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It is an honour to endorse Dubai’s entry for 
the 2014 International Festival and Events 
Association (IFEA) World Festival and Events 
City Awards.

In Dubai, events and festivals form not only 
a crucial part of our current culture but also 
a vital part of our future  growth - so much 
so that events have been identified as one of 
the three key pillars (alongside family  and  
business tourism)  that  will  enable  us to  
realise  our  tourism  objective  of attracting  
20  million  annual  visitors  to  Dubai  by  

Letter of Support

From HE Helal Saeed Almarri

2020,  as  announced  by  His  Highness 
Sheikh Mohammed bin Rashid AI Maktoum, 
Vice-President and Prime Minister of the
UAE and Ruler of Dubai in May 2013.

It’s an ambitious target, but Dubai is well 
placed to achieve this goal. Not only is the 
emirate perfectly located between East 
and West, it’s also the home to a diverse 
population comprising over 200 nationalities 
– it is a vibrant and dynamic city where ideas 
exchange as freely as commerce.

Dubai is known as a world-class destination 
for leisure, tourism and trade, offering 
remarkable experiences in a place where
the impossible becomes possible. But to
truly experience Dubai is to experience
our events – the two go hand in hand.
In the past year alone, we have seen 
the highly successful introduction of 
numerous events, festivals and city-wide 
celebrations including Dubai Food Festival, 
Dubai Motor Festival, Dubai Food Carnival, 
Blended, RedFestDXB and Dubai Music 
Week.  In the past year, we also hosted 
the largest incentive group that Dubai has 
ever welcomed – 14,500 Chinese NuSkin 
delegates – and further strengthened our 
position as a leading business events hub, 
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HE Helal Saeed Almarri
Director General, Department of Tourism
and Commerce marketing

Chief Executive Officer, Dubai World Trade Centre

hosting conferences such as Sibos, and 
associations that included the American 
Society of Travel Agents. In the next two 
years, Dubai also plans to welcome a further 
eighteen major international conferences.

These events and festivals join an already 
well-established and packed programme 
of consumer and business events; a 
programme that includes the internationally-
recognised Dubai Shopping Festival – which 
celebrates 20 years in 2015; 11-year-old 
Dubai International Film Festival; Omega 
Dubai Desert Classic, which marked its 25th 
anniversary this year and Gulfood –
the world’s largest annual food trade show.

Continuously working together with public 
and private-sector partners, we have moved 
from strength to  strength  in  bringing an  
ever  expanding  range  of  exciting  sports,  
arts  and  culture,  business, heritage, 
community and entertainment events to 
the emirate for both residents and visitors 
to enjoy. And of course, our efforts and 
capability were further recognised and 
bolstered last year by Dubai being named
the host city for World Expo 2020.

As you can see, the path to achieving
Tourism Vision for 2020 is an exciting one 
that will see us build upon an already strong 
foundation of events, attractions, experiences 
and infrastructure.  As we hope this entry for 
these prestigious awards illustrates, it is a 
journey that we look forward to sharing with 
our community - the people who call Dubai 
home - as well as the millions of guests we 
plan to welcome in the coming years.

We thank you for the opportunity to submit 
our entry and hope that it relays the energy, 
enthusiasm and sprit of our remarkable city.
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Dubai is an energetic and dynamic city - a 
place where optimism reigns and visions are 
realised. The second largest of the seven 
United Arab Emirates (UAE), Dubai is at the 
heart of one of the world’s fastest growing 
regions. In the blink of an eye, the emirate 
has transformed itself into a modern bustling 
metropolis at the forefront of the events 
industry – a vibrant hub for knowledge and 
leisure, commerce and trade and a place 
where the impossible becomes possible.  

Home to over two million residents 
representing more than 200 nationalities, 
Dubai is alive with culture. At the crossroads 
between East and West, over one third of the 
world’s population live within a four hour 
flight. In 2013, 11 million hotel guests stayed 
in Dubai and this year, it was named as a 
top destination to visit during 2014 by both 
the New York Times and the Trip Advisor 
Traveller’s Choice Award. Thanks to the 
support of active and engaged government 
and private sectors, Dubai has fostered a 

culture of events that attracts, inspires and 
excites both residents and visitors year-
round.
  
With events firmly embedded into its DNA, 
Dubai is home to an enviable calendar of 
cultural, sporting, lifestyle, music, business 
and community-focused festivals and 
events that continue to grow year on year. 
Highlighting just a small sampling of what’s 
new, the emirate in the last year welcomed 
the Dubai Food Festival, Dubai Motor Festival, 
Dubai Food Carnival, Dubai Music Week and 
music events Blended and RedFest. Earlier 
this year, it played host to tens of thousands 
of cricket-mad fans for seven of the Indian 
Premier League’s annual season games, 
and announced a star-studded line up of 
upcoming concerts that include Lady Gaga 
and One Direction. These events join the glitz 
and glamour of the Dubai International Film 
Festival, edgy designs of Fashion Forward, 
power of the Dubai Duty Free Tennis, speed 
of Dubai World Cup as well as the unique and 

Introduction

Welcome to Dubai 
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announced Dubai’s Tourism Vision 2020. 
The Vision is a strategy for the development 
of the emirate’s tourism industry, with 
the headline end-of-the decade targets of 
doubling the number of visitors received in 
2012 and trebling the economic contribution 
of tourism. Events and entertainment are 
one of three key pillars outlined in the 
Vision which, along with highlighting the 
tremendous importance placed on the events 
industry by Dubai’s leadership, also signifies 
how collectively, the emirate is set to still 
further strengthen its position as one of the 
world’s leading events and entertainment 
destinations. In line with this focus, Dubai 
won the rights to host Expo 2020, reinforcing 
the emirate’s ability to host events of any size 
and scale and further accelerating the growth 
of both its tourism and events industry.  

As the city embarks on yet another new 
phase of growth, Dubai’s calendar of events 
and festivals will continue to develop 
alongside its enviable infrastructure and as 
it does, it will welcome residents and visitors 
to share in its vision and passion and to enjoy 
the show.  

outstanding Middle East Film & Comic Con. 

From a business events perspective, Dubai 
recently played host to its largest incentive 
group ever with 14,500 Chinese Nu Skin 
delegates taking in all that the emirate has 
to offer. The Dubai Association Centre, a new 
legal platform that will allow international 
associations to establish their regional 
headquarters in Dubai, was also recently 
announced. Its establishment allows 
international associations to grow their 
membership numbers, not only in the UAE, 
but also in regional emerging markets in the 
Middle East, Africa and parts of Asia. It also 
boosts the local business tourism industry, 
with more major meetings and large 
exhibitions set to take place in the emirate. 

In keeping pace with this dynamic growth, 
Dubai in the last year revealed plans for a 
2,000 seat Opera House, Six Flags Theme 
Park, corniche along the stretch of the 
iconic Jumeirah Beach and a number of 
museums, all accessible via metro stops. In 
the last year, it also welcomed the very first 
commercial passengers at the Dubai World 
Central Al Maktoum International Airport and 
entered final testing of the new Dubai Tram.  

Thanks in large part to both leisure and 
business events, Dubai has become the 
destination of choice for visitors from around 
the world and has solidified its reputation 
as an exciting and energetic city that its 
residents are proud to call home. But it will 
not stop there. 

In 2013, His Highness Sheikh Mohammad 
bin Rashid Al Maktoum, Vice-President and 
Prime Minister of the UAE and Ruler of Dubai 
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Section 1

Community
        Overview
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Dubai’s cityscape is like no other; iconic and 
instantly recognisable, ever growing and 
with an abundance of architectural wonders. 
Bordered by the blue waters of the Arabian 
Gulf on the West and the desert to the East, 
Dubai is a regular leisure and business 
destination for those living in neighbouring 
cities and beyond. Over 2.2 million residents, 
representing over 200 nationalities, live 
within this modern city and over 2.5 million 
people live in the nearby major cities of 
Sharjah and the UAE capital, Abu Dhabi. 

Thanks to a dynamic and growing leisure and 
business offer, Dubai hosted over 11 million 
hotel guests in 2013 alone. While many 
are attracted by Dubai’s idyllic way of life 
and its exciting landmarks and attractions, 
increasingly, many come to Dubai to enjoy its 
long list of events and festivals. Events such 
as Dubai Shopping Festival (DSF) regularly 
target and attract visitors from across both 
the region and the world. In the Festival’s 19 
year history, the event has welcomed over 
47 million visitors from across the globe. 
In 2013, the Dubai World Trade Centre 
welcomed 2.2 million visitors from 153 
countries. 

Along with bringing visitors to the emirate, 
events also put Dubai in the global spotlight, 
showcasing the city and its festivals and 
celebrations to a global audience. In 2014, 
the Dubai Duty Free Tennis attracted 400 
million television viewers worldwide, while 
the 2014 Dubai World Cup, which had over 
60,000 racing fans attend the event, saw over 
one billion people, from all corners of the 
world, tune in to watch the race.

In 2020, Dubai will host the World Expo 
in 2020, marking the first time that the 
event will be held in the Middle East, North 
Africa and South Asia region. Dubai’s 
World Expo will be held under the theme 
of Connecting Minds, Creating the Future, 
echoing the powerful spirit of partnership 
and cooperation that has driven the 
UAE’s success in pioneering new paths 
of development and innovation. As one 
of the largest and oldest mega-events in 
history, the Expo is expected to attract 25 
million visitors to Dubai, of which 70 per 
cent will be international, and host over 200 
country participants – the highest level of 
international representation in the history of 
World Expos.  

Community Overview
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Dubai is home to some of the most unique 
and sophisticated venues in the world. From 
the impressive size and scale of the Dubai 
World Trade Centre to the open-air setting 
of the city’s many parks, fairgrounds and 
the iconic Jumeirah Beach; to the emirate’s 
abundance of local and international hotels,  
Dubai has what it takes to entertain and 
accommodate any event or festival.   

With event infrastructure second to none, 
many Dubai venues are multi-purpose and 
configurable to meet the needs of any type of 
event or festival. As the Middle East’s largest 
event venue with over one million square 
feet of event space, the Dubai World Trade 
Centre plays host to a never-ending list of 
events, festivals, shows and conferences 
that range from the world’s largest annual 
food trade show, Gulfood; to the spectacular 
touring equestrian show, Cavalia; to the 
annual family focused festival, Dubai 

Venues and Infrastructure

Summer Surprises. Similar in scale is the 
iconic Meydan Racecourse which, along with 
hosting the annual World Cup horse race, is 
also an established music and entertainment 
venue with past acts that include such 
international superstars as Jennifer Lopez. 
Upcoming acts due to perform at Meydan 
include Lady Gaga as well as the first open-
air edition of international dance event, 
Sensation. 

With an already long list of indoor and 
outdoor venues, plans are underway for
even more with a range of mid-range to 
luxury hotels in development as well as
plans announced for a new 2,000 seat
multi-use Opera House in Downtown Dubai. 

The hosting of Expo 2020 both reinforces the 
emirate’s ability to host events of any size 
and scale as it also further accelerates the 
growth of the both the tourism and events 
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industry though new innovative venues
and developments. 

Indoors or out, Dubai has events and festivals 
covered. With an average temperature of
33.4 C (92.12 F), Dubai’s pristine beaches, 
fair-grounds and parks feature infrastructure, 
including water and electricity access, that 
allow them to be unique settings for a growing 
number of events and festivals.  

During the first edition of the Dubai Food 
Festival (DFF), local beach-goers at the iconic 
Jumeirah Beach got both breathtaking views 
and a culinary sample of the city’s best eats at 
DFF’s pop-up Beach Canteen. Also during DFF, 
the inaugural Dubai Food Carnival satisfied the 
hungry as it also filled the extensive grounds 
of Dubai Festival City. The DSF also moved off 
the runway, and out of the malls, into Burj Park 
for the pop-up Outside the Box Market which 
showcased the very best of local fashion talent.   

The open-air Media City Amphitheatre 
regularly transforms from big city park into 
large-scale concert venue and host to artists 
such as Eric Clapton, Elvis Costello and 
The Lumineers. Switching from music to 
the mouth-watering, the Amphitheatre also 
transforms into a gourmand’s paradise during 
the annual Taste of Dubai event. Off land and in 
the water, the Dubai International Marine Club 
is the site of the annual Dubai International 
Boat Show and moving from sports to the 
sound of music, the open-air Sevens Stadium 
is home to the annual Emirates Airline Rugby 
Sevens and has also been confirmed as the 
venue for the much-anticipated Dubai stop on 
the international One Direction tour. 
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Dubai enjoys a fast growing hospitality and 
hotel sector with hotels to suit a variety of 
needs, interests and budgets. Along with 
making visitors feel at home in the emirate, 
Dubai’s hotels have also been a centre of 
social activity for many of the city’s residents 
with an abundance of restaurants, cafes, 
events and community activities. Dubai’s 
hotel portfolio continues to expand across
all star ratings; 20 hotels have opened since 
May 2013, and 20,000 to 30,000 more rooms 
are expected to be added to the existent 
85,000 by end of 2016. 

Dubai welcomed 11 million hotel guests in 
2013 and this year, to date has seen record 
numbers arriving at Dubai International 
Airport.

Hotels

Along with accommodating the emirate’s 
leisure and business travellers, this fast-
growing collection of hotels, representing 
some of the biggest brands in the world, 
regularly organise and host events and 
festivals for both guests and members of 
the community alike. As the world’s largest 
tower, the Burj Khalifa also plays double
duty as home to the chic Armani Hotel.
Seen around the globe as the site of a 
dazzling and dizzying New Year’s fireworks 
display, the Burj Khalifa regularly sees a
wide variety of festivals and events take place 
in and around the world-famous landmark.  
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Recent major legislative changes have also 
been made to make Dubai an even more 
attractive investment proposition for the 
hospitality and events industries. Among 
the changes is a new Hotel Classification 
Scheme as well as Holiday Homes 
Regulations which will see the previously 
unregulated market regulated, ensuring 
quality of accommodation for all visitors. 

New financial incentives, including a two year 
waiver on the 10 per cent Municipality Fee 
dependent on speed of hotel construction, 
will also encourage development of mid-
market hotels. Further incentives for hotel 
development include no fees on change-of-
use for land for hotel usage and government 
land allocated for development of three and 
four star hotels.  
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Emergency Services

Through innovative services, that include 
a smart phone app, individuals and 
organisations across the emirate have direct 
access to any number of emergency and non-
emergency services. 
Dubai offers internationally recognised 
healthcare services that are of the highest 
standard. 39 private and public hospitals 
offer modern facilities and regional and 
international expertise across a range of 
specialties. 83 private and public clinics 
further complement this offering, giving 
visitors and residents widespread and 
convenient access to medical professionals 
and services.

The Dubai Health Authority (DHA) oversees 
the emirate’s medical services, managing 
public sector services, providing strategic 
oversight for the complete health sector 
in Dubai and focuses on enhancing private 
sector engagement.  The DHA’s aim is 
to provide an accessible, effective and 
integrated healthcare system, protect public 
health and improve the quality of life within 
the emirate. Its mission is to ensure access 
to health services, maintain and improve the 
quality of these services, improve the health 
status of nationals, residents and visitors and 
oversee a dynamic, efficient and innovative 
healthcare sector. 

The Dubai Corporation for Ambulance 
Services manages the emirate’s ambulance 
services. With 68 ground stations and 177 
ambulance vehicles, including 4x4s, golf 
units, and three mass casualty buses, the 
fleet is considered to be one of the largest 
in the world. Of the three casualty buses 
that the service operates, one has earned 
the service a Guinness World Record for the 

With a 15,000 member strong force, the 
Dubai Police force is the region’s leading 
security institution. An award-winning 
organisation of firsts, the force is the first 
within the Arab world to: apply DNA testing 
in criminal investigations; use Electronic 
Fingerprinting; use the Global Positioning 
System (GPS); apply patrol location 
techniques, ahead of many European and 
American countries; and the first to introduce 
Electronic Services in transactions and 
completion of procedures, remotely. In 
addition to efficient, professional services, 
the force also coordinates and mobilises any 
number of emergency services through the 
Command and Control Centre at Dubai Police 
Headquarters.

With a strong level
of cooperation and
coordination, Dubai enjoys
a strong emergency response
and healthcare infrastructure
with services that are able to 
rapidly respond to any type of
emergency situation.
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longest ambulance vehicle. 20 meters in 
length, the bus can operate as a field hospital 
and can accommodate up to 44 patients at 
any one time.

Other vehicles in the fleet have been 
customised to suit a variety of needs 
including maternity and childhood 
ambulances, while others are tailored for 
the elderly and heart patients. In addition 
to providing public ambulance services 
including those for official events, sports, 

economic and social activities in Dubai, the 
corporation also examines and licenses 
ambulances belonging to private hospitals 
and clinics. 

Further reinforcing Dubai’s emergency 
services is the Dubai Civil Defence. With 
responsibility for fire, search and rescue, 
Dubai Civil Defence protects both residents 
and visitors; private and public property; 
the environment; as well as transportation, 
utilities and communications infrastructure. 
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Public Transport

As a city on the move, Dubai’s Roads and 
Transport Authority (RTA) keeps residents 
and visitors moving.  With an integrated and 
extensive emirate-wide system that covers 
land and sea, the RTA and its over 6,200 
employees are the people behind Dubai’s 
buses, taxis, inter-city transport, roads, 
registration and licensing, marine transport, 
roads improvements and beautification, 
parking and rail projects. 

Launched in 2009, the Dubai Metro is the 
GCC’s first metro system, offering seamless 
travel around the city. A modern day 
marvel, the Metro is fully automated and 
driverless, and its two lines (Red and Green) 
are efficient, affordable and comfortable 
ways to travel in and around Dubai. With its 
Red Line covering 52.1km and 29 stations 
(including two with direct links to the Dubai 
International Airport) and the Green Line 
extending along 23km over 18 stations, the 
Dubai Metro, it’s no surprise that in 2013, 
the system completed over 209,000 trips, 
carrying more than 137 million passengers. 

Where Dubai Metro ends, Dubai’s expansive 
bus system begins. By the end of 2013, Dubai 
had a total of 103 bus routes and a fleet of 
1,573 buses. Taking passengers to all corners 
of the emirate and beyond, Dubai’s bus 
system ferried over 115 million passengers 
during over 3.2 million trips in 2013. 
Dubai’s public transport system doesn’t stop 
on land.  On the water in and around the city, 
a fleet of 172 ferries, water taxis, water buses 
and abras took 750,000 journeys, carrying 
over 13 million passengers in 2013 alone. 

With fares from 1AED (approx. 27 cents USD) 
Dubai’s water transport is also a must-do for 
visitors to the emirate.  

Testing is underway for the latest public 
transport addition, Dubai Tram. Once open, 
Dubai Tram will cover a distance of 10.6km 
starting at Dubai Marina and passing through 
neighbourhoods that include JBR, Knowledge 
Village, Dubai Media City, and Dubai Internet 
City before ending in Al Sufouh. Carrying up 
to 405 passengers per Tram, it will connect to 
two Dubai Metro stations as well as the Palm 
Jumeirah Monorail providing a new avenue 
of public transport in this heavily populated 
area of the city.

Beyond public transport, taxis in Dubai are 
both convenient and plentiful with six taxi 
companies providing a fleet of over 8,700 
cars. The Pink Taxis, for ladies only, are a 
unique feature of the city and ensure the 
taxis are available to everyone. Taxi ranks 
across the city also make taxis a handy 
and affordable option for many residents 
and visitors. For those driving, parking is 
available throughout Dubai with many
hotels, attractions, shopping centres
and office districts offering both free
and paid parking options.

Public parking is also available
throughout the city with fees starting at
1AED (27 cents USD) per hour.  With the 
option to pay for parking by mobile phone
and reminders sent by text, public parking
is certainly very easy in Dubai.
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Art That Moves You

Already featuring the very best of 
modern design and architecture 
with retail outlets, Wi-Fi 
connectivity, ATM Machines, easy 
accessibility for special needs 
passengers, Dubai Metro has also 
confirmed plans to transform six 
Metro stations into permanent art 
galleries for commuters to enjoy.  

Bringing art and culture to a 
public-on-the-move, the galleries 
will feature individual and themes 
that include a music and art 
gallery, an Islamic decorations 
and manuscript gallery, an Islamic 
Numismatics (coins) gallery, an 
e-library, a photography gallery, 
and a museum of contemporary 
art. 
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Walking Paths and Bicycle Lanes 

As a fast growing city, Dubai enjoys an ever-
expanding range of walking and bicycle paths 
designed with members of the community in 
mind. Among old favourites are the areas in 
and around Old Dubai.  Walking in this area, 
Bur Dubai and Deira in particular, provides a 
good overview of Dubai’s early days including 
historic sites such as the Heritage and Diving 
Village, the Bur Dubai Creekside Promenade, 
and Dubai Museum.  

Among the more modern areas to explore 
on foot is the Downtown Dubai district 
where both the Burj Khalifa and Dubai Mall 
are located. Also popular is the Walk at 
Jumeirah Beach Residence (JBR) which 
is a popular water-side precinct for fun 
and entertainment for both holidaymakers 
and residents. Development is also well 
underway on a corniche along the iconic 
Jumeirah Beach. Due to open in November 
2014, the corniche will extend 14km along 
Dubai’s coast and will feature a jogging track, 
relaxation areas and retail outlets. 

Along with walking paths, the emirate is also 
making inroads into the world of cycling with 
the Dubai Bicycle Master Plan. With 104km of 
cycling tracks already complete, the overall 
plan will see 850km of bikeways be developed 
as transit alternatives in central business 
district areas as well as newly developed 
neighbourhoods. Work is almost complete on 
the running and cycle tracks which will run 
from Jumeirah 1 to the Burj Al Arab making 
exercising in Dubai a resident and visitor 
must.
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Section 2

Community     
      Festivals      
        and Events
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Events are woven into Dubai’s DNA – they 
engage and excite residents and keep
guests, far and wide, returning
again and again.
  
With a dynamic and varied year-
round calendar of events and festivals, 
internationally known events such as the 
Dubai Shopping Festival (DSF), Dubai 
World Cup (DWC) and Dubai International 
Film Festival (DIFF) anchor the emirate’s 
well-established events and festivals offer 
– complementing an ever-growing host of 
sporting, arts, cultural and community
events and initiatives. 

The introduction of Dubai Calendar in 2011, 
by the Dubai Government, provided an 
ideal platform to showcase these events to 
the region and the world in one easy and 
convenient online location:
www.dubaicalendar.ae. Shining a spotlight
on events of all sizes and scale, Dubai 
Calendar lets everyone know just what’s 
happening in the city. 

Community Festivals and Events

Thanks to an engaged and diverse 
community bolstered by strong leadership 
and an active private sector, Dubai’s events 
calendar continues to grow and expand 
creating even more remarkable experiences 
for all.
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Sports Events

 Dubai is the Middle East’s undisputed 
sporting capital; attracting the world’s best 
athletes and their fans to the emirate year 
after year. It is home to the world’s richest 
horserace, Dubai World Cup, the Dubai Duty 
Free Tennis Championships, and Emirates 
Airline’s Dubai Rugby Sevens, all of which 
turn the international focus on Dubai.

Not satisfied with one major golf tournament, 
Dubai hosts both the Omega Dubai Desert 
Classic and the Race to Dubai’s season-
ending DP World Tour Championship. This 
year, it also welcomed cricket’s Indian 
Premier League for seven of its regular 
season games. Dubai also hosts the 
Standard Chartered Dubai Marathon and has 
set the wheels in motion for a bright cycling 
future with the very first Dubai Tour being 
held in the emirate in early 2014. With a 
nod to the past, Dubai residents and visitors 
are also treated to the spectacular sight of 
hundreds of traditional Arabian dhows with 
their billowing white sails as they grace the 
Arabian Gulf during the annual Al Gaffal 
Traditional Dhow Sailing Race.  
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Dubai Tour Key Facts 

Years Produced:
1

Event Dates:
5 – 8 February, 2014

Did you know?
During the Dubai Tour, the leader of 
the general classification wears a blue 
jersey, while the leader of the points 
classification wears a red one.

In February, the emirate hosted the first-
ever Dubai Tour cycle race. Over the span of 
the four day race, 128 riders raced on, and 
past, iconic Dubai landmarks including the 
Burj Khalifa, the Palm Jumeirah and Old 
Dubai as well as cycling along desert roads 
to the mountainous area of Hatta and back in 
hopes of securing the inaugural title. Sixteen 
teams took part in the race including world 
road racing champion Rui Costa and world 
time trial champion Tony Martin. In the end, 
American Taylor Phinney took top honours.

Dubai Tour
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Standard Chartered Dubai Marathon 

The Standard Chartered Dubai Marathon is 
the most prestigious marathon in the UAE 
and one of the most popular marathons 
in the region. Each year, it grows bigger 
and better, attracting runners from both 
near and far to compete in the Marathon, 
10km and Fun Run categories, and for 
their share of a prize pool that ranges 
from $8,000 USD to $200,000 USD. With 
many runners in the 10km and Fun Run 
categories running to raise money for local 
and international charities. The Marathon 
attracts members of the community who 
come to watch and support those running as 
well as international athletes vying to win the 
race and perhaps beat the track and world 
marathon records.

Standard Chartered Dubai 
Marathon Key Facts

 Years Produced:
15

Event Dates: 
2014 – 24 January

Estimated Attendance:
25,000 runners in 2014,
65,000+ spectators

Did you know?
In 2014, Ethiopians Tsegaye Mekonnen 
Asefa and Mula Seboka Seyfu won the 
men’s and women’s races with times
of 2:04:32 and 2:25:01 respectively.
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Dubai Duty Free Tennis Championships

The Dubai Duty Free Tennis Championships 
is the UAE’s and region’s premier tennis 
event. Taking place as part of both the ATP 
and WTA world tours, it sees the best tennis 
players in the world go head to head in Dubai 
for what is widely considered one of the 
most popular tournaments on the circuit. As 
testament to its popularity, the event has won 
the ATP World Tour 500 ‘Tournament of the 
Year’ award ten times in the past 11 years. 
The most recent edition of the tournament, 
which took place in February 2014, saw 
Roger Federer and Serena Williams claim 
victory defeating the likes of del Potro, 
Djokovic, Jankovic and Radwanska in front 
of capacity crowds at Dubai’s Aviation Club 
Tennis Centre.

Dubai Duty Free Tennis 
Championships Key Facts 

Years Produced:
22

Event Dates:
17 February – 1 March, 2014

Estimated Attendance:
Over 100,000 each year

Did you know?
Between 2003 and 2007, Roger Federer 
and Justine Henin dominated the men’s 
and women’s singles’ tournaments 
respectively, winning the title
four times. 
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Dubai World Cup 
Key Facts

Years Produced:
19

Event Date:
29 March, 2014

Estimated Attendance:
60,000+ each year

Did you know?
The 2014 top prize of $10 million USD 
was won by the horse ‘African Story’, 
which set a track record time during
its victorious run.

Dubai World Cup

The region’s premier equestrian event pays 
tribute to the Arabian love affair with horses 
and is also one of the UAE’s biggest social 
and sporting events. Since it’s inauguration 
in 1996, the Dubai World Cup has taken 
place the last Saturday of March at the iconic 
Meydan Racecourse. With a combined prize 
purse of $27.25 million USD, it is the richest 
day of racing in the world.

Featuring nine races, the Dubai World Cup 
brings to an end the three-month long
Dubai World Cup Carnival, a festival of
high-class international racing which
carries a total prize money pot of more
than $36 million USD over 11 race days.
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Emirates Airline Dubai Rugby Sevens

From humble beginnings more than 40 years 
ago, the Emirates Airline Dubai Rugby Sevens 
has matured into an exciting three-day event 
that sees fans from all around the world 
descend on Dubai’s Sevens stadium to cheer 
on their favourite team. With thrilling action, 
great crowds, a celebratory atmosphere, top 
class entertainment, and a superb, purpose-
built venue to host it, the Emirates Airline 
Dubai Rugby Sevens is without doubt an 
event to remember. The only Rugby Seven’s 
tournament to hold the men’s and women’s 
championships concurrently, this year’s
event will take place 4 – 6 December and 
will see 12 women’s and 16 men’s teams 
from across the globe go head to head in a 
bid to win the Emirates International Trophy, 
playing alongside many amateur and school 
teams joining in the fun.

Emirates Airline Dubai 
Rugby Sevens Key Facts

Years Held:
44

Event Dates:  
2013 – 29 – 30 November

Estimated Attendance:
90,000+ in 2013
 
Did you know?
The Emirates Airline Dubai Rugby 
Sevens is the first round of the IRB 
Women’s Sevens World Series.
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Al Gaffal Traditional Dhow 
Sailing Race Key Facts 

Years Held:
24

Event Dates:
Held annually in May
 
Estimated Attendance:
Over 100 boats in 2013
 
Did you know? 
Al Gaffal means
“The Return” in Arabic.

Al Gaffal Traditional Dhow Sailing Race

The Al Gaffal Traditional Dhow Sailing Race 
is a nod to Dubai’s rich history. Designed to 
honour the pearl divers who were integral
to the emirate’s development as a young 
trading port, the race celebrated its
24th year in 2014.

Starting in 1991 with 53 dhows, 43 feet 
each in length, the race has grown into a 
major sporting event today featuring around 
100 traditional boats, measuring 60 feet 
each, and has challenged more than 3,000 
participants sailing the waters of the Gulf. 
Spectators can see all the on water action 
of the dhows with their beautifully polished 
hulls and crisp sails from ashore or from 
specially chartered Dubai Ferries.
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Omega Dubai Desert Classic

The Omega Dubai Desert Classic is a PGA 
European Tour sanctioned event featuring 
a $2.5 million USD prize pool. Held every 
year at the end of January at the Emirates 
Golf Club’s Majlis Course, the Omega Dubai 
Desert Classic attracts some of the biggest 
names in golf.

Tiger Woods has featured at the event six 
times since 2001 and has won it twice, 
while Ernie Els has earned the title of 
the tournament’s most successful golfer, 
winning it three times over the course of 
12 years. In 2014 the event celebrated its 
25th anniversary with many past winners 
returning to play in the tournament with the 
likes of Tiger Woods and Rory McIlroy taking 
on the eventual winner Stephen Gallacher.

Omega Dubai Desert 
Classic Fast Facts

Years Held:
25 

Venue: 
Emirate’s Golf Club 

Event Dates:  
2014 – 30 January – 2 February
  
Estimated Attendance:
50,000+ in 2014

Did you know?
 In 2009, a then 19-year-old Rory 
McIlroy became the youngest
winner of the tournament.
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DP World Tour 
Championship Fast Facts

Years Held:
5

Venue:
Jumeirah Golf Estates

Event Dates:  
2013 – 29 – 30 November

Estimated Attendance:
60,000 in 2013

Did you know? 
The DP World Championship attracts 
volunteers from as far as South Africa 
and America to volunteer at the 
annual event.  

DP World Tour Championship

Not satisfied with just one golf tournament, 
Dubai also plays host to the DP World Tour 
Championship. A world-class sporting 
and social event, the Championship, held 
annually on the Earth Course at Jumeirah 
Golf Estates, is the final tournament of the 
European Tour’s International Schedule.

Now celebrating its sixth year, the 
championship hosts the European Tour’s 
top 60 golfers, which in 2013 included the 
likes of Henrik Stenson, Rory McIlroy and 
Justin Rose. The Championship features the 
European Tour’s richest prize, an $8 million 
USD prize fund, plus a $5 million USD Bonus 
Pool for The Race to Dubai, the culmination 
of the European Tour season.
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The Indian Premier League (IPL) 2014

This year, the emirate played host to one of 
the most widely watched sporting leagues in 
the world, cricket’s IPL.  Hosting seven of the 
2014 regular season’s Twenty20 matches at 
the Dubai International Cricket Stadium, the 

Indian Premier League, Dubai 2014, Key Facts 

Years Held: Venue:
1 Dubai International Cricket Stadium 

Event Dates: Attendance:
16 – 30 April, 2014 25,000 per match

Did you know?
The 2014 season was won by the Kolkata Knight Riders, co-owned by Bollywood 
superstars Shah Rukh Khan and Juhi Chawla, one of eight teams which 
participated in the league.

games and star power of the players created 
a buzz across the emirate as fans from 
across the UAE and beyond descended
on Dubai to take in all the action.   
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Culture and Entertainment Events 

With a rich and vibrant culture at its core, 
and a community made up of over 200 
nationalities, Dubai is the region’s  - as 
well as one of the world’s – fastest growing 
centres of art, literature, concerts and film. 

Events such as the Emirates Airline Festival 
of Literature, Art Dubai, Dubai International 
Film Festival, Middle East Film and Comic 
Con and the Emirates Airline Dubai Jazz 
Festival bring the region’s, and the world’s, 
top creative minds and talent together in 
celebration of art in all of its forms.

Driven by a unique and growing community of 
artists, writers, musicians and filmmakers, 
Dubai’s cultural and entertainment events 
invite the world to experience Dubai’s story.
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Middle East Film and 
Comic Con Key Facts 

Years Produced:
3 

Venue:
Dubai World Trade Centre

Event Dates:
3 – 5 April, 2014 

Estimated Attendance:
35,000 visitors in 2014 

Did you know?
Comic Con enjoys over 50 per cent 
growth year on year. 

Middle East Film and Comic Con (MEFCC)

MEFCC is the region’s largest popular 
cultural festival, bringing together celebrities, 
artists, music, art and exhibitors from across 
the globe. Taking place alongside world-
class culture and lifestyle events such as 
Dubai Art Season, Comic Con adds a different 
and unique flavour to Dubai’s dynamic 
calendar of entertainment and events, as it 
is the only consumer event for fans of cult 
entertainment and popular culture on offer in 
the Middle East. 

In three short years, MEFCC has grown 
tremendously attracting 35,000 attendees 
in 2014, an increase of 60 per cent from the 
previous year. Launched as an outlet for the 
many thousands of fans in the region and 
to support both the media, licensing and 
entertainment industry, Comic Con also 
encourages a new generation of artists, 
writers, directors and entrepreneurs from
the arts, media and entertainment fields. 
Among the numerous celebrities attending 
2014’s MEFCC were Sylvester McCoy of Dr. 
Who and The Hobbit fame, as well as Seth 
Green, voice of Chris on popular TV series, 
The Family Guy.
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Emirates Airline Dubai Jazz Festival 

Launched in 2003, the Emirates Airline Dubai 
Jazz Festival attracts tens of thousands of 
music lovers each and every year. Held in 
Dubai’s Festival City, the Festival includes 
both Main Gigs and Jazz Garden line-ups with 
the most recent edition featuring such stars 
as ten-time Grammy Award-winner Carlos 
Santana; Brit-pop group The Wanted; jazz 
legends Larry Carlton and Al Foster, as well 
as Grammy winner Colbie Caillat. Adding to 
the festival atmosphere, there are a variety of 
food and beverage options to suit any taste, 
while an Expo Village offers a range of family-
friendly installations and activities.

Emirates Airline Dubai 
Jazz Festival Key Facts 

Event Venue:
Festival Park, Dubai Festival City 

Years Produced:
12

Event Dates:
13 – 20 February, 2014

Estimated Attendance:
42,000 in 2014

Did you know?
The Dubai Jazz Festival produces 
Chillout Magazine which includes 
information and exclusive interviews 
with the Festival’s line up of artists 
and musicians. 
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Dubai International Film 
Festival Key Facts 

Years Produced:
10

Event Dates: 
2013 –  6 – 14 December
 
Estimated Attendance:
52,000+ filmgoers in 2013

Did you know?
The award-winning film American 
Hustler closed the 2013 DIFF. 

Dubai International Film Festival (DIFF)

DIFF is one of the most prestigious and 
glamorous events on the Dubai events 
calendar. It is a celebration of Arab and 
international cinema and filmmakers 
attracting film buffs from around the world 
to Dubai from Hollywood, Bollywood and 
beyond, DIFF’s 2013 10th anniversary edition 
showcased 174 films from 57 countries, 
including 70 World Premieres, and over 
100 films from the Arab world. The event, 
which will take place in 2014 between 10 - 17 
December, regularly plays host to the who’s 
who of regional and international cinema. 

Last year, Arab world stars to grace the 
festival’s red carpet included Yousra, Nelly, 
Hassan Yousuf, and Ezzat Al Alaily while 
Hollywood heavyweights attending included 
Martin Sheen, Zac Efron, Mark Ruffalo, Cate 
Blanchett and Rooney Mara. Bollywood’s 
finest were also out in force with stars such 
Priyanka Chopra, Ranveer Singh and Arjun 
Kapoor enthralling fans with appearances 
across the city. The 2013 edition also saw 
films screened across the city in four 
different locations including a shopping 
mall; its home venue, the Madinat Jumeirah 
theatre and arena, as well as free screenings 
outdoors under the iconic Burj Khalifa, at 
Burj Park. 
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Art Dubai Key Facts

Years Produced:
8

Event Dates:
2014 – 19 – 22 March
 
Estimated Attendance:
25,000+ visitors in 2014

Did you know?
Art Dubai is the largest and most 
established contemporary art fair
in the Middle East. 

Art Dubai

As the leading contemporary art fair in the 
Middle East, Art Dubai has become one of
the most globalised meeting points in the
art world today – an essential gathering
place for collectors, artists and art 
professionals from across the region
and beyond.

Besides the gallery halls, the fair’s
extensive programme, which is open to
the community, includes commissioned 
projects and performances, artists’ and 
curators’ residencies, educational
workshops and the critically acclaimed 
Global Art Forum. The ninth edition of Art 
Dubai will take place 18-21 March, 2015,
at Dubai’s Madinat Jumeirah. 

Art Dubai takes place alongside Design
Days Dubai - the world’s most diverse
fair dedicated to collectible design
- as well as a number of other art-related 

events, exhibitions and cultural happenings 
taking place in March across the city during 
Dubai’s Art Week.
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SIKKA Art Fair

Taking place every March as part of Art 
Week, and held concurrently with Art Dubai 
and Design Days Dubai, SIKKA Art Fair 
showcases and celebrates the very best of 
the UAE’s arts community. Free, and open
to the public, the fair features the works
of 50 UAE-based artists, representing
25 nations.

Taking place in the historic Al Fahidi 
neighbourhood, the fair showcases
site-specific work, spanning an array 

SIKKA Art Fair Key Facts

Years Produced:
4

Event Dates:
15 – 25 March, 2014

Estimated Attendance: 
12,000 in 2014

Did you know?
SIKKA is named after the alleyways 
that form the walkways between 
the historic houses of Dubai. It is 
a metaphor befitting young and 
upcoming artists seeking their 
creative and professional paths 
through the fair.

of mediums including audio and video 
installations; multi-disciplinary initiatives; 
artistic installations; music performances; 
and visual arts, such as painting, 
photography, and sculptures. With live 
music and entertainment, cultural walks, 
workshops that include Arabic Calligraphy, 
Comic Book Style Drawing, and Origami 
Workshops to name a few, SIKKA Art Fair 
encourages home-grown talent to share
their talent with the wider community, 
further fostering a culture of art. 
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Emirates Airline Festival of Literature

The Emirates Airline Festival of Literature
is the Middle East’s largest celebration of
the written and spoken word. Heading into 
its 7th year, LitFest, as it has become known, 
gives residents and visitors the opportunity 
to meet renowned authors, writers, speakers 
and thinkers and attend literary discussions, 
listen to readings and participate in 
workshops.

The 2014 Festival welcomed over 150 writers, 
thinkers and speakers from 25 countries. 
Over 30,000 visitors attended the Festival, 
which featured more than 200 one-off 
sessions and unique events in a programme 
designed for wide appeal. With simultaneous 
translation between Arabic and English in all 
sessions and a range of programmes aimed 
to engage children and students, LitFest is
a truly inclusive event that has something
to suit every interest.

Emirates Airline Festival of 
Literature Key Facts 

Years Produced:
6

Event Dates: 
2014 – 4 – 8 March

Estimated Attendance:
30,000+ visitors in 2014

Did you know?
The 2014 edition of LitFest held
a specific food stream comprised 
of food related literature and the 
who’s who of culinary authors, in 
partnership with the inaugural
Dubai Food Festival. 
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World-class Concerts for all

In addition to festivals and events which
bring various artists together, Dubai also 
hosts one-off world-class entertainment
acts year round who come to perform for 
visitors and residents in the emirate. In 
September, global megastar Lady Gaga 
is set to put on a riveting show for fans at 
the Meydan Racecourse, while global pop 
sensations One Direction will set hearts 
aflutter at the Dubai Sevens Stadium next 
year.

In March, Jennifer Lopez entertained 
audiences at the Dubai World Cup while
The Backstreet Boys performed to a
massive crowd at the Dubai World Trade 
Centre (DWTC). Earlier this year,
multi-award winning guitarist and
Rock and Roll Hall of Famer Eric Clapton 
mesmerised audiences with his inimitable 
musical technique while 1980s RnB legend 
Lionel Richie got the crowd moving with 
nostalgic rhythms at the Dubai Media City 
Amphitheatre.  
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Lifestyle Events 

With a rich and vibrant culture at its core, 
and a community made up of over 200 
nationalities, Dubai is the region’s  - as 
well as one of the world’s – fastest growing 
centres of art, literature, concerts and film. 

Events such as the Emirates Airline Festival 
of Literature, Art Dubai, Dubai International 
Film Festival, Middle East Film and Comic 
Con and the Emirates Airline Dubai Jazz 
Festival bring the region’s, and the world’s, 
top creative minds and talent together in 
celebration of art in all of its forms.

Driven by a unique and growing community of 
artists, writers, musicians and filmmakers, 
Dubai’s cultural and entertainment events 
invite the world to experience Dubai’s story.
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Dubai Shopping Festival (DSF)

Gearing up for what will be its 20th 
anniversary in 2015, DSF is the largest 
shopping and entertainment extravaganza
in the Middle East. Drawing visitors from 
across the region, and the globe, DSF kicks 
off Dubai’s calendar of events every New
Year with a wide variety of events,
activities and promotions.

As in previous years, the 2014 edition of 
DSF included fireworks, live music, and 
entertainment such as a Circus on Ice,
the DSF Fun Fair, and a Vertical Show 
featuring choreographed vertical acrobatics. 
Launched in 1996, the event was envisioned 
as a way to revitalise Dubai’s retail sector
and has done wonders for the emirate’s 
economy, becoming a major tourist
attraction for people from around
the world in the process.

Dubai Shopping Festival 
Key Facts

Years Produced:
19

Event Dates:
2 January– 2 February, 2014

Estimated Attendance:
4.4 million in 2014

Did you know?
Fireworks light up the sky every 
night during DSF, and have come to 
symbolise the festival’s exciting and 
joyous nature.
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Dubai Food Festival (DFF)

DFF Beach Canteen

DFF is a city-wide culinary celebration
that brings together some of the Emirate’s 
most popular business and consumer food 
events including Gulfood and Taste of Dubai, 
as well as new events such as the Dubai
Food Carnival and The Big Grill.
DFF also features a wide range of
food-related activities, tastings, offers and 
events that showcase the emirate’s diverse 
food offering - from Michelin starred chefs
to street food - drawn from the cuisines of 
more than 200 nationalities. Launched in 
2014, the inaugural DFF was held over 23 
days and included 12 events such as
Dubai Food Festival Beach Canteen.

A unique gastronomical activation and the 
first of its kind for Dubai, Beach Canteen
saw 16 city restaurants “pop-up” at three 
prime beach locations - Jumeirah 1 Open 
Beach, Kite Beach and Sunset Beach - for
10 days during Dubai Food Festival. Built 
from refurbished cargo containers, Beach 
Canteen served up fun and inclusive 
entertainment alongside affordable dishes 
from a diverse range of cuisines including 
Emirati, Mexican, Egyptian, International, 
Italian, French, and Japanese.

Created for residents of Dubai and visitors 
to the Emirate, the Dubai Food Festival will 
continue to celebrate and enhance Dubai’s 
position as the gastronomy capital of the 
region with more than 5,300 restaurants
and places to eat.

Dubai Food Festival
Key Facts 

Years Produced:
1

Event Dates:
21 February – 15 March, 2014

Estimated Attendance:
300,000 in 2014

Did you know?
During its inaugural edition, Dubai 
Food Festival launched the very first 
DFF Gourmet Trail which saw six 
leading, and local, foodie bloggers 
act as “Gourmet Trail Guides” identify 
five gourmet trails that highlight the 
diverse selection of cuisine and dining 
experiences available in Dubai.
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Dubai Summer Surprises (DSS)

DSS was launched in 1998 to position Dubai 
as an international summer destination. 
As one of the highlights of Dubai’s summer 
calendar, DSS attracts visitors from across 
the UAE and GCC region annually for a host 
of family friendly fun. For younger residents 
and visitors, the city transforms into a 
playground of edutainment as illustrated by 
the city-wide appearance of DSS’s mascot, 
Modhesh of the family friendly attraction, 
Modhesh World.

Along with an indoor park filled with fun 
activities at the Dubai World Trade Centre, 
DSS’s 2014 edition of Modhesh World also 
included the world premiere of Angry 
Birds Universe as well as a Transformers 
Interactive Experience. Members of the
entire family also have the opportunity
to take advantage of shopping bargains 
offered by the over 6,000 participating stores 
every year during Dubai Summer Surprises. 

Dubai Summer Surprises 
Key Facts

Years Produced:
16

Event Dates:
2 August – 5 September, 2014

Estimated Attendance:
4.3 million in 2013

Did you know?
The 2014 edition of DSS includes a 
special style session by international 
fashion designer Kimora Lee 
Simmons, and the world premiere
of the Angry Birds Exhibition.
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Dubai Motor Festival

The Dubai Motor Festival was launched in 
2013 and aims to bring together auto-lovers 
and creators from around the world to 
Dubai year after year. It is the region’s best 
exhibition of vehicles and their accessories 
and incorporates various automotive events 
and activities to keep visitors entertained. 

The festival included the highly anticipated 
Dubai International Motor Show (DIMS), the 
biannual show which held its 12th edition in 
2013 and will hold its 13th edition in 2015. 
DIMS is the region’s largest motor show 
in which automotive companies take the 
opportunity to launch new products and 
services. The festival launched two new 
events in 2013, the Red Bull Car Park Drift 
Championship and the Dubai Grand Parade, 
both of which are set to become staples of 
the Dubai Motor Festival for years to come. 

Dubai Motor Festival
Key Facts 

Years Produced:
1
Venue: 
Across Dubai

Event Dates:
5 – 9 November, 2013 

Estimated Attendance:
150,000 in 2013
 
Did you know?
The Dubai Grand Parade, a convoy 
of super luxury and classic cars and 
bikes led by the fleet of Dubai Police 
supercars opened the inaugural 
Dubai Motor Festival.  
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Community Events

Beyond the new and exciting, there are
also events that capture the essence of 
the culture of Dubai and the UAE. Every 
December, the city is awash in hues of 
red, green, white and black as citizens and 
residents take to the streets in a city-wide, 
and nation-wide celebration of National Day.

Not long after, celebrations welcoming the 
New Year in Dubai keep both visitors and 
residents in awe with breath-taking fireworks 
display across the city. Throughout the year, 
festivals such as the Dubai Camel Racing 
Festival put the spotlight on the emirate’s 
Bedouin past, while Ramadan in Dubai and 
Eid in Dubai sees the emirate collectively 
observe and commemorate Islam’s holiest 
occasions.

In keeping with the humanitarian nature
of the city, residents also take part in a
wide variety of charity events throughout
the year including the Dubai Cares Walk
for Education, which raises funds to address 
issues of access to education for children in 
less developed countries. 
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New Year Dubai

New Year Dubai Key Facts

Event Dates:
31 December – 1 January
 
Estimated Attendance:
Over 1.5 million across the city

Did you know?
Dubai’s 2014 record breaking 
fireworks performance took
ten months to plan and more
than 5,000 man hours to install.

New Year Dubai is not to be missed. With 
festivities taking place across the entire city, 
there’s something for everyone in this city-
wide celebration of fireworks and music.

This year, Dubai rang in the city in 
spectacular style, setting a new world 
record for the largest ever fireworks display, 
marking the end of a memorable year that 
saw Dubai be named the host city for World 
Expo 2020. The history-making performance 
saw 479,651 shells fired in just six minutes 
on New Year’s Eve, at a rate of almost 80K 
shells per minute and 1,332 fireworks per 
second. Within the first minute, Dubai fired 
enough shells to break the previous Guinness 
World Records title record with displays 
taking place at a number of iconic Dubai 
landmarks including the Burj Khalifa,
Burj al Arab and The Palm Jumeirah.

Elsewhere in the city, the Festival Marina at 
Dubai Festival City dazzled the crowds with 

a synchronised light and water show, while 
the iconic Meydan hosted its own New Year’s 
Eve celebrations with an Alice in Wonderland 
themed party called Unlock the Door to 2014.
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Dubai Camel Racing Festival 

Dubai Camel Racing 
Festival Key Facts 

Event Dates:
6 – 17 April, 2014

Venue:
Al Marmoum Camel Racetrack

Estimate Attendance:
10,000

Did you know?
Adult camels can reach speeds
of up to 40km/h but, as a rule, the 
camels under two years old should 
not be racing as they have not fully 
developed.  Racing camels are 
controlled by remote-control
robotic jockeys. 

Organised by the Dubai Camel Racing Club, 
the 12-day Dubai Camel Racing Festival 
sees thousands of highly-trained camels of 
different ages and breeds from all over the 
Middle East compete annually each April in 
hopes of securing prizes and glory for their 
proud owners. Shining a light on the UAE’s 
rich heritage, the festival features activities 
and shows based on UAE traditions and 
folklore. It is attended by a diverse group of 
spectators including residents and visitors.
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Ramadan in Dubai 

The holy month of Ramadan is one of the 
most important and reflective times in the 
Islamic calendar as it commemorates the 
revelation of the Holy Quran. In Dubai, the 
period is marked by a host of Ramadan-
related activities and fasting from dawn until 
dusk for Muslims worldwide. Both private 
and public sector organisations across the 
emirate host numerous events for families 
and friends during the month. Residents 
of different nationalities come together to 
share the spirit of Ramadan and Emirati 
hospitality and traditions are also showcased 
throughout the month as Iftars (the first meal 
to break one’s fast) are hosted across the city. 
Also included annually during Ramadan are a 
number of educational and cultural activities 
that aim to educate the public on what the 
month of Ramadan is all about and how to 
conduct one’s self during this holy month. 
Among the activities is a Holy Quran recital 
competition held for students and adults as 
well as events such as the Ramadan Night 

Market, offering a variety of shopping and 
dining options. The annual Ramadan Majlis 
also offers some of the finest Arabian cuisine 
after Iftar every night.

Event Dates:
Held during the holy month
of Ramadan 

Venue:
Observed throughout Dubai 

Did you know?
The traditional way to break one’s 
daily fast is by eating dates ahead of 
an Iftar meal. Iftar translated into 
English, literally means break fast.

Ramadan in Dubai
Key Facts 
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Eid in Dubai 

Eid al Fitr is an important celebration on the 
global calendar, celebrated around the world. 
The word literally means, festival of breaking 
of the fast and marks the end of the month of 
Ramadan each year.

The festival ends the dawn to dusk fasting 
that is followed by all Muslims around the 
world during the month of Ramadan. During 
Eid a range of events take place throughout 
Dubai including the Layali Dubai Concerts 
featuring a range of Arabic singers and 
entertainers, an Eid fireworks display, 
Dubai Sports World while the Dhiyafat al 
Eid initiative also sees ambassadors placed 
throughout the emirate, offering traditional 
Arabic coffee and dates to mall and airport 
patrons. Eid celebrations regularly attract 
visitors from the GCC, Levant region and 
beyond to the emirate as they take in the 
celebrations. 

Eid in Dubai Key Facts

Event Dates:
Held annually to mark the end
of Ramadan

Estimated Attendance:
Over 1 million

Venue:
Celebrated throughout Dubai 

Did you know?
During Eid, it is customary to give gifts 
of money, known as Eidiya to children. 
It is also customary to give to charity
in what is known as Zakat.
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Dubai Cares Walk for Education 

The annual Dubai Cares Walk for Education 
calls upon residents and organisations in 
the UAE to walk 3km in solidarity with the 
millions of children in developing countries 
that walk long distances on a daily basis to
go to school.

Attracting a large number of families,
friends and work colleagues, the walk is
a wonderful opportunity for members of
the UAE community to volunteer their time, 
enjoy fun activities with family and friends 
and meet new people.

The walk is usually followed by entertainment 
and activities for all at Jumeirah Beach Park.

Dubai Cares Walk for 
Education Key Facts 

Years Produced:
5

Event Date:
7 February, 2014

Estimated Attendance:
8,000

Did you know?
Walk for Education 2014 included 
entertainment such face painting,
food stalls, games, a bouncing
castle and live music hosted by
local celebrities. 
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UAE National Day 

UAE National Day
Key Facts 

Years Produced:
42 

Event Date:
Held annually on 2 December  

Did you know?
Every year on National Day, Dubai 
and the entire UAE is awash with the 
colours of the UAE flag. From large 
flags draped over office buildings to 
elaborate car designs showcasing the 
owner’s patriotism, everybody gets in 
on the National Day celebrations.

Every 2nd of December, the UAE 
commemorates the formation of the
United Arab Emirates in 1971 with
National Day. 

Celebrated across the country, National 
Day see a wide range of family activities 
and festive performances, including shows, 
children’s attractions, and parades held 
throughout Dubai.  Citizens and residents 
typically get in on the festivities through 
decorating their cars in UAE flags, emblems 
and colours.  National Day 2013 was held in 
Dubai under the theme of “Happiest Nation” 
and included a parade, fireworks, and even 
commemorative gifts for attendees.
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Business Events

With a long and storied history as a trading 
hub, it’s no wonder that Dubai today has 
become a modern day trading post for 
international commerce and technology. 

In line with this position, the emirate is the 
region’s undisputed leader in business events 
hosting over 50 per cent of the region’s trade 
focused events, conferences and congresses.

Further strengthening its growing 
international profile as a world-class 
business events destination, the emirate 
is host to an ever-growing list of business 
events across a range of industries. Among 
these events is Gulfood, the world’s largest 
annual food and hospitality show, the Arabian 
Travel Market, where the world’s leading 
airlines, hotels and tourism boards meet 
to promote their latest offers, and GITEX 
Shopper and GITEX Technology Week, the 
region’s largest B2C and B2B consumer 
electronics events.

Not stopping at business, the emirate also 
regularly hosts a range of congresses and 
meetings for international associations 
including the recent Sibos 2013, which
saw international financial professionals 
descend on the emirate.

Not satisfied with hosting corporates only 
for work, the emirate is also increasingly 
becoming the destination of choice for 
incentive travel, having recently hosted
the Nu Skin Success Trip in April 2014
which saw 14,500 delegates take in all
that Dubai has to offer.
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Gulfood Exhibition

Gulfood is the world’s biggest annual food 
and hospitality show where international 
flavours find world-class business.

Established 26 years ago, Gulfood has a
well-deserved reputation within the food
and hospitality industry, delivering 
spectacular returns on investment. 

Under the theme ‘International Flavours, 
World Class Business’, Gulfood 2014 
provided a vast trade and sourcing platform 
for exporters, buyers, exhibitors and 
visitors alike, as well as hosting a number 
of lucrative networking opportunities, 
competitions and live events.  

This year’s show grew by 13 per cent, bringing 
the number of international pavilions to 110 
with over 4,200 exhibitors present.

Gulfood Exhibition
Key Facts 

Years Produced:
26

Event Date:
23 - 27 February, 2014

Estimated Attendance:
80,000+ in 2014
 
Did you know?
Many agricultural and export 
ministers attended Gulfood in 2014 
to meet, collaborate and broker 
future trade agreements through 
the exhibition’s ‘Ministers Meet’ 
programme. 
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Arabian Travel Market (ATM)

ATM is the most popular annual travel and 
tourism event in the region.  Designed to 
unlock the business potential within the 
Middle East for inbound and outbound 
tourism professionals, ATM has been held 
annually at the Dubai World Trade Centre 
for 19 years and counting.  With over 2,500 
exhibitors, and 15,000 meetings set at the 
2014 event, ATM is the region’s premier
travel trade forum.  

Arabian Travel Market
Key Facts 

Years Produced:
19

Event Date:  
2014 – 5 – 8 May
  
Did you know?
ATM 2014 attracted over
23,500 attendees. 
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GITEX Technology Week and GITEX Shopper 

GITEX Technology Week is a gateway 
for global technology brands to access 
the Middle East. As one of the most 
influential information and communications 
technologies (ICT) events in the world, 
GITEX’s 2014 edition will see more than 
142,000 ICT professionals, 25,000 C-level 
executives and over 3,700 exhibitors from
61 countries take over 100,000 square
metres of exhibition space, at the Dubai 
World Trade Centre in October.  

Just prior to GITEX Technology Week is
the highly anticipated consumer arm of 
GITEX, GITEX Shopper, the Middle East’s 
largest consumer IT and electronics 
show. High-energy and dynamic, it 
attracts a diverse audience that includes 
IT professionals, technology enthusiasts, 
students and consumers as well as
regional traders, from across Middle East, 
North Africa and the Indian Subcontinent 
seeking the world’s best products at the 
region’s best prices.

GITEX Technology Week 
and GITEX Shopper
Key Facts 

Years Produced: 
GITEX Technology Week – 33 
GITEX Shopper – 23 

Event Dates:
GITEX Technology Week
12-16 October, 2014

GITEX Shopper
27 September – 4 October, 2014
 
Did you know?
GITEX Shopper saw over 245 million 
AED ($66.7 million USD) in sales. 
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Sibos 2013

Sibos is an annual conference, exhibition 
and networking event organised by SWIFT 
for the global financial industry. Held in 
Dubai in 2013, Sibos 2013 saw over 7,000 
decision makers and topic experts from 
financial institutions, market infrastructures, 
multinational corporations and technology 
vendors gather for one week in the emirate to 
do business and collectively shape the future 
of payments, securities, cash management 
and trade.

With half a dozen conference tracks, a 
hundred speakers and as many conference 
sessions, 200 exhibitors, a host of networking 
events, Sibos shone a spotlight on Dubai’s 
growing importance as a financial 
transaction hub. 

Sibos 2013 Key Facts

Event Dates:
16 - 19 September, 2013

Estimated Attendance:
7,000

Did you know?
Sibos 2013 marked the first time in its 
35 year history that the event was held 
in the Middle East. 
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Nu Skin Success Trip

In April 2014, Dubai’s leading hotels, tour 
organisers and a broad spectrum of tourism 
stakeholders, led by Dubai Business Events 
(DBE), pulled together to host the largest-
ever incentives group in UAE history. 

14,500 delegates from Nu Skin China 
Enterprises arrived in Dubai on a
mega-incentive trip which saw them use 
71 Emirates Airline flights, two chartered 
Emirates A380s, 25 hotels and hundreds 
of luxury coaches. The group experienced 
the sights and sounds of Dubai and were 
taken on a huge tour of the emirate over 
several days, where they were shown many 
landmarks including the Burj Khalifa,

Nu Skin Success Trip
Key Facts 

Event Dates:
6-17 April, 2014 

Estimated Attendance:
14,500 

Did you know?
450 coaches were required to transport 
the Nu Skin group around the UAE. 
They covered a cumulative total of 
400,000km over 11 days.

the world’s tallest building, the Burj Dubai, 
the world’s largest mall, and Al Fahidi in
the historical heart of the city.

The group also attended training workshops 
and extensive gala dinners during their 
trip, which served as a major proof point 
internationally of the emirate’s ability to
host groups of any scale or scope.  
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Dubai Government   
  Support of    
     Festivals and
       Events
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Dubai has a rich history of hosting 
world-class festivals and events with the 
government playing a key role in their 
success. Recognising the unlimited potential 
of events as key economic and social drivers, 
Dubai’s leadership, working closely with 
public and private sector partners have 
helped build the emirate’s outstanding 
reputation at home and abroad as a
vibrant and exciting events destination. 

Dubai’s Department of Tourism and 
Commerce Marketing (DTCM) is the principal 
authority for the planning, supervision, 
development and marketing of the emirate’s 
tourism sector including the regulation, 
marketing and promotion of festivals 
and events. Within DTCM units that are 
responsible for the emirate’s ever-growing 
events portfolio include Dubai Calendar, 
Dubai Business Events (DBE), Dubai 
Inspections and Tourism Permits Section
and Dubai Festivals and Retail Establishment 
(DFRE). These units within DTCM, work 
closely together, as well as with other 
government organisations, private business 
and individuals across the emirate, and play a 
crucial role in helping to develop events that 
entertain and grow the local community and 
draw visitors to the emirate from the wider 
region and around the world.

In May 2014, Dubai announced its ambition 
to become the most visited city in the world 
through its Tourism Vision 2020 strategy. 
Under the strategy, Dubai aims to welcome 
20 million visitors a year by 2020, and along 
with it, triple tourism’s contribution to the 
economy. To do this, the vision sets out three 
key pillars or areas of focus with one being to 
position Dubai as the world’s leading events 

Dubai Government Support of Festivals and Events

and entertainment destination, along with 
family and business tourism. Fuelling and 
driving this very public statement of intent 
are a host of government-led organisations 
and initiatives. 

Dubai Convention and Events, a department 
of DTCM, through its two divisions, Dubai 
Calendar and DBE, has responsibility for 
attracting and marketing a year-round 
programme of events for residents as well
as leisure and business visitors. 

Dubai Calendar has played a key role in 
securing or organising events and festivals 
in the emirate. In the last 12 months these 
include the inaugural Dubai Food Festival, 
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the emirate’s hosting of seven cricket 
matches of the Indian Premier League’s 
2014 season and a long list of sporting and 
music concerts ranging from jazz crooner 
Diana Krall to the upcoming tour date for 
international pop icon, Lady Gaga.  

Leveraging the expertise of the Dubai 
Festivals and Retail Establishment (DFRE), 
which supports the emirate’s retail and 
events sectors, Dubai is also able to host 
an exciting line-up of annual festivals, such 
as the Dubai Shopping Festival and Dubai 
Summer Surprises. The mere presence 
of these agencies among others, signifies 
Dubai’s commitment to growing the
festivals and events sector. 
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The Dubai Culture and Arts Authority 
(Dubai Culture) was established in 2008 to 
spearhead and support the development and 
accelerated growth of the cultural industry 
in the emirate. Since its inception, Dubai 
Culture has launched several pioneering 
initiatives that have enriched the region’s 
cultural scene. Among the events organised 
by Dubai Culture include the Emirates Airline 
Festival of Literature, Design Days Dubai, Art 
Dubai and Dubai International Film Festival. 
In 2014 they introduced Dubai Art Season, 
running throughout March and April and 
celebrating all things art and culture during 
this period. 

For sports fans, Dubai Sports Council’s key 
objectives is to develop and improve sports in 
the emirate, creating a sporting environment 
and culture with a view to achieve success 
at a national, regional and international 
level. With responsibility for sports in Dubai, 
the council regularly organises a variety 
of athletic events including the inaugural 
Dubai Tour in 2014 firmly placing Dubai on 
the world cycling scene as well as various 
community athletics events and initiatives. 

Complementing what is often behind 
the scenes support, Dubai also enjoys 
widespread public support for events from 
government entities and identities. The 
Events Security Committee, launched in 
2008 as a Dubai Police initiative, is one such 
example.

Meeting regularly and working together to 
ensure events held in the emirate are not 
only safe but also easy to access and enjoy, 
the committee’s main objective is to ensure 
that all of the city’s events take place without 

any potential damages or casualties. 
Comprising members of Dubai Police, the 
committee’s Chairman, Vice Chairman 
and Coordinator General are all members 
of the police force. Other committee 
members include representatives from 
the Roads and Transport Authority (RTA), 
DTCM, ambulance services, the Criminal 
Investigation Department (CID), Civil Defence, 
Dubai Media Incorporated, Dubai Culture and 
Dubai Sports Council, and other entities as 
required.

The impressive control centre managed by 
Dubai Police also plays its part in ensuring 
the success of all events in Dubai by 
providing security monitoring and logistical 
support in addition to providing rapid 
response assistance for medical and other 
emergencies should they arise. The 2014 
New Year’s celebrations, which incorporated 
the largest ever fireworks display, was 
handled by the committee – requiring co-
operation amongst all members to ensure 
the record-breaking event ran smoothly and 
safely.   

The emirate’s bid to host the World’s Fair, 
Expo 2020, as well, was actively supported 
by a bid committee comprising of a broad 
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section of government leaders reporting 
directly to UAE Vice President, Prime Minister 
and Ruler of Dubai, Sheikh Mohammed bin 
Rashid Al Maktoum. Among the dignitaries 
involved were the Director-General of the 
Ruler’s Court of Dubai, Mohammed Ibrahim 
Al Shaibani; UAE Minister of State Reem 
Al Hashimy; Chairman of the Roads and 
Transport Authority, Mohammed Al Tayer; 
Director General of Dubai Municipality, 
Hussain Nasser Lootah; CEO of Dubai World 
Trade Centre and Director General of Dubai 
Tourism and Commerce Marketing, Helal 
Saeed Al Marri; and Deputy Commander 
General of Dubai Police Major General, 
Khamis Mutar Al Muzainah. 

As a leading tourism destination, the Dubai 
government recognises the importance of 
maintaining a year-round calendar of world-
class events to attract a continuous stream 
of first-time and repeat visitors. Activating 
government departments and agencies, the 
government regularly and actively attracts, 
supports, organises and promotes festivals 
and events within the emirate through a 
variety of methods that include, but are not 
limited to funding, marketing, facilitation of 
approvals and in-kind support and expertise. 
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Dubai Calendar

Dubai Calendar develops strategies, policies 
and systems, as well as dedicated networks, 
to assist the events industry in Dubai. The 
Dubai Calendar team aims to inspire Dubai’s 
events and festivals industry to reach new 
levels of excellence by making it easier to 
stage events and actively promoting headline 
attractions. 

Dubai Calendar helps develop and secure 
dozens of events in Dubai every year 
including the Middle East Film & Comic 
Con, performances by musical legends 
such as Eric Clapton and Elvis Costello, the 
Emirates Airline Jazz Festival in addition to 
upcoming events including ‘Disney on Ice’ 
due to take place September 2014 and the 
much anticipated One Direction concert, set 
for April 2015. It also supports events such 
as the Indian Premier League’s (IPL) recent 
tour in the UAE, Dubai Duty Free Tennis 
Championship and European Tour’s Race 
to Dubai finale event, the DP World Golf 
Championships, which sees the top names in 
world golf descend on Dubai. 

Dubai Calendar is also the single, reliable, 
bi-lingual source for the best events Dubai 
has to offer throughout the year, helping both 
residents and visitors plan and make the 
most of their free time in the city. 

Highlighting Dubai’s festivals, exhibitions, 
cultural and sporting events, Dubai Calendar 
is the official listing of events in Dubai, 
keeping business and leisure visitors, and 
residents informed about the multitude of 
events that the city offers.
www.dubaicalendar.ae is the key information 
channel managed by Dubai Calendar, an 
initiative born out of the vision for a more 

Dubai Calendar provides
extensive support for
events including: 

•	Free	event	promotion	through    
 media releases and media relations

•	Development	of	a	monthly	event	guide

•	Free	listings	on	the	dubaicalendar.ae	  
 portal 

•	Support	to	transport	and	accommodate  
 journalists or key event participants

•	Assistance	with	government	licensing   
 procedures

•	Financial	investment	assistance

dynamic events industry for the Emirate 
of Dubai. The Dubai Calendar team helps 
bring together the government, consumer 
and industry to cement Dubai’s position as 
a world-class events destination. Since its 
inception, Dubai Calendar has become an 
enabler for events for the local community, 
events industry, tourists and government 
bodies alike.
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Dedicated to pursuing and winning 
events through national and international 
promotions, DBE provides the following 
five key services:

•	Business	event	development
•	Destination	expertise	
•	Convention	planning	
•	Attendance	building	
•	Onsite	event	servicing

DBE also provides financial assistance 
to event organisers and facilitates site 
inspections for those looking to bring 
events to Dubai.

Dubai Business Events (DBE) - The Official Convention Bureau

With over 50 per cent of the region’s major 
exhibitions taking place in Dubai, the emirate 
is undoubtedly the regional leader, and a 
global hub, for business events. As a non-
profit government funded organisation, 
DBE’s aim is to further develop and increase 
Dubai’s share of the international business 
events and special events market, while 
maximising the economic prospects of Dubai. 

Working both independently, as well as 
in partnership with other public, private, 
academic and industry organisations, DBE 
secures major congresses, conventions, 
conferences and incentive trips across all 
sectors to be held in Dubai. These include the 
36th Asia Pacific Dental Congress, the 2012 
World Congress of Cardiology, Sibos 2013, 
the April 2014 Nu Skin success trip and the 
upcoming 2014 International Congress of 
Radiology in September. 
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Dubai Festivals & Retail Establishment (DFRE)

DFRE, an agency of DTCM, has pioneered
a number of Dubai’s world-class festivals
and events. The agency was launched in
1996 to revitalise the retail sector of
the emirate and add value to its tourism
offerings through the creation of the
Dubai Shopping Festival, positioning
Dubai as a year-round global destination
for family tourism, shopping and business.

DFRE annually funds and organises the 
internationally renowned Dubai Shopping 
Festival and Dubai Summer Surprises,
which promotes Dubai as the summer 
destination choice for families and
tourists.

DFRE also organises Ramadan in Dubai 
and Eid in Dubai, campaigns that showcase 
Dubai’s rich culture and heritage through 
various activities and events.

Dubai Motor Festival, which promotes 
Dubai as the motoring capital of the region 
also falls under DFRE’s remit. The recently 
launched Dubai Food Festival (DFF), a three 
week celebration of the emirate’s diverse 
culinary offering is also organised by DFRE, 
in conjunction with Dubai Calendar.

Aimed at enhancing Dubai’s position as the 
gastronomy capital of the Middle East region, 
DFF included a wide range of consumer and 
trade focused events, offers and activations 
that showcased the culinary contributions 
of the over 200 nationalities that call Dubai 
home. 
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Dubai Culture and Arts Authority (Dubai Culture)

Dubai Culture was established in 2008 
by His Highness Sheikh Mohammed Bin 
Rashid Al Maktoum, UAE Vice President, 
Prime Minister and Ruler of Dubai, to 
spearhead and support the development and 
accelerated growth of the cultural industry in 
Dubai and position it as the nerve centre that 
shapes art and culture across the region. 

Dubai Culture supports many renowned 
festivals and events such as the Emirates 
Airlines Festival of Literature, Design 
Days Dubai, Dubai International Film 
Festival and Art Dubai. Dubai Culture also 
support grassroots cultural initiatives that 
complement its founding objectives by 
providing sponsorship, promotion and venues 
for budding artists.
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Dubai Sports Council

Dubai Sports Council is a leading organiser 
of sporting events in the emirate. Founded in 
2005, the council is chaired by Crown Prince 
Sheikh Hamdan bin Mohammed bin Rashid 
Al Maktoum and aims to develop and improve 
sports in the city.

The organisation has laid the groundwork to 
create a comprehensive sports environment 
that meets the requirements of society. 
Through its efforts, it is paving the way 
for youth to cultivate their sporting and 
cultural talents and aptitudes in a way that 
leads them to achieve outstanding national, 
regional and international results. 

In the past 12 months, the Dubai Sports 
Council has helped host international events 
in Dubai including the U-17 FIBA World 
Basketball Championships, Dubai Tour, 
Samsung International Beach Football 
Championships, FINA World Short Course 
Swimming Championships and FINA Diving 
World Series just to name a few.
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Dubai World Trade Centre (DWTC)

DWTC has played a pivotal role in the growth 
of international trade for the Middle East, 
since its inauguration in 1979. As the region’s 
largest purpose-built complex for events and 
exhibitions, hosting 50 per cent of the Middle 
East’s business events, it is the epicentre for 
business tourism in the region, powering the 
business events sector and playing a major 
role in the growth of Dubai’s economy.

In 2013, DWTC welcomed more than 2.2 
million visitors and hosted 373 events, up 
from 302 in 2012. DWTC also expanded its 
facilities in 2013 to add semi-permanent and 
niche venue capacity to the existing 98,000 
square metres of covered space. Each year, 
DWTC events create more than 25,000 jobs or 
36,000 including ancillary sectors that benefit 
from their events. 

With a vision to make Dubai the world’s 
leading destination for all major exhibitions, 
conferences and events, DWTC has evolved 
from being the regional forerunner of the 
fast growing MICE industry into a global 
and multi-dimensional business catalyst, 
focusing on venues, events and real 
estate management. Despite its business-
orientated focus, DWTC does not limit itself 
to trade shows, conferences and exhibitions, 
but also hosts numerous family-oriented 
events. This year the complex hosted Cavalia, 
an equestrian extravaganza; Middle East 
Film and Comic Con, the region’s largest 
popular culture festival and Modhesh World, 
Dubai’s summer family entertainment event, 
including the world premiere of the Angry 
Birds exhibition.   
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e-Permit e-Ticketing

The e-Permit element of the new 
integrated platform will ensure the 
development and management of all 
procedures relating to the application, 
processing and licensing of event 
permits.

The system will facilitate greater 
efficiency for the event organisers 
and government entities responsible 
for granting permits, in addition 
to enabling the creation of a 
comprehensive database of all events 
taking place in the city – resulting 
in greater efficiencies in resource 
planning across government entities.

The e-Ticketing element of the 
platform will encapsulate all 
procedures related to event ticketing 
in real-time, including the collection 
of ticketing fees and distribution of 
tickets. The system will streamline 
the entire ticketing process for event 
organisers, since all necessary 
permissions to host events in the city 
will be able to be sought through the 
online portal, instead of from each 
different entity.

The platform will be provided to 
all event organisers, either as a 
consumer-facing ticketing solution 
or as a back-end interface with their 
existing e-ticketing system. Hotels, 
airlines, tour operators, travel agents 
and other ticket aggregators will be 
able to subscribe to the system.

Process for Putting on Events  

The Dubai Inspections and Tourism Permits 
Section, an authority which operates under 
DTCM, centrally licenses and approves 
all events in the emirate. In 2013, new 
legislation was passed mandating DTCM to 
develop and manage a new e-Permit system 
through which all procedures related to 
the application, processing and licensing of 
events can be operated. In addition DTCM 
was tasked with implementing an e-Ticketing 
system to act as a centralised platform for 
the sale and distribution of tickets for all 
licenced events in Dubai. 

The integrated e-Ticketing and e-Permit 
platform will be ready to be rolled out to the 
market starting in September 2014 and its 
use will be compulsory for all parties involved 
in Dubai events, from organisers to punters. 
The platform applies to all areas within 
Dubai, including free-zones and all entities 
holding, organising or managing events.
The objective is to support and develop the 
events sector; a key pillar of the strategy 
behind Dubai’s Tourism Vision 2020 to 
welcome 20 million visitors per year by the 
end of the decade. 
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Legislation Supporting Festivals and Events

In anticipation of the growing number of 
visitors to the emirate in advance of Expo 
2020, the Dubai government has also 
announced its intention to introduce a 
Public Safety Act following consultations 
with international experts in international 
law as well as specialists in safety laws 
and consumer protection.  This act seeks 
to implement best practice in ensuring the 
highest levels of safety for citizens, residents 
and visitors at all times by reducing accidents 
and injuries in public places. This new act 
will result in legislation that will ensure 
visitors to events and festivals in Dubai 
are well protected against hazards and 
mishaps and that organisers of events are 
held responsible for the safety of the people 
attending. 

The upcoming law will cover all places 
frequented by the public such as shopping 
malls, hotels, educational institutions and 
residential communities as well as in open 
spaces and squares, where events, festivals 
and celebrations are organised. The law also 
aims to ensure the safety requirements of 
other places frequented by the public on a 
regular basis, such as beaches and parks.
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Section 4

Community   
  Support of    
     Festivals
    and Events
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Community Support of Festivals and Events 

Taking the lead from a strong and engaged 
government, Dubai’s community - the 
residents and businesses who call it home 
- are equally supportive of the emirate’s 
festivals and events.  Many of the emirate’s 
leading local and international businesses 
are avid supporters of events through
various sponsorships. Members of the
public volunteer their time to ensure that 
events are a resounding success.

Year-on-year, attendance at events continues 
to grow as illustrated through a host of new 
events as well as improvements at existing 
events. As highlighted by the overwhelming, 
and widespread visible public support for the 
Expo 2020 bid, members of the community 
often rally in spectacular fashion in support 
of events and festivals. Whether it be through 
sponsorship, volunteerism, attendance or 
initiatives of support, the Dubai community 
loves events, and it shows.
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Dubai Volunteers 

Volunteering and charitable work is an 
important part of life in the emirate.  As 
highlighted throughout the Holy Month of 
Ramadan, members of the community are 
encouraged by both public and private sector 
organisations to give back to the community, 
and they do so in various ways; be it through 
organised events and programmes or 
personal initiatives amongst friends and 
family.  

The Dubai Volunteering Center (DVC), 
is an initiative by Dubai’s Community 
Development Authority. As the first official 
Dubai Government body established to 
manage volunteering services in the UAE, 
DVC connects deserving community causes 
with willing volunteers, fostering a spirit of 

unity and care throughout the community.  
DVC members participate positively in their 
community with a strong sense of pride, 
affirming that “Volunteering makes UAE 
proud’’. 

One such organisation that benefits from 
this culture of volunteering is Dubai Cares, 
a UAE-based philanthropic organisation 
launched in September 2007 by His Highness 
Sheikh Mohammed Bin Rashid Al Maktoum, 
Vice President and Prime Minister of the UAE 
and Ruler of Dubai, to improve children’s 
access to quality primary education in 
developing countries. Dubai Cares works with 
organisations such as The Bill and Melinda 
Gates Foundation, Care International, and 
UNICEF, as it implements integrated primary 
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education programs in 35 countries and 
communities.  Within the UAE community, 
Dubai Cares regularly works with members 
of the community in the Volunteers Emirates 
programme, which sees them renovate and 
refurbish schools around the UAE. 

With such a strong philanthropic culture, 
volunteers are key to the success of many of 
the emirate’s major events, including Dubai 
International Film Festival, DP World Tour 
Championship, and the Standard Chartered 
Dubai Marathon to name a few. Another 
such event channelling the enthusiasm 
and talents of these volunteers is Emirates 
Airline Festival of Literature.  Now firmly-
established as one of the highlights of 
Dubai’s cultural calendar, LitFest, as it is 

known would not be possible without the 
huge army of enthusiastic volunteers who 
help in a variety of roles. In 2014 alone, 
more than 300 volunteers from across the 
UAE, region and beyond, lent their time and 
efforts to ensure the event was a success.  
Along with manning the session rooms, 
the volunteers ensure that all is in perfect 
order for both authors and audience, as well 
as providing friendly and knowledgeable 
help and guidance to Festival-goers at the 
information desk, ticket desk, book-signing 
and lobby areas. There are also volunteers 
who work with the youngest LitFest 
attendees, entertaining youngsters with 
games, crafts, and story-telling at the Time 
Out Kids Zone and Reading Garden areas. 
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Members of Dubai’s business community 
are avid supporters of the emirate’s ever-
growing calendar of events and festivals. 
Key corporations and businesses that are 
active supporters of Dubai’s event sectors 
include:  Dubai Duty Free, Emirates Airline, 
Du, Etisalat, Jumeirah Group, Standard 
Chartered, Gulf News, Majid Al Futtaim 
Group, Samsung, and Emaar.  Events 
benefitting from this sponsorship include 
the Dubai World Cup, Festival of Literature 
and Dubai Jazz Festival, all of which are 
supported by Emirates Airline amongst 
many others. Standard Chartered is the 
title sponsor of the Dubai Marathon and 
brands such as Webber BBQ and ACE Home 
Hardware have provided sponsorship for the 
inaugural Dubai Food Carnival. 

Sponsorship Support 

Crucial to the success of individual 
events, and the growth of the sector as a 
whole, Dubai’s businesses also benefit in 
aligning with such popular and anticipated 
events, often working with local groups to 
foster relationships that further benefit 
the community.  Events such as Fashion 
Forward provide an ideal channel for 
fashion and make-up brands including 
MAC and Swarovski to reach Dubai’s young 
trendsetters, as it also gives them a platform 
to create long lasting relationships that in 
turn develop and promote emerging talent.  
Global brands including Nike are also taking 
the lead in creating events in the emirate, 
with the recent Nike event, Winner Stays DXB 
shining a light on grass-roots football within 
Dubai ahead of the recent World Cup. 
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Dubai enjoys a diverse media sector that 
encompasses Arabic and English as well 
as a number of other languages - Russian, 
Chinese, Indian sub-continent to name a
few - across print, online and broadcast 
outlets.  With a vibrant local media sector, 
Dubai is also a regional media hub, with 
many pan-Arab and international media 
outlets headquartered, or with operations,
in the emirate.  A key supporter of this 
growing media sector, the Dubai government 
has established a number of media zones – 
Dubai Media City, Dubai Knowledge Village, 
and Dubai Studio City – to facilitate and
foster the sector’s continued development. 
There are over eight English and Arabic
daily newspapers headquartered in Dubai. 

Representing English newspapers are Gulf 
News (circulation: 103,594) and Khaleej 
Times (circulation: 96,150) amongst 
others, while Arabic is represented by a 
number of publications including Emarat 
Al Youm (circulation: 80,000) and Al Bayan 
(circulation: 88,800). Along with Arabic and 
English newspapers there are also a number 
of Malayalam language daily newspapers. 

Newspapers headquartered elsewhere in the 
UAE, such as Abu Dhabi’s The National and 
Al Ittihad, also frequently write about Dubai’s 
news including its event sector.  Bucking 
international trends, Dubai also enjoys a 
buoyant magazine industry with publishing 
houses such as Motivate, ITP and CPI 
collectively publishing over 120 weekly and 
monthly magazine titles covering a range of 
consumer, business and trade subjects.   
When it comes to radio, there are over 35 
stations that broadcast in the emirate in 
languages that include Arabic, English, 

Media Support 

Hindi, Urdu, Malayalam, Tamil, Tagalog and 
Farsi. 12 free to air Dubai-based TV stations 
are also available in the city, with a range 
of regional and international stations also 
available for Dubai-based viewers.  

Along with the variety of homegrown
media outlets, international media 
companies with established operations
in Dubai include Al Jazeera, BBC, CNN, 
Bloomberg, Sky News Arabia, Forbes, 
Reuters, CCTV, and CNBC Arabiya.  
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Dubai’s media outlets are active and 
engaged supporters of the emirate’s event 
industry on a number of levels. In terms of 
editorial support, newspapers, online news 
outlets, radio and TV all provide significant 
and ongoing support with festivals such 
as the Dubai Shopping Festival and Dubai 
Food Festival featuring in special sections 
in newspapers, magazines and online. 
Dedicated listing magazines such as What’s 
On and Time Out Dubai also regularly 
highlight any number of events and festivals. 

Dubai media outlets are also very supportive 
when it comes to event sponsorship, media 
partnerships and organising events – with 
publishing house ITP organising more than 
50 business and consumer events and 
conferences alone each year.

Broadcast, online and print media also 
frequently team up with Dubai business and 

consumer events to produce show dailies
and broadcast live on the ground.
 
Similar to other markets, there is also a 
dramatic shift towards social media in
Dubai with communities and platforms
such as Instagram, Twitter and Facebook 
gaining traction. This growth has resulted
in the rise of a new breed of influential
media identities in Dubai in the form of 
bloggers and online influencers.

This community of fashion, food, travel, and 
mummy and fitness bloggers are also active 
supporters of the emirate’s events with many 
not only attending and sharing event news 
and updates with their online community of 
followers, but also taking an active role in 
shaping such events as seen in the case of 
the Dubai Food Festival Gourmet Trail. 
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The Dubai Chamber of Commerce and 
Industry was established in 1965. As a 
private non-profit organisation, its mission 
is to represent, support and protect the 
interests of the business community in 
Dubai. In addition to providing services for 
its 150,000+ members, the Dubai Chamber 
recently partnered with DTCM’s Dubai 
Business Events (DBE), and the Dubai World 
Trade Centre (DWTC) to establish the Dubai 
Associations Centre (DAC).  

Over the past two decades, Dubai has 
become the Middle East, North Africa 
and South Asia headquarters for many 
multinational organisations – and 
consequently a growing number of 
international associations have come 
together in the emirate to meet,
exchange knowledge and network.

DAC offers a formal environment for these 
associations to establish in Dubai, allowing 
practitioners within a common industry or 
profession who are registered in the emirate 
to form a member-based association. 
Increased association activity in the 
emirate will boost the business events and 
hospitality sectors by attracting more global 
conferences and association meetings to 
Dubai. 

Beyond DAC, DBE promotes Dubai as 
a dynamic host city for incentive travel, 
conferences and business events. The 
division’s mission is to increase Dubai’s share 
of the international business events market, 
while maximising the economic prospects 
of Dubai. DBE’s vision is to position Dubai 
as a world premier incentive and business 
events destination, working to attract key 

Dubai’s Business Associations

international events to the emirate, grow 
visitor numbers at existing events and seek 
out new business event opportunities. 

Upcoming events confirmed to be held in 
Dubai thanks to the work of DBE include 
the annual conference of the International 
Federation of International Furniture Movers 
(FIDI) which will see 1,000 delegates visit 
Dubai in May 2017; the World Congress for 
Brain, Spinal Cord Mapping & Therapeutics 
(SBMT), which will see 500 specialists visit 
Dubai in June 2017; and the International 
Dragon Award Congress, which will see 5,000 
members of the Chinese insurance industry 
visit Dubai in August 2015. 

DBE’s service standards are accredited by 
Lloyd’s Register Quality Assurance (LRQA) 
as part of the BestCities Global Alliance of 
convention and visitor bureaus that aim to 
deliver the world’s best service experience 
for the meetings industry. 
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Downtown Associations 

Dubai’s events sector enjoys strong 
support from various governmental and 
non-governmental associations and 
organisations.  

One of the earliest supporters has been the 
emirate’s retail sector, and specifically, its 
malls. Given the hot summer temperatures 
in Dubai, malls are often utilised as public, 
community spaces and a venue for any 
number of events including charity initiatives, 
fashion events, children and youth shows, 
and health awareness campaigns. On the 
ground, these events and activities have 
helped attract an increased number of 
visitors to Dubai and its shopping malls. 

A key supporter in developing the role that 
malls play in hosting and organising events 
is the Dubai Shopping Malls Group (DSMG), 
a non-profitable, umbrella organisation of 

malls set up in 1998 under the patronage 
of the Dubai Department of Economic 
Development to promote shopping, retail 
trade and the mall industry in Dubai.
As a key sponsor of the emirate’s summer 
festival, Dubai Summer Surprises (DSS) 
since its launch, DSMG has been organising 
innovative events and activities that have 
helped brand Dubai as a dynamic and fun 
retail and events destination both in the 
summer months and throughout the year. 
Members of DSMG have also benefited 
through participation in industry seminars, 
forums and idea exchange meetings 
organised by DSMG, participation in cost 
effective citywide joint marketing programs, 
and by gaining access to valuable databases 
on industry resources and employees.
Among DSMG’s future plans are initiatives
to collectively promote plans during the
end of Ramadan celebration, Eid. 
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Among other organisations playing a key role 
in fostering and developing Dubai’s culture 
of events is TECOM. TECOM Investments 
has 10 Free Zone business parks which 
are purpose-built environments designed 
to foster business growth through quality 
facilities and industry specific infrastructure. 

Dubai Media City, Dubai Knowledge Village 
and Dubai Studio City all fall under TECOM’s 
portfolio with each playing a role in acting as 
both the home of various events companies 
and initiatives, as well as the venue for 
various events as is the case with the Dubai 
Media City amphitheatre.

In addition to these established business 
Free Zones, TECOM is currently developing 
the Dubai Design District. The District, or d3 
as it is known, is a purpose-built community 
dedicated to promoting and nurturing 

emerging local talent, while also providing 
a creative home to established international 
design, luxury and fashion brands. Once 
complete d3 will feature a promenade with 
international and boutique hotels, a pop up 
shop area, amphitheatre and convention 
centre to host any number of creative events.  
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Educational Institutes

Dubai has a vibrant higher education 
sector with a wide range of public and 
private universities, colleges and institutes 
representing some of the UAE’s and the 
word’s top educational institutions. 
In addition to offering a variety of event 
management courses, degrees and 

Amity University,
MBA Programme in PR & Event Management 

Event Management Development Institute,
Diploma in Event Management and Innovative Marketing 

Amity University, Dubai offers a
two-year, full-time MBA programme in
PR & Event Management. With courses 
that include Event Management & 
Planning: Concept & Context, Event 
Production, Coordination and Budgeting 
as well as a summer Internship, the 
programme arms students with skills 

Event Management Development Institute, 
Dubai (EMDI) offers a diploma programme 
in Event Management and Innovative 
Marketing. The course trains students in 
all aspects of the events industry from 
creative, to marketing, to production to the 
event’s technical aspects. The programme 
exposes students to all types of events and 

certificates, these institutions regularly 
partner with public and private agencies
to foster the development of event 
management skills.

Event management programmes
offered in Dubai include:

such as leadership, public relationship 
building, marketing and business, 
budgeting, and risk management, as it 
prepares them for career opportunities 
in Event Management Consultancy, 
Hotel, Travel and Hospitality Industries, 
Advertising Agencies, Public Relations 
Firms and NGOs.

gives them the opportunity to gain hands-
on experience working on over 100 events 
in a variety of roles including Production 
Assistants, Backstage/Front Stage 
volunteers, Ticketing & Security Officers, 
Hospitality and Transport Coordinators.  
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Edinburgh Napier University,
Event Certificate in Festival and Event Management 

International School of Communications, Dubai,
Event Management Courses 

Edinburgh Napier University, Dubai offers 
a three-day intensive training course 
designed to provide a foundation of key 
skills and knowledge associated with the 
creation and delivery of events ranging 
from conferences and exhibitions to 
festivals and sporting events, as well as 
private events such as weddings, and 
parties. The course outlines international 
industry best practices in event planning, 

The International School of 
Communications (ISOC) is a private 
institution of higher learning that 
specialises in short courses across a 
range of communication skills including 
events. ISOC’s Dubai school offers a 
variety of event management courses 
including: Strategic Event Management; 

project management, marketing and 
PR, human resources planning and 
management and the conduct and 
evaluation of events. With course content 
based on the result of an extensive survey 
of event management professionals, 
students who undertake the course 
receive a certificate from the Edinburgh 
Institute: Festivals, Events and Tourism 
(EIFET), Edinburgh Napier University.

Practical Event Management; Protocol, 
Etiquette and Hosting; Directing 
Strategic Events and Press Conference 
Management. Taking place over one to 
four days, the courses are ideal as a 
refresher for event professionals or to 
inspire those wanting to take the leap
into event management.
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Dubai Summer Surprises Apprenticeship Programme 

Since 2006, Dubai Summer Surprises 
(DSS) has been inviting some of the best 
and brightest students from across the 
region to the emirate to participate in their 
award-winning destination marketing 
internship. Gaining experience in event 
marketing and production, the students 
travel to Dubai for a two-week, all 
expenses paid trip to work alongside the 
talented team of marketing and event 
professionals behind what has become 
one of the region’s biggest tourism events 
and marketing success stories of the
Arab world.

The students also attend workshops, 
take part in visits to key DSS events 
and tourism landmarks, and meet key 
officials responsible for building the Dubai 
brand. The internship offers students the 
opportunity to get hands-on experience 
that will both enhance their theoretical 
understanding of their chosen field of 
study as well as its practical application. 
It also allows them to build a valuable 
network of potential future employers 
and corporate mentors. The programme’s 
most recent edition, in 2013, welcomed 
the largest-ever group of winners from 

14 markets. More than 80 universities 
from the UAE, KSA, Qatar, Kuwait, 
Bahrain, Oman, Lebanon, Syria, Egypt, 
Jordan, Palestine, Morocco, and first-
time participants Iraq and Sudan, each 
nominated six senior students from their 
marketing, business administration and 
travel & tourism courses to apply for the 
once-in-a-lifetime opportunity. 

Once nominated, students were asked to 
respond to the question: “How would you 
further market DSS in your respective 
market if you were to become the Chief 
Marketing Officer for DSS?” A special jury 
comprising key DSS executives and other 
marketing professionals then evaluated 
the final submissions before selecting a 
student from each country. 

In addition to valuable experience, the 
winners each received return flights 
and a two-week stay at The Emirates 
Academy of Hospitality Management, 
one of the world’s leading hospitality 
business management schools, managed 
by Jumeirah Group the global luxury 
hospitality company and a member of 
Dubai Holding.
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Local Suppliers

With an enviable calendar of consumer and 
community festivals and events, including 
over 50 per cent of the region’s business 
events market, Dubai is the region’s 
undisputed events capital, and one of the 
world’s great events destinations. Further 
supporting and bolstering this position is
the news that Dubai won the bid to host
Expo 2020.

With such a long-standing emphasis on 
events and a bright future ahead, the emirate 
is home to a thriving events business sector 
with a range of innovative and professional 
event management companies and event-
related services and suppliers.  

Championed by Free Zones such as Dubai 
Media City, event-related services and 
support available in Dubai include, but is not 
limited to, audio and visual support, tents 
and marquees, lighting and sounds, security, 

creative décor and conceptualisation, 
staging, signage, seating, food and
beverage, pyrotechnics, transportation
as well as marketing and public relations.  

With such a wide variety of event services 
available, these companies, working closely 
in partnership with each other as well as
key private and public sector partners,
have been responsible for some of the 
world’s most spectacular events, from 
the record-breaking 2014 New Year’s 
celebrations and the Dubai International
Film Festival, to UAE National Day. 
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Section 5

Leveraging    
  ‘Community Capital’ 
      Created by     
         Festivals and
            Events
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Leveraging ‘Community Capital’
Created by Festivals and Events

Emirati culture meets the traditions of over 
200 different nationalities that call Dubai 
home, and the result is a city bursting with 
energy. Both a cause and effect of this unique 
and diverse community, Dubai is one of the 
world’s leading events destinations. Members 
of Dubai’s community and visitors alike can 
enjoy any number of festivals and events 
ranging from arts and culture, to comedy and 
concerts, to community, lifestyle and sport. 

This extensive calendar of events not only 
plays a pivotal role in influencing people to 
visit, live in, and do business in Dubai, it also 
celebrates Dubai’s diversity, fosters a spirit 
of co-operation and progress, and fuels the 
emirate’s ongoing economic, cultural and 
social growth. As Expo 2020 fast approaches, 
this will only accelerate Dubai’s growth 
and development – much to the benefit of 
the emirate’s community, government and 
visitors.
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Community Branding 

The bustling multi-cultural community in 
Dubai is central to the continuous growth of 
the emirate as a global events destination. 
Dubai’s reputation for hosting world-class 
events draws scores of tourists to the 
emirate year on year and keeps expats 
entertained and engaged. With approximately 
95 per cent of the population being expats, 
and over 11 million hotel guests in 2013 
alone, the goal of putting the name of Dubai 
on everyone’s lips is certainly being realised.

Local festivals and events, many of which
are steeped in the unique and diverse 
heritage of the emirate, have evolved year 
on year and in the process, have become 
enduring symbols of Dubai’s bright future. 
These events encompass sports, the arts, 
culture, heritage, and business. Along with 
providing entertainment, they also boost 
specific industry sectors, both economically 
as well as culturally.  

#MYDUBAI

To capture the fascinating portrait of 
life in the emirate, HH Sheikh Hamdan, 
Crown Prince of Dubai launched ‘the 
world’s first autobiography of a city’ 
in 2014. Under the initiative, residents 
and visitors of Dubai are encouraged 
to share their experiences of Dubai, 
including its endless events and 
festivals, on social media using the 
hashtag #MyDubai.

After the first four months, more
than one million images had been 
submitted on Instagram, and the
social media buzz is ongoing.



85

Dubai’s events include:  

World-renowned festivals:

First class arts events:

World-class sporting tournaments: 

Global music and comedy events: 

Dubai’s world famous festivals include 
the Dubai Shopping Festival and the new 
Dubai Food Festival. During these festivals 
the city comes alive with entertainment, 
events and activities, while many private 
businesses offer an extraordinary mix of 

Dubai’s arts and culture events reflect 
the rich cultural heritage of Dubai and 
its diverse community of residents. Such 
events include Art Dubai, the Dubai 
International Film Festival and the 

The city’s state of the art venues, event 
expertise and destination offering has led 
to it hosting a wide range of landmark 
international sporting events including 
the world’s richest horse race, the Dubai 
World Cup, the Dubai Duty Free Tennis 

The city has become the Middle East’s 
destination of choice for the world tours 
of global music and comedy. Artists who 
have showcased their talent in Dubai 
include Julio Iglesias, Eric Clapton, Justin 

offers, deals and competitions.
Both festivals have also fostered and 
supported the emirate’s growing 
reputation as a global culinary and 
shopping destination. 

Emirates Airline Festival of Literature. 
These events position the emirate as an 
influential platform of artistic production 
as it also showcases and fosters 
outstanding local and regional talent. 

Championship and four games of the 
Indian Premier League’s 2014 season. 
These events are attended by tens of 
thousands in Dubai, with billions more 
tuning in from around the world. 

Timberlake and Michael McIntyre, with 
Lady Gaga and One Direction due to 
perform soon. Most performances are 
sell-out, attracting residents from Dubai, 
the region and beyond. 
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Dubai Calendar promotes the city’s strengths 
as the region’s leading events destination 
through building its events sector. Through 
bringing events to Dubai and marketing 
them both locally and internationally, Dubai 
Calendar plays a key role in showcasing the 
emirate’s bustling energy to both residents 
and visitors – offering them a wide range 
of activities, festivals and events to attend, 
support and work with throughout the year. 
As the go-to source for the most up to date 
and comprehensive information on almost 
any event in Dubai, Dubai Calendar enhances 
the Dubai experience for both residents
and visitors. 

In addition, onsite, and often city-wide 
branding is a feature of a number of events 
including the Dubai Shopping Festival and 
Dubai Food Festival. Positive media coverage 
for these events is also generated globally 
by the DTCM Overseas Promotions teams 
as well as locally and regionally by DTCM’s 
Dubai-based marketing and
communications team.
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Promoting Tourism

Events and festivals have been cornerstones 
of the tourism industry in Dubai, with events 
such as Dubai Shopping Festival, Dubai 
Summer Surprises and the Dubai World 
Cup contributing billions of dollars to the 
emirate’s economy each year. With this in 
mind, Dubai’s Tourism Vision 2020, a strategy 
for the development of the emirate’s tourism 
industry, aims to double the number of 
visitors to Dubai by the end of the decade. 
A key area of focus to make this Vision a 
reality is to grow Dubai’s position from 
being a regional events hub, to one of the 
world’s leading events and entertainment 
destinations. 

In line with this focus, DTCM and their 
partner organisations, working closely 
with private sector partners, play an active 
role in both growing and promoting the 
events credentials of the emirate. Through 
DTCM’s Dubai Events (Dubai Calendar and 

Dubai Business Events), the government 
demonstrates a clear commitment to the 
development and promotion of Dubai as a 
leading global events destination in the eyes 
of the local community, events industry, 
tourists and government. Through attracting, 
partnering with and marketing a range of 
events, Dubai Events further strengthens 
the emirate’s destination offer through 
expanding and growing a list of dynamic 
consumer and business events. Further 
boosting the Vision’s goal is Dubai’s hosting 
of Expo 2020 in six years’ time. Expo 2020 not 
only reinforces the emirate’s ability to host 
events of any size and scale but also further 
accelerates the growth of both its tourism 
and events industry.

With responsibility for promoting Dubai 
and showcasing why it is one of the world’s 
leading tourism destinations, DTCM manages 
20 international offices and an Overseas 
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Promotions team. In addition to actively 
promoting Dubai’s unique destination offer, 
including its calendar of events and festivals, 
through international communications and 
marketing activities, the teams are also 
responsible for hosting media, social media 
influencers and trade partners in Dubai, 
giving them the opportunity to experience 
what has to be seen to be believed. 

Individual festivals and events are promoted 
locally and regionally through individual
event campaigns spearheaded by either one, 
or a combination of DTCM organisations 
along with private sector partners. Each 
year, major festivals such as Dubai Shopping 
Festival, Dubai Summer Surprises and the 
Dubai World Cup appear to take over the 
city through communications marketing 
activations, resulting in widespread media 
coverage. These events are also actively 
used by overseas offices to promote Dubai 
and attract visitors. This has been extremely 
successful with festivals such as Dubai 
Shopping Festival reporting that since its 
launch in 1996, it has attracted 47 million 
visitors from across the globe.

In keeping with the times and true to the
very nature of events, social media activation 
is an important tool in promoting Dubai and 
its events offering. Dubai Calendar along
with numerous other public and private 

sector event organisers engage in regular 
social media engagement through various 
online communities including Facebook 
and Twitter, to highlight particular events 
and keep the public engaged with regular 
competitions. 

In addition, DTCM’s role with the #MyDubai 
initiative is twofold – to create channels 
through which tech savvy local and regional 
people can contribute images, videos, stories 
and other creative content to showcase 
their Dubai to the world; and to exhibit the 
contributions received across a range of 
social media and other creative platforms to 
a wider audience locally and abroad.



89

DBE is responsible for driving Dubai’s 
continued growth as a dynamic and engaging 
business events destination. As Dubai 
currently accounts for 50 per cent of the 
Middle East’s Business Events market, DBE 
is actively pursuing a strategy to help realise 
Dubai’s Tourism Vision 2020 and in turn, 
solidify the emirate’s position as the world’s 
leading destination for business events and 
incentives. This will be achieved through 
attracting more international events to Dubai, 
maintaining existing events that take place 
in the emirate, and growing visitor numbers 
at such events. In line with these goals, DBE 
showcases Dubai as a destination that can 
host events
of any size and scale as well as a key 
incentive destination through various 
activities that showcases its wider
calendar of consumer, trade and
business events. 

Internationally, DBE working closely with 
Dubai Calendar, is an active participant in 
exhibitions, road shows and workshops. 
Some of the major exhibitions that DTCM’s 
Dubai Events arm regularly participates 
in are the ITB (Berlin), the world’s leading 
travel trade show; the World Travel Market 
(London); EIBTM, the global meetings & 
events expo (Barcelona); IMEX, the worldwide 
exhibition for incentive travel, meetings 
and events (Frankfurt) to name a few. 
These events showcase both the emirate’s 
credentials in offering unique incentives as 
well as both business and leisure events. 

DBE leverages Dubai’s events, festival 
and leisure offering as a key attraction for 
conventions and incentives organisers to 
choose Dubai as a destination.

Dubai Business Events (DBE)
- The Official Convention Bureau
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The year-round calendar of events in Dubai 
entertains leisure and business visitors alike, 
making Dubai the ideal place to bring the 
family along while travelling for business. 
By pioneering remarkable experiences that 
make the world want to visit and revisit 
Dubai, there is no distinction between 
business travellers and leisure visitors, 
making the emirate the world’s leading 
family and leisure, events and business 
destination. 

Traveller expectations – be it for a business 
events or leisure trip – are being exceeded by 
ensuring the highest standard of service is 
delivered at every stage of a visit, no matter 
what its purpose may be. A recent example 
was Dubai’s successful hosting of the largest 
incentive group in its history, with 14,500 
delegates from Nu Skin Enterprises in China 
visiting the emirate in April 2014. Fending 
off fierce competition from other global 

destinations including Singapore, Seoul and 
Macau, Dubai won the bid to host the mega-
incentive group in January 2013. 

Working closely with tour operators and 
partners including Arabian Adventures, Dubai 
World Trade Centre (DWTC) and Emirates, 
DBE and partners planned over 49 individual 
itineraries for the group. These included a 
variety of world-famous sites around Dubai 
including the Burj Khalifa, Dubai Mall,
Al Fahidi, Dubai Creek and the Palm 
Jumeirah. The group also enjoyed full-
fledged gala dinners in groups of 7,500 at the 
Bab Al Shams Desert Arena as well as taking 
part in educational seminars at the Dubai 
World Trade Centre. A welcome campaign 
was also launched on leading Chinese social 
media site, Weibo titled ‘#DubaiWelcomes#’, 
which encouraged delegates to upload 
photos from the city. A competition rewarded 
the delegate with the highest number of 



91

‘Shares’ of a single Dubai-inspired photo, 
and this saw outstanding results on social 
media. In total, 77 flights and two chartered 
Emirates A380 aircrafts were used to 
transport the delegates to and from China.

The delegation chose to visit Dubai because 
of its premier incentive offer, including iconic 
landmarks, world-class accommodation, 
transport infrastructure and a robust offering 
of leisure events and activities. Dubai’s 
hosting of the trip resulted in an economic 
impact of approximately 294 million AED ($80 
million USD) on the UAE economy. The trip is 
also being showcased as a case study locally 
and internationally to attract businesses to 
choose Dubai as a business and incentives 
destination.

In addition to active marketing and 
promotions, Dubai’s expanding list of 
consumer focused festivals and activities 

also provide an ideal and organic platform for 
trade and business events through bringing 
the best and brightest minds of any number 
of industries together in Dubai. As an 
example, the 2014 edition of the Dubai Food 
Festival, a month-long celebration of Dubai’s 
growing culinary credentials, also included 
Gulfood, the world’s largest annual food 
and hospitality show as well the inaugural 
Global Restaurant Investment Forum. Both 
trade events were complementary to the 
wider festival, which also featured a number 
of key consumer events, such as Dubai 
Food Carnival and Taste of Dubai. Other 
events such as the Dubai International Boat 
Show, the most trusted and established 
marine industry exhibition in the Middle East 
which regularly attracts both industry and 
consumer attendees from across the world, 
were also a part of this year’s Dubai Food 
Festival.
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Events are crucial to Dubai’s economic 
development. In 2011 alone, business
events in Dubai generated 6.5 billion AED 
($1.77 billion USD), representing 2.1 per cent 
of Dubai’s GDP. Events, both business and 
leisure, are a key pillar of Dubai’s Tourism 
Vision 2020 to attract 20 million visitors 
by 2020 through organic growth, targeting 
emerging markets, and by increasing the 
number of repeat visits. The emirate’s ability 
to host world-class events in the business 
and leisure sectors is continually showcased 
internationally and locally by DTCM and its 
divisions and partners, in order to attract and 
recruit new businesses to consider choosing 
the emirate as a business destination.

Since Dubai’s Tourism Vision 2020 was 
announced in May 2013, a number of key 
developments and announcements that boost 
Dubai’s event infrastructure and tourism 
offer have also paved the way for accelerated 

Corporate Recruiting Efforts 

and organic economic growth. Among the 
major developments was the announcement 
of Dubai’s right to host Expo 2020, the 
opening of phase two of Dubai World Central 
airport, opening and announcement of a 
substantial number of new hotels, attractions 
and events, including ambitious plans to 
launch Mall of the World, the world’s first 
temperature controlled city containing the 
planet’s biggest mall and 100 hotels. 

Making it easier for both business and 
leisure visitors to travel to the emirate, 
without thinking twice, is the lifting of the 
requirement for 13 EU member states to 
have pre-entry visas for the UAE. This is 
welcome news from an events industry 
perspective as business or leisure visitors 
from these countries can now obtain a visa 
on arrival. In addition, further legislative 
changes aimed at facilitating tourism, and 
boosting attendance at festival and events, 
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also sets the stage for new economic growth. 
Among the changes are new financial 
incentives such as a two year waiver on 
the 10 per cent Municipality Fee, which is 
dependent on the speed of hotel construction 
that will encourage development of mid-
market hotels. Further incentives for hotel 
development include no fees on change-of-
use for land for hotel usage and government 
land allocated for development of three and 
four star hotels. 

DBE also actively leverages Dubai’s position 
as the region’s leading business hub and 
highlights the emirate’s credentials as a 
global business destination through its 
international offices and at trade shows and 
exhibitions around the world. Dubai is also 
keen to improve its business offer by growing 
existing business exhibitions such as Gulfood 
and GITEX into mega events, creating new 
shows, fostering economic development in 

identified sector gaps and making Dubai 
a dynamic hub for both major conventions 
as well as the industries they represent. 
Incentivising businesses to operate within
the emirate further is the Dubai Airport 
Freezone Authority (DAFZA) which not 
only administers trade licenses and visas 
to international companies wanting to do 
business from the emirate, but also offers 
companies within the Freezone a base
within a modern and comprehensive 
environment to do business from. They 
also offer tax and duty exemptions, full 
repatriation of earnings and total
business ownership. 

Winning Expo 2020 has already seen
an accelerated growth of the tourism
industry in Dubai. The bid was part of the 
government’s long-term vision to ensure 
sustainable national development and a 
prosperous future for the UAE.
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In the next six years, Dubai will be leveraging 
the hosting of Expo 2020 and the focus it 
will place on the emirate, as a means to 
attract visitors. In turn, visitors will benefit 
from the enhancement of infrastructure 
and development plans in the emirate over 
the next six years. These will not only boost 
tourism but are also expected to benefit 
established and new businesses, boosting 
the economy of the city.

The emirate’s strategic location between
East and West, its year-round sunshine, 
superb infrastructure and connectivity and 
tax-free operating environment
make it a natural choice for individuals 

and businesses. Along with a lifestyle 
proposition that is second to none, Dubai’s 
year-round calendar of festivals and events 
are also a major driving factor in expats, 
businesses and organisations relocating to 
the emirate. Showcased heavily in both DTCM 
and partner-led communications efforts 
and materials,  events are also marketed 
massively by private-sector hospitality 
and tourism industry marketing and 
communications initiatives - with marquee 
events such as New Year’s eve celebrations, 
the Dubai World Cup, and the Dubai Shopping 
Festival featuring heavily. 
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Both DTCM and DRFE manage robust and 
active Visiting Journalist Programs (VJP), 
regularly hosting familiarisation trips for 
media, social media influencers and trade 
partners from around the world. 

With a special focus on events, these 
programs provide journalists and industry 
representatives with an exciting and 
exhilarating first-hand experience of the 
city’s events and festival offering, as well as 
the opportunity to visit and experience many 
of Dubai’s impressive hotels, world-class 
venues and one-of-a-kind attractions. 

Familiarisation Tours 

Dubai Food Festival –
Media Familiarisation Tours 

During the inaugural Dubai Food Festival, 
over 20 international journalists and 
bloggers were hosted by DTCM and its 
partners. Showcasing a number of events 
held during the Dubai Food Festival, the 
familiarisation trip also gave visiting 
media and social media influencers an 
insider’s look at Dubai’s growing culinary 
credentials. The result was positive media 
coverage from as far away as South Africa, 
Italy and Australia. 

Along with helping travel industry specialists 
to speak knowledgably about Dubai and its 
festivals and events, these trips also foster 
media awareness and understanding of 
Dubai and its events, resulting in ongoing
and positive international media coverage. 
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Dubai regularly captures the world’s attention 
through a combination of architectural 
feats, world firsts and its dizzying array 
of spectacular events. Among the events 
regularly showcased to audiences around the 
world are the Dubai World Cup, which saw 
over one million people tune in to watch the 
2014 race, and the Dubai Duty Free Tennis, 
which saw over 400 million global viewers in 
2014. The Dubai International Film Festival, 
Dubai Shopping Festival, Dubai Rugby Sevens 
and the outstanding annual New Year’s Eve 
celebrations are also regularly under the 
global spotlight, with images of fireworks at 
Burj Khalifa, the tallest building in the world, 
heralding in the New Year.    

Further boosting the international interest 
in these events are DTCM’s overseas 
offices. The offices led by DTCM’s Overseas 
Promotions team regularly facilitate 
international awareness, understanding and 
media coverage across the globe for Dubai’s 
diverse range of events through any number 
of activities and outreaches.     

As a key partner, Emirates Airline is also an 
integral part of the story of Dubai events and 
festivals. Flying to more than 140 destinations 
across six continents, the airline provides 
a great platform to share and showcase 
Dubai’s events and festival through in-flight 
magazines, podcasts and destination reels. 

Out-of-Market Media Coverage
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Along with fuelling and driving Dubai’s 
growing culinary, sports and music 
credentials, events are also a key driver of 
arts and culture, both within the emirate
and across the region. 

As a partner of DTCM, The Dubai Culture 
and Arts Authority (Dubai Culture) supports 
year-round art programs and events across 
the emirate. Dubai Culture spearheads and 
supports the development and growth of the 
cultural industry in Dubai as it both positions 
and reinforces Dubai’s role as a hub of arts 
and culture for the region. 

Over the last eight years Dubai Culture’s Art 
Dubai and the UAE-wide umbrella Art Week, 
have become cornerstones of the region’s 
vibrant contemporary art community. Each 
March, Art Dubai and Art Week include a 
broad program of cultural and arts related 
events such as Design Days Dubai, the only 
fair in Asia dedicated to product and furniture 
design; SIKKA, a fair dedicated to new work 
by UAE-based artists; and Gallery Nights, 
which features over 40 new exhibitions across 
Al Quoz and the Dubai International Financial 
Centre.

Another growing area further boosted by 
events is Dubai’s burgeoning fashion scene. 
Events such as Fashion Forward (FFWD) 
provide a platform for designers not only in 
the UAE but across the region as it gives the 
industry a fashion movement that highlights 
strengths, inspires and nurtures growth and 
its wealth of talent. Held annually, FFWD 
includes numerous catwalk presentations 
from top regional designers, inspiring talks 
and panel discussions led by global industry 
experts and fashion academia, as well as 

Enhancing Exposure to the Arts and Other Causes 

entertainment, through a string of social 
events and parties. 

Also indicating the growth of Dubai’s creative 
community is the development of the Dubai 
Design District. Better known as d3, Dubai 
Design District is a purpose-built community 
dedicated to promoting and nurturing 
emerging local talent while also providing a 
creative home to established international 
design, luxury and fashion brands. With the 
first phase due to open in January 2015, 
Dubai’s design and fashion sectors are 
poised for dramatic growth. 
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Thanks to a supportive private and public 
sector, Dubai’s events enjoy strong support 
from a variety of stakeholders. Public 
services such as Dubai Police, the Road 
& Transport Authority (RTA), and Dubai 
Ambulance regularly work together with 
public and private sector partners to ensure 
safe events for all.  With their presence at 
many events visible, many city services also 
utilise these opportunities to both educate, 
and engage with the public. 

Well recognisable by their green and white 
police cars, Dubai Police are a ubiquitous 
presence not only at events, but also in and 
around Dubai. In addition to keeping safety 
and order at events of all sizes, the force 
regularly uses their involvement at events 
such as music concerts, and conferences at 
the Dubai World Trade Centre, to showcase 
their work, capturing the attention of 
attendees by rolling out their unique fleet of 
luxury police cars.

Creating Highly Visible Public Relations 
Campaigns for City Facilities and Services  

The fleet which includes a Bugatti Veyron, 
two Ferrari FFs, a Bentley Continental GT,
a Lamborghini Aventador, a Mercedes SLS 
and an Aston Martin One, literally stops 
attendees in their tracks giving police the 
opportunity to engage with them. The Dubai 
Police also had their own stand at the 2013 
Dubai Motor Show, displaying five cars 
including a never-before-seen Nissan
GT-R, an Audi R8 and a Mercedes-Benz SL63 
AMG. In addition to their cars, Dubai Police 
also showcase the work of their four-legged 
members at the Dubai Pet Show through 
police dog demonstrations.

As the authority responsible for keeping 
Dubai moving, the RTA ensures seamless 
transport for attendees to and from event 
venues.  Not stopping at transporting 
attendees to and from venues, the RTA 
has confirmed that plans are underway to 
transform six Dubai Metro stations into their 
own permanent art galleries. 
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With an endless and still growing list of 
events, festivals and celebrations to choose 
from, it’s not surprising that members 
of Dubai’s community enjoy and support 
festivals in a variety of ways. What is 
surprising to many visitors is the extent of 
this support and spirit across all segments of 
the community.  

One very noticeable and recent example was 
the wide-spread support during Dubai’s bid to 
host Expo 2020. In the lead up to the bid, both 
government and private sector organisations 
showed their support through publicly 
declaring their support in communications, 
public branding and decorations. Residents 
across the emirate also showed their spirit 
with automobiles decorated with Dubai’s 
bid logo. Upon announcement that Dubai 
had won the right to host Expo 2020, both 
residents and visitors came together to 
celebrate the win with firework displays 
lighting up the sky at the Burj Khalifa in 
Downtown Dubai. Regional and global media, 
and social media were ablaze with news and 
commentary congratulating the emirate on 
its achievement. Confirming the wide-spread 
support that was so visible throughout the bid 
process, a recent survey revealed that more 
than 99 per cent of the population, including 
expatriates and Emirati nationals, supported 
the bid. With the theme of Connecting Minds, 
Creating the Future, the bid truly echoed 
the powerful spirit of partnership and co-
operation prevalent in the community.

Another unmistakable example of this unique 
spirit is the emirate-wide celebrations that 
mark UAE’s National Day. Held annually 
in early December, National Day is an 
opportunity for all residents to celebrate 

Encouraging Community Bonding, Participation and Celebration 

the country they call home. With formal 
celebrations including parades and other 
gatherings, informal celebrations see 
families and friends display their pride 
through decorating their homes and
cars and hosting gatherings.  While
many embody the celebratory mood,
some citizens and residents also use
the day as an opportunity to give back
to the community through volunteering. 
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Along with Expo 2020 and National Day, other 
events and activities that involve residents 
and businesses city-wide include the Pink 
Walkathon, now celebrating its 12th year in 
October, where UAE residents rally together 
to raise awareness of breast cancer and 
women have access to free screenings 
by participating in the walkathon. Other 
examples include the Terry Fox Run, named 
in honour of the Canadian amputee runner 
who attempted to run across Canada to raise 
awareness for cancer research, which saw 
over 8,000 people participate in the emirate 
last year, raising $50,000 USD for charity. 
During the holy month of Ramadan, tents go 
up across the emirate, where residents and 
visitors break their fast and socialise late 
into the night, and charitable organisations 
organise tens of thousands of meals for Iftar 
- usually close to labour accommodations.

Along with the Dubai Food Festival and the 
Dubai Shopping Festival, cricket mania also 
struck Dubai earlier this year with fans 
emirate-wide enjoying Dubai’s playing host
to seven of the Indian Premier League’s 
regular season games. 

Embodying the
National Day Spirit 

Approximately two years ago, Emirati 
Hamad Al Shirawi woke up and was 
shocked at the amount of garbage that 
had been left on the streets from the 
celebrations of the UAE’s 40th National 
Day the night before and saw an 
opportunity for him and others to show 
their national pride.  

It began with a simple tweet - “We 
should have a volunteer event for 
cleaning up the streets post-National 
Day” - and ended with a spontaneous 
clean-up operation that brought 
men, women and children out 
onto the streets in an inspirational 
demonstration of national solidarity. 
It was only when young Emirati men 
and women began to arrive by the 
carload that he realised their initiative 
had gone viral. Over 200 people joined 
the cleaning campaign physically, 
thousands joined the campaign 
virtually. The grassroots initiative 
created buzz on social media, TV, and 
through word of mouth, especially 
within the Emirati community.
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As a young, dynamic and fast growing city, 
Dubai could easily be divided into two distinct 
areas ‘Old’ and ‘New’ Dubai. While much of 
the events infrastructure and many of Dubai’s 
newer hotels reside in the emirate’s newer 
areas including Dubai International Financial 
Centre (DIFC), Downtown Dubai and Dubai 
Marina, the emirate’s older districts, ‘Old 
Dubai’ is enjoying what could be described as 
a renaissance, particularly when it comes to 
grass-roots and community events.    

One sector that champions Old Dubai is 
the emirate’s art scene. Old Dubai’s Al 
Fahidi district, which dates back to the late 
19th century is now filled with charming 
heritage-style art spaces and cafes, while 
the Al Quoz area, a zone known mostly for its 
industrial warehouses, has emerged as an 
unlikely cultural district housing a variety of 
photography, design and music venues. 

Not stopping with the arts, a number 
of other events and initiatives also cast 
their net across all areas of Dubai. To 
showcase the city’s hidden gourmet ‘gems’ 
and consequently champion a scene that 
enhances the emirate’s profile, the Dubai 
Food Festival identified various culinary trails, 
transecting different districts around the city 
as they also identified a diverse selection of 
cuisine and dining experiences. Launched 
this year as the Dubai Food Festival Gourmet 
Trail, the initiative - in partnership with some 
of the emirate’s best food bloggers - outlined 
the city’s top eateries. From the best 5-star 
restaurants to little-known outlets and 
regional favourites, the Trail put the spotlight 
on all areas of Dubai, including those not 
necessarily though of as culinary locations.

The Al Quoz Project 

The Al Quoz Project, named to reflect 
the fact that the project belonged to 
everyone in the community, was born 
out of a desire to see art out of the 
gallery walls and into the dusty streets 
of Al Quoz.

The founder, Dubai-based Uruguayan 
Maria Urrutia, says it all began when 
she would get lost trying to visit a 
friend who lived in Al Quoz. She felt 
sorry for the people who live there as 
the streets were dusty and ugly. With 
a view to make the area beautiful, 
she began contacting artists and 
musicians, asking them to volunteer 
their time for the cause and the
annual Street Night Art event was 
born. The event was so popular that
it is now listed as an official event on 
the Dubai Shopping Festival program 
and is supported by Middle East
Film & Comic Con.

Highlighting or Developing Underused Venues
or Sections of the Community 
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As a young and energetic city, many of 
Dubai’s events have already established 
their place in the emirate’s evolving story 
- celebrated both at home and abroad 
and influencing and spawning a range of 
complementary events and activities. Among 
the events that have influenced community 
and industry growth are the Dubai World Cup, 
the world’s richest horse race; Art Dubai, 
which in its 9th year has been coined the 
leading contemporary art fair for the Middle 
East and South Asia; the Dubai Jazz Festival, 
which has been held annually since 2003; 
and the Dubai Shopping Festival, which with 
its 20th year celebrations coming up in 2015, 
is the biggest shopping and entertainment 
extravaganza in the Middle East, putting 
Dubai firmly on the map as the region’s 
ultimate shopping destination.

DTCM, working closely with their government 
and private sector partners continue to 

Creating Lasting Legacies 

expand these influential events through 
the introduction of new festivals including 
the Dubai Food Festival which held its 
inaugural edition in February and March 
2014. Following a successful first year that 
saw some of the region’s most popular 
and prominent food exhibitions and events 
come together, the Dubai Food Festival 
will continue to showcase Dubai’s culinary 
credentials and solidify its place on the
global gastronomy map. 

Further boosting Dubai’s growing legacy as 
a global events destination is the emirate’s 
hosting of Expo 2020. In the lead up to 2020, 
Dubai will focus on further growing and 
developing its already robust infrastructure
of venues, hotels and transportation links. 
Expo 2020 will leave a lasting legacy that
will both boost the emirate’s social and 
economic capital as well as boost its
vibrant events industry.  
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Appendix

Supporting   
     Materials



104

A snapshot of the city’s dynamic events scene 
as featured as part of the 2014 annual Dubai 
events calendar on Dubaicalendar.ae   

Supporting Material 

1. Annual events calendar
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2. Accolades 

Dubai is crowned “World Festival and Event City 
2012” by the International Festival and Events 
Association (IFEA) as reported by Khaleej Times 

Dubai is named as one of the New York
Times’ ’52 places to go’ in 2014

Dubai is named best destination in the world for 
hotels and shopping by TripAdvisor in its second 
annual Cities Survey, as reported by Arabian 
Business

Dubai is named one of the world’s top 25 
destinations by the world’s largest online travel 
website, TripAdvisor, in its 2014 Travellers’
Choice Awards, as reported by The National 
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3. Dubai Event and Festival Venues

Al Maktoum Stadium

Al Rashid Stadium

Al Marmoum Camel 
Racing Track

Al Serkal Avenue,
Al Quoz

Dubai Autodrome

Dubai Club Stadium

Dubai Community 
Theatre and Arts 
Centre

Dubai Cricket 
Stadium

Dubai Duty Free 
Tennis Stadium 
(formerly Dubai 
Aviation Club)

Dubai Festival City 

Dubai International 
Marine Club

Dubai Media City 
Amphitheatre

Dubai World Trade 
Centre (DWTC)

Football 

Football – Home to
Al Ahli Club

Camel racing

Arts and culture

Motorsports

Football – Home to 
Dubai Club

Theatre, music and 
dance events 

Cricket

Tennis – Home of 
Dubai Duty-Free 
Tennis Championship 

Festivals and events

Concerts, watersports, 
meetings, receptions

Concerts and festivals

Exhibitions and 
Conferences – Entire 
Venue 

Exhibitions and 
Conferences - Zabeel 
Hall at DWTC

Exhibitions and 
Conferences  - Sheikh 
Saeed Hall & Sheikh 
Rashid Hall 
(combined space) at 
DWTC

Exhibitions and 
Conferences - The 
Arena 

Sport

Sport

Sport

Art

Sport

Sport

Theatre

Sport and 
Concerts

Sport and 
Concerts

Multipurpose

Multipurpose

Multipurpose

Multipurpose

Multipurpose

Multipurpose

Multipurpose

18,000

18,000

10,000

5,000

55,000

10,000

543

25,000

5,000

1,300 acres

2,000 sqm, 500 sqm 
outdoor

15,000

15 multifunctional 
halls and spaces 
covering 93,000m2 

34,884

39,678

10,000+

18,000

18,000

1,000

Variable 

7,000

7,500

543 seat theatre plus 
151 capacity studio

25,000

5,000

15,000

10,000

15,000

Variable

Variable

Variable

Variable

Arabian Gulf League

FIFA U-17 World Cup UAE 2013 

Al Marmoom Camel and Heritage 
Festival, Camel racing season

With 10 contemporary art galleries, 
there are myriad events taking place 
daily

Porsche Cup ME, Formula Gulf 1000, 
UAE Sportbikes Championship, UAE 
Colour Run 

UAE Arabian Gulf League 

“Sweeney Todd” on stage,
Passions of East and West

ICC U19 Cricket World Cup 
Tournament,  Indian Premier League 
2014 Season

Dubai Duty Free Tennis Champion-
ships, du Music Festival

Dubai Food Carnival, Emirates Airline 
Festival of Literature, Dubai 
International Jazz Festival

Dubai International Boat Show, Al 
Gaffal Dhow Race

Blended, Alicia Keys Tour, Yogafest, 
Taste of Dubai, Lionel Ritchie, 

Arabian Travel Market, GITEX 
Techology Week, Gulfood 

Middle East Film and Comic Con, 
Ramadan Forum

Gulfood Exhibition, GITEX Spring, 
Sarah Brightman, Chicago

Michael Jackson Cirque du Soleil, 
Dubai SportsworldDubai Music Week

Venue Main Use Type Capacity Seats Examples Of Past Events
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Emirates Golf Club

Irish Village at The 
Aviation Club

Madinat Jumeirah

Maktoum Bin Rashid 
Stadium

Meydan

Nasimi Beach at 
Atlantis, The Palm

Sheikh Hamdan Bin 
Mohammed Bin 
Rashid Sports 
Complex

The Sevens

Zabeel Stadium

Golf and events

Festivals and concerts

Arts and culture 
events - Madinat 
Arena

Arts and culture 
events -  Madinat 
Conference

Arts and culture 
events - Amphitheatre 
at Souk Madinat

Arts and culture 
events - The First 
Group Theatre

Football – Home to
Al Wasl Club

Horseracing – Home 
to the Dubai World 
Cup

Festivals and concerts

Multi-purpose

Rugby – Home to the 
Rugby Sevens

Football – Home to
Al Nasr Club

Sport, 
multipurpose

Outdoor

Outdoor

Multipurpose

Multipurpose

Theatre

Sport

Sport and 
Concerts

Outdoor

Sport

Sport and 
Concerts

Sport

Terrace – 1,000+;
The Lawns – 5,000+; 
Royal Majlis
(Indoor) – 150;
Royal Majlis
Lawns - 500

3,500

4,500

3,600 m2

1,000

2,000

18,000

120,000

10,000

15,000

50,000

18,000

Variable

3,500

4,500

Variable

442

432

18,000

75,000

10,000

15,000

50,000

18,000

May Day Mayhem,
Dubai Golf Summer Series,
The Big Grill, Mixed Tape Rewind

UB40 Live, Time Out Dubai Music & 
Nightlife Awards

Alessandro Safino Orchestra

Art Dubai,
Dubai International Film Festival

Taste of Peru

Dubai International Film Festival, The 
Adventures of Pinocchio live on stage

Asian Champions League 

Dubai World Cup, Cirque Le Petit – The 
Imagineer, JLo, Upcoming – Sensation 
Dubai, Lady Gaga

Sandance, Nasimi Watersport Festival

4th Dubai International Swimming 
Championships, Dubai Wrestling 
Entertainment Event

Emirates Airline Rugby Sevens, Dubai 
Desert Road Run, Justin Beiber, The 
Eagles and Spandau Ballet Concert

Arabian Gulf League 

Venue Main Use Type Capacity Seats Examples Of Past Events

The city’s top venues for hosting events – 
including capacity and seating numbers 
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4. International press coverage examples

A dedicated Dubai feature in global travel 
magazine, Business Destinations

Dubai Food Festival, as featured in the
Oman Daily Observer
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A dedicated tab for Dubai World Cup news
on the website of The Guardian in the UK

Dubai Food Festival, as featured in
TRAVELLER LUXE in Taiwan 

Dubai Food Festival, as featured in
TRAVELLER LUXE in Taiwan 
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5. Local media coverage examples

Disney On Ice,
as featured in Al Ittihad

Dubai Food Festival Gourmet Trail bloggers
as featured in a six-page feature in
Khaleej Times wknd

Dubai Calendar May 2014 events
as featured on Yahoo Maktoob

Dubai Summer Surprises,
as featured in Al Roeya 
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Dubai Food Festival as featured on the 
front cover of Time Out Dubai

The Nu Skin Success Trip, as featured in 7DAYS

Dubai Summer Surprises,
as featured in Al Fajr 

Modhesh World, as featured in Al Ittihad 
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6. Campaign Material

Artwork for the world’s largest dance event, 
Sensation, arriving in Dubai in October 2014

Artwork for music festival, 
Blended

Artwork for
Arabian Travel Market (ATM)

Artwork for Al Gaffal 
Traditional Dhow
Sailing Race

Indian Premier League (IPL) 2014
artwork
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Collateral detailing Dubai’s 
summer events 

Artwork for the world’s most famous boy band 
performing in Dubai in April 2015 

Facebook promotional material
for Middle East Film & Comic Con

Artwork for pop sensation, Lady Gaga, 
performing in Dubai in September 2014
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7. Community Branding

 Expo 2020 branding at the Emirate Airlines 
Dubai Rugby 7s tournament

Taxi branding
publicising Dubai Calendar events
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Dubai Food Festival flag at Kite Beach 

Dubai Calendar flags by the iconic Jumeirah 
Beach Hotel 
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8. Infographics

The inaugural Dubai Food Festival in numbers
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Nu Skin Success Trip
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9. Maps

Emirates Airlines route map
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Map showcasing the route of the new Dubai Tram, as featured by Gulf News
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flydubai route map
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Roads and Transport Authority (RTA) Dubai Metro map



Map showcasing cycle routes in Dubai,
as featured by What’s On






