 wade.oleary@ninemsn.com.au
Yahoo7 8777 7842 y7newsroom@yahoo-inc.com
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NEWSPAPERS
APN Australian Regional Media 02 6273 6996 newsdesk@apn.com.au http://apnarm.com.au
Australian Financial Review 02 9282 2512 afrnewsdesk@fairfaxmedia.com.au http://www.afr.com
Australian Financial Review 02 9282 2512 afrnewsdesk@fairfaxmedia.com.au http://www.afr.com
Canberra Times 02 6280 2122 media.release@canberratimes.com.au http://www.canberratimes.com.au
Courier-Mail 07 3666 6517 cos@thecouriermail.com.au http://www.thecouriermail.news.com.au
Daily Telegraph 02 9288 3413 news@dailytelegraph.com.au http://www.dailytelegraph.com.au
Fairfax Media Limited 02 9282 2020 newsdesk@smh.com.au http://fairfaxmedia.com.au
Herald Sun 03 9292 1226 news@heraldsun.com.au http://www.heraldsun.com.au
Hobart Mercury 03 6230 0732 mercury.news@themercury.com.au http://www.themercury.com.au
MX Newspaper - Melbourne 03 9292 1800 news@mxnet.com.au http://www.mxnet.com.au
MX Newspaper - Sydney 02 9288 8480 mxnews@mxnet.com.au
Northern Territory News 08 8944 9724 ntnmail@ntnews.com.au http://www.ntnews.com.au
Sun Herald 02 9282 1679 shdmedia@fairfaxmedia.com.au http://www.smh.com.au
Sunday Age 03 8667 2250 sunday@theage.com.au http://www.theage.com.au
Sunday Herald Sun 03 9292 2963 news@heraldsun.com.au http://www.heraldsun.com.au
Sunday Mail 08 8206 2772 mailedit@sundaymail.com.au http://www.adelaidenow.com.au
Sunday Mail 07 3666 6559 editorial@thesundaymail.com.au http://www.couriermail.com.au/news/sunday-mail
Sunday Tasmanian 03 6230 0740 suntas.news@news.com.au http://www.themercury.news.com.au
Sunday Telegraph 02 9288 3305 news@sundaytelegraph.com.au http://www.dailytelegraph.com.au
Sunday Territorian 08 8944 9722 ntnmail@ntnews.com.au http://www.ntnews.com.au
Sunday Times 08 9326 9000 anthony.deceglie@news.com.au http://www.perthnow.com.au
Sydney Morning Herald 02 9282 2018 newsdesk@smh.com.au http://www.smh.com.au
The Advertiser 08 8206 2312 tiser@adv.newsltd.com.au http://www.theadvertiser.com.au
The Age 03 8667 2250 newsdesk@theage.com.au http://www.theage.com.au
The Australian 02 9288 2317 nsw@theaustralian.com.au http://www.theaustralian.com.au
The Australian 08 8206 2686 SA@theaustralian.com.au http://www.theaustralian.com.au
The Australian 07 3666 7465 queensland@theaustralian.com.au http://www.theaustralian.com.au
The Australian 03 9292 2800 victoria@theaustralian.com.au http://www.theaustralian.com.au
The Australian 02 9288 2317 nsw@theaustralian.com.au http://www.theaustralian.com.au
Weekend Australian 02 9288 2317 nsw@theaustralian.com.au http://www.theaustralian.com.au
West Australian 08 9482 3124 cos@wanews.com.au http://www.thewest.com.au

ONLINE
news.com.au 02 9288 3000 news@news.com.au http://www.news.com.au
NineMSN 9383 6000 wade.oleary@ninemsn.com.au
Yahoo7 8777 7842 y7newsroom@yahoo-inc.com

PICTURE DESKS
AAP (Photos) 9322 8705 piceditors@aap.com.au
Australian Financial Review 02 9282 2822 afrphoto@mail.fairfax.com.au http://www.afr.com
Daily Telegraph 02 9288 3000 photo@dailytelegraph.com.au http://www.dailytelegraph.com.au
mX - Sydney 02 9288 2843 chris.pavlich@news.com.au http://www.mxnet.com.au
Sun Herald 02 9282 2024 shdmedia@fairfaxmedia.com.au http://www.smh.com.au
Sunday Telegraph 02 9288 3000 photo@sundaytelegraph.com.au http://www.dailytelegraph.com.au
Sydney Morning Herald 02 9282 2024 photos@smh.com.au http://www.smh.com.au
The Australian 03 9292 2888 photo@theaustralian.com.au http://www.theaustralian.com.au
Corbis/Splash +61 447 687 417 ghodgson@splashnews.com http://www.splashnews.com

WIRE
Reuters Australia 02 9373 1800 sydney.newsroom@allreleases.net http://www.reuters.com/places/australia
AAP 02 9322 8271 news.travel@aap.com.au
AAP 02 9322 8000 news.sydney@aap.com.au

TV
ABC TV 8333 4771 tvnews@news.abc.net.au
Channel 10 9650 1010 news@networkten.com.au
Channel 7 8777 7806 news@seven.com.au
Channel 9 02 9965 2170 tcnnewsroom@nine.com.au http://www.ninemsn.com.au
SBS TV (One and Two) 02 9430 3715 cos@sbs.com.au http://www.sbs.com.au/television
SKY News 9886 8000 producers@skynews.com.au

RADIO
2CH 02 8570 0333 newsroom@2gb.com http://www.2ch.com.au
2DAY FM 02 9262 9716 syd.news@austereo.com.au http://www.2dayfm.com.au
2GB 02 8570 0333 newsroom@2gb.com http://www.2gb.com
2SM 9552 2454 news@2sm.com.au
2UE 02 9930 9954 news@2ue.com.au http://www.2ue.com.au
ABC 702 8333 2138 radio.news@abc.net.au
Classic Rock 8569 7953 mdews@dmgradio.com.au
KIIS 1065 FM 02 8899 9615 sydnews@arn.com.au http://www.kiis1065.com.au
MIX106.5 8899 9555 sydnews@arn.com.au
Nova 96.9 FM 02 9564 9800 news@nova969.com.au http://www.novafm.com.au
SBS Radio Sydney 02 9430 2858 radio.news@sbs.com.au http://www.sbs.com.au/radio
smoothfm 95.3 02 9564 9800 news@nova969.com.au http://www.smoothfm.com.au
Triple J 02 8333 2912 jjj.news@abc.net.au http://www.triplej.abc.net.au
Triple M Sydney 02 9262 9716 syd.news@sca.com.au http://www.triplem.com.au/sydney
WSFM 8899 9615 news@wsfm.com.au
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MEDIA CONTACTS - TRAVEL & LIFESTYLE MEDIA

MEDIA NAME PUBLISHER CONTACT JOB TITLE COMMENTS PHONE EMAIL

Australian Financial Review Fairfax Katarina 
Kroslakova

Life & Leisure 
Editor

Life & Leisure and Luxury 
Magazine

+61 02 9282 2889 kkroslakova@fairfaxmedia.com.au

Australian Financial Review Fairfax Fiona Carruthers Senior Writer Sophisticated Traveller 
Magazine

+61 02 9282 2366 fcarruthers@afr.com.au

Daily Telegraph - Best 
Weekend

News Ltd David Fitzsimons Editor +61 02 9288 2867 fitzsimonsd@dailytelegraph.com.au

Herald Sun News Ltd Susan Bugg Travel Editor Edits Herald Sun - ExtraGo +61 03 9292 1888 buggs@heraldsun.com.au

Leader Community 
Newspapers

News Ltd Fifi Lim Features Editor Regional newspapers in VIC   +61 03 9875 8333 limf@leadernewspapers.com.au

Mx Sydney News Ltd Matt Sun Sydney based contact matt.sun@news.com.au

News Ltd Escape News Ltd Brian Crisp National Travel 
Editor

Contact for all travel pitches in 
Escape liftouts nationally; is 
based in Brisbane

+61 07 3666 6828 crispb@qnp.newsltd.com.au

News Ltd Escape News Ltd Angela Saurine National 
Tourism and 
Travel Reporter

Focus on tourism trade and 
deals

+61 02 9288 3337 saurinea@dailytelegraph.com.au

Qweekend News Ltd Matthew Condon Editor Published in Saturdays 
Courier Mail

+61 1300 30 40 20 condonm@qnp.newsltd.com.au

Sun Herald Fairfax Angie Kelly Editor Travel Escape +61 02 9282 3309 akelly@sunherald.com.au

SMH - Traveller Fairfax Sarah Maguire Travel Editor +61 02 9282 1150 smaguire@fairfaxmedia.com.au

Sunday Life Fairfax Danielle Teutsch Editor +61 02 9282 2901 dteutsch@fairfaxmedia.com.au

Sydney Morning Herald Fairfax Sue Bennett National Topic 
Editor Life

+61 02 9282 2833 sue.bennett@smh.com.au

Sydney Morning Herald Fairfax Charles Purcell The Planner CPurcell@smh.com.au

- Spectrum

The Planner

Sydney Morning Herald Fairfax Daniel Fallonn Metro Editor Metro liftout published weekly metroeditor@smh.com.au

Sydney Morning Herald Fairfax John Saxby Spectrum 
Editor

Spectrum liftout published 
Saturday

+61 02 9282 1761 jsaxby@smh.com.au
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the (sydney) magazine Fairfax Georgina Safe Editor Published every last Thursday 
of each month in Sydney 
Morning Herald 

+61 02 9282 1765 thesydneymagazine@smh.com.au

The Australian News Ltd Susan Kurosawa Travel Editor Edits Travel & Indulgence 
published in Saturday edition

+61 02 9288 2464 kurosawas@theaustralian.com.au

The Weekend Australian 
Magazine

News Ltd Christine Middap Editor +61 02 9288 3000 magazine@theaustralian.com.au

The Guardian Katharine Viner Editor

The Guardian Lee Glendinning News Editor

Australian Traveller Georgia Rickard Editor +61 02 9698 7072 grickard@australiantraveller.com

Australian Traveller Quentin Long Managing 
Director

This magazine accepts famils 
for research only

+61 02 9698 7072 qlong@australiantraveller.com

Time Out Sydney Print & Digital 
Publishing

Joel Meares Editor +61 02 8239 5961 joel.meares@au.timeout.com

Voyeur Magazine Text Pacific Kirsten 
Rowlingson    
Editor

+61 02 8239 5961 joel.meares@au.timeout.com

Qantas - The Australian Way ACP Susan Skelly Editor +61 02 9282 8856 sskelly@acpmagazines.com.au

AAP AAP Leah McLennan Features Writer +61 02 9322 8274 LMcLennan@aap.com.au

AAP AAP Jennifer Ennion Travel 
Journalist

+61 02 9322 8296 jennion@aap.com.au

Fairfax Digital (www.smh.
com.au, www.theage.com.au, 
www.brisbanetimes.com.au,  
watoday.com.au)

Travel 
Editor,Digital 
for Fairfax 
Metro media 
- The Age, 
Sydney 
Morning 
Herald, 
Brisbane 
Times, WA 
Today and 
Canberra 
Times

Craig Platt Online Editor Full editorial control,  separate 
to paper

+61 03 9601 2638 cplatt@theage.com.au

MEDIA NAME PUBLISHER CONTACT JOB TITLE COMMENTS PHONE EMAIL
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MEDIA CONTACTS – TRAVEL & LIFESTYLE MEDIA CONT’D

news.com.au Kate Schneider Travel Editor +61 02 9288 3000; 
+61 02 9288 3000

kate.schneider@news.com.au

ninemsn Magda Cortez Producer Predominantly focuses on  
the New Zealand arm MSN.  
If there are events/ attractions 
specifically targeting the Kiwi 
audience please feel free to 
get in touch

+61 02 8917 8035 magda.cortez@ninemsn.com.au

Yahoo!7 Travel Jeff Dermann Travel Editor +61 02 6680 8755 jdermann@yahoo-inc.com

7PM Project Channel Ten Sandy Patterson Producer +61 03 9275 1010 spaterson@networkten.com.au

Getaway Nine Network John Walsh Executive 
Producer

+61 02 9965 2888 jowalsh@nine.com.au

Sunrise Seven 
Network

Ben Hogarth Producer 
Sunrise 
Weather

 +61 02 8777 7889 bhogarth@seven.com.au

Sunrise / Weekend Sunrise Seven 
Network

Katherine Field Producer +61 02 8777 7835 kfield@seven.com.au

Sydney Weekender Seven 
Network

Alan Dungey Executive 
Producer

+61 02 9877 7458 adungey@seven.com.au 

The Morning Show Seven 
Network

Sarah Stinson Producer +61 02 8777 777 sstinson@seven.com.au

Today Show Weather  
& Travel Segments

Nine Network Adam Ennis Weather 
Producer

Travel segments and  
outside broadcasts

+61 02 9965 2641 AEnnis@nine.com.au

Today Tonight Sally Obermeder National 
Entertainment 
Reporter

sobermeder@seven.com.au

MEDIA NAME PUBLISHER CONTACT JOB TITLE COMMENTS PHONE EMAIL


