
 
 
 
 
 
Introduction 
The 500 Festival is proud to offer the state’s largest free outdoor festival for children 
with the Chase 500 Festival Kids’ Day. It’s a privilege (and a lot of fun!) to organize the 
entertainment and games and watch families spend a happy afternoon together. The 
Chase 500 Festival Rookie Run is special as well because it gives kids the opportunity 
to feel the excitement of wearing a bib and running a race – just like runners in the 
famed OneAmerica 500 Festival Mini-Marathon! New this year, Kids’ Day featured a 
free 70-foot Ferris wheel, remote-controlled cars and a race car simulator. 
 
Entertainment at the 2013 Chase 500 Festival Kids Day was headlined by the KIDZ 
BOP Kids. The KIDZ BOP Kids are five talented kids from across the country that sing, 
dance, and perform to today’s biggest hits. For the third consecutive year, Billboard has 
named the KIDZ BOP Kids the “#1 Kids’ Artists of the Year.” KIDZ BOP’s latest release, 
KIDZ BOP 23, recently debuted at #2 on the Billboard Top 200 Album Chart and #1 on 
the Billboard Children’s Chart. In 2012, KIDZ BOP sold more than 1 million albums, 
outselling top artists such as: Katy Perry, Kelly Clarkson, LMFAO and Nicki Minaj.  
 
In addition to KIDZ BOP children were amazed by the tricks and foolery of Indiana’s 
own Johnny Magic. Comedy-magician and Indiana native Johnny Magic has been 
performing for audiences since he was 8 years old. His high-energy show has attracted 
crowds from around the world, including recent performances in Japan and Ensenada, 
Mexico. He also was featured on ABC’s Extreme Home Makeover as he entertained at 
an Indiana build site.  
 
Kids’ Day and Rookie Run are great events because they provide and fun and festive 
atmosphere at absolutely no cost. These events are fun for the whole family – they have 
a way of bringing out everyone’s inner-kid! 
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Introduction/Background 
 
From 1975 to 1990, the 500 Festival sponsored Children’s Activities Day, which was 
originally hosted at local malls and included pet parades, coloring book contests, shoe 
box parades, exhibits and entertainment. The event moved to Monument Circle in the 
early 1980s. In 1993, the Festival chose to emphasize fitness and learning as the focus 
for its children’s activities. The focus of Kids’ Day was changed to emphasize games, 
races, educational demonstrations and arts and crafts. Prizes included jump ropes, 
bicycles and trips to Disney World.  
 
Bank One, a major corporate sponsor for the Festival, expanded the Kids’ Day concept 
in 1994 when it hosted the inaugural Rookie Run. Designed as a non-competitive 
running and walking event that stressed family togetherness, good sportsmanship and 
the importance of fitness, the Rookie Run ranged from a lap around Monument Circle to 
a 1.6 mile course through downtown Indianapolis.  
 
Purpose/Objective 
 
Kids’ Day provides a venue especially for children to celebrate the legacy of the 
Indianapolis 500® with race-themed activities, educational booths and a kid-sized 
version of the OneAmerica 500 Festival Mini-Marathon – the Chase 500 Festival Rookie 
Run.  
 
The objective is to provide an enjoyable and safe event for families to enjoy for free; 
while celebrating and promoting the Indianapolis 500®. The Rookie Run also serves as 
a great health initiative for kids. It provides a time and a place for kids to get together, 
get outside and take part in fun exercise! 
 
Target Audience and Attendance 
 
The target audience is kids aged 3-12 and families throughout the state of Indiana. In 
2013, more than 40,000 people attended this free event.  
 
Activities/Entertainment provided: 
 
Entertainment at the 2013 Chase 500 Festival Kids Day was headlined by the KIDZ 
BOP Kids. The KIDZ BOP Kids are five talented kids from across the country that sing, 



dance, and perform to today’s biggest hits. For the third consecutive year, Billboard has 
named the KIDZ BOP Kids the “#1 Kids’ Artists of the Year.” KIDZ BOP’s latest release, 
KIDZ BOP 23, recently debuted at #2 on the Billboard Top 200 Album Chart and #1 on 
the Billboard Children’s Chart. In 2012, KIDZ BOP sold more than 1 million albums, 
outselling top artists such as: Katy Perry, Kelly Clarkson, LMFAO and Nicki Minaj.  
 
In addition to KIDZ BOP children were amazed by the tricks and foolery of Indiana’s 
own Johnny Magic. Comedy-magician and Indiana native Johnny Magic has been 
performing for audiences since he was 8 years old. His high-energy show has attracted 
crowds from around the world, including recent performances in Japan and Ensenada, 
Mexico. He also was featured on ABC’s Extreme Home Makeover as he entertained at 
an Indiana build site.  
 
Local entertainment acts included PHAT, G. Scotten Talent Center and Garrett Godsey. 
Garrett Godsey is a teen Christian Music Artist from Avon, IN. His radio single, "Spark," 
spent over 20 weeks on the Christian Music Weekly Top 100 Rock Charts and has hit 
the airwaves in North America, Europe and Australia. That was followed up by his 
Christmas single, which was one of the top downloaded songs by Christian radio 
programmers last November. 
 
In addition, dozens of exhibitors filled Monument Circle and the surrounding streets with 
food, fun and educational games. More than 10,000 prizes were available throughout 
the day for Kids’ Day attendees. Activities and Exhibits included: 
 

• A 70’ Ferris wheel provided around 5000 FREE rides 
• Slides 
• Bounce Houses 
• Obstacle Courses 
• Remote Control Racing 
• Rock Wall 
• Free haircuts courtesy of Great Clips 
• 2 Bookmobiles provided by the Indianapolis Public Library and Red Cross 
• Autographs from Indy Lights driver Zach Leach 
• A Play60 field with real life football drills taught by the Indianapolis Colts 
• Racing and princess crafts for the boys and girls 
• Little tike race course 
• Appearances by 7 different radio stations and 2 television partners, and 
• Various mascot appearances 

 
In the midst of the Kids’ Day activities, the Chase 500 Festival Rookie Run allowed kids 
ages 3-12 to participate in a kid-sized version of the nation’s largest half-marathon, the 
OneAmerica 500 Festival Mini-Marathon. With many of the kids seeing their parents 
cross the finish line after completing 13.1 miles just weeks prior, the Rookie Run gives 
kids the chance to finish their own race made just for them. In this non-competitive fun-
run, everyone goes home a winner. All 1,500 participants shared the same No. 1 bib 
number, and everyone received a finisher’s medal and a goodie bag—just like the 



participants in the Mini! The Rookie Run also serves as a great health initiative for kids. 
It provides a time and a place for kids to get together, get outside and take part in fun 
exercise! 
 
Tie-in of program to main event: 
 
The mission of the 500 Festival, simply put, is to advocate and celebrate the 
Indianapolis 500. The Chase 500 Festival Kids Day gives us a chance to reach out to 
the younger generation and future fans. Many of the exhibits and activities relate back 
to racing and the Indy 500. 
 
Description of Sponsors/Volunteers 
 
Sponsors for Chase 500 Festival Kids’ Day include Chase, Old Navy, AAA Travel, 
Indianapolis Colts and The Indianapolis Star. 
 
Sponsors for Chase 500 Festival Rookie Run include Finish Line and MHS. 
 
Each sponsor of Kids Day has a booth on site and provides different types of activation. 
Old Navy had a design your own t-shirt tent with 10% off coupons; they also gave out 
balloons and had a variety of games. AAA travel had a nice selection of giveaways and 
showed the trailer for the upcoming move “Turbo” on loop as they are a major sponsor 
for the film. The Indianapolis Colts brought their Play 60 field and ran kids through 
football drills; the Colts mascot and cheerleaders were also onsite signing autographs 
 
For Kids’ Day, the 500 Festival utilized 141 volunteers, plus another 58 volunteers for 
the Rookie Run. Volunteers at Kids’ Day acted as Ask-Me volunteers, helped man the 
Games and Inflatables, worked in the “Exploration Area” (arts and crafts) and helped in 
the Little Kids’ Playzone and Little Racers’ Track (an off shoot of Games and 
Inflatables). 
 
Rookie Run volunteers helped with registration, course assistance and helped at the 
start and finish lines. For offering up their time, volunteers received a t-shirt, 
commemorative pin and an invitation to Volunteer Appreciation day at the track, where 
they receive a ticket to Pole day and a free lunch for two, 
 
Duration of Program Start to Finish and Years Program Has Been Part of Event 
 
The Chase 500 Festival Kids’ Day took place on Saturday, May 11 from noon to 4 p.m. 
on Monument Circle in Downtown Indianapolis. The Chase 500 Festival Rookie Run 
took place from 1 – 3 p.m. that same day.  
 
Kids’ Day started in 1993 and the Rookie Run followed in 1994. 
  
What Makes Event Unique and Creative 



The Chase 500 Festival Kids’ Day and Rookie Run is unique because it is the state’s 
largest free outdoor festival for kids. All of the games, inflatables, art and crafts and 
even the Ferris wheel – all free and open to the public. 
 
Also, the event has a number of racing-themed elements that tie back to the 
Indianapolis 500. This is an effort to make kids excited about racing and to groom the 
next generation of race fans.  
 
Overall Effectiveness 
 
This year’s event was a huge success. This year more than 80 vendors participated in 
Kid’s Day and nearly 40,000 people attended. Nearly 1,500 children aged 3 – 12 
participated in the Rookie Run.  
 
Continuing with the 70’ Ferris wheel adds size and grandeur to the event. In four hours, 
the 500 Festival provided more than 5,000 free rides on the Ferris wheel.  
 
By investing a little more in entertainment we were able to go from a featured act in 
2012 that had performed at fairs and festivals nationwide to a group that sold more the 
a million records worldwide in one year. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Supporting Question: 
“What did you do to update/change this program from the year before? Were your 
updates/changes successful? Please provide measurable results/examples.” 
 
The most noticeable difference from 2012 to 2013 would be the increased quality of 
entertainment. We invested a little more money in this area and were able to secure two 
different national acts; KIDZ BOP Kids and Johnny Magic. Having KIDZ BOP added a 
familiar name to the event. For the first time we had people come to the event for the 
sole purpose of seeing the featured entertainment rather than stumbling upon the 
entertainment stage while walking from activity to activity. With that, for the first time we 
had a local television station invite our featured entertainment on their morning show to 
talk about their appearance at the event. 
 
Related to the addition of a nationally-recognized act we were able to partner with local 
Emmis radio stations to give away meet and greets. This is the first time we have given 
away meet and greet passes on air; which created more promotion for the event. 
 
Essentially by spending a few more dollars on the entertainment of the event we 
created more of a media buzz and were able to get coverage and publicity that was not 
available to us before. 
 
Old Navy was a new sponsor to the event this year. This being their first year they were 
really interested in promoting their involvement and really got behind the event. For the 
first time we did an in store promotion with one of our sponsors. We rolled out a Kids 
Day decaled IndyCar as well as a 500 Festival pace car for photo opportunities with 
customers and gave away Rookie Run entries. 
 
Lastly, in light of the events at the Boston Marathon we amped up our security for the 
event. We have always had gated entrances to the event but we added a few this year 
and really cracked down on what people were bringing into the event. Being a kids’ 
event you can’t really disallow strollers or diaper bags, but we had security personnel 
checking every bag that entered the event. This caused a small wait to enter the event 
but there were no complaints as most attendees understood and appreciated the extra 
measure taken to keep them safe. 
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