


 



B. Description and purpose/objective of Event/Program 

The Des Moines Arts Festival® teamed up with Greater Des Moines Habitat for Humanity to present a Blitz Build on-site 

during the Festival at the corner of Locust Street and 12th Street. The program offered guests the chance to experience 

the process of building a home up close as well as learn more about Habitat’s mission and volunteer opportunities. 

Not only could guests watch the building process on-site, but they could help decorate a smaller, paper version of a 

house with Habitat staff/volunteers right next door at their Art of the Community interactive activity. 

The Des Moines Arts Festival is dedicated to community outreach and innovation as part of it’s mission.  Presenting a 

blitz build during the Festival is a good example of looking beyond the obvious choices of arts and culture to an 

organization that thrives on awareness and volunteerism.    

C. Description of selected cause and why/how it was selected 

Greater Des Moines Habitat for Humanity is a nonprofit, ecumenical Christian ministry founded on the conviction that 

every man, woman and child should have decent, safe and affordable place to live. The mission of Habitat is to bring 

awareness to the need for affordable homeownership opportunities in the community.  Habitat is always popular on-

site, and the Festival is always looking for new and creative ways to showcase skills that aren’t typically thought of as 

arts. Habitat is a great example of that, as they are an organization that is doing great work in the community every 

day. To see their work or art come to life on-site is truly an awe-inspiring experience.  

D. Target audience/attendance/number of participants 

The target audience was the entire Festival population of 240,000 guests and potential volunteers and those who 

might be interested in what Habitat has to offer.  Greater Des Moines Habitat for Humanity used over 100 volunteers 

to perform the Blitz Build.  

E. Tie-in of program to main event 

The Festival strives to provide a variety of programming featuring each of the five pillars of the arts. Habitat for 

Humanity’s Blitz Build represents one of those interactive activities that guests can enjoy year round, right here in their 

community and continue building the community outside of the Festival site. The tie-in to the Festival’s community 

outreach efforts is essential.  The Festival is always reaching out and looking to assist fellow nonprofit organization in 

need of awareness and volunteer recruitment opportunities.  

F. Duration of program (start to finish) and years program has been part of event 

The on-site build takes place throughout the three days of the Festival as a Blitz Build. Guests watch the house take 

shape throughout the weekend as Habitat staff and volunteers work to make the house a home especially for  

Gamber, Sita, and their children. Over 100 volunteers helped throughout the weekend to get this home ready for it’s 

new family. The Festival has worked with Greater Des Moines Habitat for Humanity three out of the past six years to 

have a Blitz Build on-site at the Festival. It is truly a site to see and allows thousands of guests to get a unique look at 

the art of building homes while building the community.  

 



G. Overall revenue/expense budget of specific event/program 

This is a free event and does not have any revenue associated with it. The total expenses for this project for the Festival 

were $50.00. 

H. Description of sponosr/charity/volunteer/school/other group involvement with event/program and benefits to 
each  

Greater Des Moines Habitat for Humanity is an organization that is working to shape our community every day. The 

on-site exposure to our guests, as well as Festival marketing, both help to spread the mission of Habitat throughout our 

community and hopefully inspire out of town guests to learn more about their own local affiliates. The Festival helps to 

draw a little more attention to the cause and remind people that there are ways they can be involved and active in the 

arts in many ways within the community that they wouldn’t necessarily think of every day. Habitat not only received 

space on-site but was included in Festival marketing before and during the event.  

I. Overall effectiveness/success of program 

The success of this event can be measured not only by guest enjoyment of the festivities on-site, but by the excitement 

of the family who will soon be able to move into their new home; you can see on their faces what this means to them. 

Success is knowing that you helped to make a positive impact on not only the community, but on a family as well.   









The house heads to its  permanent location following the event.  

City Code requires that the house not be moved until after mid-

night.  This photo was taken at 12:05 a.m. following the Festival. 


