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Introduction/Background 
 
The 2013 PHS Philadelphia Flower Show, “Brilliant!”, was presented March 2-10 at the Pennsylvania 

Convention Center. Magnificent floral and garden exhibits, special programming and new attractions 

paid tribute to centuries of influential British culture, culminating in the urbane style of 21st-century 

London. 

 

Revenues from the Flower Show benefited the year-round work of the Pennsylvania Horticultural 

Society, and this year supported PHS City Harvest, the innovative program that brings together a 

network of urban gardeners, provides green job training, and grows fresh produce for more than 

1,200 families in need each week.   

 
A stage for designers 
A stunning new feature called the “Floral Showcase” – a way to spotlight new design trends and the 

professionals who create them -- was added to the Flower Show in 2011. The showcase displayed 

the newest, most exquisite flower varieties and innovative floral styles by members of the American 

Institute of Floral Designers (AIFD). The Society of American Florists and Smithers-Oasis, a global 

manufacturer of floral products and services, helped create cutting-edge displays consisting of the 

most outstanding flower varieties provided by the finest companies and growers. 

 

The showcase provided a spotlight for dozens of professional flower arrangers who offered 

demonstrations that exemplified the hottest new floral designs for the home. Visitors also discovered 

how different designs fit specific occasions, including holidays, weddings and other celebrations and 

special events. 



 

New dimension 
In the 2012, the Flower Show took the Floral Showcase to the next level. In addition to the displays of 

new varieties of cut flowers, the newly named “Designer’s Studio” was unveiled. On raised pods 

within the showcase area, renowned floral and trade professionals displayed the latest design trends 

and products for the home and other venues. 

 

On an adjacent stage, the Designer’s Studio truly came alive. That corner of the Flower Show floor 

was transformed into a reality TV-styled live competition – an “Iron Chef” with flowers and pots 

instead of pots and pans. In a total of 12 competitions over the course of the eight-day show, groups 

of three professional florists – most of them longtime, major exhibitors in the Flower Show – were 

given a selection of flowers, containers, and accessories, and 30 minutes to create imaginative, 

beautiful displays.  

 

In 2013, the live competitions were expanded to 25 over nine days. They attracted audiences of 500 

to 1,000 Flower Show guests, filling the seating area and standing-room-only space. As the 

competitors built their arrangements, a professional emcee – Tim Farrell, who has created floral 

designs for the Academy Awards – critiqued the works-in-progress, interacted with the participants, 

and explained their design decisions for the audience. 

 

The atmosphere was electric, with contestants cutting, shaping and placing the stems, the emcee and 

a professional judge encouraging and interpreting the process, and the observers cheering on the 

action. At the end of each half-hour contest, audience members determined the winner through their 

applause and by voting for their favorite arrangement on the Flower Show mobile application. 

 

Celebrity participants in the 2013 Designer’s Showcase included Pennsylvania’s First Lady, Susan 

Corbett, and White House floral designer Laura Dowling. 

 



 

 

The role of the florist 
Through the demonstrations and competitions, Flower Show audiences were exposed to the 

workings and creative decisions of the professional florist. The presenters demonstrated the use of 

the plant palette, color wheel, floral trends and forecasts, accessories, and the varieties of choices a 

designer makes in creating an arrangement or decorating a room.  

 

“The competitions really opened up the lines of communication between the visitors and the florists,” 

explained Francesca Northrup, co-director of the Designer’s Studio. “People asked great questions 

during the demos and throughout the contests: What can you do with that flower? What kind of 

design is that? It was a very interactive experience. And the audiences became so excited. Nobody 

left their seats during those wonderful competitions.” 

 

The winners walked away with a Flower Show medal hung from a blue ribbon, and a new 

appreciation for their art and services. Audiences left as well-informed consumers with a new 

understanding of the wide range of floral choices now available in the market and the creative ways 

they can work with professional florists for any setting or event. 

 

 

 

 

 
 
 
 



Sponsor’s products used in the Designer’s Studio were clearly labeled and on display during every competition and demonstration.  



The floral competitions were both educational and entertaining as designers battled against each other and the clock. 



Expert commentary enabled the audience to learn about what materials were being used (left), while signs and monitors uplifted our sponsors and promoted 

events in the Studio (right). 



The Studio’s presentations were so popular with Flower Show visitors that it was often standing-room only! 
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