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1. Overview Information: 
 
A. Introduction and Background of Campaign/Event 

Celebrating 30 years of beautiful hot air balloon launches at dawn, stunning evening balloon glows, 
world renowned musical entertainment in concert, wine tasting, food and wine pairings and family 
entertainment. The Temecula Valley Balloon & Wine Festival has branded the Temecula Valley as the 
place with "the Balloon and Wine Festival" and is one of the highest attended events in Southern 
California 

 
Obtaining live major television news coverage can be difficult for an event located one to two hours 
away from the major television stations serving the area. Each year the Festival creates new activities 
and kits to draw lifestyle, event and weather men from the Los Angeles and San Diego markets to the 
media preview held opening day of the 3-day event. 

 
In 2012 we created Wine Barrel Race Cars and began a new event for the Temecula Valley Balloon & 
Wine Festival, the Wine Barrel Races.  

 
B. Description of News Stunt 

Photos of the 2012 Wine Barrel Race Cars were superimposed with Television News Anchors and 
Reporters from the Los Angeles and San Diego television news stations. These photos were then 
emailed to the anchors inviting them to join us with the statement: "We Make Race Cars Out of Wine 
Barrels." 
Also linked to the email was the YouTube video of 2012 Barrel Races. http://youtu.be/WJVCiQV5yas. 

 
The Wine Barrel Races were held 5 weeks prior to the Festival in order to build enthusiasm and early 
event publicity. 13 Wine Barrel Race Cars eventually raced on April 27th. However, a media preview 
was held on April 26th with an EXCLUSIVE for Los Angeles Market KTLA-CW 5, the number one morning 
news broadcast in Los Angeles. Below is Henry DiCarlo - weatherman, photo shopped for his invitation, 
DiCarlo is with KTLA. 
 

 



 
 

Meanwhile a campaign on Facebook asked Fans which anchor or 
newsman would be faster at Wine Barrel Races. We also asked 
Weathermen what the weather would be like during the 
Temecula Valley Balloon & Wine Festival. 

 

 
C. How did the news stunt fit in to the overall media campaign for 
your event? 
 

The Festival 2013 Theme was "Let the Good Times Roll" with the 
mascot Vinnie displayed in a wine barrel in all literature. T-shirts and other items also carried out the 
theme. 

 
 
D. Sponsor Involvement 
 
The major sponsor of the Wine Barrel Racers was the Promenade Temecula, the local shopping mall. The Mall 
provided the Festival with building size posters, one promoting the barrel races and later exchanged for 
Festival general information. Three side banners focused on the Festival's Main Stage Entertainment. The 
Sponsor also put signs around the mall inviting guests to the Barrel Races, provided breakfast treats at the 
"media" shoot, and exhibited their barrel at the mall as well as the Festival. They created a wine barrel race 
car and trained for the races for three months. They also provided street closure in front of the movie theaters 
at the Mall. Additional sponsors and participants included A Grape Escape Ballooning Adventures - the 
concessionaire for hot air balloon flights at the Festival, a Festival furniture maker, and sponsor Temecula 
Valley Glass. Representing the sponsor DPI - Dairy Fresh, was a team in cow print togas and horns, pulling a 
wine barrel made into a chariot. 
 
 
 
 
 

 

 

 

 

 

 

 

 

 



E. Was there an increase in media coverage for your event as a result of the stunt? 
The Wine Barrel Races Featuring Gayle Anderson were such a hit that the station committed to 
returning on May 31st to do a Media Day Preview. This resulted in six spots on April 26 and five on May 
31st during KTLA's news.  Value of Publicity and Ad $41,968. 

 
Additionally, print coverage of the barrel races included 66" of Photos in the Press-Enterprise, plus 
news coverage in the Valley News, SWRRN- online news, Patch.com, and KTLA's home page, plus Gayle 
Anderson's Web Page. Facebook postings continued for 2 days, and YouTube videos continue to 
surface from the Barrel Race event. 
 

 
 
When KTLA and Gayle Anderson returned on May 31st, she returned with a toga and horns to join with the Barrel Race 
team that represented DPI, providing additional exposure for the sponsor DPI.  KTLA provided balloon shots, interacted 
with the Smoky Bear Balloon and featured a new hot air balloon titled "Reach for the Stars." This balloon has the image 
of a giant wheel chair with a child seated in the wheel chair and reaching for the sky. It is a wheel chair accessible 
balloon and provided by a non-profit organization. 
 
May 31st Coverage was also picked up by Chicago Tribune and posted with video on their website. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



2. Supporting Question 
As a new event in 2012, the Festival did not have publicity shots to submit to the media, nor any video. 
A video was produced and uploaded to YouTube promoting the event. Photos were used in all press-
releases distributed promoting the event and soliciting barrel racers, and as previously explained the 
previous year barrel racer photos were used for invitations to news anchors. 

 
The event was also backed up 5 weeks, to provide plenty of long-lead publicity for any participating 
media, and also to enhance the sponsor experience by publicizing the winners of the races.  Race cars 
and their owners were then invited to display their cars at the Festival, and all participants were given 
a pair of adult complimentary Festival tickets for participating in the Race. 

 
Photos from 2012 were also used throughout the promotion of the Festival theme of "Let the Good 
Times Roll." The Television commercial aired on NBC-TV and cable stations featured the barrel races at 
the mall. 
 
 
 

 

 
 
 


