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A. Description of new service 

 
In 2013, the 500 Festival added a QR code on each runner’s bib for the 
OneAmerica 500 Festival Mini-Marathon, Finish Line 500 Festival 5K and 500 
Festival Training Series, presented by OrthoIndy. This technology allowed 
participants to use their smart phones to scan their running bib to receive their 
official finish time immediately.  

 

 
 

B. Goals and objectives of new service 
 
Out first goal was to eliminate the long lines at the Results Tent in the Post Race 
Party. In the past, runners would need to visit the Results Tent to receive a print 
out of their official finish time. This took time away from participants enjoying 
other aspects of the Post Race Party including the Family Reunion Area, the 
Beer Garden, massages, sponsor tents, concessions, etc.  
 



Secondly, the 500 Festival works hard to stay ahead of emerging trends in the 
racing industry. Investing in cutting-edge technology helps us market our event 
as one of the premier running events in the country.  
 
Lastly, the QR code is always active, so this technology gave participants a way 
to go back and check their finish time at our race.  
 
Moving forward, we plan to continue this service and perhaps add sponsor 
advertising opportunities.  
 

C. Application of service at an event 
 
The Mini-Marathon, 5K and Training Series participants utilize one of the newest 
advancements in timing device technology, the ChronoTrack Bib Timing 
Device. This is a single use bib tag. Participants no longer have to worry about 
securing a timing device to their shoe. The timing device is a Ultra-High 
Frequency (UHF) and Radio Frequency Identification Device (RFID) that records 
the runner’s official time. As a participant, all you have to do is put on your bib 
and you're ready to go. 
 
The addition of the QR code on each running bib was an added service that we 
contracted through our timing and scoring company. This was a free service for 
our participants to use.  
 

D. Overall effectiveness of service 
 
The most obvious result of this service was significantly less waiting time at the 
Results Tent in the Post Race Party. Participants no longer needed to stop by the 
Results Tent, they could immediately meet family and friends and enjoy the 
amenities of the park.  
 
Since this was the first time we had used technology of this kind, the topic 
became a hot topic in the media leading up to the race; resulting in great media 
coverage. 

 
E. Target market for service 

 
The main target audience for the QR code technology is Mini-Marathon, 5K and 
Training Series This included 35,000 participants in the OneAmerica 500 Festival 
Mini-Marathon, 4,000 in the Finish Line 500 Festival 5K and 7,000 for the 500 
Festival Training Series, presented by OrthoIndy.  
 

F. Measurable results: tangible and intangible  
 
With a total participant base of 40,000 between both the Mini-Marathon and 5K, 
the service was quite successful in its first year, garnering more than 23,300 
scans.  
 



From our 2013 Mini-Marathon survey, we received the following accolades: 
 
“Loved the QR code on the bib that could be scanned for instant timing once race 
was complete and not having to stand in line at the results tent was great.” 
 
“Love that you have the QR code on bib.”  
 
“I loved the use of QR codes to immediately get my finish time.”  
 
‘I love the QR code on the bib and the text message tracking. These were very 
useful to me.” 
 
“The QR code on the bib was great- my family and I checked our times as soon 
as we were all together after the race.” 
 
“Nice job with the QR codes” 
 
“I still remember when there was no bib and QR or tracking. Love all that.” 
 
“I loved being able to scan the QR code on my bib to find my results.” 

 


