
 

 

IFEA Pinnacle Awards 
 
50 Best Event Within an Existing Festival – Wedding Wednesday 
 
Introduction/Background 
The 2013 PHS Philadelphia Flower Show, “Brilliant!”, was presented March 2-10 at the Pennsylvania 
Convention Center. Magnificent floral and garden exhibits, special programming and new attractions paid 
tribute to centuries of influential British culture, culminating in the urbane style of 21st-century London. 
 
Revenues from the Flower Show benefited the year-round work of the Pennsylvania Horticultural Society, and 
this year supported PHS City Harvest, the innovative program that brings together a network of urban farmers, 
provides green job training, and grows fresh produce for more than 1,200 families in need each week.   
 
Event Description/ Objective of Event within Festival 
On Wednesday, March 6, from 6:00-8:00pm, the Pennsylvania Horticultural Society (PHS), Philadelphia 
magazine, and Simply Naked Wines presented Wedding Wednesday at the PHS Philadelphia Flower Show. 
Returning for its second consecutive year, Wedding Wednesday was an amazing night out for future brides, 
mothers-of-the-bride, and bridesmaids to get the royal treatment with the latest bridal trends in fashion, beauty, 
décor, food and photography. The event offered exclusive access to a VIP area showcasing the region’s most 
sought after wedding vendors, a Flower Show ticket, and a premier swag bag from Philadelphia Wedding 
magazine 
 
Target Audience/Attendance 
The event targeted engaged women, ages 21-45 that lived within a 25-mile radius of Philadelphia, PA. 360 
premium tickets were sold in advance of the event, priced at $50 each.  
 
Tie-In to Main Festival/Uniqueness of Event 
The second annual Wedding Wednesday event was promoted as part of the highly successful theme night 
program at the PHS Philadelphia Flower Show. Theme nights (including Wedding Wednesday, Girls Night Out, 
LGBT Night, and Family Day) were introduced at the 2012 Show in an effort to let guests customize their 
Flower Show experience. 360 premium tickets were sold, each granting access to the Flower Show and 
Wedding Wednesday. Attendees also received an exclusive gift bag courtesy of Philadelphia Wedding 
magazine.   
 
Duration of program (start to finish) and years program has been part of event 
The 2013 Wedding Wednesday event at the PHS Philadelphia Flower Show was a second annual event, and 
took place on March 6, from 6:00-8:00pm. 
 
 
 
 
 



 

Description of Vendors/Benefits  
More than 60 regional vendors were featured at Wedding Wednesday, which was held in Ballrooms A & B at 
The Pennsylvania Convention Center, showcasing their latest offerings, products, brands and services for 
guests to sample. Select vendors included: Night Kitchen Bakery, AME Salon and Spa, Nicole Bridal + Formal, 
Unveiled Philadelphia, Waterworks Restaurant, Papertree Studio, Art + Candy, Ciao Bella Cakes, Michaels’ 
Photography, Events by Renee, Wedding Cake Vodka, Freedom Elite Yacht, Cescaphe, Robertson’s Flowers, 
and Eventricity, among others. 
 
Vendors at Wedding Wednesday received numerous benefits including public relations, social media 
marketing, and overall exposure to the Flower Show audience. Women who attended consisted of brides-to-
be, bridesmaids, mothers of the brides, and more, and attended the event to sample products, take away 
information about vendor services and products and, most importantly, select vendors for their upcoming 
wedding.  
 
Event vendors were included in targeted pitches from the PHS public relations team, as well as in all 
promotions from Cashman & Associates (the agency contracted by Philadelphia magazine to produce the 
event). Vendors were given excellent visibility through online event listings, digital newsletter inclusion, print 
and online advertisements (Philadelphia Magazine, Philadelphia Wedding magazine, and Facebook ads), and 
social media outreach via Facebook and Twitter.  
 
In addition to the public relations opportunities, vendors were also invited to promote their business via 
marketing collateral, coupons, product samples, and demonstration to the 360 guests in attendance. 
 
What makes the event unique & creative? 
Wedding Wednesday combines a high-end bridal fair, a festive girls night out, and a chance to experience the 
nation's largest indoor flower show - the PHS Philadelphia Flower Show. The event is targeted to a very 
specific market in the Philadelphia region (engaged women, ages 21-45), yet continues to expand and become 
increasingly successful each year. 
 
Overall success/effectiveness 
For a second year, Wedding Wednesday at the Flower Show was a tremendous success. The event 
attendance increased to 360 (up from 250 in 2012), and received significant press placements from local and 
regional media. Top broadcast coverage included segments on WPVI (ABC Philadelphia), WPHL17 (CW 
Philadelphia) and a feature segment on WTXF’s (FOX Philadelphia) morning show “Good Day Live” where 
host Jennaphr Frederick highlighted select vendors and gave a sneak peek of the event during the 7 and 8 
o’clock hours.  
 
Feature print stories were included in the Metro Philadelphia newspaper, Philadelphia Weekly, and the ICON 
Magazine. Online stories were published on 6ABC.com, BucksLocalNews.com, NBCPhiladelphia.com, 
PhillyMag.com, UWishUNu.com, and MainLineMediaNews.com, among others. The event was also included in 
Philadelphia Magazine’s “Bridal Bulletin “and “The Philly Post” e-newsletters weeks prior to March 6.  
 
Due to the success of the 2013 event, PHS and Philadelphia magazine have plans to move to once again 
increase the number of tickets sold  and vendors for Wedding Wednesday at the 2014 Show. 
 



 

 

 
What did you do to update / change this program from the year before? Were your updates / changes 
successful? Please provide measurable results/examples. 
Following the sell-out success of the 2012 Wedding Wednesday event, one of the biggest changes for 2013 
was to increase the number of tickets available, and move the event into a much larger space to accommodate 
additional vendors and guests. This transition was hugely successful, resulting in 360 tickets sold (up from 250 
in 2012), and a more accommodating event space in Ballrooms A & B at the Pennsylvania Convention Center. 
 
Another notable change at the 2013 event was the number of vendors, which increased to 62 from 25 at the 
2012 event. To ensure that the 100+ additional event guests had a fantastic overall experience, the need for 
additional food, photography, flower, event planners, hair, and make-up vendors was essential. The addition of 
the new vendors brought great diversity and vast selection to brides hoping to book services for their special 
day. The 2013 event also secured an additional lead sponsor – Simply Naked Wines. 
 
Lastly, the overall guest experience at Wedding Wednesday far exceeded the previous year. From hair and 
make-up trials on site, to mini massage stations, to couples dance demonstrations, and a book signing with 
Philadelphia Wedding magazine Editor Carrie Denny, the event was truly taken to the next level in 2013. 
 
 
 



Wedding Wednesday guests were treated like queens with hair style and make-up ideas for their big day. 



Many vendors were inspired by the Show’s British theme, like the  photographer had brides pose with their prince and the bakery with Union Jack cookies. 



Brides and their entourages were able to sample a variety of food and drinks from the area’s top vendors. 



Not to be outdone by the displays at the Flower Show, wedding florists provided brides with plenty of inspiration for their ceremony and reception decorations. 
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